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artists, music supervisors,
directors and composers
including Michael Brook,
Alan Menken and Jesse
Harris. More at
billboardevents.com.

with Arthur Fogel, the
producer of several top-
grossing tours. Don’t miss
his first public presemntation
at an industry event. See
billboardevents.com.
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Assn. event “eatures Q&AS
w th key execs from AT&T,
ESPN, Lniversal Music
Group, Paramount Pictures
and MT*/. More at
billboardevents.com.
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Common and Q-Tip bring
the house down in Times
Square. Plus, fens gave
Radiohead's new album
the once-over. Mcre at
jadedinsider.com
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. “Perfect albums - those on

%: which every song

- impinges on the listener

L in astonishing, edifying,

‘ delightful ways - are so
rare, they seem almost
mythical. But every so
often, a modern day CD
that reverberates with the
conviction and artistry of
bygone days comes along
to blow a jaded mind or
two. Case in point: Echoes,
Silence, Patience & Grace,
the Foo Fighters’ terrific

sixth studio album.”

[
L

“This may be the best
album of the group’s
celebratory career.”

“Once again the Foos get
high marks, proving what
well-rounded rockers they
are. Top rating.”

TS

“STELLAR. DAMN NEAR FLAWLESS.”

“FOO FIGHTERS HAVE DELIVERED THEIR BEST ALBUM.
THIS IS SURELY THEIR MOMENT.” © vagax

“There won’t be a record this year that’s

more exciting than this. ‘The Pretender’
hurtles at an explosive pace. Foo
Fighters do their melodic rock thing to
sterling effect on ‘Long Road To Ruin’

(a hit-in-waiting) and ‘Summer’s End’,
which swings and swaggers like
Zeppelin in their mid 70’s pomp. On this
sixth album, Grohl has become one of
rock’s powerhouses. K x kX"

“In Echoes, Silence, Patience & Grace,

Mr. Grohl presents songs that are ever

more emotional and ever more measured. ,.
These songs are astonishingly easy to

listen to, guided by iron notions of form

and musical narrative, lifted by zesty

chords. There is a lot here to admire.”

“Big Rock Lives. The record sounds lush

and epic with a variety of genres and
sounds. KXk k"

“Fabulous. Grohl and his band seem to

have the goods to go on forever.”

SATURDAY NI
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| Executive Director of Content and Programming
‘ for Touring and Live Entertainment

Tour De Farce

Labels Banking On Touring Revenue May Want To Think Again

“We're all riding rocket ships/Talking with
our minds/Wearing turquoise jewelry/And
standing in soup lines.”

—John Prine, “Living in the Future”

Last month’s New York Times Magazine
cover story by Lynn Hirschberg on Rick
Rubin was fascinating on many levels,
from the simplicity of Rubin’s approach
toward music (basically, it needs to sound
good), to his unwavering fandom, to the
fact that the bearded new Columbia chief
has a Yorkie.

But one concept presented in the
lengthy article that’s not really so new was
the one about how Columbia, in search
of new revenue streams, may be consid-
ering asking its artists to cough up as
much as 50% of their touring, merchan-
disingand online revenue. For the record,
it's nota concept that Rubin has publicly
signed offon, and given his artist-friendly
history, it’s doubtful he would.

There was a time, not so long ago, that
one could have actually made a case for
labels sharing in touring revenue. In this
time, labels created a “brand” in an artist,
funding the brand’s startup, heavily mar-
keting this brand, maybe springing for a
video or two and providing financial tour-
ing support. Without the label’s bankroll
and expertise, it would be extremely hard
for the artist to go out and tour profitably
atall. With this argument, given the label
built this “brand,” it should share in the
revenue that the brand could produce, in-
cluding touring and merchandising.

FOR THE RECORD

W Inthe Album Reviews sectionin the
Oct. 6 issue, Kevin Michael's album
should have been identified as being
self-titled

W In the Jazz Notes column in the
Sept. 8 issue, producers for Miles
Davis’ Columbia/Legacy “Evolution
of the Groove” remix EP should have
been identified as Charley Drayton,
Pat Thrall, Vince Wilburn Jr. and
Lenny White.

B In the Boxscore chartin the Sept. 22
issue, Viva Entertainment should have
been listed as one of the promoters in
the listing for the Sept. 2 concert at All-
state Arena by Juan Gabriel and Marco
Antonio Solis.

B In the Oct. 4 issue, New Found
Glory's “From the Screen to Your
Stereo Part 11" (Drive-thru) should have
appeared as a new entry at No. 4 on
Top Independent Albums.

8 BILLBOARD OCTOBER 20, 2007

Not that those who make their living
offtouring would ever willingly come off
of any of their money. If you want to see
a promoter’s hackles rise, ask him about
giving up some of his single-digit profit
margin to the label. Likewise an agent.
Before anyone asked, “Who moved my
cheese?,” the touring industry was say-
ing, “Stay the hell away from my cheese.”

Beftore anvone asked
se,” the touring industr
the hell away from

my che
was savin

my cheese.

‘Stay

Regardless, the influence and power of
the labelshave waned in the digital age. La-
bels simply don’t hold the leverage they
once did; in fact, as the Madonna/Live Na-
tion deal illustrates (see story, page 12), the
promoter can even supplant the label as
the linchpin of a career. Acts can gain a
foothold online well before the labels even
become involved. And touring revenue—
today the most reliable cash cow for
artists—is a pie that has been sliced and
resliced so many times that the labels would
be at the end of a long soup line, with no
one in front of them giving up any ground.

The one company creating brands these
days that translate into touring is Disney.
In “High School Musical,” “The Cheetah

RAY WADDELL

{

Billboard

Girls” and “Hannah Montana,” Disney
has created powerhouses that garner TV
ratings, sell millions of records and spin
arena turnstiles. Disney sharesin the tour-
ing revenue, and promoter AEG Live and
agency Creative Artists Agency are cer-
tainly not complaining. But Disney is Dis-
ney, and can’t be compared with a
traditional label such as Columbia.

‘Who move

Of course, there are deals out there
wherelabel, artistand promoter areallin
t together, most notably the Korn/EMI/
Live Nation triumvirate as well as the
much-broader Madonna deal, if it comes
to pass. Here, Live Nation not only gets a
piece of record sales in Korn’s case, but
runs the “label” per se in Madonna’s.
They’re not just reslicing a bigger pie,
they’re opening a bakery.

There is a new model on the horizon,
forsure. It may well be more of 4 partner-
shipamong labels, artistsand the touring
business. But the opportunity for labels
to get a piece of touring just because they
want it has slipped away, if it was ever re-
alistically there in the first place. e
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Radiohead’s “In Rainbows” was available
b|z for download Oct. 10. How many units do
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THE
LATEST
NEWS
FROM

>>>REPORT:
TEENS
MOVING FROM
P2P TO PAID
The results of a
teen survey
conducted by
financial analyst
firm Piper Jaffray
reveal that young
music fans are
slowly accepting
paid online music
sources over peer-
to-peer file
trading. P2P is still
the primary way
they acquire
music, but its
market share fell
to 64% from 72%
last fall. Mean-
while, 36% of
teens said they
now buy music
from online
services, up from
28% last year.

>>>IDJ TO
LAUNCH
RADIO
SERVICE

Island Def Jam
Music Group is
launching a mobile
music subscription
service dubbed
IDJ Radio. The
service will feature
hip-hop/R&B,
classics and
reggaeton/Latin
hip-hop music and
videos from IDJ
artists and those
from other labels.
The service will be
available to
customers for a
monthly fee via
their mobile
operator.

>>>REZNOR
FOCUSING ON
NEW ALBUM
Nine Inch Nails is
now completely in
the hands of
frontman Trent
Reznor following
the Oct. 7
expiration of the
band’s contract
with Interscope
Records. Sources
close to the
situation say in the
short term, Reznor
will begin studio
work on the
follow-up to
2007’s “Year
Zero,” a process he
couldn’t begin
unti! the Inter-
scope deal was
complete due to
contractual reasons.

LIVE (NATIC

TO TELL

» | =

SECONDARY SCHOOL

Lessons Learned From The Hannah Montana Ticketing Uproar

ECOEINEN By RAY WADDELL

Hannah mania may be the tour that
forces some sort of revamping of the
secondary ticket market, whether it is
self-policing or legally enforced.

The question is, who's at fault? Venues,
promoters and resellersall say, “Not us.”

How Hannah Montana tickets dis-
appear and then reappear on the sec-
ondary market has spurred attorneys
general from three states to look into
the situation.

Additionally, on Oct. 15, Ticketmas-
ter will seek a preliminary injunction in
Federal District Court in Los Angeles to
stop software provider RMG Technolo-
gies from using automated programs
that Ticketmaster believes provide re-
sellers repeated access to ticketmaster
.com and move these buyers to the head
of the digital line.

Missouri Attorney General Jay Nixon
has announced that the state is suing
three ticket resellers on charges they vi-
olated state consumer protection laws.
Arkansas Attorney General Dustin Mc-
Daniel says he is investigating resellers
in his state, as is Pennsylvania Attorney
General Tom Corbett.

“Scalping’s illegal in Arkansas. The
[attorney general] gotalotof complaints.
He’s investigating, and we're helping him
all we can,” says Michael Marion, GM of
Alltel Arena in North Little Rock, Ark.

The altention from state legal eagles
speaks to the huge demand for tickets
to the 54-date Hannah Montana tour
which begins Oct. 18 in St. Louis. The
tour has been a rude awakening to the
harsh realities of the modern concert
market for an emotionally invested
ticket buyer.

“You're dealing with a mother/child
dynamic here that can lead to a very
upset child and a very angry mother,
and that certainly exacerbates things,
Ticketmaster VP/assistant general
counsel Joe Freeman says.

What seenis to be catching ticket buy-

ersoff guard and attracting the attention
of politicos is a) how quickly tickets in
the primary market are disappearing; b)
in turn, how quickly these tickets are
showing up on the secondary market
and; ¢) the price tag on those tickets once
they hit the secondary market.

Many of those Montana tickets are
winding up on StubHub, the second-
ary-ticket market leader that sold 3.3
million tickets in 2006 and has already
eclipsed that number in 2007.

Of course, the reselling phenomenon
—some would call it scalping—is not
new, just new as a kid-pop phenom. “Be-
cause it’s kids. because it's uneducate:d
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consumers, they’re up in arms and
they’re taking it literally tc the level of
state government, saying, ‘What's going
on with these tickets?’ ” StubHub PR
director Sean Pate says.

StubHub says its tickets come from
a wide range of sources. “Anybody can
post tickets,” StubHub head of business
development for music Chuck LaVallee
says, though he admits that he really
doesn’t have a handle on their crigin.

A sophisticated computerized ticket-
ing system can sell out a large arena in
minutes. Given preduction considera-
tions and “holds” for fan clubs and other
constituencies, the actual number of

Many tickets from
the 54-date
Hannan Montana
Zour, which stars
MALEY CYRUS and
degins Oct. 18 in
St. Louis have
been windiag up
oa StubHub.

tickets that may be available to the gen-
eral public for a given show may be only
afew thousand, even if the listed capac-
ity of the venue is 18,000.

“In the first few minutes 43,000 peo-
ple were attempting to purchase 9,000
tickets,” Marion says of his date. “You
can do the math real quick.”

Pate, though, says angry consumers
don’t need to be mad at StubHub. “Ifit's
me, I'm directing [frustration] toward
the venue, the promoterand/or Ticket-
master. [Consumers should ask], “You
guys hold this inventory, what is actu-
ally available to me?’ " Pate says. “We
don’t sort tickets, we don’t buy tickets,
we don’t pull inventory for sale. There
wouldn’t be one ticket on StubHub if
people didn’t want to use us.

Debra Rathwell, senior VP for tour
producer/promoter AEG Live, says any
discussion that the promoter might be
taking advantage of the resale market
is misguided. “We are doing everything
possible to stop scalpers from being
able to purchase tickets,” Rathwell says.
“We do not sell tickets to the secondary
market. Thatis a slippery slope that my
office does not want to go down.”

Freeman says Ticketmaster is “doing
everything we can to ensure fair access
to the public,” adding that Ticketmas-
ter does not own or control the ticket.
“Ticketmaster is acting on behalf of its
clients—the show promoter, the venue
—to ensure the fairest distribution to
the public, but we do not own the tick-
ets. [t's not our inventory to decide how
it’s distributed.”

About half of the tickels are sold to
Montana fan club members, the only
presalein thiscase. “Fan clubsare are-
ality of modern touring,” Freeman says.
Problem is, joining a fan club is no
roadblock to an aggressive reseller. “We
did some homework on it and deter-
mined that all the StubHub tickets were
fan club tickets,” Marion says. “Scalpers
are joining the fan club for the purpose
of buying the tickets to resell them.
Which stinks. e

. MOBILE: For 24/7 news and anal
bl sis on your cell phone or mobile
b device, go to: mobile.billboard.biz.
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NEWS
FROM

>>>Z0OMBA SUES
PEREZ HILTON
Zomba has sued
PerezHilton.com for
copyright
infringement, saying
the gossip Web site
illegally posted
recordings by pop
singer Britney Spears.
The suit, filed Oct. 1
in U.S. District Court
in Los Angeles,
accuses the site and
its proprietor, Mario
Lavandeira, of
illegally obtaining and
posting at least 10
completed songs and
unfinished demos. The
suit does not specify
the amount of
monetary damages,
but asks for real and
punitive damages and
legal costs.

>>>MYSPACE
EXPECTED TO
OPEN DEV
PLATFORM
Reports suggest that
MySpace may
announce an open-
application
development platform
similar to Facebook’s
at the Web 2.0
Conference in San
Francisco. According
to the blog
TechCrunch, several
developers say the
move is imminent.
Like Facebook, the
MySpace platform
would allow
companies to create
widgets that extend
various types of
services and
functionality into
MySpace and sell their
own ads around it.

>>>MSGE TO
PURCHASE
CHICAGO
THEATRE

Madison Square
Garden Entertainment
isin final negotiations
to purchase the
3,600-seat Chicago
Theatre. MSGE runs
New York mainstay
venues Madison
Square Garden, the
WaMu Theatre at
Madison Square
Garden, Radio City
Music Hall and the
Beacon Theatre. While
agreeing in principle
to the acquisition,
MSGE said several
additional details
must be worked out
before the purchase
can be finalized.

BY RAY WADDELL

CAUSING A
MOTION

Madonna Deal Would Put Live Nation In The Artist
Career Business—But The Profit Margin Could Be Slim

COM

If Madonna leaves Warner Bros. for an all-encom-
passing $120 million deal with Live Nation-—which,
it is important to note, Live Nation would not con-
firm—the maneuver at the very least heralds the most
ambitious move yet for Live Nation and a significant
tilt in who holds the leverage in the music business.

But if reported numbers are correct, the profit
margin still remains slim—even if Live Nation is
now in the overall artist career business as opposed
to just the touring biz.

Based on Billboard’s analysis of published details
of said deal—again, unconfirmed—the company
might still find it tough to wind up in the black before
a 10-year deal expires. And that’s even if Madonna per-
formsatretail and on the road at close to the level she’s
maintained in the past, and even if Live Nation can
fully exploit the artist’s globally recognized brand.

The deal, though, would follow through to the ex-
tremeon Live Nation CEO Michael Rapino’s stated de-
sire to form deeper and longer relationships with
artists—relationships that extend well beyond one con-
certor tour. The new deal is likely driven by touring po-
tential, but is far broader than any previous Live Nation
undertaking. Published reports say Madonna would re-
ceive a mix of cash and stock in exchange for allowing
Live Nation to distribute three studio albums, promote
concert tours, sell merchandise and license her name.

A Kkey broker in this groundbreaking deal is surely
Arthur Fogel, chairman of music for Live Nation and
president of TNA International, Live Nation’s global
touring division. Fogel has produced Madonna’s last
three world tours, which grossed almost $400 mil-
lion combined. Madonna’s respect for his talents is
clear. “Arthur Fogel knows how to make the impos-
sible possible,” she told Billboard in 2005. “He’s a
touring genius.’

By all accounts, Warner tried to make Madonna a
similarly broad counteroffer. It is believed the com-
pany partnered with Barry Diller’s 1AC/InterActive-
Corp, the parent of Ticketmaster, with a touring
component helmed by rival promoter AEG Live
(billboard.biz, Sept. 1).

Neither Rapino nor Fogel could be reached for
comment by press time.

BREAKING DOWN THE FIGURES

The Wall Street Journal, quoting sources briefed on
the Live Nation deal, reports that the Live Nation offer
includes a general advance of $17.5 million and ad-
vances of $50 million-$60 million to the artist over 10
years. Live Nation also is expected to pay $50 million
in cash and stock for the right to promote Madonna’s
concert tours. That outlay comes to a total of $117.5
million-$127.5 million.

But Live Nation’s deal with Madonna is virtually un-
precedented. It bespeaks a struggling major-label busi-
ness, and a touring business with a massive upside for
top-tier acts, of which Madonna is assuredly one. Last
year, Madonna was second only to the Rolling Stones
in gross touring dollars, taking in nearly $200 million
at the box office and playing to more than 1.2 million
people in just 60 shows.

Of course, gross is notnet. A rour with high over-
head like Madonna’s might net only $50 million-$70

12| BILLBOARD OCTOBER 20, 2007

million ona $200 million gross, according
to industry estimates. According to the
Wall Streel Journal, Madonna would keep
90% of touring revenue, 70% of merch
revenue and 50% of licensing sales.
Sources say, however, that the deal does-
n’t obligate the artist to tour.

So, given these parameters, on a given
tour cycle, Live Nation could theoretically be look-
ing at $5 million-$7 million from ticket sales and
maybe $6.5 million-$7 million from merchandising.
Madonna has done three tours in the past 10 years.
With three tours over the next 10 years, sans licens-
ing and label revenue, Live Nation could earn an es-
timated $42 million; this is a conservative estimate
that doesn’t include potential ticketing, fan club
and sponsorship revenue. Anticipated recorded
music sales revenue of $84.5 million-$98.5 mil-
lion (see story, this page) yields a total revenue
in the $126.5 million-$140.5 million range.

The tipping point for profitability could be
Live Nation’s ability to exploit Madonna's
branding. Madonna’s H&M fashion line,
for example, is believed to have earned more
than $20 million-plus inits first year. Live
Nation could benefit substantially from
future such deals. .o

If Live Nation is going to make back its money, it
had better be on the touring, merchandising,
branding and sponsorship side of things, because
the economics on the recorded-music side of the
deal are tight, if not in the red.

On her last three studio albums, Madonna
has sold about 20 million units worldwide, ac-
cording to sources. In 2000, her “Music” album

| scanned 2.9 million in the United States, ac-
cording to Nielsen SoundScan, and about 10
million unitsin total. “American Life”
(2003) was a mid-level hit in the

| States, scanning 671,000 units and
selling about 3 million worldwide,
while her last album, “Confessions
on a Dance Floor” (2005), scanned
1.6 million units in the States and sold
7 million units worldwide.

With 20 million albums sold—and
| then, adding in new revenue streams
of ringtones, subscriptions and what-
ever revenue comes down the pike
from ad-supported sites—a tradi-
tional record label could get into striking dis-
tance of the generous advance paid by Live Na-
tion. The advance, first reported in the Wall
| Street Journal, breaks out to $25 millionin cash
| and Live Nation stock guaranteed at a $25 mil-

lion value in exchange for the right to promote
Madonna’s concert tours; a signing bonus of
$17.5 million; and a $17 million-$20 million ad-
vance—50% payable on the deal’s closing—~each
for three albums, with the masters reverting to

wwWwW americanradiohistorv com

MADONNA’S 2005
album ‘Confessions
on a Dancefloor’
scanned 1.6 million
unitsin the

United States

NUMBERS CRUNCH Album Sales Need Touring Help

Madonna at the end of the deal, sources say.

That adds up to a cash component of $93.5
million-$102.5 million, if you include the cash tour-
ing advance. If Madonna maintains her recent
level of sales, a traditional record label probably
could make a blended profit of about $3 per
record, yielding $60 million in pre-tax profits,
after marketing, distribution and royalty pay-
ments—not enough to match the advance.

Live Nation is not a record label and doesn’t
have a label infrastructure, and the
company is gambling that an aging
Madonna can maintain the same level
of sales. If it had to license the album
worldwide, it could likely get a deal for
30%—or maybe, for Madonna, 35%—
of wholesale revenue. At a blended
cost of $14 per unit on 20 million
records, that comes out to $84.5 mil-
lion-$98.5 million.

At either the low end or the highend,
the advance outlay is greater than in-
coming dollars—which would mean
red ink of $4 million-$9 million.

If Live Nation pulled a Radiohead on the front
end and sold the album directly to fans world-
wide, it would go along way to closing the red-ink
gap. But then, it would still have to do either a
P&D deal in the States, and probably a licensing
deal for the rest of the world; or it could do a joint
venture worldwide with one of the majors—and
who knows how that deal would work.

—Ed Christman

MADONNA
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>>>JAY-Z LOSES
STADIUM NAME
BID

Shawn “Jay-Z”
Carter’s bid to name
the New Jersey Sports
and Exposition
Authority after his
clothing company,
Rocawear, was
declined, according to
published reports.
Iinstead, the venue
decided to award
naming rights to
clothing maker lzod.
The building, formerly
called Continental
Airlines Arena, will
now be called the Izod
Center.

>>>LOUD
LAUNCHES
BEVERAGE LINE
Loud Records,
founded by music
mogul Steve Rifkind,
has partnered with
industry veteran Ron
Urban for the launch
of Loud Beverage
Corp. A line of energy
drinks will be first to
hit the market. Local
promotions are
planned with partner
Universal Music Group
at more than 200
independent indie
retail outlets. The
product will be
launched “market by
market in the manner
of breaking records,”
according to Rifkind.

>>>HARRISON
CATALOG GOES
DIGITAL

A sizable chunk of
George Harrison’s
catalog has made its
digital debut on
iTunes. His work was
the tast of the four
Beatles to go digital;
the band’s music
remains unavailable in
that format. Among
the bonus items
packaged with the
albums are an EPK
video for “All Things
Must Pass” and an
early mix of “Learning
How to Love You.”

Compiled by Chris M.
Walsh. Reporting by
Lars Brandle, Antony
Bruno, Jonathan
Cohen, Mariel
Concepcion and Ray
Waddell.

For 24/7 news and
b- analysis on your
.DIZ  mobile device, go to:
mobile.billboard.biz.
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SIX-SHOOTER

Justin Hits Milestone With Multiple Singles From Album

First he brought “SexyBack.”
Now Justin Timberlake is bring-
ing back single-album success
on The Billboard Hot 100.

With a 41-28 climb for current
single “Until the End of Time,”
Timberlake is the first solo male
artist this decade to spawn six
top 40 hits on The Billboard Hot
100 from a single album—in
this  case FutureSex/
LoveSounds,” released in Sep-
tember 2006 on Jive.

The last solo male artist to ac-

complish the feat was Michael Jackson, whose
album “Dangerous” produced seven such hits from
1991 to 1993. Shania Twain’s “Come On Over,”
which had six top 40 Hot 100 hits from 1997 t0 1999,
was the last album overall to meet the milestone.

Jive/Zomba executive VP of
promotion Joe Riccitelli says,
“We wanted to try and strive to
do this and set that bar high for
Justin from the start.”

A new version of “Until the
End of Time,” which features
Beyoncé in a duet with Timber-
lake, wenttoradio Sept. 27 and
helped give the track a jumpin
the last week, butthe song was
already tracking upward, hav-
ing hit the top five on the Hot
R&B/Hip-Hop Songs chart

JUSTINTIMBE
il FUTT RESEN/LOY;

JUSTINFICATION

Timberlake has placed six singles from his
‘FutureSex/LoveSounds” album in the top 40 of
The Billbcard Hot 100.

L4

Peak_Title Peak Date  DebutDate Weeks On The Chart
1 SexyBack 9/9/06 i) 36
1 Mylove nmfoe 9B 29
What Goes Arourd...
1 Comes Around 301 /BI06 25
6 Summer Lowe blo/r 48/ 20
17 LoveStoned” 0/6/07  10/07 14
28 Until The End Of Time* 10/20/01  1/4/0? 14

with last week’s issue.

further detail.

Riccitelli says the label has some special plans
for the new version of “Until,” but wouldn’t go into

Top 40 KBKS Seattle music director Eric Tyler not

only believes Timmberlake is “the biggest pop artist since
Michael Jackson.” but says that “our audience demands

him. People who like all musical genres appreciate

(c{oJo DR MG BY GAIL MITCHELL

Lending Support

Lifetime And iTunes Unite To Battle Breast Cancer—With Mya’s Help

Lifetime Television is ramping up a
multiplatform breast cancer initiative
that includes an exclusive partner-
ship with iTunes, a tie-in with major-
market radio and a PSA campaign en-
listing notables from music, film, TV
and sports. At the heart of Lifetime’s
13th annual Stop Breast Cancer for
Life public awareness and advocacy
campaign is the original song “My
Bra”—slangin the breast cancer com-
munity for the word “friend.”

Commissioned as the cam-
paign’s first theme song, “My Bra”
was penned by multiplatinum-sell-
ing songwriter Kara DioGuardi
(Christina Aguilera, Gwen Stefani)
and Grammy Award-winning song-
writer/producer James Poyser
(Common, Lauryn Hill). Recorded
by Grammy winner and Universal
Motown artist Mya, “My Bra” will
be prominently featured in various
online and on-air components in-
cluding the Lifetime Original Movie
“Matters of Life & Dating.”

Premiering Oct. 22, the cabie
network’s campaign centerpiece
stars Ricki Lake as asingle woman
living with breast cancer. Her sup-
port group of friends includes co-
star Holly Robinson Peete, whose
character is also recovering from
the disease.

Lifetime’s multitiered promotion
kicks off Oct. 15 when iTunes begins
offering downloads of “My Bra” for
99 cents along with a free sneak

peek of “Matters of Life & Dating.”
iTunes will cross-promote the song
and movie throughout October—Na-
tional Breast Cancer Awareness
Month. In turn, Universal Motown will
simultaneously promote the song
and movie.

This marks the second time that
Lifetime has teamed with Universal
Motown. Having previously utilized
specials to promote breast cancer
awareness, the channel decided last
year to present an original movie,
“Why | Wore Lipstick to My Mastec-
tomy.” Based on the book by Life-
time Television public affairs direc-
tor Geralyn Lucas, the Emmy
Award-nominated film featured a li-
censed version of Universal Motown
singer/songwriter india.Arie’s “l Am
Not My Hair” featuring Pink.

“This year’s movie and song are
an extension of that,” Lifetime VP of
music Marianne Goode says. “Both
the song and movie have the same
flavor. They really make you want to
pay attention.”

DioGuardi, whose mother died of
ovarian cancerin 1997, says she was
initially taken aback by the term “my
bra.” “But after it was explained, |
understood. The urban sensibility of
James’ track underscores the term
and has a bittersweetness to it, an
emotion most experience when
dealing with cancer. It was an expe-
rience very close to me. | literally
wrote the song in five minutes.”
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Mya will perform “My Bra
Oct. 16 when Lifetime hosts
its annual Heroes reception
in Los Angeles. Sponsored
by Lean Cuisine, the event
honors breast cancer sur-
vivors, advocates and com-
munity leaders. Between
Oct. 16 and Oct. 22, DJs
from top 40 and AC radio
stations in 10 of the nation’s
major markets will alternate
airplay of the song with clips
in support of “Matters of Life
& Dating.” The station lineup
includes WHTZ (Z100) New
York, KYSR Los Angeles, WKSC
Chicago, WBEN Philadelphia,
KVIL Dallas, WXKS Boston,
WSB Atlanta, WMGC Detroit,
WPOI Tampa and WASH
Washington, D.C.

Subtitled “Be My Strength,
Be My Support, Be My Bra,”
the on-air, online and print
components will be augmented
by a viral pass-along eCard distrib-
uted to 5 miilion people Oct. 17. Also
integrated into therollout is a series
of PSAs and vignettes starring Patti
LaBelle, Reba McEntire and Whoopi
Goldberg, among others.

“Matters of Life & Dating” wili
become available Oct. 23 for
$3.99 via iTunes. Allied with 12
nonprofit cancer groups, Lifetime
will donate all its October iTunes
proceeds to charity. ore

o

and respect fustin’s talents.” e

MYA’S

‘My Bra’is
commissioned

as the first

theme song of
Lifetime’s
campaign.
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MidemNet Focusing
OnDigitalImpact

BY STEVE McCLELLAN

Honda’s campaign will tie its
Civic model (shown here) to
songs and videos released
by Sony BMG. Inset, below:
The Sony BMG Music Box
Web site, with Honda ad.

CIVICDUTY

Honda Ads Get Extra Play From Music Videos, Downloads

In an effort to link its brand more closely to
one of the strongest passions of its target
audience—cutting-edge music—Honda is
launching a unique campaign that will tie its
Civic model to dozens of new songs and music
videos being released throughout the fourth
quarter by Sony BMG.

Starting this week, the Torrance, Calif.-
based carmaker will sponsor the online re-
lease of songs and videos from such acts as
Avril Lavigne, Christina Aguilera, Dido, Alicia
Keys, the Fray and others, by way of a media
player that will feature exclusive Honda brand-
ing, original 15-second pre-roll ads and inter-
active buttons that will direct viewers and lis-
teners seeking more information about the
brand to the Honda Web site.

Sony BMG is distributing the branded
media player to a network of hundreds of Web
sites, including those created by or for many
of the artists onits roster, related record labels
and numerous fan-based sites. The Sony BMG
content is also downloadable to a host of so-
cial networking sites and blogs.

The campaign marks the first time that
Sony BMG has sold an ad package encom-
passing all of its new music video releases to
a single sponsor via its year-old Web site,
Sony BMG Music Box. Neither the client nor
Sony would discuss pricing, but sources say
Honda is paying between $500,000 and $1
million for the new-release sponsorship.

“Being associated with new music just re-
leased is very exciting to us,” manager of in-
teractive marketing Jenny Howell says. “It
helps create the impression that Honda is cut-
ting edge and on the forefront with our youth
target.” The core demographic for the Civic is
adults aged 18-34.

According to Edmund Purcell, who over-
sees the Honda account at RPA in Santa Mon-
ica, Calif., one objective of the Music Box cam-
paign is to create a musical experience that
the Civic’s young audience will clearly asso-
ciate with the brand. “Musicis much more im-
portant to our youth target than it has ever
been,” Purcell says. “Technology allows them
to access it from many different sites, so you
need to be where they are.”
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The tie-in with Sony BMG is part of Honda’s
broader ad campaign to promote the 2008
Civic models, which are just hitting show-
rooms now. The music video campaign
specifically promotes the high-performance
Civic Sl series.

According to Amy Carney, president of ad-
vertiser sales for Sony Pictures Television,
which is responsible for selling sponsorships
in the Music Box service, the player is de-
signed to encourage viral distribution of
the music and
the Honda ads.
“They are trans-
portable,” she
says. “They can
be downloaded
and pasted onto
MySpace home
pages and other
social network-
ing sites and blogs.”

The Music Box service releases new
songs and videos every Tuesday. Starting
Oct. 8 and continuing throughout the
fourth guarter, Honda will select the titles
it wants to be associated with the Civic
brand. For the most part, those titles will
fall within the pop/rock genre. “We’re not
going to do any opera,” Howell jokes when
asked about parameters. Also excluded:
songs with lyrics that might run afoul of
FCC decency guidelines.

Although Honda has first dibs on all new
Music Box releases for the fourth quarter, Sony
BMG is talking to other advertisers about
sponsoring packages that are configured dif-
ferently. Recently, AT&T signed an agreement
to sponsor a package that is more limited in
scope than the Honda deal, Sony BMG says,
though the company did not provide further
details. AT&T confirmed the sponsorship, but
declined to comment further. sie

A version of this story appeared originally in
Adweek. Billboard is in the process of find-
ing a new brand columnist. In the meantime,
branding and marketing coverage will con-
tinue in the magazine and online.
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Trade Fair Chair Committee
Spans Industry Sectors,
International Boundaries

The annual MidemNet trade fair has taken
steps to ensure it stays at the cutting edge of
digital developments, by appointing a panel
of experts to build its 2008 program.

The agenda for next year’s edition, held Jan.
26-27 in Cannes, will be set by the MidemNet
Forum Visionary Chair Committee, consist-
ing of industry figures from four continents.

“We wanted input from people who are re-
ally ahead of music industry developments
in all sectors—technology, the live business
and management,” Paris-based
MIDEM marketing director
Stephane Gambetta says. “It
was also important to involve
people from different regions
to gain different perspectives
on where the industry is
going.”

Former EMI| Music senior
VP of digital development and
distribution Ted Cohen, now man-
aging partner of Los Angeles-based digi-
tal media and entertainment solutions firm
TAG Strategic, was invited to chair the com-
mittee.

In addition to Cohen’s own 30-year enler-
tainment industry résumé, the committee
boasts the experience of veteran British con-
cert promoter Harvey Goldsmith, Wired mag-
azine editor-in-chief Chris Anderson,
Fraunhofer Institute for Digital Media Tech-
nology director Karlheinz Brandenburg, Nett-
werk Music Group CEO Terry McBride and
Asian music business executive Sam Duann,
CEO of Taiwan-based Rock Music Group.

Duann says he hopes to be able to use
MidemNet as a stage to promote Asian music
to the world market through the development
of digital music. “Asian music is rich and di-
verse, and increasingly importantin the world
music market,” he says. “We want the world
to hear music from Taiwan, China, Malaysia,

FRONT STAGE AT FILM & TV
Composers Alan Menken and Jesse Harris
are among the top-flight talent scheduled
to speak at the Hollywood Reporter/Bill-
board Film & TV Music Conference Nov. 1-2 at
the Beverly Hilton.

Menken, composer of the score to “En-
chanted” and many other films, will discuss
his craft Nov. 1in akeynote Q&A. Singer/song-
writer/producer Harris (“The Hottest State””)
will participate in a master class on the business
of movie music, moderated by Billboard

iohistorv com
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Korea, Japan and other Asian countries.”

Duann also wants to encourage major Chi-
nese online music providers to attend Midem-
Net and draw up plans to promote Chinese
music. He hopes to see discussions about de-
veloping online business models amid ram-
pant music piracy in Asia.

[Imenau, Germany-based Brandenburg
says that one of his aims is to ensure that the
agenda does not become overly U.S -centric.

“Here in Europe we have so many good
people that it makes no sense to have a
U.S.-focused position,” he says. “We should
include more people from Europe in the
panel discussions.”

Brandenburg, a MidemNet regu-

lar, says the focus of the agenda

will be forward-looking. “It is

important not just to mourn
the decline of traditional
models,” he says.

This year, Gambetta says
MidemNet will reflect the
impact that digital develop-
ments have on the global music
industry, “from live music through

to interacting with brands and advertising.”

Organizers say program details are “still
evolving,” but keynote speeches from Vivendi
CEO Jean-Bernard Lévy, Nokia executive VP/
chief technology officer Tero Ojanpera and
Saatchi & Saatchi CEO worldwide Kevin
Roberts are already confirmed.

“The main theme will be ways of creating
and monetizing a value within this new
music business environment,” Gambetta
says. “There are plenty of new ways to puta
price on the value of something that matters
to consumers.”

With MidemNet registrations currently ex-
ceeding where they stood at this time ahead
of the 2007 event, the organization is confi-
dent it will equal or better last year’s total of
1,300 delegates.

Additional reporting by Jessie Ho in Taipei,
Taiwan, and Wolfgang Spahr in Hamburg.

group editorial
director Tamara
Conniff.

For the first
time, the con-
ference’s sec-
ond day is dedicated entirely to music su-
pervision. All conference registrants can
download selected videoclips, add their own
original scores or pre-existing songs and
enter them online for a chance to be critiqued
at the conference. oee
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ROWING AWAY

Another Nashville Major Readies
1ts Move From Music Row

ashville’s Music Row, once
home to all of the city’s
major labels as well as
most of its publishing
companies, studios, book-
ing agencies and other affiliated
businesses, will soon be down to just
two major label groups. Universal
Music Group Nashville (UMGN),
which includes the MCA Nashville,
Mercury Nashville and Lost High-
way imprints, will exit the tree-lined,
14-block traditional home to
Nashville’s country music industry
in February 2008.

The move leaves Sony BMG Nash-
ville—which includes the Arista,
BNA, Columbia and RCA labels—
and Warner Bros. Nashville as the
last majors on Music Row. Major in-
dependent Curb also remains, as
does Big Machine Records and Eq-
uity Music Group. Capitol Records
moved to its current location on West
End Avenue in 1991. Disney’s Lyric
Street Records has its headquarters
less than a mile from the Row and
Toby Keith’s Show Dog Nashville is
also near, but not on, the Row.

UMGN will leave the 38,000
square feet it occupies in two build-

ings at 54 and 60 Music Square
East for roughly 26,000 square feet
in the soon-to-be-completed Sun-
Trust Plaza office tower in down-
town Nashville. The new building
is adjacent to the historic Ryman

Auditorium.

In its current location, the com-
pany’s 70 employees are working on
four floors in two buildings. In Sun-
Trust Plaza all employees will oc-
cupy one floor. “Call me a brat, but
[ like the idea of having everybody
together,” UMGN chairman Luke
Lewis says.

The move will save the company
up to $200,000 annually. Although
the cost per square foot will increase
about 8% when UMGN moves to
SunTrust Plaza, the 12,000-foot re-
duction in total space means that the
company will save about $125,000
annually in rent, according to label
execs. Additionally, the company will
cut its operating costs, such as elec-
tricity, by between $59,000 and
$75,000 per year.

Lewis says that if the right space
for the right price had been available
on the Row, he would have kept the
company there. “If somebody had a

building available on the Row that
had a 25,000-foot footprint that we
could all get on the same floor and
have an efficient, cost-effective en-
vironment, [ would have been happy
to stay here,” he says.

“Ilike Music Row, I love Nashville,
that's how 1 feel about it,” Lewis says.

Monk Family Music owner Char-
lie Monk, who has worked on the
Row since 1970, says that for
purely logistical reasons he wishes
UMGN was staying. “Proximity
helps,” he says. “I can be in any-
one’s office in five minutes. When
you go downtown, you've got to
find parking and that’s going to
create an additional problem, but
we will overcome it. We obviously
send songs to New York and L.A.
and even abroad.

Another publisher, Leslie Tomasino
DiPiero, a partner in Tom-Leis Music,
says the move cuts into the morale of
the Row. “It takes away our sense of
community,” she says.

Brothers Owen and Harold
Bradley are credited with starting
Music Row in 1954 when they pur-
chased a house on 16th Avenue South
that became Bradley Studio.  «--
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Billboard's November 17th Touring series special will focus on the concert industry’s
premier gathering, the Billboard Touring Conference & Awards, November 14-15 in New
York City. We'll provide coverage of the event including the Billboard Touring Awards
honoring the concert industry’s top artists. venues and professionals of the year, based on

Billboard's Boxscore chart.

As part of this year's touring awards, Billcoard will present the Legend of Live Award, the
Humanitarian Award, and the inaugural Billboard Concert Marketing & Promotion Award.

Don’t miss your opportunity to congratulate this year’s Billboard Touring Award
recipients and maximize your exposure to Billboard’s audience of artists,
managers, booking agents, concert promoters, producers, labels...and more.
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Home ls Where The Tunes Are

Rhapsody/TiVo Deal Nudging Internet-Based Music Into The Living Room

For Real Networks’ Rhapsody
digital music service, there’s
no place like home.

The company has teamed
with TiVo to bring subscription-
based on-demand streaming
music into the living room di-
rectly from Internet-connected
TiVo digital video recorders.

For subscription music
services and Internet radio out-
lets, the deal serves as a blue-
print for how Internet-based
music can craw! out of obscu-
rity and into the mainstream.

Previously, subscribers to
Rhapsody and other such serv-
ices and Internet radio feeds
who wanted to hear their
music through their home en-
tertainment system needed to
connect their computerto the
stereo via a special digital
media adapter. The only ex-
ception is the Sonos Internet
radio system, an expensive op-
tion for a device that serves
just one purpose.

The TiVo deal eliminates
the need for the PC and the
media extender altogether.
And while that’s good news
for Rhapsody subscribers who
may also own a TiVo, its pri-
mary purpose is to expose
Rhapsody to new, tech-savvy
subscribers.

The deal immediately puts
Rhapsody in front of 1.5 mil-
lion owners of broadband-
connected TiVos and lets
them experience the service
using a TiVo interface with
which they are already famil-
iar. About half of these people
regularly use the various
broadband applications that
TiVo iakes available to them,

@Rhapsody

Jack Johnson

Adult Altemative/New Folk/Singer—Songwriter/Jam
* Like G. L ove, Jack Johnson plays groovy acoustic funk. Where
. G. Love reles on hip hop, Johnson's points reference are a bit

more eclectic, incorporating fite Jazz.
A My Rotng: () sl

G. Love & the Special Sauce
Dave Matthews Band

Ben Harper
Gnarls Barkiey
James Blunt

Play Now
View All Albums
< View Slmilar Artists

\

Freas AETLAY 10 return tn Top, Prews INFO 10 Piny Glewe

Above: Featured artist page on the Rhapsody
TiVo service. Right: Rhapsody senior VP of
music products ROB WILLIAMS.

Track: Better Together
Antist: Jack Johnson

That process is starling
now. Along with TiVo,
Denon has already intro-
duced two table-top stereo
systems featuring Wi-Fi con-
nectivity for access to Inter-
net radio and services like
Rhapsody. Williams says
Rhapsody is work-

0:03/3:28

ing with several
stereo equipment
manufacturers on
additional prod-
ucts expected to

such as the ability to down-
load movies from Amazon's
UnBox service. While movies
and music can be accessed
froma PC, thereisa pressing
need to access such content
directly from devices more
specifically built for entertain-
ment content.

“This is a continuation of
our strategy of taking Rhap-
sody off the PC and onto new
devices,” Rhapsody senior VP
of music products Rob Wil-
liams says. “It moves us out
beyond the computer music
aficionados. There’s certainly
a limited appeal to a service
that is PC-focused.”

Sound familiar? Rhapsody
and virtually every other sub-
scription music service (of
which there are now far fewer)
said the same three years ago
when they introduced MP3
players using Microsoft’s
PlaysForSure technology that,
for the first time, let users
transfer subscription music
to a portable device.

Buctitnes

PLAYIN’
THE FIELD

TouchTunes has added a new
wireless game and music system to
its Internet-connected line of music-downloading juke- |
boxes called PlayPorTT. It consists of a portable, flat-
panel tablet that patrons in participating bars and
restaurants can keep with them while in the establish-
ment to access a variety of classic arcade and trivia
games, as well as browse the full music collection of the
master TouchTunes jukebox. Users can request songs
right from their seat without having to jockey for po-
sition to browse the catalog at the jukebox itself.

The company acquired White Rabbit Game Studio
for the device, and is in the early process of rolling it out
to more than 30,000 locations nationwide.

—Antony Bruno
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That hardly
provided the
spike in sub-
scribers these
services so desperately needed.
But extending subscription
music into home-based de-
vices is altogether different,
primarily because Apple does
not have the same dominance
over the home music environ-
ment as it does with the iPod.

Apple TV is just another
digital media adapter that
streams content from the
home computer to the enter-
tainment system. It does not
feature direct Internet access
to anything, which some crit-
ics consider a major flaw. So
the market is ripe for a com-
peting solution.

However, there are chal-
lenges. While an innovative
device, TiVo is still a rather
niche product. To truly take
off, more traditional stereo
equipment manufacturers
like Denon, JVC and Sony
will need to add direct Inter-
net access and subscrip-

tion music software to
their products. ABI Re-
search analyst Steve
Wilson says that while
it makes perfect sense
for them to do so, few
have made the effort to
date outside of videogame
console manufacturers. Of
the 184 million digital media
adapters he expects will be in
U.S. households by 2012,
85% are expected to be video-
game consoles.

“Those embedded plat-
forms are fairly complex to
develop,” he said in a recent
podcast. “I can understand
why it takes a while to get to
market. I expect it will con-
tinue to take time for more to
doso.”

find their way
to retail shelves
next year.

But don’t expect
Apple or Microsoft
to help matters
much. Both want the home
computer to remain the cen-
ter of the home digital enter-
tainment experience. In
August, Microsoft launched
another massive PR blitz
around the new generation
of its Media Center Extender
initiative—devices designed
to bridge content from a
home PC to a home enter-
tainment system.

Yet according to AB1’s
Wilson, as long as these
devices are seen as mere ex-
tensions of a home com-
puter rather than a source
of entertainment in their
own right, demand will re-
main muted.

“These devices are going to
connect directly to the Inter-
net,” he says. “It’s quite a bit
easier for consumers to get to
content [that way] than when
they have to go through their
home network.”

And the data backs that up.
According to Williams, Rhap-
sody subscribers accessing the
service through the Sonos sys-
tem—which doesn’t require a
PC—listen to three times
more music than the average
Rhapsody customer.

“The connecled approach,
where everything in the
home knows how to talk to
the Internet, is much more
robust than a hub-based ap-
proach, where you have sev-
eral semi-dumb devices that
all have to talk through a
PC," he says. “They are going
to be our most avid and
addictive users.” aee

3 For 24/7 digital news
! blz and analysis, see
b billboard.biz/digital.
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DEAR MR. FANTASY
Amie Street, an indie-based
digital music service that
changes the price of songs
based on their popularity,
introduced a new Facebook
application that lets users
create a fantasy record label.
Users select their favorite
five songs from the Amie
Street catalog and post
them to their Facebook pro-
file. The more those songs
are bought, the better score
the user gets for recom-
mending them. If songs fare
poorly, the user can drop
them and choose another.
Theappisinbetaversionat
this time.

CAST OF
THOUSANDS

The Ecast network of touch-
screen digital jukeboxes
has scored rights to new
singles from Faith Hill and
LeAnn Rimes, allowing fans
to preview the tracks from
the various bars and restau-

HOT RINGMASTERS..

TITLE
ORIGINAL ARTIST

2 NICKELBACK

f0 | 12 12 CYCLONE

BABY BASH FEATURING T-PAIN

rants that use the company’s
jukeboxes. Hill's “Red Um-
brella” and three songs from
Rimes (“Nothing Better to
Do,” “What i Cannot Change”
and “Good Friend and a Glass
of Wine”) were all available
before their respective al-
bums were released. The
Ecast network claims some
10,000 locations.

FANTASTIC VOYAGE
Verizon has introduced its
answer to the iPhone, along
with several other music-
based devices, as the pre-
holiday hype season swings
into play. The Voyager
phone features a fully
touchscreen-based naviga-
tion, similar to the iPod, and
is made by LG, which mar-
kets a similar version over-
seas as the Prada phone.
Unlike the iPhone, the Voy-
ager features access to a
faster third-generation net-
work. The company did not
announce pricing.
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CRANK THAT (SOULJA BOY)

1 ! 2 SOULJA BOY TELLEM
KISS KISS
2 2 5 CHRIS BROWN FEATURING T-PAIN
o NO ONE
,_{, 6 3 Auciakeys
a 5 6 DUFFLE BAG BOY
PLAYAZ CIRCLE FEATURING LIL WAYNE
5 20 3 I'M SO HOOD
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- STRONGER
7z 3 2 KANYE WEST
W 7 4 GOOD LIFE
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a E ’ DJ Khaled’s “I'm So Hood” sports the top 20’s

largest percentage increase in downloads as it
blasts 20-5 in its third chart week. The track
Increases its tally 140% to 54,000 downloads.
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- LET IT GO
13 9 14 KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KIM
- UNTIL THE END OF TIME
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. APOLOGIZE
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QUESTIONS

with BRENDON SMALL

by CORTNEY HARDING

For aman who is the creator and driving force behind a group that calls itself “the most brutal
band on the planet,” as well as the writer of catchy tunes like “Murmaider” and “Briefcase Full
of Guts,” Brendon Small is surprisingly polite and retiring. Or perhaps he’s just tired; in addition
to creating and writing the Cartoon Network hit “Metalocalypse,” Small is also the force
behind “The Dethalbum.” The record, which features music from the show and is ostensibly
performed by the members of Dethklok, the cartoon’s animated stars, entered The Billboard 200
last week at No. 21, and checks in at No. 67 this week. The album has sold 47,000 copies in its
first two weeks, according to Nielsen SoundScan.

How did you become the
creator of “Metalocalypse”?
I was in music school at
Berklee and didn’t really know
what | was doing. [ only knew
I liked metal and shredding
and | wasn’t getting to do it
enough. Then I had a moment
where I just said, “Fuck it, I
want to do comedy.” I started
doing stand-up and met up
with some of the folks from
“Dr. Katz” [an animated show
that aired on Comedy Central
in the '90s], and we created a
show called “Home Movies,”
which started on UPN and
wound up on [Cartoon Net-
work’s] Adult Swim. After
“Home Movies,” I pitched
“Metalocalypse” to the Adult
Swim team and they totally
loved it.

What is the basic plot
of the show?
It’s the story of Dethklok, the
most brutal band on the
planet. The band has five
members: lead singer Nathan
Explosion, the two fastest gui-
tarists in the world, William
Murderface the bassist and
Pickles on drums. Among
other things, they are the writ-
ers of the jingle for the Dun-

can Hills Coffee Co. They live
in a mansion called Mordhaus,
and the shows are chronicles
of their various adventures.

What is the relationship

between the show and the
record?
The record is composed of
elongated, rerecorded versions
of the seventeen songs from
the first season, as well as three
new exclusive songs. I had
been thinking aboul the record
from the firstepisode. We were
writing a new song for each of
the 20 episodes, but it was only
32 seconds of music and we
had to cram a guitar solo in
there [laughs]. We had millions
of downloads of all the short
little clips, so we knew there
were people out there who
liked the music.

record like this? It’s not a
traditional metal record, but
it’s not a traditional com-
edy record, either.

We decided to market it like a
real record and used Adrena-
line PR, which is known for
marketing metal bands. What
we definitely didn’t want todo
was try to sell it to indie rock-
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DETHKLOK, fromd
Skwisgaar Skwigelf,
Toki Wartooth,N
Explosion, Pigk
William Murd

ers as some kind of hipster
joke thing. So we did the
same type of thing a regular
metal band would do, in
terms of who we were target-
ing to cover the record and
how we shaped the press. We
also had a built-in base of
fans of the show, which
helped with the sales.

What is coming up next
for you?
We're doing atour with . . . And
You Will Know Us by the Trail
of Dead. It’s an Adult Swim-
sponsored tour of college cam-
puses. We’'ll have a live band
onstage with a huge screen pro-
jecting the animated characters.
We want to make sure people
pick up on the synergy between
the show and the music.

Let me ask you, as
coming up for Dethklok?
We're just going to keep mak-
ing everything metal, man.
We're also planning to con-
tinue our partnership with
the Duncan Hills Coffee
Corp. They’ve recently pur-
chased the island of Sumatra,
so maybe we’ll takea little va-
cation down there.

www.billboard.biz 19

JAVIEN.COM/BB

—
—

Javien Drives Commerce
Convergence

When you choose the right marketing partners you
leverage your brand for success.
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Picture this: It’s the year 2027, Cars fly, we all commute to the moon,
and every band, no matter how big or small, does what Radichead
announced it was doing last week. Music is posted for sale online be-
fore promo copies are even pressed; the songs are sold directly to
the consumer with a “pay what you wish” pricing structure; and
physical discs are released, almost as an afterthought, months later.
So, wither the indie label, indie retailer, indie distributor, indie pub-
licist and indie magazine? | spoke to a number of experts intheir field
to try and predict what the future might look like.

Of all the parties | spoke to, the indie distributors were the
most calm about the impending future. Big Daddy Distribu-
tion’s Burt Goldstein thinks that, for the most part, the Radio-
head model already exists in 2007. “The pay-what-you-wish
thing is new and brilliant, but overall, the current business model
is such that physical distribution is shrinking and digital is grow-
ing.” He predicts that, in the future, “most people will get music
digitally, but stores will certainly still exist. | don’t think some-
thing like Radiohead’s model will have animpact that is all that
different from how iTunes changed distribution.”

Likewise, Redeye Distribution’s Tor Hansen has a strategy at
the ready. “We will be putting out the ‘afterthought,’ doing the
merch, manning the interfaces and shipping for the online sales

| CORTNEY HARDING cortney.harding@billboard.com

The Ghosts Of
Radiohead Future

Anticipating Indie Business In A Pay-What-You-Wish World

sites and doing customer service,” he says. “We will
stifl play arole in connecting an artist to the audience.”
But TVT head of sales and marketing Paul Burgess be-
lieves that though the role of connecting a band to fans
is important, indie labels are better-suited to the task.
“Someone needs to provide the execution, structure
and funding, no matter what,” he says, “and indie la-
bels are in a good position to do that.”

Many of the people | spoke to also say that while a
Radiohead-like model could significantly shake up
the business as a whole, it might well be a boon to lesser-
known acts. Jeff Kilgour of indie PR firm Tijuana Gift Shop
says that “for a small band, the advance pay-what-you-wish
release will only help them. Right now, bands have two choices:
give it away for free and get nothing, or charge a flat fee and
lose potential listeners because of the high price.” While he
admits that not many lower-level artists will get rich selling
their albums for a pay-what-you-wish price, “five bucks is
better than no bucks.” He also believes the model—with dif-
ferent release dates for digital and physical—will lengthen
the shelf life for record reviews and tour press, increasing the
coverage for his bands.

5
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Like Kilgour, Don Van Cleave—who heads up the Coalition
of Independent Music Stores—thinks that, despite the new
model, “somebody will always need to help baby bands de-
velop and grow.” Indie stores, he predicts, will remain a part
of every band’s equation, but their stock will shift toward a
more regional, below-the-radar focus.

So there you have it: The Radiohead model will either destroy
the music business or make it better. Take your pick, but just know
thatin a post-1C-10 world, nothing will ever be the same.

biz

For 24/7 imdies news and analysis, see
billboard.biz/indies.
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Radiohead IsRich

The Pot Of Gold At The End Of ‘in Rainbows’

What a coup: The Radiohead gambit that let
customers pay whatever they want for its new
album, “In Rainbows,” generated tens of mil-
lions of dollars of publicity for the band. From
reading the mainstream press reports, |
couldn’t figure out what reporters thought
was the bigger news: that Radiohead’s fans
will get the music for free, if they so choose—
or that, thanks to this new model, those dia-
bolically good-for-nothing record labels will
shortly find themselves out of business. And
not a minute too soon, don’t you know. Ei-

Jane Siberry—now
known as ISSA—
has let customers
pay what they want
for her downloaded
music since 2005.

ther way, it’s clear Radiohead is going to make
money, and plenty of it, out of this venture.

Ifyou don't believe me, visit Jane Siberry’s
store at sheeba.ca/store. Since 2005, Siberry,
who now uses the name Issa, has let customers/
fans pay whatever they want for her music, and
oneoption is termed “gift from the artist.” Also,
fans can pay now or later. The latter compo-
nent allows fans to live with the music for a
while to determine what they think it’s worth
before paying. Ultimately, only 19% chose to
not pay Issa anything, while 23% of her cus-
tomers paid immediately for downloads. Of
those who paid right away, 6% paid less than
the suggested 99 cents per track, 80% paid the
suggesled price and 14% paid more. The num-
bers average out to $1.18 per song, including
those who chose the gift option.

But, unlike Radiohead, Issa also offers a “pay
later” option, chosen by 57%—and the site can’t
track if they return to fulfill their promise. Bill-
board did a story on all this {Dec. 10, 2005),and
call me cynical, but I bet Radiohead’s manage-
ment knows how Issa is handling business. But
even ifit doesn't, the roll of the dice seems like
a smart move.

On Sept. 30, Radiohead’s Web site announced
the “In Rainbows” album, which could be dig-
itally pre-ordered for an Oct. 10 release or in
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physical form as a premium boxed set of the
album material and a booklet, costing £40 ($81)
and available Dec. 3.

In the United States, Radiohead has a rabid
fan base—one that measured about 1.5 million
when the band was making guitar-rock-oriented
music, and has slipped to a still-respectable
950,000 since the group began its “artistic”
phase. For the new album, let’s assume the lat-
ter number. And let’s estimate that 15%, or
slightly fewer than 150,000, will go for the boxed
set, which includes a free download.

That leaves 800,000 hardcore Radiohead fans.
Although the reality is that not everyone is ready
to download music, alternative rock currently
has the highest digital album percentage of sales
of all music genres, and the No. 1 best-selling
digital album in the States, John Mayer’s “Con-
tinuum,” is closing in on 300,000 units. Since
Radiohead’s album will be available for seven
weeks as a download only, let’s assume it will
break the record and estimate at least 400,000
fans will ultimarely download “In Rainbows.”

In looking at the buyer’s pricing dilemma,
sure, there are plenty of people looking for a
free ride, but most fans will try to do the right
thing for their favorite artists. Considering that,
and what we know about how [ssa’s online store
performs, let’s assume a less-than-perfect sce-
nario of an average of $5 per Radiohead album
from the rabid fan base. That comes to $2 mil-
lion, just for the download.

That’s as much as Radiohead would have
made if it had re-signed a conventional record
deal, where a superstar royalty rate would pay
$2.50-$3 per album. On 950,000 units, that adds
up to $2.5 million-$3 million—but minus mar-
keting costs recoupments, it leaves a total at
about $2 million or less.

Ajoint-venture physical album release would
give the band more. After marketing and distri-
bution costs are subtracted, it would probably
leave $8 per album to be split, meaning the band’s
share would be $3.8 million after sales of 400,000.
But what if the average download price is $8 for
the album, or even the same as Issa’s average,
$11.80? Then you are talking $3.2 million-$4.7
million. And that's just the revenue from the Ra-
diohead fan base willing to download.

How many curious music fans will come to
the site? And how many music industry exec-
utives are checking it out? These two categories
likely include plenty of people willing to take it
for free. But some of them likely will pay some
amount, and even if it’s not the typical $9.99,
whatever that turns outto be represents found
money for the band.

And remember, these revenue projections
are just for the download, let alone the boxed
set and the traditional physical release of the
album. So all in all—even if it has to absorb
its own studio recording costs—a big win for
the band. ous
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The Hilton President and 'Sprint Center
It Can’t Get Any Easier than This Short Walk!

The $45 million restoration has returried the hotel to its original splendor, making
it again downtown Kansas City’s most elegant and historic landmark, located
just steps from the new Sprint Center.

This 213 room boutigue hotel is alsc home ta the famous
Drum Room Restaurant and Lounge. First opened in
1941, it has hosted such performers as Frank Sinatra,
Benny Goodman, Glenn Miller and many more. It is now open daily for lurch and
dinner, with Happy Hour from 4:30-6:30 and live entertainment on the weekends.
We welcome the Sprint Center, and invite everyone to walk on over and

exgerience our hospitality.

@

Hilton
Presideni Kansas City
Travel should take you places
1329 Baltimore, Kansas City, Missouri 84105
816.221.9490 o www.presidentkansascity.hilton.com e www.drumroomkc.com
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Division of Berklee College of Music.
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A Lack
Of Ladies

women—Not Enough Of Them—
Face Challenges Of The Latin Industry

t the women’s panel during Billboard’s recent

Regional

Mexican Music Summit,

singer

Diana Reyes reflected on the scarcity of women
from the regional Mexican spotlight.
“They don’t forgive us getting married or having babies,”

she said.

Whatever the reason, prominent women are scarce in
the Latin music industry in general, both as performers

and executives.

While the situation mirrors the larger
corporate world, finding female senior
executives in Latin music companiesis
particularly challenging, perhaps be-
cause the grueling travel schedules take
a toll on Latin women’s more family-
centric lives.

In fact, there is only one female Latin
label head—Adriana Rios, newly ap-
pointed head of Balboa Records. But
there are no female senior VPs at any
Latin major label. The same is true for
publishing, where only one woman—
the late EHlen Moraskie—has occu-
pied a post as senior VP or above.

In lieu of corporate jobs, many
women in the Latin musicindustry run
their own firms, as is the case with An-
gela Rodriguez, of PR firm AR Enter-
tainment, and Diana Rodriguez (no
relation) and Alba Egan of L.O.T.O.
(League of Their Own).

“There always was this mistaken no-
tion that this was a man’s business, a
tough business, and women couldn’t
deal with it,” Diana Rodriguez says. Op-
portunity was given to more wormen in
the 1980s, she says. “That’s when we
demonstrated that we could handle
media, including radio promoters, but
we also had that facet of friend and con-
fidant that men don’t have.”

This mix of “aggressiveness and
sweetness,” as Rodriguez calls it, can

® o

‘I wanted the freedom
to create my ideas
without getting them
shot down or having
bosses take credit for
the work I did.

be an asset for women in a world that,
many say, requires at the very least
the semblance of authority and force
of personality.

“It’s a tough business that requires
thick skin and tons of travel,” says
Elena Sotomayor, VP of event mar-
keting for CMN. “If your significant
other is not in a similar business, it's
hard to maintain the relationship and
even harder to have a family,” she adds.

Rodriguez now has her own firm,
which allows her flexibility with time
and work style. “I felt I didn't have the
liberty or creativity to look at unortho-
dox marketing possibilities,” she says.

As for Angela Rodriguez, who es-
tablished her firm years ago, “I wanted
the freedom to create my ideas with-
out getting them shot down or having
bosses take the credit for the work |
did,” she says.

Her success, she says, hinges on cre-
ativity and “having the balls to stand up
for our rights in the business.”

Many women want to play it safe, So-
tomayor adds, reflecting on the field’s
lack of a feminine presence.

“Those of us who don’tjust need the
challenge and have bigger balls,” she
says. “Hopefully waxed.” oes

For 24/7 Latin news

biz and analysis, see
b billboard.biz/latin.

—~ANGELA RODRIGUEZ,
AR ENTERTAINMENT
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EIGHT WHO RATE

THR, Billboard Recognize Hispanic Women In Entertainment

Eight women whose worx centers on music or music-driven content were selected for the Hollywood Reporter
and Billbaard’s 25 Hispanic Women in Entertainment list. In selecting its 25, the Hollywood Reporter and Bill-
board focused exclusively an U.S.-based, behind-the-scenes players within the film, TV and music industries, and
only included performers who are also active as producers, writers or directors. Criteria included achievements
in the last 12 months, position within the candidate’s company, force or personality and overall track record.
The full list can be viewed at billboard.biz/latin. Profiles are also published in this week’s edition of the

Hollywood Reporter.

BALLAS-TRAYNOR

LUCIA
BALLLAS-TRAYNOR

GM, MTV Tr3s

At a glance: As GM of MTV’s new
bilingual channel MTV Tr3s, Lucia
Ballas-Traynor has her finger on
the pulse of America’s English-
and Spanish-speaking youth.

Big deal: Under Ballas-Traynor’s
feadership, MTV Tr3s is growing
rapidly as a multiplatform channel
with online and mobile offshoots.

ALINA
FALCON

Executive VP/operating
manager, Univision

At a glance: In the past 24 years,
Alina Falcon has risen through the
company’s ranks by displaying
standout managerial skills and a
keen eye for hit programming.

Big deal: In September, Univision
bested all English-language net-
works to capture the No. 1 network
ranking among all adults 18-34.

ANTOINETTIZ

Senior executive VP of strategy,
Teiemundo

At a glance: Antoinette Zel is re-
sponsible for overseeing Tele-
mundo’s cable networks, includ-
ing youth network Mun2, as well
as marketing, digital media and
new initiatives.

Big deal: Zel shepherded Yahoo
Telemundo, a partnership that
combines Yahoo services with
Telemundo content, to become a
leader in the industry.

GG

Senior VP of Latin membership,
ASCAP

At a glance: Alexandra Lioutikoff
oversees five offices, signs new
talent and promotes and pro-
tects Latin songwriters in the
United States.

Big deal: Lioutikoff raised the pro-
file of ASCAP’s Latin Music Awards,
staging them at New York’s Nokia
Theatre and introducing categories
for filmand TV.

JENNIFER

LLOPEZ
Actress/singer/producer
Ataglance: A famously hardwork-
ing actress, producer, singer and
fashion designer, Jennifer Lopez
isn’t slowing down with any
of her entertainment or fashion
endeavors.

Bigdeal: Lopez’s Nuyorican Prods.
has gone into overdrive this year,
with multiple upcoming and al-
ready-released projects for film
and TV.

CMILY

SIMONITSCH

Senior VP of special markets,
Live Nation

At a glance: A longtime veteran of
House of Blues Entertainment
Emily Simonitsch has been instru-
mental in capitalizing on the op-
portunity for expansion brought
about by the company’s acquisi-
tion late last year by Live Nation
Bigdeal: Impressive strides in grow-
ing the market for Latin music
artists in Southern California.

DELIA

ORJUELA

Assistant VP of writer/
publisher relations, BMI Latin
At a glance: After being hired 11
years ago to open BMlI's Latin
music office in Los Angeles, Delia
Orjuela has climbed the ladder and
was appointed to her current post
a year ago.

Big deal: After a heated signing war,
regional Mexican singer/songwriter
Mariano Barba cast his fortunes
with BMI.

PATRICIA

VEGA

Director, Chaf Enterprises

At aglance: Patricia Vega has man-
aged all aspects of Puerto Rican
pop star Chayanne’s career, includ-
ing endorsements, record contracts
and tours, for a decade.

Big deal: By its conclusion in March
2008, Chayanne’s latest tour will
have performed 57 shows in more
than 20 countries. oue

Profiles by Rebecca Ascher-Walsh, Cristy Lytal and Trisha Tucker. For
extended profiles on these and the other Power 25, go to billboard.biz.
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CONGRATULATIONS TO
AMERICA FERRERA

on receiving The Hollywood Reporter and Billboard's inaugural
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‘n SAATCHI & SAATCHI

Jean-Bernard Lévy
CEO
VIVENDI

Tero Ojanpera
EVP & CTO
NOKIA

"Kevin Roberts
CEO Worldwide

MidemNet Forum brings you an invaluable update on how
digital is driving the music business forward, changing it
rapidly and radically.

Over 2 days of intense conference sessions and serious
networking opportunities, you will debate and engage with
more than 1,300 key international executives and play

an active role in shaping the future of the industry.

Held at MIDEM, the world's music market, there is no better
opportunity to network with the global music community.

Media partners:

Bilboard i carsmeaav= 28 1NfOrMa
IeeRT——eE—— .
> musik.woche  Musique Infe

& STREAM

A

A renow-ed group of 6 visionaries chosen to advise on and chair MidemNet Forum:
Chairman: T2d Cohen, Managing Partner, TAG Strategic (US)

Chris anderson, Editor in Chief, Wired/Author of The Long Tail and
of the forthcoming book Free (US)

Professor karlheinz Brandenburg, Director, Fraunhofer Institute for
Dig'ta; Media Technology IDMT (Germany)

Sam Duann, Founder & CEO, Rock Music Group (Taiwan)

Harvav Go.dsmith CBE, Managing Director, Artiste Management
Productions (UK)

Terry McBride, CEC, Nettwerk Music Group (Canada)

REG STER 3EFORE 31 OCTOBER AND SAVE CLOSE TO 40%

BUT HURRY, SEATS ARE LIMITED

(2 Ree,

:)ally
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NEWS!

>>>GABRIEL HONORED BY MIDEM

MIDEM will honor Peter Gabriel with its personality of the year
award at a Jan. 28, 2008, gala dinner during the trade fair in
Cannes. The former Genesis frontman and solo artist is being
recognized for his music and his work oninnovative distribu-
tion methods for musicinthe digital age. He co-founded OD2
(On Demand Distribution), which became a leading European
platform provider for the distribution of music online. Gabriel’s
recent digital interests include thefilter.com, a music recom-
mendation site that creates playlists and links to iTunes and
other music stores. This year, Gabriel co-founded We7, a Web
site that gives fans free downloads in exchange for a few sec-
onds of advertising, which enables artists to earn revenue.
Gabriel is well-known for his Real World studio and record
label. He is also active in promoting human rights, and launched
the international WOMAD festival. —Andre Paine

>>>KOCH’S FRANK HEADS UP MERLIN

Merlin, the new rights body for the global independent sec-
tor, has appointed Koch Records U.S. president Bob Frank
as its first chairman. Sixteen fellow board members unan-
imously elected Frank, who will hold the chairmanship for
one year. Merlin, unveiled at the MIDEM trade fair in Janu-
ary, was set up to ensure competitive terms for new and
emerging media’s usage of music in the independent sec-
tor. According to Merlin’s London-based CEO Charles Cal-
das, “The fact that [Frank] is providing Merlin with the ben-
efit of his knowledge, passion and experience is testament
both to the extraordinary group of peoplie we have assem-
bled on this vitally important project and their force of will
to see it succeed.” —Andre Paine

>>>|ODA OPENS DOWN UNDER

San Francisco-based digital distribution, marketing and
technology company Independent Online Distribution Al-
liance has extended its reach by launching an Australian
arm, effective Oct. 15. The Sydney-based IODA AU is
headed by managing director Nathan McLay, formerly
head of digital at Sydney-based record distribution com-
pany Inertia and owner of Sydney label Future Classic.
I0ODA founder/CEO Kevin Arnold revealed the news Oct. 5
at the Australian Independent Record Labels Assn.’s In-
dependent Labels Summitin Brisbane. |IODA also opened
offices in London and Paris earlier this year. Arnold says the
latest move will allow the company to strengthen ties with
its various Australian retail and distribution partners. IODA
AU will also make local repertoire available to the 350
music services it deals with worldwide. —Christie Eliezer

>>>KDDI HITS 1I50M DOWNLOADS

KDDI, Japan’s second-largest mobile operator, says sales of
downloads via its LISMO Music Store passed 150 million songs
Oct. 2. LISMO faunched in November 2004 as a mobile-based
download service. It features some 700,000 songs—mostly
Japanese pop—from major and independent labels and is
available through 118 Web sites. —Steve McClure

>>>XFM UNVEILS NEW MUSIC AWARD

British modern rock radio network Xfm is establishing an
awards ceremony to celebrate new music. The inaugural
Xfm gala will be held Jan. 16, 2008, at the Koko venue in
Camden, and will be built around one major prize, the Xfm
U.K. debut album of the year, which will be voted on by the
station’s listeners. Shortlisted acts are expected to perform
at the gala, Xfm says, before a music industry panel decides
the ultimate winner. Xfm launched as a London FM service
in 1997, and now has three stations: London, Manchester
and Scotland. —Lars Brandle

b- For 24/7 global news and analysis, see
PIZ binboard.biz/global.

BY TOM FERGUSON and LARS BRANDLE

BUSINESS ZAVVI

Former Megastores Managers Ready For Rebranding Battle

LONDON—What's in a name?

The team behind the recent Virgin
Megastores U.K. management buyout is
about to find out, as it rebrands one of
Brilain’s most recognized retail chains
under the name Zavvi.

“It’s some legacy to take over,” Zavvi
managing director Simon Douglas says.
“It’s Richard Branson’s retail empire
where it all started. It's daunting, but
we're delighted.”

The Virgin brand’s overall strength is
undeniable. In May, an independent on-
line poll of 2,000 adults by London-based
research company HPI named Virgin the
U.K. public’s most admired brand, with
23% of the votes, ahead of Sony (21%)
and mass merchant Tesco (20%).

That reflects the Virgin brand’s ubiquity
—from cell phone services to air travel—
and Douglas admits that being unable to
use the name was “a real concern.”

However, “rebranding was
partof the deal,” Douglas says.
“Virgin has been movinginto
different directions—trans-
port, telecoms, flying to the
moon, etc.—and their focus
over time has been in those areas.”

Douglas was Virgin Megastores U.K.
managing director prior to September’s
buyout, which he led along with finance
director Steve Peckham.

The new brand, Douglas says, “reflects
a modern, independent take on the word
‘savvy.” It's strong and easily recognizable.”

But U.K. entertainment retail experts
say that he faces a formidable challenge.

“It’s a tough time to establish a new
brand,” Borders U.K. and [reland CEO
David Roche says. “And there are very few
names other than Virgin where you can
plonk the brand on something and it
means something from day one. But good
luck to them—and if the in-store [offering]
is terrific, that helps establish the brand.”

Borders U.K. experienced its own

change of ownershi» in Septem-
ber when U.K. firm Risk Capital
Partners bought a majority share from
U.S.-based Borders Group. But Roche says
aname change was never an option, as “the
Borders brand was integral to the deal.”

Former HMV COO Brian McLaughlin,
widely credited with establishing HMV as
the United Kingdom’s entertainment re-
tailing market leader and now chairing the
fund-raising committee at music industry
charity Nordoff-Robbins, says that most
retail experts believe Zavvi faces “an uphill
struggle with the rebranding particularly
as most of those locations have been known
as Virgin for a number of years.”

However, the level of difficulty “depends
where Zavvi are going to position them-
selves,” he says. “The new branding is
going 1o be far harder to establish if it’s
just ‘another record store.” ”

U.K. BIZ LOSES ITS VIRGINITY

The management buyout of the U.K. Virgin Megastores operation marks the
effective end of the Virgin brand’s association with the front-line music business.

Richard Branson has been moving away from music ever since the first Vir-
gin Atlantic Airways flight in June 1984, but his empire began in 1970 as a

mail-order record retailer.

The first brick-and-mortar Virgin operation arrived a year later on London’s
Oxford Street, and the first Megastore-branded outlet opened on the same
streetin 1979.1n 1973, Mike Oldfield’s “Tubular Bells” became the first release
on the Virgin Records label—and it went on to sell 15 million copies woridwide.

Branson sold Virgin Records to EMI1 in 1992, but returned to the fray in 1996
with the launch of V2, finding success with such acts as Stereophonics and
Underworld. By the time Universal acquired it in August this year, however,

Branson owned only 5% of it.

National U.K. rock station Virgin Radio launched in 1993, but since 2000 it

has been owned by media group SMG.

The company also launched the V Festival in 1996 in the United Kingdom, and re-
tains a link with the annual event through its sponsorship by Virgin Mobile. —TF

www americanradiohistorv com

Flagship Oxford Street Virgin Megastore
ocation, in London; inset: Zavvi
managing director SIMON DOUGLAS.

Douglas says experience gained from
a “new generation” Megastore that
launched last November in Manchester,
northwest England, is fueling “plans to
change how we do things in-store.” He
declines to give details, but says they’ll be
clear in time for Christmas.

Business consultant Andy Lown—
Tower Records’ U.K. CEO prior to the
U.S. chain’s 2003 U K. exit—-says that,
as well as winning over customers, Dou-
glas must “communicate Zavvi’s core re-
tail values, aims and objectives with
clarity and passion to his greatest asset-—
the 2,500 employees.”

Lown anticipates that Zavvi's physical
rebranding of the 125 Virgin stores, which
begins later this month, will be relatively
straightforward, but notes that “convey-
ing what Zavvi stands for to passing con-
sumers in today’s radically changing
market is critical.

U.K. specialist music retailers have
faced tough times in recent years. Accord-
ing to the BPI, specialists’ share of con-
sumer spending on albums in 2006 was
46.6%, down from 51.6% in 2001 after in-
creased competition from mass merchants
(up to 24.8% from 14.8%) and Internet-
based retailers (up to 11.2% from 4.5%).

Despite his guarded optimism, Dou-
glas insists his aitns don’t include over-
taking HMV, which has 237 stores in the
United Kingdoniand Ireland. “1 don’t feel
we have to top the table,” he says.

In the United States, Virgin Megastores
will have separate new ownership, but
will retain the use of the Virgin Megas-
tore logo. .o
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Universal’s Free-Music Scheme

Strikes Chord With NRJ Listeners

BRUSSELS—Universal Music’s free-download
partnership with radio network NR] Belgium
has proved such a hit with consumers, it's ex-
tending the range of tracks available-—and look-
ing for new station partners.

The top 40 French-language network now
offers five tracks for download per week at its
free-music.be Web site, up from one at the
campaign’s August launch (billboard.biz, Aug.
22), although the total number of daily down-
loads available will remain capped at 300.
Mika's “Love Today,” Timbaland’'s “The Way |
Are” and Rihanna’s “Shut Up and Drive” are
three songs that have been featured so far.

Universal Music is also negotiating a deal for
the Flemish-speaking part of Belgium with lead-
ing commercial station Q-Music, a source at
the station says. NRJ stations in Germany, Nor-
way and Sweden are investigating setting up
similar operations.

While fans get to download tracks for noth-
ing. Jean-Pol Boone, Universal Music digital
and line extensions country manager for Bel-
giumand Luxembourg, says that Universal still
cashes €1.099 ($1.55) per downlJoad from NR]
to cover rights payments.

“The project will make other people discover
artists like Fergie. Gwen Stefani and Mika,”
he says. “Although our agreement doesn’t in-
cludeextra airplay, the promotion for the free-
music site as a platform will add Lo the notoriety
of the artists.”

Meanwhile, NR| has helped monetize the
scheme by attracting an inilial three months’
worth of sponsorship from car manufacturer
Renault, which is targeting its new Twingo
model at a young audience.

“NR]J is the perfect station for this purpose,”
Renault Belgium and Luxembourg director of
publicity and promotion Xavier Laporta says.
“Also, the idea of legal downloads was a good
story Lo be associated with, ethically.”
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NR] is French-speaking Bel-
gium’s No. 2 top 40 network
{behind Radio Contact), witha
daily reach of 358,260 people,
according to ratings measure-
ment company CIM.

Downloaders do not have
to view a commercial to get
the free track. but there is a
direct link from the site to Re-
nault’s. According to NR]J
30% of 18,000-plus registered
users have left their personal information
for the NRJ/Renault database, which exceeds
expectations. Meanwhile, NR| Belgium man-
aging director Bruno van Sieleghem says the
number of unique users visiting NR] Web
pages has more than doubled since the cam-
paign’s introduction.

Civing away music remains a controversial
issue across Europe, but all parties claim the
impact on paid-for downloads will be minimal.

‘Rather than see the free-music site as can-
nibalizing sales, our goal is to limit illegal prac-
tices,” Boone says. “We estimate that when the
NR] free-inusic well runs dry, people [will] go
to traditional legal platforms like iTunes.

Rob Wells, senior VI of digital at London-
based Universal Music Group International,
hails the deal as “a first.”

It’s an exciting and intelligent deal,” he
adds. “We're very interested in rolling this
model out to other UMGH territories.”

The other majors declined to comment, but
the wider Belgian industry has cautiously wel-
comed the campaign. IFPI Belgium director
Olivier Maeterlinck says he welcomes any ini-
tiative that encourages legal downloads.

“As long as someone pays the record com-
pany for the downloads, it’s fine.” he says.

Maeterlinck estimates there are 40 illegal
downloads for every one legal download in Bel-
gium, although the legal-download market grew
83% in value in 2006. The IFPI says trade rev-
enue from digital music amounted to $10 mil-
lion last year, out of a total business value of
$162 million.

“We support every initiative that encour-
ages legal purchase of music,” says Geert
Regelbrugge, commercial director of 80-store
chain Free Record Shop. “NR] attracts a young
audience and if the free-music project directs
more youngsters to legal downloads, this is
good for everybody.” e
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Peter Garrett Burns Midnight Oil
For Opposition Party Down Under

MELBOURNE—After 11 years in the political
wilderness, Australia’s opposition Labour
Party is wooing the local music industry
ahead of a forthcoming general election, ex-
pected to be called in November. Opinion
polls point to a landslide Labour win.

And this time around, the party has added
firepower: Its shadow arts minister is Peter
Garrett, former singer with politically active
rock act Midnight Oil.

Labour has also ensured music biz support
by adopting recommendations from the Con-
temporary Music Working Group think tank,
representing label, publisher and commercial
radio bodies plus various state associations.

CMWG recommendations
endorsed by Labour include
greater music/business skills
education, a more cohesive
music-exports approach
and encouraging local au-
thorities to reduce barriers
facing live music.

If elected, Labour says it
willintroduce a new program,
ArtStart, to investigate max-
imizing income for lower-
level artists. Labour proposes
introducing a more equitable
tax regime for royailties and
providing musicians on the
dole (social welfare) with
startup grants, including mu-
sic projects in “work on the
dole” programs.

Garrett exited Midnight
Oil—which scored a world-
wide hit in 1988 with “Beds Are Burning”
(Columbia)—for a full-time political career
in 2002. His 27 years of experience with the
band means Garrett has “a firsthand under-
standing of many [music industry] issues,”
says Stuart Watters, Melbourne-based chief
executive of the Australian Independent
Record Labels Assn. (AIR). And during the
past year, Garrett has been discussing those
issues at meetings with various music indus-
try sectors.

The government’s election arts manifesto
has not yet been unveiled. But in September,
Arts Minister Sen. George Brandis criticized
Labour’s arts policy in Parliament as “heavy-
handed and interventionist,” claiming it would
make artists beholden to “centrally directed
government priorities.”

The music industry has welcomed the gov-
ernment’s moves to update copyright leg-
islation, combat piracy and increase fund-
ing for export initiatives. But many in the
industry were angered when the govern-
ment reneged on a previous election pledge
to introduce tax breaks like those enjoyed
by the film industry.

OCTOBER 20, 2007

Garrett says Labour will “work with the
music industry to deal with the [tax] issue,”
and promises an official statement shortly.

Labour also promises to provide $2.4 mil-
lion Australian ($2.13 million) over four years
to the Australian Music Radio Airplay Project,
which distributes CDs of emerging domestic
talent to 350 community stations. AMRAP was
set up in 1998 with one-off government fund-
ing of $1.5 million Australian ($900,000). Pro-
ject coordinator Nicole Craig welcomes
Labour’s pledge, claiming that without new
funds, AMRAP faces being “wound up by the
end of this year.”

Labour would also spend $4.7 billion Aus-

PETER
GARRETT
taking Labour’s
arts message to
Australian
voters and
(inset) with
MIDNIGHT OIL
tralian ($4.17 billion) on a national broad-
band network. According to the IFPI, there
are 3.9 million broadband lines among Aus-
tralia’s 20.4 million population. The Aus-
tralian Recording Industry Assn. says digi-
tal sales account for 9.75% of recorded music
sales’ value; the IFPI put the total retail value
of that market in 2006 at $825.3 million Aus-
tralian ($620.5 million).

Garrett declines to say what Labour ex-
pects in return for his determined courting of
the industry, although some music acts and
associations have said that they’ll be back-
ing the party at benefits and rallies.

AIR’s Watters emphasizes the impor-
tance of maintaining a bipartisan stance,
however. “There is a strong view that the
industry is left-leaning,” he says, “and we
should make a conscious decision not to
reinforce that view.” e
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Soyou'reateenager in the 21st century. Why

wotuld you want to be in a rock’n’roll band?
How would the idea even occur to you?

Avideogame most likely, but that’s but-
tons and lights. Where would the passion
for it come from?

Your mother or father, probably.

Your grandfather definitely. He’s the
super music freak. The one talking about
seeing all kinds of bands when they were
starting out that would end up being really
famous. Seeing them in college cafeterias
and roller rinks, and eventually the Fill-
more with its plush velvet theater seatsand
amazing light show and a Roadrunner car-
toon for those in the audience who were
high, which, counting secondhand smoke,
was everyone.

He's the one who talks about the bands
like they were somehow a part of his work,
his nights, his weekends, his vacations.
Total strangers yet thoroughly integrated
into hislife. Hard to believe someone could
care about music that much.

And radio? Radio was God. That's how
he got the Word. And the Word was good.

Radio provided a service in those days
for grampa. Its sole purpose was to turn
him on. To turn him on and keep him tuned
inas it introduced him and all those other
old men and our grandmothers to a great
new band every week and the music that
would become their religion.

They worked with the music always on, re-
laxed with it, ate to it, played sports to it, had
sex with it, woke up with it and went to sleep
with it. The song playing at any given time ac-
tually informed the emotional atmosphere. Life
had a soundtrack in those days. For real.

Now a kid has to find it. It isn’t coming
straight at him or her anymore. It’s not all
around, everywhere. In its present form, let’s

COOLEST GARAGE

SONGS
© MTME . ARTIST/LABEL

COOLEST
PLL COME
WORLD RUNNIN
\”‘"5 WEEK HELL ON WHEELS / DIONYSUS

LONGSHOT
~ JOHN FOGERTY / FANTASY

GYPSY BIKER
BRUCE SPRINGSTEEN & THE
E STREET BAND"*/ COLUMBIA

TOO MANY COOKS (SPOIL THE

2
K

MICK JAGGER / RHINO

ROP, erformlng
# at the

face it, it simply doesn’t matter as much.

And that's why it’s so much more impres-
sive when a kid wants to be in a rock’n’roll band
these days. He’s got to seek out the greatness
of 40 and 50 years ago. He’s got to ignore the
mediocrity his peers enjoy. He’s somehow found
a way to embrace higher standards than our so-
ciety suggests are practical. And he’s got to be
able to dream.

Not an easy thing these days. oo

COOLEST GARAGI=

ALBUMS

ICKY THUMP

THE WHITE STRIPES / WARNER BROS.

HAVE MERCY
__ THE MOONEY SUZUKI /ELIXIA

BABY 81
BLACK REBEL MOTORCYCLE CLUB / RCA

PSYCHEDELIC SUNRISE
THE CHESTERFIELD KINGS / WICKED COOL"

CONQUEST
THE WHITE STRIPES / WARNER BROS.

HENTCH-FORTH-FIVE
THE HENTCHMEN / ITALY RECORDS

HOUSE OF VIBES REVISITED
THE GRIP WEEDS / GROUND UP

TICK TICK BOOM
THE HIVES / UNIVERSAL

HERE FOR A LAUGH
THE BREAKERS / FUNZALO

SALAD DAYS
THE GRIP WEEDS / GROUND UP

CRUEL GIRL
/  THE RED BUTTON / GRIMBLE

6 STREAKS AND FLASHES
THE CHESTERFIELD KINGS / WICKED COOL*

BELINDA
THE STABILISERS / WICKED COOL

CBGB FOREVER
_VARIOUS ARTISTS / CBGB FOREVER

WANNA DO THE WILD PLASTIC
BRANE LOVE THING?
THE STABILISERS / WICKED COOL"

Looo\lowmbw\)-——é

THE WEIRDNESS
THE STOOGES / VIRGIN

*NEW YORK-BASED WICKED COOL RECORDS IS CREATED AND HEADED BY LITTLE STEVEN VAN ZANDT.
**LITTLE STEVEN VAN ZANDT ALSO HAPPENS TO BE IN A LITTLE GROUP KNOWN AS THE E STREET BAND.
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l.egal Matters

'SUSAN BUTLER sbutler@billboard.com

InsideThe Copyright
Royalty Board

Chief Judge James Sledge Explains The CRB Process

The Copyright Royalty Board has intrigued me
since the first judges were sworn in last year to
preside over the new entity. Congress replaced
the former Copyright Arbitration Royalty Panel,
known as CARP, with the CRB to set royalty
rates and terms for all copyright licenses made
compulsory by copyright law. But the new
process is so unique that it’s likely to catch
lawyers and parties familiar with the old way
of setting rates off guard.

With the decision from the first trial on ap-
peal (webcaster rates to perform recordings),
the second trial nearing a close (cable and
satellite rates to perform recordings) and the
third trial expected to begin early next year
(mechanical and digital rates to reproduce
compositions), it seemed like a good time to
catch up with Chief Judge James Sledge.
As we sipped coffee in his office at the Library
of Congress on Capitol Hill earlier this month,
the Alabama gentleman, former bankrupicy
judge and arts advocate talked about the new
rate-setting process.

Most notable is that the proceeding has

Congress J
Copyright
JAMESSLWE and WILLIAM ROBERTS

changed from an informal arbitration to a
formal trial.

“The parties at first had to adjust to that,”
Sledge says. “We turned the process from . . .
asystem that the parties pretty well controlled,
working among themselves and working with
arbitrators that were very responsive to the par-
ties’ needs and desires, [to] a judicial system
where there are rules of procedure, the parties
are expected to comply with those rules, there
are rules of evidence [and] the institution has
needs as well as the parties.”

“Institutional needs” mean that the statute,
which created the CRB, requires the judges to
come up with reasonable rates and terms. They
may only make a determination based on the
admissible evidence presented by the parties
at trial. So if the parties don't offer that evidence,
this creates a dilemma that Sledge says he’s
never faced before in any court.

“In the judicial proceeding [i.e., a civil law-
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suit], ifa party doesn’t meet its burden of proof,
then either [that issue is] not part of the judg-
ment or the ruling is in favor of the other party,”
Sledge says. “What judges wantto do, and are
trained to do, is not to include [that issue] in
the decision.”

But the judges must do their best to find
something in the evidence to support all the as-
pects that are important to consider the rates
and terms to be reasonable. They faced this
dilemma in the webcaster trial.

“We had an issue in webcasting where the
parties ignored fairly large and important
areas of the decision, and did that even after
several warnings from the bench that these
matters must be addressed,” Sledge says.
“They weren’t.”

It's not difficult to figure out which portions
of the decision presented a challenge for the
judges. The phrase “no evidence” appears in
the decision nine times. For example, there was
no evidence on how to distinguish a small web-
caster from a large webcaster or how to sup-
port, or help define the parameters for, a
revenue-based royalty.

After the decision, many we-
bcasters complained that small
webcasters should have been
treated differently than larger
companies; rates should have
been based on revenue rather
than on each recording
streamed; and there should
have been a cap on the mini-
mum royalty due “per channel
or per stream.”

To avoid potential pitfalls for
parties in future CRB trials,
Sledge emphasizes the impor-
tance of a document that the
lawyers are required to file be-
fore closing arguments. Each
party’s lawyers must prepare a document that
lists what they believe to be findings of fact
from the trial and conclusions of law that the
judges should follow in the particular case. Hy-
pothetically, a fact could be the gross revenue
of a party revealed during the trial; a conclu-
sion of law could be that a recorded composi-
tion used for a ringtone is subject to a
compulsory license.

“We have told [the lawyers], and it came up
in webcasting, that if you don’t present some-
thing as a finding of fact that is documented to
the record, or a conclusion [of law] that is doc-
umented with authority, then you waive any
right to have that in the decision,” Sledge says.
“While it’s a little bit unchartered, that regula-
tion of wavier should prevent [a party] from
being able to raise that on appeal as well.” «-«

Read the entire interview with Chief Judge James
Sledge at billboard.biz/legal.

IGGY POP: ROBERT ALTMAN/RETNA; JUDGES MICHAELA McNICHOL
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David Deal Beccaro knows we’'re living in a multiplatform world. The music and video serv-
ize he foundad, Music Choice, is available via cable TV, online and on mobile phones. Its on-
demand music video service has exceeded 1billion orders, and the company is in the process
of expanding Its Internet music site—available, as of last month, to Comcast Internet customers

David

Del B

The Music Choice service has
begun offering its customers
more choices: platforms, content,
interactivity. The company’s

founder spells out the new plan.

and rolling cut to Time Warner customers soon.

But praviding a common service across three different delivery channels is no easy task.
Del Beccaro has to juggle the interests and demands of his content-owner partners and
work withinthe constraints of the available technology and devices, while at the same time
offering his customers the service and functionality they desire. Serious disagreements re-

main over digital rights management, pricing and availability.

Del Beccaro is trying to bring the targeted advertising business model that has worked so
well for Music Choice’s TV platform to online and mobile. He’s also busy learning how to re-
format and repackage the company’s content and interactive features for each platform.

It’s a challenge, but he’s not shy. Del Beccaro is vocally opposed to charging extra for the
same content acquired through different delivery channels. He thinks mobile operators
should open their walled-garden approach to content distribution and become more like In-
ternet service providers. And he has no plans to expand Music Choice into a digital music sales

modet that he now calls “broken.”

Here, Del Beccaro discusses with Billboard these challenges, the opportunities and why

the mobile music opportunity remains unmet.

You’re revamping your online
music video service. How is it
different from your existing on-
line services?

It’s a lot more visual. It also re-
sponds to what you've been doing,
so it'll show you videos similar to
other videos you've played. You have
an on-demand selection of thou-
sands of videos. You play channels
that we’ve programmed, or you can
create your own video channels.
There are also preprogrammed
audio channels, but you can’t pick
from individual audio songs.

How come you haven’t gotten
into selling music a la carte or
established an on-demand
streaming music service?

The truth s, the model from the re-
tailer’s perspective, in my mind, is
pretty broken. Apple makes money
fundamentally on its hardware. The
record companies can make money.
But none of the retailers are mak-
ing money. It’s not really a worth-
while business to get into. As the
model improves, we may get into it.

Your service is primarily free,
supported by ads. Are ad-sup-
ported music services the bet-
ter way to go?

Forvideo, yes. Video advertising is
robust enough to support these
types of services. If you're access-
ing video content, you are engaged.
Audio content is often played in the
background. If a video commercial
plays for the first 30 seconds be-
fore a song, you're not even going
to see it. I don't feel it's necessar-
ily a viable model for audio, but I
do for video.

You have services online,on TV
and on mobile. How do you in-
tegrate them so users have a
consistent experience?

We're trying to set up a situation
where whatever we offer on any one
platform will be available on the oth-
ers. A customer should count on
the same type of products and same
type of capabilities on each of the
platforms. Historically, you've had
limitations in one area or another.
For instance you either had a lot of

contenton TV that you couldn’t get
on the WeD, and a lot of interactiv-
ity on the Web that you couldn’t get
on the TV, and both fell victim to
the mobile phone.

So how do you approach each
platform as an individual chan-
nel then?

The content itself has to be cus-
tomized for the platform. So we
have separate productions going on
for each platform. Our goal is to
make it so that while the interface
is different, the functionality will
be the same. Right now you can cre-
ate your own video channel on the
Web, but you can’t do that on TV
yet. We hope to allow you to create
iton the Web and work on your TV,
or ifyouchangeiton the TV, it will
reflect that on your phone.

Sounds like you're at the mercy
of those creating the networks
and devices before you can make
this happen. What’s that like?

It's somewhere between tortuous
and stimulating. Some of the things

we've been working on for five years.
On broadband, you have alot more
freedom to do whatever you want.
On mobile and TV, you have a lot
less. Probably the slowest-evolving
is the TV. What a cell phone can do
now compared to five years ago is
enormous. There’s been a slower
pace with TV. The primary reason
is that the turnover of equipment is
very low with TVs, whereas the
phone turnover is much faster, so
you can introduce new capabilities
quicker over time.

What about payment? Con-
sumers want a “buy once, ac-
cess everywhere” model. Is
that possible?

If you have an ad model, that’s easy
to do. We hope to keep the integrity
of the ad model across all three plat-
forms. The beauty of it is you can
create a lot of volume so everyone
realizes the necessary returns. The
platform we have the most volume
onis TV, and we’ve established an
ad model thatis working. We're now
getting more aggressive in the

On broadband, you havealot

broadband space and hope the ad
model will transfer over, and we in-
tend to do so with phones for a sim-
ilar model.

Do customers use your serv-
ice differently on different
platforms?

Everything’s very different. The time
spent viewing any individual piece
of content is very different. People
watch for longer on TV than on
broadband, and longer on broad-
band than they do on a phone. It’s
not just that the attention span is
different, they’'re doing different
things. Not only that, but the demo-
graphics of the people using each
platform is different.

Does that affect what kind of
music is accessed from each
platform?

When our content is viewed
through Comcast’s Web site, the
user is much more pop-oriented
and goes for things like hit songs.
The most popular stuffon TV is a
bit younger and tends to go more
for R&B. R&B is our most popu-
lar category.

What about mobile?

Until recently, alot of rights haven't
been available to provide it the way
we want. Whenever you have a sub-
scription model, you're going to
trend towards people with money,
and that tends to disfavor young
users. I don’t think you can make
an adequate comparison yet be-
cause we're not able to offer a ro-
bust enough experience with an
advertising model on mobile. But
that will change in a year or two.
Andinasenseitwill be alot better,
because when people have that
choice you'll see who gravitates to
music, and those people tend to be
alot younger. .

more freedom to do whatever you want.
Onmobileand TV, you havealotless.
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When the Eagles struck an exclusive partnership with Wal-Mart
to sell their new album, longtime environmental activist Don
Henley says, “you would have thought we made a deal with the
devil.” = “I certainly had some trepidation about it,” Henley
says. “We caught plenty of flak.” = “Long Road out of Eden”
the band’s first full studio album in 28 years—will be sold
exclusively through the mass-market chain in North America,
beginning Oct. 30. But its socially conscious references to
American consumerism, the environment, big business and
“cultural junk”—not to mention its album jacket, printed on
recycled paper blessed by the National Forestry Assn.—beg the
question as to how the band reconciles art and commerce.
Henley’s own concerns about doing business with Wal-Mart lie
on two fronts: social and environmental. Wal-Mart has taken
hits from some sectors for its pay and benefits policies, and for
what has sometimes been perceived as excessive waste and a
‘ , massive carbon footprint. But Henley feels he can help the
Wa I gt M a rt environmental cause more with an “inside” relationship with
the mega-retailer and insists that Wal-Mart
is heading in a more positive direction

1 1 already.  “My daddy was a small businessman,
I e n e and he was not a fan of big-box retailers or chains or

s ' franchises,” Henley says. “Some of my environmental
Exp ress friends are a little upset because we made this deal. But on

the other hand, I have a direct line now to the CEO of
Wal-Mart,” Henley says. “I also have a direct line and exchange
e-mails on a regular basis with the two whiz kids that they’ve
hired to make the company greener.”  Those two “whiz
kids”—Andy Rubin, VP of corporate strategy and sustainability,
and Charles Zimmerman, VP of prototype and new format
development—are only part of the more eco-friendly stance that
Wal-Mart has made public lately. The company says it is working
internally and with its suppliers to curb energy use, reduce
packaging and decrease fuel consumption of its trucking fleet.
According to published reports, the chain has promised to
make its stores 20% more energy-efficient by 2013 and reduce
annual electricity use by 3.5 million megawatt hours. = And
Henley thinks the Eagles can help push the company

forward even more. “We’re certainly making our feelings known
about what we believe in, in terms of ecological stewardship and
some of the practices of big business that are undesirable and
wasteful,” he says. = “It wasn’t necessarily that the Eagles were
part of our strategy to go eco-friendly, but we certainly have
worked with them hand in hand on this project to try and
understand their desires from that standpoint,” Wal-Mart music
buyer Troy Steiner says. “It just so happens that we were already
going down that path from a strategic standpoint and this
project was also going down that path, so it was a good meeting
of the two paths to make sure that we’re all hitting on all
cylinders as far as sustainability goes.”

TAKING IT TO THE LIMIT

The band and manager Irving Azoff, meanwhile, are hitting
on all cylinders as well—they’re literally banking on the fact
that the crowded aisles of Wal-Mart are populated with Eagles
fans.  Wal-Mart’s impressive track record with Garth Brooks
played a role in the direction the Eagles took with “Eden,”
Azoff says. © Though Brooks' total numbers for exclusive
limited releases and catalog sold through

BY RAY WADDELL | PHOTOGRAPHBY ANDREW MACPHERSON
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Wal-Mart have never been released, Billboard estimates his
sales at the chain at about 3.8 million units for the past two
years. But since Wal-Mart bought these exclusives one-way,
those numbers may be pumped by Wal-Mart’s strategy to use
markdowns to sell off an album after its peak selling period
has declined. Lately, the discounter has been selling off Brooks’
eight studio albums at $5.50, in anticipation of the rest of
U.S. retail once again offering those albums, as of Sept. 25.

Retail gains at Wal-Mart have slowed somewhat in general
recently—comparable-store sales are up just 1.3% this year,
after averaging 5.2% for the 10 years through 2005, according
to the Wall Street Journal. And while some in the industry have
speculated that the chain’s slowing growth has cut into over-
all sales of country music, analysts are not expecting it to put
a damper on the Eagles.

“Wal-Mart is losing a little bit of market share in general, par-
ticularly outside the food area,” one Wall Street analyst says.
“But given their size they can absolutely break an Eagles album.”

Wal-Mart “has 110 million people a week coming through
their stores; the ad campaign is targeted at around $40 mil-
lion,” Azoff says. “You add that up; we felt that we could reach
our audience real effectively this way. And, quite honestly, the
band was not particularly excited about dealing with a major
label in the U.S.”

The financial terms of the exclusive also seem favorable.
“When we sell to Wal-Mart, we're taking the label portion plus
the artist portion. We make more money per record,” Azoff
says. “We make our money direct. We basically sell the records
to Wal-Mart like a label would, and then we pay for the manu-
facturing and pocket the rest.”

Henley says the business has changed drastically, demand-
ing different approaches, particularly for veteran bands. “Wal-
Mart’s not a perfect company, but as I've said many times in
print, they can’t possibly be any worse than a major record
label,” Henley says. “There aren’t many places where 60-year-
old men, no matter how good their record is, can get this kind
of promotion and widespread retail coverage. We're artists but
we're also businessmen, and we try to live in the real world.”

Fellow Eagle Glenn Frey sees the deal as an economic boon

FLYI NG H IGH The Eagles’ last three albums of a

to the band as well. “I'm in the business of selling records, and
I want to be in a place where we have the opportunity to sell the
most records,” he says. “Now, it’s also nice that Wal-Mart pays
us a very lucrative royalty, a royalty that no record company can
come close to matching. That’s because we're not a loss leader
at Wal-Mart. If the Eagles put out a record at one of the major
record labels, part of the reason they can’t pay us [as much] is be-
cause we've got to pay for all the bad acts they sign and release.”

Henley’s thoughts on the major-label system have been well-
documented. “Everybody’s been screaming, ‘Let’s have a new
paradigm in the record industry, let’s figure out a way to do this
ourselves, let’s figure out a way to leave the big dinosaur record
companies behind that have been robbing from us—and the
consumer—for the last 60-80 years,” ” Henley says. “We just
thought we’d try something different. Some people have praised
us for it and some people have damned us for it.”

Though the album will bear the Eagles Recording Co. im-
print, Universal Music Group is handling international distri-
bution and helping market and promote leadoff single “Too
Long” domestically out of its Nashville office.

“In this environment we're all living in right now you have
to have a little bit of respect for anybody that's trying anything
different,” UMG Nashville (UMGN} chairman Luke Lewis says
of the Eagles’ Wal-Mart exclusive. “If | was managing a super-
star act that didn’t have a record deal, I'd probably take a look
at it. Why would you not?”

ATTENTION, EAGLES FANS
For Wal-Mart, the Eagles deal, like the Brooks deal before it, is
about offering its shoppers exclusive access to an artist at the
very pinnacle of the industry’s sales pyramid—at 66 million
units sold, Nielsen SoundScan counts Brooks as the biggest-
selling artist since SoundScan starting tracking sales in 1991.
And the RIAA counts the Eagles’ 1976 release “Their Greatest
Hits: 1971-1975"—which is estimated to have sold more than
29 million copies, most of them pre-SoundScan—as the best-
selling album of all time.

“When you look at exclusives, you're obviously looking at
those artists that could create the biggest impact and could be

lI-new studio material spent multiple weeks at the top of

The Billboard 200—as did 1976’s “Their Greatest Hits: 1971-1975” and 1994’s mostly live “Hell Freezes Over,” which includ-

ed four studio cuts.

Title Debut Debut Date Peak Peak Date Weeks On Chart Label
“Eagles” 102 6/24/72 22 8/5/72 49 Asylum
“Desperado” 145 5/5/73 41 6/30/73 70 Asylum
“On The Border” 50 4/20/74 17 6/1/74 87 Asylum
“One Of These Nights” 25 6/28/75 1(5 weeks) 7/26/75 56 Asylum
“Their Greatest Hits: 1971-1975" 4 3/6/76 1(¢5) 3/13/76 133 Asylum
“Hotel California” 4 12/25/76 1(8) 1/15/77 107 Asylum
“The Long Run” 2 10/20/79 1(9) 11/3/79 57 Asylum
“Eagles Live” 14 11/29/80 6 12/20/80 26 Asylum
“Eagles Greatest Hits, Volume 2" 165 11/13/82 52 1/8/83 15 Asylum
“Hell Freezes Over” 1 11/26/94 1(2) 11/26/94 12 Geffen
“Selected Works: 1972-1999” 109 12/2/00 109 12/2/00 10 Elektra/EEG
“The Very Best Of The Eagles” 3 11/8/03 3 11/8/03 62 Warner Strategic Marketing

SOURCE The Billboard 200 through the chart dated Oct 20

THE'R GREATEST HlTS The Eagles have placed
that hit the No. 1 spot. “Lyin’ Eyes,” which peaked at No. 2
Billboard’s Hot Country Songs chart.

20 singles on The Billboard Hot 100—including five
on the Hot 100 in 1975, also scored a No. 8 position on

Title Debut Debut Date Peak Peak Date Weeks On Chart Label
“Take It Easy” 79 6/3/72 12 7/22/72 n Asylum
“Witchy Woman” 78 9/9/72 9 1/18/72 13 Asylum
“Peaceful Easy Feeling” 73 12/30/72 22 3/10/73 12 Asylum
“Tequila Sunrise” 92 6/23/73 64 7/21/73 8 Asylum
“QOutlaw Man” 81 9/15/73 59 10/27/73 8 Asylum
“Already Gone” 97 5/4/74 32 6/29/74 15 Asylum
“James Dean” 92 9/21/74 77 10/12/74 5 Asylum
“Best Of My Love” 83 11/30/74 1 3/1/75 19 Asylum
“One Of These Nights” 78 5/31/75 1 8/2/75 17 Asylum
“Lyin’ Eyes” 79 9/13/75 2 1/8/75 14 Asylum
“Take It To The Limit” 80 12/20/75 4 3/13/76 23 Asylum
“New Kid In Town” 48 12/18/76 1 2/26/77 15 Asylum
“Hotel California” 72 2/26/77 1 5/7/77 19 Asylum
“Life In The Fast Lane” 73 5/14/77 n 6/25/77 14 Asylum
“Please Come Home For Christmas” 78 12/9/78 18 12/30/78 8 Asylum
“Heartache Tonight” 52 10/6/79 1 11/10/79 15 Asylum
“The Long Run” 33 12/8/79 8 2/2/80 15 Asylum
“| Can't Tell You Why” 60 2/23/80 8 4/19/80 16 Asylum
“Seven Bridges Road” 64 12/20/80 21 2/7/81 14 Asylum
“Get Over It” 61 10/29/94 31 1/12/94 14 Geffen

SOURCE The Billboard Hot 100 through the chart dated Oct 20,
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most relevant to our consumer base

Steiner says. “There’s
Garth Brooks in country, and in non-country genres you look
at the Eagles. They have the biggest-selling album of all time
Clearly that is a group that transcends all demographics.”

Wal-Mart divisional merchandise manager of entertainment
Jeff Maas says Wal-Mart approached the Eagles about the deal
rather than vice versa. “We said, ‘We want to create this proj
ect, and we were wondering if you'd go exclusive,” and the ball
just rolled from there,” Maas says

Promotional tools Wal-Mart will employ include TV, radio,
broad in-store support and direct-mail circulars for Wal-Mart
and Sam’s Club. “Since we have it exclusively, we don’t want to
get too specific about what we’re going to be doing, but it will
have a lot of presence in our stores,” Steiner says. “We will use
every single asset we have inside our stores and externally to
promote this album.”

With a sticker price of $11.88 for 20 tracks on two CDs, “Long
Road out of Eden” is certainly value-priced. Pre-orders are al-
ready selling on walmart.com and eaglesband.com. “I can tell
you—and I expected this—we’re getting more pre-orders at
the Eagles site,” Azoff says. “We’ve trained our fans, they've
pre-ordered our DVDs and other stuff, so they're used to pre-
ordering at the band site.”

Allocation to 3,600 stores in North America is determined
based on which stores that have consistently sold Eagles al-
bums in the past, input from stores on the regional and district
level and the expertise of merchandisers Anderson and Han-
dleman. “We feel pretty good about how we distribute the prod-
uct and allocate the quantities,” Maas says. “We'll be ready.”

In terms of digital distribution, “We tried, but we obviously
could not strike a deal with iTunes, because we did not want to
make all of our individual tracks available on the release date
of the album,” Azoff says. “You can buy the album digitally at
walmart.com, and we may offer it digitally elsewhere, too, but
it won't be iTunes. We're an old-fashioned band; they didn't
want to cut it up track by track.”

COUNTRY LIVING

Eagles Fly In
Nashville

Music Group Nashvilte chair-
man Luke Lewis, who points
out that country radio has re-

The Eagles and country music
have long had arather neigh-
borly relationship.

The band’s 1975 hit “Lyin’
Eyes” reached No. 8 on the
country chart, and Don Henley
was nhominated for a Country
Music Assn. Award in 1992 for
“Walkaway Joe,” his duet with
Trisha Yearwood. Tribute al-
bum “Common Thread: The
Songs of the Eagles” won the
CMA award for album of the
yearini1994.

So when it was time to
work the J.D. Souther chest-
nut “How Long,” the lead sin-
gle from the Eagles’ new al-
bum, it wasn’t much of a
stretch for Universal Nashville
(which is working the single
domestically) to take the
song to country radio.

“Where else would they
go right now?” asks Universal

cently been “dabbling” with
acts outside the format like
Bon Jovi. “How Long” has re-
ceived significant airplay on
country radio, and is No. 26
after peaking at No. 25 on the
Hot Country Songs chart.
“Country radio program-
mers have been way warmer
than | anticipated, and | think
that’s kind of a sign of the
times,” Lewis says. “Ten or 1S
years ago | don’t know if
things would have been the
same, because there was al-
ways this sort of dictum that if
someone wasn’t going to con-
tributeto the genre, they didn’t
really want to let them use a
slot. I'd say the Eagles have
contributed and continue to
contribute to the genre, so
maybe it’s not so surprising.”
Elsewhere this week, “How
Long” is No. 11 on the Adult
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THE LONG RUN

Ultimately, the test of the success of the deal lies in whether
this music is exposed to the band’s legions of fans. “I have
to believe when that record hits the streets, it's going to be
hard not to know about,” UMGN'’s Lewis says. “Wal-Mart
has an aggressive plan, the radio folks [are] doing their part
[see story, page 34], it's getting aired on the video channels.
You’d have to be living under a rock to not know the record’s
coming out.”

Azoff can’t divulge when the Wal-Mart exclusive ends due
to confidentiality, though an informed source says the exclu-
sive will expire after 18 months. “My best guess, based on my
relationship with Universal Nashville and International, at the
end of the exclusive term we'll give it to Universal to distribute,”
Azoff says. “It will probably be a different configuration; there
may be some more new stuff.”

Once that version does materialize, retailers are not expected
to resist carrying it in retaliation for the Wal-Mart deal, says
Carl Mello, head of purchasing al Newbury Comics. “I don’t
think retail will get so angry anymore when they get cul out of
selling an album,” Mello says. “I think they are being more
pragmatic about what’s going on.”

The bund will tour next year in support of the record, but
has no solid plans beyond a series of six sellouts (with Dixie
Chicks opening) that will open the Nokia Theatre at L. A. Live
beginning Oct. 18.

“It’s time 1o redo the whole show, so we’re not going to just
rush out on the road. We need time to build the new produc-
tion and learn the new songs,” Azoff says. “We're in no hurry,
but the Eagles are going to do a whole new cycle. Tjust can’ttell
you the start date yet.”

The Eagles’
New: Album
Was 28

“I've been biding time with
crows and sparrows while peacocks
prance and strut upon the stage,” Don
Years Henley sings on “Waiting in the Weeds,”
In one of several powerful set pieces from “Long
The ] Road out of Eden,” the Eagles’ first new stu-
Making dio album since 1979.

Thelineis pretty descriptive of the Eagles,
Henley believes. “We're a band that knows
how to bide its time . . . how to wait,” he

says. “We've jusl been sort of waiting for

some of this bad music to die down, for
certain trends to go away, SO we can get
out there on the dancefloor again.”

Eagles manager lrving Azoffis nonchalantabout the lengthy
time between records. “Twenty songs in 28 years, you think
that’sslow?>” he asks rhetorically. “I personally think, as good
as these songs are, 28 years is a reasonable time.”

The Eagles talk about months and years like some bands
talk about days and weeks; they've been working on the
album “piecemeal” since the new millennium, according to
Glenn Frey.

“Certainly the last 21 months Don and I re-
ally hunkered down and did our level best to
get this record finished,” Frey says. “After eight
or 10 songs came together, then we had another
flood of material that blew this record wide open
and turned it into a double album.”

Even though they've been together off and

3 PSP

Meanwhiie, Henley says the Eagles will keep an eye on
Wal-Mart. While he admits that he hasn’t always been
“thrilled” with all of Wal-Mart’s practices on the environmen-
tal and employee fronts, he says he believes the chain is mak-
ing an effort.

“They're working on it, and we’re going to be watching them,”
he says. “If things turn out to be other than what they’ve been
represented to be, then we'll just be doing business somewhere
else in the future. We're going to go down this road with Wal-
Mart. It’s just one album—it’s not like we signed a long-term
contract with them.” e

Additional reporting by Ed Christinan.

Contemporary chart and No.
1 on the Triple-A chart.

The Eagles’ Glenn Frey
says he doesn't pretend to un-
derstand the intricacies of
radio formatting, but adds,
“I've never thought we were a
country act.”

Frey says he believes the
Eagles’ more country-lean-
ing songs of the past, most of
which he sang, would not
have garnered any significant
country airplay when origi-
nally released in the ’70s. But
he says that when he listens
to country radio today, “of-
tentimes what | hear is what
I'd call pop songs with coun-
try lead singers. They become
country songs because of the
way they’re sung.”

Frey does know that the Ea-
gles have many fansand a lot of
credibility inthe country genre.
“We’'re just the Eagles, and we
make these records and we
wrote these scngs and we sing
them, and we put them out and
people are allowed to pick up

on what appeals to them,” he
says. “We made the [song]
choices based on the quality
of the material, and if some-
body thinks it’'s country or
thinks it’s not is totally out of
my hands.”

Henley says the Eagles
are just hard to define. “I
don’t think that we can be
put in a box,” he says.
“We're an American band,
and what we dois informed
and influenced by just about
every form of American
music you can think of. It’s
all in there and it always has
been, whick is one of the
reasons | think we have a
lasting appeal.”

That said, the Eagles are
“pretty excited” about play-
ing the CMA Awards Nov. 7.
“We don’t normally do awards
shows, but we’re making an
exception because we’re hon-
ored and thrilied to have been
accepted by country radio,”
Henley says. “That’s kind of a
hard club to get into.” —RW

on sitice the early 19705, the Eagles have been—
anything but overexposed, particularly when it
comes to new studio material. “You have to sort
of wait for people to miss you,” Henley says.
“We've always been good at getting the hell out
of the public eye and being gone for a while.
We all value our private lives, our families, our
charity work and all the other things that we do,
because those things inform our music.”

“Long Road out of Eden” is packed with the
organic musicianship, insightful lyrics and soar-
ing harmonies that helped make the band’s
“Greatest Hits” album the biggest seller ever
and the band an ever-present touring force.

Primary members Henley, Frey, Timothy B.
Schmit and Joe Walsh are joined on “Eden” by
some familiar sidemen, most notably guitarist
and longtime touring mate Steuart Smith. The album fea-
tures a wealth of Henley/Frey co-writes and a broad palette
of musical styles most representative of the band’s “Hotel Cal-
ifornia” and “The Long Run” eras.

DON’'T CALL IT ACOMEBACK

Though there has been a dearth of Eagles studio material
of late, itis certainly not as if the band has disappeared from
the musical landscape. The band has toured off and on since
reuniting after 16 years in 1994 for the Hell Freezes Over
tour, to great success. In the new millennium, the Eagles
have been one of the top touring bands in the world, gross-
ing more than $250 million and playing to more than 2.4
million fans worldwide. They’re planning to tour in 2008
in support of the new record.

“Some people seem to think this is some sort of a come-
back but, if | may say so, we've been breaking box-oftice records
all over the world since 1994,” Henley says.

“We were never a band that was able to record and write
and tour at the same time,” Henley continues. “Plus, we all
have young children and our priorities are different. Not that
this album and our music are not important, but my kids are
more important to me than anything and that’s what | put
most of my energy into these days.”

And just because they’ve been touring doesn’t mean they
can just show up in the studio and knock out a record, Frey
says. “Making a record is a much more involved, intimate,
give-and-take proposition.”
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—DONHENLEY

A LongRoad,Indeed

The bulk of the album was recorded in Henley’s and Frey’s
studios, with band members taking part at different times.
Finding time to get together was a challenge, Frey says.
“One reason why we ended up working in separate studios
and e-mailing it back and forth, unlike the old days, we have
families and other commitments . . . you can’t have four
guys in the Eagles come in for a trumpet overdub.”

While sometimes song parts and chord progressions
were e-mailed, throughout the process the Eagles, partic-
ularly Henley and Frey, managed to capture their leg-
endary chemistry.

“We still play instruments and sing. and there are still
some parts of the process that remain organic. and that's
the way we want it,” Henley says. “Things like editing are a
whole lot easier [today]. But what the computer still won’t
do is write Iyrics for you. That still has to come by the sweat
of the brow.”

There were three main agendas for “Eden,” according to
Frey. The first “was to understand that we were making a
record for our fans and our fans first and foremost love to
hear us sing together,” he says. “With that as the important
component, we were able to transcend worry-
ing about whether we needed to make a mod-
ern record, acountry record, a rock'n'roll record,
a Henley solo album, a Frey solo album. It falls
under the umbretla of Eagles songs.”

The second objective was to have plenty of
Henley/Frey co-writes “so that everybody, in-
cluding us, knew that we didn’t just work by
ourselves,” Frey continues. “And then the third
objective was to make sure that we had Timo-
thy Schmit and Joe Walsh represented. I'm very
happy that we got two songs for Timothy to
sing and two songs for Joe to sing and we were
able to use Joe’s guitar talents in the right places
and showcase them.”

Above all, “Eden” is “still very much a band
effort,” Henley says. “We agonized for two or
three years about how to make an album that
was going to be modern and cool and cutting
edge, and finally we said to hell with it, we’re
just going to be the Eagles. We're just going to
do what we do.”

The content is part social commentary,
part examination of relationships familial
and romantic and part reintroduction of the
band via new songs that fit easily within the Eagles’ canon.
“We've always had love songs and we’ve always had social
commentary,” Henley says. “I think we’ve gotten a little
bit better at both ends of the spectrum, actually. Our love
songs have maybe matured a little bit and the social com-
mentary has certainly matured some, and is maybe a lit-
tle bolder.”

Henley says “Eden” is basically an optimistic album, with
the exception of the epic, 10-minute-plus title cut. “Of course
that’s about the war and it’s also about the human condition,
he says. “The point of that song is we may think we’re civi-
lized but we've got a ways to go yet.”

HOW LONG?

“I thought that I would be above it all by now in some coun-
try garden in the shade,” Henley sings in “Business As Usual.”
Far from retired, the band is now preparing to tour.

Henley chuckles at the thought. “Yeah. Here I am, just
turned 60. But I'm not complaining, ['m thrilled and de-
lighted,” he says. “None of us ever thought it would go on
this long. But we're a determined bunch of guys. We take
our time, we're not afraid of the passage of time, necessar-
ily. We've been sitting one out for a long time, that’s kind of
what ‘Waiting in the Weeds” implies. On the surface that’s
a love song but it’s also about this band.” —RW

For our exclusive Q&A
{com with Don Henley,
go to billboard.com.

OCTOBER 20, 2007 | www.billboard.biz | 35


www.americanradiohistory.com

After Losing A
Founding Member
And Rediscovering
Their Classic
Sound, Can The
Backstreet Boys
Take Flight Again?

3(G | OCTOBER 20, 2007

Backstreet Boys HOWIE DOROUGH. AJ McLEAN, BRIAN LITTRELL ad NICK CARTER
(from left) made their new album aizhout founding member Kevin Richardson.
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By Jill Menze
Pkotograph by Ray Kay

A] MCLEAN REMEM BERS the conversation well. ® Kevin Richardson was

having second thoughts about his future in the Backstreet Boys, and one night in the dress-
ing room after a 2005 show, he told his friends in the mega-selling boy band how he was
feeling. m “There’s some things I need to do first, for me,” he said. ® The group had been
discussing “when we wanted to start recording again,” McLean recalls. “Everyone was ready,
but that was the first time Kevin put it out in the atmosphere that he wasn’t.” @ The Boys
needed some time to digest Richardson’s news. In June 2006, he made the official state-
ment that he was moving on to “pursue other interests.” @ Although all were supportive of
Richardson’s decision, remaining Backstreet Boys McLean, Nick Carter, Howie Dorough
and Brian Littrell were still left one man down. But according to McLean, replacing Richard-
son was never even an option. They turned down an offer to star in a reality show to find a
new member, and opted against changing the group name to Backstreet. @ “This is a new
band, but this is a brand, and it’s the Backstreet Boys,” McLean says.

Instead, the group resolved to make a new album as a
quartet, and the result is “Unbreakable,” due Oct. 30 via
Jive. It's a return to form of sorts for the band, with 13
songs of unmistakable Backstreet Boys-style group har-
monies, upbeat dance numbers and hearts-on-their-sleeve
midtempo ballads.

But how do the Backstreet Boys, the first, if not best,
of the all-male pop groups to dominate the latter half of
the '90s and early '00s, fit in among the roster of current
hitmakers? The niche the group helped pioneer is slim,
if not altogether nonexistent. Can they remain relevant
to a new generation of consumers as well as to one-time
fans who might have moved on?

“There are definitely some challenges, just because
of some people who, especially in America, may look at
the band” as just a boy band, says the group’s current
manager, the Firm CEO Jeff Kwatinetz. “But I think that
some of [the boy band] characterizations are wrong.
They’re singers, performers, songwriters.”

TRANSITION GAME

This particular transition began for the Backstreet Boys
with the 2005 album “Never Gone,” released five years
on from their chart-dominating pop glory days.

By that time, their boy band contemporaries had faded
from the limelight, and their second acts were meeting
with mixed results. Justin Timberlake found great solo
success outside of "N Sync, but 98 Degrees fizzled as group
member Nick Lachey hawked his solo album onan MTV
reality show and became tabloid fodder for his marriage
to Jessica Simpson.

BSB had also been mired in management changes,
legal battles with longtime label Jive and various per-
sonal issues, from McLean’s drug addiction to Carter’s
flop solo debut.

So the group went a new route for “Never Gone,” step-
ping away from slickly produced dance pop and taking
a stab at the adult contemporary market with help from
writers and producers like Max Martin, Mark Taylor,
Billy Mann and John Shanks. First single “Incomplete”
hit No. 13 on the Billboard Hot 100, but despite first-
week U.S. sales of 291,000, according to Nielsen Sound-
Scan, “Never Gone” stalled. Sales to date are at 748,000
units, the lowest of the band’s career.

Carter feels the disjointed sound of “Never Gone”
was the result of working with different collaborators
on virtually every track. “[The album]
was just like an experimental, get-
back-into-the-game type of album,”
he says, adding that a lot of the songs
“just slacked.”

This relative lack of success stood
in stark contrast to BSB’s track record.

Initially managed by Lou Pearlman (who helped
spawn 'N Sync but is now embroiled in embezzlement
charges and allegations that he was a sexual predator)
and Johnny Wright, the group first met phenomenal
success overseas. Its 1996 self-titled debut sold more
than 7.5 million copies internationally, and the 1997
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follow-up, “Backstreet’s Back,” shifted 10.2 million
units worldwide.

At a time when rock and hip-hop were dominating
the charts, it took longer for BSB to break into the U.S.
market. But the band’s 1997 U.S. self-titled debut even-
tually scored big in the States, peakingat No. 4 on The
Billboard 200, selling 10.1 million and spawning the
hit singles “Quit Playing Games (With My Heart)” and
“Everybody (Backstreet’s Back).”

For the next few years, the Backstreet Boys were un-
stoppable. “Millennium” (1999) sold a then-record-
breaking 1.1 million in its first week of U.S. sales (a
record later shattered by 'N Sync’s “No Strings At-
tached,” which sold 2.4 million). It hit No. 1 in 25 coun-
tries, leading to worldwide sales of 21.6 million,
according to Jive.

The following year’s “Black & Blue” did even better,
shifting 1.59 million in its first week. But the nonstop
pace was taking its toll.

“Everyone was at wit’s end,” McLean says. “It was.
just work, arguments, conflicts.”

Those problems seemed to multiply. A 2001 North
American tour had to be postponed while McLean en-
tered rehab, and 2002 saw a split with the Firm as well
as a lawsuit against Jive parent Zomba for breach of
contract and trademark infringement. (The case was
settled amicably; McLean says the band’s relationship
with the company has gotten “immensely better.”)

A hiatus was inevitable. Group members went their
separate ways; Richardson starred in “Chicago” on
Broadway, while McLean, Dorough and Littrell worked
on solo efforts. Carter stayed with Jive to release his
solo debut, “Now or Never,” which hit No. 17 on The
Billboard 200 but has sold just 238,000 copies.

Although there was some speculation that the group
had disbanded entirely, McLean insists that was never
the case. “We kind of took a small break,” he says of
the time off. “We needed a break, mind you—we were
touring for pretty much nine years straight.”

ON THE REBOUND

Backstreet’s members found their way back together in
2003. when they surprised McLean on the set of “The
Oprah Winfrey Show,” where he’d come to discuss his
drug problem.

“I cried like a little girl,” McLean says.

And with the experimentalism of “Never Gone” out of
their system, BSB got back to the type of pop music that
attracted such a huge fan base to begin with. With the
new album, “we’ve proved we're doing this for [the fans)
and we're doing this for us and because we love it so
much,” McLean says.

In January, the group went on a writing trip with song-
writer/producer Dan Muckala in Nashville for six weeks.
“We wanted to have one consistent body of work that
was cohesive,” Carter says of their time in the studio.
While there, “a lot of cool, magical stuff happened.”

Carter says the group personally selected the album’s
contributors, which include Rob Weiss, Shanks >>>
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and Mann, who collaborated with Muckala on the song
“Unsuspecting Sunday Afternoon.” JC Chasez of 'N
Sync fame wrote the track “Treat Me Right” with
McLean, and first single “Inconsolable” was written
and produced by Emanuel Kiriakou and co-written by
Lindy Robbins and Jess Cates.

“Inconsolable” is a dramatic, piano-driven ballad
reminiscent of past hit “Shape of My Heart,” while
“Helpless When She Smiles” is a similar ballad with a
mammoth-sized chorus. Elsewhere, “Panic” is a jittery
electric dance number and “Treat Me Right” bounces along
to a hand-clapping funky groove.

The final product “is great, classic Backstreet Boys, with
obviously a little more grown-up sound and more mature
lyrics,” McLean says, adding that the absence of Richardson
is hardly noticeable in the sound mix, and the harmony parts
sound as fresh as ever. “Everyone’s singing their butts off on
this record. Everyone’s got leads across the board.”

SLAM DUNK?

Zomba Label Group senior VP of international sales John Fleck-
enstein believes this return to the old Backstreet sound will be
sweet music to fans’ ears. “It's something they’re accustomed
to and they welcome,” he says. “They feel good about listening,
and they’re confident it's going to be a good song.”

Jive is making it a worldwide priority to get the Backstreet
Boys in front of audiences again. The group began a two-week
European promo tour Oct. 9 and will be in Japan to launch the
album there the week of Oct. 23. In the States, performances
are set for “Today,” “The Tonight Show With Jay Leno” and
“Jimmy Kimmel Live.”

e
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In the summer of 1999, when the Backstreet Boys’ “Millen-
nium” debuted atop The Billboard 200 with a then-record
1.13 million units, they weren’t the only pop act riding high
on the charts.

Ricky Martin was unstoppable with his seif-titled break-
through, and ’N Sync’s and Britney Spears’ debut albums
were seliing like hotcakes. Country phenom Shania Twain
was crossing over to the pop charts, while Cher was on the
comeback trail. On top of those, 98 Degrees, Smash Mouth,
Jennifer Lopez, Sugar Ray, B*Witched and Five were all
doing big numbers too.

Here is a recap of some of the biggest pop albums of
summer 1999, along with their sales to date according to
Nielsen SoundScan, through Sept. 30. —Keith Caulfield

SHANIA TWAIN “Come on Over” 15,441,000
BACKSTREET BOYS “Millennium” 12,097,000

BRITNEY SPEARS *. . . Baby One More Time”
10,528,000

’NSYNC “’N Sync” 8,763,000

RICKY MARTIN “Ricky Martin” 6,946,000
CHER “Believe” 3,605,000

98 DEGREES “98 Degrees and Rising”
3,554,000

SMASHMOUTH “Astro Lounge” 3,470,000
JENNIFERLOPEZ “On the 6” 2,785,000

SUGAR RAY “14:59” 2,469,000

FIVE “Five” 1,019,000
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‘Everyone’s singing their

butts off on this record.

Everyone’s gotleads across
the board.’

A new Web 2.0-driven TheBackstreetBoys.com site is har-
nessing the fan community with a wealth of user-generated
content. “There are places to upload videos and a lot of fan in-
teraction, so that’s a major thrust,” Zomba senior VP of mar-
keting Dan Mackta says. “The capabilities of the Web 2.0 site
alone are nightand day compared to what was available in 2005.
It reflects the changes of the market in general and where Back-
street Boys fans spend their time.”

The radio picture is less certain.

“They face the same challenge that any of the bands that are
more than 10 years old face, especially any pure pop act. And
that is they struggle to appear relevant and get the radio sup-
port they need to have a hit,” analyst Guy Zapoleon says.

“Inconsolable” hit top 40 and hot AC Aug. 27 but spent only
two weeks on the Hot 100, peaking at No. 86. International lis-
teners have been more receptive; the track debuted at No. 15
in Japan and was a top 20 hit in Germany after just two weeks.

“Smart programmers know they have a strong fan base and
stations like [WHTZ] Z100 [New York] gave ‘Inconsolable’
good airplay support,” Zapoleon says, but predicts mainstream
AC as the most likely format for success. “Several of their

THE BILLBOARD 20¢

older hits are still being played by [those] stations all
over the country.”

Indeed, the Backstreet brand is still powerful enough
to open doors.

“It kind of surprises the gatekeepers at radio sta-
tions or retail. They feel, ‘Oh, Backstreet Boys aren’t
cool, they're yesterday’s news,” but you do something
youdon’t even announce and people show up,” Mackta
says, referring to recent promo appearances. “There’s
that pull in the marketplace and that's something we’re
going to capitalize on.”

A massive worldwide tour will kick off the first quarter of
2008 in Japan and Asia and will carry Backstreet through
2009. McLean is continuing to work on his solo album on the
side, a single for which he hopes to have ready by the end of
February. Carter is also working on his next solo effort in ad
dition to building the infrastructure of his new record label,
Kaotic Records.

As for a new start without Richardson, McLean and Carter
both say he is missed, and the door is wide open should he ever
decide to return. As for whether he actually will come back,
McLean remains hopeful: “I really think he’s going miss it. I re-
ally do. Some of the guys you could ask and they’d probably tell
you the total opposite. Me, I really believe he may come back.

And regardless of whether “Unbreakable” returns the group
to a high level of visibility, the group is content with its place in
the pop-music universe.

“We don't have these huge, massive releases anymore,” Carter
says. “Some people ask us, ‘You guys have another album?
That’s kind of a cool place to be for the Backstreet Boys. In a
sense, we're very underground.” o

THE HEAT ISOn

The Backstreet Boys had a firm grip on
the charts from 1997 to 2001, but recent
efforts have failed to match those peaks.

Us.sales: | 10,095,000 2 12,097,000 1,763,000 748,000
Debut: 1 1 4 :
DebutDate:  EH W5 : s nes
Billboard 200 Peak: 4 T weeky) Rt 9 e 3
Peak Date: I/10/% L e e
Weeks On Chart: I} [ 42 SRR W
“Backstreet Boys” “Millennium” “Black & Blue” “The Hits - Chapter One” “Never Gone”
1956 1999 2000 2000 2005
THE BILLBOARD HOT 100
TTLE DEBUT DEBUT DATE PEAK PEAK DATE WEEKS ON CHART LABEL
“We've Got It Goin’ On” 97  10/28/95 69 12/2/95 20 Jive
“Quit Playing Games (With My Heart)” 24 6/28/97 2 9/6/97 43 Jiva
“Everybody (Backstreet’s Back)” 24 4/18/98 4 5/9/98 22 - Jive
“I'll Never Break Your Heart” 35 12/5/98 35 12/5/98 21 Jive
“All | Have To Give” 57 1/30/99 5 2/6/99 21  Jive
“| Want It That Way” - 72 4/24/99 6 6/26/99 3 Jive
“Larger That Life” - 70  9/18/99 25 M/13/99 19 Jive
“Show Me The Meaning Of Being Lonely” 74 1/1/00 6 3/18/00 24 dive
“The One” 3 58 5/27/00 30  7/1/00 15 _ ive
“Shape Of My Heart” 39 10/14/00 9 12/2/00 20  live
“TheCall” 60 2/17/01 52 3/3/01 6 Jive
“More Than That" 68 5/26/01 27 6/30/01 20 Jive
“Drowning” , -7 10/20/01 28  1/24/01 20 _ live
“Incomplete” o 55 4/23/05 13 6/4/05 20  Jive/Zomba
“Just Want You To Know” 89 9/3/05 70 9/17/05 4  Jive/Zomba
“Inconsolable” 86  9/29/07 86 9/28/07 2 Jive/Zomba

SOURCES. (top) The Billboard 200 through the chart dated Oct. 13 Sales through the week ending Sept. 30. (bottom) The Billboard Hot 100 through the chart dated Oct 13
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Vegas Wil
- Seen By Millions

Eighth Annual Latin Grammy Awards
Coming Live From The Entertainment
Capital Of The World BY LEILA COBO

After touring Los Angeles, Miami and, last year, New York, the
Latin Grammy Awards will make a new stop in Las Vegas.

The eighth annual Latin Grammys will take place at the Event
Center at the Mandalay Bay Hotel in a ce’emony that will air
live on the all-Spanish Univision network. ¢ The Las Vegas
stop, Latin Recording Academy president Gabriel Abaroa says,
is part of an effort to “continue to consolidate the awards as a
glamorous, first-class show and as a traveling event that can
take place anywhere that has an interest for this
manifestation of Latin culture.” + While at first blush it would
appear that Las Vegas is not a hastion of Latin culture, one-
quarter of its population is Hispanic or of Hispanic origin,
according to the U.S. Census.

But this alone, Abaroa says, wasn’t the impe.us
to move there. Rather, the city—with its glam and
dazzle—was seen as an ideal next step for the Gram-
mys following their success in New York in 2006.

“This isn’t a city like any other,” Abaroa says.
“This is a city of events.

Less than a decade old, the Latin Grammys have
experienced many changes in philosophy and ap-
pea~ance before seemingly hitting their stride in
2005. That was the year the show migrated to Uni-
vision from CBS, the network home to the main-
stream Grammys and the first home of the Latin
Grammys, back when the show was presented in
English even if the performances were in Spanish.

Today, even though they continue to feature col-
labcrations with mainstream acts (ZZ Top appeared
last year), the Latin Grammys are aimed more
squarely at a Spanish-speaking audience.

It's a gamble that has paid off.

After an initial ratings bang of 7.5 million viewers tuning in to watch the inaugural Latin zfat';:ael?gh?:ya:r?:::fattem
Grammys in 2000, that number has declined steadily to 3.3 raillion viewers in 2004, according Grammy Awards, Inset:

to Nielsen Media Research. MANA performs in 2006.
In 2005, the Latin Grammys’ ratings rose when the awards aired on Univision for the first
time. Last year, the telecast reached 11.3 million viewers.
But this year, the Latin Grammys also take place in the ridst of change and crisis for the
music industry, with Latin music sales dipping for the first time in three years, according to
Nie_sen SoundScan.

“Dur biggest challenge this year is the change in the musicindustry business model,” Abaroa
says, noting not only sales totals bur also the shift from physical to digital sales. “Labels have
had to adjust to the fact that income no longer comes from record sales alone. That obviously
has a repercussion because companies don’t have the same budgets as they did. That’s our chal-
lenge: to attract the interest of labels and artists despite the lzck of resources.”

However, he adds, that challenge is compensated by “the gr=at musical creativity we now see.”

The Latin Grammys will air live on the Unisision network at 8 p.m. ET/7 p.m. CT Nov. 8. A
host city has not been announced for the 2008 awards, but tk.e search is on. oos

OCTOBEP 20, 2097 | www.bil board.biz 4
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Pioneering Musician And
Humanitarian Juan Luis Guerra
s The Latin Recording
Academy’s Person Of The Year

In 2000, a tall, thin man with the bearing and demeanor of a trouba-
dour revolutionized tropical Latin music with a new approach to
bachata, the traditional rhythm of the Dominican Republic.

That most of the Latin world recognizes bachata today is a testa-
ment to the enduring appeal and innovalive musicianship of Juan
Luis Guerra, who will be honored by the Latin Recording Academy
as its 2007 Person of the Year.

Without compromising the integrity of a regional genre, Guerra
infused bachata’s rhythms with contemporary flair and universal ap-
peal. Such songs as the light, uptempo “Ojala Que Llueva Café” and
the outright sensual “Como Abeja al Panal” demonstrated that trop-
ical music could be fun, danceable and commercial, and al the same
time, witty and complex. “Itis a craft,” he says of innovating within
the tropical genre. “It’s taking time and putting a lot of work into it.

Along the way, innovation has been a con-
stanttheme. “Ni Eslo Mismo” featured the hit
“El Nidgara en Bicicleta,” a track of piercing
social commentary, while “Para Ti” wasa Chris-
tian album that delivered “Las Avispas,” a track
based on Bible verscs that stayed at No. 1 on
the Tropical Songs chart for 10 weeks. Guerra’s
current album, “La Llave de Mi Corazén,” is
an irreverent mix of tropical beats—bachata,
merengue, mambo and salsa—fused with elec-
tronica, blues and even hints of doo-wop.

“When [ start to work, [ try to get nourish-
ment,” Guerra says of his musical process. “I
go to New York, Ilisten to a variety of things,
from jazz to Shostakovich. Even if I’'m dedi-
cated to Latin, I have to hear everything. And
then, | start to write.’

Guerra's academy honor goes beyond his
musical achievements and into the humani-
tarian realm. For the past decade, he has done
quiet, essential work in his homeland through

If you listen to the lyrics, you hear that work. his Juan Luis Guetra y 4.40 Foundation, which focuses mainly  particularly touching,” Guerra says of those afflicted with hy-

A graduate of the Berklee School of Music in Boston, Guerraisa  on children’s health and acts as a kind of clearinghouse from  drocephalus. “They are often abandoned, and they require very
musician’s musician who brings sophistication and popular appeal  which poor children can receive 4 wide range of care. Guerra’s  specific care.” The foundation, he says, would pay for the build-
to his music. In his long trajectory with his bund, 4.40, he’s had six  altruistic work earned him Billboard’s Spirit of Hope award in  ing of the hospital and its day-to-day expenses. Money is raised

No. 1son Biliboard's Tropical Songs chartand four No. 1s on the Trop-  2006. Currently, plans are under way to build a hospital for chil-  exclusively by Guerra and his group.
“The word of God was a stimulus,” Guerra says of his foun-

T

ical Albums tally, plus six other songs that have peaked at No. 2. Guerra  dren suffering from hydrocephalus, a condition caused by ab-

also won a Grammy Award for 1990's “Bachata Rosa” and Latin Gram-
mys for 2000’s “Ni Es lo Mismo Ni Es Igual” and 2004’s “Para Ti.”

normal accumulation of fluid in the brain.

“All cases that come to me are sad, of course, but these are

dation. “Because that’s what it’s about;.aboul doing good to all.
-Leila Cobo
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Internationally renowned artist, Ana Gabriel, is back with another
stellar collection of new and future classic tracks. A major marketing
campaign starts in September by the launching of the first single.

Followed by national TV coverage and a U.S. tour e TR

htto:/fwww.reyesrecords.com E-mail: reyesrecords@rayesrecords.com
TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC

Outbreak

Talent And Diversity Define Best New
Artist Nominees BY RAMIRO BURR

Their names may be new to some, but the 2007 class of best new
artist nominees for the annual Latin Grammy Awards

is a diverse, multitalented group that pulls from many sonic
influences. The winner will be announced Nov. 8 during the Latin
Grammys in Las Vegas. + Here’s a look at this year’s nominees.

ALEJANDRA ALBERTI

Alejandra Alberti is a 22-year-old singer/song-
writer who mixes up rock, pop and her R&B-in-
fluenced vocals into intriguing tunes about
ambition, hope and heartbreak. Yet despite the
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occasional dark or sad lyrics, the tunes—espe-
cially “Quiero,” “Inocencia Perdida” and “No
Pense”—have an upbeat, easy singalong feel,
thanks to echoey vocals and ringing guitars.

Born in Nashville, Alberti grew up in a mu-
sical family—her Mexican mother sang lead
vocals and her Cuban father played drums in
the same band. Her self-titled debut album,
produced by Yasmil Marrufo (Ricardo Arjona,
Olga Taiton) on the J&N label, is a 10-track col-
lection of fresh pop songs. She co-wrote seven
of them, collaborating with songwriters Daisy
Sanz and Jean.

The CD’s first single, “Quiero,” isa midtempo
ballad with you’re-gone-now-but-1-feel-fine lyrics.
Between promotional tours, Alberti is working
to complete her bachelor’s degree in marketing.

JESSE & JOY

This Mexican pop duo of brother Jesse and sis-
ter Joy has been on a roll in 2007, winning in-
creasing recognition and awards. These include
the 2007 Premios Oye held in Mexico, where
the pair recently won the best new artist cate-
gory. Kiko Cibrian produced the duo’s debut
CD, “Esta Es Mi Vida.”

Released last March in the United States,
the 12-track CD is a collection of effervescent
pop tunes, driven by Joy’s emotive singing
and the duo’s vocal harmonies. On such crisp,
winning tunes as “Espacio Sideral” and “Ya
No Quiero,” the act throws in elements of pop,
folk and blues. Bluesy keyboard grooves give
the genre a classic rock feel. Signed under the
Warner label in April 2005, Jesse & Joy recently
released a special edition of their debut CD
that includes several videos and duets with
Sin Bandera—*“Somos lo Que Fue” with Noel
Schajris and “Ser O Estar (Si Ta No Estés)”
with Leonel Garcia. continued on >>p48
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| Latin Grammy fwards

BMI orgullosamente presenta a sus nominadas en rumbo
a ganar el gremio Grammye Latino

Juan Luis buerra

- Lillel3
o 4

5 NOMINATIONS / Person of the Year

Lﬁs‘Tigres del florte

Lifetime Achievement Award

Pepe Aguilar

Carlos Alberto Agundiz
Alejandra Alberti
Albita

Jay Ashby

Ray Barretto

Teodoro Bello

Graciela Beltran

Blest

Bruno Bressa

Ed Calle

Cesar Camargo Mariano
Cristian Castro

Olgui Chirino

Willy Chirino

Conjunto Primavera
Chick Corea

Elvis Crespo

Josias De La Cruz

Rinky

Kara DioGuardi

Oscar D'Ledn

Paquito D'Rivera Cuintet
Béla Fleck

Carlos Fra-izetti Trio

Jevier Garza

José Gaviria

Jimmy Gonzalez

Hollis Grezthouse

Grupo Mctéz De Durango
Irtocable

Sebastian Xrys

La Tropa £

Limi-T 21

Eiel Lnd

Joe Lépez

Cachorro Lopez

Los Hordscopos De Dirango
José NMadero Vizcaino
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Michel Camilo

hustava Gelis

Laeteno Velose

Mana

Edgar £braham Merrero
Freddie Martinez, Sr.
3en Mcody

2ablo Clivares

Jon Omar

Jose Luis Ortega
Luis “Louie” Padilla
Panda

Paulina

Adrian Pieragostino
Mark Portman
Dafnis Prieto

vy Queen

Richie Ray

Zé Renato

Sebastian Rocca
Paulina Rubio
Gustavo Santaolalla
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Snakira
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José Luis Terrazas

The Legends

José Tillén
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Album of'the ye
ALBITA
Best Contemporary Tropical Album, Live at the colony theater

ANA BELEN
Best Female Pop Vocal Album, Anatomia

ANDRES CALAMARO
Best Long Form Music Video, Made in Argentina 2005

ARIEL ROT 3 .
Best Rock Solo Vocal Album, Ddos, trios y otras perversiones

ATERCIOPELADOS
Best Alternative Music Album, Oye;
Best Alternative Song, Complemento

BELO Y LOS SUSODICHOS

SGAE IS pROU D Best Rock Solo Vocal Album, Pisando lo fregao

.:ro Co N G RATU LATE Cétfs{émgoe(\{ggr?%v%ter Album, Cé;
Best Brazilian Song, N30 me arrependo
o U R 2 o 07 cé\eléltpll:IAamenco Album, Azu/

LATIN GRAMMY*® “Prodicer of the year
CARLOS FRANZETTI -y .
N o M I N E ES Bcés:l Sét':t:;wgn\t/i Gl)bEugw, Live in Buenos Aires
Best Latin Jazz Album, Keys of latin jazz

FITO PAEZ
Best Rock Solo Vocal Album, E/ mundo cabe en una cancion

FRANCISCO CESPECES
Best Traditional Tropical Album, Con el permiso de bola

FRANCO DE VITA
Song of the year, TenIgO'
Best Male Pop Voca Aqum; . -
Best Long Form Music Video, Mil y una historias en vivo

ISSAC DELGADO
Best Salsa Album, En primera linea

IVAN FERREIRO
Best Rock Solo Vocal Album, Las siete y media

JARABE DE PALO
Best Pop Album By A Duo Or Group With Vocal, Adelantando

JORGE DREXLER
Best Singer-Songwriter Album, 72 segundos de oscuridad

JOSE LUIS PERALES
Best Singer-Songwriter Album, Navegando por ti

JUAN CARMONA
Best Flamenco Album, Sinfonia Flamenca

JUAN LUIS GUERRA

Record of the year;

Album of the year;

Song of the year;

Best Merengue Album;

Best Tropical Song- .

Best Engineered Album, La flave de mi corazén
LA QUINTA ESTACION )

Best Pop Album By A Duo Or Group With Vocal,
El mundo se equivoca

LENINE

Best Brazilian Contemporary Pop Album;
Best Engineered Album, Acustico MTV

MALA RODRIGUEZ
Best Urban Music Album, Malamarismo

MANA
Song of the year; ! !
Best Short Form Music Video, Labios compartidos

MICHEL CAMILO Y TOMATITO

Best Latin Jazz Album, Spain Again
MICHEL CAMILO
Best Latin Jazz Album, Spirit of the moment

MIGUEL BOSE
Record of the year, Nena;
Album of the year, Best Male Pop Vocal Album, Papito

MIGUEL POVEDA .
Best Flamenco Album, Tierra de calma

MONTSERRAT CABALLE
Best Classical Album, La cancién romdntica espariola

OJOS DE BRUJO
Best Flamenco Album, Techari

RABANES
Best Pop Album By A Duo Or Group With Vocal, Kamikaze

RAUL JAURENA
Best Tango Album, Te amo tango

WWW'SGAE' ES Bgs?ggy(%glo Vocal Album, £/ endémico embustero y el incauto pertinaz

SHAILA DURCAL
Best Female Pop Vocal Album, Recordando

SILVIO RODRIGUEZ 3
Best Singer-Songwriter Album, Erase que se era

SIMONE GUIMARAES

"2 OCHEDID, | Best Brazilian Song, Carta & amiga poeta
| GENERAL DE SON DE LA FRONTERA
I AUTORES Y Best Flamenco Album, Ca/
{ ‘ TULSA
EDITORES Best new artist

VICENTICO B
Best Alternative Music Album, Los pdjaros;
Best Alternative Song, £l drbol de la plaza

VOVOLAN ]
_Best rock song, Monitor

ZOE
Best Alternative Music Album; i i A
Producer of the year, Memo Rex Commander y El Corazon Atémico de la Via Lactea;

Best Alternative Song, No me destruyas
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DAFNIS PRIETO

Percussionist Dafnis Prieto, who
was bornin 1974 in Santa Clara,
Cuba, has been generating buzz
for a while now. First there was
his debut CD, “About Monks,”
and then came 2006’s “Absolute
Quintet,” both on the Zoho label;
they have garnered impressive
reviews. Prieto, adrummer/per-
cussionist and composer/
arranger, is celebrated for his
technical prowess, inspirational
runs and virtuosity.

His playing on such tunes as
“Conga en Ti” and “Ironico Arelquin” are freewheeling workouts where
Prieto careens from jazzy improvs to bluesy repetitions. His influences
range from Latin jazz artists Ray Barretto, Eddie Palmieri and Mongo San-
tamaria to Elvi Jones and Art Blakey.

Prieto’s résuméincludes stints with noted artists including vibist Dave
Samuels (of Spyro Gyra), guitarist Carlos Barbosa-Lima and pianist Ar-
turo O’Farrill. In the early 2000s, Prieto formed his own quintet that in-
cluded Venezuelan pianist Luis Perdomo and trumpeter Brian Lynch.

TULSA

Spanish singer/songwriter Miren [za began her career in the short-lived
punk-pop group Electrobikinis. Later, 1za teamed with guitarist Alfredo
Niharra in Madrid and formed Tulsa, with drummer Gabi, bassist Miguel
Guzman and guitarist Alberto Rodrigo. With Tulsa, Iza and the group
forge more of a folk-rock signature, a guitar-driven sound described by
some as a blend of Spanish singer Cecilia with American blues rock band
the Jayhawks.

Soon enough, Tulsa produced its debut CD, “Solo Me Has Rozado,
which the Subterfuge label released earlier this year. The group is heav-
ily influenced by American rock groups and it shows on such tunes as
‘Oviedo,” a midtempo blues where Iza’s light tenor evokes comparisons
to Suzanne Vega or Julieta Venegas. On the slow, brooding “La Goloue,”
she sings in a cool, detached manner of sadness and solitude. Other in-
fluences include Bob Dylan, Gram Parsons, Christina Rosenvinge and
Nacho Vegas.

RICKY VALLEN
Brazilian pop singer Ricky Vallen
began turning heads after perform-
ing on the Raul Gil show in Brazil.
Inone of several popular YouTube
videos, Vallen bowls over the TV
show audience with his outrageous
costume, an ankle-length overcoat
and a mohawk wig as he brashly
interprets Madonna’s “Vogue,”
complete with four dancers. In an-
other video, he interprets Gloria
Gaynor’s “I Will Survive.”

Dramatics aside, Vallen proved
himself a versatile singer of pop
ballads, as evidenced on his debut album, “Homenagens.” On the 13-track
record, Vallen pays homage to his mentors and influences. For example,
“Atras de Porta” is a tribute to singer Francis Hime, “Exagerrado” is a nod
to Leoni and “Fog E Paixao” honors Wando.

Vallen also pays tribute to acts Chitdozinho and Xororé with his inter-
pretation of “Se Deus Me Ouvisse,” a song in the style of sertanejo, a form
of acoustic country music from the interior regions of Brazil. .
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A Productive
Season

2007 Latin Grammy Award Nominees For
Producer Of The Year Are Varied And Prolific

Veteran producer Benny Faccone has worked with a wide range of artists and music styles. His produc-
tion credits include Reba McEntire, Nat “King” Cole, Boyz 1| Men, Sting, Ricardo Arjona, Barbra Streisand,
Luis Enrique, Dizzy Gillespie, Stevie Wonder and Nancy Wilson.

Faccone is a winner of multiple Latin and mainstream Grammy Awards, whose mixing and producer
skills have helped Man4, Santana and Armando Manzanero win Grammys of their own. In the early '80s,
Faccone began as an assistant engineer at A&M studios, working with artists like Juan Juan and Maria
Conchito. In 1986, he went solo and quickly found work with such top names as Ricky Martin, Ana Gabriel,
KC Porter and Luis Miguel.

Through the years, Faccone has expanded his work to include studio sessions is such locales as Mexico,
Spain and Brazil.

Spanish producer Carlos Jean is a versatile
mixer who has helped produce albums for
Miguel Bose, Fey Raphael and Gisela. Born Jean
Robert Jean in 1973, he lived in the city of Fer-
rol in Galicia, Spain, but he is originally from
Haiti. Jean is also a prolific singer/musician,
perhaps best-known for his song “Mr. Dabada.
The tune has been used in TV ads for Intel’s
Core 2 Duo microprocessor.

Jean produced his solo debut CD in 1998,
titled “No Blood.” He released “Mr. Dabada”
in 2003, followed by “Back to Earth,” whose
special guests included Cuban trio Orishas.
His latest CD is “Mr. Miracle,” on the Graba-
cion Sonora label, a disc that leans toward a
more electronica sound, with some elements
of hip-hop and funk. Guests include Fango
ria, Dani Macaco, Bebe, Amparanoia, China
Patino and Frank T.

Miami-based Argentinean producer Sebastian Krys is another versatile producer
whose credits include such artists as Jennifer Pefia and Jeremias in pop and
JD Natasha and Carlos Vives in rock. Born in Buenos Aires, Krys moved to
Miami when he was 9 years old. He’s been working as a full-time producer,
mixer and songwriter since 1999.

Through the years Krys has won four mainstream Grammys and five
Latin Grammy Awards. He prides himself on working with a wide va-
o/ riety of artists and music styles, from rock and alternative to tropical
and pop. Most, though, have been Latino artists.
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from >>p48 His other producer and mixer credits include Pana-
manian rock band Rabanes, pop singer Luis Fonsi, global rocker Shakira
and pop/salsa singer Gloria Estefan. He says he lives in Miami with “a
wife, two children, an old dog, an insanely needy, pain-in-the-ass cat
and a very unreliable car from 1965.

After living in London for
a few years, Cachorro Lopez
returned to his native Ar-
gentina in thelate '70s. He
started out playing bass for
several rock bands includ-
ing Los Abuelos de la Nada
and later with Miguel Ma-
teos inthe band Zas. By the
late ’80s, he began concen-
trating on his studio ses-
sions, working with the
likes of Ketama, Nito
Mestre, Divina Gloria, Lu-
ciano Pereyra, Caifanes and
Alejandro Lerner.

In various interviews
Lopez has often said he
has an eclectic music taste
and that is partially why
he likes working with such diverse groups. Like many producers,
Lopez says he learns and expands his tools by collaborating with dif-
ferent artists and musical styles, and ofien applies what he learns on
his next projects.

Last year, he won this category. His recent productions include
mixing albums for Christian Castro, Julieta Venegas, Belanova and
Paulina Rubio.

British producer Phil
Vinall is best-known for
his rock and alternative
work for such bands as
Daspop, Snow Patrol,
Gene, Levellers and Elas-
tica. It was Vinall’s alt-rock
credits that led Mexican
rock band Zoé toseek him
out for its latest CD
“Memo Rex Commander
y el Corazén Atémico de la
Via Lactea,” on the EMI
International label.
Released last October,
the 12-track CD features
Zoé whipping up a blend
of rock, electronica and
brooding psychedelia
grooves on such tracks as
“Memo Rex,” “Mrs. Nitro,”
“Via Lactea” and “No Me Destruyas.” In addition to producing and mix-
ing, Vinall also played guitar and bajo sexto on Zoé’s album and sang in
English on the track “Human Space Volt.
Vinall's other credits include producing albums by Pulp, Placebo,
the Auteurs, Radiohead, Fiel Garvie and rock’n’roll legend Little Richard.
Ramiro Burr
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The Path To Song
Of The Year
BY AYALA BEN-YEHUDA

The Latin Grammy Award for
song of the year goes to the
songwriter(s) of a new single
or track. Here are the

stories behind this year’s
nominations, from the writers’
inspiration to how they
stacked up on Billboard’s

Hot Latin Songs chart.

g

‘BELLA TRAICION’

Mexican teen star Belinda Peregrin transitioned

into a more mature pop-rock sound with
“Utopia,” her first album on EMI Televisa. She
originally recorded single “Bella Traicién” in Eng-

lish, recalls pop hitmaker Kara DioGuardi, who
co-wrote the song with Belinda, the singer’s father
and songwriters Mitch Allan and Ben Moody. “She was
willing to take risks,” DioGuardi says. “She wanted it
to be hard, she wanted it to be fun.” The Spanish trans-
lation went to No. 14 on the Hot Latin Songs chart;
the English version, “End of the Day,” appears on a
rerelease of “Utopia.” The song reflects Belinda’s bud-
ding independence, DioGuardi says; it’s about “being
who she is and not making any excuses.

‘LA LLAVE DE MI CORAZON’
Bachata icon Juan Luis Guerra scored this year with a
pop and tropical smash. “La Llave de Mi Corazén,” a
quirky bilingual tune that starts offabout an online ro-
mance, spent four weeks at No. 1 on Hot Latin Songs.
The song is the title track to Guerra’s first EMI Tele-
visa album. “I started with blues, and on top of that [
started hearing mambo riffs,” says Guerra, who spent
more than three months on the song. “What [ want to
do is innovate.” Guerra hopes to open doors to using
English phrases, but says, “I work on the music first.

‘LABIOS COMPARTIDOS’

Mana’s long-awaited return to the studio was re-
warded with a No. 1 debut for single “Labios Com-
partidos” on the Hot Latin Songs chart; it remained
on top for eight weeks. continued on >>p54
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BELINDA
PEREGRIN,
whose song
‘Bella Traicion’
is nominated
for song
of the year.
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from >>p52 Beginning with its latest Warner album, “Amar Es Combatir,” the band
signe] a long-term sponsorship with Sprint, which catapulted single “Labios Compar-
tidos” to 209,000 ringtones sold in the United States alone. For singer/songwriter Fher
Olvera, the album title refers to poet Octavio Paz’s observation that to love is to fight,
from birth to death. “We are little sperm fighting to be able to fertilize the egg, and you
die fighting what is killing you . . . ithas a universe of very interesting symbols.

Venezuelan singer/songwriter Franco de Vita has been telling stories in song for more
than rwo decades, but they still resonate. “Tengo,” a melancholy love song from his “Mil y
Una Historias en Vivo” on Sony BMG, hit No. 26 on Hot Latin Songs. Regarding the longevity
of his craft, de Vita told Billboard in March that it's about “maintaining a simple language
that everyone can understand and relate to, that isn't trite, making up new phrases, a hook
phrase. We all speak about love and loss, but you have to find a way to say it that doesn’t
sound like someone else or like you yourself said it 15 years ago.’

1UpuU L 311
On a -ainy day during the recording of his trio Camila’s Sony BMG album, songwriter /pro-
duce- Mario Domm sat at the piano, on which there was a black-and-white photo of his
girlfriend. “I just sang it whole, the melody and most of the lyrics,” Domm recalls of soul-
ful bellad “Todo Cambi6.” {The lyrics describe him changing from black and white to color
after he sees her). Afterward, “1 gave itto a friend of mine, [co-nominee] Jose Luis Ortega,
and said, ‘It needs some sentences, | don’t hear them.” He said, ‘1 have them in myhead.” ”
The song peaked at No. 9 on the Hot Latin Songs chart. .

‘Todo Cambid’ by trio
CAMILA is a song of the
year nominee.
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Latin Charts

The chart recaps in this Latin music special are year-to-date, starting with the Dec. 2, 2006, issue,
which started the chart year, through the Sept. 29, 2007, issue.

Recaps for Top Latin Albums are based on sales information compiled by Nielsen SoundScan.
Recaps for Hot Latin Songs are based on gross audience impressions from airplay monitored by
Nielsen BDS. Titles receive credit for sales or audience impressions accumulated during each week

they appear on the pertinent chart.

Hot Latin Song Artists

Pos. ARTIST (7
1 MANA (4) Warner Latina

2 WISIN & YANDEL () WY/Machete
(1) Machete
(1) CFEE/Urban Box Office
(D Vi/Machete
(1) Roc-La-Familia/Machete/Def
Jamy/IDIMG
() Mas Flow/Machete

3 R.K.M.&KEN-Y (3) Pina/Universal Latino

(1) Sony BMG Norte
CONJUNTO PRIMAVERA (3) Fonovisa
RICKY MARTIN (3) Sony BMG Norte
MARCO ANTONIO SOLIS (2) Fonovisa
AVENTURA (2) Premium Latin
JUAN LUIS GUERRA Y 440 (3) EM/
Televisa
9 HECTOR “EL FATHER?” (1) Vi/Machete
(D) Roc-La-Familia/Machete/Def
Jam/IDIMG
(1) Mas Flow/Machete
10 INTOCABLE (4) EM! Televisa

0 N O n b

Hot Latin Songs

Pos. TITLE

1 BENDITA TU LUZ Mana-Warner Latina

2 TURECUERDO Ricky Martin Featuring
Torres-Sony BMG Norte

3 SOLA Hector "El Father™-V1/Machete
DIMELO Enrique
Iglesias-Interscope/Universal Latino

5 MICORAZONCITO Aventura-Premium

| atin

6 IGUAL QUE AYERR K M. & Ken

Y-Pina/Universal | atin
7 PEGAO I -
Vaqueros-WY/Machete
8 SHORTY SHORTY Xtreme-La
nivisior
9 ESE Conjunto Primas -
10 MIL HERIDAS )

Hot Latin Song
lmprints

Pos. IMPRINT

' SONY BMG NORTE (35
EMITELEVISA (28
FONOVISA (75
DISA (18)
WARNER LATINA (12

(£ B - 7V ]

Hot Latin Song Labels

Pos. LABEL

#i SONY BMG NORTE (44
2 UNIVERSAL LATINO (24)
3 EMITELEVISA (08

4 FONOVISA (76

5 UNIVISION (23)

anradiohistorv com

Top Latin Album Artists

Pos. ARTIST
B reD (3) EMI Televisa

D EMI Televisa/Virgin

VALENTIN ELIZALDE niversal Latine
D Cintas Acuario
1 Venemusic/Sony BMG Norte

D Univisiony/UG

(1) BCI Latino/BCI

MARCO ANTONIO SOLIS (4
DADDY YANKEE (2) £/
Cartel/Interscope/IGA
AVENTURA (. um Latin/S
BMG Norte

LOS BUKIS \

MANA (1) Warner Latina
VICENTE FERNANDEZ () Disc
605/Sony BMG Norte

() Sony BMG Norte
R.K.M. & KEN-Y

() Pina/Pr/Universal Latinc

JENNIFER LOPEZ (1) Epic/S BMG
Norte

Top Latin Albums

Pos. TITLE pr
B CELESTIAL RBD-EMI Televisa/Virgin

2

10

EL CARTEL: THE BIG BOSS Daddy

/ El Carte tor
Yankee-E| Cartel/Interscope/IG/

K.Q.B.: LIVE Aventura-Premium
Latin/Sony BMG Norte

AMARES COMBATIR Ma ‘Warner | N3
VENCEDOR V tin Eliz o= JNive
atino

COMO AMA UNA MUJER fer

-Ep O BMG N
Y

KING OF KINGS D /1/M
WY RECORDS PRESENTS: LO
VAQUEROS Various Artists-\WY,
NOW LATINO 2

BMG Strategic Marketing

s
L

HISTORIA DE UN IDOLO te

= - ~AC /C o

Top Latin Album
Imprints

Pos. IMPRINT

b wN

SONY BMG NORTE (3
FONOVISA (38)

EMI TELEVISA (719
DISA

UNIVISION (38)

Top Latin Album
Labels

Pos.LABEL
W SONY BMG NORTE (59)

2

3
4
S

UNIVISION MUSIC GROUP
UNIVERSAL LATINO
MACHETE

DISA (3D
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THE FUTURE OF BRANDED ENTERTAINMENT

Expiore unique and innovative opportunities /)

to get your brand in front of consumers!

The 6th installment of The Next Big Idea:
The Future of Branded Entertainment
will examine forward-thinking ways to make
an impact in today’s increasingly complex
media environment.

This two-day event is a platform to network
with key industry influencers and learn from
experienced brand leaders who will reveal:

* Critical information that will improve
your marketing strategies

* The risks worth taking

* How to measure and monetize
your investments

» The best ways to maximize your budget

 The latest trends in social media, film/TV
brand integration, online video content,
digital cinema, game advertising...
and much more!

CONFIRMED SPEAKERS INCLUDE:

Doug Cole, Director cf Entertainment Marketing, HP
Jeff Herrmann, Vice President, Nielsen Games and Nielsen Wireless
Eric Hirshberg, President, Chief Creative Officer, Deutsch Los Angeles

Bob Jeffrey, Chairman and CEO, JWT

Marc Jordan, Founder and CEQ, Rebel One Management

Laura Klauberg, VP, Marketing Shared Services, Unilever Cosmetics Int’|

Guy McCarter, SVP/Director, Entertainment Marketing, OMD/Optimum Ent.

Tom Meyer, President, Davie Brown Entertainment

Drew Neisser, President & CEO, Renegade

Josh Rabinowitz, SVF, Creative Director of Music, Grey Worldwide

Lori Sale, Head of Global Branded Entertainment, International Creative Management
lan Schafer, CEO and Founder, Deep Focus

Doug Scott, Senior Partner & Executive Director,

Branded Content and Entertainment, Ogilvy North America, New York

WWW.IHENEXTBIGIDEA.CON
REGISTER EARLY & SAVE!

co-sponsored by | | f) g

PUMPAUDIO MOZeS

Independent M:

OCT 29-30 . BEVERLY HILTON . BEVERLY HILLS

3IST M‘FIOH M_rﬁ'a Wéhstein, 646.654.7254 éonferences@ni_eléen.cém . ;S”POHSOQSHH‘-'g:hLiMa D’Aaamfé; 611665#51_|15 l_inct_ad o @ni;f:sg;ée_m_f; 2

PEAKERS: Riiche'l-'\ﬁilliams', 646.654.4683 rachel.v‘vilIiams@ﬁielsgn.com * QUESTIONS: Becky Teagno, 646.65_r4.51§59 beckyteagnorbnielsencom

wosreoey [IDWEEK BRANDWEEK MEDIAWEEK Billooard TheReporter niclsen
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In The University Touring Market,

ent
reat

Industry Pros Help St
Talent Buyers Book

Shows, Learn Ropes Of Biz
BY MITCHELL PETERS

Popular among ccllege-age jam
bznd fans, WIDESPREAD PANIC
looks at home at Clemson

University’s Littlejohn Coliseum.

Be it arenas, theaters, performing arts centers, gyms, ballrooms
or outdoor festival-type settings, industry observers agree that
university facilities are ideal environments for showcasing
artists to young, music-thirsty audiences around the country.

And for students looking to pursue a career in the live music
business, working on campus entertainment committees has
proved to be an effective first step in grasping the ins and outs
of buying talent and organizing concerts and other events.

Kelly McCracken, a 2007 graduate of Clemson University in
South Carolina, credits the university’s student-run TigerPaw
Productions for helping land her a gig as house manager at the
recently opened Cobb Energy Performing Arts Center in Atlanta.
During her time at Clernson, 22-year-old McCracken worked in
various capacities at TigerPaw, primarily assisting in producing
events at the campus’ 10,000-seat Littlejohn: Coliseum.

Working under Littlejohn Coliseum director of major events
Mar-ty Kern, McCracken’s experience “was the perfect way to
getintothe industry,” she says. She adds that attending the an-
nual International Assn. of Assembly Managers conference
proved invaluable for networking.

“She was an incredible student throughout her time here
working with us,” Kern says. “She served in several different
leadership roles and was prepared. We felt great about send-
ing her out into the world.”

A: Clemson, Kern hires approximately 250 students per se-
mester to work part-time at the arena in areas including mar-
keting, production, box office and cleaning. “By working that
amount of volume, they start to understand the venue business
and event industry—not just that one exciting concert they
might want to have,” Kern says. “The ones who are interested
in the industry take leadership roles.”

Jesse Fox, a recent graduate of the University of Maryland in
College Park, says his time on the university's Student Enter-
tainment Events committee allowed him to meet industry con-
tacts “that would be impossible to meet any other way.” He adds,
however. that producing shows as a college student presented a

number of challenges. “Some people assume that if you're at
a college, then you don't know what you're doing,” Fox says.
“So you're definitely looked down upon.”

In some cases, artists would only agree to play for stu-
dent audiences and not the open public. “They felt we would-
n’tdo a good enough job promoting it,” he says, explaining
that the bands didn’t want to face embarrassment as a re-
sult of poor ticket sales. ;

As a solution to these negative perceptions, such com-
panies as Woodstock, N.Y.-based Concert Ideas serve as the
middle agent between colleges and talent, assisting with
artistbooking, price negotiation, productionand everything £
in between. Concert Ideas VP Adam Tobey says i
that many booking agents are weary of setting
up concerts directly with students.

“Experience has shown [agents] that a
lot of times these things go nowhere,”
Tobey says. As such, one role of the mid-
dle agent is to help educate the student
and say, “If you really want to talk to the
artist, let us help you, because this is what
they're looking for.”

Jamie Kelsall, an agent with Agency for
the Performing Arts, which books such
in-demand college acts as Jack’s Man-
nequin and Plain White T’s, is extra care-
ful when dealing directly with student
talent buyers. “For the meost part they’ve been
trained pretty well,” she says, “but you have to be on your toes
and cautious with details, because there are a lot of things
they don’t think about.”

At Clemson’s TigerPaw Productions, Kern and other advis-
ers thoroughly train students before letting them loose. “We
let them have those kinds of interactions,” she says, “but after
they’ve shadowed us and (have had] the opportunity to review
contracts and riders.” That said, Kern still handles all concert

www americanradiohietorv com
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bookings at Littlejchn Coliseum. “But that doesn’t mean stu-
dents don’t have any interaction with that world.” she says.
“They’ll do the homework and help put offers together, so they
see that stuff and learn it.”

During his time at the University of Maryland, Fox, who also
interned at Washington, D.C.’s 9:30 Club, was proactive in
booking campus concerts for such acts as Dashloard Cenfes-
sional and the All-American Rejects. “I spent a yearand-a-half
learning what music they liked using Facebook,” he says. “It
was the No. 1 way.” By using the college social networking Web
site, Fox could estimate how many students would attend the
shows by viewing musical preferences on students’ profiles.

Foz, who worked with Kelsall to bring the 2007 Virgin

College Mega tour to the University of Maryland’s

Cole Field House, says advice from middle agents
* helped improve his negotiating skills. Indeed, uni-
i versities will often pay bigger artist performance fees,

simply because all allocated funds must be spent by
the end of the school year, according to Fox.
As an agent, Kelsall says that cne of the frustra-
| tions with student-run concert committees is the high
turnover. “Every semester you're dealing with a new
person.” she says. “When you're dealing with the con-
certs the actual students put on, you have to reintro-
duce yourself to whoever is in charge that semester.”
/ Kern agrees, which is why she retains primary bock-
ing responsibilities. “It brings continuity,” she says.
“Our professional staff remains the same year after year.
I's a double challenge for us, because when these students fi-
nally get good at it, they're graduating and moving on.”

But with a new crop of music-savvy students filing in each
semester, the education process works both ways at Tigerl'aw
Productions. “If 1 was left alone to try and market {concertsj to
these students, it would be a dismal failure,” Kern says with a
laugh. “Bui these students know what everybody is listening to
and how toreach them.” e

——
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As casino venues continue to aggressively target concertgoers
from all walks of life through creative artist bookings, the ef-
fort certainly hasn’t gone unnoticed by those in the business.
“If you're an agent, you love casinos,” says William Morris
Agency senior VP Greg Oswald, the agent for such acts as Big
& Rich, Hank Williams Jr. and Lynyrd Skynyrd. As new casi-
nos boomed in the past 15 years, “it’s found money,” he adds.
In addition, concerts have become a primary part of busi-
ness for casinos, Oswald says. As such, many casinos have re-
cruited industry-savvy staffers and increased concert production
capabilities. “They hire the experts,” he says. “And the more
they build on their facilities and make them as production-
friendly as we need them to be, it’s that much harder to say no.”
Most casinos are proactive in booking top-selling rock and
popacts, with the specific intent of drawing younger gamblers.
But, as Oswald says, casinos appeal to a broad base of fans,
therefore allowing booking opportunities for multiple genres.
For some country acts in particular, casino venues have proved
to be a beneficial asset when routing a tour. “Frankly, for a lot
of artists in the country business and other genres, it has saved
their bacon,” Oswald says, adding that many casinos still draw
a demographic of 55 years and older. In 2007, Kenny Rogers,
whom Oswald books, will play 30 casino dates nationwide.
Jim Koplik, president of Live Nation’s Connecticut and up-
state New York regions, is the talent buyer for the 10,000-seat
Mohegan Sun Arena in Uncasville, Conn., where Live Nation
books some 75 concerts annually. For so many dates, “you can’t
depend on just one or two types of music,” Koplik says.
For Live Nation, the casino business has become an.increas-

Clockwise from right: Aerosmith’s STEVEN TYLER

at the Mohegan Sun Arena in Uncasville, Conn.; MARC
ANTHONY and JENNIFER LOPEZ at the Trump Taj Mahal
Casino and Resort in Atlantic City, N.J.; the Seneca
Niagara Casino in Niagara Falls, N.Y.
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Casino Venues Con5|stently Draw
A Broad Range Of Fans And Top Acts

ing investment. The company recently
inked an exclusive deal with the Seneca
Indians to book the Seneca Events Cen-
ter and the Bear’s Den Showroom at the
Seneca Niagara Casino Hotel in Niagara
Falls, N.Y. As part of the deal, Live Na-
tion will also exclusively book the Seneca
Events Center at the Seneca Allegany
Casino Hotel in Salamanca, located near
Erie, Pa.

Inaddition, earlier this summer, Live
Nation became the exclusive talent buyer for the Spothght
29 Casino in Coachella, Calif., which houses the 2,200-capac-
ity Spotlight Showroom theater. Along with that, the com-
pany has an existing deal with San Diego’s Pala Casino, Spa
and Resort. The complex consists of the 2,500-seat Palomar
Starlight Theater (outdoor) and the 2,200-seat Pala Events
Center (indoor).

“From Live Nation’s standpoint, it’s certainly a growing part
of the business,” Koplik says. “If you find something new and
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it doesn’t hurt the old, then it’s a wonderful thing.”

He notes that Live Nation Connecticut venues Chevrolet The-
atre (Wallingford) and the New England Dodge Music Center
(Hartford) aren’t affected by concerts at Mohegan Sun Arena.
“It doesn’t hurt our regular business,” he says.

Tom Cantone, VP of sports and entertainment at Mohegan
Sun, which along with its arena comprises the 330-seat Cabaret
Theatre and 400-seat Wolf Den club, also sees the value in ex-
panding. The casino recently broke ground on a $740 million
project set to include a House of Blues, Jimmy Buffett’s Mar-
garitaville restaurant and store, and a 1,000-room hotel. Full
completion is scheduled for 2010.

Cantone, who prior to joining Mohegan Sun was VP of en-
tertainment and marketing at nearby Foxwoods Resort Casino,
says that live music is a major component in modern-day casi-
nos. “You really have to get into the event business to drive traf-
fic and revenue on a consistent basis,” he says.

This summer alone, Mohegan Sun hosted 164
events across its three venues. In 2006, 51 shows at
Mohegan Sun Arena grossed $15 million and drew
more than 387,000 fans, according to Billboard Box-
score.

Steve Gietka, VP of entertainment for Trump En-
tertainment Resorts in Atlantic City, N.J., oversees
booking at venues in Trump Taj Mahal, Trump Plaza
| and Trump Marina. He says that while live entertain-
ment certainly helps sell hotel rooms and fill restau-
rants and nightclubs, there’s a price to be paid.

“Because we're casinos, and agents, artists and man-
| agersbelieve that their artists help us drive gaming rev-
| enues, we typically pay premiums when compared to

regular promoters,” Gietka says.

Indeed, William Morris’ Oswald says that casinos are
in a good position to buy plenty of talent. “They have ancillary
income in the form of bar, food and obviously, casinos,” Os-
wald says. “Soit’s easier than the guy who is only going to make
money from the box office.”

But there are also challenges with casino venues, No. 1 being
overbooking, according to Oswald. In some markets, casinos
are bringing in act after act, which can sometimes exhaust the
local fan base.

“They’ve made it real hard to sell tickets,” Oswald says. “The
fans are spoiled because they can go down to the casino onany
Friday night and there will be abig act.” As a result, promoters
are forced to lower ticket prices to attract concertgoers, he adds.

But hosting too many concerts has never been a problem in
Cantone’s market. Concerts scheduled through October at Mo-
hegan Sun Arena include such diverse acts as Jennifer Lopez
and Marc Anthony, Big & Rich featuring Cowboy Troy, Van
Halen, Mana, Maroon 5, Phil Lesh and Kelly Clarkson.

And with the 25-and-older demographic continuing to grow,
Cantone remains confident that casino bookings will reflect
their tastes. “It used to be where an older market went to have
their entertainment fix. But now the twentysomethings are
going. If you're young, want to go out and play poker or black-
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Let us entertain you. Hard Rock Live’s 5,500 seat state-of-the-art arena enhances every performance
with heart-pumping, adrenaline-rushing front row sound in every seat. Head to Seminole Hard Rock
Hotel & Casino, home of Hard Rock Live — South Florida’s Ultimate Casino and Entertainment Destination.

SOLD OUT SHOWS:
KATHY GRIFFIN DARYL NALL & KELLY CLARKSON JAMES BLUNT PRINGE
ANDREA BOCELLI JOHN OATES DEF LEPPARD STEVE MILLER BAND AEROSMITH
NICKELBACK MARY J. BUGE JOURNEY MOODY BLUES RAY ROMAND &
THE KILLERS JUy LENO RON WHITE SINBAD BRAD GARRETY
CARLOS MBENCIA SEEELY DAN TONY BENNETT THE WHO BILL cosBY
BON JOVI MICHAEL MCDONALD CARLOS VIVES LIONEL RICHIE HEARY
BOB SEGAR GEORGE BENSON WARRIORS TIESTO NELLY FURTADO
BRUCE SPRINGSTEEN AL JARREAU CHAMPIONSHIP BOXING LOGGINS & MESSINA BOB BYLAN
JOHN LEGENMD HANK WILLIAMS, JR. VELVET REVOLVER AARON LEWIS BB KING
STEVIE NICKS GLENN FREY DOOBIE BROTHERS KID ROCK INXS
DAUGHIRY SMOKEY ROBINSON Z2270P GILBERTO SANTA RCSA ULTIMATE FIGHTING
DIANA ROSS TiM MCGRAW ROB THOMAS CHAMPIONSHIP ARG
MEAT LOAF LARRY THE CABLE GUY DREW CAREY BULLRIDING STAIND
55
P n s \
/7\ o
J s )

SEMINOLE HARD ROCK
HOTEL & CASINO

FOR MORE INFORMATION CALL 964.797.5555 OR VISIT US AT | WWW.HARDROCKUVE.CONM | 1 SEMINOLE WAY | HOLLYWOOD, AL 33314
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Jennifer Kelly
Univ. of South Carolina
CAPACITY: 4,000
803.641.3715 % jenniferk@usca.edu
www.usca.edu
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Ben Weiss
Univ. of Mass. Amhearst
CAPACITY: 10,009
413.545.3336 ® bweiss@admin.1m.ass.edu
www.nullinscenter.com

MULLINS CENTER

UNIVERSITY Of MASSACHUSETTS AMHERST

wBankUnited

CENTER

Al the University of Miami

Patrick L. McGrew
Univ. of Miami
CAPACITY: 7.972
305.284.6456 * pmcgrew@miami.edu
www Eankunitedcerter.com

. 1
Darius Dunn 2033;?
Saint Louis Univ.
CAPACITY: 10,500

314.977.7306 % ddunr.7@SLU.edu
www.TheChaifetzArenz.com

\‘

Ten‘y Butler
Unwv. of Rhode Island
ZAPACITY: 7,700

401.788.322C * tbutler@theryancenter.com

www.theryancentar.com
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Mike Gatto
Ohio State University
CAPACITY: 21,000
614.688.557¢
mgatto@buckeyes.ath.ohio-state.edu
www.schottensteincenter.com
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HOME OF THE CAROLINA GAMECOCKS

Tom Paquette
Univ. of South Carolina
CAPACITY: 18,000

803.576.9050 % tompaquette@sc.edu
www.thecolonialcenter.com
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—~ globalspectrum.com - 215.389.9558

Fran Rodowicz
Temple University
CAPACITY: 10,000
215.204.2401
frodowic@global-spectrum.com
www.llacourascenter.com

1l The Liacouras
I][' Center

tttl TEMPLE UNIVERSITY®

41
CONSTANT

CONVOCATION CENTER
OLD DOMINION UNIVERSITY

Doug Higgons
Old Dominion Univ.
CAPACITY: 8,500
757.683.6541 % dhiggons@cdu.edu
www.constantcenter.com

Tim Higgins
San Jose University
CAPACITY: 30,000
408.924.6690 * timothy.higgins@sjsu.edu
www.sjsu.edu

"SPARTAN STADIUM

wwWwW americanradiohistorvy com

(comcastcenter

John Page
Univ. of Maryland
CAPACITY: 17,950

215.389.9558 * jpage@global-spectrum.com

www.umd.edu
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Rodney Reese
Univ. of Central Florida
CAPACITY: 10,000
407.823.3070 % rreese@mail.uct.edu
www.ucfarana.com
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The University Of
Southeastern Missouri’s
Show Me Center Celebrates
20 Years As A Leading
Entertainment Venue

BY RAY WADDELL

Some 20-odd years ago in the Mississippi River
town of Cape Girardeau, Mo., city and univer-
sity power brokers came together on a dream
for an entertainment venue: the Show Me Cen-
ter. @ Two of the biggest names in their re-
spective fields opened the arena with separate
shows in August 1987: George Jones and Bob
Hope. m But before those two titans graced
the stage, two needs had been determined.
Southeast Missouri State University (SEMO)
had outgrown its 2,500-seat field house, and
the city was in need of a meeting facility as

Cape Girardeau experienced growth. The

two combined forces and pocketbooks for a

city-/university-funded project that became |
the multipurpose Show Me Center.

The price tag for the project totaled about $16.5 mil-
lion for the arena and the adjacent rec center built at the
same time. David Ross was assistant director
at the University of Tennessee-Chattanooga’s
arena when he caught wind of the SEMO proj-
ect. He applied for the director’s job and even-
tually nailed down the Show Me Center gig
in January 1987.

It's rare for any building manager to stay
in place for more than a decade, and even more
rare for a building to have only one director
in its history.

“My challenges were (o get people to rec-
ognize that there was a facility here. I
thought that my main competition would
be Southern Illinois University in Car-
bondale [45 miles away), because they had

&

LES

a name and a history of doing shows,” Ross says.

“I thought the advantages would be that we're on Inter-

state 55 between St. Louis and Memphis, and that we were
just 200 miles from Nashville, so we could get runout dates,”
Ross says.

Asitturns out, “we don’t get a lot of stop traffic between

us and St. Louis,” Ross says. “If they play St. Louis, they're
going elsewhere. We tend to get the [tours] that come out

of Peoria or Moline [I1l.] and are running
through and playing us, versus hitting us and
going on to St. Louis or vice versa.”

As for the Nashville connection, Ross says the
city “has been very good to us over the years.’

After the Jones and Hope shows in 1987, the
| venue booked a hugely successful show with
| Tina Turner. The Judds, Oak Ridge Boys and a
. string of others followed. “We had a steady diet
| of people coming through to see what kind of
market this was and whether it would work,” Ross
says. “We were very aggressive and it tock hold.
We did a lot of shows early.”

Today, the predomi-

COLIRTFRY OF SHOW MF FENTER

continued on >>p64
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For Booking and Event Information

Contact Robert Cerchio

One University Plaza, Mail Stop 7895

Cape Girardeau, Missouri 63701

573-651-2846 or rcerchio@semo.edu
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The Map Of Success
For 20 Years
SHOW ME CENTE

4% :fi

"‘.,. Is The Show Me Center

Sp{rin%ﬁirar(‘]e‘a‘.. On YOur Map?
- Ba;}\;/? =) - Distance in miles to:
. /St. Louis - 115 Tupelo - 270
Memphis - 175 Little Rock - 290
Nashville - 200 Indianapolis - 305
Columbia - 225 Moline - 360

Branson - 285 Chicago - 370

Gl rmrm——

For Booking and Event Information
Contact David B. Ross

I R G 573-651-2297 or dross@semo.edu
‘ 1333 North Sprigg St., Cape Girardeau MO Southeast
/enueCoalition www.showmecenter.biz Missour Stae Unversty
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HAPPY ANNIVERSARY
SHOW ME CENTER

THANK YOU FOR BEING A CHAMPION
TAG TEAM PARTNER WITH WWE*
FOR THE PAST 20 YEARS!

WORLD WRESTLING ENTERTAINMENT"

TICKETMASTER
CONGRATULATES

SHOW ME
CENTER

OS}IDLU me EENTE‘E&O
ticketmaster

YEARS

OF EXCELLENCE

...More music.

...More technology.

...More industry trend-spotting.
...More forecasting.

...More stars.

More charts.

MORE BUZZ-
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Me Center are Outback Concerts out of
Nashville and Police Productions in Saint
Charles, Mo. “We’ve always had great experi-
ences at the Show Me Center,” Police
president Brad Garrett says. “David
is a true professional and has been
instrumental to the success of the
Show Me Center.’

AEG Live does “a few shows
here,” Ross says, “and Live Nation
we don’t do a lot with but we talk
to.” He adds, “Touring traffic has
slowed down to where we're hav-
ing to buy shows ourselves. But
it's an open market. Anybody can
come through.”

When asked how much lee-
way Ross and Show Me Center
have in regards to taking a risk
on shows, Ross says, “As much as I can stand.
We are 100% auxiliary for the university, so we
have to make all of our own money to exist.”

To keep the Show Me Center on the radar of
promoters and agents, the building keeps its pro-
file as high as possible through trade magazines
and networking. “We recently joined Venue
Coalition, so we're on a conference call once a
month with them, and they’re talking to agen-
cies,” Ross says.

The agents are very aware of Ross and the
Show Me Center. “David has been such a joy to
work with over the years,” says Rob Beckham,
agent for Brad Paisley and Rascal Flatts at the
William Morris Agency in Nashville. “I have done
so many shows with him, and every one of them
has been successful. It is great to have a nice
building that routes in and out of Nashville so
easily that almost any of our artists can play.’

Beyond relationships, promoters need to know
why they should take a show to Show Me instead
of some place else. “The promoters want to know
what kind of in-house marketing we can bring
to the table,” Ross says. “We have a marketing
director in-house [Shannon Buford] that will do
all of the legwork working with area media and
do alot of placement with ads and stuff that takes
64 |
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Beyond that, “we have grass-roots promo-
tions and programs we can work with, and
we’rea Ticketmaster building, so we have ac-
cumulated a mailing list of all our previous
buyers,” Ross says.

From a production stand-
point, the building has an OM
in Kacy Guss that works with
shows on production riders, rig-
| ging loads and other specs. The

building has three load-in bays,
| and trucks can also back all the
[ way up to the stage and unload di
| rectly from stage to truck. Tour
! busand truck parking is plentiful
;' and close.
| In terms of capacity, the Show
| Me Center has 7,000 seats with an

unlimited floor load that can break
down into several configurations via
a sophisticated curtaining system.

“Recently we’ve been able to cut down that ca-
pacity so we can have an intimate hall of 2,000
seats or less, with a floor-to-ceiling curtain that
is solid black,” Ross says. “When people come
in they don’t realize there is actually more space,
they think this is the size of the hall. That’s the
mark of a good curtaining system, if you can’t
tell it’s a curtain when you turn the lights down.’

When asked about key people at SEMO who
have helped the building find success, Ross be-
gins with university president Kenneth W. Dob-
bins. “Before becoming president, he was the
executive VP here and the Show Me Center was
one of his departments,” Ross says.

“President Dobbins and city Mayor Jay Knudt-
son both have been instrumental in expanding
Southeast Missouri’s entertainment horizons.”

Ross is also quick to praise the “can do” atti-
tude of his staff, beginning with 20-year colleague
Greg Talbut, who is assistant director.

Police’s Garrett would say the same for Ross.
SEMO “should be proud to have chosen such a
greatambassador to represent them both to the
Southeast Missouri region and our industry as
awhole.”

{
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IAAM WHAT | AM,
DIRECTOR SAYS

Show Me Center Chief Benefits From
Leadership In Arena Management Group

David Ross, director of the Show Me Center at Southeast Missouri State
University (SEMO) in Cape Girardeau, Mo., is a certified facilities exec-
utive (CFE) who joined the International Assn. of Assembly Managers
in 1985, and he gives the association props when it comes to his career
development. m “When I moved to Missouri, the first thing I did was go
to IAAM meetings with other facility managers to get to know other peo-
ple and get more instruction,” he says. m Soon Ross participated on var-
ious committees, became VP for District I, and was on the IAAM board

of directors, working with the association on a national level.

“One thing led to another and I had the
honor of being TAAM president for 2005-
2006,” he says.

The IAAM presidency raised the profile
of Ross, the university, the Show Me Cen-
ter and Cape Girardeau. “We had the op-
portunity to travel worldwide and every
time we were out there it’s David Ross rep-
resenting [SEMO], as well as the city of
Cape Girardeau,” Ross says. “Itjust speaks
to the quality of people we have in this
community.

Of course, moving
through the TAAM chairs
and serving as |IAAM
president took Ross out
of the building for long
periods of time. “If it had-
n’t been for [university
president] Dr. Ken Dob-
bins, who encouraged us
lo stay committed and
work within our associa-
tion, | never would have
been able to leave the
building as much as | was
gone my presidential
year,” Ross says. “They

supported it, said it was DAVID ROSS is the go-to guy when it’s
showtime at the Show Me Center at
SEMO in Cape Girardeau, Mo.

good and encouraged us
to get involved.”

Butsomeone has to run the show when the
boss is away.

‘I have an employee that has been with
me 20 years that | hired as our first busi-
ness manager, Greg Talbut, and Gregis a
CFE also,” Ross says. “We grew up in the
business together, we’ve been a team for 20
years, and the four years | was a senior of-
ficer and the year | was president, it fell to
Greg to run the building and keep every-
thing running as it had been running. The
entire staffdid a good job of pulling things
together and making them work the way it
was supposed to, and we're a stronger unit
today because of it.”

The Show Me Center is the focal point of
Cape Girardeau’s successful collaboration

OCTOBER 20, 2007 |

with SEMO in promoting the arts, but the
city’s cultural profile is still growing with
the university.

The university’s new River Campus is lo-
cated on the site of a former Vincentian sem-
inary adjacent to the Mississippi River in
downtown Cape Girardeau. The campus is
home to the Earl and Marjorie Holland School
of Visual and Performing Arts and brings to-
gether the university’s departments of music,
art, theater and dance.

University officials say
the River Campus is ex-
pected to attract artists,
dancers, musicians and
actors in pursuit of their
dreams. Official grand-
opening festivities are
planned for homecom-
ing weekend, Oct. 20-21.

The $50 million proj-
ect manages to pull off
the difficult feat of
blending a historic
19th-century building
listed on the National
Register of Historic
Places with new con-
struction, including a
state-of-the-art per-
formance hall with su-
perb acoustics and quality seating and
equipment, a convocation center, a regional
history museum, multipurpose theater,
dance studio, art srudios, an art gallery and
a musicrecital hall in what was the old sem-
inary chapel.

The 12,000-square-foot, 952-seat Donald C.
Bedell Performance Hall is located in the new
performance building and will host ballets,
concerts, musicals and instrumental perform-
ances beginning this fall.

“Big River,” the hall's premiere offering,
will open the theater and dance season
Oct. 24-28. Boe

B For 24/7 touring news
blz and analysis, see
h billboard.biz/touring.
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Venue, Date

AUSTIN CITY LIMITS MUSIC FESTIVAL

Attendance
Capacity

GROSS/
K Promoter

$11,315,559

$145/3125 Zilker Park, Austin, Sept. 14-16 225,000 C3 Presents
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$105/$35 QEI’I;:'a(}eOArena, Rosemont, il., lgﬁgztz gra‘zgretgia:"r:lea"r‘ke(lng Network, Suave

$881,138 DAVE MATTHEWS BAND, ROBERT EARL KEEN

$61.50/$31.50 R 3 :pf;'_q'g'hea'e'» :gﬁggf Live Nation
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$79/$56 égl(l:f?SAe';’.‘aj ssacramento. lg-'ggto Concerts West/AEG Live
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$96/%46 égi‘!a‘:e Asena, Rosemont, fil, :;-399898 Cardenas Marketing MNetwork
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$97.75/$47.75 22‘;?_ Tsa" Center, Fresno, Calif,, }]1-9-’;_,‘32 Live Nation, Valdivia Marketing Group
s790307 |
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$782,524 MATTHEWS BAND, ROBERT EA

$65/$40 3}2’&255“7232,‘%?&."51 ;SingP Live Nation, in-house
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$58.50/338.50 ﬁ]’ng]%enter, San Antonio. J?:"%O AEG Live
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[T Nokyale LIVE, BREAKING BENJAMIN, THREE DAYS GRACE & O"HERS

$4950/$39.50 E:ffg‘:g:’_i!; Stadium, Hershey, :;é%%i Live Nation

=5
$53.50/$2! o pzarut R InsoapTaRR, e AEC Live, Fastlane Cenzerts

b NG A et S 5 = Esianon

$643,577
$97/$67 éggr; g’-eﬁten Missoula, Mont., Z‘Jsa‘ut Goleenwaice/AEG Liva

$87.50/$18.75 l\x;:‘ze?rhrlf'v_ e:;fa-;"lthea:e'- ]153_-993‘85 Live Nation

$574,888
sebrsis T R T oo

$574,885 B80OB D ELVIS COSTELLO, AMOS LEE

$125/$75/$45 gngmglaa',"ﬁfﬁ fc;tp?\zr;lon. %ggg IM.P

$566,788 ik

$95/$40 Coliseo de Puert R co lgatc 7,726 Crective Artist & Entertainment

Rey, Puerts Rico Seot.
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opportunities, and an awards reception targeted to promoters, agents, managers, venues,

sponsors, and production professionals. Don’t miss your chance to hear from elite industry CONFERENCE & AWARDS
players and learn about the latest opportunities to gain a competitive edge!!
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Ask Craig Wiseman’s friends and colleagues to describe him, and you'll learn a lot about his dedica-
tion to details. @ “Every spring he paints his big toenail red and it stays red throughout the summer,”
Wiseman’s frlend and collaborator Bob DiPiero says. “He really spends a lot of time and effort choos-
ing the right red. I'm not kidding. You just can’t make this up. He has a red toenail and he’s proud
of it.” @ Mysterious as that red toenail may be, it’s that kind of meticulously creative mind-set that
has kept Wiseman on top. He has won ASCAP’s country songwriter of the year award twice and was
named Billboard’s top country songwriter in 2006. He has his own publishing company, Big Loud
Shirt Industries, with offices in Nashville and London, and an administrative arm, Big Loud Bucks
Administration & Information, that not only handles business for his publishing company but other
clients as well. ® Wiseman has written or co-written such award-winning songs as Tim McGraw’s
“Live Like You Were Dying,” Kenny Chesney’s “The Good Stuff” and Brooks & Dunn’s “Believe.” He
co-produced Sarah Buxton’s Lyric Street debut. “Live Like You Were Dying,” which he wrote with Tim
Nichols, is going to become part of a worship campaign used in churches. Wiseman is in discussions
for the song to be turned into a film. He’s also starring with buddies DiPiero, Jeffrey Steele and Tony
Mullins in a new Great American Country series, “The Hitmen of Music Row.”

To say that life is good is something of an understatement,
but Wiseman modestly downplays his considerable talents and
attributes his success to hard work. “The songwriter of the year
and the Toyota salesman of the year have a lot more in common
than people want to think,” he says, sitting in his Music Row
office surrounded by guitars, cigars and a few oddities such as
a pair of large briefs that read: “Fart Wars: Episode One—The
Silent Menace.”

the year is the same. The guys I know who are consistently suc-
cessful bust their butt and put in a lot of 14-hour days. To have
that work ethic, you have to have that passion. To have passion,
you have to be inspired. How do you keep passion and how do
you stay inspired? You do it every day, say your prayers, try to
keep a good attitude, take your lumps and keep moving.”
Putting his best foot forward involves one well-pedicured toe,
and the explanation is not what some might expect. “My wife

is a minister and we met working church camps,” he says of
KK, to whom he has been married 13 years. “We were doing a

“I guarantee you that the Toyota salesman of the year is the
first guy there and the last one to leave and the songwriter of

TOP NASHVILLE
SONGWRITER CRAIG
WISEMAN IS A MODEL

OF WORKING HARD WITH
A HEALTHY ATTITUDE

BY DEBORAH EVANS PRICE

church camp probably eight or nine years ago and it was a com-
plete washout. It rained day and night.”

To get the bored teens involved in a harmless activity, they
talked the boys into letting the girls paint one toe. “They all de-
cided to paint the left big toe. I have a great picture of about 15
feet in a big circle. So I had my toe painted and that's where
things started,” he says. “The next year we were doing the same
camp and the night before camp I told my wife, ‘Hey, paint my
toe again and I'll tell the guys I left my toe painted all year.” It
turns out that two or three other guys painted their toe the night
before too and within about five minutes all the guys had their
toe painted. | just liked red, and I started keeping my toe painted.
My painted toe is kind of my crucifix. It's my cross. People see
it and they think, “This guy is wild,” but really I look at my toe
and it takes me back to church camps and some way cool stuff.”

Born in Selma, Ala., Wiseman moved to Hattiesburg, Miss.,
when he was 3. “I've always claimed Hattiesburg. It's my home-
town,” says Wiseman, who developed an early interest in music.
“I was always first chair drums, and if you were first chair, you
took private lessons. The best thing that ever happened to me
was those private lessons all the way through school. The fact
is I've been working on music every day since I was 12. The idea
of practicing and practicing isn’t fun. You practice stuff you
don’tknow. You push yourself. The greatest thing that has served
me has been the work ethic. I've always known people who were
more talented than [ am, but in this business, there are a few
people who are very talented and chase skirts and sleep until 6

o’clock at night. [Growing up]in that continued on >>p70

Congratulations to Craig Wiseman, one of

the “Hitmen of Music Row.”

The Nashville Team of SunTrust Sports and Entertainment

Specialty Group celebrates and salutes your amazing career.

Y

SUNTRUST

Seeing beyond money

Securities and Insurance Products and Services: * Are Not FDIC or Any Other Government Agency Insured ¢ Are Not Bank Guaranteed * May Lose Value

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. Securities, insurance and other investment products and services
are offered by SunTrust Investment Services, Inc., an SEC registered investment adviser and member FINRA and SIPC. © 2007 SunTrust Banks, Inc. SunTrust and Seeing beyond money are federally registered service marks of SunTrust Banks, Inc. mkt 66611-07
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TIM NICHOLS, left, and CRAIG
WISEMAN with song of the
year Grammy Awards for ‘Live
Like You Were Dying.’

from >>p68 environment where there was high expectation
has really, really served me well.”

Onedefining moment in Wiseman’s life was the death of his
father, a pilot whose plane disappeared on a trip to South
America. “I lost my father on my birthday,” he says. “] was 11
and it profoundly touched me. It still does. Your life just be-
comes a before-and-after story at that point. It will always be a
before-and-after story.”

Wiseman pulls out a guitar and sings a song he and co-writer
Tim Nichols just demoed, which was inspired by the loss of his
father. “It’s hard to write about those things because [it is like]
you're walking up to the ocean, and you are trying to pull out one
teacup; either that or you are trying to write the entire ocean. The
problem is when sornebody is that close to you, you really are faced
with the whole ocean. Pulling oul one teacup and being able to
focus on that is really, really hard because you are really faced with
so many emotions.”

Like most aspiring songwriters, Wiseman paid his dues playing
in bands, landing his first gig at 15. He dropped out of the Univer-
sity of Southern Mississippi and moved to Nashville when he was
20. “l assumed I was going to get back in college. It kind of bums
me out, too, because | read the other day had | completed college
I"d make like eight times as much money I'm making now,” he
says with a grin.

Fte played drums in clubs around Nashville with an aspiring
singer named Billy Bob Shane. “I got a seven-nights-a-week gig,
$25 per night, six hours a night from 9 p.m. till 3 a.m.,” Wiseman
recalls of those early days in Nashville. “It was a test of my mettle,
to say the least.”

While still playing six nights a week, he got his first break when
he signed with Ed Bruce Music. “He brought in about four or five
songs that he’d written by himself and when I heard them, I just
knew he was going to be very successful,” says AWMG Entertain-
ment’s Bobby Cottle, who signed Wiseman to his first publishing
deal in the mid-’80s.

During his tenure there, Wiseman secured his first cut on Roy
Orbison’s last album. After a few years, Wiseman moved on, sign-
ing a deal with Almo/Irving-Rondor Music. “In 1990, Chris Oglesby
signed me,” says Wiseman, who scored his first No. 1in 1994 with
Tracy Lawrence’s “If the Good continued on >>p72

CHOICE

Billboard asked Craig Wiseman’s songwriting
collaborators and industry colleagues to tell
us their favorite song written by Wiseman and
what makes it special.

Quotes compiled by Deborah Evans Price.

* “Water and Bridges’

is on the Kenny Rogers
record [of the same
name]. I love all of
Craig’s songwriting,

So to pick a favorite
one is ridiculous.
Everything

he writes is great,
but I love that
song and like

to champion it.
“Water and Bridges”:

If that doesn’t make
you cry, you're not
human.’

—DANN HUFF, PRODUCER

STEVE GRAYSON/WIREIMAGE COM

TIM NICHOLS, CONNIE HARRINGTON
AND RUSTY GASTON
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from >>p70 Die Young.” “I wrote for
Almo and worked with David Conrad for 10
years and really got established with them. |
got 200 cuts and six or seven No. 1s.”

Wiseman then moved to BMG Music Pub-
lishing, following Oglesby, who had taken a
post with that company. “There’s no one who
works harder at their craft than Craig Wise-
man,” says Oglesby, who now heads OWM/19.
(He left BMG to start Oglesby Writer Man-
agement, which has been bought out by
Simon Fuller’s 19.) “Most every day at Almo
when I’d come in, Craig would be in my of-
fice at 9:15 or 9:30 playing me the work tape
of a song he’d stayed up writing until 2:30 in
the morning demoing it in his home studio.
Then he’d be back in my office at 5 or 5:30
saying, ‘Chris, you've got to hear what I wrote
today.’ It was that routine every day—new
song atnightand new song in the morning.”

Wiseman sold his catalog to BMG and in 2003, he parlayed
that work ethic into launching his own publishing company, Big
Loud Shirt Industries (named for his trademark attire) because
he didn’t feel comfortable with the increasingly corporate at-
mosphere at major publishing companies.

“My time at BMG really did stiffen my resolve,” he says. “I loved
the Nashville people over there but ultimately it was a very corpo-
rate climate. That's why our contracts are very friendly.”

Today Big Loud Shirt has offices in Nashville, headed by COO
Marc Driskill, and a London office headed by Marc Sher. The sta-
ble of Nashville writers includes Wiseman, Betsy Ulmer, Chris
Tompkins, Clay Cumbie and Jared Johnson. William Campbell
and Shridhar Solanki are signed to the London division.

Additionally, Wiseman started an administrative company, Big Loud
Bucks. “We hired Marc Driskill, the No. 2 at ASCAP, to be our COO
and I hired the best administrator in town, Kelle Currier, as director
of admin; and she has a staff of three. We have over 40 clients now.

“The admin company really is kind of my thing for the commu-
nity,” Wiseman continues. “We’re showing in the red right now.
It’s going to take twice as many clients than we have right now to

From left, JEFFREY STEELE, BOB CIPIERO TONY MULLINS and CRAIG WISEMAR
at a Academy of Country Music songwritars event.

even break even. You don’t make money on admin, unless you
skim off the top. It's not a money-making thing. You don’t have
these multimillion-dollar copyrights there. It's a service industry.”

One of the projects Wiseman is most excited about these days
is “The Hitmen of Music Row.” The TV show premiered on Great
American Country Sept. 26 with a one-hour episade and it has al-
ready filmed five 30-minute episodes to follow.

“The first episade is an overview of who the guys are and the
songs that they’ve written.” says executive producer/director Greg
Travis, president of Travis Television. “Then the guys hit the road
and we visit different eities in the next four episodes—Atlanta,
New York, Las Vegas and a final wrap-up that features them in
Nashville doing their more normal routine—if you can call any-
thing they do ‘normal.’ They are all cnaracters. One of the funni-
est moments is with them on the golf course attempting to play
golf. It’s hysterical.”

Travis first worked with the four songwriters when he filmed a
feature on them two years ago in Las Vegas for the Great Ameri-
can Country show “Country Music Across America.” “This whole

thing started with them onstage doing continued on >>p74

‘ “Live Like You Were
Dying,” “Believe,”
“The Good Stuff”™—
these are the
new standards of
country musie.
My personal favorites
as a co-writer are “She
Loved Me” and “I Thank
The OI' Man.” It’s hard
to pick one because
it’s about his body of
work not one song.’
—JEFFREY STEELE,
SONGWRITER

‘My favorite Craig
Wiseman song is a

song that nobody has
recorded yet which

I’'m not going to name
because I don’t want
anyone to get it before

I can convince an artist
of mine to record it.’
—BUDDY CANNON, PRODUCER
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from >>p72 their show. Everybody that saw it sensed a lit- ¢ “Live Like You Were
tle bit of magic that you don’t get with most songwriter shows,” Dying.,- It’s a St()l'y song

Travis says.

The fo)lllrsome cut a song called “Mo Money,” and the video is and a message song at
airing on Great American Country. Wiseman says they’ve been of- the same time, very
fered a major label deal, but Ftlrned it down. “We didn’t want to ministerial, same impa('l
jump into an old standard box just because those boxes were there. F: a o
We've got a [TV] series, we don’t need promotion. We've recorded as “Believe.
four songs, [and] we've got a great Web site to stay in touch with —MARK WRIGHT, UNIVERSAL
our fans and talk to them. SOUTH RECORDS PRESIDENT

“This is just a songwriter thing, and we're justletting it be what
it is,” Wiseman continues. “We don’t want to impose a bunch of
expectations and weird things on it. [We're] giving it room to do

* “Something’s Gotta

organically whatever it’s going to do. One of the reasons [ did the Give,” which LeAnn

show is the fact that thisisa c.hance to look at new business mod- Rimes did. It turned out

els. There’s a lot of opportunity. On.our Web site, we have a con- to be a special SOllg. It

test where you can go on there and pick any one of our top 10s and N .

sing one of these songs to us on your Web camera or cell phone. was so different and it

Who knows? That could be a whole show.” was loaded with hooks,
With his lengthy string of hits, Wiseman is enjoying one of the one after another. It illSt

longest, hyot’test stregks any Na’shvillg tur1e§mith has ever enjoyed.. keeps y()ll really, reaily

He doesn’t analyze it or worry about it ending. In fact, he was sur- ;. .

prised when a writing buddy chided him after Chesney turned llbtﬁnlng all the way

“The Good Stuff” into ASCAP’s song of the year in 2004. “He said, th r()ugh the song.’

‘Man, what’s it like to think that you peaked? [t’s all kind of down
hill from here.” At first I didn't realize he was serious,” Wiseman
says. “How can you be in the midst of all those blessings and in

the middle of all that, [and] il takes a pro to find the turd in that ‘(‘raig is a “heart” writer.

bowl of Cheerios. That is some highly skilled pessimism.” s TS
Wiseman doesn’t have time or tolerance for that kind of atti- He writes Strdl’i"ht from

—TONY MULLINS, SONGWRITER

tude. “I hate it when a songwriter allows [him- or herself] to be- his heart and he doesn’t

come bitter,” he says. “Your heart really is the only thing you have, write bad S()ng's. All of

especially in this business. Why do you give the business the one them are good. He'’s

real thing you have?” . P } .

He cites DiPiero as an inspiration. “What 1 love about Bob DiPiero an (lﬂldLlng bOl]g\Vl'lteI['

is there’s this 16-year-old kid in there that he brings every day, every and he tells the truth
TIM McGRAW, right, cefebratas with time. There’s that childish wonder, and he’s been able to keep it some- in his lvrics.’
g;ﬁg?ﬂ;ﬁir:;oﬁr‘:;fe;': tYl?:Z\A(;?)rs hQW through all the stuff he’s gone through. He’s begn ab}e tQ keep Y —GARY LeVOX
Academy of Coutry Music Awards. his heart. That’s what you've got, your heart. If you write with it, pro-

tect it and you use it, I think that’s what serves you.” one RASCAL FLATTS

JOE CAVARETTA/AP PHOTO
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CRAIG WISEMAN TALKS

ABOUT CREATION,
COLLABORATION
AND TELLING AN
HONEST STORY

Hanging on the wall of Craig Wiseman’s
Music Row office is a painting that cap-
tures the parade of hits that have made
the Mississippi native country music’s
most successful songwriter. A gift from
a friend, the painting is of a large,
brightly colored shirt emblazoned with
the titles of such Wiseman-penned
tunes as “Believe,” “Live Like You Were
Dying)” “Something’s Gotta Give,”

“Summertime,” “American Child,” “Rough and Ready” and “The Cow-
boyin Me,” along with drawings that illustrate key lyrics in the songs
such as the bull mentioned in “Live Like You Were Dying” and up-

lifted hands from “Believe.”

More than any neatly printed discog-

raphy, it perfectly represents the colorful character who created those
hits. Seated comfortably on the cushy sofa in his office at Big Loud
Shirt Industries, the publishing company he started in 2003, Wise-
man reflects an intriguing dichotomy. He’s a deeply spiritual man
well-known for writing songs that reflect the heart of the human con-
dition, yet he has a mischievous side that provides comic relief on the
new Great American Country series “The Hitmen of Music Row.”

Both sides of his persona fuel Wiseman's
songcraft and have brought him a multi-
tude of accolades. He was named Billboard’s
country songwriter of the year in 2006 and
was named ASCAP’s country songwriter of
the year in 2003 and 2005. Wiseman has
had more than 300 songs recorded by such
acts as Trisha Yearwood, Brooks & Dunn
Tim McGraw, Toby Keith, Kenny Chesney,
Don Henley, Phil Vassar, Montgomery Gen-
try and Rascal Flatts. His songs have pro-
pelled the sales of more than 40 million
albums, and he has scored more than a
dozen No. 1 hits.

What is the best path to getting a
song cut?

The best path in getting a song cut is write
a damn good song. I think it’s very easy
to kind of hide, [saying], “Well, if 1 had
the right connections, if [ got this songto
the right person, it would be a hit.” If you
are writing songs on that level, doors will
open. If somebody really comes through
and is writing amazing songs, that gets
to the front of the class and all of a sud-
den whispers are out with publishing

76 BILLBOARD OCTOBER 20, 2007

companies. The best way to do that—es-
pecially with the songwriter nights here-

is go play your songs. If you shut up the
crowd and then the crowd is singing along
and paying attention to you, you might
have something. You ask guys, “How do
you get to the Super Bowl?” and everybody

‘My thing is |
to the thin
control in li
your 1;
locus anc

CRAIG WISEMAN enjoys playing one of his own tunes at a Country Music
Assn. Country Takes New York City event at Joe’s Pub in 2005.

and by the time 1 was in seventh grade, I'd only
go to band during last period. I'd go to the
woods and I still have this denim notebook, ['d
just write and pray. At that time, you are start-
ing to get those adult emotions and you are still
a kid. I really couldn’t deal with it. .. One day
in band, we were playing the Beatles song
“Michelle,” a marching band version of
“Michelle.” I'll never forget the first time we
played it all together. We started playing the
song and I started crying. It was the weirdest
thing. There were five drummers back there
and it was barely recognizable music. I started
crying and kind of didn’t know why . . . I think
that music was the first thing that kind went
as deep as my father’s death and even though
it had nothing to do with him or anything, it
was something else that went that deep. Where
no words can reach, music does. So me and
music have been buddies ever since.

)ay attention
gsS you can
fe and keep

assion and your
your efforts there.’

—CRAIG WISEMAN

says, “They just focus on their own thing
and their own fundamentals and that’s
what got them there.” It isn’t any differ-
ent for this.

You lost your father when you were 11
years old. Did srovide catharsis?
I started skipping school in the sixth grade,

music

WWW americanradi

what do you see as the commonality?

Inthe last several years, ['ve been getting to be
known as this guy who writes the spiritual bal-
lads. I would hope that the thread in what 've
written is honesty. As a writer, what I discov-
ered, especially in these last several years, is
the more that I open up and the more that I tell

ohistorv com

my story, the more I find people coming up to
me and going, “Hey man, that’s my story.

How did the TV show “Hitmen of Music
Row” originate?

Bob DiPiero, Jeffrey Steele, Tony Mullins and
myself have been friends for years. About a
year ago we went to Atlanta and did a gig down
there. We were driving back together and just
started saying, “Man, we ought to go do a song-
writers thank-you tour as a way to go out and
thank radio for playing our songs.” Amy All-
mand, our creative assistant here, mentioned
that to the production company, Travis TV.
We’'ve known them for years. They wanted to
tag along and film us and so we just started
talking. We had a New York gig in place up at
Joe’s Pub and an Atlanta gig in place. So we
decided we’ll just bring a camera along when
we do that and it just kind of turned into this
television show.

It can’t be the camera on one of us for three
minutes singing a song. Why are you going
to show me sitting there singing “Summer-
time” when you quite possibly 10 minutes be-
fore had a $400,000 video of Kenny Chesney
singing “Summertime”? Sonically, visually
and everything, it just doesn’t compete. There
has to be more. So they are showing us writ-
ing songs. We're screwing around. We have
ghost busting and Tony freaked out the ghost-
busting lady. We go caddy shack up the golf
course. It's just us being us. We go out and
the four of us are complete idiots. So we just
capture what’s going on. The industry can be
a little processed, a little perfect and this show
is not. Jeffrey is pretty much a stud muffin,
but everyone else seriously could go on “The
Biggest Loser.” But here we are. We're imper-
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fect people doing imperfect
things. Even though you
have good hit songwriters,
we write some horrible
songs on camera. We're
having a blast and laughing
our faces off.

What makes a good
co-writer?

It’s like dating. You goon a
lot of blind dates and every
now and again, there’s some-
thing that clicks. There’s so
much unspoken about it. If
you think back over your life,
when you've dated one per-
son, you were a little bit dif-
ferent person because that’s
what that dynamic needed,
and in another situation,
you're a little different be-
cause that’s what that dy-
namic needed. It's the same
with co-writing. I'm a drum-
mer, and people say I'm
stronger lyrically and musi-
cally I'ma little simpler, but
when I write with Tim
Nichols, he doesn’t even
bring a guitar. So I am the
musical director in those co-
writes, which is an interest-
ing place to put me. It
pushes me. Then there are
other times when I'm writ-
ing with guys that [ have to
struggle to learn how to
play. It's a chemistry thing.
I can say | don’t write a lot
with artists. That’s not really worked for me.
The best work that [ dois when I'm with a great
songwriter and all we try to do is get that song
that day.

Now that you have your own publishing
company, what do you look for in signing
a new writer?

Once again it’s like dating. [There has to be]
something in what they do that’s convincing.
The first person | signed was Betsy Ulmer, a
girl from Jackson, Miss., who had this album,
and she is brilliant. I don’t want to sign a per-
son who can only write George Strait cuts.
Our job is to find brilliance and take that and

love that and develop that. Consequently she’s
turned into a major songwriter. She and I
just got a Dolly Parton cut that’s going to be
Dolly’s second single. It turns out she can
write country. We are so happy with her. She’s
a great girl.

In addition to your publishing company, you
launched an administrative company, Big
Loud Bucks. Why get into that arena?

I’'m very, very committed to that and very
proud of that. Your administrators are sup-
posed to be looking after your money and
questioning labels. Yet, all these administra-
tors now are owned by labels. So the people
that are supposed to be safeguarding your
money streams [are] answering to the people
who are paying you. You can just imagine
that. We call people ahead of time and say,
“We're getting a check for this amount of

CRAIG!

From your friends o
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money, right?”

Do you write songs with specific artists
in mind?

Songwriters will come in with anidea and they
say, “This would be good for Chesney.” It pisses
me off because all of a sudden you’ve gone
from “Wow, we could do anything” to “Wait a
minute, don’t do this” or “He wouldn’t want
to sing that.” You go from anything is possi-
ble to trying to build this house that’s 18 feet
wide, no more than 40 feet deep and can’t be
more than 30 feethigh . . . My thing s, payat-
tention to the things you can control in life and
keep your passion and your focus and your ef-
forts there. That is the secret of sanity in this
business. Figure out what you can control and
what you can’t and treat it accordingly. There’s
so many people we know in this business that
their heart and soul, their very self-esteem and

Craig Wiseman's usually behind the music.
We're proud to put him out in front.
We at Regions Morgan Keegan Private Banking congratulate

songwriter Craig Wiseman. With more than 60 songs on the charts.
Craig's helped keep Nashville in the international limelight.

M REGIGNS MORGAN KEEGAN
PRIVATE BANKING |

12X © 2007 Regions Bank. Viember FDIZ.

the will tolive is attached to shit that they have
no control over whatsoever. Those are the mis-
erable people.

I just want to stay kind of lost in the moment
and try to be that fired-up teenager that shows
up every day and thinks anything is possible.
I don’t know who I’'m writing a song for today.
[ can’t wait to see. | don’t know. I'm writing a
song for me is who |’m writing a song for be-
cause 99.5% of the time that’s the only person
who’s going to hear it and get any enjoyment
out of it. So I'm going to try to enjoy today’s
work. Every song that has made adime I've en-
joyed doing, and it works on that level first.

—Deborah Evans Price

KIX BROOKS, left, and RONNIE DUNN, right, have CRAIG WISEMAN covered backstage
during the 41st annual Academy of Country Music Awards in 2006 in Las Vegas.
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FINDING EMO

ROCK BY GARYGRAFF

fter three gold albums, Wind-up Records t.zs plet-
inumn in its sights for Seeth=2r's “Finding Bzauty 1
Negative Spaces,” due Oct. 23.

“The band sits on the verge of the big p cture =f
things,” Wind-up president Ed Vetr: says. “There’s a grezt
awareness about the band—now it’s about building more cf
a profile and taking it to the next leve .

Seether frontman/chief songwriter Shaun Morgan says th.t
would be fine with hin, but adds tha: he and his bandmatzs
dicn’t make the record with that -n nind.

“I think it would be a validation for us as a band t¢ have a
platinum album on the wall,” the South African-bom Morgan
says. “But it's not something | focus my energies cm, esf =-
cially not when I'm writing songs or “ouring.”

Writing, Morgan says, was the key focus on thisa’bum. T-e
12-track “Finding Beauty,” which was produced by Howerd Ben-
son (My Chemical Romance, Daughtry), still has its share of
such Seether headbangers as “Like Suicide,” “Breakdcwr,” “F «I-
LYHM?” and “6 Gun Quota.” There are clso mainstreaT triend y
rock anthems like “Rise Above This” end first single * Fake [t.”
which is No. 3 on the Mainstream Rock chart this wze .

But Morgan, bassist Dale Stua~t and drum—xer Jokn
Humphrey experimented with the r sound on the seven-
m:nute, Tool-echoing epic “No Jesus Christ” anc ~he ca-=-
fully crafted dynamics of “Walk Away From the Sun” a-d

NEW KID IN TOWN

IN THE MIX

- J

PTIIT I LE

“Eyes of the Devil.”

“We wanted to wrize and explore the more melcdicand mu-
sical side of everythir g,” Morgan (born Welg=moed) says. “We
can be heavy and ro-k out, but we can alsc writ= songs tha
can compete with arry other song out there. That was a really
big motivation.

Morgan is well-aware that the new songs will be exarinad
for references lo the course his life has taken since 2005's
“Karma & Effect,” wtich has sold 713,000 copies in the United
States, according to Nielsen SoundScan. Hishigh y publ-cized
relationship with latelmate Amy Lee of Evanescence came to
an end, and that band’s hit “Call Me When “ou’re Sober” was
directly inspired by events that led Morgan to check into rehab
in August 2006. He also lost his brother Eugene, the inspi-a-
tion for “Rise Above This,” this past Augus.

Morgan calls reha> “an interesting experi>nce” where some
of the new songs go- their start. But he says he had no inter-
est in writing a response to “Call Me Wher. You re Sober” or
to dwell on Lee.

“I decided to take the high road,” Morgan says. “There’s on=
song about that, ‘Breakdown,” and it’s not even that aggres-
sive; it’s more like, “¥hat did I do to you, min, to say all thos=
things about me?

‘But I don’t hate her; in fact, I miss that girl sometimes.
And 1 wish her well. She deserves happiness.”

www americanradiohistorv com

AGE BEFORE BEAJTY

SLASH AND BURN

\orgaa says he wrot= about 50 scngs for “Finding B=2auty
in Hegative Spaces,” with Seether ard Bemson ultira-e v
recording 15 cf thara before the final d>zen w=re chose. e
sav; ther= was sone head-butting witk 112 lilel (“"her=s wes
a I of pressure, cbviotsly—‘Write sir gles! Write sing es!”
he -ecalls with a laugh’ but that “ultimet=1~ this a bum wes
fur. We really feel like e accomplished what we wanted ”

\Vetri says t1e campaign for “Finding Eezuty” is des gaed
to “superserve [Se=ther s] core fan base,” vizh online prom»
ticms that will offer opportunities to p<ev.e the new mus ¢
anc ever help design T-shirts for the >erd Wind-up i3 alen
weoking on “some very special, 2xclusive v-deo arrar.genr.ents
wit1ronline and motile platforms, inclu lmg a cheerfully ronic
cower of Amy Win=house’s “Rehab” fo- “zhwo's Cover Ar-s=-
riez. A release-we=k appearance on “Lake Night With Conz=
O’Brien’ is also ir the offing.

®/ith sadio hav ng a'ready embrzaced “Feke 1t.” Vet1i ore=-
di=s tha- “Rise Abcve “his” can have th> sare crossover an-
peel as “3roken” did in 2004.

And with the band already on tour, Vetti 3ays Seether’s “road
dcg” halits will b= a potent sales aic.

*That's what’s most important—thev get Sut there and play
the mus ¢,” Vetri says. ‘Seether needs o be or theroad Thzy
preve it every night andwhen peop e se= them, they wind up
waating the rausic 2ven more.’
>oard biz >9
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>>>IN HIS EYES
Peter Gabriel has
resumed work on his next
studio album while
juggling an array of other
projects. “There are some
[new] things,” the artist
says. “I've been very
good at distraction with
some charitable things
and some Internet things.
But I'm now back in
writing mode, and I’'m
very much enjoying that.”
Asked for a potential
release date, he says with
alaugh, “Autumn. Or
spring. In some year.”
—Jonathan Cohen

>>>FLIGHT
DELAYED

Originally expected Nov.
6, Counting Crows’ new
Geffen album, “Saturday
Nights & Sunday
Mornings,” has been
pushed back to January.
“Between all the touring
and the traveling and the
mixing and mastering of
the new album and
putting the package
together. . . we just let
some little things fall
through the cracks,”
frontman Adam Duritz
wrote on the band’s Web
site. —Jonathan Cohen

>>>PLUGGED
BACK IN
Nirvana’s Nov. 18, 1993,
“MTV Unplugged” taping
will make its DVD debut
Nov. 20 via Universal
Music Enterprises. “MTV
Unplugged in New York”
was released Nowv. 1,
1994, on CD, the first
Nirvana product to
appear following Kurt
Cobain’s suicide that
April. Like the CD, the
DVD will include two
songs that did not
appear on the original
MTV broadcast. It also
sports four tracks from
the band’s soundcheck
and previously
unreteased behind-the-
scenes footage.
—Jonathan Cohen

>>>BROTHERLY
LOVE

Nickel Creek may be on
an indefinite hiatus, but
that won’t keep'mandolin
player Chris Thile from
the stage. Nonesuch has
signed the bluegrass
songwriter and his band
the Punch Brothers, and
will release their currently
untitled label debut Feb.
26. Thile will also issue
another album with
composer/bassist Edgar
Meyer in 2008. He is in
the midst of planning a
winter tour. —Katie Hasty

BY KATIE HASTY

‘Casino’ Royale

Modern Rock Hit
Ushers In New Jimmy
Eat World Album

“Big Casino,” the bombastic first single
from Jimmy Eat World’s new “Chase
This Light,” is the story of an aging
rocker laying out his version of reality.
The Vegas-circuit character is explain-
ing to a younger musician that “rock-
'n’roll is not all it’s cut out to be,”
frontman Jim Adkins says.

“It's kind of aloser anthem. It's about
a guy with unearned confidence whose
assumption of worth is a protective front
for total failure. It's not meant to be a
commentary on the music industry at
all. Really, it doesn’t have anything to do
with anything [we're doing],” hie contin-
ues. “We're in a very good place.”

He speaks the truth. “Chase This
Light,” due Oct. 16 via Interscope, ful-
fills the band’s contract with the label.
It follows 2004’s “Futures,” which
achieved the band’s high-water mark on
The Billboard 200 at No. 6. The new
album also marks the first time the band
recorded analbum in its own studio/re-

hearsal space in Mesa, Ariz., with the
help of executive producer Butch Vig
and engineer Chris Testa.

“Futures” came on the heels of a 2001
self-titled album that featured the sur-
prising top 40 smash “The Middle.” Air-
play of the track propelled its parent
album to career-best sales of 1.5 million
copies in the United States, according
to Nielsen SoundScan.

“After having a top 40 hit, every-
thing felt like it changed,” Adkins
says. “ ‘Futures’ was sort of a reaction
to that sudden change. With this
record, it’s like we finally learned
when to throw on the brakes when we
need a break and also when to stop
caring what other people think.”

Although “Futures” didn’t match the
numbers of its predecessor (it’s at
617,000 units), it cemented Jimmy Eat
World as a reliable Modern Rock chart
hitmaker with songs like “Work” and its
title track. “Big Casino” is continuing
the trend, perched at No. 6 this weekon
that tally.

“We're promoting ‘Big Casino’ on the
alternative chart as high as we can first,

JIMMY EAT WORLD =

because that’s their core,” Interscope
marketing director Steve Sherr says.
“After its reception there, we’ll discuss
a.cross to mainstream or top 40 or what-
ever. This album has a lot of potential
for pop, but we need to reach to the
band’s primary audience first.”

Interscope has aligned deals with [n-
terpunk, SmartPunk and Insound fora
bonus CD B-side “Open Bar Reception”
with pre-orders of the disc. Best Buy pur-
chases come with a download of the song
“Distraction,” while pre-orders at iTunes
come with a cover of Bruce Springsteen’s
“Take 'Em As They Come” and full-
album downloads are augmented wilh
an acoustic version of “Dizzy.

Synch deals are alveady in place
for ESPN’s NBA broadcasts this fall,
and an as-yet-undecided song will
appear in Electronic Arts’ next

“Burnout” videogame.

It’s for these reasons that Jimmy Eat
World remains comfortable in the
major-label system.

“They make our life easier for the time
being. Radio is still very important to
us, fasis}having the strength of the dis-
tribution. It's giving us the best chance
we have in this kind of marketplace,”
drummer Zach Lind says

As for what comes next, it's any-
one’s guess.

Like clockwork, Jimmy Eat World has
putoutan album once every three years,
but with its own studio and a world of
label options available, the group hopes
to crack “the unbreakable three-year
cycle” with more output once promo
tion for “Chase This Light” dies down.

“Our main goal is to get music out
faster,” Adkins says. eee

TheyBuilt
ThisCity

Kharma 45 Hits Regional Routes In U.K.

Liverpool-based Northern
Irish quartet Kharma 45
came up with a novel way of
promoting its new single,
“Come On” (Warner Bros).
The dance/rock act is releas-
ing itin five different versions,
making one available in each
of the U.K. regions it is visit-
ing in a staggered bout of tour-
ing through January 2008.
“Come On” appeared as a
download Aug. 27, with a 12-
inch vinyl version released in

80 BILLBOARD

the north of England Sept. 3.
Each regional release features
different B-sides, with mer-
chandising around each ver-
sion also locally customized.
The band, led by singer
Glen Rosborough and gui-
tarist Peter Doherty, signed
with Warner for the United
Kingdom in 2006 and released
a limited-edition single,
“Where’s Your Spirit, Man,”
in February. Following U.K.
support dates with Kasabian
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and Faithless, the band’s 5x5
tour {booked through Helter
Skelter) began in September
in the north of England.

“We’ll do a lot of viral Inter-
net marketing via the Bebo and
MySpace communities. We'd
rather do that than spend a lot
of money on a fancy video,” the
band’s Belfast-based manager
Johnny Davis says.

Warner will release the
band’s debutalbum inspring
2008, following a third single,
“Ecstasy,” in February. Davis
says a U.S. release will de-
pend on the U.K. perform-
ance. The band is signed to
Universal Music Publishing.

Nick Kelly

JOYFUL AYO: With a white
Romanian gypsy mother, a
black Nigerian father and a
German passport, one might
expect Ayo to wear the world-
music label happily, but she
doesn’t play that game.
“That's such astupid term,”
she says affably. “What s it, any-
way? | would never say I'm a
‘soul’ or ‘folk’ artist, just like [
can’tsay in one word where I'm
from.” The singer/songwriter,

www americanradiohistorv com

born Joy Ogunmakin in Nige-
ria, was raised in Cologne, and
her refusal to be pigeonholed
is working out just fine.

European sales for her
debut Polydor/Universal
album, “Joyful,” stand at
800,000, according to the
label, of which more than half
have been in France. The
album was released there in
June 2006, with extended Eu-
ropean distribution follow-
ing this year.

Ayo, whose acoustic-based
songwriting style recalls the
work of Sade or Tracy Chap-
man, was living in France until
early October, when she moved
to New York to ease promotion
of the album’s U.S. release by
Interscope on Nov. 20.

Ayo is booked globally
through the William Morris
Agency and published by her
own Ogun Music, administered
by Universal Music. She takes
a refreshingly objective view of
her career. “My music is a re-
flection of myself,” she says.
“It’s universal because I myself
am universal. ['m trying to be
myself—I don’t need to be a

world star.” Paul Sexton

ORGANIC GROWTH: Spanish
pop/rock band Pereza is look-
ing to make a move on Latin
America with its fifth album,
“Aproximaciones” (Sony BMG}).
The album entered Spain’s
Media Control chart Sept. 5 one
week after release, and has been
certified gold (40,000 units
shipped). Now Sony BMG is
preparing “Aproximaciones” for
year-end release in Argentina
as Pereza’s introduction to
Latin-American audiences.
Sony BMG president Carlos
Lopez reckons that the album
demonstrates “Pereza’s contin-
ued growth as good pop com-
posers,” suggesting the band
can “become an emblem of
Spanish pop/rock.” Pereza is
published by Universal Pub-
lishing Spain.
‘Aproximaciones” is the
Madrid band’s first No. 1, al-
though sales of 2005 album
“Animales” have passed 80,000
units, according to the label.
Concerts in intimate venues
in Barcelona, Madrid, Bilbao
and Seville through late Octo-
ber precede a full-scale Span-
ish tour running through
December. —Howell Llewellyn
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HITSSO GOOD

With Help From Shanks, Evans Bounces Back From Divorce

For most artists, a greatest-
hits package brings a mix of
emotions. There’s a sense of
accomplishment and celebra-
tion, but there’s also the chal-
lenge of continuing that suc-
cess into the future. Sara
Evans, whose “Greatest Hits”
(RCA Nashville) was released
Oct. 9, can relate.

“It’s something I’'m really,
really proud of, but then the
other side of it feels like my
kid is graduating from high
school,” she says. “l can’t be-
lieve I’'m already at this point.”

But when it came to writing
and recording new songs for
the package, Evans’ heart
wasn’t initially in it. She was in
the midst of an almost yearlong
divorce that played out in local
and national headlines. (The di-
vorce was finalized Sept. 28.)

“l just didn’t feel inspired at
all,” Evans says now. While
heartache and loss sometimes
turninto creative inspiration
for songwriters, it wasn’t the
case with Evans. “l can't cre-
ate when I’'m sad,” she says.

Songs that outside writers
sent her way didn’t interest her
either. “l was getting pitched a
lot of divorce songs, breakup
songs, and there were a lot of
songs about ‘All I want to dois
go out with my girlfriends and
drink wine and forget about
him,” ”” she says.

At her label’s suggestion,
Evans, who has previously re-
corded with Pete Anderson,
Mark Bright and Paul Worley,
among others, went into the
studio with John Shanks (Sh-
eryl Crow, Keith Urban).

-
[

The two hit it off immedi-
ately. “He has a really positive
approach,” she says of Shanks.
“He made me laugh and feel
comfortable. The pressure
was instantly lifted. it was
meant to be. Every song we
wrote we recorded.”

One of their tunes, “As I, isa
let’s-not-get-too-serious-just-
yet exploration of budding ro-
mance. The co-write with Hillary
Lindsey is No. 18 on Billboard’s
Hot Country Songs chart.

“Love You With All My
Heart,” penned by Evans and
Shanks with Aimee Mayo,
finds Evans tapping into her
sultry side. “Youdon’t need to
wonder, ’cause tonight vou’ll
getit all,” she tellsher beauin
the song. The trio also perned
the ballad “Pray for You.”

“It just sort of flowed cut,”
Evans says of the latter. “It was
my way of expressing how |
was feeling about everything
that was going on.”

A testament to the joys of
family and love, “Some Things
Never Change” was written by
Evans with brother/bandleader
Matt Evans, Lindsey and Shanks.

Evans has scored eight top
10s in her 10-year career,
including four No. 1s—
“No Place That Far,”
“A Real Fine Place
to Start,” “Suds in
the Bucket” and
“Born to Fly”—
all of which are
included on the
album. .

The hits will )
also be featured
prominently when

EVANS

B

Evans kicks off a new tour with
Josh Turner Oct. 19 in Fort
Wayne, Ind.

Evans has made the TV
rounds to promote the record,
including stops at ABC’s “Good
Morning America” and “The
View,” and Fox News Channel’s
“Hannity & Colmes.” She also
visited key radio stations on a
jet tour and performed at spe-
cial listener events.

KYGO Denver PD Joel
Burke says “As If” started out
strong for the station and has
maintained its momentum.
“The early response to this
song is very similar to ‘Suds
in the Bucket,” which was and
is huge for us,” he says.

Evans says that the last year,
as difficult as it has been, has
helped put things in perspec-
tive for the mother of three.
“When you go through a cri-
sis, you start to re-evaluate
everything. i know that | love
entertaining and | love singing
and | love songwriting, but the
thing that | come back to as
being the most important is
being a mother,” she says.

Despite the challenges,
“I still feel like I'm living my

dream in a lot of ways,”
Evans says.
“Parts of my
dream have
been unful-
filled, but for
the most

part I’'m in-
credibly
grateful and

I have a lot

of peace.”

£ Real Talk

ost people 1n the hip-hop indus-

try have at least one side project

they dream of making their

main focus. And while dreams

die every day in favor of paying
rent, Corey “CL” Liewellyn’s became a re-
ality. Llewellyn, who also manages rapper
Mims, hasn’t looked back since founding
Digiwaxx Media, a digital distribution, pro-
motion and marketing company.

After landing a biz internship at 18,
Llewellyn quickly moved up the ranks via
stints at Sony, serving as A&R director at
Crave Records and working as national rap
promotion director at Elektra.

By 1998, Llewellyn and his initial partner,
Drew Edgar, figured the Internet could prove
a creative place to service records—if they
could figure out how. Fortunately, the pair
were not only enterprising but tech-savvy.

“We thought we'd promote records
through waxx and sell them through the In-
ternet, which is how we thought of our com-
pany name,” Llewellyn says.

But after investigating the cost of pressing
their vinyl product, they quickly decided
against it.

“When we came up with the digital service
idea, | was a D) promo guy, so I investigated
MP3s,” Llewellyn says. “We were already play-
ing around with them but only servicing a cou-
ple of DJs. Then, most people had Hotmail
and their storage space was limited.”

At yet another impasse, the guys returned
to the drawing board.

“My partner figured out a way to distrib-
ute the music without clogging their inbox,
and [ organized the back-end comments fea-
ture,” Llewellyn says. “Our site makes par-
ticipants answer questions about the record
first for the label’s research, in trade for free
MP3s. We started at a good time because it
was right befove Serato, the digital D] mixer,
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CEASER, left, and LLEWELLYN

Eecstatic

Digital Servicing Company Branches Out Far And Wide

took over and everyone started going digi-
tal in 2003.”

After about 18 months, the company
crafted deals with each major label to dis-
tribute its urban music to D]s and tastemak-
ers. Unfortunately, in the process Edgar’s
and Llewellyn’s business relationship
soured over creative differences. Llewellyn
powered on alone until he linked with cur-
rent CFO/GM Neil Ceaser in 2005.

And once DJs universally embraced digi-
tal music, Digiwaxx’s service became quite
popular. Such brands as Puma, Adidas, PC
DJ. Digital Media One and eventually Mi.
crosoft Zune took notice.

“Zune reached out to us, and I laid out a
small-scale plan to increase their product’s
marketplace awareness,” Llewellyn says.
“They tried us out, and we took the Zune de-
vice to 2006’s Power Summit. We got all of
the DJs and artists to take pictures with it.
When we got back and showed Microsoft our
photos, they hired us.”

Expanding Digiwaxx into a marketing com-
pany, Digiwaxx [/O, Llewellyn organized such
events as Zune's Live at the BBQ concerts in
Los Angeles, New York and Chicago. Such
artists as the Clipse and LL Cool J per-
formed, and Digiwaxx nabbed promotional
tie-ins with local radio stations.

Now, Digiwaxx is organizing a Zune party
honoring Chris “Ludacris” Bridges in con-
junction with the BET Hip-Hop Awards. At
the event, Microsoft staff will be on hand to
meet the tastemakers themselves.

The company’s third arm is Spinworld
Music Promotions, which promotes urban
music internationally. Now with 14 employ-
ees behind him, Llewellyn is anticipating
world domination.

“We started from nothing and really got a
chance to build,” he says. “Our aim is to be-
come adigitally distributed record label.” -«
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Rhythm & Blues

UGAIL MITCHELL gmitchell@billboard.com
ThreeTo Grow On

Dwele, Ray J, Williams Bolster Koch’s R&B Roster

One of the artists trumpeting Koch Records’
deeperimmersion into R&B will be singer/song-
writer/producer Dwele. The former Virgin artist
and gifted neo-soul forebear is recording songs
for his label debut.

The currently untitled album is one of sev-
eral R&B projects the rap-oriented labe! has
lined up for 2008. Also signed to the roster:
Ray J, who had a major R&B hit on Sanctuary
with 2005’s “One Wish,” and soul-singing new-
comer LeToya Williams from Los Angeles.

No stranger to R&B, Koch has released al-
bums by Chico DeBarge and Boyz Il Men in
the past. Chuck Mitchell’s recent appointment
as VP of jazz/adult music, however, signaled
the label’s aim to wade further into R&B wa-
ters. Mitchell is a former Verve president and
has supervised video/film production for such
artists as Joss Stone and Norah Jones.

Tag-teaming with Mitchell on the A&R/
recording front is Bob Perry. He terms Koch’s
move as simply an extension of the label’s
rap/hip-hop reach. “Once Chuck got here, it
came together,” he says. “We’re one of the
biggest indie labels in the hip-hop game and
would like to become that in the R&B world.”

Noting that the label had talked about sign-
ing Dwele for some time, Perry says the mo-
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mentum picked up after the Detroit native de-
livered several hooks he was asked to pen for
some new Koch hip-hop projects. These in-
cluded a track on the recent 2Pac release “Evo-
lution: Duets & Remixes,” as well as a song
each on upcoming albums from AZ, the Al-
chemist and Cormega.

Hip-hop is where Dwele (born Andwele
Gardner) first attracted national attention. His
pairing with Detroit hip-hop group Slum Vil-
lage sparked the No. 31 R&B hit “Tainted” in
2002. An ensuing collaboration with Philadel-
phia rapper Bahamadia, together with regional
raves for Dwele’s 1998 demo “The Rize,”
elicited a contract offer from Virgin. Two al-
bums came out of that deal: 2003’s “Subject”
(featuring the suave “Find a Way”) and 2005’s
“Some Kinda.”

Dwele recently added two high-profile cred-
its to his résumé: collaborations with Common
and Kanye West on their latest albums. Work-
ing with Common on “Finding Forever” lead
single “The People” was *just like breathing,”
says Dwele, who is managed by Tim Maynor
of RT Music Group. Of “Flashing Lights,” from
West’s top-selling “Graduation,” Dwele says,
“Sometimes simple is more, and this was one
of those instances.”

Since then Dwele has wrapped a song for
Foxy Brown’s new album and plans to record
again with Slum Village. Right now, he’s in
the middle of a two-week road stint that in-
cludes a New York stop where Mint Condi-
tion will double as his backing band. During
his downtime, Dwele is writing more songs
for the Koch album.

“| can never stop recording,” he adds. “After
a couple of months, the songs get old to me
and | want to replace them.”

Though he says it’s too early to reveal which
additional producers and guest artists he’ll
bring onboard, Dwele says that his overall aim
is to meld the grittiness of “Rize” with the
smooth soul of his last two albums.

While many people have yet to take notice

of Dwele’s considerable talent, he’s not
concerned. “That’s good; it gives me
a goal to reach,” he says. “There’s

still alot more formetodo.” ..«
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(N ()t) J ust One
Of The Boys

Dance Music
Outsider Aoki
Finds His Groove

“Paul van Dyk, Erick Mo-
rillo, Tiésto. [ have never
even heard of half these DJs,

Jazz

or know their music. That is
really not my world.”

Steve Aoki says the above
without a hint of ire. He just
wants you to know where he
stands. Son of Benihana
founder/owner Rocky,

brother of actress/model
Devon, Aoki is the persona
that makes dance veterans
shudder: a celebrity D]. He's
the guy stealing the Vegas
bookings, playing hip-hop
when he has to and giving

Notes

DAN OUELLETTE douellette@billboard.com

Come Rain

Or Come

Shine

50th Monterey Jazz Fest Transcends Bad Weather

On opening night of this year’s Monterey
Jazz Festival, the rains came, putting a brief
damper on the gala three-day party celebrat-
ing the event’s golden anniversary. It was
only the second significant rainfall in the his-
tory of the Northern California festival—
while its genesis came in the wake of the
Newport Jazz Festival, Monterey holds the
record for the oldest continually running jazz
bash in the world.

On Sept. 21, a performance by guitarist
John McLaughlin and his scorching young
band, the 4th Dimension, was drenched on
the Jimmy Lyons Stage in the outdoors main
Arena. Half the crowd scurried for cover, and
the fusion rockers curtailed their molten set.

But the rain gave way to drizzle and by the
next day the sun was out. A handful of artists
who appeared at the first festival in 1958 were
spotlighted, including pianist Dave Brubeck,
guitarist Jim Hall and vocalist Ernestine An-
derson. But saxophonist Sonny Rollins
turned in the best set of a first-year artist, blow-
ing mighty gusts while at the same time danc-
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ing to the calypso grooves.

The 50th edition of the festival broke atten-
dance records, attracting 45,000 jazz fans to
the Monterey County Fairgrounds. It also
marked the first time the fest sold out all its
arena and grounds tickets.

Other highlights included impressive sets
in the Night Club by guitarist Anthony Wil-
son’s nonet and trumpeter Christian Scott’s
band, in his Monterey debut. Also notewor-
thy was a double treat of pianists in the Cof-
fee House Gallery, where Craig Taborn and
his trio zeroed in on percussive play while dy-
namo Jacky Terrasson took it solo, fractur-
ing melodies with delight—a revelation, given
his focus on the trio setting for much of his
still-young career.

At 89, arranger/orchestral leader Gerald Wil-
son premiered his festival-commissioned suite
“Monterey Moods” that buoyed with high spir-
its. His record label, Mack Avenue, unveiled
the studio version of the work at the fest two
days before the official release date of Sept. 25.

But the créme de la créme of the specially
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Lindsay Lohan turntable
lessons while cameras flash.
One of his monikers is Kid
Millionaire.

But this summer, Aoki
traveled off the West Coast
and across turf lines into the
beating heart of dance cul-
ture: the party island of Ibiza,
Spain. At first he had to con-
vince local promoters to hire
him. Then he played the
10,000-person parly Manu-
mission and had revelers
swinging from the lighting
truss to his teched-out rock.
He returned to 1biza for sev-
eral gigs throughout the
summer, and last week
walked away with the coveted
Set of the Seaso prize at the
annual Ibiza D] Awards, won
in previous years by dance
stalwarts like Masters at
Work and Groove Armada.
Is the red-headed stepchild
inheriting the kingdom?

“Ithrew a curveball, and it
worked,” Aoki says of his
Ibizan success. “You play
these electronic clubs and play
stuff that works in their world
that’s not electronic music,
and all of asudden i’s got en-
ergy that’s so much bigger.”

Hollywood-based dance
label Thrive caught the con-
nection and commissioned a

mixed CD. Between running
Dim Mak (the record label he
started in his apartment in
1996, home to bands like
Bloc Party and the Kills),
its successful clothing line
and touring the world, Aoki
threw something together.
“Pillowface and His Airplane
Chronicles” is the best com-
pilation of the year so far: a
set of from-the-groin rock,
acid and squelch that tran-
scends its inherent hipster-
ism and makes a good case
for Aoki being more old-
school than the DJs who say
he isn’t.

“The best DJs are more
about how they flow, rather
than how they mix,” he says.
“When I started getting bet-
ter al mixing, I was really into
the idea of mixing fast. But
the biggest complaint was,
‘Fuck, man, I really like that
song, [ want to hear more of
it.” That's when 1 realized that
it's just about the right song
at the right time. The bigger
rooms I’ve been playing, the
crowds light up when it’s the
right psychological transi-
tion, if you're able to tap into
the emotional pattern of the
room and the one in your
own head.

“Pillowface” kicks off with

Performing at the 2007 Monterey Jaz
Festival are, from left, DAVE HOLLA
ERIC HARLAND, GONZALO RUBA
and CHRIS POTT;R.

a blast of guitar from defunct
Swedish hardcore band Re-
fused, blended seamlessly
and gradually into French
electro duo Justice’s nasty
bleeps. In fact, all of the mixes
—even when they're from
disparate or noisy, choppy
styles—are as smooth as a
twist on a Bozak mixer.

Aoki also addressed an old
compilation quandary. Apart
from the D]’s name, “why
would I buy this? | already
have these songs for {ree on
Limewire,” he says. So he
commissioned guest drops
from “all the homies”: Club
scenesters like Santogold,
Mickey Avalon and Uffie.
On “Shake and Pop,”
Chicago rapper Kid Sister
joins original artist Green
Velvet in a studio-made
duet like Natalie and Nat
“King” Cole gone ghetto-
tech. Why didn’t some D]
think of this before?

For Aoki, there’s a revolu-
tion in the making, and it’s
Los Angeles, not New York;
rock, not house; and fresh-
ness, not nostalgia. “This
new global dance energy, it’s
really distorted and dirty,” he
says. “It’s not electronic
music. It’s no longer elec-
tronic music. o

made-for-Monterey fare was the quartet proj-
ect of Monterey Jazz Festival Records, which
brought together bassist Dave Holland, tenor
saxophonist Chris Potter, pianist Gonzalo
Rubalcaba and drummer Eric Harland. Each
member composed material for the band,
which played two sets at the festival. Both per-
formances were recorded so they could be re-
leased on the Concord Music Group imprint
and distributed by Universal next year.
“This band has been in the works for four
years,” says festival GM Jason Olaine, who
oversees the archival live Monterey CDs. (The
next batch, including the 1972 blues show of
Jimmy Witherspoon and Robben Ford,
arrives in January.) “We're hoping to do this
every year—pointing toward the future with

a newly formed group while building the
label’s catalog.”

Clint Eastwood, longtime festival board
member and this year’s recipient of Berklee
College of Music’s honorary doctorate, had his
team of cameramen at the fest, filming the event
and interviews the actor conducted with Rollins,
Hall, Brubeck and Ornette Coleman. He plans
to make a documentary on the festival via his
Malpaso Productions company.

“We have 50 years of archival material to
work with,” producer/director Bruce
Ricker says. “Television doesn’t like long
instrumentals, which works against jazz.
But the advantage of working with Clint is
that the music will go on longer because
he’s a jazz fan.” oo

with SLASH

by MOLLY BROWN

He was the chain-smoking, Jack
Daniels-drinking guitarist for one of
the most explosive bands in history.
But in his memoir “Slash,” out Oct.
30 via HarperEntertainment, the for-
mer Guns N’ Roses member wants
to set the record straight. Fans can
take note: riots, overdoses and con-
troversies all make appearances.
There are also surprises, from who
dubbed him Slash to what it was like
living with Axl Rose in their rehearsal
space. Just don't bother asking
Slash, now playing guitar in Velvet
Revolver, if the original Guns will get
back together, because he insists it
won’t happen. Ever.

1 Inthe book, you mention that

you felt rock biographies were
“inaccurate and full of shit.” How
did you go about setting the tone
to avoid this?
I've been approached about doing a book for
probably allthe wrong reasons so many times,
| couldn’t validate itin my own mind. For one, it
seemed very self-indulgent, very self-centered
and very final—and | have no plans of retiring. Fi-
nally, | started to realize all this Guns hype that
goes on, all this bullshit that surrounds that band,
it’s inaccurate, and most isn’t even inaccurate, it’s
just made up. | got fed up with it. [The book will]
answer a lot of these questions. | just figured,
“Be as honest as possible.”

2 Drugs and drinking are a big part of

the story. How did it feel to see this down
on paper?
A lot of that stuff | came back and cut out be-
cause | didn’t want it to be one of those books
that basically bragged about how hardcore
[we were], blah, blah, blah. Especially nowa-
days, [because] a lot of musicians and rock
bands have this badge they wear that says
that they can party really hard, and | hate that.
But | probably talk more about that than | ac-
tually talk about music. The music was sort
of anatural thing you don’t have to talk about,
but chemical abuse was sort of every living,
breathing moment.

3 A huge part of the book is Guns as
you’re touring and the tardiness of AxI
Rose. Was there ever any explanation of
what was behind that?

There’s no mention of that in the book at all
because it’s not my place. in other words, if
there was some sort of history that was com-
mon knowledge, it would be different. Be-
cause there was no real logic behind any of it,
the only thing I could do was sort of put the
facts there the way | saw it. There could be alot
of stuff that | don’t know about that goes on
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even behind the scenes, behind the scenes,
behind the scenes.

4 There’s two years of footage from the
Use Your lllusion tour. Any chance a film
will be made?
| know right now there’s no rhyme or reason
behind the business really that is the Guns N’
Roses original lineup or as close to the origi-
nal lineup as we ended up with. All that stuff is
in such a topsy-turvy state, and there’s really
no relationship—a healthy, positive relation-
ship, at least—between myself and Axl. [So] |
really don’t have any idea as to how any of that
stuff will see the light of day. The situation will
hopefully be rectified at one point.

5 This go with Velvet Revolver, are
there plans to add dates? Are you writ-
ing new material?
We have Japan and Australia booked for No-
vember and December, and then I think we’ll
probably be heading to Europe at the begin-
ning of the year. We're going until the end of
next summer for sure. We just got started
touring, so as a group | can't say that we're
actively working on the new record, but I’'ve
got my little recording apparatus on my gui-
tar in my room, and that’s what ! do during
the days off on the tour. That’s where | start
putting ideas down.

6 Finally, “Chinese Democracy.” Will it
ever see the light of day?
Everybody asks me that. I didn’t mention that
inthe book becauseit’s on Axl’s watch. It’ll get
done, and it’ll come out when he feels com-
fortable with putting it out. And Axlworksina
different time zone than | do. So what may seem
like a long time to other people is a tick of the
clock to him. it’ll come out though. It will. .«
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TREY SONGZ
Trey Day
Producers: various
Atlantic
Release Date: Oct 2

While “Trey Day” got

off to a slow start with
the first single, “Wonder Wo-
man,” a synthy Danjahands
beat, fans will still appreci-
ate the album’s saucy grit.
"Can’t Help but Wait”—com-
plete with an accompanying
man-saves-battered-woman
video—should regain fans
that might have been alien-
ated by the electronic lean-
ings of "Wonder.” Songs like
"Store Run” (about a quick
corner store trip for con-
doms) combine a street
swagger and the appeal of
aladies’ man. Bryan-Michael
Cox, Johnta Austin, Dre &
Vidal and Nokio all con-
tribute songs, but R. Kelly’'s
“Grub On" is especially hi-
larious. Songz’ lyrics, like
“You can be my IHOP baby/
the food in here is crazy”
may raise an eyebrow, but
they're a key part of the
sweaty R&B that women
and teenagers love.—HC

JIMMY EAT WORLD

Chase This Light

Producer: Butch Vig

Interscope

Release Date: Oct. 76
Having first blazed
down the teary-eyed

emo trail in 1999, Jimmy Eat

UNDERWORLD
Oblivion With Bells

Producers: Karl Hyde, Rick Smith

World keeps successfully
tapping into the teenage
angst-ridden pop/punk mar-
ket five albums in. “Chase
This Light” finds the band re-
turning to the more acceler-
ated power pop of 2007’s
“Bleed American” rather
than the darker tone heard
throughout 2004’'s "Fu-
tures.” With Butch Vig pro-
ducing, there is an extra coat
of studio sheen on anthemic
rockers (“Big Casino”), fin-
ger-snapping dance-y num-
bers (“Always Be”) and such
borderline Fall Out Boy-
sounding political shout-outs
as “Electable (Give It Up).”
Sharp, angular guitar play
is at work all over, and front-
man Jim Adkins still be-
moans lost love. But there
is a hopeful spirit on songs
like the title cut, which in-
structs, “The beauty is in
what you make it/so get up
on your feet."—JM

R.E.M.

R.E.M. Live

Producer: Emer Patten

Warner Bros.

Release Date: Oct. 16
R.E.M. has been gen-
erous with greatest-

hits and rarities compila-

tions, but it hasn’t released

a live album until now.

“R.E.M. Live,” recorded in

February 2005 in Dublin,

pits classics (1986’s “Cuya-

hoga”) againstrecent tunes

("Leaving New York”) and

hits all the marks (“Every-

ANGIE STONE

The Art of Love & War
Producers: various

Stax

Release Date: Oct. 716

As she finishes her fourth studio
album, Angie Stone tells us that she’s “so happy being
me”—and not just because she lost 18 pounds on
“Celebrity Fit Club” last year. “The Art of Love & War,”
which brings Stone appropriately to the reactivated Stax
imprint, is more about the former than the latter, and
emphasizes gratitude above anything else. “God's been
too good to me to take things lightly,” she announces on
“Take Everything,” and the songs strive to “keep it real,"”
even when she’s exiting a relationship or two. Stone re-
mains impressive as a vocalist, an old-school soul with an
understated delivery that’s more hushed than histrionic.
Highlights: the a cappella “Go Back to Your Life,” the
socially conscious “My People” and “Pop Pop,” which has
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Side One Recordings

Release Date: Oct. 16
Underworld’s fifth studio album
(and second without DJ/producer Darren Emerson)
doesn’t have the moments of apocalyptic electro-
bombast that won the band its legions without the ben-
efit of a high-charting hit. The beauty here—and there
is plenty—is of the muted kind: a rare sustained note for
beatnik frontman Karl Hyde on the chorus of “Croco-
dile,” the low-toned synth swelling over congas and
strings on “Beautiful Burnout,” the Tori Amos tinkle of
untreated piano keys on “Good Morning Cockerel.” This
is the Underworld that scored two films last year, not
the one that made chanting “lager, lager” a declaration
of defiant slacker-dom on the “Trainspotting” sound-
track. If this is the band’s version of maturation, we’ll
take it. “Oblivion” simmers without boiling, and the
tension is intoxicating.—KM
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a subtle, jazzy, beatnik vibe.—GG

body Hurts,” “Walk Un-
afraid”). R.E.M. knows there
is a sweet spot between
Michael Stipe’s deep warble
and bassist Mike Mills’ hon-
eyed tenor backing vocals,
and that pairing is deployed
often during the night, with
Mills taking the lead on
“(Don’'t Go Back To) Rock-
ville.” Attention does seem
to wander during some of
the post-millennial songs,
and the insistent clapping
on the wrong beat during
“Drive” is irritating, but the
crowd’s love is audible and
the band more than earns
the affection. If "R.E.M. Live”
feels at all incomplete, it’s
only because one show can-
not sufficiently convey three
decades of music.—JL

THRICE
The Alchemy Index Vols. |
& |l: Fire & Water
Producer: Teppei Teranishi
Vagrant
Release Date: Oct. 16
u Thrice's latest effort
is the first two parts
of a four-EP opus, an exper-
imental/elemental journey
into the themes of fire,
water, earth and air. Opener
"Firebreather” is true to its
name, with Dustin Ken-
srue’s soulful wail layered
over blazing guitar cres-
cendos. “The Arsonist” is as
intense and exciting as the
set gets, with loads of
melodrama and radio-
ready hooks. The bridge to
the “water” side of the disc

is as obvious, with the
sound washed in droning
effects. Later, “Digital Sea”
and “Open Water” drift
over various dream-like
melodies with synths and
programmed beats. How-
ever, this smart and fasci-
nating album could use
some subtlety, rather than
bashing the concepts into
the earth.—KH

KENNA
Make Sure They See My
Face
Producers: The Neptunes
Interscope
Release Date: Oct. 16
It helps to know peo-
ple in high places. For
Kenna, those people would
be fellow Virginian buds the
Neptunes. “Make Sure They
See My Face” is loaded with
bright synth-pop beats,
funky hip-hop grooves and
Kenna's smooth neo-soul
croon, which all combine to
form a slightly outside-the-
box mash-up of sounds. The
fuzzy, prog rock-leaning
“Daylight” is juxtaposed with
the gritty electronic "Out of
Control (State of Emotion)”
and the soaring rocker “Sun
Red Blue Sky,” which sounds
like U2 remixed by, well, the
Neptunes. A few songs toy
with mainstream accessibil-
ity, namely the radio-ready
chorus of “Phantom Al-
ways”; the bumping, “Mitk-
shake”-sounding “Loose
Wires”; and the new wave-
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ish "Say Goodbye to Love.”
Not a whole lot jumps out on
first listen, but the first-rate
production and intriguing
mix of sounds are hard to
resist.—JM

SOULSAVERS
It’s Not How Far You Fall,
It’s the Way You Land
Producers: Sou/savers
Columbia
Release Date: Oct. 16
E Not unlike the Josh
Homme-equipped
U.N.K.L.E. album from ear-
lier this year, this nifty little
long-player pairs two moody
English beatsmiths with a
member of Queens of the
Stone Age. In this case, it’s
singer Mark Lanegan, who
since the early-'00s dissolu-
tion of the Screaming Trees
has kept himself busy with a
full slate of side projects,
solo discs and one-off col-
laborations. Lanegan lends
his typically whiskey-scarred
vocals to eight of the 10
tracks here, including a new
version of his tune “King-
doms of Rain” as well as cov-
ers of Spain’s “Spiritual,” Neil
Young’s “Through My Sails”
(also featuring alt-country
oddball Will Oldham) and
the Rolling Stones’ “No
Expectations,” which in the
Soulsavers’ melancholy mitts
could be a B-side from Beck’s
“Sea Change."—MW

RADIOHEAD

In Rainbows

Producer: Nige/ Godrich
Self-released

Release Date: Oct. 10

TARAF DE
HAIDOUKS
Maskarada
Producers: Stéphan Karo,
Vincent Kenis
Crammed Discs
Release Date: Sept. 25

This gypsy band has

again tracked an album
that piques the ears. For its
first studio recording in six
years, Taraf de Haidouks has
gone classical, after a fashion.
It has taken on tunes by Bar-
tok, Khachaturian and Al-
béniz, and given them a good
going-over, gypsy style. It's
quite an accomplishment, es-
pecially considering that no-
body in this 12-piece crew can
read music. The record opens,
appropriately, with Bartok’s
“Romanian Dance,” and TDH
plays the hell out of it. It also
knocks off a scorching rendi-
tion of Bartdk’s “Romanian
Folk Dances” and fashions a
gorgeous rendition of Khach-
aturian’s “Waltz From Mas-
querade.” Intoxicating vocal
number “De Cind Ma Aflat
Mutimea” highlights six orig-
inal tunes.—PVV

STANLEY CLARKE
The Toys of Men
Producer: Stanley Clarke
Heads Up

Release Date: Oct. 16

Stanley Clarke is one
of the finest jazz art-

What a revelation to wake up one morning and down-
load a new Radiohead album, which had only even
been announced 10 days earlier. Although the actual
music here could easily have gotten {ost in the hubbub
over the name-your-own-price scheme, it proves to be
just as inspiring as the band’s new biz model. Many of
the songs are sonically modest compared with such
labrynthine productions as “Kid A,” but this more
concise approach underscores the gripping finish to
“All | Need,” the rush of Kraut-y guitar lines on “Weird
Fishes/Arpeggi,” the falsetto-ed Northern soul of
“Nude” and the excitable grooves supporting
“Jigsaw Falling Into Place” and “Bodysnatchers.”
Overall, the material feels more human, more honest,
more assured. “I'd be crazy not to follow/follow where
you lead,” Thom Yorke sings on “Weird Fishes.”
Thousands of artists are now looking at Radiohead and
thinking the exact same thing.—JC
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ists of his generation, and
“The Toys of Men” is the
masterpiece we'd expect
from this master bassist/
composer. The overarching
theme is the lunacy of war.
The 11-minute, six-part
opening title track is an in-
strumental articulation of
Clarke’s perception of the
dark side of human nature
and of his hope for the fu-
ture. Serious themes do not
preclude swinging, however,
so check “Bad Asses,” where
Clarke and drummer Ronald
Bruner Jr. go lights-out for
five minutes, and indulge
yourself with Clarke’s rivet-
ing acoustic bass solos on
“El Bajo Negro” and “Back
inthe Woods.”—PVV

=

DAVID CROWDER
BAND
Remedy
Producer: David Crowder
Band
Sixstepsrecords
Release Date: Sept 25
David Crowder, the
bearded leader of this
Texas-based worship band,
has one of those voices that
just gets under your skin. [t's
not a pristine instrument,
but there is a passion and
sense of purpose that infuse
every track on this collec-
tion with a conviction that’s
impossible to ignore. First
single “Everything Glorious”
is an upbeat celebration of
God’'s impact that Christian
radio has quickly embraced,
and “The Glory of It All” is
anunderstated anthem with
a potent lyric that will res-
onate strongly with the
church crowd. One of the
album’s high points is the
poignant ballad “Never Let
Go,” which serves as a re-
minder that no matter the

L LEGEND & CIREDILS -

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Jonathan
Cohen, Hillary Crosley, Gary Graff,
Katie Hasty, Jessica Letkemann,
Kerri Mason, Jill Menze, Gail
Mitchell, Michael Paoletta, Charles
Perez, Deborah Evans Price, Chuck
Taylor, Christa L. Titus, Philip Van
Vleck, Mikael Wood

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

depth of tragedy, God is
ever present. This is a well-
conceived (check the CD
art) and creatively executed
project in every sense of the
word.—DEP

ARETHA FRANKLIN
Rare & Unreleased
Recordings From the
Golden Reign of the Queen
of Soul
Producer: Jerry Wexler
Rhino/Atlantic
Release Date: Oct. 76
From the opening bars
of the title-track demo
for “I Never Loved aMan (The
Way | Love You),” there's no
trouble channeling the goose
bump-raising atmosphere
that yielded Aretha Franklin’s
groundbreaking Atlantic de-
but. That song is just one of
the enthralling, you-are-there

moments on this double-CD |

of '60s- and '70s-era demos
and outtakes. The fervor and
versatility of Franklin's gospel-
bred vocals and emotive
piano playing still mesmerize,
whether on the demo of an-

other classic (“Dr. Feelgood™) |

or the outtake of Leonard
Cohen’s “Suzanne.” Other
gems include a jazzed-up
reading of the Beatles' “The
Fool on the Hill,” an Aretha-
fied cover of the Supremes’
“You Keep Me Hangin’ On”
and a church-stompin’ duet
with Ray Charles on “Ain’t but
the One.” Listening to this
treasure trove, it’s instantly
clear why no one has beer
able to wrest the crown away
from the Queen of Soul.—GM

Additional reviews
.COM online this week
at billboard.com:

« Tunng, “Good Arrows”
(Thrill Jockey)

« Magic Markers, “Boss”
(Ecstatic Peace)

CRITICS’ CHOICE *: A new
release, regardiess of chart
potential, highly recommended fo-
musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003) or to the writers in the
appropriate bureaus.

SIN

FEIST
1,2,3,4 (3:06)
Producers: Gonzales, Feist,
Renaud Letang, Ben Mink
Writers: Seltmann, Feist
Publishers: Runaway Music/
BMG Music Publishing,
ASCAP
Cherrytree/Interscope

This is the kind of song

that radio PDs initially
refused to play, insisting that
it just sounded too different to
fit on top 40 or triple-A . . .
blah, blah, blah. Thatis, until it
became a hit by way of an iPod
nano commercial. 1,2, 3, 4" is
one of those one-listen songs
that begs the listener to take
notice: It's cute and just quirky
enough—and therein lies its
charm. Consider it the perfect
pop song. “1, 2, 3, 4" is one of
numerous perfect notes struck
on Feist's sophomore album,
“The Reminder.” Speaking of
which, funny how the ears of
Madison Avenue creatives
know better than radio pro-
grammers what mainstream
America wants to hear.—MP

COLBIE CAILLAT
Realize (4:05)

Producer: Mikal Biue
Writers: C. Caijllat, J. Reeves,
M. Blue

Universal Republic

Colbie Caillat gained her initial
following with jaunty debut
“Bubbly” via an organic cam-
paign at MySpace, ultimately
leading to a top 10 hit on The
Billboard Hot 100; crossover at
triple A, aduit top 40 and AC;
and No. 1 sales on iTunes.
Sophomore track “Realize” is
comparable with its acoustic
folk-pop imprint and simplis-
tic declaration of steadfast
love. This song may be “Bub-
bly, Part 1l,” but Caillat remains
among the promising new
melodic singer/songwriters to
brighten the 2007 musical
landscape.—CT

CHUCK WICKS

Stealing Cinderella (3:49)

Producers: Monty Powell,

Dann Huff

Writers: C. Wicks,

R. Rutherford, G. Teren

Publishers: various

RCA

u Newcomer Chuck Wicks
is a Delaware native

:--\

who cites Alan Jackson, Brian
McKnight and Garth Brooks
among his influences. Any of
those heroes are likely to hear
this song and wish they’d writ-
ten and recorded it. It's one of
the sweetest, most thought-
ful ballads to hit country radio
this year. A man goes to ask
his girlfriend’s father for her
hand in marriage, and the par-
ent leaves him alone with a
roomful of photos of her as a
kid, riding her first bike, run-
ning through a sprinkler, danc-
ing with her dad and looking
up at him. The guy realizes
that to her father, he's “just
some fella/Ridin'in and steal-
ing Cinderella.” Wicks proves
himself a potent balladeer as
he tenderly conveys the
emotion without getting too
schmaltzy. If the rest of his
debut set is as good, looks like
the country format has a
strong new contender.—DEP

BARRY MANILOW

it Never Rains in Southern
California (3:47)
Producers: Barry Manilow,
Clive Davis, David Benson
Writers: A Hammond,

M. Hazlewood

Publisher: £EM/ April, ASCAP
Arista

Among the few things one
cancount oninlife: the taste
of McDonald’s cheeseburg-
ers, “l Love Lucy” reruns are
still funny—and Barry Mani-
low never wearing out his
welcome at the top of the
charts. His latest album, “The

DURAN DURAN
Falling Down (3:43)

J. Timberlake
Publisher: not /isted
Epic

“Red Carpet

Producer: Justin Timberlake
Writers: Duran Duran, S. Le Bon,

Justin Timberlake was not yet 2 years old w1en Duran
Duran bombarded the charts with debut ‘Hungry Like
the Wolf” in 1982. The generations collide on “Falling
Down”—the group’s launch single from 12th album
Massacre,”
Timberlake produced, co-wrote and contributes
vocals to. At first glance, such a propcsition seems
tenuous: DD has remained relevant enough without
any outside help through the years; is this kid going
to contemporize the band into an object of ridicule?
Thankfully, “Falling” demonstrates surprising versatil-
ity from Timberlake. The song is true to Duran Duran’s
kteloved melodic imprint, demonstrating that Timber-
lake is the one who’s learning new tricks here. Lead
singer Simon Le Bon’s lyric addresses a tragic motor-
cycle accident he endured—though, as usual. it’s cryptic
enough to leave much to the imagination. Adult top
40 should have no trouble indulging the familiar here,
while showcasing bragging rights to connect moms
and daughters on a united front, thanks to JT.—CT

FALLING DOWN

due Nov. 13—which

Hits of the Seventies,” burst
ont> The Billboard 200 at
No. 4: his 33rd charting al-
bum, 11th zop 10 and 10th top
10 debut. While radio may be
less indulgent than stalwart
dedicated fans, launch sin-
gle “It Never Rains in South-
ern California” (a No. 5 Bill-
board Hot 100 hit and No. 2
AC hit for Albert Hammond
in 1372) is the ideal blend of
Manilow’s earnest signature
meshed with a modicum of
kitsch. The arrangement is
true aimcest to the note, while

JAY-Z
Blue Magic (4:12)

Writers: various
Publishers: various
Roc-a-Fella/Def Jam

debut

can be.—~CP

Producers: Pharell, Neptunes

When Jay-Z announced he was coming out of retire-
ment, many questioned if he couid return to the
charts with platinum plaques. With “Blue Magic,” the
single from Nowv.
Gangster,” he still sounds like the same hitmaker who
arguably is the best rapper of all time. With help from
longtime production partner Pharell and Neptunes
partner Chad Hugo, the combination of a smooth
arrangement and Jay-Z’s corfident, laid-back flow
shows that his music gets better with age. With
Pharell’s sample of En Vogue’s “Hold On” as a finish-
ing touch on the hook, “Blu2 Magic” is a mature,
albeit nostalgic single that reminds of the best that Z
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the idol of milions adds his
own touch with weli-placed
modulation at the peak,
accompanied by a swirl of
cotton candy strings. In all,
exactly what one would ex-
pect: an elegant ride down
familiar turf.—CT

[ ROCK |
ALTER BRIDGE
Rise Today (4:21)
Producer: Michael “Elvis”
Baskettz
Writer: Alter Bridge
Publishers: various
Universal Perublic
u “Rise Today” aptly
demonstrates the re-
newed energy that infuses
Alter Bridge s latest album
“Blackbird.” The foursome
lightly traverse bluesy terri-
tory in the intro, bringing to
mind the moody fare that can
be heard drifting across foggy
bayous. Beyond that, the song
gradually builds until “Rise”’
becomes a straight-up radio
rocker thet struggles to con-
tain the enthusiastic guitars
of Mar« Tremonti and singer
Miles Kennedy. The solo that
cuts across the song'’s bridg=
and finale are exuberant
screams of freedom as thz
band steedily pushes torea -
ize its musizal vision. Solid
and satisfying.—~CLT
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Faith Hill’s Country Airplay
Looks To Rebound

Faith Hill's “The Hits” (Warner Bros. Nashville),
which sold 69,000 units in its first week of re-
lease, according to Nielsen SoundScan, and
debuted at No. 3 on Top Country Albumsand
No. 12 on The Billboard 200, comes on the
heels of tepid airplay for the album’s first sin-
gle: “Lost” peaked at No. 32 on Hot Country
Songs in August. Second single “Red Um-
brella” is off to a better start—No. 36 and
rising after three weeks—but Hill has had

“It Matters To Me™
13
o “You (an't
Lose Me™

e “Someane., 10/5/%6
Eise’s Dream" e

“Let’s 6o To Vegas™ 5/25/96

“Piece

8]

“ICan't Do ot
U3/9

BT
1/30/94

IS [0 =B BY HILLARY CROSLEY

Hood Figures

Boyz N Da Hood’s Start Can’t Match Labelmate Gorilla Zoe’s

Last week, Block Entertainment rapper Gorilla
Zoe bowed at No. 18 on The Billboard 200, sell-
ing 35,000 units of his debut album, “Welcome
to the Zoo,” according to Nielsen SoundScan.

This week, another Block Entertainment
act, Boyz N Da Hood, falls far short of those
numbers. The Atlanta group’s new album
“Back Up N Da Chevy” enters The Billboard
200 at No. 51 on slightly fewer than 16,000
units sold, according to SoundScan. In fact,
evenin his second week, Gorilla Zoe’s album
bests Boyz N Da Hood’s by a hair—“Welcome
to the Zoo” checks in at No. 50 on The Bili-
board 200 after selling slightly more than
16,000 copies this week. And Block Enter-
tainment CEO Russell “Block” Spencer says
he can explain the difference.

Spencer says that the efforts of his distrib-
utor, Bad Boy/Atlantic Records, were focused
on Zoe since his single “Hood Figga” has been
receiving more radio play than Boyz N Da
Hood’s “Everybody Know Me.” Block Enter-
tainment signed a 50/50 distribution deal with
Sean “Diddy” Combs’ Bad Boy Records, which
is distributed by Atlantic Records, in 2005.

“When you have a[regional] group like Boyz
N Da Hood, you need that label machine to
take it to different regions like Los Angeles and
New York,” Spencer says. “Zoe taking off the
86 |
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“The Way
You

“This Kiss” “Breathe” Love Me”

5/16/98  “let Me Let Go™ 12/25/99  5/20/00
(3 weeks) 1212/98 (6 weeks) (4 weeks)

“Just To Hear
You Say That
You Love Me”
(Hill w/McGraw)
8/22/98

6

“Love Ain’t Like That”

[ BOYZNDA HOOD

way he did took much of the focus away from
Boyz N DaHood. There’s only so much a label
can focus on atatime.”

Spencer says that, for such acts as Boyz N
Da Hood and Young Jeezy, Block frequently
uses regional performances and mixtapes to
build buzz in the Southeast.

But Zoe’s buildup was different. “We had a
long time to set up ‘Hood Figga,’ especially
with Zoe being featured on Yung Joc’s ‘Cof-
fee Shop,’ ” Atlantic senior VP of marketing
Eric Wong says. “We also put him on the
Screamfest tour.”

Zoe is prepping his next single, “Tryna
Make a Jug” featuring Big Gee. Boyz N Da
Hood, meanwhile, are readying their follow-
up, “Table Dance” featuring T-Pain. [

WWW americanr

mixed success with country radio in recent years.

Hill, who first debuted on Hot Country Songs
in October 1993, scored eight No. 1 records in her
first seven years on the chart, including a duet with
her husband, Tim McGraw. Her 2002 album “Cry,”
however, didn’t produce any top 10 hits. Hill's next
album, “Fireflies,” featured a more mainstream
country sound and produced four top 10 singles,
including the No. 1 “Mississippi Girl.”

In September, Hill told Billboard sister pub-
lication Radio & Records that she feels some
distance from country radio right now. “For
some reason there’s a disconnect between me

“If My Heart Had Wings”

470

“Let’s Make Love”
{Hill w/McGraw)
10/14/00

atry”
G 9/n/02
“There Yau'll Be” @

6/2401

DOWNHILL?

Faith Hill’s peaks on Billboard’s Hot
Country Songs chart with singles
promoted officially to country radio
rebounded beginning with 2005s @8
No. 1 “Mississippi Girl,” but have
recently shown some slippage.

“Woen The
Lighty Go Down”
8103

“You're Stilt Here”
119/03

# :(oltaborations with Tim McGraw

“There Will Come A Day”
10/20/01

R&B

YOUR
SONGZ

Personal Connection With
Fans Boosts R&B Artist’s
Opening Week

BY MARIEL CONCEPCION

Trey Songz has been known to pamper his
fans. The Virginia native, whose sophomore
R&B album, “Trey Day,” was released Oct. 2
via Atlantic Records, recently hosted a Ladies’
Night promotional tour
with radio stations in
various cities in
which participat-
ing fans dialed in
for the chanceto
win a spa day
with the 22-year-
old singer. The
winners were
flown to Miami,
where “they

SONGZ

rv com

Radio Roller Coaster

and them-—and that comes from them. [ do give
radio challenging material, [ realize that.”

While his station didn’t play “Lost,” KPLX Dal-
las PD John Sebastian says that “ ‘Red Umbrella’
is Faith’s best song in quite a while. She can have
a hit anytime she picks a great song.

Like KPLX, WXBQ Bristol, Tenn., didn’t play
Hill's last single but is playing the new one. OM
Bill Hagy says the song “seems to be off to an en-
couraging start with listeners, meaning it rings
the phone.” oo

Additional reporting by R.J. Curtis.

9/3/05
(2 weeks)

N

‘| }
“The Lucky One”
5/6/06

“I Need You™
s (McGraw wiHil)
“Like We Never 7) 8/af01

Loved At AllI” 8
Hill w/McGraw)  “Sunsbiine
2/18/06  and Summertime”
186
“Lost”
8/ajor
32
(6 (36)
“Stealing Kisses” “Red Umbrella
212/ *Still Cimbing

got manicures, pedicures, massages and
henna tattoos with my name on it,” Songz says.
“It gave me a chance to take time out of my
day and chill with my fans.”

The pampering seems to be working. “Trey
Day,” which features production from Jimmy
Jam & Terry Lewis, Stargate, R. Kelly and
Bryan-Michael Cox, debuts at No. 11 on The
Billboard 200 this week after selling 73,000
copies, according to Nielsen SoundScan.

Atlantic Records product manager Dionne
Harper says the chart positioning is a direct re-
sult of the label constantly making sure Songz re-
mains connected with his audience. “It really
makes the fans feel important and special,”
Harper says. “He takes the time out to really in-
teract with them on a personal level.”

In addition to the spa tour, Songz has
filmed various webisodes where he is fea-
tured singing snippets of tracks off the
album and chatting with admirers on the
streets of New York. The marketing team
behind the project has also created a widget
with links to exclusive content and songs,
downloadable from Songz’ MySpace page.

“The way 1 go about my artistry is, 1
want my fansto have a connection to me,”

says Songz, who also recently recorded with
Japanese singer Ai and a German hip-hop
group to cater to his international fan base.
“It's definitely a good feeling for me to asso-
ciate with my fans and for them to get a feel
for me.” ..

\ HOOD: PETER GRAHAM; SONGZ: COURTESY OF ATLANTIC RECORDS.
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CHART
BEAT

>>*“High School Musical 2”
continues to be a chart
juggernaut, with the single
“What Time Is It” leading the Hot
Singles Sales chart for the 12tF
consecutive week. That’s the
longest-running No. 1on this
tally in mere than two years.

>>Fred Bronson also reports on a
blast fromthe past with the
reappearance of a musical
collective on The Blllboard 202.
The 101 Strings Orchestra returns
after a gap of 46 years.

>>Plus, Justin Timberlake pulls
six top 40 hits on The Billboard
Hot 100 from his current alburm,
and three artists who have also
charted in duos or groups are
back on The Billboard 200 wita
solo works. Their first names:
John, Ann e and Mick.

R2ad Fred Bronson
every week at
billboard.com/fred.

GEOFF MAYFIELD gmayfield@billboard.com
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Springsteen Retains Chart*Magic’

Welcome back, Boss.

The prolific Bruce Sarings:zeen col-
lectshis eighth career Me. 1 on'The Bill-
board 200, and his third in the last five
years, with “Magic.”

Onan openingsalvo cf 335,000 copies,

SPRINGSTEEN |

his reunion with the E Street Band
marks Springsteen’s bes- Nielse1 Sound-
Scan week since 2002, shen “The Ris-
ing” opened at the summ-t with’525,000.
His next studio album, “ Devils % Dust,”
bowed at No. 1in 2005 cn 222,000 first-
week sales, while last y=ar’s “%¥e Shall
Overcome: The Seeger Sssions” peaked
at No. 3 with a start of 1=7,000.

Since “The Rising,” I e has also been
represented by the comrgilation “The Es-

Weekly Unit Sales

ALBUMS

DIGITAL
ALBUMS*

This Week 8,206,00C 1,055,000
Last Week 9,(:£9,00C 1,092,000
Change -1.7% -3.4%
This Week Last Year 10,£5700C 754,000
Change -14.8% 39.9%

“Digital albLm sales are aiso countec =~Ithin aloum sales

Weekly Album Sales million Units)

35

30

25 = 2007

sential Bruce Springsteen” (which
peaked at No. 14 in 2003), the repack-
aged “Born to Run: 30th Anniversary
Edition” (No. 18, 2005) and two concert
sets (“Hammersmith Odeon, London
’75,” No. 93, 2006; and this year’s “Live
in Dublin,” No. 23).

His new “Magic” becomes the 29th
album to top The Billboard 200 in 2007,
but none of the other artists on those
chari-toppers hasa discography as long
as Springsteen’s, who first dented The
Billboard 200 in 1975.

As was the case with “The Rising” and
“Devils & Dust,” a release-week exposure
on NBC’s “Today” was a key plank in the
new album’s rollout—a strategy that |
suspect delights show anchor Matt Lauer.

While downloads account for 10.6%
of this year’s overall album sales,
“Magic” gets a higher-than-average dig-
ital yield of 15% in its opening week.
Can’t help but wonder how many of
those were ordered from iTunes after
the Boss’ profile ran on the Oct. 7 edi-
tion of “60 Minutes,” the day that closed
out Nielsen SoundScan’s tracking week.

CHURN, CHURN, CHURN: The down-
side of seeing so many new entries in-
vade The Billboard 200 during the last
few weeks is that for every album that

A Weekly National Music Sales Report

Year-To-Date = s
DIGITAL
TRACKS 2006 2007 CHANGE
14,895,000 OVERALL UNIT SALES
15,039,000  Albums 403,569,000 346,250,000  -14.2%
1.0% Digital Tracks 428608000 627,117.000  46.3%
10,044,000 Store Singles 3,003,000 1,778,000 -40.8%
48.3% Total 835,180,000 975,145,000 16.8%
= Albums w/TEA® 446,429,800 408,961,700 -8.4%

bows, one must leave. Kind of like a sped-
up version of “Survivor,” or perhaps
more appropriately, “Musical Chairs.”

This week there are 31 new titles on
the chart. That means the big chart has
welcomed 107 arrivals in & three-week
span, and with each of those “hellos”
come a like number of “gondbyes.

The incoming vol_eys have made the
top of the chart particularly lively. This
week, for example, tkere are five new al-
bums in the top 10, and half of the top
20 were released Oct. 2. There were five
in the top 10 in each of the two previous
weeks, and a total of 32 debuts in the top
20 during the last three weeks.

The pace will not 12t up nextissue, as
Nielsen SoundScan’s Oct. 10 Building
Chart suggests Kid Rock will get his
first No. 1, while LeAnn Rimes, Jen-
nifer Lopez, Alter Bridge and Sara
Evans have shots at the top 10.

Consequently, with the soundtrack
to “Hannah Montara 2" geting jostled
to No. 21 this week, the album in the top
20 with the most seniority is another
Disney Channel bvproduct, “High
School Musical 2,” logging its eighth
chart week at No. 1C.

The fast churn is the obvicus manifes-
tation of what happers when an acceler-
ated release schedule hits a softer album

“Inctudes track equivalent album sales (TEA) with 10 track downloads equivaent

to one album sate.

ALBUM SALES

'06

Total Albums

403.6 million |

‘07 346.3 million

SALES BY ALBUM FORMAT

10
\M_J_w o

378,596,000 308,413,000 -18.5%

Digital 23,357,000 36,824,000 57.7%

(assette 919,000 239,000 -74.0%

" N D J Other 697,000 774,000 11.0%

P UMG @ Sony BMG @ WMG

Current Albums

volume than we typically see in most
years’ September-Dece:nber window.

With album sales down 14.8% from
the same-week pr-or year, it simply
doesi’t take as many sales to reach The
Billboard 200. To wit, the average sale
at No. 200 this year has seen 4,019, com-
pared with 4,84¢ at this point of 2006.

In that same span of 2007, the aver-
age at No. 10 has been 47,379, comnpared
with 59,110 a year ago.

RIDING THE STORM: With the con-
sumer press watching hawk-like to see
whether news from Britney Spears’
personal life affects her recording ca-
reer, the lead single from her forthcom-
ing album shows no sigms of turbulence.

The first-week sales of 179,000 down-
loads that helped “Gimme More” charge
68-3 on The Billboard Hot 100 last issue
happened before headlines announced
that she was losing custody of her two
children. But, in the tracking week when
that troubling n2ws broke, the song’s
sales dropped by only 12%, a modest
second-week slide for a hit that opens
big (No. 2 on Hot Digital Songs).

With radio play holding about flat, the
song steps 18-17 on Radio & Records’
CHR/Top 40 chart, the format that is
giving the track the mostsupport. -

iclsen

007. Fig: e rounded

SoundScan

Dlstrlbutors Market Share:

09/03/07-09/30/07

Indies EMI
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See Charts Legend forrules and explanations.

ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
BRUCE SPRINGSTEEN
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2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. Al rights reserved.
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BOYZ N DA HOOD
BLOCK/BAD BOY SOUTH 135996/AG {18.98)
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CERAT.

Back Up N Da Chevy

| KT TUNSTALL

IRON AND WINE

2B ~ 8 -8 2 e 8,

' SOUNDTRACK } . . VARIOUS ARTISTS =
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RIHANNA FEAT. JAY-Z (SRP/DEF JAM/IDIMG
THE PRETENDER

FOO FIGHTERS (ROSWE.L RCA/RIG)
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DON'T BLINK
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GIVE IT TO ME

TIMBALAND (MDSLEY/BLACKGROUND/INTERSCOPE:
EVERYTHING

MICHAEL BUBLE (1-43/REPRISE)

1973

JAMES BLUNT (CUSTARD/ATLANTIC)

SO SMALL

CARRIE UNDERWOOO (ARISTA/ARISTA NASHVILLE}
CRAZY BITCH

BUCKCHERRY (ELEVIH SEVEN ATLANTIC/LAVA}
SWEETEST GIRL (DOLLAR BILL)
WYCLEF JEAN FEAT. AKON. LIL WAYNE & NIl (COLUMBIA)
INTO THE NIGHT

SANTANA FEAT. CHAD KROEGER (ARISTA ﬂil
MAKES ME WONDER

MAROON 5 (AxM TOME INTERSCOPE)

DON'T STOP BELIEVIN’

JOURNEY (LEGACY CDLUMBIA)

MAKE ME BETTER

FABOLOUS FEAT. NE-YO (DESERT STORM/DEF JAMADJNG)
S

CERY,
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27
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TITLE
ARTIST (IMPRINT ; PROMOTION LABEL)
HOME
DAUGHTRY (FCA RMG
BIG GIRLS DON'T CRY
FERGIE (WILL 1AM 'A&M INTERSCOPE
THE SWEET ESCAPE
GWEN STEFANI Fﬁf_Am'iNJERS_(N_
HEY THERE DELILAH
7PLAIN WHITE T'S ‘rEﬁ,Ria'S HOLLYW( £
(YOU WANT TO) MAKE A MEMORY 13!
BON JOVI (hF HCUAY ISLAND 10JMG)
EVERYTHING ‘:!
_MICHAEL BUBLE_ ,1_ 'J_“E"F“}f,
BEFORE HE CHEATS f!
CARRIE UNDERWOQD (ARI-TA ARISIA NASHVILLE/RMG
WAIT FOR YOU
ELLIOTT YAMIN "_W_i)iif‘_“'j
HOW TO SAVE A LIFE
THE FRAY 1£PI(

pHd

SNOW PATROL (POLY
HOW LONG
EAGLES (£RC)
MAKES ME WONDER

MARQON 5 A&M OCTONE INTERSCOPE
LITTLE WONDERS

_ROB THOMAS WALT DISNEY WMELISMA/ATLANTIC
MY WISH

_RASCAL FLATTS (LYR(C §TREET/HOLLYWOOD
BUBBLY

CDLBIE CAILLAT (UNIVERSAL REPUBLIC b
WHO KNEW

PINK (LAFACE ZOMBA)

TAKING CHANCES

CELINE DION (COLUMBIA)

BAND OF GOLD

KIMBERLEY LOCKE _ RB, REPRISE)

LOST IN THIS MOMENT

) BGISRICHVCHNER B0 STNASHYIZPEWARNERIBROS)
FIRE AND RAIN

JKENNY "BARYFACESEOMONOSTIMERCURI0JNG
IF EVERYONE CARED

NICKELBACK |~ [ADELINALR TLANTIC, LAVA)
SOMEBODY'S ME

ENRIQUE IGLESIAS |INTERSCOPE)

LOST

FAITH HILL (WARR R 1NAS |
NOTHIN' BETTER TO DO

LEANN RIMES . URB RE”RIST)

FIRST TIME

LIFEHOUSE (GEFFEN)

IE/ARM/INTERSCO

Tr
Tr

BB BB

1= = B = §

TITLE
ARTIST (IMPRINT / PRGMOT ON LABEL)
THE PRETENDER
FOO FIGHTERS 'ROSWELL/RCA/RMG)
BLEED IT OUT
LINKIN PARK (WARNER BROS.)
NEVER TOO LATE
_THREE 0AYS GRACE ( IVF Z0WMBA
MISERY BUSINESS
PARAMORE -FUELi) BY RAMEN; ATLANTIC/LAVA
PARALYZER
FINGER ELEVEN (W‘ND-EP)_
B8I1G CASINO
JIMMY EAT WORLD (YINY EVI wNTEHSCOE
FAKE IT
SEETHER (WI1.!
ALL AROUND ME
FLYLEAF (A& OCTONE INTLRSCOPE
WHAT I'VE DONE
LINKIN PARK {WARNER BROS
ICKY THUMP
THE WHITE STRIPES (THIRO 1AN/WARNER BROS )
EMPTY WALLS
SERJ TANKIAN (SERJICAL STRIKE/REPRISE
YOU DON'T KNOW WHAT LOVE IS (YOU JUST DO AS YOU'RE TOLD}
THE WHITE STRIPES (THIRD MAN/WARNER BROS )
STRAIGHT LINES
SILVERCHAIR (ELEVEN [LG/ATLANTIC/LAVA)
SO HOTT
KID ROCK +T0F DOG/ATLANTIC)
THRASH UNREAL
AGAINST ME!  »IRE REPRISE)
SUPERMASSIVE BLACK HOLE
MUSE (WARNER EROS.
EVERYTHING’S MAGIC
ANGELS AND AIRWAVES (SURETONE GEFFEN)
TIME IS RUNNING OUT
PAPA ROACH (EL "ONAL GEFFEN)
| GETIT
CHEVELLE (EPIC)
BREATH
BREAKING BENJAMIN (HOLLYWOOD)
WELL THOUGHT OUT TWINKLES
SILVERSUN PICKUPS [DANGERBIRD)
OIL AND WATER
INCUBUS {{MMORIAL EPIC)
ISLAND (FLOAT AWAY)
THE STARTING LINE (VIEGIN)
BECOMING THE BULL
ATREYU (HOLLYWJ0O)
THAT’S THE WAY (MY LOVE IS)
THE SMASHING PUMPKINS (MARTHA'S MUSIC/REPRISE)

B OB BB BB BB B E o

v

v
T

1

1

T
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PARTY LIKE A ROCKSTAR
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC)

. CRANK THAT (SOULJA BOY)
__SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)

BLUE MAGIC
JAY-Z (ROG-A-FELLA/DEF JAM/IDJMG)

BABY DON'T GO

. APOLOGIZE
i _TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE) FABOLOUS (DESERT STORM.DEF JAM/IDJMG)
THE WAY | ARE !, ,= LEAN LIKE A CHOLO
- . OOWN A.K.A. KILO (SILENT GIANT/MACHETE)

TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)
A BAY BAY

GIMME MORE
_HURRICANE CHRIS (POLO GROUNDS/J/RMG)

BRITNEY SPEARS (JIVE/ZOMBA) |
WHAT I'VE DONE

> WHO KNEW E
. _PINK (LAFAGE/ZOMBA) LINKIN PARK (WARNER BROS.)

ROCKSTAR BLEED IT OUT
_NICKELBACK (ROADRUNNER/ATLANTIC/LAVA} LINKIN PARK (WARNER BROS )

BUBBLY - THE PRETENDER
COLBIE CAILLAT (UNIVERSAL REPUBLIC) ~© _FOO FIGHTERS (ROSWELL/RCA/RMG)

LOVESTONED E- DUFFLE BAG BOY
JUSTEN TIMBERLAKE (JIVE/ZOMBA) PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)
BIG GIRLS DON'T CRY LIKE THIS

. _FERGIE (WILL.|.AM/A&M/INTERSCOPE) MIMS (CAPITOL)

| GOT IT FROM MY MAMA
WILLLAM (WILL.] AW/INTERSCOPE)

AYO TECHNOLOGY
50 CENT (SHADY/AFTERMATH INTERSCOPE)

. UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)

HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAK/IDJMG)

THE GREAT ESCAPE
BDYS LIKE GIRLS (COLUMBIA)

SOULJA GIRL
SOULJA BOY TELL'EM FEAT. 1-15 (COLLIPARK/INTERSCOPE)

HOW FAR WE'VE COME
MATCHBOX TWENTY (MELISMA/ATLANTIC)

POTENTIAL BREAKUP SONG
ALY & AJ (HOLLYWOOD)

CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RMG}

HOOD FIGGA
GORILLA 20E (BLOCK/BAD BOY SOUTH/ATLANTIC)

. PICTURES OF YOU
THE LAST GOODNIGHT (VIRGIN)

"~ OVER YOU
" _DAUGHTRY (RCA/RMG)

WAKE UP CALL

MAROOH 5 (A&M/OCTONE/INTERSCOPE)
WAIT FOR YOU

ELLIOTT YAMIN (HICKORY)

- SWEETEST GIRL (DOLLAR BIiLL)
WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA (COLUMBIA)

DON'T BLINK
KENNY CHESNEY (BNA)

WHEN YOU'RE GONE
AVRIL LAVIGNE (RCA/RMG)

NEVER TOO LATE
THREE DAYS GRACE (JIVE/ZOMBA)

BARTENDER
T-PAIN FEAT. AKON_(KONVICT/NAPPY BOY/JIVE/ZOMBA)

| GET MONEY
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

HEY THERE DELILAH YOU KNOW WHAT IT IS

PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)

T.1. FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC)
GOOD LIFE ~ INTO THE NIGHT

KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG

- OUR SONG
= |_TAYLOR SWIFT (BIG MACHINE)

UMBRELLA
RIHANNA FEAT. JAY-2 (SRP/DEF JAM/IDJMG)

ME LOVE
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

I'M LIKE A LAWYER...(ME & YOU)
FALL QUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

RADIO NOWHERE
RUCE SPRINGSTEEN (COLUMBIA)

THNKS FR TH MMRS
FALL OUT BOY FUELED BY RAMEN/ISLAND/IDJMG

SHAWTY IS A 10

ﬁm FEIST (CHERRYTREE/POLVDOR/INTERSCDPE\ HE-DREAM (DEF JAW/IDJME)
BED

BABY LOVE -
J. HOLIDAY (MUSIC LINE/CAPITOL) NICOLE SCHERZINGER FEAT. WILL.LAM (INTERSCOPE}

BUY U A DRANK (SHAWTY SNAPPIN') ', LOVE LIKE THIS
__T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA) NATASHA BEDINGFIELD FEAT. SEAN KINGSTON (PHDNOGENIG/EPC)

BEAUTIFUL GIRLS TIME AFTER TIME
SEAN KINGSTON (BELUGA HEIGHTS/EPIC) QUIETDRIVE (RED INK/EPIC)

- NO ONE I'M SO HOOD

ALICIA KEYS (J/RMG) :_DJ KHALED (TERROR SQUAD/KOCH)
THE WAY | AM EVERYTHING

INGRID MICHAELSON (CABIN 24/RED) _MICHAEL BUBLE (143/REPRISE)
PARALYZER - WADSYANAME

FINGER ELEVEN (WIND-UP) ELLY (DERRTY/UNIVERSAL MOTOWN)

TATTOO 1973
JORDIN SPARKS (JIVE/ZOMBA) JAMES BLUNT (CUSTARD/ATLANTIC)

LET IT GO . SO SMALL
KEYSHIA COLE FEAT. MISSY ELLIOTT & LIL KIM (IMANVGEFFEN] ~ CARRIE UNDERWOOD {ARISTA/ARISTA NASHVILLE)

| DONT WANNA BE IN LOVE (DANGE FLOOR ANTHEM) INCONSOLABLE
GOOD CHARLOTTE (DAYLIGHT/EPIC) BACKSTREET 8OYS (JIVE/ZOMBA)

' MAKE ME BETTER , BECAUSE OF YOU
FABOLOUS FEAT. NE-YO (DESERT STORM/DEF JAM/IDJMG) = NE-YO (DEF JAM/IDJMG)

FIRST TIME REHAB
LIFEHOUSE (GEFFEN) AMY WINEHOUSE (UNIVERSAL REPUBLIC)

DO IT WELL ' CAN'T TELL ME NOTHING
JENNIFER LOPEZ (EPIC) KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

SHAWTY CLOTHES OFF!!
|_PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC) GYM CLASS HEROES (DEGAYDANCE/RUELED BY RAMENATLANTICALAVA)

WHINE UP ] DO IT
KAT OELUNA FEAT. ELEPHANT MAN (EPIC) " NELLY FURTADO {MOSLEY/GEFFEN)
TEENAGERS ONLINE

' MY CHEMICAL ROMANCE (REPRISE) BRAD PAISLEY (ARISTA NASHVILLE}

SHUT UP AND DRIVE THESE HARD TIMES
RIHANNA (SRP/DEF JAM/IDJMG) . MATCHBOX TWENTY (MELISMA/ATLANTIC)
MAKES ME WONDER GET IT SHAWTY

A _ MAROON 5 A&M/OCTONE/INTERSCOPE) LLOYD (THE INC./UNIVERSAL MOTOWN)

g TAKE ME THERE STAY

) = RASCAL FLATTS (LYRIC STREET) - SUGARLAND (MERCURY (NASHVILLE))

- MISERY BUSINESS WHEN DID YOUR HEARY GO MISSING?
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA) ROONEY (CHERRYTREE/GEFFEN)
$.0.8.

FABULOUS
JONAS BROTHERS (HOLLYWOOD) ASHLEY TISDALE & LUCAS GRABEEL (WALT DISNEY)
SUMMER LOVE

HOLD ON
JUSTIN TIMBERLAKE (JIVE/ZOMBA} JONAS BROTHERS (HOLLYWOOD)
3 SORRY, BLAME IT ON ME

UNDENIABLE
AKON NVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
- SEXY LADY
YUNG BERG FEAT. JUNIOR [YUNG BOSS/EPIC)

_ _MAT KEARNEY (AWARE/COLUMBIA)
HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIOE/ATLANTIC)

CAN'T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)

. FERGIE (WILL | AM/AGM/INTERSCOPE)

POP 10 The top 2op singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen Broadcast Data Systems, and
saes compiied by \ietsen SoundScan. See Chart Legend for rules and explanatioss @ 2C07, Nlels=n Business Media, Inc. and Nielsen SoundScan, Inc. All
rehts reserved. PCP 100 AIRPLAY: Legend located below chart. SINGLES SALES “his jata is used to compile both the Billboard Hot 100 and Pop 100.
ee Chart Lesend “or rules and explanations. © 2007, Nielsen Business Media, InC all rizhts resarvexd. HITPREDICTOR: See Chart Legend for rules and
emlar atons. © 2007, Promosquad and HitPredictor are trademarks of Think Fast L-C.
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LET IT GO
KEYSHIA COLE (IMANVGEFFEN)
BEAUTIFUL GIRLS
EAN KINGSTON (BELUGA HEIGHTS/EPIC)
1 DONT WANNA BE IN LOYE (DANCE FLOOR ANTHEN)
G0OOD CHARLOTTE (DAYL GHT/EPIC) |
- SHAWTY

PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
MAKES ME WONDER

MAROON 5 (A&M/OCTONE/INTERSCOPE)
SEXY LADY

YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC)

.c STRONGER
L KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
WHO KNEW
PINK (LAFACE/ZOMBA)

LOVESTONED
JUSTIN THMBERLAKE (JIVE/ZOMBA)
APOLOGIZE

BIG GIRLS DON'T CRY
' FERGIE (WILL.|.AM/A&M/INTERSCOPE)
ROCKSTAR
NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)

THE GREAT ESCAPE
BOYS LIKE GIRLS (COLUMEIA)
CRANK THAT (SOULJA BOY)
- SOULSA BOY TELL'EM (COLLIPARK/INTERSCOPE)
WAIT FOR YOU

ELLIOTT YAMIN (HICKORY)
OVER YOU
DAUGHTRY (RCA/RMG)
AYO TECHNOLOGY
50 CENT (SHADY/AFTERMATH/INTERSCOPE)
HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG)
WHEN YOU'RE GONE
" AVRIL LAVIGNE (RCA/RMG)
WAKE UP CALL
MAROON 5 (A&M/OCTONE/INTERSCOPE)
" GIMME MORE
~ BRITNEY SPEARS (JIVE/ZOMBA)

GOOD LIFE

KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/DJMG)
WHINE UP =]
KAT DELUNA FEAT. ELEPHANT MAN (EPIC)

2 =
PARALYZER .

FINGER ELEVEN (WIND-UP)
HOW FAR WE'VE COME
- MATCHBOX TWENTY (MELISMA/ATLANTIC)
SUMMER LOVE
JUSTIN TIMBERLAKE (JIVE/ZOMBA)
3 CLumsy
-~ FERGIE {WILL.I. AM/A&M: INTERSCOPE)
BED
J. HOLIDAY (MUSIC LINE.CAPITOL)
FIRST TIME
. LIFEHOUSE (GEFFEN)
TATTOO
JORDIN SPARKS (JIVE/ZOMBA)
', TEENAGERS

MY CHEMICAL ROMANCE (REPRISE)

BUBBLY LIKE THIS
COLBIE CAILLAT (UNIVERSAL REPUBLIC) MIMS (CAPITOL)
BARTENDER 4 UNTIL THE END OF TIME ¢

*_T-PAIN FEAT. AKDN (KONVICT/NAPPY BOY/JIVE/ZOMBA)
THNKS FR TH MMRS

FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
BUY U A DRANK (SHAWTY SNAPPIN)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)

HEY THERE DELILAH
PLAIN WHITE T'S (FEARLESS/HOLLYWDOD)

~ JUSTIN TIMBERLAKE DUET WITH BEYONCE (JVEZOMBA) |
MISERY BUSINESS
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA)

 SHUT UP AND DRIVE ﬁ

RIHANNA (SRP/DEF JAMADJMG)

DO IT WELL
JENNIFER LOPEZ (EPIC)

UMBRELLA LEAN LIKE A CHOLO
=" _RIHANNA FEAT. JAY-Z (SRP/DEF JAM/IDIMG) __DOWN AK.A. KILO (SILENT GIANT/MACHETE)
CYCLONE $.0.8.

BABY BASH FEAT. T-PAIN (ARISTA/RMG)
MAKE ME BETTER
. _FABOLOUS FEAT. NE-YD (DESERT STORM/DEF JAM/IDJMG)

ME LOVE
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

JONAS BROTHERS (HOLLYWOOD)
I'M LIKE A LAWYER...(ME & YOU)
FALL QUT BOY (FUELED BY RAMEN/ISLAND/iDJMG’

BABY LOVE
NICOLE SCHERZINGER FEAT. WILL.IAM (INTERSCOFE)

3@‘
#

& HITPREDICTOR
~ promosquad
o1 WAT TIME IS IT - ’
12 HIGH SCHOGL MUSICAL 2 CAST (WALT DISN

 FOUNDATIONS
KATE NASH (FICTION/GEFFEN)

BED
J. HOLIDAY (MUSIC LINE/CAPITOL) G 31E CALLAT
- I GETITIN SHEO» TWENTY
CHAOS THA Y SERVA (FAM FIRST)
SHE IS FERGHE
BETTINA (TBD)

JORDIN SPARKS

MY, CHEMICAL ROMAMN
PARANIZRE

FaLl OJT EQY

. YE AIN'T BOUT DAT
KELZ (NO TYZE/FACE2FACE)
ONLY THE WORLD
MANDISA (SPARROW)
LET ME SEE SOMETHING
A.G. & WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT)
- BEAUTIFUL LIAR
BEYONCE & SHAKIRA (MUSIC WORLD/COLUMBIA)
- LISTEN
TRIN-I-TEE 5:7 (SPIRIT RISING/MUSIC WORLD)
GET ME BODIED
BEYONCE (MUSIC WORLD/COLUMBIA)
~ STAND BACK
- STEVIE NICKS (REPRISE)
INSIDE OUT
TEMAR

OOH WEE
AYANNA (ELESE)
BOSS STATUS
KUZ (AVENUE ENTERTAINMENT)
- LOVESTONED .
- JUSTIN TIMBERLAKE (JIVE/ZOMBA)
AYO TECHNOLOGY
z 50 CENT (SHADY/AFTERMATH/INTERSCOPE)
IN THIS PLACE
~ M.E. PAIGE (M.E. PAIGE) =
PARTY LIKE A ROCKSTAR Ly SWEZT
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) A FINE “RENZY
KOOL AID WEDSOP! BART
LIL* BASS FEAT. JT MONEY (PIPELINE)
THE PERFECT CRIME #2
THE DECEMBERISTS (CAPITOL}
- SHAWTY
PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
 YOU DONT KNOW WHAT LOVE IS (YOU JUST 5O AS YOURE TOLD)

THE WHITE STRIPES (THIRD MAN/WARNER BROS.)
, BOY WITH A COIN
[RON AND WINE (SUB POP)
SAVE A LIFE
SMOOT FEAT. ES (KWIK/FACE2FACE)

THE LAST COODNIGHT
¥ SZAN KINGSTON

IAMES BLUNT
¥ BOYS LIKE GIRLS

ER! HILSON
(KINGS MOUNTAIN)

ONEREPUBLIC

LINEDICN
KIMEERLEY LC
31G 2 RICH
ENRIOLE ICLESIAS
€Y FAIT= HILL

THZ SMESKFING

MPKING

JEENS OF THE STONE AGE

INKON 2aRX

Data for week of OCTOBER 2D, 2007 | CHARTS LEGEND on Page 102

www americanradiohistorv com


www.americanradiohistory.com

SALES DFTA
COMPILED BY

niclsen
SoundSzan

See Charts Legend for rules and explanations ¢ 2007, Nielsen Business Media, inc and Nielsen SoundScan, Inc, M) nights reservedd

ARTIST

IMPRINT & NUMBER ADISTRIBUTIMG LABEL rmcﬁp :
BYRON CAGE

GOSPO CENTRIC 11114/Z0MBA (1.98)

Live At The Apollc: The Proclamration

TREY SONGZ
SONG BOOK/ATLANTIC 135740/AG (18.98)

[ | RAHSAAN PATTERSON
ARTISTRY 7013 (17.98)

WNires & Epirits

KEYSHIA COLE
CONFIDENTIAL/IMANI/GEFFEN 009475/1GA (13.98)

BONE THUGS-N-HARMONY

Just Like You FULL SURFACE/INTERSCOPE 008209*//GA (1 98)

Strength & Loyalty

SOULJA BOY TELL'EM
| _COLLIPARK/INTERSCOPE 009962*/IGA (13.98

ELLIOTT YAMIN

souljaboytellem.com HICKORY 90019 {18.98)

Eiliott ¥Yamin \i ;

KANYE WEST
ROC-A-FELLA/DEF JAM 009541/IDJMG (13.98)

FEDERATION
REPRISE 44337/WARNER BROS. (13.98)

Graduation

It's Whateva -.

JILL SCOTT
HIDDEN BEACH 00050 (18.98) &

The Real Thing: Words And Sounds Vol. 3

YOUNG JEEZY PRESENTS US.D.A.
CORPORATE THUGZ/DEF JAM 008738*/I0JME (10.98)

Cold Summer: The Authorized Mixtape I

JAGGED EDGE
S0 SO DEF/ISLAND URBAN 009493/(DJMG (13.98)

LLOYD

Baby Makin' Project THE INC./UNIVERSAL MOTOWN 003554/UMR® (13.98)

Street Love l.

50 CENT
SHADY/AFTERMATH/INTERSCOPE 008331*/IGA (13.58)

KELLY ROWLAND

CHAKA KHAN
BURGUNDY 09022/SONY BMG (17.98)

BOYZ N DA HOOD
BLOCK/BAD BOY SOUTH 135996/AG (18.98)

QUEEN LATIFAH
FLAVOR UNIT/VERVE 009203/VG (13.98)

GORILLA ZOE
BLOCK/BAD BOY SOUTH/BAD BOY 293180/AG (18.98)

SOUNDTRACK
ATLANTIC 307772/AG (18.98)

PLIES
BIG GATES/SLIP-N-SLIDE/ATLANTIC 185340/AG (18.48)

Curtis MUSIC WORLD/COLUMBIA 75588/SONY MUSE (18.98) Ms. Ke"y |
Funk This j\2§6704/20MBA (18.98) Ain’t Nothing Like Me I.
Back Up N Da Chevy | ] }Jr:ll-amcs/RAP-A-LoT 4 LIFE 229116/ASYLUM (17.98) Back Like We Left Something |
Trav'lin' Light E. (%F!AL»;Ewegz (17.98) Pain & 2aper El
Welcome To The Zoo :_ (%:SQLHVM‘{J‘:E%EIVERSAL MOTOWY 005124*UMRG {13.98) Tha Carter |l li
Tyler Perry's Why Did | Get Married? m. YYlJll‘{(!‘lBGOSSB/KEO?SEPIC 10583/SD4Y MUSIC 8.38) Almost Famous: Th2 Saxy Lady EP I.
The Real Testament!%?. ! g.?:nrjctﬁgg;xr\la%zslsonv LUSIC (18.38) Once Again .‘ﬁ

JUSTIN TIMBERLAKE
JIVE 88062*/Z0MBA (18.98

HAVOC
NATURE SOUNDS 133 (15.98)

FutureSex/LoveSounds i.

CHAMILLIONAIRE
CHAMILLITARY/UNIVERSAL MOTOWN 008812/UMRG (13.98)

LUTHER VANDROSS
LEGACY/EPIC/J 97700/SONY MUSIC/RMG (1E£.98)

Ultimate Victory |

The Ultimate Luther Vardross

The Kush ..

COMMON
6.0.0.0./GEFFEN 009382*/IGA (13.98)

ANN NESBY
IT'S TIME CHILD 5769/SHANACHIE (18.98)

Finding Forever ﬂ.

This Is Love I.

GUCCI MANE
BIG CAT 4000/TOMMY BOY (13.98 CD/DVD) @

LIL BOOSIE, WEBBIE & FOXX
TRILL 100454/ASYLUM (18.98)

Trap-A-Thon .

Survival Of The Fittest

TAMIA

TIVsTLP PLUS 1 3784/IMAGE (15.98)

Eetween Friends '.

TWISTA
ATLANTIC 274044/AG (18.98)

Adrenaline Rush 2007

75 1 BIRDMAN & LIL WAYME
"" CASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG (13.98)

FOXX
TRILL 290476/ASYLUM (13.98)

Street Gossip i.

CHRISETTE MICHELE
DEF JAM 008774/I04MG (10.98)

TIMBALAND
MOSLEY/BLACKGROUND/INTERSCOPE 008534*/IGA {13.98)

TO>

| Am
Timbaland Presents Shock Value “

RIHANNA
SRP/DEF JAM 008968*/IDJMG (13.98)

Good Girl Gone Bad |

4

T-PAIN
KONVICT/NAPPY BOYAJIVE 08719/ZOMBA (18.98)

3‘.? fl-T

UGK
UGK/JIVE 02633/ZOMBA (18 98) &

IMPRINT & NUMBER / DISTRIBUTING LABEL
JOE BONAMASSA

DIPLOMATS PRESENTS: HELL RZLL
DIPLOMATIC MAN 5952/KOCH (17.98)

J & R ADVENTURES 60283

Like Father, Likz Son Mi

» For a complete listing of the Hot R&B/MHip-Hop Albums, check out www.billboard.com

Sloe Gin

NE-YO
DEF JAM 008697 */IDJMG (13 98) _

ANTI- 86873*/EPITAPH

The Scene Of The Crime

DJ KHALED
TERROR SQUAD 4229/KOCH (17.98)

LEGACY/EPIC 81511/SONY MUSIC

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE

The Real Deal: Sreatest Hits Vol. 1

¥ OMAR KENT DYKES & JIVIMIE VAUGHAN

YUNG JOC
BLOCK/BAD BOY SOUTH 157180*/AG (18.98)

RUF 1122

On The Jinmy Reed Highway

SOUNDTRACK

TALIB KWELI
BLACKSMITH 277244*/WARNER BROS. (13.98)

NEW WEST §105

Black Snake Moan

~ ROBBEN FORD

FABOLOUS
DESERT STORM/DEF JAM 008162*/1DJMG (13.98)

I
VERVE 008909/VG (10.98)

" CONCORD 230234

Truth

From Nothin' To Somethin' :,.‘ KENNY WAYNE SREPHERD
N } REPRISE 49294*/WARNER BROS. ®

10 Days Out: Blues From The Backroads

Lost & Found

ANA POPOVIC

~ DONELL JONES
LAFACE 15490/Z0MBA (17.98)

HLECTO GROOVE 501/DELTA GROGVE

Still Makirg History

=
The Best Of Donell Jones [ TOO SLIM AND THE TAILDRAGEERS

u’ R. KELLY
JIVE 08537/Z0MBA (18.98)

LNDERWORLD 0013

The Fortine Teller

Double Up

- KEB' MO’

TRIN-I-TEE 5:7
SPIRIT RISING 0402/MUSIC WORLD (15.98)

CNE HAVEN/EPIC 77621/RED INK

Suitcase

FATS DOMINO

AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428*/UMRG (10.98)

T57

CAPITOL 02351

Greatest Hits: Walking To New Orleans

Bagkalo Black DOYLE BRAMHALL

ROBIN THICKE
STAR TRAK/INTERSCOPE 006146"/1GA (13.98)

The Evolution Of Robin Thicke

SEAN KINGSTON
BELUGA HEIBHTS/KOCH/EPIC 12999/SONY MUSIC @8 98)

Sean Kingston I.

AKON
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 0073658*/UMRG (13.98) @

FREMIER ARTISTS 60282/ & R ADVENTURES

YEP ROC 2097 ks It News
TONI PRICE .
| NTONES 0063/TEXAS MUSIC GROUP Talk Memphis

JOE BONAMASSA R Bl

Konvicted 'l ETTA JAMES

PEABO BRYSON
{_PEAK 30233/CDNCORD (18 98)

HIP-O/CHRONICLES 004010/UME

Missing You i

=4 WILL.LAM i
] WILLIAM/INTERSCOPE 009964/1G4 (13.98) Songs About Girls |
CUPID )
. BRI ASYLUM/ATLANTIC 242364/A6 (18.98) Time For A Change E.
RICK ROSS , L
.E IE .-"-J'? SUAVE HOUSE 11 70020 (17.98) Rise To Power

BETWEEN THE BULLETS

rgeorge@blilnoard.com

KENNY "BABYFACE" EDMONDS

Playlist !.

MERCURY 009495/IDJMG (13.98)
VARIOUS ARTISTS
| UNIVERSAL/EMI/SONY BMG/ZOMBA 009055/UMRG _18.98)

J. Holidar crowns Top R&B/Hip-Hop Albums

NOW 25 .,.

SWIZZ BEATZ
UNIVERSAL MOTOWN 008895/UMRG (13.98)

to become the first newcomer to lead the list
since Young Dro in June 2006. His “Back of My

One Man Band Man “.

PRINCE
NPG/COLUMBIA 12970/SONY MUSIC (18.98)

lanet Earth 2

" shifts 105,000 to open at

FANTASIA
J 78962/RMG (18.98)

5. RCmAY

N2. 5 on The Billboard 200.

B5
BAD BOY 116156/AG (13.98)

Fantasia ﬁ.

Hboliday holds No. 1 on Hot

TANK
BLACKGROUND/UNIVERSAL MOTOWN 008982/UMFS (13.98)

R%B/Hip-Hop Songs and
cl.mbs 7-6 on The Billboard

BEYONCE
COLUMBIA 90920*/SONY MUSIC (18.98)

Hbot 100.

;2 JOSS STONE
VIRGIN 76268* (18.98) ®

Trey Songz (73,000 sold)

MUSIQ SOULCHILD
ATLANTIC 1054047/AG (18.98)

opens at No. 2 on R&B Albums

CORINNE BAILEY RAE
CAPITOL 66361 (12.98)

Data for week of OCTOBER 20, 2007 |

For c¢hart reprints call 646.654.4633

ar.d No. 11 on the big chart (see

wwWwW americanradiohistorvy com

P VAT sht wens e 0 R

The Definitive Collection

HOLIDAY OWNS R&B MONOPOLY

story, page 86), while Soulja Boy Tell em opens
at No. 4 on both charts. With 117,000 sold, Soul
ja gets the best debut zlbum week by a new

R&B/hip-hop artist with a Het
100 Ne. 1 since Chamillion-
aire launched with 129,000 in
summer 2005. Sean Kingston
and Mims, who also topped
the Hot 100, had recentalbum
starts of 75,000 ar.d 78,00C,
respectively.

—Raphael George

Go to www.billboard.biz for complete chart data | 93
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i HOYT RAB/HIP-HOP AIRPLAY:
e | w

((g)? HOT

R&B/HIP-HOP AIRPLAY.

11 17 RN BED
L J. HOLIDAY (MUSIC LINE/CAPITOL)

ALICIA KEYS (J/AMG)

UNTIL THE END OF TIME

JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZDMBA)
SHAWTY

PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)

LET IT GO

KEYSHIA COLE (IMANI/GEFFEN)

CRANK THAT (SOULJA BOY)

SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE)
TEACHWME

MUSIQ SOULCHILD (ATLANTIC)

GOOD LIFE

KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAW/IDIMG]

KISS KISS
CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)

DO YOU
NE-YO (DEF JAM/IDJMG)

WHEN 1 SEE U
FANTASIA (J/RMG)

HOOD FIGGA
GORILLA ZOE (BLOCK/BAD BOY SOUTH/ATLANTIC)

CAN’T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)

SHAWTY IS A 10

THE-DREAM (DEF JAM/IDIMG)

I GET MONEY

50 CENT (SHADY/AFTERMATH/INTERSCOPE)

MY DRINK N’ MY 2 STEP

CASSIDY FEAT. SWIZZ BEATZ (FULL SURFACE/J/RMG)
M SO HOOD

DJ KHALED (TERROR SQUAD/KOCH)

CAN'T LEAVE 'EM ALONE

CIARA FEAT. 50 CENT (LAFACE/ZOMBA)

FREAKY GURL

GUCCI MANE (BIG CAT/ASYLUM/ATLANTIC)

INT'L PLAYERS ANTHEM (I CHOOSE YOU)
UGK FEAT. THREE 6 MAFIA (UGK/JIVE/ZOMBA)
YOU KNOW WHAT IT IS

T.1. FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC)
SHOULDA LET YOU GO

KEYSHIA COLE INTRODUCING AMINA (IMAN/GEFFEN)
CAN'T TELL ME NOTHING

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

MAKE ME BETTER
FABOLOUS FEAT. NE-YO (DESERT STORM/DEF JAM/IDJMG)

not R&B/HIP-HOP
SINGLES SALES .

| GETIT IN l
i sl CHAOS THA COMMUNITY FIRST) .
YE AIN'T BOUT DAT
KELZ (NO TYZE/FACE2FACE)
BED
J. HOLIDAY {MUSIC LINE/CAPITOL)
SHE'S HOT
ROGUE SOULJAHZ (STICO & DA BANDIT) (IMAGINATION)
BOSS STATUS
KUZ (AVENUE ENTERTAINMENT)
INSIDE OUT
TEMAR UNDERWOOD (KINGS MOUNTAIN)
OOH WEE
AYANNA (ELESE)
GET UP ON IT
EL GRECO FEAT. TERRAH (LEVEL 3)
GET TO THE MONEY
REEC (BULLS EYE/FACE2FACE)
BIG GIRL (NOW)
SILVA JAGUAR (RPM)
BOUNCE IT, SHAKE IT
MEEKO (FENIX/RPM)
LETS GO
REEC (BULLS EYE)
SHAKE THAT BODY
Pl FEAT. ELEPHANT MAN (TRACK PUSHA)
UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)
LISTEN
TRIN-I-TEE 5:7 (SPIRIT RISING/MUSIC WORLD)
GET ME BODIED
s BEYDNCE (MUSIC WORLD/COLUMBIA)
HEY BABY (AFTER THE CLUB)
ASHANT] FEAT. CHANNEL 7 (THE INC /UNIVERSAL MDTOWN)
I'M GETTIN MONEY
SOSA FEAT. JIM JONES (JUNGLE)
" CASH DROP
CHAIN GANG PAROLEES FEAT. DEM FRANCHISE BOYZ & BOSS HOSS (SODA FREE/STREET PRIDE)
BOOM DI BOOM DI
. SKULL (YG)
CHECK ME OUT REMIX (DAMN | LOOK GOOD)
B.A. BOYS (REAL/BUNGALO)
STRONG ARM
J-MIZZ (T2 STREET PRIDE)
U KNOW U WANT DAT
STINGEE (UNKNOWN SUSPECTS)
I'M ONIT
LENARO FEAT. PAPA REU (CLEARVISION)
KOOL AID
LIL BASS FEAT. JT MONEY (PIPELINE)

94 | Go to www.billboard.biz for complete chart data

" ME
TAMIA (PLUS 1/IMAGE)

CAN U BELIEVE

ROBIN THICKE (STAR TRAK/INTERSCOPE)

BABY
ANGIE STONE FEAT. BETTY WRIGHT (STAX/CONGORO)

HATE ON ME
JILL SCOTT (HIDDEN BEACH)

PLEASE DON'T GO
TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MDTDWN)

IF 1 HAVE MY WAY
CHRISETTE MICHELE (DEF JAM/IDJMG)

BLUE MAGIC
JAY-Z (ROC-A-FELLA/DEF JAM/IDIMG)

SOULJA GIRL
SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE)

ANGEL
CHAKA KHAN (BURGUNDY/COLUMBIA)

GET ME BODIED
BEYONCE (MUSIC WORLD/COLUMBIA)

JUST FINE
MARY J. BLIGE (MATRIARCH/GEFFEN)

ONLY ONE U
FANTASIA (J/RMG)

BARTENDER
T-PAIN FEAT. AKON (KONVICT/NAPPY BOY/JIVE/ZOMBA)

WIPE ME DOWN
LIL BOOSIE FEAT. FOXX & WEBBIE (TRILL/ASYLUM/ATLANTIC)

LOST WITHOUT U
ROBIN THICKE (STAR TRAK/INTERSCOPE)

STRONGER
KANYE WEST (ROC-A-FELLA/DEF JAW/IDJMG)

CUPID SHUFFLE
CUPID (ASYLUM/ATLANTIC)

WADSYANAME
NELLY (DERRTY/UNIVERSAL MOTOWN)

DJ DON'T
GERALD LEVERT (ATLANTIC)

BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)

HEARTBREAKER
TANK (G000 GAME/BLACKGROUND/UNIVERSAL MOTOWN)

AYO TECHNOLOGY
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

HOW DO | BREATHE
MARIO (3RD STREET/J/RMG)

I WANT YOU
COMMON (G 0.0.D /GEFFEN)

CRYING OUT FOR ME
MARIO (3RD STREET/J/RMG)

CRANK THAT (SOULJA BOY) %
SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE)
BED

J. HOLIDAY (MUSIC LINE/CAPITOL)

SHAWTY
PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)

STRONGER
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RMG)

LET IT GO
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

BABY DON'T GO
FABOLOUS FEAT. JERMAINE DUPRI (DESERT STORM/DEF JAM/IDJMG)

GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/(DJMG)

THE WAY | ARE
TIMBALAND FEAT. KERI HILSON (MOSLEY/BLACKGROUND/INTERSCOPE)

KISS KiSS
CHRIS BRDWN FEAT. T-PAIN (JIVE/ZOMBA)

| NO ONE

ALICIA KEYS (J/RMG)

YOU KNOW WHAT IT IS

. T FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC)

SHAWTY IS A 10
THE-DREAM (DEF JAM/IDJME)

BARTENDER
T-PAIN FEAT. AKON (KONVICT/NAPPY BOY/JIVE/ZOMBA)

HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJME)

MAKE ME BETTER
FABOLOUS FEAT. NE-YD (DESERT STORM/DEF JAM/IDJMG)

WADSYANAME
NELLY {CRRTY/UNIVERSAL MOTOWN)

A BAY BAY
HURRICANE CHRIS (POLO GROUNOS/J/RME)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

SWEETEST GIRL (DOLLAR BiLL)
WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIiA (COLUMBIA)

BIG GIRLS DON'T CRY
FERGIE (WILL [.AM/A&M/INTERSCDPE)

| GET MONEY
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

HOOD FIGGA
GORILLA ZOE (BLOCK/BAD BOY SOUTH/ATLANTIC)

AYO TECHNOLOGY
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

SORRY, BLAME iT ON ME
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

niclsen niclsen
BDS SoundScan

TEACHME
J MUSIQ SOULCHILD (ATLANTIC)

NO ONE
ALICIA KEYS (J/RMG)

CAN U BELIEVE

ROBIN THICKE (STAR TRAK/INTERSCOPE)
IF | HAVE MY WAY
CHRISETTE MICHELE (DEF JAM/IDJME)
ANGEL

CHAKA KHAN (BURGUNDY/COLUMBIA)
WHEN | SEE U

FANTASIA (J/RMG)

PLEASE DON'T GO

TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)
FUTURE BABY MAMA
PRINCE (NPG/COLUMBIA)

HATE ON ME

JILL SCOTT (HIDDEN BEACH)

DO YOU

NE-YO (DEF JAM/IDJME)

DJ DON'T

GERALD LEVERT (ATLANTIC)
BRUISED BUT NOT BROKEN
0SS STONE (VIRGIN/CAPITOL)

MY LOVE

JOE 1JIVE/ZDMBA)

J MOLIDAV (MUSIC LINE/CAPITOL)

ME

TAMIA (PLUS 1/IMAGE)

HEARTBREAKER

TANK (GOOD GAME/BLACKGROUND/UMIVERSAL MOTOWN)
ALRIGHT

LEDISI (VERVE FORECAST/VERVE)

ONLY ONE U

FANTASIA (J/RMG)

STOP BREAKING MY HEART

RAHSAAN PATTERSON (ARTISTRY)

UNTIL THE END OF TIME

JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/Z0MBA)
WALK IN MY SHOES

EMILY KING (LIFEPRINT/J/RMG)

PUT YOU UP ON GAME

ARETHA FRANKLIN WITH FANTASIA (J/AMG)

AFTER TONIGHT

WILL DOWNING (PEAK/CONGCORD)

CAN U FEEL ME
HOWARD HEWETT (GROOVE)

r HITPREDICTOR

promosguad

“PMBERLAKE
fE WEST FEAT. T-PAIN
CHF'E BROWN FEAT. T-PAIN
TREY 5CMGZ
THE.DREEM
ASSIDY EAT. SWIZZ BEATZ
£ ZOLE INTRODUCING Al

FENTASER
LA LY

5) CENT iN TIMBERLAKE & TIMBALAND

e AF

AIHANMA FEAT N o

v BIRDMAN FEAT. LiL WAYNE

=PEL.A BOY TELL'EM

J JOLIDAY

ENBY 323+ FEAT. T-PAIN
HWANYE WEST FEAT. T-PAIN
CHRIS BRDWN FEAT. T-PAIN
10 A REYS

THE-OREMM

FIHANNA “EAT ME-VO

o JUSTIN TIMBERLAKE

OJ FELLETEL FEAT. DIDDY. AKON, CRIS & LiL JON

T MBALSAD FEAT. ONEREPUBLIC
SASSIOY FEAT. SWIZZ BEATZ

& TEULL FEAT. LLOYD

1¥ TREY SONGZ

1 FERG E

ADULT R&B AND RHYTHMIC AIRPLAY: 71 adult R&B stations and 75 rhythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours 3 day, 7 days a week. ® 2007
Hielsen Business Media, Inc. and Nielsen SoundScan, inc. HOT R&B/HIP-HOP SINGLES SALES: this
data is used to :c-mpAIe Hot R&B/Hip-Hop Songs. © 2007 Nielsen Business Media, Inc. and Nielsen
SourzScan, Inc HITPREDICTOR: © 2007, Promosquad and HitPredictor are trademarks of

Thnk Fast LLC.

Data for week of OCTOBER 20, 2007 | CHARTS LEGEND on Page 102
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HPLAY SALES DATA
MG‘IITORED BY COMPILEQ BY

niclsen niclsen

TITLE
PRODUGER (SONGWRITER)

3 18 3l LOVE ME IF YOU CAN
EELLH T.KEITH (C.WISEMAN C.WALLIN)

IMPRINT & NUMBER / PROMOTION LABEL

Artist

S

o 58 s DON'T BLINK
_B.CANNON K. CHESNEY (C BEATHARD,C.WALLIN)

3% ONLINE
FROGERS (B.PAISLEY,C.DUBOIS.K LOVELACE)

a 6 7 IF YOU'RE READING THIS
R.CLARK (TMCGRAW,B WARREN,B.WARREN)

| TAKE ME THERE
0.HUFFRASCAL FLATTS (K.CHESNEY,W MOBLEY,N. THLASHER)

n
=

PROUD OF THE HOUSE WE BUILT
TBROWN.R.DUNN K BROOKS (R OUNN M GREEN TMC3RIDE)

~
ES

5
6
‘€ s FREE AND EASY (DOWN THE ROAD | GO)
| B.BEAVERS (R HARRINGTON.R.JANZEN,B BEAVERS. D 3ENTLEY)

©w

9 10 SO SMALL
M.BRIGHT {C.UNDERWOOD, L .LAIRD.H.LINDSEY)

"a 10 8 - MORE THAN A MEMORY
|

A.REYNOLDS (L.BRICE.K.JACOBS,B MONTANA)

ALL MY FRIENDS SAY
J STEVENS (L BRYAN J.STEVENS.L WILSON)

@ 12 13 HOW 'BOUT THEM COWGIRLS
' T.BROWN.G.STRAIT (C.BEATHAROD.E.M.HILL)

@ 11 LIVIN' OUR LOVE SONG
D.GEHMAN (J M.CARROLL,B.MITCHELL.T.GALLOWAY)

o s FALL
- K.STEGALL (C.MILLS,S LEMMRE,S.M\NORL

15 16 FIRECRACKER
F.ROGERS (J TURNER,S.CAMPPMCLAUGHLIN)

14}
ﬁl 17 13 EVERYBODY

D_HUFF.K URBAN (R MARX.K.URBAN)

13 12 NEVER WANTED NOTHING MORE
B CANNON.K CHESNE Y (R BOWMAN.C STAPLETON)

A 16 17 FAMOUS IN A SMALL TOWN
+ FLIDDELL.M.WRUCKE {M.LAMBERT.T.HOWARD)

90 22 WHAT DO YA THINK ABOUT THAT
M.WRIGHT.J STEELE (B .JONES,A.SMITH)

Vs . [TTIE] OUR SONG
LLILTS W N CHAPMAN (T SWIFT)

3 2 2 | NOTHIN' BETTER TO DO
k- | 1 # D.HUFF (L RIMES,D.SHEREMET.D.BROWN)

16

(7]

-~ AS IF

Q 19 19 7J.SHANKS(S.EVANS,H.LINDSEY.J,SHANKS)

Toby Keith 34
© SHOW DOG NASHVILLE
Kenny Chesney
"© bia ga&s 33
Brad Paisley @ a7
@ ARISTA NASHVILLE ]
Tim McGraw second single @ 3
@ CURB &
Rascal Flatts k N Aty |
© LYRIC STREET dol” finalist -'@- =
Brooks & Dunn «racks top 40. @ 40
@ ARISTA NASHVILLE ead single “A ¢
Dierks Bentley 5 . » R
@ CAPITOL NASHYILLE Niferent World @ 2
Carrie Underwood seaked at @ 29
@® ARISTA/ARISTA NASHVILLE 40.6in the
Garth Brooks Aug. 18 issue. @_ a
PEARL/BIG MACHINE ]
Luke Bryan @ 47
© CAPITOL NASHVILLE
George Strait ° 44
©® MCA NASHVILLE S
Jason Michael Carroll E "
@ ARISTA NASHVILLE
Clay Walker w‘ 23
©® ASYLUM-CURB > §
Josh Turner .lp'ten'po RIS @ 4
@ MCA NASHVILLE hird single from :
Keith Urban BeWComer’s @ 51
©® CAPITOL NASHYILLE elf-titled o
K Chesne
oY e o album. Crosses @ 45
Miranda Lambert % Airpower (@ 6
® CDLUMBIA : hreshold with -
Sara Evaer:sA 18 Sreatest @ 53
Montgomery Gentry 19 dines ftod (4.5 ' 50
©® COLUMBIA illion-plus ]
Taylor Swift 5o @ETIEUON @ 52
____© BIG MACHINE

LeAnn Rimes 0
® ASYLUM-CURB =

@. 21 24 ANOTHER SIDE OF YOU Joe Nichols 27
L4 M.WRIGHT.B.ROWAN (C.CHAMBERLAIN.J JOHNSON) ® UNIVERSAL SOUTH L
@'_24 2 HEAVEN, HEARTACHE AND THE POWER OF LOVE Trisha Yearwood 23
G.FUNDIS (C MILLS.TSILLERS) © BIG MACHINE
m 21 29 WATCHING AIRPLANES Gary Allan 2
M.WRIGHT,G ALLAN (J.BEAVERS,J.SINGLETON) © MCA NASHVILLE Alabama singer/
z . STAY Sugarland - i
w' 2 38 B.GALLIMORE.K.BUSH.J.NETTLES (J.NETTLES) ©® MERCURY 4 :""g""e’
€) » x  HOWLONG YT ke Hot Shat
EAGLES {J.D SOUTHER) © ERC/LOST HIGHWAY/MERCURY Jebut with first

al 28 AN . THE MORE | DRINK
- B.AOWAN (C.DUBOIS.D.TURNBULL.D.L.MURPHY)

Blake Shelton ETOR single, drawing

23  STEALING CINDERELLA
M.POWELL,D HUFF (C.WICKS,R.RUTHERFORD.G.G.TEREN !ll)

{30 oA WAY BACK TEXAS
0 .GEHMAN.J.POLLARD (W.MOBLEY,C. WISEMAN

34 TANGLED UP
4 STROUD.B.CURRINGTON (B.CURRINGTON,A MAYO.C LINDSEY)

r HITPREDICTOR

TOBY KEITH

KENNY CHESNEY

TIM MCGRAW

DIERKS BENTLEY
CARRIEWUNDERWOCD
GARTH BROOKS

GEORGE STRAIT

JASON MIGHAEL CARROLL
CLAY WALKER

JOSH TURNER

Don’'t miss another important

R&R COUNTRY DAILY

UPDATIL

Visit www.radioandrecords.com to sign up for your free daily
Zountry Radio Blast.

RadioandRecords.com

HOT COUNTRY SONGS: 130 country stations are electronically monitored 2y Nielsen Broadcast Data
Spstems, 24 hours a day, 7 days a week. AIrpower awarded to songs appearing in the top 20 on both
thre BDS Arrplay and Audience charts for the first ime with increases in both detections and
avdience. 7 2007 Nielzan Business Media, Inc. All nights reserved.

HITPREDICTOR: € 2007. Promosquad and HitPredictor are trademarks of Think Fast LLC
ALL CHARTS: See Chart Legend for rules and explanations.

® WARNER BROS .WRN 328,000
Chuck Wicks 24
® RCA audiencg
Pat Green 2 mpressions at
5 I 91 monitored
illy Currington =i
@® MERCURY 30 signals.

4
4e

5e

47

46

48

promosquad

KEITH URBAN
MIRANDA-LAMBERT
SARA EVANS
MONTGOMERY GENTRY
TAYLOR SWIFT

LEANN RIMES

JOE NICHOLS

GARY ALLAN
SUGARLAND

BLAKE SHELTON
CHUCK WICKS

BETWEEN THE BULLETS wijessen@billbocard.com

o

-

m)r SHET
@ oesyr U

See below for complete le zend mtormation

Aatist

PRODUCER {SDNEWRITER) IMPRINT & NUMBER / PROMOTION ABEL
LAUGHED UNTIL WE CRIED Jason Alzean
M KNOX (K LOVELACE.A GORLEY) @ BROKE™ BOW
LAST TRAIN RUNNING Whiskey Falls
WE 3 KINGS,F.MY RS (S.WILLIAMS W BRANDY.B BRANDT,F.J.MYERS) @ MIDAS/NEW REVOLJTION
WHAT KINDA GONE Chris Cagle
. HENDRICKS,C.C AGLE (C.CAMERNN.D.BERG.C.DAVIS) @ CAPITOL NAS-VILLE
| GOT MY GAME ON Trace Adkins
F.ROGERS 1J.JOHVSON,G.6. TEREN IIl,J COLLINS) @ CAPITOL NAS-VILLE
YOU STILL OWN ME Emerson Ctrive
K.FOLLESE B ALLZN (J REID.N.GDRDON,PDOUGLAS) @ MONTAGE’MIDAS/NEW REVOLITION
RED UMBRELLA Faitt Hill
B.GALLIMORE.F HILL (A.MAYO,C.LINDSEY,8 WARREN.B.WARREN) @ WARMER BROSVWRN
INTERMATIONAL HARVESTER Craig Mc 'gan
C.MORGAN PO'DONNELLK STEGALL (S MINOR,0.MYRICK.J STEELE) @ BROKET BOW
BETWEEN RAISING HELL AND AMAZING GRACE Big & 3ich
B.KENNY,J. 3ICH (W.K.ALPHIN.E.JAVIES) @ WARMER BROS/WRN
IT'S GOOD TO BE US Bucky Covir jton
M.A.MILLER.D.OLIVER (D.BERG, T.4AMES) @ LYRIC S™REET
CLEANING THIS GUN (COME ON IN BOY) Rodney Akins
T.HEWITT.R ATKINS (C:BEATHARO,M.CANNON-GOODMAN) @ CURB
ROLLIM' WITH THE FLOW PAark Chesnutt
JRITCHEY (J.HAYES) @ LOFTON GREEK
THE STRONG ONE Clint Back
J.STROUD. >.BLACK (B.LUTHER,D POYTHRESS.C.JONES) ® 2UITY
JOYRIDE Jennifer Hamson
JHANSON.N.BROPHY {J HANSON,K.BROPHY.V.SHAW) @ UNVERSAL $OUTH
I'M WITH THE BAND Little Big Town
W.KIRKPAT3ICK LITTLE BIG TOWN (K FAIRCHILD, W KIRKPATRICK K ROADS RSWEETJ WESTBRCOK) @ SUITY
GOES DOWN EASY Van Zant
M.WRIGHT,J. NIEBANK {THAMBRIDGE.D L MURPHY.G NICHOLSON) @ CDLIMBIA
THINGS THAT NEVER CROSS A MAN’S MIND Kellie Pickler
B.CHANCE (T.JOHNSON,D.POYTHRESS W VARBLE) o O BNA
SOMETHIN’ ABOUT A WOMAN Jake Cwen
J.RITCHEY (J.OWEN,B.REGAN,J.RITCHEY) 2 RCA
READY. SET, DON'T GO Eilly Ray Cyrus
FMOLLIN (8.R.CYRUS.C.BEATHARD) G WALT DISN2Y/C05
WHEN IT RAINS Eli Young Sand
J.J. LESTE3,E.HERBST (J.YDUNG) © CA=NIVAL
BETTER GET TO LIVIN’ Dolty P=rton
K.WELLS.B.PART N (0.PARTON K WELLS) ® J0LLY
TAKIN’ OFF THIS PAIN Ashton Shepnerd
B.CANNON {A SHEPERQ) _ wive _© WICA NASRVILLE
SINNERS LIKE ME Eric Church
J.JOYCE (E.CHURCH.J SPILLMAN) @ SAPITOL NASBVILLE
LOVE DON'T LIVE HERE Lady Antebellum
PWORLEY,"/. SHAW (D.HAYWOOD.C.KELLEY.H.SCOTT) © AP TOL NASBVILLE
SHIFTWORK Kenny Chesney Duet With George Strait
B.CANNON K.CHESNEY (T.JONES) O BNA
COUNTRY GIRL Fissi Pamer
D.SHEA,C.ROONEY (R.PALMER.S.MAJORS,D.SHEA,S.SANDERS) G 1720
COWBDJY TOWN Erooks & 2unn
T.BROWN.R DUNM.K.BROOKS (R.D.INN.L.BOONE. PNELSDN) B @ AR STA NASEVILLE
HAPPY ENDINGS Lee Brice
(L.BRICE.J.MCELROY) ASYLUN-CURB
JUST GOT STARTED LOVIN' YOU James Otto
_JRICH (J.0TT0,J FEMINO,D.V.WILLIAMS) ® WARMER BROZ/WRN
WHAT IF IT'S ME Andy Giiggs
FMYERS (F.J.MYERS.J STONE) © MONTAGE
YOU DON'T HAVE TO GO HOME Gretchen W Ison

G.WILSON,J RICH.M.WRIGHT (G.W(LSON V MCGEHE.J RICH) ® COLJMBIA

BILLY CURRINGTON
JASON ALDEAN
CHRIS'CAGLE
TRACE ADKINS
EMERSON DRIVE
BUCKY COVINGTON
MARK CHESNUTT
CLINT BLACK
KELLIE PICKLER
BiLLY RAY CYRUS

KEITH ENDS DROUGHT SETS DECADE RECORD

With his first No. 1 in more than two years,
Toby Keith caps Hot Country Songs with
“Love Me If You Can” (3-1). The song is Keith’s
13th No. 1 since the beginning of 2000, break-
ing a tie for most No. 1s this decade. Previous-
ly, Keith and Tim McGraw were tied a dozen
chart-toppers each. The Oklahoman has hit
No. 1 16 times, starting with his debut single
“Should’'ve Been a Cowboy,” which spent two
weeks at the top of the page in June 1993.
“Love Me If You Can” closes Keith's longest
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gap between No. 1 singles since the three
years that lapsed between “Me Too” {March
1997) and “How Do You Like Me Now>!"
(March 2000). He last topped the chart when
“As Good As I Once Was” ruled for six weeks
in 2005. Keith’s single is the 21st No. 1 title so
far this year. That compares with 18 titles by
this time in 2006. Brad Paisley has the most
No. 1 songs of any artist so far in 2007 with
three. In 2006, four acts had two apiece.
—Wade Jessen

Go to www.billboard.biz for complete chart data |
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WOF LATIN SONGS: A panel of 101 stations (25 Latin pop. 15 troplcal, 10 Latin rhythm, 51 regionai’Mexican) are electronically monitored 24 hours a day, 7 days 3 week, & i‘OOZ_NueQen Business Media, Inc.
Al “ghts reserved. TOR LATIN ALBUMS: See Charts Legend for rules and explanations. © 2007, Nielsen Busingss Medid, Inc. and Nielsen SoundScar, Inc. All rights reserved. E
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SE 2o 85 TITLE Artist wl GE Lo 55 TITLE Artist =3
=3 ~Z 23 PROOUCER (SONGWRITER) IMPRINT / PROMOTION LABEL £z =x I8 3 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL B8

i ME ENAMORA Juanes @ 27 25 QUIEN Ricardo Arjona oy
X | G.SANTAOLALLA,JUANES (JUANES UNIVERSAL LATING | T."ORRES, L LEVIN D.WARNER (R.ARJONA.T.TORRES - SONY BMG NO3TE |
Mi CORAZONCITO Aventura @ 30 24 OLVIDAME TU Duelo
\ SANTOS L .:,“.*":::_(A :ANIOS PREMIUM LATIN DUELQ (E PALI o UNIVISION

7 18 ESTOS CELOS Vicente Fernandez 28 26 34 CUANDO REGRESES Patrulla 81 5,
_J SEBASTIAN . i CARDENAS (J SEBASTIAN) - o SONY BMG NORIE The first single J A MEDINE (M & SOLI == - DISA

6§ 7 NO TE VEO Casa De Leones from his new @ 36 35 POR AMARTE Pepe Aguilar g
[ ELASS J BORGES BONILLA H.L.PADILLA R.ORTIZ.J MUNOZ M DE JESUS BAEZ) WARNER LATINA “iprs MY Time.” PLGUILAR (L ARALAGA ) E MURGIA) B EMI TELEVISA

1 14 BASTO Intocable ? 30 25 39 1230% MEXICANO Pepe Aguilar 99
R MUNOZ.R MARTINEZ (M.MENDOZA) - EMI TELEVISA which debuts at _PAGUILAR (M DURAN DURAN EM) TELEVISA.

s 8 LA TRAVESIA Juan Luis Guerra Y 440 No. 1on Latin @ 33 28 SIN QUE LO SEPAS TU Los Temerarios g
L GUERRA () | GUERR EMI TELEVISA Rhythm Albums. 0s TEMERARIDS 'M.A.VAZOUEZ) KONOVISA
A Tl SI PUEDO DECIRTE El Chapo De Sinaloa @ 5 LETRAS Alexis & Fido

9 9 £ PEREZ (J.SAN ROMAN) DISA ‘m rockets adi il VLR A NALES (J MAFTINEZR ORITZ) SONY BMG NORTE_ &

R DIMELO Enrique Iglesias into the top 10 @ % 4  LAGRIMAS DE SANGRE Los Tigres Del Note 7
S GARRETTB KIDO.EIGLESIAS C.PAUCAR (S.GARRETTE.KIDD.E IGLESIAS L GOMEZ ESCOLAR INTERSCOPE UNIVERSAL LATINO ona54% LOS TIGRES DEL NDRTE (N HERNANDEZ FONOVISA
(T3] SOLO DIME QUE Si Tito "El Bambino® waleriy NUESTRO AMCR ES ASI Magnate

18 20 4 FATTIN = wanrovez (o L BAMBING) EML TE 34 % TFINEIRG MAGNATE (R OLIVEIRA A UILES) MACH:TE 21

59 ELLA ME LEVANTO Daddy Yankee 35 NO PUEDO OLVIDARLA Marco Antonio Sclis 0
MR. 6 (R.AYALA) EL CARTEL NTERSCOPE M.A.SOLIS (M.A.SOLIS) FONOVISA

x5 BASTA YA Conjunto Primavera 4 . @ 4 S!NOS DUELE Victor Manuelle ¢
J GUILLEN (M.A SOLIS) FONOVISA  © Iglesias debuts v | NCT LISTED (NOT LISTED) SONY BMG NORTE
AYER LA VI Don Omar i @ ALGUIEN SOY YO Enrique Iglesias

5] 310 NOT LISTED 1 0 LANDRON M.RIVERA.E.LIND) W MACHETE 10 '{'thm“em“d J.SHANKS (EIBLESIAS J SHANKS,K DIOGUARDI) __INTERSGOPE /UNIVERSAL LAT N0

12 13 DE TIEXCLUSIVO La Arrolladora Banda El Limon 5 [RACAAlA = BESAME SIN MIEDO 6]
OT LitTEL! +* PALESCIA CISNEROS) DISA EDIMONSA & “Insomniac” C LARA 14 INGULDSBY C BENNETT) EMI TELEVISA

and his 25th Hot

Jeremias 15

15 16 POR AMARTE ASI Alacranes Musical , 39 17 17
JHEINA JR 5 URBINA,R.AVITIA (£.REYES,A.MONTALBAN)  UNMISION Latin Songs S.KRYS (JEREMIAS) _ UNIVERSAL LAT 40
LAGRIMAS DEL CORAZON Grupo Montez De Durango 4 3 40 40 3 MIRAME Jenni Rivera 49
J.L TERRAZAS (PSOSA) - DISA EMW- First PEIV il DANZR FONOY SA
2y 26  TEPIDDQUE TE QUEDES  Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 4,  JEULCRULGIE 4. ,, 4,  QUE TEPICA Notzh ,,
A RAMIREZ CORRAL (A RAMIREZ CORRAL) DISA EDIMONSA spent N weeks NCT LISTED (NGT LISTED CINCO POR CINCO /MACHETE
16 2 OJALA PUDIERA BORRARTE Mana 2 at No. 1 Q % - BAILA MI CORAZON Belanova '
FOLVERA (FOLVERA) WARNER LATINA e : C LOPEZ i1 ANG» |D FUERRE30.R.ARREQLA.E HUERTA) UNIVERSAL LAT NO
2% 27 SOLO PARATI Camila 18 43 34 37 MUEVELO Cruz Martinez Presenta Los Super Reyes 1
M.DOMM TEMAS PHURTADO (M.DOMM) SONY BMG NORTE G./CK” MARTINEZ (C."CF." MARTINEZ.J. GOMEZ M SIFUENTES. TBUTLER) WARNER LAT NA B
31 29 TE VOY A PERDER Alejandro Fernandez * g a4 48 3 THE WAY | ARE Timbaland Featuring Keri Hilson
A.BAQUEIRO (L GARCIA.A.BAQUEIRD SONY BMG NORTE Due to recent TIMBALAND.DANJA (EVMCSLEYEN. AILLS K L HILSON.B MUHANMAD.C NELSON.JMAULTSBY)  MOSLEY/BLACKGROUND /INTERSCOPE
24 2 CHUY Y MAURICIO El Potro De Sinaloa 20 cross-country 45 41 47 NO PENSE ENAMORARME OTRA VEZ Myriam Hernandez 4
NOT LISTED +J ONTIVERDS, MACHETE promotional M 4ERMANDEZ.J.L.PILDO,M LOPEZ (J.L PILDTO) LA CALLE /UNIVIS ON
23 33 PAZ EN ESTE AMOR Fidel Rueda M 46 37 41 UN JUEGO Los Rieleros Del Norte 5
NOT LISTED (NOT LISTED) MACHETE tours, Aleks 105 RIECEROs OEL NDRTE.D.VALDIVIA (R.GONZALEZ MORA) FONDY 5A
T YO TE QUIERO Wisin & Yandel 19 LG 0 . 30 MI GENTE Marc Anthoy 5
EL fAGI NEXTY () L MORERA LUNA,L VEGUILLA MALAVE.V.MARTINEZ.E F.PADILLA WY /MAGHETE “Intocable” NOT LISTED 1J_PACHECD) SONY BMG NORTE
INTOCABLE Aleks Syntek @ | DE QUE SIRVE Reik a4
m AAVILA (A SYNTEK) £ TELEViSA (20 bou:mh:atk NOT LIZTED (%01 L/ CTED) SONY BMG NORTE |90
= TUYA Jennifer Pena g on the chart N ., s NO LLORES Gloria Estefan
§ KRYS.J.PENA (J.PENA,O.BERMUDEZ) UNIVISION witha 61% E ESTEFAN IR GAITAN BROTHERS (G.ESTEFAN.E.ESTEFAN.JR .R.GAITAN,A.GAITAN) BURGUNDY /SONY BMG KORTE
20 12 ZUN DADA Zion audience gain. 50 43 38 HOY YA ME VOY Kany Garcia 5o

DJ MEMO (G.A C PADILLA.R.DIAZF.6.0RTIZ TORRE BABY/CMG/SRC /UNIVERSAL MOTOWN M 3IL (K.GARCIA) SONY BMG NORTE

- © i . »n 5 = @ 3 =
= oz E_2E apmisT Title & H .z E_ 2% armist Titl = oF spB_ 22 armisT Titl =
e Dl Wl itle = v B Yo 50 itle & sl oa W itle ¥ £3
g- 22 i%[ga IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) S Qg Tz 32 §§ & IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) E 5% 1#-‘ <% f.é S IMPRINT & NUMBER - DISTRIBUTING LABEL (PRICE) & 88
‘ nov zot B LOS TEMERARIOS Recuerdos Del Alma 1 26 2 13 14ARTINEZ CRUZ PRESENTA LOS SUPERREYZS  E1 Regrso De Los Reyes 1 51 4 38 LOS BUKIS / BRONCG / LOS TEMERARIOS  B.B.T.3 17
_ DERUT FONOVISA 352162,UG (12.98) L WARNER LATINA 262652 (15.98) . FONOVISA 353269, UG (10 98)
- 19 GLORIA ESTEFAN 90 Millas i 27 2 15 BEYONCE Irremplazable (EP) 3 52 38 30 VARIOUS ARTISTS Los Vaqueros: Wild Wild Mixes 4
BURGUNDY 09055 SONY BMG NORTE (17.98 MUSIC WORLD/COLUMBIA 12804/SONY MUSIC (8.98) M'M—AC@HS 98£EIPV701 ®» 000
3 2 70 VICENTE FERNANDEZ Para Siempre 2 @ ¢ VICTORMANUELLE  Live At Madison Saquare Garden: The Worids Most Famous Arena 28 @ 54 52 LOS TUCANES DE TMUANA La Mejor... Coleccion: De Corridos 9
__SONY BMG NORTE 14602 (15.98 1 SONY BMG NORTE 08144 (16.98) # | UNIVISION 311110 UG (10.98) o .
MARCO ANTONIO SOLIS La Mejor... Coleccion MANU CHAO La Radiolina TEGO CALDERON El Abayarde Contraataca
e 2 FONOVISA 353133/U6 {10.98 : - =2 [ BECAUSE 68496 NACIONAL (16.98) ! . 7 2 WARMERUATINA 265692 415.98)  __  _ :
CAMILA Todo Cambio © L0S TIGRES DEL NORTE  Herencia Musical: 20 Comdos Prohibidos * LOS CUATES DE SINALOA  Los Gallos Mas Caros
e 50 8 SONY §46 NURTE 78272 (14.98 O Sy | 251 |16 FONOVISA 353906 UG 132 98) 1 e 028 SONY BMG NORTE 13905 (12.98 o 20
LS CREASOREZ DEL PASITO DURKGUEKSE OE ALFREDO RAMPEZ L Favortas De Comds: Ranchras ¥ Mas 5 31 25 - ALACRANES MUSICAL 20 Alacranazos 25 @ 56 55 RBD Celestial 1
; 112 112 981 ) URIVISION 319201 UG {11 58 EMI TELEVISA 76852 ViRGIN (13.98) )
VARIOUS ARTISTS Bachata # 1s ' MARCO ANTONIO SOLIS Trozos De Mi Alma 2 | EL TRONO DE MEXICO Fuego Nuevo
B 8 8 LA CELLE 33005006 (12.98) i 1 'm 36 42 FONOVISA 352450 UG 113 96 + 0 B 52 39 BL1 5xi0nA 009532 UNIERSAL LATING (1198 3
TITO "EL BAMBINO" it's My Time ALACRANES MUSICAL Ahora Y Siempre @ DON OMAR King Of Kings
o EMI TELEVISA 02365 (13.98 Y 8 e 28 1 UNIVIZION 511054 UG {12.98) O 60 58 V1 006662 MACHETE (15.98) . 1
i GLORIA TREVI Una Rosa Blu PESADO Gracias Por Tu Amor - ALEJANDRO FERNANDEZ Viento A Favor
-,o | UNIVISION 311057 UG (13.98 9 a2 WARNER LATINA 312828 (14 98 A S RIAES SONY BMG NORTE 10111 (16 98) : 2
GREATEST LOS TEMERARIOS  La Muier De Los Dos: Exitos De Peticuta VARIOUS ARTISTS 30 Bachatas Pegaditas: Lo Nueve Y Lo Mejor 2007 MAZIZO MUSICAL Linea De Cro: Loco Por Tt Y Muchos Exitos Mas
1 L GAINER DISA 726638 (12.98 c\ﬁ/ovu_‘ @ 10 S | 28! 126 MOCK & ROLL 60201/SONY BMG NORTE (13 98) 4 60| 35 46 UNIVISION 311180/UG (5.98) _ A
A 4 LOS PRIMGS DE DURANGG  Voy A Convencerte 4 36 29 22 LOS HUMILDES VS. LAMIGRA  Los Humildes Vs. La Migra 20 @ 61 51 LDS GREYSS _ Linea De Oro: Dos Gotas De Agua Y Muchos Exitas Mas... 2
- ASL 730020/MACHETE (10.98 BCI LAIIND 41563 BCi (6.98) FONOVISA 352848 UG (5.98)
MARC ANTHONY El Cantante (Soundtrack VARIOUS ARTISTS Bachata: Simply The Best @ LOS TERRIBLES DEL NORTE 30 Conidos: Historias Nortenas
gea 16 T SONY BMG NORTE 11824 (*6 98) J 1 37 % % MACHETE 00990 (12 98) i b2 57 FREDIIIE 1969 (9.98) - %
VICENTE FERNANDEZ Historia De Un Idolo EL CHAPO DE SINALOA 15 Autenticos Exitos 1 BELANOVA Fantasia Pop p
13 10 8 DISCOS 505 07405 SONY #MG NORTE {16 98) 1 38 M 20 QIS4 729333 (8 38) 21 ) 44 2 _UNIVERSAL LATINO 009868 (13.98) _ it
1 GAUIPO MONTEZ DE DURANGO En Directo De Mexioo A Guatermaia, Cortene £ Exto: La Piojosa 8 @ AB QUINTANILLA Il PRESENTS KUMBIA ALL STARZ  From Kumbia Kings To Kumbia All Starz 2 @ 69 61 LOS CADETES DE LINARES Las Mas Canonas 33
3 gl = DISA 721111 (12.98 ; EMI TELEVISA 73597 (15.98) BCI LATING 41260/BC! (6.98)
AVENTURA K.O.B.: Live - TIERRA CALI Enamorado De Ti: Edicion Especial : HECTOR LAVOE El Cantante: The Originals
13- 12 10 PREMIUM LAT:N 20560/SO1Y BMG NORTE (18.98 CD/OVD] + @ e @ Ll o8 _VENEMUSIC 653210/UNIVERSAL LATIND (13.98 CDDVD) & ] 65 4 40 FANIA/EMUSICA 130269/UNIVERSAL LATINO (14.98) §
VARIOUS ARTISTS Top Latino V3 LOS BUKIS 30 Recuerdos Inolvidables . TIMBIRICHE 25
e BN _DISCOS 605 14450/SONY BMG NORIE (14.98 i 9 Ry 20 |27 FONOVISA 353263/UG (10.98) i ke 1531153 EMI TELEVISA 04451 (14 98 28
ROCIO DURCAL Canta A Mexico 17 @ AK-7 El Avion De Las Tres ) 67 57 54 WISIN & YANDEL Pal Mundo @ 4
_DISCOS 605 16118/SONY BMG NORTE (14.98) & - UNiviZION 271225 UG {12 97) MACHETE 561402 1- 98) +
RICARDO ARJONA Quien Dijo Ayer : BANDA ARKANGEL R-15 La Historia De La Mera Mera ZION The Perfect Melody ~
g8 11 5 {545 NORTE 11335 (15.98 lofver | 2 43 8 3 DISCUY 605 1051 SONY BMG NORTE (16.98 18 68 1 51 4 BABY/CMG/SRC UNIVERSAL MDTOWN 009029/UMRG (13.98) £
MANA Amar Es Combatir JUAN LUIS GUERRA Y 440  La Llave De Mi Corazon VALENTIN ELIZALDE Vencedor ()
13 15 13 iR AT 5, (00L.® ] 2 1 @ 64 69 29 ] Ewy TELEVISA 68392 (14.88) W ) UNIVERSAL LATINY 008611 {9 98) & i |
WISIN & YANDEL Tomando Control: Live - BRAZEROS MUSICAL DE DURANGO  Uine De Oro: La Abesa Miope ¥ Michos Exios Mas. KANY GARCIA Cualquier Dia
=Y g _MACHETE 010020 (16 98) '+ B " ' T <o RESEL DISA 729316 (5.98) 2 70 58 50 SN HMI NORTE 39255 (14.98) - 48
DADDY YANKEE €1 Cartel: The Big Boss LA ARROULADORA BANDA EL UMON  Linea De Oro Er Los Puros Huesos ¥ Muchos Exios Mas . MARCO ANTONID SOLIS La Historia Continua... Parte Il
@ 18 EL CARTEL INTERSCOPE 008937 IGA (15 98) = 1 49 45 33 DISA 729327 45 38) & 9 56 FONBVISA 553086 UG (12.98) J
GRUPO MONTEZ DE DURANGO  Agarrese! Q RAMON AYALA Y SUS BRAVOS OEL NIRTE  Cruzando Fronteras @ BRONCO / LOS BUKIS / LOS TEMERARIOS B.B.T. 2
e 201 12 DISA 724115 (12.98 9 O 1 ) FREDDIE 1990 (7 881 _23 70 63 FONDVISA 353103/UG (10.98) 0
CHRISTIAN CASTRO El Indomable ANA GABRIEL ..En La Plaza De Toros Mexico @ LUNY TUNES & TAINY  Mas Flow: Los Benjamins
16 7 UNIVERSAL LATIND 009199 (10 98) & O % a8 3 01SC0S 60’5_13337 SONLBMG NORTE {14.98) 25, 67 MAS FLOW 230013/MACHETE (15 98 B 1
LOS TUCANES DE TUUANA  La Mejor... Coleccion: De Canci HECTOR LAVOE A Man And His Music @ BRONCO / LOS BUKIS / LOS TEMERARIOS BBT
@ 27 20 UNIVISION 311069/UG 10,98 e ENCaNes 19 49 2 3 FANIA 130144/EMUSICA (19 98) 15 72 86 FONOVISA 352772 UB (10 ¥8) 7
PONZONA MUSICAL Son De Amores 25 @ ANA GABRIEL Arpegios De Amor 50 75 53 43 JENNI RIVERA Mivida Loca () o
SL 73002 1/MACHE TE (10.98) EMi TELEVISA 02374 (14.98) FONDVISA 25001 UG (12 98)
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AIRPLAY CHARTS: Panels of 25 Latin pop. 15 tropical, 10 Latin rhythm. 51 regional Mexican stations,

SALES DATA
COMPILED BY

AIRPLAY
MONITORED 8Y

niclsen niclsen

POP.

sw TITLE
. S= ARTIST (IMPRINT / PROMOTION LABEL)
ME ENAMORA
JUANES (UNIVERSAL LATING)
DIMELO
ENRIDUE JGLESIAS (INTERSCOPE/UNIVERSAL LATING)
ME MUERO
LA 5A ESTACION (SONY BMG NORTE}
SOLO PARATI
CAMILA (SONY BMG NORTE)
TE vOY A PERDER
ALEJANORO FERNANDEZ (SONY BMG NORTE)
SI NOS QUEDARA POCO TIEMPO
CHAYANNE (SONY BMG NORTE)
QJALA PUDIERA BORRARTE
MANA tWARNER LATINA)
TODO CAMBIO
CAMILA (SONY BMG NORTE)
INTOCABLE
_ ALEKS SYNTEK (EMI TELEVISA)
QUIEN
RICARDO ARJONA (SONY BMG NORIE)
TUYA
__JENNIFER PENA (UNIVISION)
ME DUELE AMARTE
REIK (SONY BMG NORTE)
LA TRAVESIA
JUAN LUIS GUERRA Y 448 (EMI TELEVISA)
POR AMARTE
PEPE AGUILAR (EMI TELEVISA)
ALGUIEN SOY YO
ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL LATIND)

| RHYTHM.

TITLE

ARTIST (IMPRINT / PROMOTION LABEL}

NO TE VEO

CASA DE LEONES (WARNER LATINA)

SOLO DIME QUE SI

TIT0 "EL BAMBINO* (EMI TELEVISA)

MI CORAZONCITO

AVENTURA (PREMIUM LATIN)

ELLA ME LEVANTO

DADDY YANKEE (EL CARTEL/INTERSCOPE})
- YO TE QUIERO

WISIN & YANOEL (WVIMACHET[)
5 AYER LA VI
DON OMAR (VI/MACHETE)
NUESTRO AMOR ES ASI
MAGNATE (VI MAGHETE)
ZUN DADA
210N (BABY/CMG/SRC/UNIVERSAL MOTOWN)
10 5 LETRAS

ALEXIS & FIDO (SONY BMG NOKTE)

LLORARAS
R.K.M. & KEN-Y (PINA/UNIVERSAL LATINO)
QUE TE PICA
NOTCH (CINCD POR CINCO/MACHETE)
SENSACION DEL BLOQUE
OE LA GHETTO FEATURING RANDY (LA BREA/EMI TELEVISA)
A BAY BAY
HURRICANE CHRIS (POLO GROUNDS/J/RMG)
CARITA DE ANGEL
INVASION FEATURING ANGEL & KHRIZ (VI/MACHETE)

. 3y BABYDONTGO
2 FABOLOUS FEAT, JERMAINE OUPR! (DESERT STORM/DEF JAM/IDIME)

REGIONAL MEEXICAN.

=% TITLE

53 ARTIST (IMPRINT / PROMOTION LABEL)

Yy BASTO

2 INTOCABLE (EMI TELEVISA)

ESTOS CELOS

VICENTE FERNANDEZ (SONY BIAG NORTE

_ A TI SI PUEDO DECIRTE

EL CHAPD DE SINALOA (DISA}

DE TI EXCLUSIVO

LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA)

POR AMARTE ASI

ALACRANES MUSICAL (UNIVISION)

LAGRIMAS DEL CORAZON

GRUPQ MONTEZ OE DURANGO {[11SA)

TE PIDO QUE TE QUEDES

LOS CREADOREZ DEL PASITD DURAGUENSE DE ALFREQQ RAMIREZ (DISATDIMONSA)
BASTA YA

CONJUNTO PRIMAVERA (FONOV\SA)
MIL HERIDAS

CUISILLOS (MUSART/BALBOA)
CHUY Y MAURICIO

EL POTRO DE SINALOA (MACHEIE)
PAZ EN ESTE AMOR
FIDEL RUEGA (MCHETE'
CUANDO REGRESES
PATRULLA 81 (DISA,
OLVIDAME TU

DUELD (UNIVISION)

SIN QUE LO SEPAS TU
LOS TEMERARIOS (FONOVISA)

LAGRIMAS DE SANGRE
=, LOS TIGRES DEL NORTE (FONOVISA)

S

w

Data'for week of OCTOBER 20, 2007 |

respectively, are dlectronically monitored 24 hours a day. 7
Media, Inc. Allinghts reserved. ALBUM CHARTS: See Charts Legend for rules and explanations.
2(J07, Nielsen Business Medig. tnc. and Nielsen SoundScan, Inc All rights reserved

days a week. ¢ 2007 Nielsen Business

© LATIN ALBUMS

& TITLE

POP.
. ARTIST (IMPRINT / PROMOTION LABEL)
y MARCO ANTONIO SOLIS

i
= 1 LA MEJOR... COLECCION (FONOVISA/UG)
CAMILA
TODO CAMBIO (SONY BMG NORTE)
GLORIA TREVI
K , UNA ROSA BLU (UNIVISION/UG)
4 VARIOUS ARTISTS
TOP LAYINO v3 (DISCOS 605/SONY BMG NORTE)
ROCIO DURCAL
CANTA A MEXICO (DISCOS 605/S0NY BMG NORTE

3 RICARDO ARJONA
OUIEN DIJO AYER (SONY BMG NORTE)

5 MANA
AMAR ES COMBATIR (WARNER LATINA)
5 BEYONCE

IRREMPLAZABLE {EP) (MUSIC WORLO/COLUWBIA/SONY MUSIC)
6 MANU CHAO
LA RADIOLINA (BECAUSE/NACIONAL
MARCO ANTONIO SOLIS
TROZOS OF MI ALMA 2 (FONOVISA/UG)
A.B. QUINTANILLA 1Il PRESENTS KUMBIA ALL STARZ
FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA)
ANA GABRIEL
..EN LA PLAZA OF TOROS MEXICO (DISCDS 605/SONY BMG NORTE)
ANA GABRIEL
__ARPEGIOS DE AMOR (EMI 1ELEVISA)
RBD
CELESTIAL (EMI TELEVISA/VIRGIN)

ALEJANDRO FERNANDEZ
VIENTO A FAVOR (SONY BMG NORTE}

e
RHYTHM..

5% TITLE
% ARTIST (IMPRINT / PROMOTION LABEL)

TITO "EL BAMBINO"
IT'S MY TIME (EMI TELEVISA)
WISIN & YANDEL
TOMANDO CONTROL: LIVE (MACHETE)
DADDY YANKEE
EL CARTEL: THE BIG BOSS (EL CARTEL/INTERSCOPE/IGA)
VARIOUS ARTISTS
L0S VAQUEROS® WILD WILO MIXES (WY/MACHETE)
TEGO CALDERON
EL ABAYVARDE CONTRARTACA (WARNER LAIN)
DON OMAR
KING OF KINGS (VI/MACHETE)
WISIN & YANDEL
__PRL MUNDO (MACHETE)
ZION
THE PERFECT MELODY {BABY/CMG/SRC/UNIVERSAL MOTDWN/UMRG)
LUNY TUNES & TAINY
MAS FLOW: LOS BENJAMINS (MAS FLOW/MACHETE)

VARIOUS ARTISTS
ECHO PRESENTA: INVASION (VI/MACHETE)

.-G' 17 VY QUEEN
4 SENTIMIENTO (UNlVISION.’UG)

R.K.M. & KEN-Y
MASTERPIECE: COMMEMORATIVE EDITION (PINNUNIVERSAL LATIND)
CASA DE LEONES
. LS LEONES (WARNER LATINA)
KINTO SOL
15 RAYDS (UNIVISION/UG)

; CALLE 13
RESIDENTE O VISITANTE (SONY BMG NORTE)

w

REGIONAL MEXICAN..

53, TITLE
ES ARTIST (IPRINT / PROMOTION LABEL)
LOS TEMERARIOS
RECUERDOS DEL ALMA (FONOVISA/UG)
| VICENTE FERNANDEZ
PARA SIEMPRE (SONY BMG NORTE)
t LOS CREAQOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ
LAS FAVORITAS DE CORRIDOS: RANCHERAS Y MAS... (DISA)
LOS TEMERARIOS
LA #UJER DE LOS DOS: EXITOS OE PELICULA {0ISA)
, LOS PRIMOS DE DURANGO
VOY A CONVENCERTE (ASL/MACHETE)
VICENTE FERNANDEZ
HISTORIA DE UN IDOLO (DISCOS 605/SCNY BMG NORTE)
GRUPO MONTEZ DE DURANGO
EN DIRECTO DE MEXICO A GUATEMALA: CONTIENE EL EXITO: LA PIOJOSA (0654,
; GRUPO MONTEZ DE DURANGO
AGARRESE! (DISA)
CHRISTIAN CASTRO
EL INDOMABLE [UNIVERSAL LATIND)
LOS TUCANES DE TIJUANA
LA MEJOR... COLECCION: DE CANCIONES (UNIVISION/UG)
PONZONA MUSICAL
~ " SON DE AMORES (ASL/MACHETE)
g WARTINEZ CRUZ PRESENTA LOS SUPER REYES
EL REGRSO DE LOS REYES (WARNER LA'INA)

43 g LOS TIGRES DEL NORTE
14

HERENCIA MUSICAL: 20 CORRIDOS PROHIBIDDS (FONOVISA/UG)
ALACRANES MUSICAL
20 ALACRANAZOS (UNIVISION UG)

" 1) ALACRANES MUSICAL
‘gg—t?d-l ’2 | AHORA Y SIEMPRE (UNIVISION/UG

For chart reprints call 646.654.4633

WWW america

See chart lagend for Hot Dance Club Play and <0t Dance $ingied Sares rules 23 explanations. & 2007 Mieién Business Media, inc. end Niefsen
SeundSchn, Inc. All nahts reserved. HOT DANCE AIRPLAY: 7 dance stations are @lectronically moftitnead Iy Noitsien BroadCast Dats Sy=mm
See chart lediand for ~ule3 and explanstions £, 2007, Minlien Butinesy Meilia. Inc. Al FInIN tesirsed.

TITLE
& ARTIST IMPRINT / PROMOTION LABEL
@ S0 HOLD IT. DON'T DROP IT
" . IRILLSS JENNIFER LOPEZ EPIC
a 3 3 I'M NOT FEATURING YOU
L TAYLOR DAYNE SILVER LABEL/TOMMY BOY
WHITE LIES
PAUL VAN OYK FEATURING JESSICA SUTTA MUTE
LOVE TODAY
MIKA CASABLANCA/UNIVERSAL REPUBLIC
DISRESPECTFUL
- CHAKA KHAN FEAT. MARY J. BLIGE BURGINDY/COLBMBIA
WALK AWAY
TINY MORAN FEAT. KRISTINE W. DANCE MUSC PRODUCTICNS INC/TOMMY BOY
DOIT
~ MELLY FURTADO MOSLEY/GEFFEN
IN MY ARMS
FLUMB CURB
BUT BEAUTIFUL
BILLIE HOLIDAY LEGACY/COLUMBIA
LOVESTONED
<USTIN TIMBERLAKE JiVE/ZOMBA
LOVE VIBRATIONS
BARBARA TUCKER B STAR/MUSIC PLANT
ACTIVATE MY BODY
PERRY TWINS FEATURING JANIA PERRY TWINS
STRONGER
INEZ SILVER LABEL/TOMMY BOY
YOUR LOVE IS MINE
SORINNE BAILEY RAE SAVOY JAZZ WORLL WIDE/SAVCY JAZZ
STAY
SIMPLY RED SIMPLYRED.COM
MAKE IT LAST
DAVE AUDE FEATURING JESSICA SUTTA AUDACIOUS
BE WITH YOU
TAXI DOLL WWW TAXIDOLL.COM
— e GIRL, | TOLD YA
VALERIA INTERSCOPE
IT'S GOT TO BE LOVE
RACHEL PANAY ACT 2/MUSIC PLANT
WAIT FOR YOU
ELLIOTT YAMIN HICKORY.
TWO TIMES BLUE
DEBBIE HARRY VS. SOULSEEKERZ ELEVEN SEVEN
SOMEWHERE BEYOND
MICHAEL GRAY FEAT. STEVE EDWARDS THRIVEDANCETHRIVE
D.A.N.C.E.
JUSTICE VICE/DOWNTOWN/ATLANTIC LAVA

22
D

@ 50 2 L3 AMAZING {
(2Lt SEAL WARNER BROS. e
] 3 5 PIECE OF MY LOVE
i £ 5 DEBBY HOLIDAY NEBULA 9

?E ARTI
& TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

13 M.LA.
2R KALA XL/INTERSCOPE 009659168 |
5-4 o BLAQK AUDIO

CEXCELLS TiNY EVIL/INTERSCOPE 009512/IGA
101' IMOGEN HEAP
| SPEAK FOR YOURSELF RCA VICTOR 72532
43 THE COUNTDOWN SINGERS
FOREVER 0ISCO MADACY SPECIAL PRODUCTS 52379MACACY
PAUL VAN DYK
IN BETWEEN MUTE 9364*
JUSTICE
CROSS ED BANGER/BECAUSE 224892/VICE
DJ SKRIBBLE
A ~ THRIVEMIX 04 THRIVEDANCE 90766/THRIVE
THE CHEMICAL BROTHERS

(3}
o

©
=
@

i
E-

e 6 "2 WE ARE THE NIGHT FREESTYLE DUST 94153/ ASTRALA=RKS

s Al 13 29 LCD SOUNDSYSTEM

i S SOUND OF SILVER DFA 851147, CAPITIL :
10 1c 75 GNARLS BARKLEY !

ST. ELSEWHERE DOWNIOWN 70003 *ATLANTICE

.” 47 DEPECHE MODE
THE BEST OF DEPECHE MODE VOLUME 1 SREMUTEREPRISE 14256 WARKER ER05(#)

= DAFT PUNK
'lﬂ 18 28 usioue vo. 1 1983 2005 VIRGIN 53405
TIESTO

—
12 2%
£ ELEMENTS OF LIFE MAGIC MUZIK 1515/ULTRA
@, ERASURE
| STORM CHASER (EP) MU TE 69369
JOHNNY VICIOUS
E THRIVEMIX PRESENTS DANCE CLASSICS THRVEDANCE 90776/ HAVE

16 14 3 STEPHANE POMPOUGNAC
= HOTEL COSTES V.10 PSCHENT 47529 WAGRAM

w 23 34 VARIOUS ARTISTS
N | FOREVER FREESTYLE RAZOR & TIE 89147
18

£ 2 MUM

G0 GO SMEAR THE POISON IVY FAT CA! 69946

Lﬁ 13 3 METRO STATION

I3 . METRO STATION RED INK 10521 =
| . BJORK

n 7z VOLTA ELEKTRA/ATLANTIC 1356868/4G®

I8 21 21 JOHNNY VICIOUS

L * THRIVEMIX PRESENTS: DANCE ANTHEMS THRIVEDANCE 3076( THRIVE

e._ JOHN DIGWEED
TRANSITIONS VOL. 3 RENAISSANCE 30777/THRVE

@ 24 72 SHE WANTS REVENGE
. © SHE WANTS REVENGE PERFEC TKISSFLAWLES S/GEFFEN 0067 16

@ | MADONNA 5
¥ CONFESSIONS ON A DANCE FLOOR WAFNER BROS. 39460*

3 FEDERICO AUBELE
PAN AMERICANA EIGHTEENTH STREZT LOUNGE 117

ﬁgs TITLE
Z ARFIST IMPRINT / PROM JTION LABEL
EVOLUTION
. KORN VIRGIN e
N - GIVE ME DANGER
2? 21 13 L \GEROUS MUSE SIREAVARNER BROS
l 23 4 | NEED A MIRACLE 2007
153 4 | B KLM MUSIC FEATURING {0CO STAR THRIVEDANCE/THRIVE
{ SALALA
_29 17 8 ANGELIQUE KIOJO FEAT. PETER GABRIEL STARBUCKS/RAZOR & TE
3 % 5 WHAT | WANT
] BOB SINCLAR PRESENTS FIRZBALL YELLOW/SILVER LABEL/TOMMY EQY
NO, NO, NO

ONO MIND TRAIN
E 22 13 DON'T STOP THE MUSIC

RIHANNA SRP/DEF JAM 1DJV'G
EVERYBODY DANCE (CLAP YOUR HANDS)

p 25 12 DEBORAH COX DECO

'S4 39 4 WEAREONE
- KELLY SWEET RAZOR & TIE
a5 3 5 THE WAY I ARE

TIIBALAND FEAT. KER) HILSOM MOSLEYBLACKGROUNDNTERSCOPEANMVERSAL

§,0 43 DEEP INTO YOUR SOUL
= FRISCIA & LAMBOY NERWOUS

3 NO SUBMISSION
MATT OAREY VS. TALL PAWL FET. ALABAMA 3 TWISTED/KOCH

HIGHER
. TIFFANY DAUMAN

5 STIFF KITTENS
BLAGK AUDID TINY EVIL/INTZRSCOPE

" 37 5 WHEN DID YOUR HEART GO MISSING?
ROONEY CHERRYTREE 3EFFEN

a1 7 15 MY MAN

-..__‘; 7 AMUKA JVM
o

CROCODILE
UNDERWORLO SIDE OMNE
151} SHUT UP AND DRIVE
RIHANNA SRP/DEF JAR/IOIVG
i 4 3 STOPME
] MARK RONSDN FEAT. OANIEL MERRIWEATHER ALLIDO/RCARMG

4 EVERYTIME IT RAINS

pe = 46 SEAN ENSIBN SEAN ENSIGH
@ 47 g TIME WON'T LET ME GO
4 .TJ THE BRAVERY ISLAND/ DJMG

W 42 10 ARIZONA BUMP

ROD CARRILLO ROD CARRILLO

m‘. GIMME MORE
| BRITNEY SPEARS JIVE ZOM3A
| 49 35 12 THNKS FR TH MWRS
_ FALL OUT BOY UEED ¥ RAKIEN .SLANE/IDJMG

@ 3 15 STEP INTO THE LIGHT
<3

DARREN HAYES POWD:-REL SUGAR

TITLE
ARTIST IMPRINT & NLMBER / PROMOTION LABEL

4 13 DON'T ETOP THE MUSIC
M | RIHANNA SR2/DE JAM/IDIMG
1 9 THE WAY | ARE
TIVMBALAND FEAT KERI HLSON MOSLEY/BLACKGROUND/NTERSCDPE

WHITE LIES
PAUL VAN DYK FEATURING JESSICA SUTTA MUTE
LOVESTONED
JUSTIN TIMBERLAKE . IVE/ZOMBA
LOVE IS GONE
DAVID GUETTA FEATU 3ING CHRIS WILLIS PERFECTD/ULTRA
GIMME MORE
BRITNEY SPEARS JIVE/ZOMBA
I WANT YOUR SOUL

__ARMAND VAN HELDES SOUTHERN FRIED/ULTRA
CARRY ME AWAY
CHRIS LAKE FEATURING EMMA HEWITT NERVOUS
AGAIN
KIM LEONI ROBBINS

16 STRANGER

5
@

U
§

w

(3]
o

=9
S
w

=]
=

o
p—y

LLLTTTE

i
]

|
i

@ 3 HILARY DUFF HOLLYWOOD
@ 7 1z STOP ME
2 MARK RONSON FEAT. DANIEL MERRIWEATHER ALLIDORCARMG
gz UMBRELLA
a' - 8 2 RIHANNA FEATURING JAY-Z S@:QELJAD_M}DJ!‘;\G e
@ 12 7 GETDOWN
- 700D TERRY STRICTLY R4YTHM :
@ 1g 3 INMYARMS
= '] PLUMB CURB
E} 15 5 HOLD IT, DONT DROP IT
JENNIFER LOPEZ EPIZ
i ALL GOOD THIUGS (COME TO AN END)
1{—9 /16 18 NELLY FURTADO MOSLEY/GEFFEN
'—@ ELECTROPOP
o7

JUPITER RISING CHIVIE
3 GIRL, 1 TOLD YA
VALERIA INTERSCOPE

RELAX, TAKZ IT EASY
MIKA CASABLANCA‘UNIVERSAL REPUBLIC

o TIME
23 2 B praxgRaox FEAT MICHELLE SHAPROW TRACKWORSS
WAIT FOR YOU
ELLIOTT YAMIN HICKORY
47 FEELS LIKE HOME
= MECK FEATURING O NO VOSHITOSHI/DEEP DISH

WHO KNEW
PINK LAFACE/ZOMEA

i HANDS UP
]| L OUT OF OFFICE FRENETIC
E 22 4 STRONGER

KANYE WEST ROC-A-FELLA/DEF JAM/IDIMG

Go so www.billboard.biz for complete chart data | 99
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JAPA

SINGLES

(SDUNDSCAN JAPAN} OCTOBER 9, 2007

SUPER LOVE SONG (FIRST LTO VERSION)
B'Z VERMILLION

Al-SHITERU NO SAIN WATASHI-TACHI NO...
DREAMS COME TRUE UNIVERSAL

KOKO NI IRU YO FT. TERUMA AOYAMA
SDULJA UNIVERSAL

LOVE & TRUTH (FIRST LTD VERSION)
YUI SONY

INEW

EIEN NO UTA
MIKA NAKASHIMA SONY MUSIC

NEW

NEW

TONGUE TE TONGUE
SOUL'D OUT SONY

LOVE & TRUTH
YUI SONY

AKAI ITO/LIVE RARI
RAG FAIR TOY'S FACTORY

NHK MINMA NO UTA OSHIRI-KAJIRI..{CD/DVD)
VARIOUS ARTISTS AMUSE-PICTURES

BEAUTIFUL WORLD/KISS & CRY
HIKARL UTADA EM|

FRANCE i

SINGLES

-

{SNEP/IFOP/TITE-LIVE)

GARCON
KOXIE AZ

OCTOBER 9, 2007

BEAUTIFUL GIRLS
SEAN KINGSTON BELUGA HEIGHTS/EPIC

NEW

NEW

KAMATE
ORA MATE MUSIC ONE

THE WAY | ARE
TIMBERLAND FT. KERI HILSON INTERSCOPE

4 MOTS SUR UN PIANO
PATRICK FIORI/JEAN-JACQUES GDLOMAN RCA

WHAT | WANT
BOB SINCLAR FT. FIREBALL YELLOW PRODUCTION

JE SUIS UN HOMME
ZAZIE MERCURY

AYQ TECHNOLOGY
50 CENT FT. JUSTIN TIMBERLAKE SHADY/AFTERMATH/INTERSCOPE

LOVE TODAY
MIKA CASABLANCA/ISLAND

PARCE QUON SAIT JAMAIS
CHRISTOPHE MAE WARNER

ITALY

SINGLES

{FIMI/NIELSEN) OCTOBER 6, 2007
VASCO EXTENDED PLAY

VASCO ROSSI CAPITOL

DO IT WELL
NEW  jeniren LoPEZ EFic
new 'BRREEMPLAZABLE
BEYONCE COLUMBIA
new DO IT
NELLY FURTADO FT. MISSY ELLIOTT MOSLEY/GEFFEN
‘New INTO THE NIGHT
i SANTANA ARISTA/RICORD!
4 THE SINGLES COLLECTION TOUR EDITION
VASCO ROSSI CAPITOL
3 1973
JAMES BLUNT ATLANTIC
g MONSOON
TOKIO HOTEL (SLAND
new SHUT UP AND DRIVE
RIHANNA SRP, OEF JAM
5 RELAX TAKE IT EASY

MIKA CASABLANCA/ISLAND

NORWAY

SINGLES

{VERDENS GANG NORWAY)

HELL IF |
ALEJANDRO FUENTES RCA

OCTOBER 9, 2007

RADIO NOWHERE
BRUCE SPRINGSTEEN COLUMBIA

BIG GIRLS DON'T CRY
FERGIE WILL.| AM/ABM/INTERSCDPE

3

INGENTING
KENT RCA

5

THE WAY | ARE
TIMBERLAND FT. KERI HILSON UNIVERSAL

ALBUMS

1

2

100

NEW

NEW

BRUCE SPRINGSTEEN
MAGIC COLUMBIA

KATIE MELUA
PICTURES DRAMATICO

HENNING KVITNES
STEMMER | GRESSET BONNIER

MARK KNOPFLER
KILL TO GET CRIMSON MERCURY

VIDER JOHNSEN/PETER NORBER
ORD & DGONBLICK COLUMBIA

UNITED KINGDOM ><

§
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SINGLES

(THE OFFICIAL UK CHARTS CO.}

ABOUT YOU NOwW
SUGABABES ISLAND

OCTOBER 7, 2007

LET ME THINK ABOUT IT
IDA CORR VS FEDDE LE GRAND DATA

NO U HANG UP/IF THAT'S OK WITH YOU
SHAYNE WARD SYCD

AYO TECHNOLOGY
50 CENT FT. JUSTIN TIMBERLAKE SHADY/AFTERMATH INTERSCOPE

HEY THERE DELILAH
PLAIN WHITE T'S HOLLYWOOD

BEAUTIFUL GIRLS
SEAN KINGSTON BELUGA HEIGHTS/EPIC

12

VALERIE
MARK RONSON FT. AMY WINEHOUSE COLUMBIA

16

1,2, 3,4
FEIST POLYDOR

SHE'S SO LOVELY
SCOUTING FOR GIRLS E£PIC

STRONGER
KANYE WEST ROC-A-FELLA/DEF JAM

AUSTRALIA -

SINGLES
&
Luw
== (ARIA) OCTOBER 7, 2007
 BEAUTIFUL GIRLS
SEAN KINGSTON EPIC
, INTHIS LIFE
DELTA GOODREM SONY BMG
5 THE WAY | ARE
TIMBERLAND FT. KERI HILSON INTERSCCOPE
5 HOOK ME UP
THE VERONICAS WARNER
, STRONGER
KANYE WEST ROC-A-FELLA/DEF JAM
¢ BIG GIRLS DON'T CRY
FERGIE WILL.I.AM, A&M/INTERSCOPE
; HEY THERE DELILAH
PLAIN WHITE T'S HOLLYW0O0D
10 HOW FAR HAVE WE COME
MATCHBOX 20 ATLANTIC
g SHUT UP AND DRIVE
RIHANNA SRP/OEF JAM
New DON'T YOU WANNA FEEL

RDGUE TRADERS COLUMBIA

SPAIN

(PROMUSICAE/MEDIA)

THE SHOW MUST GO ON
INNOCENCE BLANCD Y NEGRO

OCTOBER 10, 2007

AERODYNAMIK/LA FORME
KRAFTWERK EMI

Mi GORRA ES M1 CORONA
SPANISH FLY URBAN

LOS RAPEROS NUNCA NUEREN
SHOTTA BOA

AMARANTH
NIGHTWISH SPINEFARM

HIMNO OFICIAL DEL SEVILLA FC
EL ARREBATO CAPITOL

NEW

CHICAGO NEW YORK
PACD MAROTO CENTRAL ROCK

NEW

R.1.O
R.LO BLANCO Y NEGROD

GUARDAME UN SECRETO
COOPER ELEPHANT

LAST
WEEX

~

SHINE ON ME
QUIS & FERRAN FT. TIKARD J MATINEE/HOUSE WORKS

DENMARK 4

{IFPI/NIELSEN MARKETING RESEARCH)

MY SECRET LOVER
PRIVATE UNIVERSAL

OCTOBER 9, 2007

=

THE WAY | ARE
TIMBERLAND FT. KER! HILSON INTERSCOPE

BEAUTIFUL GIRLS
SEAN KINGSTON SONY BMG

NEW

1973
JAMES BLUNT ATLANTIC/CUSTARD

RELAX TAKE IT EASY
MIKA CASABLANCA/ISLAND

BRUCE SPRINGSTEEN
MAGIC COLUMBIA

VARIOUS ARTISTS
M:G:P 2007 OE UNGES MELDDI GRAND PRIX UNIVERSAL

NATASJA
1 DANMARK ER JEG FOOT PLAYGROUND

NEW

BIG FAT SNAKE
NU COPENHAGEN

‘NEW

SUSPEKT
PRIMA NOCTE PLAYGROUND

Go to www.billboard.biz for complete chart data
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{MEDI{A CONTROL)

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

OCTOBER 9, 2007

HAMMA!
CULCHA CANDELA URBAN

1973
JAMES BLUNT ATLANTIC

VOM SELBEN STERN
ICH + ICH PDLYDOR

EIN STERN (DER DEINEN NAMEN TRAGT)
D.J OETZINIK P POLYDOR

STRICTLY PHYSICAL
STARWATCH

AYO TECHNOLOGY
50 CENT £T. JUSTIN TIMBERLAKE INTERSCOPE

THE QUESTION IS WHAT IS THE QUESTION
SCOOTER SHEFFIELD

THE WAY | ARE
TIMBERLAND FT. KERI HILSON (NTERSCOPE

BUBBLY
COLBIE CAILLAT UNIVERSAL

>ANADA

(NIELSEN BDS/SOUNDSCAN) OCTOBER 20, 2007,
GIMME MORE

BRITNEY SPEARS JIVE/SONY BMG

STRONGER
KANYE WEST ROC-A-FELLA/DEF JAM/UNIVERSAL

THE WAY | ARE
TIMBALAND FT. KERI HILSON MOSLEV/BLACKGROUND/INTERSCOPE UNVERSAL

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUNDINTERSCOPE UNIVERSAL

1,2,34
FEIST ARTS & CRAFTS

HEY THERE DELILAH
PLAIN WHITE TS FEARLESS/HOLLYWOOD/UNIVERSAL

WAKE UP CALL
MAROON 5 A&M/OCTONE/UNIVERSAL

LOVESTONED
JUSTIN TIMBERLAKE JIVE/SONY BMG

MONEY HONEY
STATE OF SHOCK CORDOVA BAY

DON'T STOP THE MUSIC
RIHANNA SRP; DEF JAM/UNIVERSAL

'HE NETHERILANDS ==

SRS ] 1

1
2

]

(MEGA CHARTS 8V)

JiJ BENT 2O
JEROEN VAN DER BOOM RED BULLET

OCTOBER 5, 2607

RELAX TAKE IT EASY

2 iR CASABLANGA/ISLAND
New T/RED OF BEING SORRY
ENRIQUE IGLESIAS INTERSCOPE
New BEDANKT MIJN VRIEND
ANDRE HAZES/GERARD JOLING EMI
g 1973
JAMES BLUNT ATLANTIC
ALBUMS
] KATIE MELUA
NEW picruRes oRamaTcO
NEw BRUCE SPRINGSTEEN
MAGIC COLUMBIA
o GUUS MEEUWIS
HEMEL NR. 7 EM
1 NICK & SIMON
VANDAAG ARTIST & COMPANY
‘New NIGHTWISH

DARK PASSION PLAY ROACRUNNER

PORTUGAL

{RIM} OCTOBER 9. 2007
CHIQUITITAS

CHIQUITITAS SOM LIVRE

LUCIANO PAVAROTTI

2 pAYAROTTI FOREVER UNIVERSAL

5 MAFALDA VEIGA/JOAO PEDRO PAIS
LADO A LADO SOM LIVRE

4 JORGE PALMA
V0O NOCTURNG EMI

g AVO CANTIGAS
FANTASMINHA BRINCALHO COLUMBIA
CLA

NEW ciuTuRa e

7 VANESSA DA MATTA
SIM SONY BMG

3 DIANA KRALL
THE VERY BEST OF VERVE

g MARIZA
CONCERTD EM LISBOA CAPITOL

g VIKY

y

A FESTA DOS GOLFINHOS SCNY BMG

Data for week of OCTOBER 20, 2007 |

www americanradiohistorv com

_09.7,

DIGITAL TRACKS

5 5

1 1

{NIELSEN SOUNDSCAN INTEANATIONAL) OCTOBER 20, 2007

ABOUT YOU NOW (RADIO EDIT)
SUGARBABIES (SLAND

1973 (ALBUM VERSION)
JAMES BLUNT CUSTARD,ATLANTIC

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

HEY THERE DELILAH
PLAIN WHITE T'S FEARLESS/HOLLYWOOO

- BEAUTIFUL GIRLS
|_SEAN KINGSTON BELUGA HEIGHTS/KOCH/EPIC

LET ME THINK ABOUT IT

__\DA CORR VS FEDDE LE GRAND CATA

VALERIE
MARK RONSON FT. AMY WINEHDUSE ALLIDO/COLUMBIA

AYO TECHNOLOGY
50 CENT FT. JUSTIN TIMBERLAKE & TIMBALAND SHADY AFTERMATHINTERSCOPE

STRONGER
KANYE WEST ROC-A-FELLA/DEF JAM

' 1,2,3,4

s 3y
FEIST CHERRYTREE/POLYDOR INTERSCDPE

BIG GIRLS DON'T CRY
FERGIE WILL.LAM/A&M, INTERSCOPE

NO U HANG UP
SHAYNE WARD SYCO

SHE'S SO LOVELY
SCOUTING FOR GIRLS EPIC

44 welj DO IT WELL

,"‘5 W JENNIFER LOPEZ EPIC

‘45 g HAMMA!

b __ﬂ CULCHA CANDELA HOMEGROUND/STYLEHEADS
36 15 UMBRELLA

RIHANNA FT. JAY-Z SRP/DEF JAM

UMBRELLA (ALBUM VERSION)
RIHANNA FT. JAY-Z SRP/DEF JAM

THE PRETENDER
FOO FIGHTERS ROSWELL/RCA

-
i
e i
18 16

SHUT UP AND DRIVE
RIHANNA SRP/DEF JAM

YOUNG FOLKS

~ PETER BJORN AND JOHN FT. VICTORIA BERGSMAN WICHITA

(AUSTRIAN IFPI/AUSTRIA TOP 40)

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

OCTOBER 8, 2007

1973
JAMES BLUNT ATLANTIC

THE QUESTION IS WHAT iS THE QUESTION
SCDOTER SHEFFIELD

BEAUTIFUL GIRLS
SEAN KINGSTON BELUGA HEIGHTS/EPIC

s 2
2
=
4 8
8 3

HAMMA!
CULCHA CANDELA URBAN

BRUCE SPRINGSTEEN
MAGIC COLUMBIA

SEMINO ROSSI
EINMAL JA - IMMER JA KOCH

JAMES BLUNT
ALL THE LOST SOULS ATLANTIC/CUSTARD

1 NEW
B 2
o 1
4 NEW

KASTELRUTHER SPATZEN
DOLOMITENFEUER KOCH

NIGHTWISH
DARK PASSION PLAY ROADRUNNER

GREECE

SINGLES

{IFPI GREECE/DELOITTE & TOUCHE) OCTOBER 5, 2007

PIO POLI
MIKHALIS KHATZIGIANNIS UNIVERSAL

FONAKSE PIO DINATA

4 KHARIS VARTHAKOURIS WARNER
3 2 GIRNA SE MENA
PANOS KIAMOS UNIVERSAL
IRREEMPLAZABLE
4 NEW pevonce coLUMBIA
B3 Fos

HELENA PAPARIZOU SCNY BMG

ALBUMS

JAMES BLUNT

Y ALL THE LOST SOULS ATLANTIC/CUSTARD
HIM
2 NEW VENUS DOOM SIRE
3 , S0CENT
CURTIS AFTERMATH/G-UNIT/INTERSCOPE
4 1 MANUCHAO
LA ARDIOLINA BECAUSE
s \ew TIESTO

IN SEARCH OF SUNRISE 6 IBIZA £Mi

CHARTS LEGEND on Page 102
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EUROCHARTS

EUROCHARTS ARE COMPILED BY BILLBOARO FROM THE NATIONAL SINGLES AND
ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. OCTOBER 10. 2007
4 BEAUTIFUL GIRLS
SEAN KINGSTON BELUGA HEIGHTS/EPIC
AYO TECHNOLOGY
50 CENT FT. JUSTIN TIMBERLAKE SHAOY/AFTERMATH/INTERSCOPE
o THE WAY | ARE
TIMBERLAND FT. KERI HILSON INTERSCOPE
5 1973
JAMES BLUNT ATLANTIC/CUS |ARD
g HEY THERE DELILAH
PLAIN WHITE T'S HOLLYW0OO
- 5 GARCON
KOXIE AZ
ABOUT YOU NOW
SUGABABES |SLAND!
g DON'T STOP THE MUSIC
RIHANNA ~RP OEF 1AM
17 LET ME THINK ABOUT IT
IDA CORR VS FEOOE LE GRANO DATA
11 HAMMA!
_ CULCHA CANDELA URBAN
7 NO U HANG UP/IF THAT'S OK WITH YOU
SHAYNE WARD SYCO

10 KAMATE
ORA MATE MUSIC ONE
39 DO IT WELL

JENNIFER LOPEZ EPIC
g UMBRELLA
RIHANNA FT. JAY-Z SRP/DEF JAM

BIG GIRLS DON'T CRY
FERGIE WILL.I.AM/ABM/INTERSCOPE

LAST
WEEK

1 OCTOBER 10, 2007
new, BRUCE SPRINGSTEEN
{ MAGIC COLUMBIA
1 JAMES BLUNT
ALL THE LOST SOULS ATLANTIC/CUSTARD
KATIE MELUA
PICTURES DRAMATICO
NEw NIGHTWISH
DARK PASSION PLAY ROADRUNNER
, FOO FIGHTERS
ECHOES, SILENCE. PATIENCE & GRACE ROSWELL/RCA
3 MARK KNOPFLER
KILL TO GET CRIMSON MERCURY
4 AMY WINEHOUSE
_ BACK TO BLACK ISLAND
6 LUCIANO PAVAROTTI
PAVAROTT! FOREVER 111\ ERSAL
ANNIE LENNOX

NEW

NEW SONGS OF MASS OESTRUCTION RCA
7 MANU CHAO
_ LA RADIOLINA BECAUSE
5 S50 CENT
| CURTIS A [ERMATH/G-UNIT/INTERSCOPE
NEW BABYSHAMBLES
i SHOTTER'S NATION CAP|TOL
g MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND
g RIHANNA
G000 GIRL GONE BAO SRP/DEF JAM B
NEW BOB DYLAN

DYLAN COLUMBIA

IRPILLAY

Music Control

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MDNITORED AND
TABULATED BY NIELSEN MUSIC CONTROL. OCTOBER 10, 2007
y 1973
JAMES BLUNT CUSTARD/ATLANTIC
2 BEAUTIFUL GIRLS
SEAN KINGSTON SONY £ 1)
3 BIG GIRLS DON'T CRY
FERGIE WILL.L.AM/A&M INTERSCOPE
HEY THERE DELILAH
PLAIN WHITE T'S HOLLYWOOD
5 THE WAY | ARE
TIMBERLAND FT. KERI HILSON INTERSCOPE
7 SAYIT RIGHT
NELLY FURTADO MOSLEY/GEFFEN
6 WHEN YOU'RE GONE
AVRIL LAVIGNE RCA
9 SORRY, BLAME IT ON ME
AKDN KONVIC T IPFRONT/SRC UNIVERSAL MOTOWN
AYO TECHNOLOGY
50 CENT FT. JUSTIN TIMBERLAKE SHADY/AFTERMATH/INTERSCOPE
WAKE UP CALL
MARGON 5 A&M. INTERSCOPE
UMBRELLA
_RIHANNA FT. JAY-Z SRP/POLYDOR
14 LOVESTONED/I THINK SHE KNOWS INTERLUDE
JUSTIN TIMBERLAKE
13 Ki DIT MIE
MAGIC SYSTEM EMI
16 LOVE IS GONE
DAVID GUETTA & CHRIS WILLIS VIRGIN

12 STRONGER
KANYE WEST ROCK-A-FELLA/DEF JAM

for week of OCTOBER 20, 2007 |

See Chart Legend for -usas and expianations.

SALES DATA
COMPILED BY

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
CASTING CROWNS
| THE ALTAR AND THE DOOR BEACH STREET/REUNION 10117/PROVIDENT-INTEGRITY

CERT

o (LT VARIOUS ARTISTS
a8 WOW HITS 2008 V/ORD-CURB PRIIDENT-INTEGRITY/EM! CHRISTIAN 6677/EMI CMG

4 o DAVID CROWDER BAND
. REWEDY SIXSTEPS/SPARROW 2684 EMI CMG

o

I'M ONLY A MAN TOOTH & NAIL 6641/EMi CMG &
L)
CHRIS TOMLIN
] SEE THE MORNING SiXSTEPS SPARROW 2828/EMI CMG
-
)
| E—
¢ 33 TOBYMAC
i o (PORTABLE SGUNOS) FOREFRONT 0379/EMI CMG
e
. TRIN-ITEE 57
" T57 SPIRIT RISING 0402/MUSIC WORLD
12§ 34 ALAN JACKSON
L PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 80281/PROVIDENT-INTEGRITY
@ 3 VARIOUS ARTISTS
¥ 4 SONGS 4 WORSHIP: COUNTRY TIME LIFE 18523/WORD-CURB
‘fﬁ’ 13 1y BARLOWGIRL

JIM BRICKMAN
i -' ] 3 33 FLYLEAF
THOUSAND FOOT KRUTCH
7' I8 POINT OF GRACE
SHANE & SHANE
HOW CAN WE BE SILENT FERVENT 887197 WORD-CURB +

HOMECOMING SLG 17706/WORD-CURB =
1 FLYLEAF A&M/QCTONE 650005/1GA

-
THE FLAME IN ALL OF US TOOTH & NAIL 8247/EM) CMG ®

; 1] . _HOW YOU LIVE WORD-CURB 887090

-

18 6 PAGES INPOP 1403 EMI CMG

PHIL WICKHAM

CANNONS i) 4" 55 PROVIDENT-INTEGRITY

AMY GRANT
GREATEST HITS SPARROW 2797/EMI CMG =

AMAZING GRACE GAITHER MUSIC GROUP 2725/EMI CMG

FALLING UP
R CAPTIVA BEC 2198/EMI CMG
10 5 HILLSONG
= SAVIOUR KING HILLSONG/INTEGRITY 4257/PROVIOENT-INTEGRITY

- VARIOUS ARTISTS
i i INTEGRITY'S IWORSHIP 24:7 INTEGRITY 4263/PRDVIDENT-INTEGRITY

: SKILLET
22 1S COMATOSE ARDENT/SRE/LAVA 2546/PROVIDENT-INTEGRITY

N MARK SCHULTZ
k@ S ['5_2 BROKEN & BEAUTIFUL V- ORD-CURB 886570

@ 25 4g VARIOUS ARTISTS
GLORY FIEVEALED: THE WORD OF GOD IN WORSHIP REUNION 10823/PROVIDENT-INTEGRITY
B - T MAT WEADMEY - Iam = aaaas )
S 12 7T

MAT KEARNEY -
NOTHING LEFT TO LOSE AWARE/COLUMBIA/INPOP 1380/EMI CMG

SHEKINAH GLORY MINISTRY

by
Z 25 ARTIST
5; §¢S TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

2 JESUS KINGDOM 3003 g o
MARVIN SAPP
2 4 1% RSty VERITY 08433 ZomBA
5 ISRAEL & NEW BREED
. _ADEEPER LEVEL: LIVE INTEGRITY/CDLUMBIA 11986/SONY MUSIC &
a 5 3 TRIN-I-TEE 5:7
: £ T57 SPIRIT RISING 0402/MUSIC WORLD
"5 { 2 MARVIN WINANS
by ] ALONE BUT NOT ALONE PURESPRINGS GOSPEL 86278/EM) GOSPEL
6 6 3 BYRON CAGE
LIVE AT THE APOLLO: THE PROCLAMATION GOSPO CENTRIC 11114/PROVIDENT-INTEGRITY
THE CLARK SISTERS 1
LIVE...ONE LAST TIME EMi GOSPEL 81094 &
RICKY DILLARD & NEW G
THE 7TH EPISODE: LIVE IN TORONTO NUSPRING 02676/EMI GOSPEL =]
VARIOUS ARTISTS ®
WOW GOSPEL 2007 VERITY WORD-CURB/EMI CG 02499/Z0MBA
DONNIE MCCLURKIN
THE ESSENTIAL DONNIE MCCLURKIN VERITY/LEGACY 15388/SONY BMG
LEE WILLIAMS AND THE SPIRITUAL QC'S
S0 MUCH TO BE THANKFUL FOR MCG 7056
VICKIE WINANS
=] HAPPY HOLIDAYS FROM VICKIE WINANS DESTINY JOY 001
- THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
NOTHING BUT WORSHIP TYSCOT NEW LIFE/VERITY 10028 ZOMBA
~ NICOLE C. MULLEN
SHARECROPPER'S SEED: VOLUME 1 WORD-CURS 887144/WARNER BROS
JUANITA BYNUM Q

© A PIECE OF MY PASSION FLOW 9301
J MOSS
S V2. PAJAM/GOSPO CENTRIC 87214/20MBA
VARIOUS ARTISTS
WOW GOSPEL #1S. 30 OF THE GREATESY GOSPEL HITS EVER! EM( CMGVERITYWORD-CURB (B?GA/ZCMBL_-
JUANITA BYNUM & JONATHAN BUTLER
GOSPEL GOES CLASSICAL FLOW 1894 MARANATHA!
JAMES HALL WORSHIP AND PRAISE
LIVE AT FOXWOO00S MUSIC BLEND 1863 COMIN ATCHA
FRED HAMMOND
THE ESSENTIAL FRED HAMMOND YERITY/LEGACY 15385/SONY BMG
AYIESHA wWOODS
| INTRODUCING AYIESHA W0OO00S GOTEE 72966

TYE TRIBBETT & G.A.
VICTORY LIVE! INTEGRITY GOSPEL COLUMBIA 77526, SONY MUSIC
DEWAYNE WOODS & WHEN SINGERS MEET
INTRODUCING OEWAYNE WOODS & WHEN SINGERS MEET QLIET WATERm%

! THE CANTON SPIRITUALS

2 24 6 DRIVEN VERITY 10029/20MBA

=

HEZEKIAH WALKER
THE ESSENTIAL HEZEKIAH WALKER VERITY/LEGACY 15389 SONY BMG

For chart reprints call 646.€54.4633
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JERT

. THIRD DAY
CHRONOLOGY, VOLUME TWO: 2001-2006 ESSENTIAL 10859 PFOVIDENT-INTEGRITY &~

g BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS

HOW GREAT THBU ART G/ ITHER MUSIC GROUP 2726 Eil CG
58 VARIOUS ARTISTS
THREE WOODEN CROSSES WORD-CURS 886582
76 MERCYME
COMING UP TO BREATHE N0 3872/PROVIDENT-INTEGRITY
VARIOUS ARTISTS
WOW HITS 2007 WORD-CURB/PROVIOENT-INTEGR TY 7196/EMI CMG
37 LEELAND
SOUNO OF MELOOIES ESSENTIAL 10812/PROVIDENT-INTEGRITY
1 RELIENT K
' FIVE SCORE AND SEVEN YEARS AGO GOTEE/CAPITCL 05£2/Ek| CMG @
28 THIRD DAY
CHRONOLOGY: VOLUME ONE: 1996-2000 ESSENTIAL 10838/ °ROV DENT-INTEGRITY &
RUSH OF FOOLS
RUSH OF FOOLS 1IDAS 1150/EMI CMG
6 CAEDMON'S CALL
OVER DRESSED iNO 4244, PROVIDENT-INTEGRITY
49 NEWSBOYS
GO INPOP 1383 EMI CMG
JEREMY CAMP
BEYOND MEASURE BEC 3723/EMI CMG ®
SELAH
BLESS THE BROKEN ROAD - THE DUETS ALBUM CURB 78544/ WORD-CURR
MANDISA
TRUE BEAUTY SPARROW 5720/EMI CMG
- AARON SHUST
WHISPEREQ ANO SHOUTED BRASH 0033/ WORD-CURS
THE ALMOST.
SOUTHERN WEATHER TOOTH & NAIL 2481/EM| CMIG
TODD AGNEW
BETTER QUESTIONS ARDENT/INO/COLUMBIA 2547, PROVIDENTINTEGRITY
NICOLE C. MULLEN
SHARECROPPER'S SEED: VOLUME 1 WORD-CURB 88714+
HAWK NELSON
SMILE. IT'S THE END OF THE WORLO TOOTH & NAIL 5613/EMI CMG
BEBO NORMAN
CHRISTMAS: FROM THE REALMS OF GLORY BEC 1270/EMI CWG
RED
END OF SILENCE ESSENTIAL 10807 PROVIDENT-INTEGR TY
NICHOLE NORDEMAN
RECOLLECTION. THE BEST OF NICHOLE NORDEMAN SPARAOW 8635/EMI CMG
J MOSS
V2... PAJAM GOSPO CENTRIC 87214/PROVIDENT-INTEG3ITY
SWITCHFOOT
OH! GRAVITY SPARROW/COLUMBIA 0113/EML CMG

20 UNITED
ALL OF THE ABDVE HILLSONG AUSTRALIA/INTEGRITY 4174/PROVDENT-INTEGRITY

53

ARTIST
TITLE iMPRINT 8 NUMBER / DISTRIBUTING LABEL
o BEVERLY CRAWFORD
. LIVE IN LOS ANGELES JDI 1271
YOLANDA ADAMS
THE BEST OF ME ELEKTRA ATLANTIC 156604/AG
MYRON BUTLER & LEVI
STRONGER EMI GOSPEL 83642
NICOLE C. MULLEN
REOEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB B6369/WARNER BROS.
61 LECRAE
AFTER THE MUSIC STOPS REACH 30021/CROSS MOVENENT
KIRK FRANKLIN
SONGS FROM THE STORM, VOLUME | FO YO S50UL/G0SP CE4TRIC 88401 ZOMBA
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
THE GRAND FINALE: ENCOURAGE YOURSELF EMI GISPEL 84547
BISHOP PAUL S. MORTON
STILL STANDING TEHILLAH 6528 LIGHT #
5 BISHOP G.E. PATTERSON
HAVING CHURCH WITH THE SAINTS: VOLUME 1 PODIUM 2506
DA' TR.U.T.H.
OPEN BODK CROSS MOVEMENT 30028
18 RICHARD SMALLWOOD WITH VISIDN
JOURNEY: LIVE IN NEW YORK VERITY 62226,200R/
VASHAWN MITCHELL & FRIENDS
PROMISES VMAN MUSIQ 984158/TYSCOT
ISRAEL & NEW BREED
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 94895/S0MY MUSIC
BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR
WELCOME TO THE CITY TYSCOT 984159/TASEIS
SMOKIE NORFUL

22

/T LIFE CHANGING EN) GOSPEL 33347

PATTI LABELLE
THE GOSPEL ACCORDING TO PATTI LABELLE UMBR=LLA 3701J9/BUNGALO
BYRON CAGE
AN INVITATION TO WORSHIP GOSPO CENTRIC 71231/Z0VIBA
VARIOUS ARTISTS
GOTTA HAVE GOSPEL! WORSHIP . 1L GRITY GOSPEL/
PHIL TARVER
DRAW NEARER KINGDOM 5005
FRED HAMMOND
. FREE TO WORSHIP . ER{TY 85930/Z0MBA @

VARIOQOUS ARTISTS
_ THE VERY BEST OF PRAISE & WORSHIP VOLUME 2 LEGACYVERITVGOSPO CENTRIC 1019970MBA
AMBASSADOR BOBBY JONES
FAITH UNSCRIPTED SUNRISE 8046
VARIOUS ARTISTS
TOP 25 GOSPEL PRAISE & WORSHIP SONGS MARANATHAYWORD-CURE 971898/ WARNER BROS
REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR
JESUS. JESUS, JESUS MOM/JEG 5887/KOCH
LYNDA RANDLE
LYNDA RANDLE LIVE GAITHER MUSIC GROUP 427)1

JMBIA

10


www.americanradiohistory.com

CHARTS

LEGEND

ALBUNM CHAR| S

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.
. Albums with the greatest sales gains this week.

Where included, this award indicates the title
with the chart’s largest unit Increase.

GREATEST)
GAINER

Where included, this award Indicates the title with
the chart’s biggest percentage growth.

MRELE] Indicates album entered top 100 of The Billboard 200
CLLUTMMM and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected from
wholesale prices. © after price indicates album only available on DualDisc. CD/DVD
after price indicates CD/DVD combo only available. (®) DualDisc available.

CD/DVD combo available. * indicates vinyl LP Is avallable. Pricing and vinyl LP
availability are not included on all charts.

SINGLES CHARI[S |

RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptions
are the Rhythmic Airplay, Adult Top 40, Aduit Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
@ Songs showing an increase In audience (or detections)

over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simulitaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank beiow No. 50. Songs are removed from the Hot R&B/Hip-Hop Songs and
Hot R&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank below No. 50. Songs are
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to builet. Songs are removed from Hot Latin
songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below
No. 20 in both audience and detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank below
No. 10, or if they have been on the chart for more than 52 weeks and rank below

No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No. 15
(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No. 10.

SINGLES SALES CHARTS

The top selling slngles compiled from a national sample of retail store, mass
merchant, and internet sates reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compited from a national
subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.

@ Singles with the greatest sales gains.

CONFIGURATIONS

® CD single available. ® Dlgital Download available. @ DVD single available.
@ Vinyl Maxi-Single avaitable. @ Vinyl single avaliable. €@ CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multipie listens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-S scale; final results are based on weighted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated llst of
current songs with Hit Potential, commentary, polls and more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
' Tities with the greatest club play increase over the previous week.

AWARD CER LEVELS s

ALBUM CHARTS

® Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). @ RIAA certification for net shipment of 1 mitlion units
(Platinum). ¢ RIAA certification for net shipment of 10 miliion units (Diamond).
Numeral within Platinum or Diamond symbol indicates album’s muiti-platinum leveh
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA muitiplies shipments by the number of discs and/or tapes. © Certification for
net shipments of 100,000 units (Oro). [ Certification of 200,000 units (Platino).

(@] Certification of 400,000 units (Muiti-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). B RIAA certification for

1 million paid downloads (Platinum). Numerat within platinum symbol indicates song's
multiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

© RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. B RIAA platinum certification for net shipment of 50,000 units for
video singles. [ RIAA platinum certification for sales of 100,000 units for shortform
or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. ll RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. ) IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for
non-theatrical titles. [ IRMA ptatinum certification for a minimum sale of 250,000
units or a dolar volume of $18 miltion at retail for theatrically released programs, and
of at ieast 50,000 units and $2 million at suggested retall for non-theatrical titles.

See bebw for complete legend information.

o
58 @5 ARTIST =
USZEE TILE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) S

° i 2B DASHBOARD CONFESSIONAL 1

3 Lo [RETIE THE SHADE OF POISON TREES VAGRANT 477 (13.95) ) _i
2 4 13 SOUNDTRACK ®

HAIRSPRAY NEW LINE 39089 (16.98)
s p |RON AND WINE
. THE SHEPHERD'S DOG SUB POP 710" (15.98)
DETHKLOK
' THE DETHALBUM WILLIAMS STREET 0002/ADULT SWiM (13.98)

1_ = DOWN

DOWN I11: OVER THE UNDER DOWN 286176/ILG.(18.98)
DROPKICK MURPHYS

i _THE MEANEST OF TIMES BORN & BRED 001/1LG (15.98)
8 GUCCI MANE

TRAP-A-THON BIG C4T 4000 TOMMY BOY (13.98 CO/0v0) ®
25 » INGRID MICHAELSON

GIRLS AND BOYS CABIN 24 65 LIBIGINAL SIGNAL (11.98)

0 's - MOTION CITY SOUNDTRACK
g EVEN IF {T KILLS ME EPITAPH 86862 (16.98)

2 SHEKINAH GLORY MINISTRY
JESUS KINGDOM 3003 (17.98)
a7 DJ KHALED
WE THE BEST TERROR SQUAD 4229/KOCH (17.98)
DIPLOMATS PRESENTS: HELL RELL
| FOR THE HELL OF IT DIPLDMATIC MAN 5952/KOCH (17.98)
STEVE EARLE
TON SQUARE SERENADE NEW WEST 6128* (16.98) @

ALL TIME LOW

o
]

g S0 WRONG, 1T'S RIGHT HOPELESS 693 (13.98)
13 CHIODOS
ek _ BONE PALACE BALLET EQUAL VISIDN 141 (15.98)
JASON ALDEAN -

RELENTLESS HROKEN BOW 7047 (17.98)
ELLIOTT YAMIN
ELLIOTT YAMIN | ICRORY 90019 (18.98)
SOUNDTRACK
1| ONCE CA%vAZBACK/SDNY MUSIC SOUNDTRAX 10586/COLUMBIA (13.98)
7 AS | LAY DYING
AN OCEAN BETWEEN US VETAL BLADE 14632 (13.95)
VARIOUS ARTISTS
| GOIN' HOWE: A TRIBUTE TO FATS DOMIND VANGUARD 225/WELK (27.98
SHARON JONES & THE DAP-KINGS
100 DAYS, 100 NIGHTS DAPTONE 012 (15.98)

12

| SPOON
E-. 2 13 (GA GA GA GA GA MERGE 295 (15.98)

i S SIXX:AM.
-24 2 7 ‘THE HERDIN DIARIES SOUNOTRACK ELEVEN SEVEN 171 (15.98)
3 TRIN-I-TEE 5:7

T57 SPIRIT RISING 0402/MUSIC WORLD (15.98)

‘26 20 '3 NEW FOUND GLORY
- ] - = FROM THE SCREEN TO YOUR STERED PART Il DRIVE-THRU 83656 (12.98
5 TRAVIS TRITT

THE STORM CATEEQRV 5 500103 '(18.98)

: TRACY LAWRENCE
28 30 36 FOR THE LOVE ROCKY COMFDRT 90012 (12.98)

@ 40 37 CRAIG MORGAN
30

LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98)
DEVENDRA BANHART
SMOKEY ROLLS OOWN THUNDER CANYON XL 283/BEGGARS GROUP (15.98)
BETWEEN THE BURIED AND ME
COLORS \1. 1 URY 351 (13 98)

5 WHISKEY FALLS
WHISKEY FALLS MIDAS 90184 (13.98)

| 14 2 KEVIN FOWLER
! BRING [T ON £12 11 3017 (15.98)

@ J MERLE HAGGARD
2 _1NE BLUEGRASS SESSIONS MCCDURY 0008 (16.98)

;';35_ 339 FLIGHT OF THE CONCHORDS

15

32 26

THE DISTANT FUTURE (EP) SUB POP 746 (4.98)

3y 3 THE BLACK DAHLIA MURDER
'NOCTURHAL METAL BLADE 14642 (13.98)

‘36
@ VARIOUS ARTISTS

h ] FOREVER SOUL R&B MADACY SPECIAL PRODUCTS 52253/MADACY (13.98)
e CAKE

B-SIDES AND RARITIES UPBEAT 001 (10.98)

: 37 4 PINBACK
AUTUMN UF THE SERAPHS TOUCH AND GO 300* (15.98)
49 43 RODRIGO Y GABRIELA

RODRIGO Y GABRIELA ATO 21557 {13.98) @

3 4 2 RAMMSTEIN
ﬂ)LKERBALL UNIVERSAL MUSIC GMBH 50716 (19.98 CD/OVD) &

@-_ BULLET FOR MY VALENTINE
2 _THE POISON TRUSTKILL 74 (13.98) ®

7~ ARCADE FIRE
@' NEON BIBLE MERGE 285* (14.98

MANU CHAO
447 3 15 | BADIOLINA BECAUSE 65496/NACIONAL (16.98)

@: JOHN RALSTON
. __SORR‘I. VAMPIRE VAGRANT 470 (13.98)
e LUCIANO PAVAROTTI
s SILVERCHAIR
__ YOUNG MODERN ¢ LEVEN. 255548/EAST WEST (13.98) ®
a8 ) 5 EVERY TIMEIDIE
% ' KOTTONMOUTH KINGS
- 2 | CLOUD NINE 117 IRBAN NOIZE 79 18.98)
50 42 4 ICEDEARTH

a4 5
THE BIG DIRTY FERRET 085 (15.98) ®
FRAMING ARMAGEOOON: SOMETHEING WICKED PART 1 STEAMHAMMER 9818/SPV (17.98)
TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold via independent
distribution, including those that are fulfilled via major branch distributors. TASTEMAKERS: Top
salling albums from a core pane! of trend-setting independent and small-chain stores, WORLD: See
charts tegend for rules and exptanations. BILLBOARD.BIZ CHART: A weekly spotlight on one of the

charts that are updated weekly on billboard.biz. including ones that are exclusive to Billboard’s
websites. © 2007, Nielsen Business Media, inc. and Nielsen SoundScan, Inc. All rights reserved.
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39 4 psSll THE 101 STRINGS ORCHESTRA ]
(LTSI HALLOWEEN MADACY SPEGIAL PRODUCTS 52906/MADACY (13.98)

SALES DATA
COMPILED BY

nielsen
SoundScan

R =

=% LB IS ARTIST g
= | 5% 25| TITLE IMPRINTNUMBER'DISTRIBUTING LABEL

o BRUCE SPRINGSTEEN l

- MAGIC COLUMBIA 170680~/S0NY MuSIC . ]

2 4 4 KANYE WEST
GRADUATION ROG-A-FELLA/DEF JAM 009541/IDJMG —
al PJ HARVEY
J

WHITE CHALK ISLAND 009972*/1DJ1G

ANNIE LENNOX
_SONGS OF MASS OESTRUCTION ARISTA 15260/AMG
IRON AND WINE
THE SHEPHERD'S 006 SUB POP 710*
FOO FIGHTERS
ECHOES. SILENCE. PATIENCE & GRACE ROSWELL/RCA 11516/RMG
KEYSHIA COLE
JUST LIKE YOU CONFIDENTIAL/IMANYGEFFEN 009475/1GA
J. HOLIDAY
BACK OF MY LAC’ MUSIC LINE 11805/CAPITOL
JOHN FOGERTY
REVIVAL FANTASY 30001*/CONCORD
SOULJA BOY TELL'EM
SOULIABOYTELLEM.COM COLLIPARK/INTERSCOPE 009962"/1GA
50 CENT
CURTIS SHADY/AFTERMATH/INTERSCOPE 008931*/1GA
MATCHBOX TWENTY
EXILE ON MAINSTREAM MELISMA/ATLANTIC 297340/AG ®
i 2 JILL SCOTT
THE REAL THING: WORDS AND SOUNOS VOL. 3 HIDDEN BEACH 00050 @
TREY SONGZ
TREY DAY SONG BOOK/ATLANTIC 135740/AG
FEIST
THE REMINDER CHERRYTREE/POLYDOR/INTERSCOPE 008819/1GA

ARTIST
TITLE IMPRINTANUMBER/DISTRIBUTING LABEL

o . 3 SOUNDTRACK
“THE DARJEELING LIMITED FOX 5240/ABKCO.

o

36 CELTIC WOMAN )
A NEW JOURNEY MANHATTAN 75110/BLG ]

53 RODRIGO Y GABRIELA

CERT

4 _RODRIGO Y GABRIELA ATO 21557 & )
a 2 MANU CHAO
C LR - _LA RADIOLINA BECAUSE 68496/NACIONAL
5 ISRAEL "1Z2" KAMAKAWIWO'OLE
" WONDERFUL WORLD BIG BOY 5911/MOUNTAIN APPLE
8 I 8 a9 VARIOUS ARTISTS
; | CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247/MADAGY
7 6 o JOHN CRUZ
- *_ONE OF THESE OAYS LILIKDI 02
B 7 LOREENA MCKENNITT

NIGHTS FROM THE ALHAMBRA QUINLAN ROAD/VERVE 009459/VG &

- 4 36 LADYSMITH BLACK MAMBAZO
- % LONG WALK YO FREEOOM GALLO 3109 HEADS UP
@ 10 46 LOREENA MCKENNITT

- AN ANGIENT MUSE QUINLAN ROAD/VERVE 007920/VG
= ; ; ANOUSHKA SHANKAR/KARSH KALE
: - _BREATHING UNDER WATER MANHATTAN 09539/BLG
o |, THE STARLITE SINGERS

. | _IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835/MADACY
CIRQUE DU SOLEIL
KA CIRQUE DU SOLEIL 20024
NEW THE WHISKEY BARDS

WOMEN WHISKEY & WAR HAP| SKRATCH 10001

CIRQUE DU SOLEIL
CORTEO CIRQUE DU SOLEIL 25 @

1338

TOP - i |
TE'DV ALBUMS

TITLE
ARTIST (IMPRINT / DISTRIBUTING LABEL}

THE DISTANT FUTURE (EP)

FLIGHT OF THE CONCHORDS (SUBPOF) "
5 p ISTILL HAVE A PONY

STEVEN WRIGHT (COMEDY CENTRAL)
KING OF THE MOUNTAINS
G- RODNEY CARRINGTON (CAPITOL NASHVILLE
MORNING CONSTITUTIONS
~— L LARRY THE CABLE GUY (JACK/WARNER BROS. (NASHVILLE)/WRN) ’
!.!4_q | MY SECRET PUBLIC JOURNAL LIVE
MIKE BIRBIGLIA (COMEDY CENTRAL)

STRAIGHT OUTTA LYNWOOD

8 6 54 Lo AL vaukevic (WAY MOBY/VOLCAND/ZOMBA)
1; '3 THESE ARE JOKES
- DEMETRI MARTIN (COMEDY CENTRAL}
- 4 BEYOND THE PALE
n JIM GAFFIGAN (COMEDY CENTRAL)

-’ | ’ WEREWOLVES AND LOLLIPOPS
Fa. PATTON OSWALT (/1B Fui') o

10 ~ BOOGITY, BOOGITY: A TRIBUTE TO THE COMIC GENIUS OF RAY STEVENS

“ CLEDUST.JUDD CUMi
0. THE CARNEGIE HALL PERFORMANCE
| LEWIS BLACK (COMEDY CENTRAL) N N

, | AM A WONDERFUL MAN

. MICHAEL IAN BLACK (COMEDY CENTRAL)

GT 15 7 CLASSIC CLOWER POWER
i JERRY CLOWER (MCA NASHVILLE CHRONICLES/UME)

14 32 15 DEGREES OFF COOL

1 BILL ENGVALL (JACK WARNER BROS. (NASHVILLE)/WRN)

e EL MAS CHINGON
I8 93 Goace L0pez (05,10 COMEDY/OGLIO)

Data for week of OCTOBER 20, 2007
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HC” WIDEOCLIPS & VIDED

M@4TOR COMPILED
nidsen
BC=

4 4150

SALES DATA
i CONPICEDBY Basec on audfence- waighted pls from MTV. Vidt. BET and CMT. and non-weighted pfays from
eight other channe , as monitored by Nielsen Broadcast Data Systems. See Chart
Legend for ales and explanations T 2007. Nielsen Business Media. Inc. and

Nietsen SoundScan, Inc. Alf nights reserved.

niclsen
VideoScan

™

TITLE
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)

Principal Performers

ELTON 60: LIVE AT MADISON SQUARE GA 3DEN Eiton John
ISLAND VIDEQ/UNIVERSAL MUSIC & VIDEO DIST. 000998 (19.98D)
REMEMBER THAT NIGHT: LIVE AT THE ROYAL AL BERT HALL David Gilmour

COLUMBIA MUSIC VIDEO/SONY BMG VIDED 707424 {24.98 DVD)

IT'S ALIVE 1974-1996
RHIND HOME VIDEQ/WARNER MUSIC VISION 970483 (19.98 DVD)

The Ramones

GREATEST HITS Creed
WIND-UP VIDED/SONY BMG VIDEQ 13103 (13.93 CD/DVD)
TRAPPED IN THE CLOSET: CRAPTERS 13-22 R. Kelly
JIVE/ZOMBA VIDEQ/SONY BMG VIDEQ 711332 (19.98 DVD) )

. IMMAGINE IN CORNICE Pearl Jam

RHIND HOME VIDED/WARNER MUSIC VISION 288636 (19 98 DVD)

POPMART: LIVE FROM MEXICO CITY U2
USA HOME ENTERTAINMENT/UNIVERSAL MUSIC & VIDEO DIST 000903 (19 8 DVD)

THE GOSPEL MUSIC OF JOHNNY CASH
SPRING HOUSE VIDEQ/EMM MUSIC VIDEQ 447¢2 (19.98 DVD)

Johnny Cash

-
AMAZING GRACE ) Bill & Gloria Gaither
SPRING HOUSE VIDED/EMM MUSIC VIOEG 44773 (19.980VD) iy
FAREWELL | TOUR: LIVE FROM MELBOURNE Eagles
RHIND HOME VIDEO/WARNER MUSIC VISION 70423 (29.98 DVD)

HOW GREAT THOU ART
SPRING HOUSE VIDEO/EMM MUSIC VIDED 44775 (19.98 OVD)

Bili & Gloria Gaither

KISSOLOGY: THE ULTIMATE KISS COLLECTIOM VOL. 2 1978-1991 Kiss
VH-1 CLASSICS/UNIVERSAL MUSIC & VIDEQ DIST. 00108 (34.98 DVD)
VOLKERBALL Rammstein
UNIVERSAL MUSIC GMBH/FONTANA DISTRIBUTION 50716 (18.98 CD/DVD)
PAST, PRESENT & FUTURE Rob Zombie
GEFFEN HOME VIDEQ/UNIVERSAL MUSIC & VIDEQ DIST. 001041 (18 98 CD VD)
THE BEST OF THE JOHNNY CASH SHOW: DELLXE VERSION Johnny Cash
COLUMBIA NASHVILLE/LEGACY/SONY BMG VIDED 704026 (38.98 DVD)
EVERY SECOND COUNTS: DELUXE EDITION Plain White T's
FEARLESS/HOLLYWOOD/UNIVERSAL MUSIC & ¥IDEQ DIST. 000813 (19.98 23/DVD)

. CHRIS BOTTI: LIVE WITH ORCHESTRA & SPEC AL GUESTS Chris Botti

COLUMBIA MUSIC VIDEQ/SONY BMG VIDEQ 80458 (19.98 CD/DVD)

LIVE AT RADIO CITY
ATO/RCA/SONY BMG VIDED 13101 (21.98 DVD4

Dave Matthews & Tim Reynolds

LIVE FROM RADIO CITY MUSIC HALL
RHIND HOME VIDEG/WARNER MUSIC VISIDN 243708 (19.98 DVD)
ELVIS: '68 COMEBACK SPECIAL

RCA/SONY BMG VIDED 70505 (19.98 DVD)

Heaven & Hell

Elvis Presley IR

A NEW JOURNEY: LIVE AT SLANE CASTLE, IRE_AND

Celtic Woman B
MANHATTAN/EMM MUSIC VIDED 75106 (19.98 OVD) !

®2 8

20 ‘189

3

ELVIS: ALOHA FROM HAWAII Elvis Presley
RCA/SONY BMG VIDED 70507 (19.98 DVD)
THE BEST OF PANTERA: FAR BEYOWD THE GREAT SOUTEERN COWBOYS' VULGAR HITS Pantera

ELEKTRA.RHIND HOME VIDEG/WARNER MUSIC ViSION 73932 (18.98 CO/DuD)

LIVE IN DUBLIN

Bruce Springsteen With The Sessions Band @
CDLUMBIA MUSIC VIDED’SONY BMG VIDED 10139 {19.98 CO/OVD)

e

i

THE BEST OF THE JOHNNY CASH SHOW
COLUMBIA NASHVILLE/LEGACY/SONY BMG VIDEQ 715391 (14 98 DVD)

Johnny Cash

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)

Tukd €8 mgnc:zhvlsE J/RMG - W %
;-—{"’—2 7 CRANK THAT (SOULJA BOY) ) o _ A S
R el SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE

| 6 3 I'MSOHOOD COMMON, DRIVIN' ME WiLD
PE. T DA K RS 8 PLES TER3CR SOUAOCH TALIB KWELI FEAT. WILL.LLAM, HOT THING
SN | 4 KISS KISS 50 CENT FEAT. JUSTIN TIMBERLAKE & TIVBALAND, Av0 TEcHioL05y

s

CHRIS BROWN FEATURING T-PAIN JIVE/ZOMBA

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE DTP/DEF JAK/IDIMG

LINKIN PARK, BLEED IT OUT
FALL OQUT BOY, I'M LIKE A LAWYER. .(ME & YOU)

HATE THAT | LOVE YOU

RIHANNA FEATURING NE-YO SRP/DEF JAV/IDJMG FOO FIGHTERS, THe FRETENDER

STARTING LINE, ISLAND (FLOAT AWAY)

ROCKSTAR

NICKELBACK ROADRUNNER/ATLANTIC/LAVA SERJ TANKIAN, empTY wALLS

SHINE ON PLAYAZ CIRCLE FEAT. LIL WAYNE, DUFFEL BAG BOY
NEEDTOBREATHE LAVA

CASSIDY FEAT. SWIZZ BEATZ, MY DRINK N' MY 2 STEP

¥

1,2,3,4
FEIST CHERRYTREE/POLYDOR/INTERSCOPE

6

THE PRETENDER
FOO FIGHTERS ROSWELL/RCA/RMG

5

GOOD LIFE

KANYE WEST FEAT. T-PAIN ROC-A-FELLA/DEF JAM/IDJMG
SHAWTY IS A 10

THE-DREAM DEF JAM/IDJMG

WAKE UP CALL

MAROON 5 A&M/DCTONE/INTERSCOPE

ALICIA KEYS, N0 OnE

CHRISETTE MICHELE, B8EST OF ME
RIHANNA FEAT. NE-YO, HATE THAT I LOVE YOU
MYA, Riov'

1C
2

1

JILL SCOTT, HATE ON ME

KANYE WEST FEAT. T-PAIN, 6000 LIFE

EVE FEAT. SEAN PAUL, Give IT T0 You

J. HOLIDAY, gep

WYCLEF JEAN FEAT. AKON, LIL WAYNE & NHA, SWEETEST Gift. (DOLLAR BRL)

BED

J. HOLIDAY MUSIC LINE/CAPITOL

MY DRINK N' MY 2 STEP

CASSIDY FEATURING SWIZZ BEATZ FULL SURFACE/J/RMG

LET IT GO
KEYSHIA COLE FEAT. MISSY ELLIDTT & LIL KIM MANY/GEFFEN

4

UGK FEAT. OUTKAST, INTL PLAYERS ANTHEM (! CHOOSE YOU)
g
g

DRIVIN' ME WILD
'COMMON 6.0 0.0./GEFFEN

STRONGER
KANYE WEST ROC-A-FELLA/DEF JAM/IDJMG

4

., 50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND SHADY/AFTESMATHINTERSCOPE

S o
RIHANNA FEAT. NE-YO, HATE THAT | LOVE YOU

o il B e N

AYO TECHNOLOGY

féﬁ;;‘; :IXPEZLELEK; FALL OUT BOY, 1'M LIKE A LAWYER...(ME & YOU)
HOOD FIGGA PARAMORE, MISERY BUSINESS

GORILLA 20€ BLOCK/BAD BOY SOUTH/ATLANTIC

"FREAKY GURL
GUCCI MANE BIG CAT/ASYLUM/ATLANTIC

KANYE WEST, sTtRonGER
THE ACADEMY IS..., EVERYTHING WE HAD

FOO FIGHTERS, THE PRETENDER

GIMME MORE
MY CHEMICAL ROMANCE, TEENAGERS

BRITNEY SPEARS JIVE/ZOMBA

BABY DON'T GO
FABOLOUS FEAT, JERMAINE OUPRI DESERT STORMDEF JAWIMG

ANGELS AND AIRWAVES, EVERYTHING'S MAGIC
AVRIL LAVIGNE, WHEN YOU'RE GONE

Data for 'week of OCTOBER 20, 2007 |

OVER YOU

DAUGHTRY RCA/RMG MAROON 5, WAKE UP CALL

£ a2 ‘ _

For chart repr nts call 646.654.4633

SAES ..
COMPILED EY
&

ScundScan

(LT INGRID MICHAELSON
LILT I cABIN 24 03/0RIGINAL SIGIAL (11.98)

w for compietellegend Information

oCT
20
2007

: Title I

Girls And Boys

No Really, I'm Fine

e THE SPILL CANVAS
| ONE ELEVEN/SIRE 162426/WARNER BRO3. (13.98)
SHARON JONES & THE DAP-KINGS
: DAPTDNE 012 (15.98)

100 Days, 100 Nights =

e

CAPITOL 94656 (12.98)

vol. il

ANOTHER ANIMAL
UNIERSAL REPUBLIC 009865/UMRG (10.98)

Another Animal

3 DEVENDRA BANHART
XL 283/BEGGARS GROUP (15.98)

Smokey Rolls Down Thunder Canyon

FALLING UP
BEC 92198 (17 98)

Captiva

JOSE GONZALEZ
IMPERIAL 9367/MUTE (15.98)

In Our Nature

5 WHISKEY FALLS
/50 _MIDAS 90184 (1398)

Whiskey Falls

KEVIN FOWLER
EQUITY 3017 (15.98)

Bring It On

FLIGHT OF THE CONCHORDS
™ SUB POP 746 (4.98)

The Distant Future (EP)

THE LAST GOODNIGHT
VIRGIN 03896 (12.98)

Poison Kiss

STARS
20 ARTS & CRAFTS 028* (15.98 CD/DVD)

In Our Bedroom After The War

g g g BROKEN SOCIAL SCENE PRESENTS: KEVIN DREW
¥ ¥ ARTS & CRAFTS 02700 (15.98)

Spirit If ..

Son De Amores

MONZONA MUSICAL
ASL 730021/MACHETE (10.98)
E IR DovN Ak.a. KILO

SILENT GIANT 388010/MACHETE (16.98 CD/DVD) ®

The Cefinition Of An Ese

Sound Of Melodies

[ 47 LEELAND
ESSENTIAL 10812 (13.98)
THE PIPETTES
CHERRYTREE/MEMPHIS INDUSTRIES/IN"ERSCOPE 009279/1G4 (9.98)

We Are The Pipettes

n'” 1o FIVE FINGER DEATH PUNCH

The Way Of The Fist

FIRM 70116 (12.98)
2 -

The Poison

JOHN RALSTON
VAGRANT 470 (13.98)

o

Sorry, Vampire

SICK PUPPIES

78 BULLET FOR MY VALENTINE
E 28 21 G 89752/VIRGIN {12.98)

Dressed Up As Life

ANN WILSON
ZDE 431085/ROUNDER (17.98)

TRUSTKILL 74 (13.98) @
=Ty

Hope & Glory

KEVIN MICHAEL
DOWNTOWN,ATLANTIC 243580/AG (13.38)

Kevin Michael

BEIRUT
BA DA BINGI 55 (13.98)

Flying Club Cup

FEDERATION

5 UGN 1

LUCKY EAR 001 (11.98)

B REPRISE 44337/WARNER BROS. (13.98) It's Whateva
. KY-MANI MARLEY .

2| GHETTD YOUTHS/VOKIREALITY 40851/A00 (13.95 Radio

ok Meiko

g LOS HUMILDES VS. LA MIGRA
€5 BCI LATING 41533/BCI (6.98)

Los Huildes Vs. La Migra

» THE WEAKERTHANS

g7 & ANTI- B6877/EPITAPH (16.98)

Reunion Tour

-'25' 35‘ PETER BJORN AND JOHN
K = ALMOSTGOLD 002* {12.98)

Writer's Block

12 2 RAHSAAN PATTERSON
ARTISTRY 7013 (17.98)

Wines & Spirits

WE THE KINGS

- S-CURVE 52001 {8.98)

We The Kings %

TIERRA CALI
VENEMUSIC 6532 10/UNIVERSAL LATIND (1398 (/0VD) @

Enamorado De Ti: Edicion Especial

"5 HIGH ON FIRE
» RELAPSE 6705 (15.98) ®

Death Is This Communion

WITHIN TEMPTATION
ROADRUNNER 618021 (11.98)

The Heart Of Everything

AK-7
B UNIVISION 311225/UG (12.97)

El Avion De Las Tres

MATT POND PA
. ALTITUDE 011D* (13.98)

Last Light

| 47 2 MR.CAPONE-E
_gek HI POWER/PMC 2501/KOCH (19.98)

Dedicated 2 The Oldies Part 2

SOPHIE MILMAN
LINUS 270077/KOCH (17.98)

Mzke Someone Happy

+ LA ARROLLADORA BANDA EL LIMON

Linea De Oro: En Los Puros Huesos Y Muchos Exitos Mas

RCA VICTOR 72532 (11.98)

Speak For Yourself

STEVEN WRIGHT
COMEDY CENTRAL 0054 (13.98)

DISA 729327 {5.98)
g

| Still Have A Pony

EMERSON DRIVE

IMOGEN HEAP
E 9 0

J & R ADVENTURES 60283 (17.98)

_ MONTAGE 90088/MIDAS (13.98) Countrified !

" PAUL VAN DYK

| MUTE 9364* (15.98) In Between
JOE BONAMASSA Sioe Gin

PRONG
13TH PLANET 006/MEGAFDRCE (15.98)

Power Of The Damager

~ THURSTON MOORE
ELASTIC PEACE! 009814 UMRG (11,98)

Trees Outside The Academy

s LOS CUATES DE SINALOA
= SONY BMG NORTE 13905 (12.98)

Los Gallos Mas Caros

MARK RONSON
ALLIDD 10031+/RCA (13 98)

K BREAKING & ENTERING

Version

Sharon Jones & the Dap-Kings worx some funk-infused soul magic on the charts, as new album “10C

Days, 100 Nights” debuts at No. 3 on Top Heatseekers and No. 194 on The Billboard 200. Discover
developing artists makiag their inaugural chart runs each week In Breaking & Entering or
billboard.com

The best-sellinc albums by new and developing acts. defined as those who have never appeared in the top 100 of The Bi Iboard 200. If a Heatseekers tifle
reaches that lewel, it and the act’s subsequent albums are immedaately ineligibie to appear on the Heatseekers chart. See Chart Legend for rules and

expianaions

Go t> www.billboard.biz for complete chart data |

www americanBdiohistorv com

2007. Nielsen Business Media. Inc. and Nielsen ScundScan. Inc. All nights reserved
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10[]% ME)(()ICANO {Maximo Aguirre, BMi/Tap Charts.

(Runaway Mu5| OCAN/BMG Canada

SOCAN) H100

1973 Ml BIackwood BMI/Ba 1 Future Music, BMI/Songs
Of Universal, BM1, HL, H100 100 POP 83

5 LETRAS (Alexis Y Fido, ASCAP) LT 32

ALL MY FRIENDS SAY (Murmah Music Corporation,
BM/House Of Futl Circle, BMIFull Circle. BM/Black In
The Saddle, ASCAP/Groove Puppy Music, ASCAP) CS
10, H100 74

ALRIGHT (Blue Toes Music Publishing Designee,
ASCAP/Uncle Buddie's Music, ASCAP) RBH 63

ANGEL {Chaka Khan, ASCAP/JI Branda Music Works
ASCAP Minneg |IS , Guys Music. ASCAP/EM! Apnl,

ANOTHQR SIDE OF YOU (Dimensionat Songs 0t The
ggoll BMVEMI Blackwood BMYWCCR, BMI). HL. CS

APOLOGIZE (Virginia Beach, ASCAP/WB Music
ASCAPMidnight Miracle Music, ASCAP/Sony/ATY
Tunes ASCAPE HLWBM, H100 4 POP 3

AS IF (Careers-BMG Music Publishig, BMV(‘mgerdog
Serigs, BMIRaylene Music, ASCAP/WB Music,
ASCAP/John Shanks Music, ASCAP), WBM CS18

AYER LA VI (Cown P, BMU/Sebastian. BM) LT 12

AYO TECHNOLOGY (50 Cent Music, ASCAP/Universal
Music Corporation ASCAPAVirginia Beach, ASCAP/WB
Music, ASCAP/Danjahandz Muzik, SESAC/WBM Music,
SESAC/Tennman Tunes, ASCAP/Zomba Enlerprises,
ASCAP). HLAWBM, H100 11; POP 11; RBH

B

BABY (Soul Insurance, BM/Careers-BMG Music Publish-
ng, BM/Camp Co- Publishing, ASCAP/Mayfield,

BMVTuddMa fed Publishing. BMI), WBM, RBH 27

BABY OONT GO (). Brasco, ASCA| TEMI
ASCAP/Shaniah Cymone Music, ASCAPNappyPub.
BMlZorba Songs, BMIUniversat Music Corporaion,
ASCAP., HLAWBM, H100 31: POP 53; RBH 52

BABY LOVE (w1 am Music. BMVCherry River,
BMU/Sunshine Terrace Music. BMI/ArtHouse, BMI/She
F7I|7§ms Music, BMYSongs Of Universal, BMI), HL. POP

BAILA MI CORAZON (WamerTamerlane Publ shing,
M) 17 42

B!
BARTENOER (Zomba Songs. BM./Napgy Boy H.IhIIShlr’:%
BMUFamous, ASCAP/ByeIaII Music, A HL/WB

H100 21, POP 20, RBH 37

BASTA YA (Crisimia, ASCAP) [igh

BASTO (Ser-Ca BMI)LT 5

A BAY BAY (Polo Grounds Songs. BMVEM Blackwood,
BMI. HL H100 54 POP 55

BEAUTIFUL GIRLS {Jonathan Rotern Music, BMI/South-
side Indef ndenI Music, BMVE es Above Waer,
ASCAP/Beluga Heights Music, MVFeedrn beez,
ASCAP. Almo Music, ASCAP/Sony/ATV Sung< BMI)
HLAWBM H100 33, POP 29: RBH 78

BECAUSE OF YOU (EMI April, ASCAP/Smelly Son?
ASCAP. ththI Frye Music, BMYSmells Like Meta
SOCANEMI Blackwood, BMI), HL/WBN, H100 89
BECAUSE OF YOU (Super Sayln Publishing, BMI/Zomba
Songs. BMScny/ATV Tunes, ASCAP/EMI April
/\S(‘A. HL/AWBM, POP 86

D( 2 Music Publishing, ASCAP/UL Mu

SCAP/Fammzjs ASCAP B Music., ASCAPI HL/WBM

BEFORE HE CHEATS (Thal Liftle House. ASCAP/MI%
Underdog ASCAP/Sony/ATV Cross Keys, ASCAP), HL.

BESAME SIN MIEOO (The Huwlv{ Network, ASCAP/Wild
Pirs. ASCAP/Roynet Music, ASCAP) LT 38
BETTER GET m LIVIN (Velvet Apple. BMLap Of Ly

B?TWEEN RAISING HELL ANO AMAZING GRACE
Blg Love Music, BMYCarol Vincent And Assocales

M, CS
BIG an (NOW) (Real Pretty Music Publishing, BM)

BIG GIRLS DONT CRY (Headphone Junkie Hjblmhmg
ASCAP/Gad Songs. ASCAP) H100°9. POP 10

BLEED [T QUT (Zomba Songs. BMI/Chesterchaz, BMI/Big
Bad Mr. Hahn, BMI/Nondisclosure Agreement, BMU/Rob
Bourdon, BMI/Kenn Kobaéasnl, BMI/Pancakey Cakes,
BMI), WBM,

BLUE MAGIC (Caner Bo?'s P\Jbllshmg ASCAP/The
Waters Of Nazareth, BMIEM| Blackwood, BMU/Two Tuff-
Enuff, BMVUSIA Mnsm Publishing. ASCAP) HL. H100
55 POP 52 R

BOOY (Slavevy BMI/Songs 01 Universal, BMVDJ I,

B Aurelius Music Publishing, ASCAP), HL, RBH 80
BOSS STATUS (Avenue Fublis lngbASCAP RBH 84
BOTTLE POPPIN (Granny Man Publishing. BMiMalik-

Meknhi Music, BMi/Basement Funk South, ASCAP/Ajon-

70 Mathis Publishing Designee, BMIMarcus Cole Pub-

lishing, BMYWarner-famerlane Publlshing, BMI), WBM.,

RBH 75
BgUNC%LT. SHAKE IT {Fenix Productions Unlimited,
R
BRUISED BUT NOT BROKEN (Realsongs, ASCAP) RBH

BUBBLY (Cocomarie Music, BM) /Danvm? Sq|7nrreI

ASCAP/INAFI Music ASCAP), WBM. H 00 POP8
BUYUA ORANK SHAWTY SNAPPINY) (
PubIIshm(h)A ‘omba Songs. BMI/Grann¥ Man Pub
lishing, BMiMektn Music, BMIBasement Funk South,
ASCAP), WBM, H100 49; POP 28, RBH 44

CANT HELP BUT WAIT (Chrysalis Mus:
ASCAP/Sony ATV Tl.nes A° AP/EM) April, ASCAP). HL.
H110 71 PGP 100, RB

CANT LEAVE 'EM ALONE IJnIverSdI Music Corporation,
ASCAP, Rovally Rightings. SCAP/LaShawn Danels Pro-
ductions. ASCAP/EMI April, ASCAP/Rodney Jerkins Pro-
duchons, BMIS0 Cent Music. ASCAP/EMI Blackwood.
BMI). HL, H100 75; RBH 19

CANT TELL ME NOTHING (Please Gimme My Publish-
lng BMUEMI Blackwoad, BMV/ Toompstone Publishing.

Bivl), HLHIDO?Q POP 88; RBH 24

CAN U BELIEVE (| Like Em Tthke ASCAP/EMI Vingin,
ASCAP/Bi: Kidd Music. BMI), HLR

CAN U FEEL ME {Jacala Music, BMI/ExIra SIICK
ASCAPHeavy Haimony, ASCAP/Lakiva, ASCAP/Firing
On All Gy Imde(s Music, ASCAP) RBH 72

CAN WE CHILL ASuper Sayin Publishing. BMI/Zomba
Songs BMVE Hudson Music, BMIAWamer-Tamerlane
Pubiishing BMII WBM RBH 58

CHUY Y MAURICIO (A4 BMI) LT 20

CLEANING THIS GUN (COME ON IN BOY) (Sony/ATV
Acit Hoge M‘AI Lavender 200 Music. BM riversal
My Gy ASCAP Big Orange Dog, ASCAP),

L Ll 4

CLOTHES OFF!! (Epileptic Caesar Music, ASCAP/EMI

”}nl ASCAP/MaycIay Malone, ASCAP/Dimensional
0f 1091, ASCAP/Reptiliian. BM/EMI Biackwood.
BM‘ WB Music, ASCAP/WamerJamerIane Publishing,
), HLAWBM, POP 89
CLU SY (will i.am Music., BMVChem River, BM|/Head-
hgne Junkle PubIlsh ASCAP/E | April, ASCAP/EMI
obbins, AS

COUNTRY GIHL \.on Tﬂann BMVDaﬂ Shea, BMI/May 5
Music BML1720 Music, BMI/Sony/ATV Tree, BMU/Taz-
maraz, BM|/Wang Out, BMI) HL.CS 55

COWBQOY TOWN (Sony/ATV Tiee, BMVShowbIIIy Music.
BMU/Patrick Stuart Music, BMI/Lyrical Mile Music, BMI),

104 |

L. CS 56
CRANK THAT (SOULJA BOY) (“ierment 9 Recordings
ASCAGP /Croomstacular Music. BMI) Ht00 1; POP 2,
CRYING OUT FOR ME ﬁ Diel Starts Tomorrow,
BMI/Songs O Umven.a Mi/Pretty Girls & Big Love
Songs, BMI) HL, RBH 5

CUANDO REGRESES urlsrna ASCAF? r28
CUPID SHUFFLE (70 O Cupid Pub Ishlzg
ASCAP/Atiist Publishing Group Wes!. ASCAP/Top Quali-

3'. BMR RBH 41

CYCLONE (Latino Vetvet. BMUSongs Of Universal, BMULIl
Jizzel Musnc Pubiishing, BMICogkies And MIIK
ASCAP/NappyPub, BMi/Zomba Songs. BMUC Amore
Music, BMY Swizole Music, BMI/EMI Biackwood. BMI),
HUMWBM. H100 13, POP 15

OE QUE SIRVE (Not Listed) LT 48

DE TI EXCLUSIVO \Cditora Arpa Musical, BMI) LT 13

DJ DON'T (Songs Of Unwversal, BMIDivided, BMURamal,
BMI/Nayr Publishing Compan¥3 BMIWamer-Tamerlane
Publishing. BMI}, HI

DO IT {Nelstar Pul IIShIIIB ASCAPN irginia Beach,
ASCAP/WB Music, AS! AP/DanIahandz Muzik,
SESAC EMI/ K;“' ASCAP), HL/WBM POP 90

DO IT WELL (Write 2 Live, ASCAP/EMi April,
ASCAP/Ludatris Universal Publishing, A SCAP/Stone
Diamond Music. BMI), HL. H100 50, POP3

DONT BLINK (Sony/AT Tee, BMIWB M

ASC P'Marnas Diam ASCAP), HI/WBM CSZ H100

30,

DO YOU (Super in Publishing, BMIZomba Songs.
BMI/.JoJo Beats, AP/The A en Boy Publishing.
ASCAP), WBM, H100 H 11

00 YOU KNOW? (THE PING PONG SONG}/DIMELO
(Team S Dot Publishing, BMIHitco Music, BMUDol-
lanaie Publishing, BMVSongs Of Umversal BMYEnrique
l(}IL‘SIaS ASCAP/EMI April. ASCAP,

DUFFLE BAG BDY (D oilaBO F\JbllShIn . ASCAP/Ty
Epps Music, ASCAPYoung Money FIJb |sh|nn
BM/Wamer-Tamerlane Publisting, BMU/Siar Siatiz
Music. BMI), WBM, H100 40: POP 59: RBH 10

E

ELLA ME LEVANTO (Los Cangnis, ASCAP) LT 10
ESTOS CELOS {Juhanda Musical, BMI) LT3
EVERYBOOY (Chi-Boy, ASCAP/BanIeO Songs.
BM1 Therd Tier Musie, BMI), WBM, CS 15, H1 098

EVERYTHING ('m The Last Man Standm%‘/lSOCAN/Wam—
er Chappell. SOCAN/han Zahn Music, BMI/Sony/ATY
Songs. Vsong ; Of Universal, BMI/Aimost October
Songs BMI). HLAWBM. POP 81

F L

FABULOUS (Wall DisneY ASCAP) POP 96

FALL (MXC, ASCAP/Still Working For The Worman,
ASCAP/ICG Affiance, ASCAP/Dimensional Songs 0 The
Knoll, BMIE Ticket. BMUAP| Country Music, BMU/Cherry
River BMVEMI Blackwood, BMI/Shane Minor, BMI)
CLMHL, CS 13 H100 82

FAMOUS IN A SMALL TOWN (Sun%/ATV Song
BM[IX;\Iszn aile Star BMIWatsky. ASCAP). HL, S 17,

FIRECRACKER (International Dog Music. BMU/Travelin
Arkansawyer BMYCorn Country, BMVJosh Tumer's Pub-
lishing Designee, ASCAP) CS 14: H100 84

FIRST ME?G-ChIlIS BMUJeseth Music. BMI) H100 41

POP 37

FHEAKY GURL | StreeI Certified Publishing, BM/Cyberw-
ks Music ASCAPYH100 78, RBH 20

FREE AND EASY IOOWN THE ROAD 1 GO) (Home

Wiih The Armadtlio, BM/Big White Tracks, ASCAP) CS

7 HILI 62
FUTURE BABY MAMA (Controvers ASCAP/Universal
Music Corporation, ASCAP). HL. RBH 53

G

GETITBIG w 4 Life Publishing, ASCAP) RBH 71

GET IT SHA {J Lack Music, SCAP IHJbIlshmg
ASCAP/EMI Aptil, ASCAP/Ry Love Music, ASCAP/UR-
Music. ASCAP/Ishmoot Mu5|k BMYYoung Goldie,
9MVWamerTarnerIane P\Jbllsmng, BMI), HLAWBM. POP

3
GET ME BOOIED (B-Day Publishing, ASACP/Universat
Tunes, SESAC/Sangs Of Universal, SESAC/Team S Dot
Pubiishing, BMUHitco Music, BMUSongs Of Windswept
Pacific, 8Mi/Yoga Flames Music. BMI/Janice Combs
Pubhsh /E(I}/IBM MI Blackwood. BMi‘Angela Beyince,
| April, ASCAP/SrIan eMWPASCA /Musc
WorId AP/Munza onza, SESAC), HL, RB
GET UP ON IT (Theos' Flow, BMI) REH 92
GIMME MORE (WBM Music. SESAC/Danjahandz Muzik.
SESAC/MlIIennIum Kid Music Publishing, ASCAP/Uni-
versal Music Corpurauon ASCAP/Keriokey Music,
ASCAPMarce) IaAraIca Publishing Designee. ASCAP)
HL/WBM H100 3 POP5
GOES BOWN EASY (EM! Apiil, ASCAP/Sarache
ASCAP. 0ld D=perados, ASCAPAN2D, ASCAP/Carol
Vincent And Associates. BMI/Seny/ATY Cross Keys.
ASCAP/Gary Nichelson, ASCAP). HL, CS 45
GOOD LIFE (Please Gimme My B iblishing, BMIVEM!
Blackwood BMVToompsIone Publishing, BMI/Nappy-
Pub, BMVZomba Sorgs, BMIAJohn Legend Publishing,
BMI/Cherry River, BMI fellowbrick Road, ASCAP/Cherry
Lan: ASCAP/Eiserman, BMWarner-Tameriane Publish-
BMII. CLM/’HL/WBM H100 10; POP 22: RBH 8
G 0 THINGS IStreelRm Music. BMUMy Diet Stans
Tomorrow, BM! onqsOIUnwersaI BMl/Jason's Lyrics.
SESAC/Reach Giobal Tunes, SESAC/Slixim Stoned.
ASCAP/Keriokey Music, ASCAP), HL. RBH 88
THE GREAT ESCAPE (Martin Johnson Music,
ASCAPMayday Malone, ASCAP/Dimensional Music Of
1091, ASCAP/Cherry Lane, ASCAP/EM| Blackwood,
QM ,puhhsan Music. BMVEMI April. ASCAP), HL. H100
0P 1

H

THE HAND CLAP (Bu.Iu.ng 2 Music, BMIPhunky Daw
BMI/Go Live Publishing, ASCAP/PMHI Music. ASCAP/2
Girls & A Boy, ASCAP, An What Music, BMICroomstac
ular Music. BI) RBH 59

HAPPY ENDINGS (Vike Cuib Music. BMI/Sweet Hysteria
Music., ASCAP/SongS 5 Of Mighty sis Music, BMI/Kobalt
wusw ?Jbl shing, ASCAP/Vista Larga Music. BM).

EM
HATE ON ME (ABlack Productions. ASCAP/Mckie Beats.
ASCAP My Soulmate Songs, ASCAP) RBH 28
HATE THAT | LOVE YOU (Super Sayin Publishin %
BM\Zomba Songs, BMI/Sony/ATV Tunes, ASCAP/EMI
April, ASCAP), HL/AWBM, H100 18, POP 12: ABH 61
HEARTBREAKER {Tank 1176 Music. ASCAF/T And Me
ASCAP/Demrs Hot Songs, ASCAP/E D Duz It, BMU/Anto-
mo Dixon's Muzik. ASCAP/Black Founiam Publishing,
ASCAP/BMG So BI‘\HS ASCAP/Underdogs West Snr}g
ASCAP/Iving, AnIhon Nance Muzik. ASCAPEMI
Apnl, ASCAP) Hi BH 45
HEAVEN, HEARTACHE AND THE POWER OF LOVE
MXC Music, ASCAP, Stll Working For The Worman,
SCAP ICG BMVEnsign Music, BMUFine Like Wine
Music BMI} CS 23
HEY BABY (AFTEH THE CLUB) (Pookietoots,
ASCAPUniversal Music Corporation, ASCAP/Channel 7
Publishing Designee, ASCAI /Mdrsky Music, BMlJanice
Combs Publishing. BMI/EM! Biackwood, BMI/2 Daugh-
ters Music, SESAC/Chrisiian Combs Publishing,
SESAC/Foray Music, SESAC/Queen Hits Publlshlng,

Go to www.billboard.biz for complete chart data

,Xvu
BMII HL, RBH 100

HEY THERE DELILAH (So Happy Publishing,
ASCAP/WB Music, ASCAP/Fearmore Music. ASCAP),
WBM H100 20, POP 21

HOLD ON (Jonas Brothers Publishing, BMYSony/ATV

> BMI). HL, POP 97

HOM 'Sunace Preny Deep Ugh Musc BMI/Careers—
BMG Music Publishing, BMI),

HOOD FIGGA (Alanzo Mathis Pubnshm Des. nee/Ear
grsnn F\Jbllshlng ASCAP/EMI Agril, ASCAP), III H100

HOT WUK Mr. Vegas Music, ASCAP/150 Lampen Music.
ASCAP/In De Streetz Music Publishing, ASCAP/Copy-
right Control) RBH 62

HOW 'BOUT THEM COWGIRLS (Sony/ATY Tree,
BMI/Lavender Zoo Music, BMU/Careers-BMG Music Pub-
;I{SIIIBQB BMI/Sagrabeau Songs, BMI), HLWBM., CS 17,

HOW DO | BREATHE (Sony/ATV Son}%é BMUVEMI April,
ASCAP. Stellar SO“% ASCAP). H

HOW FAR WE'VE COME (U Rule Music, ASACP/EMI
Apnl ASCAPLucinda Panic Music, BMI/Grand Line

usic, ASCAP/Pookie Stuff, BMI) 1100 15, POP 14

HOW LONG %EMI April, ASCAP/WB Music, ASCAP),
HL/WBM, CS 26

HOY YA ME VOY (WB Music. ASCAP) LT 50

HYDROLIC 62 Laventhal Music, ASCAPMajared Pub-
lishing APMelvin Watson Publishing,
ASLA’SIreeI Lyric ,Publ,shmu ASCAP B Music.
ASCAP Heawnz Music, SESAC/ST ? SESAC/Carlos

Hassan Publishing, BMVNoIIIng Hill Songs. SESAC).

WBNM RBH 68

HYPNOTIZED {First N' Gold, BMl/Wamer-Tameriane Pub-
iisting, BMi/Byefall Music. ASCAP/Famous, ASCAP),
HLAWEM. H100 90; POP 99: RBH 57

| DONT WANNA BE IN LOVE (DANCE FLOOR

ANTHEM) (EMI Blackvood, BMThe Madden Brothers
Pubishiny .LMVHIQh Speed Chase, ASCAP}, HL. H100

63, POP 35
IF | HAVE MY WAY (EMI Music Publishing UK,
SAC/Foray Music, SESAC/Chrisetre Michele Music,
SESAC/Four Kings Production Inc., SESAC/Stankin
Music. ASCAPAUndercogs West Songs, ASCAP/AImo
Musu: ASCAP/Black Lion, ASCAP/Unde jog East
BIVI"Irvln[hBMI) HL, RBI

IF YO JRE REAQING THIS ISony/ATVTree BMILile
Des Autuers, ASCAP/Bucky And Clyde. ASCAP).
HL/WBM CS 4 H100 57

IGETITIN Kewin Me Me Music, ASCAP} RBH 77

1 GET MONEY (50 Cent Music, ASCAP/Universal Music
Corporation. ASCAP/Songs Of Universal, BMIFirst Prigi-
ity, ENVHor Burtter Mik. ASCAPACG Alliance,
ASCQ\%ADe; Neoxt Mgsc ASCAP/EMI April. ASCAP).

| GOT IT FROM MY MAMA W|II i.am Music, BMI/Cherry
Lane, ASu’\P’KIugefParInel; Music, ASCAP}, CLM.
H10092 POF 6!

1GOT MY GAME ON (EM) Blackwood, BMUBig Gassed
Hities BMI tcuse Full Of Circle Music. BMUS 2xy Trac
tor BMI/Cai '« Entertainment, BMI), HL. CS 34

| LIKE {Music From The Roots. BMVPhenurnenaI Woman

Music, BMI/Paisiou P\IbIthnngMI)

I'M LIKE A LAWYER...(ME & YOU} SOIIYV/AIVSongS
BM| uhna 0 X Softcore, BMI), HL. PO!
I'M SO HOOD (DJ Kraled, BA(NappyPub, BMVZomba
Scn 5. BMUFirst N* Goid, BMIAamerTamerlane Pub-
IIshlng BMI/4 Blurts Lit At Onice, BMVA, Lanjer Publish-
ing Desi ttf;nee ASCAP/Trac-N-Field Entertainment,
BMI/NO ng Dale Songs, ASCAP), WBM, H100 61: POP

I M WITH THE BAND (WamerTarnerIane Publishing,
BM/Sell The Cow BMUTower One, BM/WB Music,

AS
INCONSOLABLE (ngm Bark Music, ASCAP/Li YMakes
Music ASCAP/Roditis Music, ASCAP/Universal-Poly-
Gram International, ASCAP/Angelou Music, ASCAP). H

POP 85

INTERNATIONAL HARVESTER &EMI Blackwood,
BMI/Shane Minor, BMI/Songs Of Windswept Pacific,
BIE/II(?SRéng Circus BMVJefrey Steete, BMUBPJ, BMI).

INTL PLAYERS ANTHEM (I CHOOSE YOU) (7omba
Enterprises, ASCAP/Tetnoise Publishing, BMMusic
Resources, BMiAWe Don' Pla X Even When We Be Playir,
ASCAPMosquito Puss, ASC salis Music,
ASCAP/Jobete Music. ASCAP), H BM. H100 91

RBH 21

INTOCABLE (Gente Normal, ASCAP/Wamer-Tameriane
Publif=ig BMI) LT 23

INTO THE MGHT IAnaesInellc BMY/Warner Chappell
SOCAN) WBM POP 72

IT'S GOOO TO BE US {Cal IV Songs, ASCAP/BergBrain,
ASCAP 4 Ring Circus, BMIMusic Of Windswept.
ASCAP! CS 3

1 WANT YOU tSongs Of Universal, BM/Senseless,
BMIAwll 1 am Music. BMI/Cherry River, BMU/Skyforest,
BMU/Spirt One. BMI) HL, RBH 49

J

JOYRIOE (Sony/ATV Tree, BMChaylynn, BMVEMI April,
ASCAP/Bresty Music. ASCAP/MuInsonr‘ BMG,
S SAC/AvaRy Musnc SESAC
éAP/UnIversaI MCA,

JUST FINE (Mavg
ASCAP/Songs IPeer BMI/March 9ih Publishing.
ASCAP/Bubba Gee Music, BMi/WB Music,
égﬁAaFé/Z()%}Z Music P\IDIIShmg ASCAP), FL/WEM

JUST GOT STARTED LOVIN YOU (Elderotio, BMUFez-
songs, ASCAPWamerTameriang Publishing BMI/Moon
Maker, BMVKeith's Wild Bunch. BMI) CS 5

KISS KISS ( Sontl;s Of Universal, BMI/CuIrure Beyond Ur
Cxperience Publishing, BMI/Zomba Songs. BM/Nappy-
Pub, BMI), HL/WBM, H100 35, RBH 9

L

LAGRII\nSnésFOEIL CORAZON (Edimonsa, ASCAP/Siem-
e,

LAGRIMAS OE SANGRE (Once Rios S A de C.V/TN
Edicione BM!: T 33

LAST TRAIN RUNNING (One Mad King Pubilstin &
ASCAP Frank Myers Music. BMU/Sixteen Stars, BM) CS

LA TRAVESIA El Conuco. BMi/Redomi, BMI) LT 6
LAUGHED UNTIL WE CRIEO (EMI Aprl. ASCAP/Didrit
Have To Be Music, ASCAP/Songs Ot Cumhuslxon Music
ASCAPMusic Of Windswept, ASCAP), HL, CS 31
LE;;N LFIKE rs\PCsHOLO (Mistica Music, BMIFlossy,

) 4
LET IT GO (She Wrote It, ASCAP/BMG Son S,
ASCAPMass Contusion, ASCAP/EMI
ASCAP/Cainon's Land Music Publishing, ASCAP/NoIon
ous KIM. BMI/2 Dau hters Music. SESAC/Chistian
Combs Publishing, SESAC/Foray Music, SESAC/Mtume
BMIi HLAWBM, IO{J 16, POP 34 RBH 5
LIKE MONEY (Teinose PubIIshlng BMIMusic
Hesource= BMI) RBH 91
THIS (Shawn MII’nS BMVI'he BIackouI Legacy,
ASCAP/Sc ofields, ASCAP) P
LISTEN (Larry Haynes Publi umng BMI/LnI Mack,
BMI/Halo T Music. BMi/Conjunction Musm Publishin
ASCAP EMI April, ASCAP/Lamar Van-Sciver, ASC AP/
Song In Progress, ASCAP/Shavayla Muzik, ASCAPAUn
xes(%aI Music C%rporgnon ASCAP/Bootleggers Stop.
LIVIN' OI.IR LOVE SONG (Careers-BMG Music Publish-
ng, BMI/More Than Rhymes Music, BMI/LiF Ninja Time-

TITLE (Publisher -

TRACKS

Mae, ASCAP/AmenDnI ASCAP} CS 12; H100 76

LOST WITHOUT U (| LIke Em Thicke, ASCAP/Dos-
DuetiesMusic ASCAP) RBH 39

LOVE DONT LIVE HERE (WamerTamerIane Publishing.
BMIDWHaywood, BM/RADIOBULLETSPubishing,
BMV“II”"H Dawn, SESAC/Shaw Enuff, SESAC/Mulf-

Eqs BMG, SESAC), WBM, CS 53

LOVE LIKE THIS (S MY ASCAP/Sony/ATv Tures,
ASCAP Rico Love, ASCAP/EMI Apnl, ASCAP/UR-IV
Music ASCAP/Write 2 Live, ASCAP/Breakify F[’;h Cre-
alions ASCAP/Kobati Music Publishing, ASCAF/Wayne
Wilkins Music, BMIEyes Above Water, ASCAP/Beluga
HeEIht Music, BMI) HL POP 78

E IF YOU CAN (Big Loud Shin Indusfries,

ASCAP Musi Of Windswept. ASCAP/Son OIBud
Dog, .n,AF Wallenn, ASCAP)CSI

Lovl STONED (Teniman Tures, ASCAP/Zomba Enter.
prises, ASCAP/Virginia Beach, ASCAP/WB Music,
ASCAP/Wamer Tamerlane PubIIshIng BMVDanéahandz
w%nk SESAC/gWB Music, SESAC/Wamer, SESAC)

LOW (E-Class, BMVI ﬁ)ﬂualny BMIMusic. BiIZomba
Songs BiV), WBM,
M

MAKE ME BETTER (J. Brasco, ASCAPNnnga Beach,
ASCAPAWB Music, ASCAP/Super Sayin Pubiishing,
BMZomba Songs BMVEMIA . A CAP/No Ouestlon
En ertainment, ASCAP), HLAWBM. H100 34 P!

RRH 25

MAKES ME WONOER (Cafee;s BMG Musm PlJbIIShIIIg
BMI/February Twenty Second, BMI). WBM, POP 43

MAKEYOUHAPPY &, ouchild, ASCAP/anversaI Music
Cm;fo'r\asn((:)nPASCA /Wel Ink Red Music, ASCAP/EMI

Apr
{Shep'n Shep ASCAP/AImo Music, ASCAP/UruversaI
Musuc orporation, ASCAP), HL, RBH 47
BE’\AEINAII/(I)ORA (Songs ot Camalecn BM/Peermusic il
) H

ME LOVE (WB MUSIr ASCAP), WBM, H100 38: POP 24
MI CORAZONCITO (Premlum Latin, ASCAP) T2

MI GENTE :Faia BMI) LT

MIRAMEéW BM. Music, ASCAP) Ll 40

MISERY BUSINESS (WE Music. ASCAP/& Falher, | Just
Want To Smg Music, ASCAP/Josh's Music, ASCAP),
WBM, H100'70, POP 45

MONEY IN THE BANK (Swizz Beatz, SESAC/Universal
Tunes. SESAC; Sangs Of Universal, SESAC/Mayheezy
Music, BMYCarlisle Young Music, ASCAP/GO HeaI
Entertainment, SESAC/Universal-Songs Of Po
International, BMVJustin Combs Publishing. A CAP/EMI
Aprl, ASCAP/Blg pa Music, ASCAP/Sheek Louchion
Publishing, ASCAPNotorious K | M., BMUndeas
Music, Byi/WamerTamberaine Publisning, MVDen,
Angelem Music. BMI/EMI Blackwood, B -Velle
Music, BMyUnichappelt Music, BMIMy Babyis Music
Company, ASCAP/Chappel! & Co , ASCAP/Excuse-Mor
Music. ASCAP/BMG Songs. ASCAP/H & R Lastrada
Music, ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM.

RBH 54
THE MORE | DRINK {EN| /pril, ASCAP/New Sea Gayle,
ASCAP/Qld Desperados. ASCAP/NZD. ASCAP). HL, CS

27

MORE THAN A MEMORY Mlke Curb Music
BMIMouse Of Moraine, BIM/Sweet Hysteria Music.
I\AECAP/Jacobson% ASCAP/Funune avors The Bold

MUEVELO /En<|gn Music BMVC K. Jointz. BM{/Whoop
1ng Crang, BMI) [T 43
MY DRINK N MY 2 STEP {Larsiny ASCAP/Swizz Beatz,
SESAC/Unversal Tunes SESAG/Songs Of Universal
SESAC/EnIeIIaImn%Mu + BM). HL, H100 69; RBH 17
FRIEND \LaHay Mu5|c Publish-
ing, ASCAP/Gimime Some Hot Sauce, ASCAP/The Roy-
alfy Network, ASCAP/J Hot Lynics, ASCAP RBH 96
MY LOVE (WBM Music, SESAG/Songs In The Key Of B
Flat, SESAC/Noonume South, SESAC/Naked Under My
Clothes, ASCAP/Chrysalis Music, ASCAP/The Deai
List, SESAC/December First Publishing Group.
SESAG/Cardraygee, SESAG/Universal Tunes,
SESAC/Songs Universal, SESAC), H/WEM, RBH 55

N

NEVER T0O LATE (EMI Aprll Canada, SOCAN/3 D:
Grace ASCAP EMI April, ASCAP), HI HIOO 77 P P69

NEVER WANTED N0 ING MORE g
BMUEM: April ASCAPNew Sea Gayle, Al CAP/Son 0 A
Miner So gs ASCAP), HL. CS 16, H100 85

NO LLORES (Forexgn Irnponed BMI). WBM T49

NO ONE (Lellow Productions. ASCAP/EM) April,

ASCAP/Book Of Daniel, ASCAP/D. Harry Productions,

ASCAP), HL. H100 8; POP 30, RBH

NO PENSE ENAMORARME OTRA VEZ {Universal
Music Corpomnon ASCAP) [T 45

NO PUEDO OLVIDARLA (Cnsma ASCAP) LT 35

NO TE VEO (Leon Blanco. BMI/EMI Blackwood, BMy/Las
Leoncias Music Publishing, ASCAP/Sandunguero Music
Publishing, BMI} LT 4

NOTHIN' BETTER TO DO (Cub Songs. ASCAP/Lucky In

Love, ASCAPAonely Poet Society Pul ishing,

ASCAP/Kobalt Mustc Publishing. ASCAP/Grey Ink
Music, ASCAP/FranAm Music dmlnIsIralIon ASCAP).
WBM, CS 21" H100 93

NUESTRO AMOR ES ASI (Magnate Music Publishing,

ASCA'I;;Sebasnan Publishing. ASCAP/Kingz Publishing.

ASC)

OJALA PUDIERA BORRARTE Tulum, ASCAP) LT 17

OLVIDAME TU (Arpa, BMI) |

ONLINE (EMI April. ASCA /NewSea Oaz‘le ASCAP/DIdTﬂ
Have To Be Music. ASCAP), H 100 43: POP

ONLY ONE U (WBM Music, SESAC/Son s In The Ke OI
8 Flat, SESAC/Noontime South, SESACTFabulous Mustc.
ASCAP/Hitco South, ASCAP/Music OF Windswept.
ASCAP/Ezeke International Music. BMIMHitco Musi
BMI/Songs Of Windswept Pacific, BMVBooIIeg? 1s Stop.
ASCAP/Universal Music Corp. ASCAP/Jahaae Joinls,
SESAC/Universal-PolyGram International Tunes, SESAC).

HLAWBM. RB!
00H WEE Bearhu%Publlshmg ASCAP/MNotting Hil
Music BMI
rdy/ATV Treg, BMVI’a lor Swift Music.

OUR SONG
BMIy HE
OVER YOU ISL.rIaCL Pretty DeeF ‘ y Music,
BN Careers-BMG Music Publishing, BMmh Buck
Fz’ub!FI’%hFl’n?GBMI/EMI Blackwood, Bi), HL/WBM, H100
&

PARALYZER (FmgF% Elgvzen SOCAN/Rentield. ASCAP).

PARTY LIKE A ROCKSTAR (Preciate Thal Music.
BMI Cerciat And Mitk Publishing, ASCAP/Peaches Chil-
dren Publistury ASCAP/EMI April, ASCAP), HL. POP 51

PAZ EN ESTE AMOR (Noi Listed) LT 21

PICTURES OF YOU (Blue {adder, BMI/Stay Beauliful

BM. Zomba S ONngs, BMI/Encnnn ntertamnmen,

BM e L2 Goodnight, BMI), WBM, POP 66

PLAYER'S PRAYER (Pre 'y Girls & Big Love Songs

B ’YLII gGoIdze MILIIBH 87

PLEAS 0 (Tank 1176 Muswc ASCAP/BIack
FOUN&IT\ Publishing, ASCAP/EM! En SCAP/Lonnalis-
tic ASCAPMNotting Hill, ASCAP). HL, RBH 29

POP BOTTLES (Ynung More, Publishing, BMI/Wam°r—
Tamerfane PUbIIJIIﬂEPBMV oram Sourid, BMiMaddie
Jaimes Songs ASC RBH 67

POR AMARTE (San Angel. ASCAP) 29

P(LJTR AMARTE ASI (Wi Music, ASCAP/Erami, ASCAP)

14

POTENTIAL BREAKUP SONG (Half Heart Music,
BMI/Seven Summits BMI/AnIonlna Songs . ASCAP/In
The Mouth Oi The Woif, BMI) H
THE PRETENDER (1.) Twelve BMI'I Love The Punk
Rock Music, BMUSongs Of Universal. BMULiving Under
gBRock ASCAP/Fiying Earform. BMI), HL. H100°53; POP

PROMISE RING (Ezeke International Music. BMIChristo-
her Mathew, BMI/Hitco Music, BMU/Songs Of
Mndswe f Pacific, BMiUniversal- Pol)/f‘ram Intemational
Tunes, SESAC/Jahaae Joints. SESAC Universal Music
Corporation, ASCAP/Bootleg SIo ASCAP/DeNaul
HJbllShIng ASCAP/EMI Blac | BMVColliPark
Music. BM, HL, RBH 69
PROUD OF THE HOUSE WE BUILT (Sony/ATY Tree,
BMVSnowbuIly Music, BMI/Wamer-Tamerfane Publish
nng BM re Canyon Music, BMI/Tum Me On
Music. BWSI | Work ?_? For The Man Music. BMIICG
BMIA HL/WBM, CS 6.
PUT A LITTLE UMPH IN IT (Shaman Cymone Music
ASCAP/EMI April, ASCAP/Seal Music, BMVBMG-
Carsers, BM/Them Damn Twins, ASCAP/Naked Under
My Clothes. ASCAP/Chrysalis Music. ASCAP/Air Control
Music, ASCAP), HL. RBH 56

QUE TE PICA (Not Listed) [T 41
QUiE #Sony, TV Discos, ASCAP/Arjona Musical,

RADIO NOWHERE {Bruce Springsteen, ASCAP) POP 75
REAOY, SET. DONT GO (Sunnageranimeo, BMI/Sony/ATV
Aculf Rose, BMV/Lavendes Zog Music, BMI), HL CS 48

RED UMBRELLA Sume Blue Typewrifer Music.

BMI Bucky And Clyde, ASCAF/L'ile Des Autuers,
ASCAP/Moonscar Music, BMI/BPJ Administration

AP
REHAB (EMI Blackwood, BMI), HL, POP 87
RIDIN' (Esther Dean Publishing Designee. Bl Peertunes.
SESA‘ ‘Hale Yeah, SESAC/Jevon Sims Publishing
esigriee, ASCAP/M: s, BMI) RBH 74
ROC FELLA BILLI NAIR S (Transporter Entertain-
men. ASCAP/Universal Music Corporation,
ASCAP/Damon Blackmon, ASCAP/Sony’AIV Tunes,
ASCAP/Carter Boys .".:Ilsnlng ASCAP/Chrysalis Music.
ASCAPNalable. ASCAP BH 08
ROCK STAR (Zomba Son XP BMVR Kelly, BMI/Universal
Music Cor oranon ASCAP/Ludacris Universal Publish-
ms ASCAP). HLAWBM, RBH 76
KSTAR (WamerTamerlane Publishing, BMVArmYour
r0-G, SOCAN/Black Diesel
SOCAN/Black Adder Music, SOCAN). WBM H100 12

POP7
RO&LIN WITH THE FLOW (EMI Algee, BMI). HLAVBM.

S

S%)é}fLs\NET (R Xelly, BviZomba Songs. BMI) WBM

SEXY LADY (Drawtrist Pubiishing, ASCAP/ Want Mine
Pyt gnt \SCAP/EMI Unat Catalog, BMY), HL/WBI,
P 2

PO
SHAWTY (First N' Gold, B/ Wamer-Tameriane Publish-
ing, BMIWamer Chappell BMVYoun Drumma
A CAP/Waynee Baynee Music, Bl AFy
Songs, BMIEM) ép&l ASC /Craig Music,

M WBM 100 17, PO

SHAWTY 18 A 10 (L Music. ASCAP amous
ASCAP 7082 Musu; RIbIlshIng AS AP/WB Musu:
ASCAP) Hi H100 47 POP 76, RBH

SHE'S HOT (LeVeIIe Wilson Publishing. BMVBernard
Avant Pu t\"shmg ASCAP) RBH 83

SHIFTW RK (Crozier Music Enterpnse, BMVI‘IIawhnI
Muilo EMI/Carnival Music Group, BM#) CS

SHOULOA LET YOU GO (She Wrole !t, ASCAP/B
Sonz A"CAP/Rodne Jerlans Productions. BMVEMI
B oo d, BMD. BM. H100 95; RBH 2:

SHUT UP AND ORIVE (Songs Of niversal, BMVBa¥Jun
Beal, PMIBe Music. ASCAPWamer-Tamerlane Publish-
g M) HLWBM. H100 64; POP 42

SINNERS LIKE ME (Sony/ATV Tree, BMIUniversal Music
Cmnoranon ASCAP/Songs Of The Village. ASCAP), HL,

SI NOS OUELE {Nof Listed) LT 36

SIN QUE LO SEPAS TU (Universal Musica, Inc
ASCAP/Geminis Muvca\ SACM) 731

SOLO OIME QUE SI (Sony/ATV Discos, ASCAP) LT 9

SOLO PARA T (Marnita Publishing, ASCA! F?g

SOMEBOOY'S ME (Ennique Iglesias, ASCAP/EMI April
ASCAP/Joha Shanks Music ASCAP/WB Music.

ASCAP/KSIUII BMI ArtHouse, BMI), HL/WBM LT 37
SOMETHING ABOUT A WOMAN | “MC-Care
BMU/Shiltake Maki BM| Careers-BVG Musm Pubu. shing,
BMI/Fox Ridge Music, BMI), WBM, CS 47

SORRY, BLAVIE IT ON ME (Gt Famfar Music

B Byefdll Music ASCAP/Famous, ASCAP/Stone

ng Mizik, ASCAP), HL. H100 59; POP 48

$.0.8. (Jutas Brothers Publishing, BMI/Sony/ATV Songs,
BMI: HL. H100 80; POP 46

$0 SMALL (Carie-Okie Music. ASCAPAaird Road
Music ASCAP/Raylene Music. ASCAP), WBM. CS 8.
H100 51 FOP 84

SOULJA GIRL (SOL Ja Boy Music, BMl/CrcomsraI Culal
Music, BMI/Vegaz Muzac, BMI/ColliPark M

Bg/IVEMI Blackwood, BMI), HL. H100 72 POP63 RBH

SPENO THE NIGHT (WamerTamerlane Fublishing,
BMI Checkman, BMINess, ASCAP/Nitty & Capone.
BMIike Lily. BMI), WBM, RBH 85

STAY (Jennifer Netiles. ASCAﬁ

STEALING CINOERELLA (MG Songs ASCAP/CEW
ASCAP/Universal Music Corporalion, ASCAPMacirhyco
Music, /'I/S&AP/ngseam Fuil Circie. BMYFull Circle.

BM
&NGER Please Gimme My Publishing, BMVEM!
BIackwood M)/Datt Life, ASCAP/Zomba Enter 1pnses
ASCAP/Egwin Birdsong, ASCAP). HL/AWBM, H
POP 1 RBH 40
THE STRONG ONE iCareeIs BMG Music Publishing,
BMI/Evansville, BMI/BMG Songs. ASCAP/Jonesin' For A
Hit, BMI), WBM. CS 42
SUFFOCATE (Songs Of Peer, ASCAP/March 9in Publish-
In% A“CAP/MufnlngmdelranI ASCAP/20B2 Music Pub-
STl

ny ASCAP)
omba Enter nses, ASCAP/Tennman
Tunes ASCA B Music, AS APNirginia Beach,
ASCAP/NEM Musxg 4S7ESAC/Dan|ahandz Muzik,

SESACH, WBM

SWEETEST GIRL (DOLLAR BILL) (Huss Zwingli
ASCAP/Sony ATV Tunes, ASCAP/Te-Bass Music.
BMI/EMI Blackwood BMI/Golder Boy Publishing,
ASCAP/Yawehimi Publshing, BM/Anthony K Music,
ASCAP/Clitty Music, BMVCareers-BMG Music Publish-
IIIE BMving, BMI/BEeIaII Music, ASCAP/Famous,

ASCAPMVoney Mack, BME), HLAWBM, H100 86. POP 67

T

TAKE ME THERE (Sor1/ATY Tunes, ASCAP/lslandsoul,
ASCAPMWarner-Tamerlane Pubishing, BMI/Boatwright
Baby. BMI|/Major Bob, ASCAP/Sweef Summer, ASCA
HL/WBM CS 5; H100 22; POP 44
TAKIN' OFF THIS PAIN (Gln Road BMIR €S 51

TANGLEO UP (Off Mﬂy ocker, ASCAP/Universal Music
Cor oralion, ASCAP/Littie Blue Typewriter Music,
BMIsPJ Adminisiration, ASCAP/Moonscar Music, BMS),

HL CS 30

TATIOO (Sony/ATV Tunes, ASCAP/EMI April
ASCAP/Amanda Ghost Bucks Music Group Limited,
BMI/lan Dench Music, BMI), HL, H100 56; POP 33

Data for week of OCTOBER 20, 2007

www americanradiohistorv com

Chart Codes: CS (Hot Country Songs); H'IlDG (Hot IOO Sengs) LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R&B/Hip~Hop Songs).
Licensing Org.) Sheet Music Dist., Chart, Position.

TEACHME (Universal Music Corporation, ASCAP/Latif
Music Publishing, ASCAP/Songs Of Universal,
BMV/Tetragrammaton, ASCAP/Melodic Piano Produc-
tions, ASCAP/HC 1030 Publishing, ASCAP/Smoothve
Music ASCAP/ABlack Productions. ASCAP), HL. RBH 7

TEENAGERS (Blow The Docrs Off Tne Jersey Shore
Music, BMI), WBM, H100 73; POP 4

TE PIDO QUE TE QUEDES \Not LISIed) 716

TE VOY A PERDER (Sony’A IV Discos. ASCAP/WB
Music. ASCAP) LT 19

THESE ARE MY PEOPLE (Universai Music Corporation,
ASCAPMemphersfietd, AbCAP/CaIIVSongs
ASCAP/BergBrain. ASCAP), HL. H100 87

THESE HARD TIMES (U Rule MUSIC ASACP/EMI Aprll
ASCAP. Lucinda Panic Music. BMI/Grand Line Music
ASCAP. Pookie Stuff, BMI). HL. POP 92

THEY KNOW T(DAIL XL Music, ASCAP) RBH 73

THINGS THAT NEVER CROSS A MAN'S MIND
E\I?Imensmnal Songs Of Rye, SESAC/The Bigger They

ESAC/Cheny Blossom SESAC/Don Poythress,
SCAP/BMG Songs, ASCAP/Warner- TamevIane Publish
In . BMi/Precious Iour Music, BMI), HL/WBM. €S 46

THIIKS FR TH MM Sony/ATV Songs BMI/Chicago X
Soficare BMI) HL, H1004

TIME AFTER TIME (Rellla, BMVSony/ATV Songs.
BMVWB Music, ASCAP/Dub Notes, ASCAP), HL/WBM.

POP 79
ATI S| PUEOO DECIRTE (Edimonsa, ASCAP/Siempre,
ASCAP)LT7

TUWB K/Iusm ASCAP) LT
TUYA (BIU'S Tunes, ASLAP/EMI April, ASCAP/Gurhill
Music, ASCAP) LT 24

o

U

UMBRELLA Songs Of Peer, ASCAPMarch 9th Publish
ing, ASCAP/2087 Music FIJIJIIshIng ASCAP/Suga
ug . BM\/Carter Boys Publ |sh|n§ ASCAP/EMIApnI
P}, HUWBM, H100 26; POI
UNDENIABLE (EMI Backwood, BMI/Faca
BV} M»*auxMemv BMUEMI CMG, BMI), HL POP 98
UN JUEGD enEJn BMI) LT 46
UNTIL THE END OF TIME (Tennman Tunes.
ASCAP/Zomba Enterpnses, ASCAPVirginia Beach,
ASCAP/WB Music, ASCAP/MWarmer] Tamenane Publish-
in BMVDanIahandz Muzik, SESAC/WBM Music,
SESAC/Wamer, SESAC). WBM, H100 2B; POP 62 RBH

VALENTINE (Universal UM%;) ASCAP/MNatting Hill,
BMUA

ASCAP/Young Goldie, ragnfn Songs, ASCAP/Hale
Yeah, SESAC/Feertunes. SESAC), HL. RBH 97

w

WADSYANAME (Hee Bee Dooinit, ASCAP/2 Big Produc
tions, ASCAP/Chenry Lane, ASCAP/Cord Kayla,
ASCAP/EMI April, ASCAP/JackIe Frost, ASCAP/BMG
Songs. ASCAP), CLMHL/AWBM, H100 83: POP 82: RBH

WAIT FOR YOU (Stellar Songs, ASCAP/EMI April,
AP/Sony/ATV Tunes. ASCAP/EMI Blackwood,
Egﬂgwéﬁer Musm Pubtishing, ASCAP). HL. H100 o,
1

WAKE UP CALL (Careers-BMG Music Publishing
BMI Iubmag Twenty Second, BMIValentine Valentine,
ASCAI? BMG Songs ASCAP) WBM, H100 23, POP 17

WATCHING AIRPLANES Sony 'AWTree BMVJoseyblx
Tune. BMi Orer Dann, ASCAP), HL, CS 24

WATCH MY SHOES (IIIII Prouucuon. ASCAPWB
Music. ASCAP), Wi

WAY BACK TEXAS (WamerTamerIane Publishing.
BMILexis Paim Tree Music. BMUB EPLnud Shirt Indus-
tries, ASCAP/Big Loud Buicks, ASC S 29

THE WAY | AM (qCabm 24, ASCAP) H160 37: POP 31

THE WAY | ARE (Vr%wnla Beach, ASCAP/WB Music.
ASCAP/Danjanandz Muzik, SESAC/ANBM Music.
SESAC/Keriokey Music ASCAP/Universal Music Corpo-
ragl% ASCAP, errgLeePubInshmg ASCAP). WBM
H

WHAT DO YA THINK ABOUT THAT {Joneshones Music,
ASCAH Irvmg BMUinventor Df The Wheel. ASCAP) CS

19, H100 99

WHAT IF ITS ME (Sixteen Stars. BMI/Frank Myers
Music. BMUHoriPro Entertainment Group, ASCAP/Break-
lng I\(I%wsqGround Publishing. BMUSony/ATV Tree. BM)).

WHAT 1'VE DONE (Zomba Songs. BMUChesterchaz,
BMVBIQDBIQ Kid, ASCAP/Nondisclosure Agreement,
BMUR: Bourdon BMVK&N Kobayashi, BM{/Pancakey
Cakes, BMI), WBN, POP 5

WHAT KINDA GUNE (Slxleen Stars, BMURPM Music.
BMIHoriPro Entertainment Group, ASCAP/Cal IV Son%s
ASCAP BergBrain, ASCAP/FombuéMusw BMI) CS 33

WHEN DID YOUR HEART GO MISSING? (/ajaro Pub:
lishing, BMI) POP 95

WHEN | SEEU (Breakm h Creations, ASCAP/EMI
Aonl ASCAP/S.M.Y.. ASCAP/Sony/ATV

ASCAP Break North, SOCAN/Sony/ATV Mu5|c Publish-
Iﬂ Canada. SOCAN/Waynne Writers. ASCAP/J. Sewell
I nI'IIﬂ ASCAP’GoI len The Super Kid Music.

WHEN IT RAINS BITAC BMI)CS 49

WHEN YOU'RE GONE (Avil Lavigne, SOCAN/AImo
Music, ASCAP/SonoImck MUSIC BMYEMI Blackwood,
B, HL H1 POP 19

WHINE UP iCopyngm Control/AIQ Publishing, ASCAP/)
Sewell Publishing, ASCAP/Greensleeves, PAS) H100 66

WHITE GIRL foung Jeezy Music inc . BMUAInG Mar
Music. BMUGet Gowp Music, BMVYoun Orumma.
ASCAP/EMI Blackwood, BMI), HL, RBH 82

WHO KNEW (EMI Biackwood BMVP'nk Inside Publish-

g BMI/Maratone AB, STIM/Kobait Music RthShln?
CAP/Kasz Money Publishing, ASCAP). HL, H100 14;

WIPE ME DOWN (Tril} Productions, ASCAP/Boosie Bad
Az, ASCAP/Mouse On Tha Track, ASCAP) RBH 38
WOMAN (Zomba Enterprises. ASCAP/Ahmad's World,
GSUCWABPI/IA yuné/ATV Tunes. ASCAP/Life Print. ASCAP),

YE AINT BOUT DAT (9711 Music Group, BMI) RBH 81

YO TE QUIERO (Unversal-Musica Unica. BMY/L2 Mente
Maestra Music Publishing. BMI) LT 22

YOU AINT KNOW (Money Mack, BMYYoung Money
Pubfishing, BMIWarnzr-Tamertane Publishing, BMY/Scott
%orch Music. ASCAP/TVT Music, ASCAP), WBM, RBH

YOU DONT HAVE TO GO HOME (Sony/ATV Cross Keys.
ASCAP/Hoosiermama Music, ASCAP/EMI Blackwood,
Eg/II/Oklamolm(a; glél Music. BMI/Rich Texan Music,

YOU KNOW WHAT IT IS (Huss Zwi

ASCAP, Quuy/f\ Tv Tunes, ASCAP/Te- ss Music.

BMVEM! Blackwood, BMI/Guerschom Music,
BM/Sony/ATV Songs, BMVCrown Club Publishing

BMi NaInerTamefIane Publishing, BMI), HLAWBM,

H100 52, POP 71. RBH 22

YOU STILL CIWN ME (Scotty And Soda, ASCAP/New

Zoo Ba% ASCAP/WB Music, ASCAP/Curb Songs

ASCA hanne Monk. ASCAP/Gremlin Comer, ASCAP)

ZUN OAOA (CMG PubIIshlng ASCAP/Wise W Puslbish-
ing, ASCAP) LT

CHARTS LEGEND on Page 102

s B B

o R — e


www.americanradiohistory.com

BROADCAST DATA STYSTE_M.'S,_

nielsen

8DS

www.tbdsonline.com

—ces &

SPIN AWARD WINNER

T A |

=
-

800,000 SPINS

Avind-Up
Jniversal Republic

With Arms Wide Open/
Here Without You/

700,000 SPINS

The Middle/ /Dreamworks

600,000 SPINS

Sold (The Grundy County Auctian Inddent)/ ry rAtlartic
Check Yes Or No/ ) /MCA

500,000 SPINS

Crash Into Me/ /RCA

She's So High/ /Columdia

Big Yellow Taxi/ /Gafen

I'm With You/ {Artsta/FMG

Meant To Live/ /Columbia

Lonely No More/ Melisma/Atlantic

How To Save A Life/ {Epic

400,000 SPINS

Over And Over.

300,000 SPINS

Listen To Your Heart/ /Robbins

What Goes Around..Comes Around/

Big Girls Don't Cry/ /Will.L.Am/A&M/Interscope
Umbrella/ /SRP:Def Jam/IDJMG

200,000 SPINS

/Ekekz-a/At entic
/Dreamworks
/WP/At antic
/dive/Zomba
Gone/ /Columd a
Arista Nashville
/Roadrunner/Lava/Atlantic
< /Machine Shap/Warnzar Bres.
/Mosley¥Blackgraunc/Int2-scope

w /Derrty/Fo Reel/Cura/Universz

/Jive/Zomba

Turn The Page/

I Miss My Friend/
Gimme The Light/
Like | Love You

She’s Everything/
Rockstar/
Where'd You Go/
The Way | Are/

100,000 SPINS

Redeemer/

I'll Be Around/
Holy Is The Lord/
Praise You In This Storm/
Take Me As | Am/ |

Who Knew/
Stay With You/
2 Step/ /Koch
Sexy Lady/

A Different World/
Little Wonders/ Yalt Disney/Melisma/Atlantic
Shawty/ 'Slio-N-Slide/Atlantic

First Time/ 'Geffen
Crank That (Soulja Boy)

Never Wanted Nothing More
Let It Go,
Stronger/

/word-Curb
/U-Watch
sixst2ps/Sparrow/EMI CMG
/Beach Street/Reunion/PLG
Mat-iarch/Geffen/Interscope
/LaFace/Zomba
/Warazer Bros.

/Yung Boss/Koch?Epic
Lyric Street

/ColliPar</Intersaope
ney /BNA
Imar.i/Geffen
/Roc-A-Rella/Def Jam/IDIMG
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MUSIC

GAMES/PRODUCTS

Aleken Gam@/ Board & Card games, 2008 Calendar

Cool, Fun and Interesting
Rock Trivia 365 Days of the Year!

THE DAYS THAT ROCK 2008

UN FACTS
T

BRAlNlB EvaT'SGS
-R[ViA 44D ALL THIN
%II;IéK END ROLL!

SSUUERT LYY

" ROCK AND ROLL
TRIVIGLOGIES™ |,
is the COA2LETE Rock |
music tri=ia board game [
wjth over 50‘ years

| ® Daily box calendar
e Use clues to solve daily
“Brain-Rockers”
e Greas holiday and corporate . B
gift item! g5 MSRP

were $12°0 Ttrigg 0 A9
For retail or consamer orders call us toll ﬁ'ee or vis’ifus at

1*8’1‘7 m-i’?dﬂ www. g%

N A
Weldon, Williams & Lick » 800.242. 4995
www.wwitickets.com

STEEL MILL

LIVES AGAINTN MEGA INTERNATIOMAL RECDRDS
Featuing Uneleased Springsteen Sargs!

The Dead Sea Chronicles

The Decd Sea Choricles fearures fracks wrttea by Bruce Spangs=en that
have nevetbeen eleased or recorded belore? Fecturing The £-S-eel Bandis
ongingt Jrummer Vint “Mod Dog” Lopez, The Lead Sec Chichicles has
been re-eased theaugh Mega Intemotionol Records.

Vini *Mcd Dog” Leoez has tesn involved in the music busine=s 10 ove forty
years. ™ 2 196C s Vini and Danny Federici ware looking fo- a gmitar player
who conld sing, when thay encountered Bnice Springsteen. 3ruco joined

their basd where things evolved fiom there, such 2i Sleal Mi. cne eventually
e E-Stieed Bond. Wini ployed on Bruce's fisst two albums. “Greefings fom
Asbury fark.” anc “the Wid, The innocent anditie E-Sireee Sautfia * Since
then, Vial has plamed songs an Bruce™s “Trocks.” "18 Tracks. “and The Zssestial
Bruce Springsteen

Vini hac the Idea of perfarming and recording he Steel Mill ongr for o
while og no one has perfcimed these songs live far dver thithy yecss Bauce
has given fm permision yects ago lo periormthe St hMill matwrial, but
10 be swwe, he me- backsiage with Bruce at the Meadowiancs shew on
July 21, 20C3 ond 3gproval was given fo perforn and record STEE MILL
songs. after that ™ink piayed Spirt in the Night with the band Vi is ncw
coing just that with his baad Steel Mill

web site: www, docholiday.com
eMail: Mhisit@ace com
Tel: (75M 827-873

SHOWCASE
, ’ , mm For ad placement in print and online write to jserrette@billboard.com or call 800-223-7524
CD STORAGE BINS

SERIOUS STORAGE!

TRUE ARCHIVAL STORAGE FOR 1,000 CD’S IN A 2'x2’ SPACE

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily
constructed from four layers of thick, virgin vinyl. Its solid,
reinforced seams are welded on all sides for superior strength
and durability. It’s the only sleeve on the market that stores
every part of the original CD without risk of damage, so you
don’t have to cut, fold, or discard the artwork to store your
CD’s. Advanced scratchless, anti-static, non-stick cushions
protect both sides of the disk. Custom index labels provide
generous room for information. When assembled,

the disk, label, booklet, and the tray
card! combine to
make one strong,
slim, CD archive.

The Jewelsleeve is
simply the best
all-in-one sleeve
available anywhere!

Please visit us at:
www.jewelsleeve.com
or call Joe at 1-800-863-3312
and ask for free sample!

e ——

INTRODUCING

a Reach the high-powered world of music and
I r entertainment! Feature your products & services
. in our new advertising spotlight, Music Showcase

] _—-’;' _ﬁs.:ﬁ H
' CHARTER

ADVERTISER
=== PROGRAM
Cali for details on

this outstanding

e —— offer!

CATEGORIES INCLUDE:

Pressing Plants & Services ¢ Professional Services & Suppliers
Merchandise Suppliers » Apparel & Specialty {tems Manufacturers ¢
Recording Studios/Education ¢ Packaging & Mailing Supplies ¢
Digital Music Companies & Services

Music Showcase appears in full color every week in Billboard.

To place Music Showcase ads, please contact:
Jeffrey Serrette at 646-654-4697
or email jserrettef@billboard.com

www americanradiohistorv com
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

B Y ARIKETPLACIE

For ad placement in print and online call Jeff Serrette 800-223-7524 or email: jserrette@billboard.com

: HELP WANTED REAL ESTATE

Do you have a passion for music?
Do you have what it takes to make a difference?
If you said yes, then The Recording Academy® is looking for you!

The National Academy of Recording Arts & Science, Inc., best
known for the GRAMMY® Awards, has an outstanding opportunity
in their Member Services Department for an Executive Director of
their Philadelphia Chapter. Based in Philadelphia, this passionate
individual will create and manage programs that benefit members
and the music industry at large.

The ideal candidate will have strong current relationships with rele-
vant high profile music industry professionals in the local market.
Direct experience cultivating sponsorships, establishing and produc-
ing events of the highest standard and employee selection and
development is required. Strong financial management experience
and exemplary communication skills including presentation and
facilitation are necessary.

Please forward your résumé to:
Jilene Rackemann
Wentworth Recruiting
WentworthJob4 @wentco.com
Fax 310-601-1801 — EOE

FOR LEASE

* Landmark Building On Music Row

* Ample Parking With Easy Access

* Excellent Visibility

* Class A Office Space

3 . * Convenient to Vanderbilt < Downtown
i High Ceilings

¥ © Fireplaces

= Hardwood Floors

29 Music Square East

Nasbhville, Tennessee 37203

Call for information Y
Lura Bainbridge '
Owner/Agent

(615) 300-6762

SMITHSONIAN FOLKWAYS RECORDINGS

Seeks a proactive and creative e-marketing
specialist with extensive knowledge and
experience of online markeling techniques
and practices. For further details and to
apply go to www.sihr.si.edu, vacancy
#07-EP-293201-TRF-CFCH.

The Smithsonian I[nstitution is an equal

Call attorney
Jeffery Leving
312-356-DADS or visit

opportunity employer.

WANTED TO BUY

CDs DVDs VINYL

Posters, Memorabilia, Awards,
Concert Swag, Sheet Music & more!
We specialize in rare collectibles.

TOP PRICES PAID!!
We travel worldwide for valuable
collections.
ROCKAWAY RECORDS

www.dadsrights.com

Kreiselman Music

Publishing presents

323-664-3525 “YOU WOULDN'T
wi@rockaway.com UNDERSTAND”

STORE FOR SALE

composer of There 1 Go

CD TRADER
In Los Angeles is for sale.
CD/DVD/LP store, very profitable for
12 years. 2007 is best year ever,
$1.7m revenue asking

$575k

and the lyricist of
Unchained Melody
Listen . ..

FATHER’S
RIGHTS!!?

MUSIC
PUBLISHING

The haunting new ballad by the

KreiselmanMusicPublishing.com

Michelle Ono 310-442-3696

212-410-5059

POCGNOS P!

RIVATE ESTATE
]

FAME RANCH

Be a part of the Musiq Heritage of
Muscle Shodls, AL. The owner of

Fame Reoording Studios is
selling his 9200+ sq. ft. 6 BR 6
BA Ranct. Tris property is
situated-on 3 beautifully

Locat=d on 30 acres in beautiful
Poconos Mtns. Views of ‘
Camelback Mtn. and DWG.
6 becrooms, 7 baths, Media rm,
4 fireplaces, indoor pool, gym,
7 zar garage. $2.8 Million
Cal Jane at 570-460-6449

email - janelw@ptd.net

landscaped acres. $695,000.
This home can b2 purchased with
up to 294 additional acres.
Call Larry Grzen with Century 21
Clement Realty, Inc. at
(25€) 335-3577,
email: L.Grean@century21.com

T-SHIRTS

RECORDING
STUDIOS

JOHN STORYK 1,100 sq. ft.
COMMERCIAL RECORDING
STUDIO, Otari console 2” Analog,
Pro tools Hd 3. Great location
45 min. to NYC. Great lease.
Retiring www.mediarecording.com -
Steve - 516-859-3797

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!

While other people are raising their prices. we
are slashing ours. Major label CD’s, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplc Muslc, Inc.
P.O.Box A Trenion, N.J. 08691-0020
email: scorplomus@aol.com

Doalbiun tor sl [rsiiris?

BACKSTAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/fiyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)

Hour've found

SERVICES
1,000CDs

in full-color jackets for just

Call today for
your free catalcg!

1-800-468-9353

www.discmakers.com/bb

> DISC MAKERS®

PSYCHIC
SPIRITUAL HEALER
All LOVE issues - Romance
Intimacy, Conficence, Seif-esteem,
Reunite yaur over NOWI
For your guidance to Hapginess -

(Starpsychiccenter.com)
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LEGAL NOTICE

UNITED STATES DISTRICT COURT
CENTRAL DISTRICT OF CALIFORNIA
WESTERN DIVISION

NATHAN EAST. et al.
Plaintiffs.

VS,
TWENTIETH CENTURY FOX FILM CORPORATION, et al.
Delendants.

UNIVERSAL MUSIC CORP., e/ al.
Plaintit's in Intervention,

VS,
TWENTIETH CENTURY FOX FILM CORPORATION. ef al.
Defendants.

CASE NO. CV 04-4920 GAF (SHx)
CLASS ACTION
SUMMARY NOTICE FOR PUBLICATION

Hon. Gary A. Feess

TO: ALL PERSONS WHO ARE THE CURRENT LEGAL OWNERS OF ANY RIGHT OR CAUSE OF ACTION ARISING FROM THE COPYRIGHT IN A MUSICAL COMPOSITION OR SOUND
RECORDING THAT WAS BROADCAST, CABLECAST. COPIED. DISPLAYED. DISSEMINATED. DISTRIBUTED. EMBODIED. EXHIBITED. PERFORMED, RECORDED. REPRODUCED.
SYNCHRONIZED. SYNDICATED, TELECAST. TRANSMITTED OR  OTHERWISE USED IN CONNECTION WITH, OR AS PART  OF, THE !
TELEVISION SERIES SANTA BARBARA IN ANY MANNER OR IN ANY MEDIUM. WHETHER NOW KNOWN OR HEREAFTER DEVISED, ANYWHERE; |

AND

ALL PERSONS WHO ARE THE CURRENT HOLDERS OF ANY MONETARY OR ROYALTY INTEREST ARISING FROM THE COPYRIGHT IN ANY SUCH MUSICAL
COMPOSITION OR SOUND RECORDING THAT IS LEGALLY OWNED BY A DEFENDANT IN THIS ACTION. AN ENTITY OR COMPANY AFFILIATED OR RELATED TO A DEFENDANT,

OR AN ENTITY IN WHICH A DEFENDANT OR ANY RELATED OR AFFILIATED ENTITY HAS A CONTROLLING INTEREST:

YOU ARE HEREBY NOTIFIED that a settlement ol the above-captioned class action has been
reached. The settlement is subject to approval by the Court.

A hearing will be held before the Honorable Gary A. Feess a1 the United States District Court for
the Central District of California, Western Division, 255 East Temple Street, Los Angeles. CA 90012,
on January 23, 2008. at 9:30 a.m. The purpose of the hearing is to determine: (1) whether the proposed
settlement of the claims n this class action litigation
(the "Class Action") as contained in the Stipulation of Settlement on file with the Court ("Stipulation™)
should be approved as fair. reasonable and adequate; and (2) whether the Judgment dismissing the
Class Action with prejudice should be entered.

It you are (a) the current legal owner ol any right or cause of action arising from the copyright in a
Musical Composition or Sound Recording that was broadcast, cablecast. copied. displayed.

(the "Notice"), you may obtain copies by writing to the Settlement Administrator at
Santa Barbara Class Settlement. Settlement Administrator, ¢/o The Garden City Group. Inc., P.O. Box
9149,  Dublin. OH 43017-4149.  An Internet website has been created (@
give you additional information regarding the settlement and assist you in determining whether you are
a class  member. The  website  describes the  musical  compositions  and
sound recordings to which this settlement applies. To access that website. go to:
www.SantaBarbaraClassSettlement.com.

The Notice describes the lawsuit and the procedures for submitting a claim for a share of the
settlement, objecting to the settlement, or opting out of the Classes.

PLEASE DO NOT CONTACT THIS COURT OR THE
CLERK'S OFFICE REGARDING THIS NOTICE.

| disseminated, distributed. embodied. exhibited, pertormed, recorded. reproduced. synchronized.
syndicated. telecast. transmitted or otherwise used in connection with. or as part of. the television
series Sunta Barbara in any manner or in any medium, whether now known or hereafier devised,
anywhere: or (b) a current holder of any monetary or royalty interest arising from the copyright in any
such musical composition or sound recording that is legally owned by a defendant in this action, an
entity or company affiliated or related to a defendant. or an entity in which a defendant or any related or
‘ affiliated entity has a controlling interest. your rights may be affected by the settlement of the litigation.

DATED: September 24, 2007

BY ORDER OF THE
UNITED STATES DISTRICT COURT
FOR THE CENTRAL DISTRICT OF

CALIFORNIA.WESTERN DIVISION
It you have not received a detailed Notice of Proposed Settlement of Class Action

Limited Edition Posters
30 Histori¢c Covers To Choose From

LARGE POSTERS: $295 pIUS Shipp"\g. Image @ze m apprax 22" x 30 (Paper size: 24" x 327)
MEDIUM POSTERS: $195 plus Shipping. Image size is approx 15" x 20" (Paper size: 17" x 22")

FrameA Piece of Billboard History
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LITTLE BIG TOWN: RICK DIAMOND/WIREIMAGE.COM

g™ . mgm . .-
TURNTABLE
Send submissions to: exec@billboard.com

RECORD COMPANIES: Hollywood Records in Burbank,
Calif., promotes Brian Ressler to director of digital mar-
keting. He was the label’s manager of digital marketing.

Koch Records names John Dolan VP of sales. He previ-
ously held the same title at TVT Records.

WEA Corp., adivision of Warner Music Group, elevates
Ariel Taitz to senior VP of business and legal affairs. He
was VP/assistant counsel at WMG’s distribution compa-
nies (WEA and Alternative Distribution Alliance), as well
as Atlantic, Warner Bros. and Rhino.

Universal Music Group Nashville appoints Bruce Shindler
VP of national promotion for Mercury Nashville and promotes
Katie Dean to VP of radio marketing for UMG Nashville. Shindler
held the same role at Mercury/MCA, and Dean was director.

Show Dog Nashville names Sloane Cavitt sales and mar-
keting coordinator and Alison Sparico promotion coordi-

nator. Cavitt was an intern at Universal Music Group Nash-

ville, and Sparico was an intern at Warner Bros. Nashville.

SHINDLER

TOURING: AEG appoints Cara Vanderhook communica-
tions and marketing services manager for Los Angeles
venues Staples Center and Nokia Theatre L.A. Live. She
was communications coordinator.

Palace Sports and Entertainment names Larry Thomp-
son VP of sponsorship development. He was director of
corporate marketing.

PUBLISHING: Murrah Music in Nashville taps Dan Ekback
as senior director of administration and international affairs.
He was VP of operations at Bluewater Music Services.

MEDIA: Nickelodeon/MTVN Kids and Family Group names
Doug Cohn senior VP of music marketing and talent. He
was senior VP of video promotion and production at
Atlantic Records.

RETAIL: Best Buy names Darren Jackson executive VP of
the customer operating groups. He was CFO.

RELATED FIELDS: Koch Vision, the home video arm of
Koch Entertainment, appoints Steven Galloway VP of ac-
quisitions. He was an acquisitions consuitant for indie dis-
tributor Shout Factory.

Initiative Musik in Germany appoints Dieter Gorny chair-
man of its supervisory board. He is deputy chairman of
the German Recording Industry Assn. and former CEO of
music TV channel Viva.

Performing rights organization SESAC promotes James
Leach to senior director of writer/publisher relations. He
was director.

—Edited by Mitchell Peters

REGIONAL MEXICAN MUSIC SUMNMIT

With a jump in attendance and the benefit of a new awards show,
Billboard's second annual Regional Mexican Music Summit enjoyed
exponential growth from its successfut 2006 launch. Presented in
association with Starbucks, the three-day summit, held Oct. 1-3 at the
Universal Hilton in Los Angeles, received national press coverage and
presented unprecedented networking opportunities for the top-selling
genre of Latin music in the country. continued on page 110

o Voces del Rancho performed an acoustic set during the ASCAP
Acoustic Showcase at the Rumba Room in Universal City Walk.

g Pricing and innovation were key discussion points at the retail
panel. From left are Three Sound Records directar of sales Daniel
Fernandez Garcla, Ritmo Latino president David Massry, Handleman
Latin product manager Sandra Ramirez, Univision Music Group VP of
sales Jeff Young and Billboard director of charts/senior analyst Geoff
Mayfield, who moderated.

o The "Women of Regicnal Mexican” pose next to the Billboard cover
published the week of the summit. in the back, from left, are

Yolanda Perez, Diana Reyes, Virginia Terrazas and Marisol Terrazas
of Los Horoscopos de Durango and Billboard executive director of
content and programming for Latin music and enteértainment Leila
Coba. who moderated. In front are Jenni Rivera, left, and Graciela
Beltran. The pane, sponsored by peermusic was preceded oy a
presentation fram peermusic Anglo Americen region president Kathy
Spanberger. PHGTO COURTESY OF JOHN SHEARER/WIREIMAGE.COM

o \Ways to maximize digital and mobiie presence and sales fot
regional Mexican music were discussed at the digital cormzetior
panel. From left are Univision Movil VP of mobike cortent and s2rvices
Chrisscpher Brunner, Macheta Music/Machete regional music
marketing manager Arturo G, panel moderator and Bilboard latin
correspondent Ayala Ben-Yehuda, Univisioncom ¥VP/GM Bruno Lopez,
SoundExchange Latin music outreach consuitant Herman Reodriguez-
Bajandas and MySpace senior marketing manager of music and
contznt Roslynn Cobarrubias. The panel was preceded by a
presantation from DJ "BMil” Nahum Madrid from Batanga.

e Los Morros del Norte rocked the house &t the cpaning-right
showcase, presented by Promotores Unidos.

WORKS

FUNDS FOR COLLEGE STUDENTS

MerleFest 2008, a tribute to the memory of Merle Watson—
and celebrating the music of Merle and his father, Doc Wat-
son—touches down April 24-27 on the campus of Wilkes
Community College in Wilkesboro, N.C. Presented by home
improvement center Lowe’s, the four-day music festival will
feature performances by Sam Bush, the Old Crow Medicine
Show, Ricky Skaggs & Bruce Hornsby, the Avett Brothers
and others. MerleFest raises money for Wilkes Community
College and more than 50 nonprofit organizations.

TALK OF THE TOWN

Taking a New York promo break fromits
spot on tour with Sugarland (which lately
has been doing an excellent bluegrass
version of Beyoncé’s “Irreplaceable,” by
the way) and ramping up to the Nov. 6
Equity Music Group release of its as-
tounding new “A Place to Land,” co-ed
Nashville foursome Little Big Town
stopped by New York’s Housing Works
Bockstore Café Oct. 8 for anintimate set.

Track had fun figuring out which
songs sound more like Fleetwood
Mac’s “Go Your Own Way" (the new
record’s great, anxious “Fine Line”) or
more like Fleetwood Mac’s “The Chain”
(“Bones,” off LBT’s platinum 2005
breakthrough “The Road to Here”), not
to mention which sound more like Neil
Young’s “Old Man” (“Vapor,” another

devastating new one).

Track’s only complaint about the
set was how many new 30ngs were
left unplayed: “Novocaine,” “Evange-
line,” “Firebird Fly,” “Fury.” Singer/
guitarist Jimi Westbrook told us he
hears the Eagles’ “Life in the Fast
Lane” and the Gap Band in “Fury.”
We'd toss Don Henley’s "Dirty Laun-
dry” and the Beatles’ “Come To-
gether” into that equaticn. However
you stack it up, it’s got the funk.

JOI DE VERVE

Indie rockers were abuzz last manth
when word leaked out that My Bloody
Valentine might play its first show in
more than a decade next Aprll at the
Coachella Valley Music & Arts Festival in

Indig, Calif. Now, Track understands it's
very likely that fellow re-formed Brit
band the Verve will alsc taka the stage
at the event. The Richard Ashcroft-led
outfit has been at work an its first album
since 1997’s classic “Urban Hymns,™ and
will play 11 U.K. shows in November and
Drecember to test the waters.
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[l INSIDE TRACK

REASONABLE DOUBT

It's been six y2ars since the last No Doubt album, and in
the time since, Cwen Stefani as become an even bigger
worldwide superstar thanks to two hit solo albums. But
according to Stefani
STEF.AN!I manager Jim Guerinot,
No Doubt is recording
tracks for a new project
without Stefani. “They
will be recording all to-
getherinthe new year,”
he says.

Stefani, who is now
in Europe for some
shows, will be on the
road in North America
until early November,
potentially signaling

‘8

N
ki
.'1

REGIONAL MEXICAN MUSIC SUMMIT

cantinued from page 109

Evert highlights included the opening-night showcase
prasented by concert promotion association Promotores
Unicos, which alsd staged the first Premios Premmusa
Awa-ds, hosted by Pablo Montera and featuring performances
by Diana Reyes, Faquitz la del Barrio and Conjunto Primavera;
tn2 first “Women of Regional Maxican” panel, featuring the
t2> sfemale acts in the genre; the ndustry leaders panel; and
t12 ASCAP Acoustic Showcase. p-1GT0S: COURTESY OF ALEXANDRA
V/AMAN/WIREIMAGE.COIM EXCEPT WHERE NOTED

Label heads from across th2 country discussed new

business models. From left are Universal Music Latino
pras dent John Echevarria, Venevision International VP of
mus ¢ Jorge Pino, panel moderato- and Billboard executive
diector of content and programm ng for Latin music and
erte-tainment Leila Cobo, Disa VP/GM Carlos Ruiz Diaz,
Balboa Records president Adriana Rios and Machete Music
pras dent Gustavo Lépez.

Los Aliados de la Sierra elicited cheers from attendees at
the luncheon shcwcase.

paign for last year’s un- Getting acts in the hands of brands was the topic for
derrated “The Sweet Licensing th= Band.” Standing, from left, are Orjuela
. k Entertainment prasicent Eddie Orjuela, Billboard executive
Escape.” But there’s di-ector of coqtent and programming for Latin music and
R ertertainment Leila Cobo, panel m oderator and Roptus
Tlkiohafourthgingig executive VP Richard Bull, Universal Music Latino senior
from the set; Track VP of marketing/A&R Walter Kolm and Twiins Enterprises
« : » : founder Omar Valenzuela. Knezl ng, from left, are Orjuela
votes for the moody “Early Winter,” which soundtracks Entertainmen: executive VP Jim Bilello, Grupo Montez de

a new Stefani ad for HP, or “U Started It,” a pop gem a Durango lead singar José Luis Terrazas and Twiins
= - Enterprises founder Adotfo Valenzuela.
la Madonna’s “Borderl ne.

O Los Angeles’ leading radio hosts were the stars at the “DJ
Power” pane, sponsored by Batanga, and moderated by
Rad o & Reco-ds Latin “ormats editor Jackie Madrigal. From
|2t are Spanish Broadcasting System’s “El Cucuy de la
Manana” host Renadn Almendarez Coello, Univision Radio’s
La eligrosa’ hcst Rocio Sandoval and La Que Buena’s Juan
Carlos Razo. PHO C: COURTESY OF JCHN SHEARER/WIREIMAGE.COM

e Los Tiranos del Norte perform at the ASCAP showcase
at the Rumba Rcorm in Universal City Walk.

e Luna Commurications chairman/CEO Abel de Luna, far
left, led the ciscuss on on challenges and solutions for
tcurng. Pictu-ed witn Luna, frcm I2ft, are Live Nation senior
Y2 of special markets Emily Simonitsch, Cardenas Marketing
Natwork CEO Henry Cardenas. Planet Entertainment
president Ariel Rivas, Billboard executive director of content
and programming fcr Latin music and entertainment Leila
Cobio and Vakdiv a Marketing Group president David Valdivia.

the end of the cam-

i "y ; 27
HISPANIC WGMAN OF THE YEAR
£merica Fer-era rece ved theHoilywood Reporter/Billboard's
imnaugural Hispanic Woman ot the Year Award at the Hispanic Women

i Entertainment Breakfast, presented by Nielsen Oct. 9 at the
l—ol\ywood Roosevelk Hotel. FOTO: COURTESY OF VINCE BUCCI/GETTY IMAGES

ABOVE: The Nizlsem Co. exezutive VP/Nielsen Media Research
dhairman Susan Whiting, left, with America Ferrera. . vy ] = J
— —_—— . & e ... 1%
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