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Newsl-ocus

Poleman Stays Put

Tom Poleman has inked a multiyear deal

10 remain as OM of Clear Channel

CHR/Ztop 40 WHTZ (Z100)/New

York and senior VP

of  programming

and marketing  of

CCNY. which in-

cludes WAXQ.

WKTU., WWPR,

WLTW and WALK.

As part of his new

Poleman deal. Poleman will

also play 2 major role in the national

expansion of “Elvis Duran & the

Morning  Zoo.” currently  heard on
Z. 100 and WHY1 (Y 100)/Miami.

Its no that EMI  North
America was also romancing Polenman
tor an exccutive-level position: 1 think
EMI is in a great position with Terra
Firma.” Poleman says, “Guy Hands,
Ashley Unwin and Billy Mann are bril-
liant, and I have no doubt that they will
do amazing things to benetit our entire
industry.” he says. " But at this time in my
life. radio is still my home. | have six
great radio brands to work with, and
we're at the birth of 2 new ratings
methodology. and that is very exciting.
We continue to be at a crossroads for

woret

radio  with
believe there is a way for that t
£ to work to our advantage. | want to
see that through.” —Kevin Carter

new  technology ad |

nolo-

Cumulus Signs For PPM

Cumulus Media has signed a multiyear
agreement for Arbitron’s Portable People
Meter ratings service for 33 stations in
cight  markets:  Adanta,

Dallas-Fort Worth., Houston
Indianapolis. Kansas City, Nashville

San Francisco.

Arbitron siys the aggreement prowvides that
Cumulus will subscribe to the PPM service
as and when it is introduced in cach nuarket.

Arbitron has now inked deals with
13 of -the 15 radio  groups.
Entercom Co tions and Sal

II)P
munic

Commu
Houston and Philadelpl
Iy live with the PPM service: New York

goes live later this year,
—Mike Boyle and Katy Bachman

ns have yet to sign.

e curent-
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Mason Shuffles CBS Radio
Management Team

Seven months into his position as president/CEO of CBS Radio, Dan
Mason rolled out a najor restructu
Flastening the reporting structure and ¢ g the renmaining theee
reggional manager positions, Mason will assy irect ovensight of the
company’ 57 stations in the top narkets: Boston, Chicago, Dallas.
Detroit. Houston, Los Angeles, New York, Philadelphia. San Francisco and Washington.

Scott Herman—who was named executive VP of operations, from executive VP off
the Eastern aegionr—will oversee the 87 wations outside the top 10,

Regional managers Don Bouloukos and Lisa Decker take on new roles: Bouloukos
becomes senior VI market manager for New York and seniorVP/GM of sporis WFAN
in the market. Decker is now senior VP/GM in Seatdde and Portland, Ore,

Mason abo named Michael Weiss president of sales for the
group. replacing Michael Kincaid, who recently resigned due to
medical reasons. Long familiar with CBS’ radio portfolio, Weiss

g in the exceutive suite.

Interep since 1994,

ization is designed to implement a streamlined
. moving our division toward a more fully
responsive and profitable position,” Mason says. —Kary Baclunan

NUMBER CRUNCH

3% 136 S8M

The net loss in dollars

that Sony BMG Musk
Entertainment posted on sales
of $851 milfion In its fiscal sec-
ond quarter, which ended Sept.
30. The company attributed a
10.2% drop in sales to the
decline of the physical-music
market and to fewer major
artist releases this year.

The number of continuous hours
that WKLW/Indianapolis person-
ality Matt Albro recently spent
on the air, which he claims
breaks the world record previ
ously held by Stefano Venner of
BBSI Radio in Alessandria, Italy.
According to the Guinness Book
of World Records, Venneri spent
135 hours an the air in 2006

The percentage of 14- to 24
year-olds in a Paragon Media
study who said that a majority
of their music fistening time is.
spent on sources other than ter
restrial radio, mcluding CDs.
MP3s, iPods, streaming and
satelfite radio. Forty-one percent
of the group spent time fistening
to recorded music on the radio

House Members Pressure
Martin To OK Satellite Merger

Eleven members of the House—all but one of them Democrats—sent a letter to FCC chair-
man Kevin Martin Oct. 25 to express their “ardent support” for the proposed $13.6 billion
merger between satcasters Sirius and XM. They believe the proposal is in the public interest
and that the new entity will be “able to meet the content needs” of the public “with excep-
tional digital sound quality and no commercials at relatively low costs to the consumer.”
The lawmakers argue that “consumers have a plethora of choices for their musie and
audio entertainment needs” but that in the 10 years since the radio industry has undergone
“ J e ity in progs ing has d d. They d that
“synergies created by the merger of Sirius and XM will create new opportunities for this
type of diverse programming that has been overlooked by ial radio broad <
NAB executive VP Dennis Wharton rejected the claims that a merged operation might
serve “consumers better than competition” and that radio programming diversity has suf-
fered in recent years, “One need only ook at the explosion in foreign-language radio sta-
tions—where the number of Hispanic stations has doubled in the last 10 years—to appreci-
ate the fact that local radio is indeed responsive to serving niche audiences with specialized
formats.” —Jeffrey Yorke

L " -

over

has served as president of sales for the CBS Radio division of|

ON THE WEB
WCKG Ends A Decade
Of FM Talk

A change at CBS Radios WCKG/Chicago
has et format void in the city that helped
pioncer FM talk, Struggding since Howand
Sterns January 2000 departure for Sirius
Satedlite Radio, WCKG et its stable of ik
Tosts o Okt. 29, shuttling afternoon driver
Steve Dahl to mornings on adult hies sister
WIMK (Jack-FM). The move cnds mone
than a decade in the format for WCKG and
wts up 4 morning battle between two old
teanmuates, Dahland Jonathon Brandmcier,
who recently returied to morning drive at
Emmis clawic rock WLUP (the Loop).

Along with Garry Meier and Dy
Bonaduce, 1ahl and Brandmeier were part
of Evergreen Medias personality-centered
vension of the Loop, a forerunner of the FM
talk format in Chicago.

=1 applaud CBS senior VP/market
er| Rt 7. n for keeping
d like Steve Dahl in Chicago and

e

ing the tradition of great radio
es no other market can com-
pete with," WLUP GM Marv Nyren says.

The WCKG flip abo creates
sports radio battle. With the Chicago Bulls
leaving WOCKG to return to ESPN sports
WMVE they go up against the Chicago
Blackhawks, whose games air on rival CBS
sports WSCR. —Mike Stern

new

Lincoln Expected To Sell
Broadcast Unit

Lincoln Financial. which weeks ago began
weighing options for its broadeast division,
has able $1.2
billion offer trom privately held TV group
Raycom Media, acconding to Reutens. It is
unclear whether Rayeom will keep the
1 to . thind party.
The broadeasting division includes 18

radio stations or sell th

radio stations, three TV sations and a sports
svudicatic

md production business,

v another leading bidder was
the Randy Michack-led Oak Hll Pare-
ners, which has been punsaing creation of

a radio unit. Other groups believed o be

intersted in Lincolns radio stations are

Cox Radio. Cumulus, Bonneville and

Jethrey Yorke

Entercom.

NEWS UPDATES AROUND THE CLOCK
www.RadioandRecords.com

24/7 NEWS ONLINE @ www.RadloandRecords.com
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Opie and Anthony

O&A Dropped By Three
CBS Affiliates

CBS  Radio rock  WYSP/Philadelphia
dropped the syndicated “Opic & Anthony
Show™ Oct. 24, one day after Gregge
“Opic” Hughes called WYSP P John
Cook a“wusic boy™ on the air and ramed
about how he and co-host Anthony €
Thad not been in contact with the station i
more than a month,
WYSPE s currently
playing. music in the
time shot, while mar-
ket speculation has
WYSP  afiernoon
host Kidd Chris shd-
ng  into
though station GM David Yadggroft' says
that “there is nothing to report™ reganding
Chris or another host tor mornings.

OKA and Chris are trending up in adule
18-34 in their nspective davparts. acconding
to june-Seprember Portable People Meter
data for Philadelphia. OXA went 2.5-3.3-
3543 while Chris moved 3.4-3.7-6.9-7.0.

OXA have abo lost two other CBS Radio
athiliates: talk WOKG/Chicago, due to a for-
mat Hip. and alternatve WIPBZ/ West Palm
Heach, which has vet to officially announce
its new norming show, —Mike Boyle

nornings,

Senate Committee
Clears Way For
Thousands Of LPFMs

The  Senate Committee
opened the door Oct. 30 for thowsakd more
LPFM stations to hit the air in rural com-
mumities and ngor markets alike, By a con-
semsus vote, the panel sent the Local
Community Radio Act of 2007 (8.1675) to
v Leader Harry Reid's (1)-Nev)
. \\lll‘l\ it could be scheduled for a full
Setate vote, probubly carly next vear.

The measure, mirrored by a Howse venion,
drops  thind-adiacency-channel - protections

Commernce

WWW.RADIOANDRECORDS.COM:

Deregulation

radio envi
chairman Sen. Dani
tions and six TV stations in seven states.

rent ¢

properties in the same cil

NAB's Withers Wants
‘Reasonable’ Ownership

NAB Radio Boand chairman Russ Withers told a Senate Commerce Committee that
broadeasters are not asking the FCC for “total deregulation,” but rather just an updac-
ing of rules. “Our message is simple: We must have reasonable rules that reflect the cur-
" the veteran Midwest broadeaster told commiteee
Inouye, D-Hawaii. Oct. 24. Withers operates 30 local radio sta-

“Some will angue that the changes to the broadeast ownership rules adopted in the
96 Telecom Act have not served the public interest. But they forget that . ..
mented broadeast indusery—particulardy radio—was in serious trouble [then)™

No matter how thoughttul Wichens” angument was, he's got tough sledding ahead.
Following a press conference in the U.S. Capitol held by Sens. Byron Dongan, D-N.D.,
and Trent Lott, R-Miss., where they launched an all-out effort to stop FCC chairnan
Kevin Martin from loosening ownership rules, Lote showed no sympathy for struggding
media companies seceking the synergies of owning a newspaper and several broadcase
- “They need to get into the game and give people what they
want.” Lott said. 1 tind it extremely offensive [that congomernates make the poverty angu-
ment]. Give me a litde option [for news sources| here” —jeffrey Yorke

the frag-

Swedberg Upped
At Clear Channel

Ciear Channel Radio/M lis OM

MOVERS

Stephanie McNamara joins CBS Radio
sports WFAN/New York as general sales

Gregg Swedberg adds regional VP of

g duties for Mi as
well as Omaha and
lowa’s Des Moines,
Cedar Rapids, lowa
City and Davenport
markets. The posi-
tion is new for this

prog

ger. Pred: Tony Hamel exited
the station Oct. 28. McNamara was most
recently director of sales at CBS Radio in
Hartford . . . Sony BMG Nashville senior
director of digital business Heather
McBee rises to the newly created position
of VP of digital business. McBee is a 14-
year company veteran . . . Jill Tomalty is
upped to director of marketing fof Word

Swedberg “has demonstrated in the first
four months that | have been here that he
is the one to take Clear Channel and our
audio brands where we need to be. Having
the ability to affect the entire region with

trom the FCCS curnent LPFM guidedines and
opens the spectrum to thousands more non-
commercial and refigiows groups. The NAB
opposes the measure, —ffiny Yorke:

Florentino Shines At Sunny
Tony Florenting is the new PI at Saga AC
WSNY  (Sunny  95)/Columbus. - Ohio,
caulking the gap Chuck Knight's departure
August. He'll sart Nov. 12,
Horentino comes from the VI of operations
chair at Marshall Arts Communications, but
has 3 Jong résumé that includes
programming WMTX/ Tampa, phus stines as

made

ur yean

OM of Citadel/New Ordeans and OM of

WIVR-AM-FM/Richmond.

“"We took our time and did a pretty
exhaustive search.” Saga executive VI Steve
Goldstein s At the eod of the day, Tony
wan 2 great it —Keith Berman

Mi lis as the prog g hub also
played a role in the decision.”
—Suson Visokowitz

McDonald Takes Over
CBS/Portland, Ore.

Dave McDonald returns to CBS Radio’s six-
station Portland, Ore., cluster as senior
VPYGM, the same post he heid from 1996 to
2004. He moves from the market 0

region. R is. She was of 1
Mi i [ at the label.
regional VP/market
manager Mike Crusham says that

Rebecca Pixley, Mark Bolke, Bob Taylor
and Karol Baumeister are named to the
Conclave’s board of directors. Pixley, VP
of affiliate relations for Envision Radio
Networks, started at KEZO/Omaha. She
joined MJI Broadcasting in 1997, where
she held it as project
and OM of affiliate relations.
MusicMaster COO Bolke boasts a 30-
year broadcasting history, including PD
positions in Denver and Minneapolis.
Taylor, PD of Clear Channel/
Binghamton,
ing from VP of p

Business
Briefing

By Jeffray Yorke

Sirius Q3 Rev Up 45%,

Subs Up 19%

A sharp increase in new subscribers
helped propel a chird-guarter 45% rev-
enue increase at Sirtus Saeellice Radio,
to $241.8 million, up trom $167.1 mil-
lion a year ago. Sirius added 524,938
subscribers during the quarter, a 19%
increase, to 7.6 million subscribers—a
3% increase trom 3.1 million in Q3
‘06, Sirius is projecting 8 million sub-
scribers by year’s end and total revenue
approaching $1 billion.

Sirius” Q3 net loss improved by 26%
to $120.1 million, or 8 cents per share,
from $162.9 million, or 12 cents per
share. in third-guarter 2000, in line with
Wall Street expectations.

“We have been greatly ramping up
our relationship with Ford.” CEO Mel
Karmazin tells analysts. " The volume that
we are getting with Fonl is reflected in
our extraonlinary numben.”

XM Q3 Rev Hits $287M, Loss
Widens; Subs Grow

XM Satellite Radio had third-quarter
revenue of $287 million, a 20% increase
over the $240 million caredd in the e
period in 2006, Marketing expenses
widened XM’ quarterly loss 1o $145.3
on trom S83.8 million. It lost 47
cenes per share, companed with 32 cents
per share in Q3 06, Analysts expected a
45-cent loss. The Q3 loss includes $9

n expenses related to the compa-
ny’s pending menger with Sirius. XM
added 932,060 subscribers, compared
with 868.000 in Q3 2006, for a total of
8.57 million subscribers. However, the
company had a 22% drop in retail sales of
its atter-market receivers,

Other Results . . .
N.Y., has held posltlons Milwaukee-based Journal
and C ications says its chind-quarter

openhons at NBG Radio Network to
B, is a career serv-

post at CBS’ Seattle group, where he's spent
the last four years. The 34-year industry vet
will oversee KUFO, KUPL, KVMX, KLTH,
KINK and KCMD. Mark Walen—who was
VPYGM of KUFO, KUPL, KVMX and KCMD—
and Stan Mak—VPYGM of KLTH and KINK—
have left the company. “While I've grown
very fond of living and working in Seattle,
I'm excited about getting back to Portland,”

McDonald says. —Keith Bermon

THERE'S MUCH MORE @ www.RadicandRecords.com

ices representmve for Brown College

Paul Yates, treasurer Alvin Cottrell and
8 lle C ications/B: ille
Satellite controller Kent Nate are all
promoted to VP . . . Andy Anderson
rises to VP of sales for the Eastern
region at Sheridan Broadcasting's
American Urban Radio Networks.

WwWwWw americantadiohistorv com

radio revenue was $22.5 million. down
2.3% compared with $23 nullion carned
during the same period in 2006 ...
Tribune Co. said its Q3 radio/entertain-
ment operating cash low fell $3 million
compared with Q3 2006, primarily duc
to higher plaver cosns and three fewer
home games for the Chicago Cubs. No
specitics were released about the compa-
ny's sole radio property, WGN/Chicago.

MORE ONLINE: www.RadioandRecords.com

NOVEMBER 2, 2007
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RCS, Nokia Team For
Visual Radio

Broadeast software company RCS is
teaming with cell phone maker Nokia
for Visual Radio, a service that allows
mobile device users to receive FM
radio broadcasts with fully synchro-
nized interactive  graphics  content.
This is the second attempe to launch
the service. In April 2005, Hewlett-
Packard and what was then Infinity
Broadeasting announced that the two
companies would work together o
deploy the Nokia-developed service in
the United States.

RCS' RadioS! feware, which

Shareholders Want
Smulyan To Take
Emmis Private

A third Emmis sharcholder has gotten
in line to push the muldimedia compa-
ny to go private. Ambold and S
Bleichroeder  Advisers, own
about 4.6% of Emmis shares, wrote in
a letter to independent Emmis board
directors on Oct. 25," We strongly sup-
port the idea of a buyout. funded in part
by asset sales. that delivers a subscantial
premium to the current trading price of’
approximately $3 per share.”

In .recent weeks, Noonday  Asset
Management and Martin Capital, each of’

which

was originally developed to send syn-
chronized data and graphics to a station’s
Web site -from RCS” Selector, Master
Control and Nex Gen products, has sinee
been updated and provides the means by
which data will be transterred from sta-
tions to phones.

Users will be able to see real-ti
information on artists, upcoming concert
dates and other music-related topics on
the phone display while listening to FM.
The service abo allows  interactivity.
including participation in listencr con-
tests and promotions. And it enables sta-
tions to transmit visual ads ac the same
time listeners hear spots on radio.

The content scen on the mobile
device will also appear si
multiple digital plactorns, including HI>
radio, the Internet, DAB Digital Radio
and DVB-H.

“Radio should be part of the mobile
phone experience.” RCS VP of market-
ing Dwight Douglas says. " We've got to
be frone and center on availabiliey.”

—Ken Tiscker

Munn Named VP/GM
Of Entercom/Rochester

Entercom  Communications names

Susan Munn VP/GM of its four

radio stations in Rochester, N.Y.:

country WBEE, "80s WBZA, adult

hits WFKL and tlk WROC. She

the duties of Michael

Doyle. who was

recently promot-

ed to regional VP

Munn began her

Entercom career in

2001 as director of

client  marketing

services  in the

Rochester market.

She named

director of sales for the cluster in 2004,

and has led the group to record increas-

es in revenue and market share each year
since her appointment.

—Susan Visakowitz

I

tancously on

asstimes

Munn was

NOVEMBER 2, 2007

whom hold about 1% of the company.
made similar requeses. Nearly 14 months
ago, Emmis founder and chairman Jeft
Smulyan dropped his bid to tke the
company private but has said several
times since he would revisit the idea.
“They are our longtime investors, and
we value their input” Einmis spokes-
woman Kate Snedeker says of Arnhokd
and 8. Bleichroeder Advisers. She says the
leteer was forwanded to the Emmis
boand for comsideration. —Jeflrcy Yorke

Bernstein Joins
Syndication One

Gary Bernstein has returned o syndica-
tion in a full-time wle as president of
programming tor Radio One-owned
Syndication One. Bernstein unexpected-
ly left syndicator SupeRadio Networks,
where he was president, after §4 vears in
August 2006 to work with Radio One
urban WHTA (Hot 107.9)/Adanta per-
sonality CoCo Brother on landing affil-
jates for his “The Spirit of Hip-Hop™
program. In addition to “The Spirit of’
Hip-Hop." Syndication One offerings
include “The Yolanda Adams Morning
Show.” “The Al Sharpton Show™ and
*The Rickey Smiley Morning Show.”
—Durmclla Dunham

CBS Radio
Consolidates L.A.
Management

CBS Radio has realigned management at
three of its Los Angeles stations: classic
hits KRTH (K-Earth) and news outlets
KNX and KFWB.

Market manager Jeft' Federman picks
up GM responsibilities for KNX in addi-
tion to alternative KROQ and adule hits
KCBS (Jack FM). Dan Weiner, director
of sales for the cluseer and GM of smooth
jazz KTWV (the Wave), tacks on GM
duties for KFWB and KRTH.

Exiting ane KNX/KFWB VP/GM
Pat Duffy and KRTHVP/GM Maureen
Lesourd. —Mike Boyle

WWW america

Oops. Dropped the keys again.
But, she won’t lose your station’s
decal. It’s on her car and she’s
driving all over town showing
her loyalty for your station!
Give your customers decals

and watch your ratings soar.

For more information on screen-
printing vivid and long-lasting

decals, call today.

Preferred by more radio stations
for more thon 30 years!

Ml tigh i of the 60's & 70's

* When this know you're buying
q\ulilyy;‘h!ﬁ'ns T ﬁ')::lhe nuywnnﬁﬂukr
Decals shown above as printed by Communication Graphics.

DEENCHATIIIS = (FAUBHERLNS STATICS -CLuB CARDS

24/7 NEWS ONLINE @ www.RadloandRecords.com
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Remove Pain /fr-om Ass

Song hooks are
a pain no longer!

Introducing Hook Exchange, a new hook service that
removes the pain from the process. Beyond tight, superb

quality hooks, Hook Exchange provides sophisticated
FREE DESKTOP SOFTWARE to give you newfound powers:

¢ [mport Selector® browse lists, previous

“I'am a big fan of Hook Exchange. The tests or spreadsheets to create your testlist
ability to compare testlists with safelists

= .
is a huge timesaver for me, and helps me Overlay and pull from Medlabage op
help clients reate better testlists.” BDS charts (or consultant safelists)

— Guy Zapoleon, President ¢ Preview audio while building your
Zapoleon Media Strategies your own list, even add hooks

Order your next music test through Hook Exchange! Call 1-888-7HOOKEX (746-6539)

www americanradiohistorv com
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KANYE WEST STAKES CLAIM
ATOP CHR/TOP 40 FOR A THIRD
WEEK WITH “STRONCER,”

VHILE FOLLO

PLAYS AT RAP.

Contents...........

‘If | lose a
morning man
tomorrow, it's
a crisis. If | lose
Web guy, it

ght be six
FEATURES monihs before
S replace
L1 R&R EXECUTIVE because I've got’
ROUND TABLE a part-time kid
COUNTRY RADIO: that can stuff
FORMAT  fage  Title / Acts g:PEEETr:JGN'E;'ES AND on the Web.
Stronger / A i
CHR/TOP 40 Karmee Wost EXCLUSIVE: Prepping for the PPM, E:tt:‘:l?atgg:y' 8
RHYTHMIC | 40  Crank That (Soulia Boy)/ talent recruitment and brand extension S
CRERRT <> i«:‘o“c/ - are top programmer priorities.
A 44 | NoOnel READY FOR OVERDRIVE
PHEAMAC, “ Five-time Country Music Assn. Award
R . nominee Brad Paisley takes it up a gear.
HpspeL Tl AMERICANA SPECIAL
CHRISTIAN AC 4 West / WDVX/Knoxville celebrates 10
SO lustrous years in the format. Plus,
CHRISTIAN CHR e Siac! Ot Autumn Harvest releases and
CHRISTIAN ROCK Comaton Americana chart reporters.
! INSPO East To West/ 78 PUBLISHER'S PROFILE
P —_— CBS Radio VP of programming Kurt
" COUNTRY il Johnson knows more than Jack.
; AC Big Girls Don't Cry /
| Fee DEPARTMENTS
! HOT AC L :
AitNo Woran Lie TheOnetCat)/ 9  MANAGEMENT/MARKETING/SALES
S Rl b Featurin Rchard Eli Sales is about closing the deal. The Chittan
ALTERNATIVE Mt rmigid first order of business: A purchase Country
ACTIVE ROCK T price must be agreed upon. AC/Hot AC
ROCK The Pretender / NEWS/TALK/SPORTS Smooth Jazz
- b Overworked, underpaid and rarely R‘?"‘
. TRIPLE A Falion appreciated: The care and feeding of Triple A
J; P , show producers. Latj
1 AMERICANA it s iy s TRy - Nat'i:nal Airplay
| LATINROCK/ ALTERNATIVE Volver A Comentar / STREET TALK
) — - Corina, co-host of the “Kid & Ruben”
- REGIONAL MEXICAN Dxtosgsiee ¢ morning show on CBS Radio rhythmic
| KZON/Phoenix, remained on air for 60
| Me Enamora / .
l CATRVPOP . hours and raised $50,000 to fight
:1 TROPICAL La Travesia / breast cancer.
r - LATIN RHYTHM D gl THE SPIN

»

Aliicia Keys sets the Urban AC mark for
most No. Is as “No One” becomes her
seventh to top the fist. The 2-] chart
move gives Keys an entire year at the
top, the most by any artist.

WWW.RADIOANDRECORDS.COM:

ew
This

Week
Online

l A PUBLICATION OF BI"b.Ord INFORMATION GROUP


www.americanradiohistory.com

T H E N U M B E R S Edited By Susan Visakowitz and Jeffrey Yorke

MARKET SNAPSHOT:

n

DETROIT

Winter Migration

The winter avel scason is hastily approaching, so this week we're taking a look
#t the travel habits of listeners in Detroie, specitically AC listeners. as that is the
second-most-listened-to forimat in the metro arca, after news/talk/information,

The tirst chart below examines domestic places that Detroit's AC listen-
ens visited in the last 12 months. You'll notice that these listeners are 31%
more likely than all other adults in the arca to have visited North
Michign/ Traverse City in the past year, with a full 26% making the trip.
These listeners are also 46% more likely to have visited Mackinac Island

| and 35% more likely to have flocked south to Orando.

The second chart below lists hotels and motels most used by Detroit’s AC
listeners in the past year. This group is 77% more likely than all other metro
arca adults to have stayed at a Super 8 and 28% more likely to have stayed

One day after Mayor Kwame M. Kilpatrick reportedin | at a Marriott. —Susan Visakowirz

October on the progress of his NEXT Detroit
Neighborhood Initiative, Bank of America donated $1
million to the five-year neighborhood revitalization
strategy, the largest by a single organization thus far.
POPULATION: 3,888,300
RADIO MARKET RANK: 10

8 DEMOGRAPHICS:*

TOTAL DETROIT
GI-MARKET  ARBITRON
POPULATION®  METRO%  INDEX
AGE 18-24 o) % @
AGE 25-34 - ™ %
AGE 35-44 20% 0% W
AGE 45-54 9% 20% 06
FEMALE s2% 2% o
whTE L) ™% - 93
AFRICAN AMERICAN 3% 2% 58
ASIAN ™ “~ N
eI . m @

NO. OF RADIO STATIONS: 30
RADIO OWNERSHIP:

|

OWNER NO.OFSTATIONS  RATINGS SHARE™* |
CLEAR CHANNEL 1 AM, S FM (6) pa 1Y
cBs 2AM. 4 FM (6) n8%
CITADEL VAM, 2FM (3) n.2%

FORMATS: 6 N/T, 3 country, 2 urban AC, 2 urban,
2 AC, 2 oldies, 2 sports, 1 CHR/top 40, 1 rock, 1 hot

AC, 8 other
RATINGS LEADERS:**

STATION FORMAT AQH SHARE 12-PLUS
WMXD-FM URBAN AC &
wws-AM nEws 51

wR-AM NEWS/TALK 50
WAB-FM URBAN %9
WVMV-FM  SMOOTH JAZZ 49
INTERESTING FACT:***

Detroit’s country listeners are 229% more kkely to
have seen movies on opening weekend in the past
12 months than al other fisteners in the market.

*Source: Scarborough Metro Letal Market Sy, Relsose |

Domestic Places Visited By Detroit AC Listeners
PERIOD: PAST 12 MOS.

mu'm TARGETS  BEX
OTHER MICHIGAN z 3
NORTH MICHIGAN - TRAVERSE CITY l'l % 5
CHICAGO 1] 2 )
NONE - ] 69
OTHER LS. PLACE EXCLUDING ALASKA ANDHAWAR 17 » 03
FRANKENMUTH 3 7 -]
WESTERN MICHIGAN - LAKE MICHIGAN -] 3 24
OTHER FLORIDA B “ mn
OTHER MIDWEST n -] m
ORLANDO 8 0 ]
MACKINAC ISLANO 7 0 “s
EAST MICHIGAN - LAKE HURON 7 8 ns
Hotels/Motels Most Used By Detroit AC Listeners
PERIOD: PAST 12 MOS.

TOTALY TARGETS:  WNBEX
ANY HOTEL/MOTEL 6 & 06
OTHER HOTEL OR MOTEL ) b1 129
HOLIDAY INN 3 % 04
BEST WESTERN n s 2o
COMFORT NN 0 R ns
MARRIOTT s n 128
ANY UPSCALE HOTEL 8 ) 7
DAYS INN b 9 ]
COURTYARD BY MARRIOTT n s ”
SUPER 8 . 8 L
SOURCE: Scarborough Metro Local Market Study 2007, Relaase |

—
Transactions at a Glance

NRG Mecia's KNEN-FM/Norfolk, KTCH-AM and KCTY-FM/Wayne, Neb., to Red
Beacon Communications for $3 milion . . . Family Ecucationsl Broadcasting’s WPFF-
N.dmm.wﬁly Wis,, to Bethesda Christian Broadcasting for $1.7

- Regent s WTMM: NLY, to Capital
whm

Deal of the Week

WIOU-AM and WZW2Z-FM/Kokomo: WBAT-AM, WIMRI-AM and WXXC-
(Muncie-Marion); WMYK-FM/Pery; and

WOIC-FM/Van Bursn

nd.
PRICE: $111 million  TERMS: Asset sale for cash
BUYER: Vox Media, headed by president/CEQ Bruce Danziger. Phone:
781-239-8018. It owns 12 other stations. This represents its entry into
this market.
SELLER: Mid-America Radio Group, headed by president David Keister.
Phone: 765-349-1485
FORMAT: Tabhews# AC; oldhes: i)
BROKER: Dick Blackbum of Blackburn & Co.
COMMENT: Mid-America Radio Group’s seven Indiana stations to Vox
Communications Group for $1L) million, payable in cash at closing with a
$500,000 escrow deposit. Purchase price inchudes consideration for non-
competition and nonsolicitation agreements.

24/7 NEWS ONLINE @ www.RadloandRecords.com

www americanradiohistorv com

Y%
RADIO&RECORDS
Procidont & Peblisher €rca Farber
239543422
EDITORIAL Dtrmcher of Mty Oycios.
Armociote Publcben/Ehariel Disactar A0 Bewertt
Comimitape e
(25)954-3420 Charts & Muske Mumager
Eancuttve Edier P Hebue ikad Voos
(46654466 :’::“"”&’
i (e Rk E) (o Ovieton Cowel
61504777 L
s Tovier Cheory Prsipction i niger
[ Amaaciate (i Protirticn by
CHIV Tap 40 Eier Kevin Cartr 3
I UD ARY
Woshbgtm, 0.0 Busoow Crustive Directer Juch Kioart
Sofloey
Ray
(300 773-2005 Advartiskug Artist Kon Diumand
i PRODUCTION .
TN 954-304 Production Oirocter Terronce Sonders
Klucher @ udmaadeccrdh com Barry B
214286
:‘m Eoe Pt My
Pyl e o
(T34 Bt Prodortics
- Fodye Lonnand, Anthumey 1. Statngs
[y e )
ooty Aoty Productiontionce
DUsimmiababomeiecords o Lt Oezsor
CIHTAUN Dcter of Dighal Preocts
Hilary Crociey Devign Albert Excalante,
(BA6) 6544847
Chrintian Eder Kevin Prtarson SALES
(30969933
Trigle A e Joha Schoonberges  (123)954 2%
orTes ] Sakos Monager iy Scat
Somooth Joue Ellter Coosl Avcher ~ (125) 9543475
syt frr sl
R —— (6153214283
Aot AC Edar Koth Borman Bret Cincky
I IA-UR T4 406
(54616544730 (515)497-1299
Vs Gaer by Gy Moredit oo
(23)%54 317 (685) 3214202
O s ) Mara Parker
(646)654-4679 0953457
Rettengs Eiter Horricone Hossan R Prrce
(079954323 (64616544707
oy Chisf Chrn Wands Strer st
Edars orth. com
Ve Rk, O e RTINS
Michelle Rich
CHARTS MR g R ko ardRlecords. com
Divcter o Charts S Pierhomge. ) 0> 0
Kam Weed
[B46)654-4624 om
(323) 9543434
dh“;‘ ‘Seles Assistant Jons Rockwed
(Conmetry,
e i e (25954428
(65) 3014290 Advortising Conrdimator M Come:
(Anernative, Actve Rach, Hevitage (466544633
Rack. Tgle A)
ADMINISTRATION
L e Eamcative Acolotant L Linares
Raphael Couryge Lmrv@Racosreiecorh.com
(Urban, Riwibom. Rap) (3239543436
eseAa2 SUBSCRIPTIONS
Gardon Mareay
(800)562.2706 (US.
St i) (B5) 6874582 (e US.)
b riy .
Jote Pramin
Pty REPRINTS
(373)525- 2287 Fonter Rugrints
Cary Trwst | e
(Met AC. A)
Clant@Radnmdecond, om
(546) 6544659
RGR Mado & Rt s oyt bt

—uhqh--hq—-u—.mm

NOVEMBER 2, 2007



www.americanradiohistory.com

‘The’
cheapest

gelce might

ever-,rbody
is looking
for, but
what good
is a low
price if

a product

or service
doesn’t
deliver on

it's

o

—Mark Hunter
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MANAGEMENT / MARKETING / SALES

Sales is about closing the deal. The first order of business:
A purchase price must be agreed upon

Price-Cutting
Is For Wimps

By Mark Hunter

t one time or another, all salespeople have had their price chal-
lenged. What do your reps do when that situation arises? As
much as everyone in sales would like to consider himself a great
closer, many salespeople are milksops when it comes to this
important skill—often boasting about never discounting their
products, then folding faster than a cheap umbrella on a windy

day when confronted on price. ® Consider the following scenario: Your top sell-
er is on the verge of closing the biggest deal of your team’s career. Doing so
will put a nice fat commiission check in his hands, and you'll soon reccive kudos
from everyone in the company. Now comes the curve ball: He discovers that
the customer is looking for a price discount and, to top it off, an equally qual-
ified competitor is willing to undercut your company’s price. Your rep is left
with two options: He can hold the line and not cut the price to keep the prof-
it potential intact, or he can cut the price and be willing to take a lower mar-
gin for the sake of landing the big order. He comes to you for guidance. Which
do you choose? 8 Although the tendency for many is to give in to the price
discount, you can make sure your reps avoid caving to the pressure of the
moment by preparing them ahead of time as to why your product/service can

better fill a client’s need than your competitor can.

Self-Assurance is Critical Reps need to

be confident in what they say and—

more  importantly—emure that the
customier is certain of the benefits he will receive,
The cheapest price might be what everybody is
looking for. but what good is 2 low price if a prod-
uct or service docsn't deliver on what it's supposed
10? When the customier requests a price discount.
tell your team to ask him about how he intends
to use your product/service and what he expects
to gain. Your goal should be to persuade him to
if what he’s about to buy docan't help him accom-
plish what he wants it to, as well as the need his
company has for your type of product/service,

Estabiish A High Level Of Confidence

In Your Price One of the best ways

to do this i by naintaining a full
sales pipcline. This means that you have prospects
and customers at cach phase of your sales process,
so you don't have to worry about closing every
sale. Asurance contes in knowing that you're
nuaking the right decision by not discounting
because you feel as though you have to.

Don't Give k Awsy The worst thing

any sakesperson can do when a cus-

tomer is looking for a price break is
give in. Unfortunately, many cannot confidently
communicate their price, and they often cave. To
overcome this problem, make sure your salespeo-
ple know that they need to understand the buyer's
perspective of the ways in which he can benefu
from the product/scrvice. For example. if I'm going
to take a trip and my detination is 1,000 mikes
away. | have several options to gt there. | could
but wouldn't guarantee when 1'd arrive. | could
drive my car, which would entail i diate costs

nany industrics, this value s worth the exta
moncy. The cheapest price is clearly not usually the
most beneficial or cfficient option.

Dispel Quota Misconceptions Aside

from being unable to confidendy

communicate price, another com-
nmmulupmpk.uwmwhm challenged
is that they believe the misconception that, by
offering a discount on the initial order, they can
make it up on the next one. However, the truth is
that there is no way to ever regain the lost revenue.
Once the customer accepts a lower price, that
amount becomes his new kevel of expectation. Any
other price is comsidered an increase, Think of it
from the following perspective: Would you beliewe
a promise from your bow that, if he were 10 hold
back your next raise for a year, it would be made
up to you kater? We often kid ouredves into believ-
ing that we can get the higher price out of the cus-
tomer on the next onder.

Don’t Lose Profits Finally. when a

customer requests 3 discounted

price, it is important to remember
(halpvmgmnannnnxdulclrdmn«mmyour
total profit. Depending on how drastic you are
willing to go, you are ukimately the onc taking
the pay cut. Is that what you really want to do?
Consider that decreasing your price may help you
land the initial sake, but it does not make up for
the revenue you'll kose over time.

Maintaining pricing integrity is a challenge. It

amounting to primarily the gasoline, but my trav-
el time could take several days. Or | could fly, which

starts with a self-assured team and extends to the
service you deliver and to the expectations of the

would probably have the greatest i diate cost
but would undoubtedly be the fastest. -
Because your goal in sclling should be to help
ensure the success of your customers, you can se
from this cxample that the cheapest approach is nei-
ther reliable nor would it save time. In addition,
most people wouldn't want to take several days to
drive to and from the destination. Therefore, the

Don't in their requests for a
discount. Without confidence in your price, you
can say goodbye to your profits, Price-cutting is
for wimps. [

Mark Hynter, “the Sokes Humtes,” is a sales expent who
speakes 1o thousands cach year on how to increase sales
pmﬂmhluy nm column first appeared in Sales &

best option s flying. even though it's probably the
most expemsive. Because time i of the ewence in

Marketi i, a leading authority for exec-
utives in lhr sales and marlecting ficld.
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Baby Poop
Congrats to Consultant
to-the-Stars Mike
McVay, who is now
officially a grandfather.
His daughter, Nikki,
gave birth to Elle
Jaimes Lanigan at
4:20 p.m, Oct. 24. "It's

amazing,” McVay says. |

“But I'm much too
young and hip to be a
grandpa. | wanted to be
called ‘Captain Mikey,’

10 but my daughter decid-
ed that | should be
Cool Pa
7
Z
7

24/7 NEWS ONLINE @

\

Mutant Cheese Fry Terrorizes Area Village

WFBC/Greenville, S.C.. wakcup artist Tom Staele recendy struck morning- — was going on. He too was immediately enthralled by the sheer length and
nto a bag of Ton's  majesty of Steele’s oversized cheese fry. " After the bidding hit $20, Stecle
said to me, "Chase. this y ticket out of this hell hole” ™
Murphy tells ST. “Tomn is a boy with a dream—a dream to
finally make it big on eBay . . . following in the footsteps of
[Virgin VP of promotion| Dave Reynolds.” 1 Jo the math: The
auction still has rwo days to go. Extrapolating from how much
has been bid thus far, just imagine dhe sinall fortune
Steele will haul in trom his avvy purchase. “By the way. Tom
has no plans on sharing this money with a charity.” Murphy
says. “He does plan on buying more cheese fries”

Dramatic epilogue: The battle ended Oct. 25, and we are
proud to announce the giant cheese fry has a new owne
man by the name of 8o McDonald bought the massive cheese
begins to look really tasty. try for a whopping $265.” an amazed Murphy says.”He plans

Attracted by all the excitement down the hall, Stecle’s boss, WFBC P on displaying the fry at his place of business, encased in glass and surround-
Chase Murphy. decided to get up off his ass and wander down to sce what — ed by velvet ropes. I'm not kidding.”

show gold when he dug his greasy fingers deeply
Bacon & Cheddar Oven Baked Fries and extracted a rare, 5-
inch-long cheese fry. We're not exactly sure what the lengeh
of your average cheese fry would be (or even what one looks |
like). bue. judging by Steele’s unnaturally elevated level of &
enthusiasm, we gine that would be considered fairly lange | :;

by his standards. Never one to underestimate the stupidiey of’
the American people, Stecle immediately posted the danger-
ously oversized cheese fry on eBay with the descripti
answering those ever-popular FAQs: "1 have been asked if this
unusually long Tom's Bacon & Cheddar Cheese Fry looks
like the Vi Mary or Jesus. No, not hy opinion. How-
ever it you stare at it for 4 really long time, it gets blurry and

mone

I

Levy Heads Downtown

Promo vet Allyson Levy has joined Downtown  ward to joining Downtown’s already stellar ceam
Records as mational director of promotion, —in this uniquely creative environment.” Levy
where she will work with Downtown acts  says. “Our binsiness is changing every day, and
including Kevin Michael, Justice. Gnarls Backley  I'm inspired to be working with a forward-
and others. Levy crosses the street from Jive  thinking company that is focused on changing
Records, where she's worked since 2002, most  the  paradigm of how  music is  delivered,

recently as Northeast regional promotion man-  received and experienced. To be able 0 work
ager. She will work in conjunction with Del  with Josh Deutsch and the entie Downtown
Williams. who has run rock promotion for  team  while collaborating to  help  deliver
Downtown since its inception. and report 1o Downtown'’s musical vision to radio is a thrill
chairman/CEQ Josh Deutsch. “I'in looking for-  and a blessing.”

Jock-O-Rama-Lama

Tyler Molnar has been upped to the semiprestigious position of pro-  Ocean 105.1)/Monterey is no longer carrying Premiere’s syndicat-
ducer of *The Elliot in the Morning Show™ on Clear Channel alter-  ed *Wake Up With Whoopi.” For now. afternoon personality Xavier
native WWODC (DC101)/Washington. Molnar has been a mem- the X Man is running around like a crazy person doing both
drive-time shows.

ber of the Elliot crew for several years and also manages
Elliot’s Web site. He replaces Cralg Henderson, who left
in August, Here's P Cruze to defend, er. explain his

Atfter filling in on nights all summer, part-timer
TJurk is given the ofticial nighttime nod at
Citadel CHR/top 40 KKMG (98.9 Magic
FM)/Colorado Springs. which mcans there's a

decision: "It takes a special form of dementia to fic
in properly with the cast of Elliot’s show, and the
more demented people [ spoke with about the posi- preety good chance he might be getting his own
business cards soon.
Night jock Austin has left Cox rhythmic WBTS
cool bands. oft-Broadway plays, NASCAR and *Dancing (95.5 the Beat)/Atlanta. which sparks a minor person-
With the Stars” How could we make any other choice?™ Police artist sketch ity avalanche: Afternoon talent Diane James fills the void
Times-Shamrock  alternative  KMYZ  (2104.5 the s in nights. while APD/MD/midday personality Maverick
Edge)/Tulsa has filicd its night opening with the talents of mar-  replaces James in afternoons.
ket vet Lunchbox, who was most recently a member of the morn- Mixer DJ Phlava (may not be his birth name), last heard on KOHT
ing show across the street at. Renda CHR Ztop 40 KHTT. Scin (Hot 98.3)/Tucson. has magically reappeared up the road a piece at
Box replaces Amber Fiedler, who recently moved up to dayl CBS Radio rhythmic KZON (101.5 JamZ)/Phoenix. “It's a great team
glory as KMYZ's morning-show producer. Commenting on his  at JamZ, and F'm looking forward to my carcer here.” Senior Phlava tells
hiring of Lunchbox, loquacious KMYZ PD Kenny Wall tells ST,  ST. “|PD| Dennis Martinez and [MD| Mikee Mike have the station
“Happy to have him . . . blah, blah, blah.” ’ going in a great direction, and F'm real excited that | can be part of it
Where's Whoopi? Clear Channel rhythmic oldies KOCN (K- Label reps can easily locate Phlava at djphlava@aol.com.

tion, the more | realized that Tyler was the perfect
fit. Hes got the perfect combination of passion for

www.RadloandRecords.com NOVEMBER 2, 2007
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The Programming Department

Michael Steele has resurfaced as head of the music department at social net-
working site Uber.com.”At Uber. we focus on music, fashion, photography,
comedy. film, TV and independent thinking.” says Steele. best-known for his
stints as PD of KDLD/KDLE (Indie 103)/Los Angeles and APD/MD of
KIIS-FM/Los Angeles. "If you are a musician, manager, agent, promoter,
radio programmer, music supervisor or just a fan of music, I encourage you
to check out the site.” Here's Steele’s new contact info: 310-854-1264 or
michacl@uber.com.

Nice to see our old friecnd Deanne Saffren has landed a sweet gig as OM
of Premieres two syndicated Blair Garner country projects, “After
MidNite™ and “The Blair Garner Show.” She replaces current OM Sam

be happier to be joining such an amazing team.” says Saffren, who was most
recently APD/MD of KYSR (Star 98.7)/Los Angeles. She was also the for-
mer promotions director at Star as well as the late KZLA/Los Angeles,
PD/MD of KHTY/Santa Barbara, Calif.. .nd MD) of KJEE/Santa Barbara.

He didn't quite make it to a year—P1D/midday personality Tony Tecate has
lefe Clear Channel rhythmic KIKI (Hot 93.9)/Honolulu. Tecate left his gig as
APD/MD/afternoon dude at CBS Radio rhythmic KSFM/Sacramento in
January to take on his fist PD gig at KIKL No replacement has been named,
and the rotating wheel of meat will take turns covering middays. Find Mr.
Tecate at tonytecate@hotmail.com.

JayTek. who has been wearing interim PD stripes at Cumulus urban
KM.LI/Sh

Thompson, who leaves after nearly eight yeans to go work for ¢
Albright & O"Malley, but will continue to consult both shows. "I could not

port, La..since April, has officially had those stripes made per-
manent. He will retain his afternoon shitt.

Bald Truly
Is Beautiful

Our best wishes and a ton of respect go out to
Corina, the co-host of the Kid & Ruben morn-
ing show on CBS Radio rhythmic KZON (101.5
JamZ)/Phoenix, who earned a well-deserved
nap after a sleepless weekend—all for a good
cause: She remained on the air for 60 straight
hours and raised more than $50,000 to help
the fight against breast cancer. To culminate
her heroic effort, Corina went another step
above and beyond by allowing her head to be
shaved and donating the two feet of collected
hair to the Locks of Love program. “This has

Best Strategies

Most Experience

Highest Quality

NoBoDY DOES IT BETTER.

to be one of the greatest personal and profes-
sional missions that | have ever seen,” JamZ
PD Dennis Martinez says. “She didn’t go L
home, she didn’t see her kids, she used the
bathroom sink to bathe, and what did she get
for it? A bald head! Never has a shaved head
looked so good. Trust me, I'm an authority.”

Minutes after regaining consciousness,
Corina spoke up: “This is the reason | call
Phoenix home, and | couldn’t be any happier
to be back where | belong, doing what | love to
do and where | love to do it. Our community
restores my faith that there are still plenty of
good people. | received the ultimate support
from Arizona, CBS Radio, [senior VP/market
manager] Mark Waters, Dennis Martinez, ‘Kid
& Ruben in the Morning’ and Matt
Kirkpatrick, and |'ve never been happier.”
Check out the pics at 1015jamz.com.

NOVEMBER 2, 2007
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Tim Bronsil 513.231.0344
Elizabeth Hamilton 703.757.9866
Mark Heiden 970.472.0131
Rick Torcasso 972.661.1361

www.ptpmarketing.com
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W EXECUTIVE ROUND TABLE

More Listening
Occasions, Fewer
Interruptions Top

Country Radio’s

PPM Prep List

By Paul Heine

24/7 NEWS ONLINE @ www.RadloandRecords.com

Countdown To
Ratings Reality

Hunnicutt

As diary-generated ratings give way to Arbitron's Portable People Meter (PPM), pro-
grammers are destined to focus more intendy on increasing listening occasions,
decreasing interruptions and training jocks in the art of breviry. At the same time,
there will be more programming experimentation and a cottage industry is bound
to spring up to foster new ratings manipulation techniques to replace the time-worn
tricks that programmers have used for years to maximize results in the diary world.
B These are some of the conclusions among country radio’s top programmers, who
convened Oct. 10 for “Country Radio: Opportunities and Challenges.” the latest in
R&R’s ongoing series of executive round-table discussions intended to shine a light
on issues, challenges and opportunities crucial to radio’s future. B Seated in the con-
ference room in Radio & Records’ Nashville bureau, the group, who collectively
represents radio’s three largest companies, the satellite radio industry and the research
business, had far more than just the PPM on their mind. And their free-flowing dia-
logue, moderated by R&R country editor R.J. Curtis, could just as easily apply to
any music format today. l While eager to get on with the PPM, the participants
voiced serious concerns about Arbitron's difficulty in consistentdy producing a reli-
able sample that represents all demos equally. Continued on poge 16
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Garth Brooks, The Oak Ridge
Boys, Exile, Trisha Yearwood,
George Strait, Ronnie McDowell,
Clint Black, Travis Tritt and more
join Ken Cooper to share favorite
Christmas memories and their
favorite holiday music.

4 hours 3 Commercial free

Open your Christmas gift early. Call
Superadio today for your free Retro
Country USA Christmas Special!

508.620.0006 :} 212.714.1000

Be sure to contact Superadio by December 14
for your free Retro Country USA Christmas
Special. This offer is available to affiliates
and non-affiliates alike on a market exclusive
basis.
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Continued from poge 12

“The No. 1 issue is samples.” said Mike Peterson,
P of CBS Radio WUSN (US-99) in Chicago,
where PPM measurciment begins Jan, 10, 2008, 1§
country is sampled even remotely comsistently with
how it is now—meaning that the right people get
solicited and they re country-triendly—then coun-
try shoukd do well. But it we get a bad sample, we'll
take a hit. That's the big mnknown, the churn™
ricutt, country brand manager for
d OM of it Atlanta cluster, said

udience measurement will force pro-

miers 1o focus more on the listener, It has
to be much more listener-tocused and listening-
oceasion-focused.” he said. For heritage stations,
the PPM will bring an end to the TSL-inflating
practice of listeners writing call letters in their
Arbitron diary and then “drawing the arrow

down™ the page.
“Pls are still dr
drive the big numbers. If you'ne doing well with
your core, you'll have success.” Peterson said.
Hunnicutt added. " You're going to have to
bring them back for more occasions. It's not

g listening. Our core will

going to be two or three hours of listening

at a time. bue more like 45-minute or 30-

minute increments.”
Setting listening appointments to torque TSL

s nothing new. Sirius Satellite Radio dircctor oft

COUNTY programmi
room. Programmen who have oriented their st
tions around the concept have set themselves up
for PIPM success,

Bullseye  Marketing/Rescarch
John Hart said that as long as Arbitron con-
tinues to recruit participants via telephone,
callout research firms like

founder

his will secure

‘You're
Eomg to

ave to bring
them back
for more
occasions.
It's not

?wlng to be
o or three

hours of
listening at a
time, but
more like
45-minute or
30-minute
increments.’
~Clay Hunnicutt

24/7 NEWS ONLINE @ www.RadicandRecords.com

music-test participants the same way.

Peterson, whose station marked a quarter cen-
tury in the country format this year, said that the
PPM will clevate the importance of “marquee
¢ ing.” Setting apy nes for every sta-
tion benchmark will encourage listeners to stick
around or return for specific programming cle-
ments, he said. More than ever, progra
be required to “train the airstaff to come up with
great teases to hold people through the stopset.
It we can't drag them chrough the stopset, let’s
give them a reason to come back.”

Hunnicuet stressed that “a good station is a
good station in cither system.” and Peterson
reminded that the fundamentals of music
radio were developed to drive actual listening.
“We still have to play the best music, have
great content between the music and keep
interruptions to a minimum.”

While the ability to capture listenens” attention
with as few wonds as possible is seen as vital 0
PPM success, Citadel country WKDF/Nashville
1) Bud Ford insisted that's already the case.”We
live in a window that’s this big.” he said, holding
his th ch apart.”When
you're in the car and the phones going off and
you've got other things going on, the talent has
three to six seconds to get your attention in chis
ADD world we live in”

Lindy said he gives his calent just six seconds
to exceute a liner that contains four bullet points;
however, they are not expected to include all four
¢ break. “They need to make sense
impression, Jocks that get it and
do it consistently get excited about it and try to
trim it down” even further.

Peterson predicted chat the PPM will be used

nb and foretinger on

www americanradiohistorv com

sa | tool for p i brevity and
simplitication among air talent, " You don't need
o use a 5-51.‘\'0";1 SO inero to p'\“llo(\' sonme-
thing when you can do it in six or cight seconds.”
he said.

“Mastering the craft of exceution is what this
is all about.” Hunnicutt added. “If you are going
to stop the music, it has to be real relatable”

But moving o metered ratings will not
diminish the importance of truly entertaining
personalitieg, Peterson said. “There's always room
in radio for a really good story.” -

Asked if Clear Channels decision to reduce
from three hourly stopsets to two on its music
FMs in the PPM-commercialized market of
Houston is a harbinger for other markets, Hun-
nicute said one size does not fie all: “USI101
[Clear Channel country WUSY /Chattanooga,
Tenn.| or WPOC in Baltimore can get away
with more interruptions than others, because
they're history-based stations built on great jocks,
" New stations or

gl’l‘.ll content Jlld gl\'.ll musi
outlets engaged in competitive battles may be
better oftf with fewer stopsets. he note
depends on the stations, the show and the jock!

Peterson forecast more experimentation as
programmers and researchers analyze the PPM's
rich data on audience behavior. With the new
technology, its possible to turn on a new station,
play long sets of uninterrupted music with few
als and no jocks and produce strong
. he observed. ” You don't necessarily have
to create the bond with the listener o generate
actual listening. With the diary, you needed thae”

PPM resules trom Philadelphia and Houston
have shown some surprises in listening behavior,

Continued on page 16
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Continued from poge ¥
Hart said.“Things we've assumed for years are not
necessarily true. Radio’s going to have to kearn to
do it in a ditferent way and sull gee resules, Whae
we're looking at on the rescarch side is building
databases of hyper Pls to extend time spent lis-
tening through appointment listening.”
Experimentation will go far beyond a stations
on-air programming, Hunnicuee suggeseed. “Te will
2o to online and to HD and how you can extend
those brainds.” He said Clear Clanned is dabbling
with product plicements, keywonds and other
alternatives to traditonal ad modeb “to pet away
trom the car dealer remote every Satunday from 2
to 5. Itisa lictde bit of 3 biboratory. It's a fine art to
integrate a client’s product with your program-
ming. A local Chevy dealer who wants to do lis
own spot gy not be as willing to experiment as
a wirckss provider or a technology company.”
Lindy brought up the sobering reality that suc-
costul product integration in a purcly audio
media like radio s “a remarkable accomplish-
ment,” compared with the case in such visual
media as TV. Channel WSIX/Nashville
morning man Gerry House “can do an en-
doncment without anyone realizing it Lindy
said. “But ity o learned kil that hasn’t been

coached over time. Not only may you not sell
product, y blow the personality out of the
market,” he said. becanse listeners could get the
impression that the personality is constandy try-
ing to sell them something.

Round-table participants don't envision that
the PPMY addition of the 6- 1o 11-year-okd

demo will greatly attect their programs . In

fact, they question how successful Arbicron will
ultimately be in weasuring tween listening be-
havior. "My Kid is 7. and [ can't inmagine him car-
rving a people meter” Humnicutt said.

Peternon said tweens aren’t on his radar at
WUSN. apart from promotionally exploiting
huge events that come to Chicago. *If' Hannah
Montan comes into your market. you maybe
strategize aroud that” he noted. adding that
he'd rather grow his 25-34 share than that of the
6-11 age group.

However. Lindy called the Disney Channel
“the new MTV™ and “the seed corn for every
radio station e America. | don't know how you
moncnze or program that but research on it sure
would be nice” He abso noted how core acts for
the Disney Channel and Radio Disney—such as
Montana, the Cheetah Girk and  the “High
School Musical 27 soundirack—sell half a million
units in their debut week and that Sinos, which

has partnered with Disuey,
but 5- to Y-

“Theres a lot of dollans there” Liandy said. And
Humicutt suggested that “Hanna Montana™ star
Mylic Cyris “alimost broke Garth Brooks” recond.

not ouly tangets tweens
ar-olds.

The tickets in Atlnita were gone in three min

utes. They clearly know what they're listening to
and what they like and don’t like and will tell you
about it. W saw it with the generation that ane
now twentysomcthings and wae'ne seeing it even
more now: s that on=demand. got-to-have-it-
now mentality.” RR

‘When you're
in the car
and the
phone’s
going off an
you've got
other things

oing on, the

lent has
three to six
seconds to
get your
attention in
this ADD
world we
live in.’

~Bud Ford

24/7 NEWS ONLINE @ www.RadioandRecords.com

Lindy

Challenges For 2008:
Fresh Ideas, New Thinking

Asked by R&R country editor R.J. Curtis to
sum up his top challenge for the rest of 2007
and into 2008, Clay Hunnicutt, country brand
manager for Clear Channel and OM of its
Atlanta cluster, was quick to respond.
“Recruiting,” he replied. “it's about finding
great people in every aspect of our business.
And finding peopie that aren’t traditional radio
people that bring great things to radio. We
have to look in nontraditional places to find
those people. | think we’ve shut the door on a
lot of people because they weren't radio guys
and they don’t have experience. Let’s look at
things differently [and realize] they're going
bring hing fresh to the approach.”

Similarly, Sirius Satellite Radio director of
country programming Scott Lindy says finding
a fresh approach is an issue. "I need idea peo-
ple,” he said. "I need people who say, ‘How
come we never . . . 7 "| want somebody to say,
“I've always had this idea . . . or ‘Why don’t we
have this channel?” Those are the people that |
want to be in touch with. You'd think that
there’d be thousands of those people out there,
but there's not. There's tens.”

Citadel WKOF/Nashville PD Bud Ford also
agreed that recruiting is an issue that may

www americanradiohistorv com

cause him to look outside the normal venues.
Finding a mokning show, for example, is not as
easy as it once was, he said. While there was a
time when you could simply offer more money
and lure a top morning show away from anoth-
er station, those days are gone. “They're being
rewarded by the people they work for and
that’s a good thing,” he said. “There’s no rea-
son to leave.”

Combining callout and onine testing is
Buliseye Marketing/Research founder John
Hart’s priority “so that you can have a combi-
nation of research information to bring into the
radio station,” he said. “That's where our
clients want to go in all formats.”

The Portable People Meter is the priority for
WUSN (US-99) PD Mike Peterson, since
Arb will move to
in Chicago in early 2008. “We've got to hit the
ground running in January,” he said. “We don’t
have a year to figure it out. We're looking at
data from Houston and Philadelphia.”

“It's all about the message,” he added.
“What do these numbers mean for our sales
staff? How do | take these numbers and paint a
picture of how we're doing as a radio station?
That's the priority.” —KT

NOVEMBER 2, 2007
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Web sites and HD2 channels are no longer value-added propositions—
they're part of a radio station’s main mission. In a word: Commit

Brand Extension

By Ken Tucker

EvenThough a programmer’s responsibilities still lie primarily with his or her over-the-air stations,
Web sites and HD radio streams are now taking more of his or her time and encergy. Add to that
shrinking stafls and smaller budgets and it clear that creative solutions are needed. B Ac R&RS
executive round table “"Country Radio: Opportunities and Challenges,” held Oct. 10 in Nashville,
top programmers were united in their belief that it’s a sink-or-swim world. B The days of station
Web sites being the place to dump unwanted promotions and bonus advertiser banner ads arce long
gone, participants agreed. And while there was a time when a Web site pretty much mirrored its
accompanying station, that is not necessarily the case anymore.

“Our goal is to create 2 much different
experience on the Web site” €CBS Radio
WUSN/Chicago PD Mike Peterson said.
“Not only does it need to be an extension of
the radio station, but we're g
a bunch of different content just for the Web.

“We want a very high-tratticking Web site that
is run by a conntry radio station in Chicago.” he
added. “Its going w be lifestyle, pop cultre: its
going to be about conntry music. There are some
things on the Web site that will never appear on
the radio station and vice versa

The trick. though. is figuring out what
resources are available 1o create the content,
Peterson said. 1 think we can all agree that prob-
ably every station is undentafted. and they are
probably overwvorked and multitasking as i is.”

But ¢ ent—even something as
seemingly simple as writing copw for a Web site—
can be a challenge for programmers raised on
radio. “We've been doing radio great, but we
sometimes suck at getting it out of our head and
onto a screen,” said Clay Hunnicutt, country
brand manager for Clear Chamel Radio and
OM of its Atl

g to produce

g that ¢

cluster.

Changing Priorities
As important as the Web has become, it still plays
secomd fiddle to the over-the-air product when
“IE T bose 3 morning i
tmorrow, it a cr Titadel WKDE/Nashville
PD Bud Ford said. speaking hypothetically, “1f |
lose my Web guy. it might be six months before
he gets replaced becaunse Pve got a part-time Kid
that can get stuff on the Web.”

That mentality lias to change. Ford said. 1T we'ne
going 1o create revenue tom this, then we'ne going
to have 1o devote the sune amount of cnergy in
stocking, satfing and nuking sore tha product is
as god as what we put on the aie”

it comes to stath

As much s the tendency can be to use some-

24/7 NEWS ONLINE @ www.RadioandRecords.com

one already on staff, Hunnicutt said stations need
to hire peopke that are ingrained in the Web and i
culture.”1 need to be able to sy Here's iy vision,
here’s what ies got to do, go nuake it happen” ™
Many times that person dovsnt come trom
radio, participants agreed. " The rules of the Web
site are much different.” Peterson said. “le just
needs to be user-fricndly and contain reasons for
people to come and use your Web siee”
Hunnicutt  explained that Clear - Channels
“Stripped” artist series is an example of what can
be done when time and rsources are devoted to
aWeb product.”Its the deeper richness that nmakes
it great,” he said.”We can all puc on live perform-
ances by artists, but it’s all the content that comes
along with it—thcir videos, the behind-the-scenes
interviews " —that makes it a destination.
Prompted by a question from maderator and
R&R country editor R J. Curtis. participants said
they were open to finding employees outside the
radio business, which represents a change in chink-
ing from recent yean. “1'm looking tor someone
that’s fairly well-rounded.” Hunnicute said. 1 kove
finding people that have done other things.”

www americanradiohistorv com

Creativity is also key, especially when it conmes
to the Web. 1 want someone to say.*l get what
you're saying. Clay, you want to give away tick-
ets to Rascal Flates, but bere’s how visually we
ought to say that” ™ he added.

“There's a different language.” Peterson id,
nd if you can tind someone that undenstands
it it will work to a station’s advantage.

The HD2 Challenge

While balancing duties for the station and the
Web site are challenging enough. a number off
progranmers now have HD2 channels within
their oversighe.

Peterson said those who pay little or no aten-
tion to their HD channel because few people are
listening are do “Itsa
process. Nobody is going to stop technology
from cvolving. You've got to continue to vest
yourself mentally and physically into it because
Fyou're not a part
ne chse will be.

g themselves a dissery

it will evolve to a place wh
of the perfection process,
Ultimately, every radio brand needs to continue

o evolve.
Peterson doesn’t concern himself” with how
quickly or slowly HI) is reaching the audience.
“I'we got to have my brand in there somewhene.”
he said. 1 don't know exactly where it is yet, but
when that day comes, | will be a part of that.”
Hunnicutt sees a parallel between HiY and how
progranmnens treated their Web sites cady on.“They
were throwaways,” he siid. " We missed that curve.”
He won't nake the same mistake again.” Who
knows if its going to be bigger than the FM band
it ewo yean?” he said of HD L don't [know | dhe
answer to that, but | sure want to be there™
Despite challenges, the terrestrial progranimens
in the room agreed that HD radio is worthy of
their arention. “There's a hundred reasons why
we shouldn't do it bue there are a lot of reasons
we should.” Hunnicurt said. *You have to com-
mit to it. s an extemsion of the brand,”
Bullseye Marketing/Rescarch tounder fohn
Hart said that HI radio is not on the horizon for
a vast majority of consumens.“For 7(0% it a lack-
ofcawareness issue, he said. “Thirty percent are
aware, but don't really know what it i
Sirius Satellite Radio director of country pro-
gramuming Scott Lindy said." I you'ne not in the car,
you don't count. We tound that out five years ago”
Hart agreed. " You have to build and they will

come. Onee you get into cars, its going to be a
whole new ballgime.”

Now that the commercial-free reins are off.
Peterson said that monetization of’ HD is key.
WUSN HD2, which in addition to music car-
rics NASCAR  progra g is now selling
sponsonship packages. One advertiser me
the side channel in is spots on WUSN. “They're
not looking for the trattic of the HD2 listening:
they want the branding.” he said. “We got the
branding. they got the branding, and we actually
made a litde money™

WKDF5s Ford emphasized the need for qual-
ity content. "W can stick it in every ¢ar in the
world, but if it docsn’t mateer to the consumer,
its just in the way™ RR

ons
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Five-Time CMA Nominee Paisley
Takes It Up A Gear

EADY
FOR

VERDRIVE

by R.J. Curtis

Next year when the Country Music Assn. (CMA) nominations are announced, its OK to wake up
Brad Paisley. The West Virginia native is in such a zone, carcer-wise, it might feel good to know that
recent events haven't been a dream. His latest CD,"5th Gear)” released June 19, has sold more than
640,00 copies, actording to Nielsen SoundScan, yielding two No. 1 radio hits: "Ticks™ and "Online.”
A third single, "Letter to Me™ is No. 30 on R&R's Country chart. @ A headliner since 2006 Time
Well Wasted tour, Paisley took his road show to another level this year, as Bonfires and Amplifiers played
to sold-out arenas in the United States and Canada. According to Billboard Boxscore, Paisley’s tour
has grossed more than $25 miillion so far, placing it fourth among country shows behind Kenny
Chesney, Tim McGraw & Faith Hill and Rascal Flatts. @ Along with Country Music Hall of Famer
George Strait, Paisley garnered five CMA nominations this year, more than any other artist. Even for
a busy guy, it’s hard to believe he slept through possibly the greatest validation of his cight-year career.
B It’s not that Paisley wasn’t aware the final nominations would be announced. You know when you
wake up because somebody made the mistake of telling you ‘good luck” the day before, and you think,
*‘Another day when things are going good, and it could all look horrible by noon'” Paisley says. He
adds that artists go into nommation day knowing what they're eligible for. And while he realized he
wouldn't get every nod in every category in which he was eligible, he thought *a few of them would
be nice.” @ When he awoke on his tour bus at 10-a.m. Aug. 30, the morning CMA nominations
were announced, Paisley checked his'phone and e-mail, and found no messages. ™' figured they
should have announced them by then, but maybe not.” he recalls thinking. He went back to sleep
and woke up an hour later. Again, nothing, Curious, Paisley checked his Web site and found a
single post, asking. "What are your thoughts?” @ Now beyond curious, Paisley went to the
Tennessean Web site and discovered he'd been nominated for entertainer, male vocalist, single,
album and video of the year. " Then | started getting mad, thinking, '|My manager| can’t call and
tell me?” ™ Paisley remembers. 1 called Jmanager| Bill Simmons’and he says, *Well, 1 know you
like to sleep late! 1 said,"You can wake me up with thae” ™

2417 Nm§ ONLINE @ www.RadiocandRecords.com
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.with Arista N

Five nominations were gratifving: sharing the
spotlight with hero Strait wa
“Hes a major influence,” Paisley savs. |

Ity somehow ng that he shares the spot-
light with such

cing on the cake.

1 icon. His steady ¢
¢ feel to Straits, as it docs
c labelmate Alan Jackson's.
Paisley's five alb have not only turned out
signature eadio hits, chey have sold well. " Who
Needs Pictures™ and “Part 17 have both sokd
dightly more than 1 million albums, “Ti
Well Wasted™ 3s a¢ more than 2 mi
“Mud on the Tires™ has chalked up 2.2 mil-
lion.“Christinas.” which came out in 2006, has
moved 200,000,

That cach album adds an artistic
of his prior release doesn’t happen by chance.

e tra-
Jectory has a

cr ol top

Paisley never wants to take a step back. "It
needs to be a little different and yet somehow
recognizable” he says. *1've still got to be pro-
gressive, but [ don't want to offend: to have the
clements of humor that people expect. but not
be corny”

Another part of the balancing
and/or write ballads “that are litthe picces of

act is to find

art,” while “avoiding something too far gone
where people say, 'l don't even know what he's

doing now,” " he says.

NOVEMBER 2, 2007
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Bred For Success

At this point in Paisley's career, a concern about
being “100 tar gone™ seems untounded. Paisley
has known exactly what he is doing since he was
8 years old and first received guitar lessons trom

his grandfather.

Writing his own songs by age 12, Paisley was
opening tor the likes of George Jones and Ricky
Skaggs by 13, Afeer ate i Nashville's Bel-
mont University on a scholarship, Paisley signed
a writing deal with EMI Music Publisl
music found its way to country radio via David
Kenh, whose version of Paislev’s “Another You™
became a top five single.

Paisley signed 10 Arista Nashville in 1997, bue
like many artists, had to wait his tuen on the
launch_pad tor two frustrating years. Capitol
Nashville president/CEO Mike Dungan, who
was then VP of sales and marketing at Arista
Nashville, helped Paisley renain contident. ™1
couldn’t help but think i was a lack of beliet?”
I
used to sy, I'm Jooking out for you!” ™

When Arista introduced
1999, country radio responded positively to his
combination of 4 Roger Miller-like sense of
humor, strong musical chops and the ability to
deliver a tender ballad. Arista Nashville Wese
Coast regional Lori Hartigan took Paisley to his
finst station visit, a stop at KSON/San Diego.
“All we had o talk about| was the song he'd
written for David Kessh,” she rememibers, “He
Diad a wp five record by someone else.”

Paisley performed the song acoustically,
2 his first singe, " Who
Needs Pictuns.” According to Hartigan,"He was

g His

Jey says, but Dungan would disagree. “He

sley in carly

with a few others, includi

a smash everywhere we went.”

ott Lindy, director of country programn
tor Sirins Satellite Radio, was program
Clear Channels WPOC/Baltimore when he first
met Paisley. “Brad always wanted to do whatev-
er it took to be a star” he says, noting that from
the beginning,
“hasn't lost that himble approach.” Lindy adds.
“Who Neads Pictures™ got Paisley on the radio
and became what he calls “a manginal hie”* (In fact,
the song was not manginal at all—it peaked just out-
side the op 1) While Paisky recalls getting great
rapome from progrmmmen for songs with ckever
hyries and 1 seme of humor like *Long Sermon
“Me Neither” it was “He Didint Have to Be™ that
cemented his future, “lt was like T coald see in
everybodyy cywes instandy that they got who | was
and maybe what 1 was capable of in the futore!
isley folt e
ing o itvest inme, [They were] able ©
niaybe see iy potential” Three months
atier it debuted in Lee 1999, the song
Ievame his fit No. | and koggaed 30 weeks
on the Niclen BDS-rated Country chart.
Chances are good that Paisley will pick
up some kind of hardware the night of’
the CMA Awards, but it wouldn't be
his tint CMA success
Horizon Award in 2000, That same
wear he wok home the Acadeny of
Country Music’s best new male
vocalist award.  Both  trophies

ley was not pretentious. He

Thats when P, untry radio was will-

he won the

‘Careers
don't last
forever,
and you
have this
window to
say what
you want

tosay.
—Brad Paisley

were fueled by “He Didn’t Have o Be”

After establishing his credentials as a pure
country singer capable of cranking out a power
ballad,
of himor. Not only was “I'm Gonna Miss Her
(The Fishing Song)™ a No. 1 country radio hic,
the video—which featured Dan Patrick, Jerry
Springer, Litde Jimmy Dickens and Paisley's
future wife, Kimberly Williams—was a smash,
too, The madeap video won Paisley a CMA
Award for video of the year in 2002,

sley showed che world his wry sense

Creative License
The ability to become a double-barreled chreat
as an artist is the resutht of carctully choosing sin-
gles, says Paisley, who remembers that the slow-
moving charts carlicr this decade kept anyone
other than a supenstar from showeasing more
than two songs per year. “I've always thoughe
[choosing singles is| a very precious thi
says. “Careers don't last forever, and you have this
window to say what you want to say.”

When then-RCA tabel Group chairman
Joe Galante (now Sony BMG Nashville chair-
man) added Arista Nashville to his oversighe,
Paisley says. " This partnernship
formed between us|”

Paisley looks forwand to the single selection
process.”| love the way they let me be a pare of
it. the way every now and then Joe will stick o
his guns and say they're sending ‘She’s Every-
thing and I'll say, *Do you really think a ballad
is right?’ Then the song is a smash and hes
right,” Conversely, Paisley says he suggested the
label release “F'm Gonna Miss Her”

“That's been the fun for me” Paisley says,
“having these tietde victories as a ceam. | eredic
everything I've got right at this point to song
To date. he has gencrated 16 top 10 hits, nine of’
which went to No, |,

While Paisley and Galante appear to be in syne
with what will be singdes, radio is onboand as well,
whether ity one of his signature ballads or his
tradenmark sense of humor, Hartigan says country
radio has given Paisley “license to do both™ and

it’s something the artist clearly appre-
ciates. " I'm so thankful to radio for
allowing me to be so diverse,” he

says. "Luckily I'm known for a

couple of things now, and

nice o mevt a balan
The two sounds Paisley  has
established work for radio, says Tonya
Campos, P at Mount Wikon
Broadcastens” KKGO/Los An-
geles. “His music is good,
whether it is a ditty

he

“we lucked out!

powerful ballad.”
she says. “They are all
relatable sougs and some of
them are aboue subjects present in every-
day I

Citadels KIIM/ Tucson P Buzz Jackson
cites “tmicaningful lyrics, artistry, 2 swense of

nradiohistorv com

humor and good looks™ for Paisleys gonsistent
carcer groweh, It abso helps cat he uses his posi-
tion to involve some of the formats icons—Dolly
Parton, for example—in odays mus

TCB
As Paisley has taken care of business by creating
what he calls “eight years of hits to play.” his live
show has taken shape and grown exponentially in
the past three years. After supporting such acts as
Brooks & Dunn, then co-headlining with Reba
McEntire, Paisley set out on his own Time Well
Wasted tour in 2006. When the tour hit the road.
“we could tell chings were right.” Paisley says.
With a corporate sponsorship from Hersheys
and lots of high-tech gadgetry. this year’s cour was
next.”I'm not the lease bit afraid to overdo it in
terms of video content onstage because the ven-
ues we e plaving are so big!” he says. 1t the best
way to reach the last row.” After planning this
year’s tour, Paisley says he and his team tllied up
the cost for taking the production out and real-
ized chey'd spent $10 million more than last year.
1 really am loving this level we'ne at now; | have
the feeling of sparing no expense alread
in spite of LED walls, video and set design,
ey says the show s still all about songs.

According to Westcoast  Broadeasting's
KJUG/Visalia, Calit., PD Dave Danicls, Paisley's
recent graduation to arena shows happened be
cause he did all the right chings. “Before going
on the road doing huge arenas, he built his audi-
ence by doing smaller theaters and radio static
icls says. “He built a bond with radio

TS,

shows." 1:
and the liste

With sa nnuch emphasis on his live show during
the past two yeans and plaving o L crowds this
year, would a CMA entertainer rophy offer anoth-
er kewd of attirmation for Paisley? “1es almost like
the nomination &™ the validation, he says. The firt
tinie he received a CMA entertainer nomination a
few years ago it was validating and shocking.

v s it time to win it " Paisley says.
No. " The idea scares him to death, he
says, because “F don't ewr feel competitive in diat
sense” As far as the actual awand goes, "Fd be just
fine ding up and clapping for somcbody che,
but to say 1 never want to win it wouddn't be true.
I don't think this year will be my st chanee”

Paisley believes he can still grow his live show,
which in 2008 Hershey's will again spomsor,“but
we just need to book me into places that are the
right size for the crowd chat's showing up.” He
says he's abso looking forwand to reconding a new
instruinental album that will “have a song or two
i

Paisley says he's exceeded his own expec
tions. “Most people in this business who get up
in front of an audience and believe i
themselves to the degree that success is some-
thing you expect. You have chings in mind thae
you want to reach: levels, places you wane to go
and a certain size crowd you'd like to see show
up for your show—bug this is about three lev-
els past what | even thought was possible. All of
this just scens so far past meeting my goals that
I'm completely shocked.™ RR

"I"cnpk‘
“And I s

g on”
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Americana Special

Americana outlet WDV X/Knoxville celebrates 10 years

AN

ASSOCIAT

East Tennessee’'s Own

By John Schoenberger

Tony Lawson, founder and GM/PD of WDVX/
Knoxville, is mighty proud of how the noncommer-
cial station has evolved in the 10 years since it signed
on.The entire process has been a labor of fove for him:
love of the cultural history of Eastern Tennessee, of the
organic music the station champions and of building
the station into an important institution in the locale.
8 WDVX is licensed by the FCC to Cumberland
Communities Communications, and it plays a broad
spectrum of music that tilts in the Americana direc-
tion. It was incorporated in 1991, but didn’t sign on

until 1997.

“We tought. got beat down and scratched back
up for six years to get this station going.” Lawson
saws of the carly days. " We initially set up the stu-
dios in a camper, where we broadeast for the first

seven yean”

But WDVX has come a long way. Today, the
station operates from studios in dawntown
Knoxville in a building it shares with the
Knoxville Tourism & Sports Corp. In addition,
WDVX has grown in statl, recently addi
full-time development director and bu
manager. This has allowed Lawson to concen-

z a2

CSS

trate more on "“‘gr.lll“"illg .I"d to neturn to
the airwaves.

“The whole downtown arca of” Knoxville is
goig through a renaisance and we are right in
the middke of it he says. " The station also just got
its Aint grane from the [Corp. for Public Broad-
casting| and that is very tor us. This will
help us to relaunch a new and improved Web site,
That site, along with visitors coming to Knoxville
trom all over the world. has given us a name and
reputation way bevond East Tennessee.”

Those new digs have also helped WHVX
expand one of'its progranmning benchmarks, the
daily “Blue Plate Special™ at noon. The show
originally started as a theme set, a historical ret-
rospective or artist focus picce, and it has grad-
ually evolved into the live performance event it
is today. It took off when the station secured per-
formance space at the Knoxville Visitors Center,
which allows for about 100 people.

“We are booked four o six weeks in advance
with that show now. and the quality of the tal-
ent has been pretty amazing lately.” Lawson says.
“Olbwiously we try to spotlight as many region
al artists as we can, and with Nashville just down
the road that becomes pretey j

To reflect Eastern Tennessee's musical heritage
and onmipresent Southern Appalachian tradi-
tions, WDVX plays a lot of blucgrass and old-

NOVEMBER 2, 2007
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time music. In fact. its morning show is dedicae-
ed to those genres. But for the rest of the day the
mix is broad, utilizing a library that includes the
older country. rock and folk artists of the "60s and
*70x and mixing it with Americana, “newgrass.”
ale-country and triple A acts of today.

Lawson says that like most triple A stations, one
of the greatest challenges is capturing vounger lis-
teners. Fortunately. there are many young artists
on the tradition of the
h is helping the station achieve thae
< many young adults enjoy acoustic
music and are ir

usical ances-

mersed in the live experience,
herityge on-air destinations like “Blue  Plate
Special™ abso act as 3 young audience magnet.

With that in mind. WDVX began using a
new positioning statement: In addition to “East
Tennessee'’s Own,” it is imaged as airing “Real
Live Music.”

The station is marking its 10th anniversary in
several ways, First, it is sponsoring a celebration
concert at Knoxville's Bijou Theatre, which will
be broadcast on the station and hosted by Jim
Lauderdale. Performen include Robinclha. the
Red Sack Ramblers, the Hackensaw Bows, the
Everybody Ficlds and Alex Leach.

For several years the station hosted an annual
event called CamperFest, which allowed music
fans to pitch a tent for the weekend and ¢
live music. Now chat the saation is more closely
aligned with the city, Lawson and others hope 1o
take the show and expand it into a three- or
four-day festival that turns into a citywide event,
to be sponsored by the recently formed Knox-
ville Americana Music Foundation, with which
WDHVX is closely aligned.

The station also has three compilations in the
works: The first will include performance high-
lights from “Blue Plate Special.” It is being pro-
duced in cooperation with the tourist burcau,
concentrating mostly on regional artists. The sec-

‘We fought,
ot bea
own and
scratched
back up for
Six years to
get this
station going.’
) ~Tony Lawson
Local and
National
Recognition
M Bluegrass radio station
of the year in 2003,
2005 and 2007 from the
Society for Preservation
of Bluegrass Music
in America
B “Blue Plate Special”
as attraction of the year
by the Knoxville
Tourism Alliance

Synergy

WDVX has forged
partnerships with
several local and
regional organizations,
including:

@ City of Knoxville and.
surrounding towns

B Knoxville Americana
Music Foundation

B East Tennessee
History Center

B Museum of
Appalachia

B Local theaters

@ Local music
promoters

ond will feature selections from the pase 10 years
of live broadeasts trom “Blue Plate Special™ per-
formances, pertormances reconded at Merlefest
and other archived material. The last project will
be a series of C1x containing archived shows that
late songwriter and Grammy Award-
artist John Flardond made for the
home, called “The Anderson County Mobile
Home Companion.”

Overall, Lawson is pleased with the progress
the station has made in its fint decade and teels
it is just hicting its stride.

“As we develop these new relationships with
the city and other orgamizations and broaden
our reach, 1 fecl we have established ourselves
cnough that we will be around another 10
years and maybe 10 after that.” he saye. " We set
out to do something and we have accom-
plished that initial goal. Now it is about.tnak-
ing it more and better.” RR

WDVX Music Monitor

Oct. 10, 3 p.m

Robert Plant & Alison Krauss,
Old Crow Medicine Show,
James McMurtry,

Shawn Camp,

Patty Gritfin,

The Band, A t

The Everybody Fields,

John Hartford

Be Good Tanyas,

Emmylou Harris,
Rodney Croweli,
Bob Dylan,

Merle Haggard, A
Stanley Brothers, M

24/7 NEWS ONLINE @ www.RadioandRecords.com
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NEW RELEASES

RYAN ADAMS

“Follow the Lights” (Lost Highway)

Following his first top 10-charting album-—2007% criti-
cally acclaimed “Easy Tiger™—Ryan Adams has just re-
leased a new EP called “Follow the Lighes.” It includes
three previously e track. “Blue
Hotel ™ ad “My Love for You Is Real” The last two will
soon be featured in the ABC TV drama “October Road™
The st abo has live in-studio versions of five songs. An
Adanws boxed set is reportedly in the works.

BLUE RODEO
“Small Miracles” (TeleSoul)

Since 1987, Jimmy Cuddy, Greg Keelor and the band
known as Blue Rodeo

we been making their own
unique brand of pop-infused country music that is
universal in appe d timeless in message. They
continue that eradition with the release of their 11th
ctfort. “Small - Miracles”  Hailing  from
Canada, Blue Rodeo has been nominated for 24 Juno
Awards and has taken cight of them home. including

studio

four for group of the year,

RYAN BINGHAM
“Mescalito” (Lost Highway)
There isn't anything like
the  school  of  hard

knocks w0 give  a EYAN RINGHAM
smger/songwriter a bot-

tomles pool of inspira- .’

tion, and that certainly

holds true for  Rym

Bingl As a kid grow-

g up in West Texas, he

was shutHed around a lot

and ended up stepping

out on his own at a young age. He survived by partici-

pating in regional modeo events and playing nuwic for
locals and friends. A myriad of mots influences abound
here—and even a bit of classic rock for aomph—bue ac
Bingham is carrying on the fine toubadour

eradition of his home state.

DOYLE BRAMHALL

“Is It News"” (Yep Roc)

Bovle Bramhall began his nsic cane
the Vaughan Brothers were cutting cheir musical teeth,
and in fact, he played with them in several bands along
the way. He even wiote o few songs Stevie Ray made
Pool™  and

in bands

er in Dallas when

tamouws,  including  “Tightrope!
“Change 167 Fhirough the years, pl
with accomplished musicians has been Bramhalls meal
ticket. However. every now and again he steps out on his
own to release 3 solo project. His latest effort is “Is it
News,” produced by longtime fricnd CC Adcock. It fea-
twres several guests, including some of the best guitar
slingers Texas has o ofter.

24/7 NEWS ONLINE @ www.RadioandRecords.com

Harvest

PIETA BROWN
“Remember the Sun” (One Little Indian)
Picta Brown is  the
daughter of Gramnwy
ted

singer/songwriter Greg

Award-nomis

Brown, and there s
certainly a family like-
ness when it comes to
music, Surprisingly. she
never even comsidered
taking up the vocation
until her mid-20s. Bue
when Brown holed herself up in

shed at her dad's place
in Jowa City. she emenged with enough tunes for her fint
selt~titded indie release, Brown returned with an impressive
Bo Ramsey-produced sophomore effort. i the Cool."in
2005, She follows with “Remember the Sun” which she
co-produced with Ranwsey and Chad Cromwell.

SHAWN CAMP & BILLY BURNETTE

“The Bluegrass Elvises Vol. 1”7 (American Roots)
At first blush. it may scem an odd idea to ke some
of the songs Elvis Presley made famous and recast
them in a blucgrass style, but if you go back to the
roots of the Kings musical genesis, bluegrass music
played a crucial role, Bringing it all full circle, blue-
grass/country artist Shawn Camp and rockabilly pur-
veyor Billy Burnette got together and cut an album
of some of thei srite Elvis tunes. The result is “The
Bluegrass Elvi

DEANA CARTER

“The Chain” (Vanguard)

Betore you dismiss this as just another cover album com-
ing down the pike, take 4 moment to consider the me
vation behind Deana Carters new album, “The Chai
Her father, Fred Carter Jr., is considered one of the top
SesSion gitarises, through the years he reconded with
an anazing list of artists. Each song selected for chis album

involved her father in the original recording. For “The
" she was able to entice many of those artists to
rerccond the songs with her, o, And. of course, that’s her
dad on che guitar. Guests include Kris Kristotterson, Dolly
Parton, Jessi Colter, Shooter Jennings, Willie Nebon and
Geonge Jones.

STEVE EARLE

“Washington Square Serenade” (New West)
Living in New York with his new bride, Allison Moorer,
for the past couple of years, Steve Earde has been busy
with-multiple projects: playing a recurring character on
HBOS “The Wire” hosting a weekly show on Sirius
Satedlite Radio and working on a novel. In that time
Eaile has also been taking in che sites and insights New
York has to offer, and it has protoundly influenced his
latest effort,” Washington Square Serenade.” Produced by
John King of the Dust Brothers in the legendary Electric
Lady Studios. it features a2 more introspective bue no less
socially conscious artise.

www americanradiohistorv com

THE EVERYBODY FIELDS
“Nothing Is Okay” (Ramseur)
Remember the fing time you heard Whis
Welch or the Be Good Tanyas? The fevling is
debut album by the Everybody Fields. When music is good,
original and honestly wroughe, somiething in the groons
Just reaches out to you. This quartet hails from Tennessee
and is rapicly building a regional touring base thae will sure-
ly expand across the nation in short onder. The band has a
of taking tricd-and-true sounds and repurposings them
in fresh and imventive ways on "Nothing Is Okay.”

JOHN FOGERTY
“Revival” (Fantasy/Concord)
In a strange owist of fate,
John Fogerty has neturmed
to the place that started it
all tor him, Fantsy, the
very samie babel he enged
with in court for years.
The spirit of homecom-
ing & abo incorporated in
the music of “Revival”
which channek many of
the carly sounds and vibes
that musically informed him in_ his Creedence Cleanwater
Revival days. However. it is 110 less a socially comcious album
than amything be has done in the recent past,

MARY GAUTHIER

“Between Daylight and Dark” (Lost Highway)
Mary Gauthicr takes her lite experiences and turns them
into sometimes heart-wrenching, sometimes lite-attirming
testimoniak, Afier a couple of eritically acchimed indic
releases, she moved to Nashville and sigiied with Lost
Highway. Her fint project for the label—"Merey Now.”
produced by Gurf Mordix—established her as an artist
with depth, Gauthier now returns with “Between Day-
ligght and Dark”* Produced by Joe Flenry, the project reveals
a painful but beautiful side to Gauthiers songwriting.

TOM GILLAM

“Never Look Back” (Treehouse) .
Tom Gillanm s a pertect testament to the fact that the roots
of Americana can come from any part of the United States.
as he hails from the Philadelphia/South Jersey area. €

broke through in a big way in the Americana comn
with 2005% “Shake My Hand.” and it looked like every-
thing was on a positive climb for the artist, Then disaster
struck. In March 2006, as he was beginning to cut his
tourth album, Gillam sutfered three heart attacks. After 2
successtul recovery. hie and his band, Tractor Pull, sunied
recording to c Never Look Back.”

MERLE HAGGARD
“The Bluegrass Sessions” (McCoury)
Merle Hagzand has explond nuny musical territories in his
storicd and succesdill carver, but il now he had never done
a pure blucgras album. So he called up Romnie Reno and
aked it he'dd like to produce one for him. Afier some discus-
sion, the owo headed 1o Ricky Skaga” stclio in Henderson,
Tenn.; grabbed 2 bunch of Hagzand-penned tunes and 4 few
choice covers and pulked in sote amazing pliyers: Marey Snan
(uitar and mandolin). Rob Idks (dobm). Chardic Cushiun
(tanjo). Card fackson (guitar) Aubrey Haynie (ticdke), Scot ow
(tckdke), ). Wilkes (harmonica), Ben bsuaes (haw) and Alson
Krauss (hacking vocab). The resubt s a Killer albam,
Continued on poge 26
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Americana Special

Continued from poge 24

EMMYLOU HARRIS

“Songbird: Rare Tracks and Forgotten Gems”
(Rhino) [
There are artists who have hits and those who have sucees-
tul careens. But oceasi y there are artists who become
iconic and influence countless lives—both fellow musicians
and fans, Esmylou Harris certainly fits in that rare catego-
rv. Dunng a lengthy and prolific carcer, she s issued
numecrous hits packages and retrospectives, but perhaps her
latest is the one that is closest to her heart, *Songbind: Rare
Tracks and Forgotten Gienns™ s
picked Iw Harris that spams her entire carcer. The boxed st
abo has a VD of rare live pedformances.

LEVON HELM

“Dirt Farmer” (Vanguard)

Best-known as the drummner with the deeply soulful voice
for legendary group the Band. Levon Helm remained a
musical force to be reckoned with even after the group’s
denise. Helm was sidetracked a few vears back when his
Woodstock, N.Y.-based studio was lingely destroved by
firc.only to be topped by the loss of his voice due to throat
cancer. Both have since been restored to their former
ul s evidenced by his fint solo reconding years,
“Dirt Farmer.” Produced by Larry Campbell and Helin's
daughter Amy, the project features traditional songs that

a tour-CH set of songs hand-

* nomination for 2000

Thc

Pines™ and rece
“Bluegrass.”

g a Gramy
v Lauderdale is hmk at it J;,am
Bluegrass Diaries™ is foot. ", good
music that can make you cry and I.ml.,h——sounulmcs
the same sorig, Joining are usual cohorts Randy
Kohrs (dobro), Richand Bailey (banjo), Jay Weaver (bass).
Cody Kilby (guitar) and Aaron Till (fiddle). Gueses
abound on the project, including Shawn Camp, Clay
Hess and Jesse Cobb.

LYLE LOVETT

“It's Not Big It's Large” (Lost nghway]
The and
insightul Lyle Loven
reeurns with his first
studio album of new
material in four years.
“Its  Not  Big Its
Large™ was produced
n Los Angeles with
Lovetts longtime col-
laborator  Billy  Wil-
liams. and it features 10
new Lovett-penned songs and a couple of choice covers.
It also cncompasses the talents of 16 band members, a
varicty of guest players and a handful of vocalists. As with
most of his projects, it covers a broad spectrum of musi-
cal genres from blues to folk. jazz to gospel, old sounds

remarkable

CHIP TAYLOR & CARRIE RODRIQUEZ
“Live From the Ruhr Triennale: October 2005"
(Train Wreck)

Prior to stepping out again as solo recording artists, Chip
Taylor and Carric Rodriquez were actively touring
together all over the world. In October 2005, guitarist
Bill Frisell invited them to participate in Germany's
annual Rubr Triennale Festival. Part of 1
Song” series, the event has the performers play songs by
their favorite songwriters from the past century as well

Sentury of

as some of their own compaositions. Taylor and Rodri-
quez were backed onstage by Frisell, multi-instremen-
talist Greg Leisz and special guest guitarist Buddy Miller,
Along with bassist David Pilch and drunmer Kenny
Wollensen.

VARIOUS ARTISTS
“Song of America” (31 Tigers)
Ongee in a while,a proj-

cet comes along that's so

ambitious and so all-

encompassing that it is |

hand to wrap your head |

around it right away.

Such is the ca

the incredible S s

America” Comprising
three CDyv—red (1492 |
1860), white (1861-

7 ;/ shaped his musical psyche while growing up in Arkansas, — to new. yet the distinet ealents of Lovett as a songwriter,

"/// as well as some modern covers. singer and arranger brilliandy bring it together into 3 1945) and blue (1946-present)—this collection of” 50
;/} cohesive musical statement. songs covers the history of America, from its founding
;//7 JASON ISBELL days to some of its most recent events. Produced and
;:’ ‘(, “Sirens of the Ditch” (New West) ROBERT PLANT & ALISON KRAUSS guided by Ed Pettersen, “Song of America™ features a

“Raising Sand” (Rounder)

A few years back Robert Plant and Alison Krauss sang
together for the tirst time during a Leadbelly ribute ac
the Rock and Roll Hall of Fame. It was so much fun thae

broad gamue of artists, from the Blind Boys of Alabama
to John Wesley Handing, Tom O’Brien to Suzy Bogeuss
and John Mcllencamp to Andrew Bird.

Part of Southern rock revivalists the Drive-By Truckers,
Jason Isbell has since stepped out on his own. A native
of Muscle Shoals Ala.. Isbell has been making music sinee
the age of 6, chamieling much of the style tiat his home-

Z

V4
%

N

town is tamous for. He recorded his solo debut ae the
city’s legendary
his triend Patierson Hood. You'll hear influcnces rang-
ing from rock 1o blues to soul in the 11 tunes on ™
of the Dire.”

SHOOTER JENNINGS

“The Wolf” (Universal South)
s difficul for a nest-
generation child of
legend  dike  Waylon
Jennings to carve out his
own path. and for o
while Slnnmr Jennings
did so by leaning more
in a rock direetion with
his  band
However, his perform-
ance of Always
Been Crazy™ at his father’s memorial service proved to
be a wrning point for him. Afierwand. he decided to
revisit the rock and country perspective his father had
so successtully blended together, Jennings continaes with
his latest eftort,” The Wolt!” whic
cal styles and well-crafied introspective songs.

JIM LAUDERDALE

“The Bluegrass Diaries” (Yep Roc)

Afier winning a Grammy Award in 2002 for his collab-
oration with Ralph Stanley on “Lost in the Lonesome

ame studios and co-produced it with

Starguni

“T've

ers a blend of

24/7 NEWS ONLINE @ www.RadiocandRecords.com

the pair @id they'd like to work together again, That vow
has now come true with the release of a duet album,
“Raising Sand.”
old and new songs that are informed by blues, Western
swing and traditional folk, The album was produced by
the perfect person tor the project, too: T Bone Burnett.

THE SADIES

“New Seasons” (Yep Rock)

The Sadies have been spearheading a movement among
many roots-based artists to break down walk between gen-
res and styles. To them it isn't so much about sick produc-
tion and pristine sound as it is about raw emotion and
ongmic delivery. In addition to touring regulardy as a head-
lining act, the band has worked closely with Neko Case,
Jon Spencer and Garth Hudson. The Sadies now return
with their fifth ciort, “New Season.” produced by the
Javhawks' Gary Louris.

BILLY JOE SHAVER

“Everybody’s Brother” (Compadre)

Billy Joe Shaver has been plying his musical wares for
a long time. He has had radio hits and radio misses, and
he's written songs for and recorded with some of coun-
tey's clite, He's been called an oudaw and a has-been,

and he's acted in movies. Eardier this year, Shaver
released a greatest-hits package chror 2 his 30-year-
plus carcer. He now delivers the John Carter Cash-pro-
duced “Everybody’s Brother,” an album that he classi-
fies as a spiritual etfort, bue as always. on his own terms,

www americanradiohistorv com

The project feawres an eclectic mix of’

PORTER WAGONER

“Wagonmaster” (Anti-/Epitaph)

The late Porter Wagoner, who just passed away Okce. 28, is
an icon from the golden age of country nunsic. Even dur-
ing the days of oudaws and country-rock he remained
steadfastly dedicated to his own brand of country-tonk.
Wagoner was abo one of the fint multimedia comnry stars
using the stage. the reconding studio and TV as wehicles o
get his music out to the public. His last album was pro-
duced by one of his longtime admirers. Marty Stuart.
Sometimes, what was once considered old and dated can
become new and exciting and the reaction trom the
An v 1o~ Wagonmaster” drives that point
home.

WALT WILKINS & THE MYSTIQUEROS
“Diamonds in the Sun” (Palo Duro)

Walt Wilkins and his Mystiqueros are something ot an
Americana supergroup in the Hill Country region of
Texas. Wilkins (vocals, guitar) has be
touring for 30 years and cach of the other members—
Ramon Rodriguez (drums, vocals). Bill Small (bass. gui-
tarn vocals). John M. Greenberg (guitar, vocals) and
Marcus Eldrige (guitar, vocals)—are successtul artists in
their own right. Yer when they get together onstage or
in the studio, the egos are left at the door and these five
players dedicate themselves to making sweet rootsy
music. Indeed, great playing, thoughetul arrangements
and super harmonies are the order of the day on
“Diamonds in the Sun.”

Icana comn

recording and

Continued on poge 28
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Catch these performances at the AMA Convention

ADRIENNE YOUNG HOOTS & HELLMOUTH SARAH BORGES AND
AMELIA WHITE JAMES INTVELD THE BROKEN SINGLES
AMY LAVERE JESSE DAYTON SCOTT MILLER AND

- BLUE MOUNTAIN JIM LAUDERDALE THE COMMONWEALTH
BLUE RODEO . JYPSI SORTA
BUDDY MILLER KANE WELCH KAPLIN STACEY EARLE &
BUZZ CASON KING WILKIE MARK STUART
CADILLAC SKY LAURIE LEWIS STACIE COLLINS
CAMERON MCGILL & THE LUC DUCET STEVE FORBERT

QUARTET OFFENSIVE MATT HOPPER g SUNNY SWEENEY

CARY ANN HEARST MATTHEW RYAN VS THE TEXAS SAPPHIRES
CHUCK PROPHET SILVER STATE THE HACKENSAW BOYS
DALE WATSON MELINDA SCHNEIDER THE LANCASTER
DARRELL SCOTT MIKE FARRIS ORCHESTRA (SWEDEN)
DAVID OLNEY MIKE YOUNGER THE WRIGHTS
DEL CASTILLO OTIS GIBBS TIFT MERRITT
DEVON SPROULE OTIS TAYLOR TOMMY WOMACK
DIANA JONES PAUL BURCH AND THE TRENT SUNMAR AND
EILEN JEWELL WPA BALLCLUB THE NEW ROW MOB
ELIZA GILKYSON POLECAT CREEK UNCLE EARL
ELIZABETH COOK RAY WYLIE HUBBARD WEBB WILDER
GRAYSON CAPPS RON SEXSMITH WHITEY JOHNSON
GURF MORLIX RUSS BARENBERG WILL KIMBROUGH

Performing at the Honor and Awards show

PATTY GRIFFIN TODD SNIDER

LYLE LOVETT GURF MORLIX

EMMYLOU HARRIS THE AVETT BROTHERS

GUY CLARK AMY LAVERE

DARRELL SCOTT ELIZABETH COOK

JOE ELY * SUNNY SWEENEY

RICKY SKAGGS WITH THE HACIENDA BROTHERS
BRUCE HORNSBY OLD CROW MEDICINE SHOW

SIEISIAIC I | I

echomusic

LOST HIGHWAY


www.americanradiohistory.com

28

Continued from poge 26

DWIGHT YOAKAM -
“Dwight Sings Buck” (New West)

Its o secret that Dwight Yoakam was profoundly
influenced by his mentor and friend Buck Owens and

he more than most. was deeply affected by Owy
passing carlier this year. Perhaps as a cathartic exercise
as well as anact of honor and respect, Yoakam now
returis with anentire album of his favorite Owens
songs. Further, a portion of the procecds from
“Dwight Simgs Buek™ will be donated to the Buck
Owens. American Music Foundatic
ed to the preservation of the Bakersticld sound and

charity devot-

Owens’ legacy.

RECENT RELEASES

THE AVETT BROTHERS
“Emotionalism” (Ramseur)
The Avett Brothers are two siblings—Scott (vocals,

banjo) and Seth (vocals, guitar)—and one brother-

in-arms, Bob Crawford (upright bass, vocals). The
triv arose trom the ashes of popular North Carolina
rock band Nemo and has been officially recording
since 2002, Through good press. constant touring

t radio airplay. they have buile o tan
base thar goes crazy over the band’s unigue blend of

and signi

folk, conntry. hillbilly and blues, spiced with a rock
sensibility.

THE GOURDS
“Noble Creatures” (Yep Roc)

Whatewer these Austin boys have in their jug, they
shonld keep dri
running as strong as ever, Since forming in 1992, the
Gourds hawe detied cla

on by blending an cclec-

te asortment of styles—rock, comtry, zydeco. soul,
Tex-Mex. folk and Dlues—into an honest, good-time
sound that always seems to satisfy the masses, “Noble
Creatures™ is their cighth effort and in n
reveals the members at their most relaxed and focused
n quite some time. Still, they remain off the wall and
full of surprises.

KANE WELCH KAPLIN
“Kane Welch Kaplin” (Compass)

This is the third

v oways it

ceom-
plished singer/song-
writer/music
ren Kane, Kevin
Welch  and  faes
Kaplin, and  even

though cach casily
stands as a success

on his own. they
also like the idea of
playing in a band of Kindred spirits. “Kane Welch
Kaplin™ i« a basie, bare-bones cudeavor, with Just
the right amount of instrumentation and vocal
inflection 1o convey the message

and cmotion of

the songs. Plus, they have added a new element to
» Kane (Kicren's son) join-

the process, with Luga
ing on drums.

24/7 NEWS ONLINE @ www.RadioandRecords.com

AMY LAVERE
“Anchors & Anvils” (Archer)
There is somethin

about 4 good-looking
moving  her
hand up and down
the neck of 3 stand-up
bass guitar and

wonal

singing in 4 sweet and
seemingly  immocent
voice. Such is your
it impression of
Amy  LaVere,  bue
there is more to this talent than meew the eye. LaVere
i 4 well-traveled entertainer who tried out several seyles
of music and band configurati before she got it
right. For "Anchors & Awvils,” LaVere enlisted the help
of iiber-roots producer Jim Dickinson to find the cor-
rect blend of traditional and modern for an album that
takes her to new places.

LORI McKENNA

“Unglamorous” (Reprise)

Lori McKenna has always written songs, but it wasn't
until the age of 27 chat she started performing her music
for the publig. Since. McKenna has released tive albunis,
including her latest, “Unglamorous.” And a few of her
songs have been recorded by some big stars, such as Faith
Hill and Sara Evans. McKenna's new album may have
been produced by Tim McGraw and Byron Gal
but don't get the idea that she s just a country artist.
McKenna is a singer/songwriter who writes somgs with
onganic Havor and universal appeal.

GURF MORLIX

“Diamonds to Dust” (Blue Corn)

One way or another, Gurt Morlix has been involved
with some of the most important Americana and roots
artists during the past two decades. He has produced,
recorded with or performed with Warren Zevon,
Mary Gauthier, Robert Earl K Slaid Cleaves, Ray
Wylie Hubbard, Buddy Miller, Julic Miller, Lucinda
Wwill y LaFave, Jimmic Dale Gilmore, Butch
Hancock, Jim Lauderdale, Jerry Lee Lewis, Bob
Schacider. Steve Earle, Victoria Williams, Dave Alvin
and many more. But he is also a recording artist in his
own right, releasing four albuns, including his lLacese.
“Diamonds to Dust.

DOUG SPARTZ
“The One Who's Leavin’ ” (Great North)
Minncsota-based roots
Spartz has
naking music for
decades—
although there was a
12-ycar  hiatus  just
prior  to  his  slf-
released 2000
Americana
“American

hore,

ams, Jim

SuCCess
Stories,
Lies & Tales” In spite of
i health issues, Spartz was motivated and deter-
One Who's
S many

CIm
mined to recond a fotlow-up atbum and Tl
Leavin® ™ is the result. Spartz again refere
Anmerican musical styles and blends them into an honest,
onzanic sound.

www americanradiohistorv com
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THE SUBDUDES :

“Street Symphony” (Back Porch/BLG)

Formed in 1987, the Subdudes took the bluesy and
soulful sounds of New Orleans and blended them with
the vibe of the Rocky Mountains. It was the simple
fact that they preferred to play music that was
acoustic-based and a bit on the subdued side that
e, A desire to branch out and play
with other artists led to the 1997 breakup. However,
the flame was rekindled and the "Dudes reformed in
“Streer Symphony.”

birthed their na

2004, recently releasing

VARIOUS ARTISTS

“Anchored in Love: A Tribute to June Carter
Cash” (Dualtone)

It is impossible to overstate the impact and lasting
influence the Carter family has had on American music
for the past 80 years, and when you attach thae pedi-
rk lett by Johuny Cash, the line-
Such is the family
producer/songwriter/n thor
v

gree to the deep
age becomes even more amazi
history  of
John Carter Cash, the only child of Ju v
Cash. For the past couple of years, he has been focus-
ing on a tribwte album to his mother  called
“Anchored in Love: A Tribute to June Carter Cash,” as
well as writing the first biography about her, The €D
features a stellar collection of performers and musicians
who worked with June through the years, as well as

e and Jol

amily memben,

KELLY WILLIS

“Translated From Love” (Rykodisc)
Kelly Willis has always
been one of the best
examples  of  what
Americana mwsic is all
about: a tresh perspective
intormed by what came
betore  her. Musically
sawy and  defant one
moment, full of refer-
and  respect the
st Willis s always
direet and honest—however she decides to pl
ime collaborator Chuck Prophet, her
five yeans features a collection of orig-

Produced by lor
first new album

inals and choi

ADRIENNE YOUNG

“Room to Grow” (AddieBelle)
Just ke her home-
grown way of recording
and  marketing  her
music, Adricnne Yo
takes ongl
approach o the way sl
looks at life. She conti
ues her dedication 10

e COvers,

promoting  local  food
systems and is involved
with  the  American
Commnity Garden Asn.and the Save a Seed Fand. As
with past projects, Young continues to collaborate with
in-demand guitarist Will Kimbrough
abo features musical contributions by Mike Gordon
(bass). Gordon Stone (pedal steel) and Dale Ann Bradley
(backing vocals), among others.

"Room to Grow™
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Americana Special

A

ABSOCIATION

Americana Airplay Chart Reporters

Following are the ¢all letters and mailing and Web site addresses for the radio outlets

that report each week 0 the Americana airplay chart. For names. phone numbers and
c-miail addresses, please contact the Americana Music Assn. at 615-321-3456.
STATION  ADDRESS WEB SITE STATUS
KAXE 260 Secand St. NE, Crand Rapids, MN 5524 kaseory Noncommercial
KBCS 3000 Landerholm Circle SE, Bellevue, WA 38007 hos.fm Noncommercial
Kcus ATIN Horki, Sl K2, Stophewlle, TAGA0]  bndoddlom Commardl
KCuv 1201 18th Street, Suite 220, Dewwer, (080202 horvade.com Commescial
KDHX 3504 Magmola e, 52 Lowks, MDGSTIE lkory Noscommerca
KDNK P0. Box 1388, Carhondale, (081623 ek ory Noncommercial
KEXP VI3 Dexter Ave N, Seattle, WA 98109 lep.ory Noncommercial
KFAN P, Box 311, Fredericksburg, TX 78624 texasrebelradio.com Lomwmeiusl
KRC 1234561 Monte Road, #6202, Los Altas Hilk, (A 94022 kiicery Noscommerdial
KGSR 8309 North I-H 35 Austin, TX 78753 bgst.com Commercial
30 KHTZ ‘530 West Main St., Bresham, TX 77833 lonestrafm.com Commercial
/ KHY1 12225 Creenville Ave., Dallas, TX 75243 Ihyicom " Commmerdial
Z KNBT 1540 Lowp 337 North, New Braulels, TX 78130 kbtion.com Commercial
KOPN 1713 Rose Drive, Cokambia, MO 65202 hopr oy Nocommercial
7 KPFA 1320 MartinLathe King 5. Woy, Berely, CASK04 by Noncommerci
KPFT 419 Lovett Bivd, Howston, TX 77006 kpla.ory Noncommercial
KPIG 10 Main St., Seite 16, Watsamville, (A 95076 kpig.com Commencial
KRCB PD. Box 262, Somta Rosa, CA95402
KRCL 971 West North Temple, Salt Lake Cty, UT 84403 krd.org Noacommertial
KRFC 619 South College Ave., No. 4, Fort Colies, (080524 krkfomony Noscommercial
KRSH 3565 Standish Ave., Santa Resa, (A 95407 frsh.oom (gt
KSi 306 W. Broadway, Siives City, NM 88061 [ Commercial
KSUT PO, Box 737, lypacie, CO8II3? st org Noncommercial
KSYM 7519 Dell Ok, San Antomie, TX 78218 ced eduhomn Noncommercial
KTHX 300 East Secomsd St., Saite 1400, Remo, NV 89500 ki oom Commercal
KTXN 302 Sam Howstom, Victoria, TX 77901 enasanin_com Commmercial
KUSH P0. Box 791, Cushing, 0K M023 1600kush.com Commmercial
XuTt KUT-FM Conwnunications Bldy 8, Seite 3142, Awstin, TX 78712 kat.ory Nomcommercial
KVMR 401 Spring St Nevada Oy, (A 95959 v ory Noncomsnercial
KVNF PL. Bax 1350, Paowia, (081428 kvalarg Nocommercial
KWMR P00 Bax 1262, Point Reyes Station, (A 94956 kve.ary Nocommercial
KWRP 1308 Apache Ave.. No. 4, Sasta Fe, NM 87504 lewrp-sadio.com Commerdial
KXo 220 South Fewth Ave., Tucson, AZ 85701 lori.ory Noncomemercial
KYMO P0. Box 130, East Prairie, MO 63845 - Commercial
K2sy P.0. Box 20500, Stasford, CA 94309 krsuory Noncomemertial
WCBE 40 Jack Gl Bivi., Columbers, OH 43215 wihe.ory. - Noncommerial
G4 Holden Hall, MSU, East Lansing, MI 48824 impactBm.orgtwang Noncomwnercial
WDVX PL0. Box 27568, Kaaxville, TN 37927 wivz.com Noncommercial
WERU TI86 Acadia Highway, East Orland, ME 04431 werw.ory Noncommercial
WETS P0. Box 70630, Jokwson City, TN37614 wets.ory Noncommercial
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XM Croes Comary

ADDRESS WEB SITE STATUS
518 Sauth Main, Memphis, TN 38103 ey e mmercial
1000 Rover Road, Teaneck, NJ 07666 il Nowcormmercal
108 W, Fourth St Bloomington, IN4M02 b ey Nancommercial
519 South Fourth St Louiswle, KY 40202 Wy Restommerdad
17005 Maln St Gashen, N 46525 globeradic.og Nemcommereid
106 Emily Lane, Bolling Springs, NC 28017 SR Noncommercial
P, Bax 6, Whiey City. KY 42653 [P Noscommercial
PO, Bax 3551, Martiaseie, VA 24115 et Comemecia
24300 Tises Bivd, Sulte 10, Part Chariatte, FLI5960  wik.com Commercia
33 East Third St Chintolle, WI54329 rogamustrydZ3.com Commenia
40 Momamant Circe, Suite 600, ndlanapoll, N 46204 — HO-2 chasel
132 Brechesridpe, Morehead, KY 40351 e b i
1 Madison Ave, Whitesbury, KY 41858 mpakbop ot Morcamioernial
1Z10E. Martin Lother King Bivd_, Tompa, FLI3603  wensory Noncomeccial
0. Box 804, Spindale, NC 28160 wRowng Noscommestial
2250 0kdbvy Road, Sue 2, Charlottrselle, VA 22903 warn.rkset Noncommercial
9South Colloge St Athess, OH 45701 s Noncommercial
330 McEBattan Or, McEhattam, PA 1748 om0 Commerdia
2514S. Colloge St., Saite 104, Auburn, AL 36832 wp.com [ ]
P, Box 777, Universky Station, Levington, KY 40506 wril.ky.edy Foapmerial
402 West Gold S Kings Mowatain, NC 28085 wpn.ary Nosommercil
Comberland Usion Bidy, Third i Shigpeeshery, PA 17257 wsyc.ary Nocomemercial
134 Fourth Ave., Hustingtan, WV 25701 o -aerican com (et
100 Merrssey Bivd., Boston, MA 02125 ek ory Nosommercial
Universityof Hartford, West Hartord, CT 0GIT7 e Nomommercial
4525 Education Park D, Schmeckovile, PA 1078 wibvony Noncommercal
1056 Commadere Dr, Virginia Beack, VA 23454 - Homrummerial
2BSE. Liberty, Amn Ackor, MI48104 xile.com Speciaty Show
P, Box S50, Sherman Osks, CAGWT3 oy Syadicated Show
3867 Alpine Aster, Sam Antoo, TX 78259 amerxanaroots.com ternet Radio
PO, Bex 758, Lake Placid, FL 33862 ‘ R
Z345T Schookrah St West Hil, CA9T307 sz om0 Speciskty Show
4006 Mo Cre, Fort Collas, (080526 borp-cadio.com lnternet Radis
TSI0E. Harvard Ave., See 112, Deswer, COBOTS jobecicshrosdaston  Cable Broad
800 Colege Court, New Bern, NC 28562 blcradioeast ory Re2ghsturk
1440 Steele, Suite 4, Dewver, CDB0206 avagomnd.com R
PO, Box 4143, Sam Raphael, CAO4ST3 di R
Siies oo Chamael 221 Avemeofthe Americas, New York, NY 10020 sires.com St Broadkaster
“Wasters Best” P0. Box 70630, Johwson Cty, TN 3861 estorRbest com Specity Show
1500 Eckington Place NE, Washington, 0020002 mwradio.com Satelie Brosdcaster
NOVEMBER 2, 2007
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LEVON HELM

The legendary drummer
& voice of The Band. LEVON HELM

DIRT FARMER
featuring
“Fa]se Hearted Lq‘ver Bhps
P “The Mountain”
MOSTADDED at Triple'A!
hos*r ADDED at Americana!

ot - _ X" % v“ LN.CO ) T L ¥
@ “ﬂ,fu i r r L W ;lew.albummstores now -
<_.r, ! / mq.mo th,a.mrf ixhe slnﬂeJ'haWalE.? W od

g 3 e PR e - S il Wi

STEVE EARLE - - DWIGHT YOAKAM
WASHINGTON SQUARE — ; DWIGHT SINGS BUCK
QERENASS NEWxWEST| #6* aMeRicANA cHART
6 weeks at #1 R ECDOD R 8 8
AMERICANA CHART! LOS ANGELES ¢ AUSTIN CRAIG FERGUSON, 11/2

7524

“America’s greatest songwriter” ] Co ** A
—mi?mnmomn N . L * USA TODAY
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Overworked, underpaid and rarely appreciated . . . ask about producers

The Care And
Feeding Of Producers

Mike Stern

hey are the backbone of the radio station, who make amazing
things happen and usually receive no credit. Producers are the
unsung heroes of spoken-word formats. These essential staffers dis-

cuss their triumphs

lures and frustrations, so we all might know

a litde more about their world. ® Raymond Lopez, excecutive pro-

ducer for the Jon & Ken afternoon show on Clear Channel talk
KFI/Los Angeles, has been in the chair for more than 10 years. He says that he
“creates an atmosphere where the hosts can just do their show—to not have to
worry about management screaming or station nonsense.”

Lopez says the handest part o the gigg is “getting
everviedy on the same page”
concerned about what 4 host is saving, its Lopez's
Job to “calm management and nake sure they

I management is

Know e are considering all the ramitications.”

ng talent
air con-
e room.”

He abo works the other side. infory
ent is at odds with ol

tent and “we have to create some wi

when nunagen

Remember, It's Only A Game
In wine years at ESPN sports WMVP/Chicago,
Adam Delevite spent six producing the highly rated
Mac, Jurko & Harry afternoan show, He has moved
up to APD.

Delevitt beliewes the biggest difference produc-
ing sports radio is that“we don't have to ke our-
selves 100 seriowsly. Even in a sports town like

FOR THE RECORD

In the Oct. 26 column,
Mark O’Neill’s
company should have
been identified as

ROi Media Solutions.

Chicago, it should be fun” Making sure hoses
don't just “look for the negative™ is important.

He abo points out redundancy as a challenge
in sports radio. “Talking bascball day after day over
a long season gens repetitive. The challenge is to
find an angle, a weird twist on the story”

Another role that most producers find them-
slves taking on is that of therapist. Delevite points
out that sports talent tend to comprise former
phyens with extra-linge cgos: “You got to give
them some lowve”

Rebecea Logan works for the Hispanic
Commumcations Network as producer for two
Spanish-liguage  prograns,  “Bienvenidos 2
Amiérica” and “Epicentro Politico.” and previous-
Iy worked at AOL Latino. Her challenges ditter
from those that Engish-language producers face.

“Because our audio is in Spanish, [ can’t use
the same sound bites or the same people that
other producers have access to.” she says. Even a
simple press conterence on Capitol Hill requines
ing sure  that someone  there  speaks
Spanish.” This abko atfects booking guests. Logan
has to find people who can “speak Spanish that
is good enough for everyone to understand. from
Texas to New York.”

Acconding o Logan. Hispanic  broadeasters

haven’t always received the respect they deserve. It

you call a senator and you don't have an established
relationship, she says, “there
between me and the Washington Post calling.”
However, she believes the situation is improving as
awareness of Hispanic broadeasters grows.

Even hiring people is more ditficule. A good
Spanish-language producer needs all the ume
skills as an English-language producer—plus a
full undenstanding of Latino culture,

is quite a difference

Where Do They Come From?

The producers for G. Gordon Liddy. Michael
Reagan, Greg Knapp and Doug Stephan all
have one thing in common: They report to

o e )
~ of Americs ; p
Are 10110 ] )8
L} . -I ] 7. I I .
*ABC News/Washington Post poll

24/7 NEWS ONLINE @ www.RadloandRecords.com

o on Fali. This on's Gonna be S0oiL
Lt Y
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Rich McFadden. As operations dircctor for Radio Am-
erica. McFadden manages a crew of producers and was
a producer himselt for many years. When it comes o
hiring people to produce, he says.” | look at the person
betore | look at skills. | value people who
exhibit stability. 4 work cthic and being
part of a cam.”
MckFadden adds.” Whmwu hire a produc-
er it is a matter of kne 2 the host. When |
introduced  producer Franklin Ratf w0 G
Gordon Liddy. 1 said, "Give this guy a couple
of weeks. At fint, you're going o think hes
nuts—and he is—but hes abo a genius”
McFadden describes Rafl” as “knowing the
feel of radio. He knows how to make a show
feed enengetic and how to spin an isue” The
result: “Now they are a team that s perfect mgulxr
McFadden says that Ratf can “communicate something into
Licdys car. and he will repeat it without secomd-guessing

him, because they trust one another.”

Both Delevitt and McFadden agree that, unless you ‘are
sitting in the chair producing while the show is live, you
simply cannot gm«p what the role is all about.

s change when you arc on the air”
McFadden says. "It doosnt always  How
exactly as you thought it would" When news
breaks, “suddenly. you are sending an intern
0 do research and asking your creative gy
for something new!” Delevitt adds, “but upper
management doesn't see that”

They abo unanimously agree that manayge-
ment doesn't necessarily realize the amount
of time it takes to be an effective producer.
“1 don't think they see the producers talking
to the talent at night and on the weekends,
with nonstop e-mails and texts,” Delevite says.

Lopez says,“We might be at the sati
hours a day. but we never stop produc

1 cight ar nine

Garbage In, Content Out: High-Tech Producers

Digital platforms and new technology have had signifi-
cant impacts on news/talk producers. The impact can be
feit before and after the show.

Adam Delevitt, APD at ESPN sports WMVP/Chicago,
who spent six years producing the Mac, Jurko & Harry
afternoon show, says it has made things tougher
because listeners often already know what has hap-
pened within the reaim of the station’s content: “They
don’t need to kisten, making it even more important to
find a unique angle,” he says.

Researching topics on the Web can be a double-edged
sword. According to R: d Lopez, i h
for the Jon & Ken afternoon show on Clear Channel talk
KFULos Angeles, it allows him to research more efficient-
ly, but the volume of in ion is almost thek
Radio America operations director Rich McFadden,
who a crew of prodh and was a prodk

not it's right. You have to verify.”

After the show, there are new outlets for content. For
syndicated shows, McFadden notes that podcasting
means “we can reach everyone in the country, not just in
our affiliates’ signal range. The Internet is such a mas-
sive outiet. All you need to know are the right keywords
to get someone to trip on your audio.”

But Rebecca Logan, producer of Spanish-language pro-
grams for the Hispanic Communications Network, says,
“Peopie think, ‘Oh, yesh, let's have a blog, let's have a pod-
cast, but they don't consider who's going to do it.” This often
falls onto prodhucers who already have a huge workioad.

McFadden says, “If your radio show suffers because
you're spending so much time trying to get it out on pod-
casts, you're not being true to your kisteners.” Lopez
agrees: “All that matters is what goes on the air. We're
with your mom. in your cax, if we aren't inter-

himself for many years, worries that “you can find any-
thing on the Intermnet. The important thing is whether or

esting, you are going to call your mom. We want to be
more important than your mom.” -MS

Lopez wants to know that management will stand
behind producers and tal Right or wrong.” he says,
“it's important for to be the biggest f.nu of
the show. Back vour guys 11t%, no matter what”

Logan adds that bosses should be gentle with crit-
“It's casy to hear something and think ic could
be beter or excented differently, but you don't real-
ize what it took to get to dhat point, It there is any-

icism,

thing wrong with the show. it always seens to end up
being the producer’s fault” she adds with a wink,
McFadden says, ™
get all the money they deserve. They're there because
they love it”

Producers work tirelessly and don't

What Talent Doesn’t Get
Lopez's nickname is “the Sheritt™ because he is responsi-
ble for setting
**a good producer can see what the problems are and put
people in their place. Working with passionate people
means there will be disagreements. bat the bottom line is
it all has to be good radio. All the other BS that happens
behind the seenes is just crap”

Delevier notes that talent have their own sense of time—
often meaning that they may not undentand the time it

ibers of the show straight. He says that

takes proxducens to prepare a segment behind the seenes.
“They don't get that a bit or pandy song takes more than
3 seconds 1o make.You can't just whip that together. They
ize that it takes time to prsduce things”

and producers: simply. “how hu
it is. Talent never means to be mean. They neve

to degrade you or treat you poorly. But it tough when
you are trying to keep all this stuft straight and this guy
is just beating you up, telling you this is horrible and
that sucks.”

Lopez relue
ple who have a thick-cnough skin to be able to come back
and take a beating cach day. We just want our host to look
good—no nuatter how beat-up we get.”

itly agrees. “There are not a lot of peo-

A great producer is a rare tind. Few people can put their
egos in check and work o nake other people look good.
Try 1o be aware of their challenges and trustrations. A<k
vounclf. “Have you hugged a producer today?

AMERICAN MEDIA SERVICES, 1ic
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BIG SHOTS
Compiled by Alexandra Cahill
ACahili@RadioandRecords.com

R.O.CK. In The US.A.

1. Kid Rock performed scaled-down versions of songs from his
latest CD.*Rock N Roll Jesus,” for a taping of CMT's *Unplugged
at Studio 330.” From left are “Unplugged at Studio 330" director
Eric Welch, Vector Management president Ken Levitan, CMT
producer Ellic Chandler, Rock, CMT manager of music and talent
relations Kellie Robinson and Webster Public Relations® Kirt
Webster. Photo: Brian Tipton

2. America’s Naxt Top Mogel Jack
Diamond celebrated his T7th anniversary
hosting mornings on Citadel hot AC WRQX/
Washington with some help from “America’s
Next Top Model” host/judge Tyra Banks. 3.
The Sporting Life Bob Costas, host of
Premiere Radio Networks’ "Costas on the
Radio,” strikes a pose with two recent guests:
Football Hall of Famer and co-host of NBC's
“Sunday Night Foothall” John Madden, left,
and Texas Tech men’s basketball head coach
Bob Knight, right. 4. The MclLaughlin
Group Sarkes Tarzian-owned AC WA Fort
W‘.M-.FDMRMsnuwhdwh

more than 150 fans showed up for the
singer/songwriter’s performance. 5. Songz
h'l'lul.yOlI.ﬁuM-mr.anv .

visit to Philadeiphia. 6. Toast Of The Town
Jive Records artist T-Puin received a
multiplatinum plaque marking digital sales of
3 million units of his single “Buy U a Drank
(Shawty Snappin’)” featuring Yung Joc. From
left are Zomba Label Group president/CEQ
Barry Weiss, ZLG senior VP of R&B
promotion Larry Khan, T-Pain, ZLG VP of
ASR Mickey “MeMpHiTz™ Wright, T-Pein’s
manager Michael Blumstein and ZLG senior
VP of U.S. record labels Peter Thea. in front is
Universal/Motown artist Akon'’s brother, Abu
Thian. 7. The Cowboy Way CBS Radio
country WQYK-FM PD Mike Culotta,

left, caught up with Arista Nashville
singer/songwriter Brad Paisley during a
Bonfires and Amplifiers tour stop in Tampa.
(For more on Paisley, see page 20.)

24/7 NEWS ONLINE @ www.RadioandRecords.com
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23 TIMELINE

Dave Numme transfers to KITS
(Live 105)/San Francisco as PD,
retaining his role as CBS Radio VP

of alternative and active rock. B APD Derrick
Baker is named PD of urban WEDR (99
Jamz)/Miami. B Chase becomes FM OM for
Emmis/Austin as day-to-day PD of KDHT (Hot
93.3), with oversight of KLBJ, KROX, KBPA
(103 Bob-FM) and KGSR.

Christopher Gould tapped as GM for
Salem’s WTBN and
WTWD/Tampa. B A

WGFX/Nashville welcomes Rich Lo
Brother Robbin as PD. @ Renee

Bell earns senior VP stripes at

RCA Label Group/Nashville.

Valerie Del.ong appointed VP at
Io Universal Records. @ Lyric Street
MII] hires Kevin Herring as director of

national promotion. 8 T.J. Lambert rises to VP
of sports at ABC Radio Networks.

Jeft Wyatt upped to PD at KIS AM-
FM/Los Angeles. @
Dave Robbins and Bob -

Moody are promoted to group @

program managers for

oins KPOP and

s PD.

THE SPIN

Swift Legs Third
Straight Top 10

Newcomer Taylor Swift collects her third
consecutive top 10 on the Country chart
as “Our Song” (Big Machine) gains 1.7

million audience impressions and jumps

mats

The gateway to music formats, the week in charts and airplay data.

13-10. Swift becomes the third solo female this decade to score
three straight top 10 singles from a debut album, following
Gretchen Wilson (“Redneck Woman,” “Here for the Party” and
“When | Think About Cheatin’ ) in 2004-05 and Carrie
Underwood (four top 10s from “Some Hearts”) this year and
last. Swift's latest single also marks her quickest top 10 climb,
reaching the lofty level in 11 weeks. Her debut single, “Tim
McGraw,” needed 24 weeks, and “Teardrops on My Guitar”
cracked the top 10 in its 20th stanza.

Radiohead ‘Snatches’
First Alternative Hit In
Four Years

Radiohead makes its first
Alternative chart appearance in
more than four years as
“Bodysnatchers” (ATO) debuts at
No. 35. The track marks the Thom
Yorke-led quintet’s 12th chart
appearance and its first since “Go to
Sleep” peaked at No. 32 in

September 2003. “Bodh hers®
is the first track from the group’s
album “In Rainbows,” which is avail-
able for download at the band’s
Web site for any cost that a con-
sumer is willing to pay. A physical
CD is expected to be made available
at retail, but no release date has
been announced.

Alicia Keys Is
Second To ‘No One’
At Urban AC

Alicia Keys sets the Urban AC mark
for most No. Is s “No One™
RMG) becomes her seventh to top
the list. The 2-1 chart move unenveks
the four-way tic she shared with
Toni Braxton, Brian McKnight and
Luther Vandross, and gives Keys an
entire year (32 weeks) at No 1L the
most by any artist. Vandross is sec-
ond. with 38 frames in the kead.
Since her debut in 2001, only three
of Keys' 10 chart appearances have
failed to reach No. 1."*No One™
abo spends a second week atop
Urban, climbs 16-9 at Rhythmic
and debuts at No. 35 at CHR/Top
40 and No. 29 at Smooth Jazz.

Elliot Switches No. 1s Atop Smooth Jazz
Richard Elliot replaces himself at the Smooth Jazz summit, as "Ain't
No Woman (Like the One | Got)™ (BLG), by Jeff Golub featuring

Elliot, rises 2-1, halting the eight-week reign of “R n R™ (ARTizen

by Elliot and Rick Braun. Saxman Elliot is the first artist to replace

himself at No. 1

including lead and featured billings—on any R&R

Niclsen BDS-based monitored chart this year

Two Out Of Three Ain’t Bad
Timbaland becomes the first lead artist in more
than three years to occupy two slots in the
CHR/Top 40 chart’s top three, as "Apologize”
(Interscope) catapults 4-2 to join his former No. 1
“The Way | Are~ (No. 3) in the list's upper reaches.
OutKast was the last lead act to accomplish the
feat, with "Hey Ya!™ and “The Way You Move” in
February 2004, while Akon was the last overall,
with his own “Don’t Matter” and as a guest on
Gwen Stefani’s “The Sweet Escape,” in April. In the
Nietsen BDS-based CHR/Top 40 chart's 15-year
history, only Bryan Adams in 1994 and Mariah
Carey in 1995 had previously claimed two of the
chart’s top three as leads.

Familiar Faces Return
To Hot AC Top 10

Two Hot AC chart veterans cach notch
their latest top 10s. At No. 9, Pat
Monahan hops three spots with “Her
Eyes” (Columbia). his first top 10 as a
solo artist after scoring six as lead
singer of Train. The group, scheduled
1o reunite for a new album nexty
last pulled into the top 10 with “Ci
in March 2006. At No. 10, Into the
Night™ (RMG), written by and featur-
ing Chad Kroeger, becomes Santana’s
fifth Hot AC top 10 (13-10). Santana
last visited the top tier with “I'm
Feeling You,” featuring Michelle
Branch & the Wreckers, in late 2005,

‘Sexy’ Brings Duo Back To No. 1
Wisin & Yandel match Daddy Yankee's mark for the
Latin Rhythm chart's speediest trip to No. 1in 2007
a5 “Sexy Movimiento™ (Machete) bolts 4-1in just its
second week. In April, “Impacto” by Daddy Yankee
featuring Fergie beelined 12-1 in its second frame,
beginning a T3-week stay at the top. “Sexy” becomes
Wisin & Yandei’s fourth No. 1, a mark that also ties
Daddy Yankee's all-time chart record. The duo last
led with “Pam Pam” for eight weeks last fall.
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Having fun 7kang ass while school's out . . . wish you were here!

CHR Basks In The Warm
Glow Of Summer

Kevin Carter

here is a sizable group of radio fans who are enjoying the
process of perusing the recently released summer book be-
cause the pages are just chock-full of good news for fans of
CHR/top 40. From coast to coast, the format has performed
above and beyond the call of duty, usually cutting a wide swath
of success across many key demtos. What say we take a litde
tour of America and visit somie of our wildly grinning friends to find out what

went soooo right this summer?

The View From The Top

For the fint time since parachute  pants
roamed the carth, WHTZ (Z.100) sits atop the
radio mountain that is New York with a re-
narkable summer ratings achicvemens: No. 1
n the market 12+ (up 4.6-5.1). No. 1 with
pervons 18-34 (up 9.1-10.4) and No. 2 persons
25-54. The sation abo chalked up a ridicu-
lousdy lengthy list of No. 1s in many of
Amcrica’s favorite demos, including such fine
numbers as 12, 17, 18, 34, 44, 49 and 54, 1t
an achievement that is not taken for granted
by Clear Channel/New York senior VP of pro-
gramming and marketing Tom Poleman and
Z100 P Sharon Dasur.

“Sharon and 1 both came here 11 years ago
when this station was in 1%th place.” Poleman
says."For this team to achicve these numbens for
the fint time since the "8i8 is such an indescrib-
able experience. To be Nau 1 in the market and
No. 2 25-54 in New York's last diary-based sur-
vey iy very gratifying” (Now in pre-currency
mode, the tint currency ratimgs for New York
from the Portable People Mcter [PPM] are due
Dec. 31)

Oh, and did we mention that Z100% cume
is wow up to 2.71 million? As in enough peo-
ple to populate a decent-sized island nation?
Like, say. Manhattan? “There is 2 great team
of people in this building who have worked
hard and waited a long time for this moment,
and none of us takes it for granted,” Poleman
says. “To come home with 4 report cand this
goad is the sweetest victory that anyone in

radio could ask for”

Meanwhile, over on that really long island
nearby that some refer to as Long Idand. P
Jeremy Rice is equally costatic, sitting in his
office at Cox Radio’s WBLI/Naswau-Suffolk.

* "BLI had its biggest book in five years!™ he
yells, frightening passers-by in the hallway.
"We're No. | with persons  25-54—wow!
Maybe | should play more ‘Soulja Boy*?

“1 don't know of any other major-market
CHR that is No. 1 persons 25-54. "BLI is also
No. 1 with women 25-54 for the first time that
I can remember, and our cume abso broke an
all-time recond with 4370007 he says, point-
ing to one of the major factors he belicves
contributes to his success: " The music is really
strong right now at CHR. This is the end of
the diary on Long Idand and the start of the
PPM—what a way to go out. We have an awe-
some staff and a great company: Cox Radio is
dedicated to winning.”

Hot For Hot 99.5
“Sccond place is the highest 18-34 finish in
the six-plus years that Hot 99.5 has been on
the air” Clear Channel’s WIHT/Washington
OM/PD.Jefl Kapugi says. “Actually, its the
first time in over two years that someone other
than Jurban «ations] WPGC or WKYS has
been in the top two 18-34.1 gucss it must be
getting boring for them, wo they thought
they'd give us a chance. Thanks, guys”

You can’t pull off numbers like that without

2477 NEWS ONLINE @ www.RadisandRecords.com
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a solid jock staff, and that starts with the mom-
ing show. “The Kane show is on fire,” Kapugi
says."No. | 18-34 cume. That's a feat that had
only been accomplished once prior 1o Kane—
and he did it in his third full book.™
Meanwhile, Vibegrdl was No. 2 18-34 in
middays and Toby Knapp was No. | in after-
nooms—both highs for the station.
“Hot had never been No. | in any
daypart 18-34 before,” Kapugi says.
“Toby is doing big things in after-
noons. We akso killed it 25-54, rank-
ing cighth in share—anoiher new
high for the station that | hope the
sales department docsn’t get used 10

Winning Like The Packers
Entercom’s WXSS  (103.7  Riss
FM)/Milwaukee P Brian Kelly
wanted to show me some numbers,
“just for the fun of it.” so | gadly kt
him.“Kis is No. | persons, women and
men 18-34, and top five with women
and persons 25-54." he says.

Kelly points 1o an extensive exter-
nal marketing campaign in the spring
for morning tcam Wes, Rahny & Alley
that paid off’ long-term. “Judging by
the numbers, we had some new peo-
ple try them for the very first time and
liked what they heard.” he says. "W, R
and A are now No. | with women 18-
34 with a 203 share.” he says, noting
that the No. 2 station in the demo has
a lns,

He abo deployed some  clasic
icd-and-true  promaotions, like the
giant umbrella of the 103.7 Days of
Summer and used the old-whool
“sticker spotting™ technique. “We
gave listeners their choice of five dit-
ferent brand-new  cars” _he  ays.
Li qualificd by sporting a “Kiss
Kling™ on their car, acconding to
Kelly. " If we spotted you, we gave you
$103.07 in cash and you qualified 1o
pick out a car at the end of the sum-
mer.” The sation abko had free Kiss
Partics in the Park with acts that
included the Plain White T' and the
Jonas Brothers, among others.

None of it would have run as
smoothly as it did without the experi-
enced hand of dedicated promotions
princess Natalic DiPietro.”| seally have
to hand it to Natalic and her promo-
tions team for keeping us visible all
summer long.” Kelly says. *1 abo want
to acknowledge my AP1Y/MD Jojo for
making every music log a work of art;
p-m. driver Kraig Karson for our cut-
ting-edge imaging: John McDonough
for his tireless efforts of shooting video and get-
ting it up on our Web site and YouTube so
quickly: and Brett Andrews, our night guy who
just came onboard and debuted with a No. 1
spot in the demo™ ~~
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Lawman'’s annual music presentations return

The Music Meeting

Of The Year

Darnella Dunham .

he Lawman 4th Quarter Music Presentations, orchestrated cach

year by Lawman Promotions president Greg Lawley, bring

together a few dozen programmers to listen to new music from

various labek. This year's event included plenty of hip-hop and

R&B tracks, in addition to some club music that rhythmic out-

lets can truly take ownership of. Established artists have music
on deck, but newcomers are also bringing potential hits to the format.

The event moved slighdy southeast this year,
from its usual San Francisco location to the

Emmms KDGS (Power 93.9)/Wichita P1)/
lity Greg Williams said the song

Silicon Valley. While the location chaqerd. the
music p oS Were as engaging as always,
with pmgnmmen and label exccs hanging out,
networking and just having a good time listen-
ing to new music.

Up Close And Personal

In addition to audio and video presentations
made, by label exccs, artists stopped by to per-
form, talk about their music or interact with
the rhythmi ity. Scan Kingston, Yung
Berg. Baby Bash and Ray ) opened up about
their upcoming projects. Nina Sky. former
Destiny’s Child member Michelle Williams and
independent artie Noclle hung out in the
audience, and Ashanti posed for photos with
the programmers.

New artist. Meech played his debut single,
“Thicka Than a Snicka.” and then treated the
audience to a freestyle. He's only 15, but doesnt
sound like a kid when he rape—and he oozes
charisma. *l think he’s really marketable and its
a really markeable tde” Buckleys KSEQ
(Q97)/Fresno  MI/afternoon  personalicy 1)
Lace said. “The beat is cool, and the “thicka than
a snicka"ample that they use sticks in your head™”

Hurricane Chris performed his hit “A Bay
Bay.” Rose Hip Records’ Tomi delivered a med-
key of his songs, and the Pack presented its new
video for "In My Car.™ Of the three songs per-
formed by C-Side, the single “Boyfriend/
Girlfriend” received  the  biggest  response.

NOVEMBER 2, 2007

received umnrcmmﬁunt’nvrryﬁmnpm
on KDGS™ While he, too, believes “Boyfriend/
Girlfriend™ will work for his station, Morris
Communications’ KKUU (U92)/Palm Springs,
Cabif.. P1) Antdog said. "We have a stercotypical
sound in Palm Springs. and it a totally differemt
song for us”

When he performed "Ready or Not™ and “Fu
Gee La” Fugees member Pras made everyone

ion afbum. U Iy, he scemed to sug-
gest that it’s not likely to happen anytime soon
when he said. “Pray for Lauryn Hill” and "L-
Boogie. get back to your senses please.” Pras abo
performed his new single, “Pop Life.” which
sounded great live. *1 was excited about Pras
coming through and doing some of the songs
from the Fugees.”™ D) Lace said. About the new
single, Lace added,"It's one of those songs where
people are going to have to like it before radio
Jjumps on i

New Sounds

While hip-hop and R&B dominate rhythmic
playlists, labels arc abo providing some interest-
ing alternatives. “Physical” from new Universal
Republic act the Benefits has a Caribbean and
dancy feel. It may not work for every station, but
its far from boring. Jive/Zomba previewed
wacks from Brincy Spears’ new “Blackowt”
album-—"Radar" and “Picce of Mc™ are anything
but typical pop songs. Epic’s presentation inchud-

www americanradiohigtorv com

od Natasha Bedingficlds new singe, “Love Like
This” which features Scan Kingston: it debuted
on R&R's CHR /top 40 chart last month. With
Kingston's strong presence, it just might work on
some rhythmic outlets, too.

Thanks 1o the succes of Timbalands “The
Way | Are.” 50 Cent's "Ayo Technology ™ and scv-
eral of Justin Timberlakes singles, Interscope
undersands that listeners and consumens support
clectronic and more eclectic sounds. Songs
played by M.LA.. the Paradiso Girks, Valeria and
Ashice \amp\on durmg lhc kabels prn-manon fit
this descrip “A " Timbaland’s latest
g record that moves
2217 on R&RS Rhythinic chart this week. "It
sounds pop, but its the beat that makes it
crosover,” 1)) Lace sad.

While R&D is handly 2 new sound, it's a defi-
nite first for Asylum—Spokane native Adrian is the
labels first R&B artist. KXLY Broadcast Group's
KEZE (Wired 96.9)/Spokanc 1) Boomer Davis
is a belicver in Adrian’s first singde. " Temptation.”
and thinks listeners refate to the lyrics. " lIts a com-
mon experience |about] being a guy.” Davis said.
Misacr 1)) Mayhem added, ™| got chills up my spine
on the bridge of this song two bitens in a ow. The
first time that was hot, the second time | knew it
wan quality. Its got replay value, so I'm on it. He
produced it, he wiote it, he sang it—he'’s nwkital-
ented, and | think it a hit recond™

Radio Reacts

Scveral songs had programmers buzzing, includ-
ing Pitbull’s “Secret Admirer™ and an unreleased
song by Clyde Carvon featuring the Game. For
Entravision’s KBMB (103.5 the Bomb)/Sacra-
mento MDY/ afternoon personality Short-E,“In-
dependent”™ by Webbic was one of the standouts.
“When the bass kicks in, everybody's going to
want to dance.” he said. Another highlight for
him was Trey Songz” “Can't Help but Wait®
which Short-E described as “just an all-around
feel-good song.™

Jive/Zomba played some heaters that Resules
Radios KEWB (Power 94)/Redding. Calif..
P/afiernoon host Rico was fcclmg. "As
much hair as I've lost trying to schedule T-Pain's
83 songs, ‘Church’ caught me off guard.” Rico
said. I forgot how cool he sounds when he
drops the voice box and starts trying to com-
petc with Twista™

Dolla’s "Who the F*** s That™ was a favorite
of Davis and Rico.“That recond really stuck out
to me.” Rico said. "The hook is nuts—can't wait
to see how it reacts in the club™
. Music was what brougl everyone togrther, but
made the Lawman presentations memorable. *It's
agreat show and a lot of fun.” Davis said. "It’s def-
iniely nice to put some faces to names.”

1) Lace said he was able to make great con-
nections. “It’s a good networking cvent. | met a
lot of people that | had talked to over the phone
but | had never met in person. Greg Lawley
should be ded for putting thing like
this together.” ]
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DJ Khaled juggles radio, recording

Doing It All

Darnella Dunham -
DDunham@RadicandRecords.com

and management

utside of radio, D] Khaled has more than enough t keep him

busy. He's the night

show host at Coxs WEDR (99

Jamz)/Miami, but that’s just one facet of his carcer. He's abo a
producer, a D] who mixes several nights per week in Miami’s
clubs, the manager of production duo the Runners,an A&R rep
for Koch Records and the host and mixer of a SupeRadio-syn-
dicated program. Oh, yeah, and he's ako working on album No. 3. Bl After releas-
ing two CDJs on Koch, Khaled has become a national presence, and urban radio

has

responded warmly to his singles: “ We Takin®’ Over” went top 20 and “Holla at
Me" top 25. Current single “I'm So Hood,” featuring T-Pain, Trick Daddy, Rick

Ross & Plies, is his biggest hit yet, occupying the No. 8 spot on R&R s Urban chart.

Granted, it's imp for any p y
to scize whatever opportunitics that are pre-
sented to them. But how does this poster child
for multitasking find the
time to make his show a pri-
ority with so many other re-
sponsibilitics on his plate?

Khaled says. “99 Jamz has
supported me o well
throughout my  whole
carcer and at the same time,
radio is a priority. My album
is a priority too, but | feel
like | can go out of town on
the weckends and still be
home and do my show on
the weekdays. It's a lot of
work, but you've got to
work to win.”

Dedication and discipline
are cssential, he adds. I
work 24 hours on the
clock, and | work hard.”

Khaled and CBS Radio
WJHM (102 Jamz)/Orlando’s
1)) Nasty work together
managing the Runncrs. Both are responsi-
ble for getting their tracks placed on as
many projects as possible. But he says it's not
all that taxing. “It's more of a phone thing
and relationships and e-mailing beaes and

YW E
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Roing over contracts with lawyers and stuff’
like that.”

This summer SupcRadio announced plans
to syndicate “The Take
Over Mix w/DDJ Khaled™—
a weekly three-hour mix
show that includes inter-
views and features. The
program made a soft debut
during the July 4 weekend
with plans to cxpand in
2008. But instcad of having
the network sccure all of
the affiliates, guess who
intends to get involved?

“I'm reaching out to
some citics that | have great
relationships with.” Khaled
says. | want to be more
involved locally with them,
too, because | know how
important a local show is. At
the same time, touring the
city helps.”

Though he's plied his
trade beyond radio. Khaled
still has lofticr goals. “What's next is to be
the nexe big music exec in the game, like an
L.A. Reid, Alan Grumblart, Jay-Z, Lyor
Cohen, Kevin Liles or Steve Rifkind.”

Does that mean Khaled is trying to move

BEST

‘It's a lot of
work, but
Iou ‘ve got

o work to
win. | work

hours on
the clock,
and | work
hard.
~0J Khaled

behind the scenes? “Ill continue doing my
albums,” he says.” You see how Puffy did it? I'm
the millennium version. My swagger is totally
different, but you got to respect a guy like Puff
Daddy because he has his own record compa-
ny, his own clothing company, his own TV
show, his own cologne, and dealt with a bunch
of artists. You've got
to respect his hustle
and at the same time,
all that ties in to the
music.”

Khaled's success as
an artist has helped
draw  attention  to
South Florida rap-
pers, many of whom
now have recond
deaks of their own.
“Right now you've
got Flo Rida thats
blowing up crazy,
and he's got more
records besides ‘Low.
Then you got Rick
Ross that's just hure-
ing the game, a new
guy named Brisco
and a bunch of
Kroups coming out. It
feels good to be part of all that because talent
brings unity to the city.”

Listeners to Khaled's night show on 99 Jamz
have responded to his national cxp .~The
community cheers me on and loves me; of
course they listen to the show,™ he says.*They
bring excitement to the show because when
I'm on TV or if I'm winning an award, I'm
repping them. My motto is,*l rep my city. If
I’'m in New York, | rep Miami. If I'm in L.A.,
I rep Miami. If I'm on BET or MTV, I'm rep-
ping Miami.”

Concerned that competing mixers would
refrain from supporting their music on-air,
labels were once reluctant to sign 1))s to
record deals. But Khaled's strong and con-
sistent airplay on mix shows and in rotation
has helped that perception dissipate: Emmis
KPWR (Power 106)/Los Angeles music co-
ordinator 1)) Felli Fel just signed with Island
Urban.

Khaled is pleased that his success might help
other DJs get label deals. “I'm so happy for
them because | always tell DJs to take their
carcer to another level” he says. His advice:
Grab an A&R gig. put an album out, manage
artists or produce.

“Do something clse with your trade, be-
cause nothing is guaranteed and you don't
want to have your talent wasted. | always
tell everyone | meet, *You're killing in this
market, but expand your wings. Prepare for
the future because radio is a weird business.
You could comc and go, or they could
switch the [format] on you, or you could be
there for 30 years. But still expand your
wings, because music has so many different

outlets.

MR
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WMRZ/Albany, GA' WUKS/Fayetteville, NC WYKL/ Norfelk, VA®
OM/PD: Jommin' Jay ’ OM/PL): Don London
APOMO: Paul "Preciows Poul” Edwards  WDZZ/Flint, MI® MO: Theressa Brown
PO: Trey Michaeks.
WAM./Atlanta, GA® B WCFB/Oriando, FL*
OM: Frank Johnson WFLWFL. Plerce, FL* (OM: Steve Holbrook
PO/MOD: Devek Harper PO: Joe Fisher PO: Kevin Gardner
MO: Joseph Jenkins,
WKSPYAugusta, GA® WDAS/Philadeiphia, PA®
OM: Steve Burke: WOMG/Greensboro, NC* OM: Thea Mitchem
POMD: Tim “Fatts” Snell PO: Shiynne Cole PO: Joe Tamburro
APD: Ches Best APOMD: Jo Gamble
WIMZ/Greenville, SC*
WWIN/Baltimore, MD® OM/PD: Steve Crumbley WRNE/Philadeiphia, PA®
PD: Tim Watts APDMD: Kelly Mac OM/PD: Elroy Smith
MO: Keller Wynder APD/MO: MoShay LaRen
KMJQ/Houston, TX®
KQXL/Baton Rowge, LA* PO: Sam Choice WFXC/Raleigh, NC*
PD: F'Michael Francois MO: Jeft Harsison OW/PD: (y Young
APD/MO: Jodi Berry
WBHK/Birmingham, AL* WHRPYHontsvillg, AL*
PD: Darryl Johnson (OM: Ken Johnson WIS/Richmond, VA®
APD: Chwis Coleman PD: Mark Raymond OM/PD: Jeff Anderson
T APOYMO: Toni Terrell MD: Freddy Foux
WUHT/Birmingham,
PD: John Long WTLLAndianapolis, IN® WVBE/Roanoke, VA®
PD: Brian Wallace OM/PD: Wa Ford
'WMGL/Charleston, SC* APD/MO: The First Lady
OM/PD: Terry Base WTLZ/Saginaw, MF*
MO: TK Jones. WKXUJackson, MS* POMD: Eugene Brown
OM/PLE: Stan Branson
'WXST/Charleston, SC* KBLX/San Francieco, CA®
OM/P: Michael Tee WSOL/Jacksonville, FL* PO: Kevin Brown
OME: Gl Aurstin MOD: Kimmie Taylor
'WBAV/Chariotte, NC* POMD: K J Brooks
POMD: Terti Avery Music Choice Smooth REB/Satellite
KMJK/Kansas Oity, MO* OM/PD: Damon Wikkams
WONC/Chariotte, NC* PD: Jerold Jackson APO: Mecca Thames.
PO: Alvin Stowe MO: Lamonda Williams
MO: Chris James, KSSM/Killoam, TX
OM: Don Kellogg Sirkes Hoart & Soul/Satellite®
'WMPZ/Chattancogs, TN® PO: Veun Catron OM/PD: B, Stone
OM: Ketth Landecker AP(Y. Monica Resd MD: Sasha Montero
PO: Andrea Pevey
KNEK/Lafayette, LA® The Touch/Satellite
WSRB/Chicago, R PD: D-Rock PU: Stan Boston
POMD: Tracle Reyroids, APO/MO: Hollywood Hernandez
KOKY/Little Reck, AR®
WVAZ/Chicago, &® OM/PD: Mark Dytan XM Selte 62/Satelite®
PD: Desrick Brown . PD: Vic Clemons.
APD/MD: Asmando Rivera KJLH/Los Angeles, CA*
POMO: Aundrae Russell WLVH/Sevannsh, GA®
WZAK Cleveland, OH* PO/MD: Gary Young
OM/PD: Kim Johnson WMM/Loulsville, KY*
APOMD: Terry Belia POMOD: Tim Gerard Girton WTYB/Savannsh, GA*
PD: Yolanda Neely
WLKC/Columbla, SC* KIS/ Memphis, TN®
POMO: Doug Witk PD: Eileen Collier KDKS/Shreveport, LA®
OM/PD: Quenn Echols
WWDM/Cohumbia, SC* WHQT/Miami, L*
PO/MO: Mike Love PO: Phit Machaets - Trueba LA
APD): Karen Vaughn PO: Roshon Vance
Gae MO: Ken James.
OM: Brian Waters. KMUM/Se. MO*
PIVAPD: Queen Rasheeda WMIB e, FL* PO: Darrel Eason
MO: Edward Lewss. PO: Nate Bel
MD: Vanessa Benedetty Jerome WFUN/SL. Louis, MO*
WKZ I Columbus, GA OM/PD: Jowcol “Boogee 0 Gilchrist
OM/PD: Carl Conner, h. WIMR/Mitwaukee, WI* APD/MO: Noecy Davis:
MI): Brandon Conner POMO: Lauri Jones
WPHR/Syvacuse, NY*
'WXMG/Columbus, OH® WOLT/Adobile, AL* OM: Rich Lauber
OM: .0, Kunes OM/PD: James Alexander PO: Butch Charles.
PO: Warren Steverrs MO: Cathy Barlow APO/MO: Kenny Dees
KRNB/Dallas, TX* KJMG/Monroe, LA WIMX/Yoledo, OH*
PD: Shay Moore PO: Chers Collins. PD: Rockey Love
APD/MD: Brand Brown
KSOC/Dallas, TX* 'WWMG/Montgomery, AL
OM/PD: John Candelaria POMO: Darryl Eliott WTUG/ Tuscaloosa, AL
OM: Greg Tomascelio
WROU/Dayton, OH® WOOK/Nashvile, TN® PO/MD: Charles Anthory
OM/PD: .1, Kumes PD: Kerwy Smoov
WGOV/Veldesta, GA'
PO: Carolyn James. PO: LeBron “LBJ" Joseph
MO: Karen Addeon 3 Summers WHUR/Washington, DC*
PO: Dave Dickinson
WMXD/Detroit, M WYLD/New Orloass, LA® MO: Traci LaTrelle
OM: K J Holiday
PO: Jamikah Muhammad WBLS/New York, NY* WM./ Washington, DC*
APD: Onedl Stevens. PD: Vinny Brown *" PO: Kathy Brown
MD: Keysti Burchett APD: Cyntiwa Smith MD: Mike Chase
MD: Stacy Andevson
'WBBK/Dothan, AL 'WNEW/West Palm Beach, FL*
OM: B Kell 'WRKS/New Yerk, NY* OM/PD: Mark McCray
PO: J) “Big Daddy”™ Davrs MO: Juke Gustines. APD: Kyle Stewart
MO): Patrice Wright
VA
PO:DJLaw . s
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Are programmers still passionate about music?

Time For A Gut Check

Kevin Peterson
K Peterson@R sdicandRecords.com

t's why MIDs got into radio, why promotion executives went
to work for a record label and why artists write, record and
perform music—it’s passion. But is there still passion for the
music, or is it just about business? B EMI Christian Music
Group manager of national promotions Andrea Kleid asked
that question in a recent e-mail. She wasn't being negative;

she just wondered where the passion has gone for good songs.*1Jo you know
how long it's been since I've had a PI) or MDD call me and say,‘This is a smash'?”
she asks.“l wonder if there is just too much music hitting the marketplace now

or if everyone is just too busy to be moved or |if we're just] jaded.”

KCMS/Seattke MDD Sarah Taylor says she's in-
credibly passionate about the smsic.™hi fact,” she
s, it s the lyrics and the artises who inspine
e the most, The lyrics often bring mie back to
what life is all about and what God has purposed
for me. The artists share their lives and their emo-
tions. which inspins me to do the ame.™

Pawsion definitely conses out in music meetings,
especially it the P and M1 dont agree on a song,
» KPEZ/Austin MDD Steve Etheridgae points out.
“Some of my favorite moments ane when P
Gary Wakh and | disagree on a song and we hawe
o make 2 comvincing case for i, he says.*We'ne
both hand-headed.”

WROCM/Chardatte P Dwayne  Harrison
aays there aen't many nunic mectings when he
really hears a smash, “Maybe 2 couple tines a

year.” he says. ) can think of four big oncs over
the past year-and-a-half: Point of Graces "How
You Live” MercyMes “UBring che Rain,” Thind
1ay’s "Mountain of God® and Casting Crowms’
*Praise You in This Storm.” ™

KLTY/Dallas APD/MIY Mike Prendergast
thinks the passion s il there but that sometines
a lietke caution is warranted. “There are definiecly
times where you hear something and you chink,
“That's a hit] ™ he says. “Then there are times you
miw on something—vyou thought for sure it was
a hit and it never got off the ground.” The latter
sieuation results in Prendergast being “a bit more
retuctant to prockaim to a label that their song s a
hit right 0w of the gate.”

WAYG/Grand Rapids P1)/MD Mike Couch-
man thinks programmers can kearn from listeners.,

“The days of many PIs and MI)s proactively
scouring the world for songs their audience will
love seem to be gone.” he says. I something in't
on Play MPE, a chart or the abum of a
core/favorite artist, many decision-nuakers don't
know it exists and won't bother to look for it. In
contrast, a majority of the Facebook or MySpace
pagxs of CHR tanaet demo listeners are full of
songs and artises they cither sought ow or were
made aware of throwgh a friend. We anen't passion-
ately hunting for hits like our liteners ane™

The quesion of whether there's o much
music comes into play for programmers as well,
WJIS/Sarasota GM/MD Jeff MacFashane says.
“When | visit Play MPE and it tells me." Welcome,
Jeff. there have been 64 new tides released in the
past four weeks, it seens a lirde much. Songs tha
truly move me are «till being released, but there's
lots of tides in the stack that are just sort of there.”

KWNID/Springfickd. Mo.. PI) Jeremy Morris
adwnits that paticnce is abo an isuc, “Even when
faced with a lange maws of iidistingurishable songs.
there ane 2 few gonts that rise to the top from time
o time, but they are so very rare and most of us
programmers are not paticnt enough o wait for
them,” he says.

“The thinning of playlists and the broadening
of the prospective pool of music has brought us
10 a point of being an industry that can't support
inclf from an artiv perspective” says Wally
Decker, PD/MD of WBF)/Greensboro, But he
has a solution. “I'd Jove to we cach major label
COMMIL to one New artist per genre per year. Put
everything you have into that artiw and allow
greater opportunity for their development in
cvery facet of the industry.”

With P> and MIX wearing so many hats,
sometinies there aren't enough houns in the day.
“1 hate to say i, but | spene all of M minutes lis-
tening to new music bst week.” Couchman ays.
“The rest of my time was spent in one of the other
dozen areas I'm responsible for”

Prendergast. who thinks it imy o wt aide
time 0o lisoen o i, has his own solistion. ™ have
a long conmute o work, which in el may not
be a good thing, but that gives nie die w0 listen w
alot of new nunic in the car”™he says. KCMS Taylor
listens on the way home.“U'm usually pretry tired &t
that point of day and typically suck in eop-and-go
traffic. Its great o listen in my car, because I'm no
Torgzer the MI P just Sarah, a tired working mom
who's hungry for dinner and ready o see her fam-
ily once the traffic dean” [
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onya Camp

-Firsti-time, female, HispanicBD ready to rule L.A. country

Minority Report

bers the exact

that Saul Levine,

owner of Mt. Wikon Broadcasters’ KKGO (Go Country)/Los
Angrles, asked her to become the station’s PIL Her eyes welled
up.and Levine asked if everything was OK.1 said they were tears
of joy” Campos recalk. “Its a big deal to me because 1 had just
celcbrated my 30th year in radio” B She ako remembers Sept.
17, her first official day as P, which was just six months and five days after her first
official day at KKGO, March 12, And that miikestone was 12 years, one month and
four days after she started her country carcer on Feb. 7, 1994, at KZLA/Los Angeles.
“le was “Trying to Get Over You' by Vince Gill” Campos says of the first song she

played on that fateful day.

Her ventuee into country came six years, three
months and six days aftcr she initially st kot in Los
Angeks on Okt |, 1967.“The day of the Whitticr
[Calie] canthquake.” Canypos says. beggging o be
challenged on her “Rain Man™-like memory.

KKGO started from sratch cardy this year amid
the ever-growing cthnic diversity of Los Angeles,
which i anuably the most challenyging emvi

“The question in the back of listeners’ minds is

*Will chis go away too?" ™
B the advancage for KKGOLCampos beiows,
is that core country s in L.A.scem to be embrac-
ing the format more fully than before, “because
they had ik and they lost it She says that as a staff,
KKK is feeling happy abowt the rturn, not o
ion k *|Me. Wikon Broadcasters| real-

ment for country radio in the United States, It
estimated that in kew than a decade, Caucasians—
who are csentially the backbone of core country
listeners—will be outnumbered by Hispanics, who
make up 40.7% of the nictro, acconding to Arbi-
wron. Not only that, but Spanish is anly onc of more
than 200 Languages spoken in LA,

Campon, herelf a Hispanic female, is a first-
time P1) in the nation’s second-langest radio mar-
ket w0 yes, ies abnohstely 2 big deal.™ You have peo-
ple watching what you'ne doing.” Campos says.
| Theyre] saying."It’s her first time programming:
is she going to fall on her face?”

“Theres a like bit of prosure”™ she admies,
adding, “bue | know that if' | follow everything I've
learned and what I've boen through in afl of the
formats I've worked Jinj. hopefisty, we'll be a sic-
cowfil station.”

A Better Appreciation

In the wake of bt yrars high-protike flip from
country for KZLA, ity natural to wonder if
Campos kel any presares or expectations from the
outside workd for KKGOL*Yes and o dhe says,

24/7 NEWS ONLINE @ www.RadloandRecards.com

ly believe in this format, and tha a great fecking.
They could have picked any other format, bue they
pidu‘dmmmy"

Campos laughs abowt the interesting set of
events that have cranspired. I you told me a year
ago today there would be another counery sta-
tion in L.A., that I'd be the PID and that Garth
Brooks would be out of retirement with a singe
on the chart, | would have said. *Yeah, and then
1 woke up’ ™

What's abo interesting is that Campos, as 2 mem-
ber of the Country Radio Broadcasters” agenda
commiteee, is spearheading a pancd for CRS 39 in
March called ™ Wosman to Woman.™

The session will examine careers of wccenful
women in the radio and recond industries and ket
attendees network with female executives. ™1 see
a lot of great females that could casily program
a country. station.” Campos says. " But every time
theres a programming opening. | never hear a
femake included in the group of names men-
tioned. " That docsnt make sense to her.”In most
markets, the target listener is a fomale, and it
stumps me as to why more wonten aren't hold-
ing down P positions across the country.™

www americanradiohistd
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‘If you told
me a year
ago today
there would
e another
country
station in
L.A., that I'd
be the PD
and that
Garth
Brooks
would be
out of
retirement
with a single
on the chart,
| would have
said, “Yeah,
and then |
woke up.” ’

rv.com

What Women Want .

Afeer loggeing many years in the fornat and with a
comistert run in the market where she'’s now pro-
gramming. Campos fock she can bring certain
muances to the party. First and foremost, she under-
stands how the femake mind works,™ We'ne always
worting ribbed abouwt nat knowing how guys
think " she says.1 think there'’s 2 misconception that
if a femake is in change, all of 2 sudden, the station
poes pink”

For the first time in history, there's a scrious
female contender for president and a femake com-
mander of the international space station, Cam-
pos poines ou.

“Fifty percent of the nation is singe; there
aren’t a lot of women daying home and mak-
ing dinner or just caring for kids.” Radio should
start ing the current situation, she ipsists.
“People are people, and they want information
and great music. That’s not aying men can't pro-
gram for women, but women know how wo-
men think.”

Another imp ck of the cquation for
Campos in this new roke is her Hispanic back-
ground. There's been plenty of converation this
year about how country radio can protect iesclf’
by attracting a portion of the bungeoning na-
donwide Hispanic population. “Country radio
right now is having a knee-jerk reaction, think-
ing we have to change everything 10 lure
Hispanicy.” she says.

A huge misconception about | lispanics, Cam-
pos says, is “that a kt of them don't speak Eng-
lish™ In fact, the opposite can be true. “Being
Hispanic. | get a couple magarines 1'd lowe tw be
able to read, bt | can't because they'ne written
in Spanish.”

Campos agrees with the notion that similar
value systerms, such as importance of Gamily, are
potential common threads for country radio and
Hispanic listeners. Bue <he adds, "A lot of them
dont venfure to hip neighborhoods and tend o
stay clustered to their families even if-they cam a
six-figure salary and drive 2 Mercedes-Benz. They

stay close t0 home.”™
ighbochoods and busi Campos believes.

“Maybe country radio should venture into thow
neighborhoods and sy, “We'ne here for you, We
don't know if you'l like us or not, bue we want
you to know we're available” ©

First Things First

Helping femakes actain high-profike programming
positions and tackling the Hispanic i is 3 kot
to take on when you've only been on the job for
kess than two months. The fire onder of bisines
for Campos is KKGO and its immediate chal-
lengges. “We need 1o get out to as many people
possible.” she says.

A lot of listeners simply arent aware that the
nearly 8-month-old station exists, Campos be-
Beves. Among her prioritics for X008 ane “to kt
them know we're a new and different wation with
our own identity.” she says.

Once that happens, you can bet thae Camipos
will remember the exact date. e
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AC/HOT AC

Edison Media Research VI of nussic and pro-
® ing Scan Row ¢ d that TV is help-
ing pop songs gain traction more quickly and
raised the question of artist ownership. “Who
will own the adult music. like KT Tunsall, Amy
Winchouse and Snow Patrol?” he aked. “The
AC and hot AC formats are chner than cver.
What's the center Line?”

1 brought up the dichotomy of how hot AC
is the new top 1 in sonie markets, but the chary
is abo secing an influx of singer/songwriters.
Mark Edwank, who programs AC KEZK and
hot AC KYKY (Y98) St. Louis, responded that
there really ancen’t “AC-only™ revonds anymore.

“We're playing Fergic on KEZK. and the lis-
teners don't ¢are that its Fergie.” he aid. “Stop
being PIx and liwen like a listener—if it

lodic and adult ding and it fits, who
cares who it by? At the end of the day, AC is
still made up of mostly library-based stations.”

He advised sharing tides and looking for new
averues for tinding new nusic bue strewsed thae it
important to brand artists sonically, bringing up
Fergie again: “It0 be "Big Girs Dont Cry) not
‘London Bridge! Adults «ill want 10 hear new
nusic; they dont aways want to hear Jowies Girl” ™

Neal Sharpe, 1) of hot AC/talk hybrid
WLNK, (1079 the Link)/Chardotte, explained
that whike his station is pervonality-based and
only plays music sporadically during the day (and

N
One last look as the convention fades like the sunset

R&R '0O7: The Final
Recap

Keith éerman .

t was months in the making, so it's only right that we give
B the information that came out of R&R Convention ‘07
enough of a forum so everyone can benefit from it ...
although if you didn't attend, you missed out on some great
moments and secing old friends (and making new ones). Last
week, I took a look at the adult formats session “Keeping

Adults on the Radio,” moderated by R&R industry executive of the year and
all around great guy Mike McVay, president of McVay Media.

This week, 1 polish off the convention recap
by going over what happened at the two AC and
hot AC sessiom, “BTW. What's Up With Your
Web Siee?” and “Which Part of the Radio Orco
Is More Delicious?™

In the tirst, moderated by Jeff McHugh, P1) of
KRSK (105-1 the Buzz)/Portland, Ore., a panct
of Internet- and tech-marketing experes discused
how radio can extend its brand by taking full
advantage of the Internet, text mesaging, c-mail
marketing and database mining.

Firt off, Amy Van Hook of Liquid Compas
(which provides streaming and interactive serv-
ices) and Reg Johm of Mas20ne Media (which
works with stations on database marketing) rec-
ommended going outside the radio industry to
sce what other companics ane doing to reach their
customers, build brand loyaky and bring in NTR.

Ivan Braiker, CEQ of mobile marketing serv-
ices provider HipCricket, advised that satioss can
overvome a lack of money and manpower by tap-
ping local high schook and colleges to recruit
interns who are tech-savvy, passionate and will-
ing 10 work on their Web sites.

Van Hook and Johns recommended social net-
working and blogging. “Listencrs want to see and
know more about the talent.” Johns said. “They
want to hear what the jocks think about various
istes, [Jocks] can put extra content online that
they couldnt say on air”Van Hook concurred:
“It abso creates 2 community online, connecting
people to their favorite radio station with your
brand in the center. Thats extremcly valuable™

Johns had an ineresting metaphor for radio and

NOVEMBER 2, 2007

technology: “Imagine you've got this MX-pound,
6-foot-H-inch foothall player and 3 midget.
Somchow, this midget who knows karate is bring-
ing the foothall player to his knces. | see the foot-
hall player s mas media and the midget » the
people. What's the football player to do? Learn
karate. Clear Channcel, which is the biggeest radio
group in the free world, is &t best a3 $23 billion
company. Google, which started four years ago. is
$150 billion. What pare don't you get? Advertising
is our busincw, and we need to learn some karate,
Send the staff to school. We are in a race”
Lincoln Financial Modia manager of interac-
tive media Tom Jackson hammered home the
overall mesaging of the session: Theres a mis-
guided notion that those who listen to older for-
mats are not interested in going online for their
stations. “You're letting your stercotypes come
into play much too much.™ he wid. “They're
investing online. TheyT come to your site if
there’s compelling info. Many stations donY see
the need to invest in their sites, so the numbers
aren't there, and it's 2 sclf-fulfilling prophecy.”
At the second session, things quickly got start-
ed as the pancl (moderated by yours uly) goe
down to the busines of discussing the formars’
changing musical landscape, the role of person-
alicy and AC's annual land rush to be the first to
play Christmas muwsic. When the subject of TV
roke in exposing songs to adubs was discussed,
bland Def Jams Lavra Curtin cited “Grey's
Anatomy” and “American Idol” as giving some
artists 3 huge advantage—and, sometimes, some
tiff competition—in the radio marketplace.

— wwWw americanradiohlistorv com

exclusively after 10 p.m.and on weekends), it has
actually made the Link'’s nusic position stronger.

“Because we don't play as much music, the
somgs we do play stand out, and it enhances our
enterainment value”™ he said. “Play the right
songs and make a bigaer impact”

Greg Dunkin  of Vallie-Richards-Donovan
(aka “the Freshmaker™) recommended  that
radio create swationality by claiming ownerhip of
the music it plays." It doesn’t mean every current,
but kook for the revonds that set you apart from
other formats.” Mentioning the importance of
artist visies, Sharpe and Dunkin recalled when
Anna Nalick showed up at their watiom in 2 van
and gave a riveting performance, then hung out
with the staff. Apparenty. this is the kind of thing
that makes artists stick out in PIRN minds ..

With Christmas approaching, attentions are
turning to AC stations and when they'll sun
going all-Christmas—and torm into ratings jug-
gernauts. The panel dicuswed how to counter-
program this, including going personality-based
like the Link.

“1 wouldnt do it just 0 counterprogram agains
Christmas music.” Sharpe said. “ Two stations here
in Charotte battke i out for the Christmas rat-
ings. and we always have a good December, but |
wouldn't recommend doing it unkss you plan on
blowing up your ation and going more in that
o direction in January”

How carly is wo carly? Edwank, who actually
prograns against hinsclf when KEZK gocs all-
Christias and YO8 seays hot AC said rescarch ends
to indicate that ewen if 2 station goes carly, people
usually dont want to hear holiday nweic until after
Thanksgiving. “We're ready to go on Halloween
in case someone chie goes, but we own the posi-
ton in the market. and we're prepaned” e
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The Edison National
Ghristmas Music Test

~ Play the strongest holiday music with the
most trusted name in holiday research!

A comprehensive holiday list tested with a
large national sample of Christmas music
listeners. Fielding now with immediate
results on your desk by November 9.

Make sure your station
celebrates this holiday season.

For availability in your market,

contact Sean Ross (sross @edisonresearch.com) or
Melissa DeCesare (mdecesare@edisonresearch.com).
Or call 908-707-4707

edison media research
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Win-win: Sellers share responsibility to raise
advertisers’ awareness

Radio Sales On
Planet PPM

Carol Archer

dapting to Arbitron’s Portable People Meter methodology is
alitdle like switching to the metric system. Ultinaately, the same
results are achieved, bt people must learn to think in new
terms. Centimeters, meters and Kilometers are in; inches, yanks

and miles are out.
In Philadelphia and Houwston (where PPM is currency) and
NewYork (where the service will be commercialized Dec. 31), Arbitron has conduct-
«d workshops and presentations geared to advertisers. Seation salespeople can contribute
their expertise too, by | ike an advance “away
team” exploring planet Pt

WIZ/Philadelphia saation namager Jim Brown says that Arbitron has done a good job
m reaching out to the buying commumity. He abo believes that electronic measurenxent
bodes well for all. I the past. clicnes niight buy 200 poines per week, but with new mcas-
urenient, mayvbe only 150 poine are needad to drive the ssme resules” he says. The new
methodology is generating 2 heightened growth cune and with New York, Los Angeles
and Chicago next up for the PPM, awarciess is likely to “fast-track.” he says.

The story that WHIZS sellers tell in the marketplace s that the station’s tower moved
in July.and cume 25-54 nearly doubled in three months. Bue the big story in Philadelphia
i compression. Brown says. Whilke the top five stations anc in one category, those ranked
six through 18 vary only by 0.3-0,6," Based on cume growth, we can market ourselves,
grow TSL and rise to the wop of the pack by the end of Q2 "08.” he says.
ity to clients is the real goal tor the industry, according to Brown.

“We have an opportumity to change how advertisers perceive us. Radio was last when
it came to distribution of ad dollars, but growth in lnternet usage and our strength in
event marketing will benetit us. Marry that with PPM and it validates radio. Radio has
ahways had 2 healthy reputation for solving clients” problems: PPM will allow: us to raise
the bar for the ry”

ROI Media Solutions partier josh Rose stresses several salient points for sellers to con-
ey to clients, Fint, the converation must change, because the same andience s imeas-
ured differendy: Terminokogy has changed as well, from “TSL” o “average weekly time
exposed.” while the value of the audience remains undiminished.

Rose'’s company put together a hypothetical sehedule based on fall 2006 diaries and
comparedd it with Noverber 2006 PPM data. A schedule that yiclded 100 gross rating
points using duaries comerted to 70 GRIA with the PPM.“Yet both reach the sune num-
ber of listenen.” Rose sy,

“Advertisers hase always bought radio becanse it works.” he adds. " Gross rating points
and reach-and-frequency are intermediate points in caleulation. But draw back and you'n:
buying the value of the audience, which hasn't changed.”

The PPM seprseints a particulardy avantageous saks opportunity in its ability to
demonstrate accountability, Rose says.Encoded in-store audio is the ultimate account-
ability. With the exception of coupons, | can't think of another medivm that correlates
exposure and corsuner action. The concept ban't quite gained taction, and it will take
a while. but the saks potential with PPM ¢ really be a gane-changer for radio™

Cuome is up dranatically across the boant with the PPM. Rose says that for the aver-

g change in the buying conmul

Greater acconntabil

agee station in Philadetphia, balt the cume Bstens tor four-phes quarter-houns per week and

half for lew than that. But the 3% that listens longer contributes 92% of the stations AQH.
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‘PPM
data shows
that it's
difficult to
impossible
to reach any
station’s
core
audience
on another
station.’

—Josh Rose

vvvvvv.americaLradiohistorv.com

“There's incidental or “phantom’ conre, as everyone sispected,
that wastr't reported in diaries.” Rose says.“PPM data really shows
that it difficult to impossible to reach any station’s core audience
on another station.” even on stations with high crossover and even
in competing formats.

KHJZ/Houston station nanager/genenal ales manager Muriel
Funches has abo seen phantom comne reduced. *PPM supports what
we've ahvays known: that more people listened to radio than diary
methodokogy reflected.” And qualitative research on this fornuts lis-
teners, whose exposune to rdio PPM imcasuns. shows “snooth jazz
has an awesone audience.” shie says. This forniat is 24-cart gold”

KHJZ pasitions itself as “smooth AC™ among the buying com-
munity to emphasize the format’s nainstream attributes and to
avercome objections. Funches agrees that the PPM makes stations
morv accountable than the diary’s “voting method.”“PPM brings
radio more into line with similar measurement methodology in
TV she says.

The trasition period from diary to the PPM requineshigh com-
munication” with agencies, Funches says. That “bridge™ will help
agencies better conmmunicate with their clients to help them under-
stand bow the PPM affects end results. *1'm not talking about results
in ternm of how much we helped theam sell this weekend. but the
nieasurenkent. Radio, generally, is still pricing on supply and denand.
To raise rates you sell on the quality of your rdio station. When 1
can afford o give [advertisens] better rates, 1 do. My favorite place
o be i T will it b ean? ™

Finally, a senior manager who heads rsearch for an ageney that
represents some of Anerica’s leading advertisers, spea
dition of anonymity, says that learing the intricacies of the PPM »
a responsibility shared by agencies, advertisers, sellers and buyens.

“Buyers will increasingdy hawe to think more strateggically,
ageney nuanager says,“As our etrics get better, our effectivenes will
improwe. [The PPM| is a soalt step along a long journey.

W have to think about bow audiences are expanding acnoss dig-
ital platforms, alt of which should be encoded.” the executive siys
without equivocation.”Evervone should work towand expanding the
encoding footpring as broadly as possible.” RR

R

g on con-

NOVEMBER 2, 2007


www.americanradiohistory.com

JU .
NIELSEN BOS L NEW AND ACTIVE
™ CERTIFICATIONS ~ PLAYS AUDIENCE p— phel, e
ARTIST MPRIT/PROMOTION LABEL  TW. o MELLIONS RANK - S s
2 AN NO WOMAN (LIKE THE ONE 1 GOT)  NO. 11 WK “ 8 208 1 SUMPIFONTMEWESSIDE 7720  COOL OF THE NIGHT o
¥id JEFF GOLUR FEATURING RICHARD ELLIOT [ T =i Slabe Awen Joyen
7 ] (NARADA JAZZ/BLC)
L'_ L ::‘:usmmm wow (W4 -2 6 2 MOST ADDED TOTAL STATIONS: 7 TOTALSTATONS: ]
4 00 YOU MISS ME? 7Ja/%  VEGOT TO USE
:,_ 2 nom CLAUONDD _‘!_ = . M Abaie MY IMAGINATION
(CRPYVERVE) Soan Ovharne
_‘_ B roumeonsst v | 49 6 SS8 4 TOTAL STATIONS: L T .
[ TOTAL STATIONS:
BLACK RIVER
L 28 0wy SouTRACTORY “ M AOST 7 :;rwmus w7 Y
BORNM 2 GROOVE a (NYEE MOSES) Everese
S 7 gucom wuceurmc SR T8 [SMSS § 9 HANAGHE) =
8 uee TOTAL STATIONS:
s e Tovmnu |8 5 ASB s
v FIRE AND RANN
_._ B oo saviacr MERCLRYROMG 7, pod “- b
POETRY MAN MOST INCREASED PLAYS
DA o Amonsevene 320 40 3E 9
.L 2 vsor0 woooe JEENE 2 SRR W
UITIT 6o MOST ADOED .
i 8 wevimn oa © B % 3@ ©
0 5 oomessmivan woo (SN U BN ©
L.A. OTY UGHTS
B 8 LACTV e |38 % (338 1w
i REMEMBER MS
LR MARION MEADOWS HEADSUP I_Il o ‘-, et
. CATNAP
'1 2 o . vl B R
: BLUE WATER
S umenna oo | M 8284 B
PARKSIDE SHUFFLE 852
B B o onesoe s uzm |85 00 (L »
VENSCH ARPOWER
E anm B OV 2@ B
0 1 B e mmr w48 7 (2208 © §I
COME WHAT MAY
o K o (W9 % 2m \
o| |OE= onas B4 2 @ \
YOU SELONG TO ME
‘_3_ ©  CANA AN FEATLRC AR HARL MCDONALD nssovcanen | WO 9 WT X %;
HAPPY HOUR N
2 8 marvsoaems L _-‘ i _I.lt! = \\:
‘THE WAVE (2007) i .
B weras (B0 6 (222 © POETRY MAN \\t
L0 SPUT Latieh (s Ut tere) \
(][ © AR ANTORE maxme O W LE B KGR o5, KIZY L WSMJ I KEZN &, WZZ oA, \
| . LN o b = E KOAS o2, WNLIA +2. WNWY oL KYOT L WMWY o \
e B 4 emssrous wuwrecos W7 2 (2000 2 VENICE \
» COMING RIGHT AT YA
7 2 W6 4 1042 Chris Botti (Coumbsa) \
-—' MRML MG f— — KOHZ 2. WYY 10, WLOQ 0 KR 6, WAZ 3, \
& Chrie Batt, Vemdcs, 1 W T IUZY 2,00 12, W) oL K o
. B D yramn s % - 050 Qusen Latifsh, Postry Mem, | &
oo HAPPY HOUR AN
[] B w2 w» B
AAKEYS L Z T it Smarvy Someners (Coms) N
x WE GOT LovE WZW B, KEZN 4, KD 4, IGVR 3, K58 +L
B B o e raviwnazons TR | 90 7 o - VAR AWA0Q
F'VE GOT TO USEMY
IMAGINATION
RECURRENTS e it
WZZ 5, WEM -8 WY <8 S 4
OLD SCHOOL
e | NIELSEN BODS PLAYS NIELSEN BOS PLAYS Everette Harp (Shona
ARTIST / IMPRINT / FROMOTION LABEL CERTIFICATIONS Tw W ARTIST / MPRINT / PROMOTION LAREL CERTIFICATIONS 7w w um»nmcwuv::uaw.\
CANTALOUPE 2 30 ) o . |-
BRIAN BROMBERC (ARTISTRY) KELLY SWETT (RAZOR & TH)
LET'S TAKE A RIDE LOST WITHOUT U
MORAN BROWN (PEAKDNLORD) o e ROBIN THICKE (STAR TRAK/TTRSCOPE) B .
GOT TO GIVE IT UP NOBODY
KA WATERS (SHARACHIE) Lol 5% LORSER [OLDCRELE) o w0
THE RHYTHM s wm ™ LovE - FOR WEEK ENOING OCTOBER 28, 2007
PALL BROWN (PEACONCORD) i THE ART OF MOISE (ZTTASLANDAT) L0088, So0 g o chrts i chrs ecion for 1 s ymbol csphanation.
HYPHOTIC DRESSED TO CHILL A o s St &2
BONEY JAES (CONCORD) w? ] ARON MEADOWS (HEADSP) m > :;;;)-7@.-&&::.;:-“«5“
WITZ/Atlanta, GA* KJCD/Denver, CO* KTWV/Los Aageles, CA* WHOV/Norfell, VA KBZN/Sak Lake Gity, UT* Jomes Redts KCOZ/Springfield. MO
POMU: Dave Kosh POMO: Mchael Fischer PO: Wayne lumes PD: Paul Goldstein PO: Kevin “The Moose™ Anderson  OM/PO: Dan Jessop OM: Jae Jones,
APD/MO: Blake Florence OM/PL: Steve Hibbasd POMO: Jarrett Gaogan
# WVMV/Detralt, M0* WIS acksomville, FL* 'WLOQ/Orlando, FL* Dioge, CA* APOMO: Lawsie Cobb
: Sandh Mallory OM/PD: Tom Sieeker OM/PD: Joel Widdows WGRY/Molbourne, FL PO Paul Lavoie PD: Mike Vasue: TTampa, FL*
APDMD: Marcellus “Bassman™ — MO: Sandy Kowch PO/MO: Randy Bennett APD/MO: Brian Morgan APD: J. Weedenheime: Masic Chaice Smooth PD: Ross Block
Shepard KU Jefferson City, MO APD: Jan Juhan KelyCole Jazz/Satelite MO: Kathy Custis.
WZIZ/Fr. Myers, FL OM: Mike Downey P APL): Will Kinnally
WSMJ/Baltimore, OM: Louss Kaplan POMD: Dan Turnes WLVE/Miami, FL* PO: Wichael Tozzi Feancisco, CA® WZw/ [ o
POMD: Losi Lewss. APD/MD: Randi Bachnan APD: LaVaughn Wikson OW/PE: Rich McMillan MO: Frank Childs PO/MD: Ken jones mhm‘ PD: Steve Allan
WVSU/Birmingham, AL WSB2/F1. Walton Beach, FL Ny KRVR/Modesto, CA* KYOT/Phommiz, AZ* KJZY/Santa Rosa, CA* PU: Shafey Makdonado
OM/PD: Andy Parrish PD: Mark Cartes PD: Samantha Pascual OMMD: Doug Wt PO: Smokey Rivers. PD: Cordon Ziot
MD: Mark Edwards MD: Lynn Briggs PD: Jarmes Beyan APD/MD: Ancpe Handa APD/MO: Rob Singleton XM
WNUA/Chicago, R* PD: Shefitta Colon
OM/PD: Darren Daves. WSIW/Harrishurg, PA® 'WVAS/Montgomery, AL KSZSMeno, NV* DMx Vocal MO: Lynette White
MD: Rick O'Del PO/MD: Paud Scolt PO/MO: Michael Nelhuns OM: Cangly Capel OM: Mark Keete PO/MD: Rochelle Matthews.
MO: Jay Holcey PO/MD: Jay Davis KWZ/Sesttie, WA*
WNWV/Cleveland, OH* Wn wu PD: Carol Handbey
OM/PD: Bernie Kimble Stewart Stone OM/PD: Terry WQCD/New York, NY* KSSW/Sacramento, POMO: Rochelle Matthews. MO Dianna Rose
MO: Vienna Yip PD: Blake Lawrence PO/MD; Lee Hamsen
KHSZ/Houston, TX* MO: Carolyn Bednarshi
OM/PD: et Stevens. PO: Maxine Todd
APDMD: Greg Morgan * Monitored Reporters

NOVEMBER 2, 2007

24/7 NEWS ONLINE @ www.RadioandRecords.com


www.americanradiohistory.com

i

AN NN\

ALTERNATIVE/ACTIVE/ROCK

T ing Blunders
(Abd Tiew To Fix Them)

Productior; vet Rlch VanSlyke on getiing the most out of

your station’s imaging and creative elements

Inside Imaging

Mike Boyle

rom alternative to active rock and from rock to news/talk
and all formats in between, Rich VanSlyke has his hands on
the pulse of the ever-changing world of imaging and cre-
ative. Since 2001 the 20-year radio production veteran—
WKLS/Atanta and WCMF/Rochester, N.Y., are among the
stations he's worked for—has operated Rich VanSlyke Voice
Guy (richvanslyke.com), an imaging and creative production company that

now serves more than 40 radio clients.

At the recent R&R Convention in Char-
lotte, VanSlyke and I—we had never met
before—struck up a converation about the ins
and outs of what goes into tation imaging and
creative, We abo discussed what programmens
ook for when selecting a “voice™ for their sta-
tions and the potential mistakes that «ations
make when planning what to do with daily on-
2ir programming clements.

What The PD Wants

As in any business. when it comes to selecting
an imaging/creative pervon for his or her sta-
I g for ¢ ity and

tion. a prog 1)

receiving a good. quality product on time.
“Radio is all about having fun and hearing
something that makes you smile, VanSlyke says.
“Your No. | goal as a programmer should be
to bring alive the magic of radio with clements
that celebrate the munic.” That goal can be
accomplished by something as simple as edit-

Cloar Channel rock WEBN/C

ing together three -or four songs’ hooks and
adding copy “that makes listeners feel like
they're a nmember of an exclusive club and that
[they) just happen to love the same music that
you do. That is the emotional reaction that you
are going for”

Programmers want the process to be casy.
VanSlyke says. “and people that do what | do
make it casy. And “casy” means “well done’ dry
wice or production that docs not have to be
changed or revised.”

It abo means doing things quickly and accu-
rately, and getting it back to the station in a
timely manner. “1 hear from a lot of PI that
it takes too long to get things back from their
voice people.”VanSlyke says.

While things like imaging and creative being
delivered on time. being on budget and all
expectations being met scem like obvious pro-
grammer “wants,” VanSlyke says there are things
prog should absolutely seck out when
sclecting their station voice.

It's important that
the programmer and
station voice are on
the same page cre-
atively and that the
voice-over person is
“the voice you hear
in your head as a
programmer.”  Van-
Slyke says. “What is
your vision for the

[ d sbove,

the station’s longs!

Istest J @
g tradition of pushing the envelope.

radio station? Does
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Voice guy Rich VanSlyke offers the  what they want to their voice
top By that N
ke whin lateng their hesitate to ask for what they
stations’ imaging and crestive want. Most voice and creative
needs, and simple sohutions to peaple are eager to please, 5o ash
those mistakes. for exactly what you want. After
all, you're paying for it, right?
Forgetting that it's all about
the music. it's not about the
station: it's about the music.
Imaging and promos that are
about the music keep the station
focus on the reason people listen
Imaging that is not within to music outlets.
context of the station. The
easlest way to fix that mistake Mot using the Web. PDs should
Is to know what your overall use the Web to listen to other
message is. Is it “We are the stations if they want to find
station you grew up with” or different ways to deliver the
“We are the party station"? message_ it's also useful for finding
Onice you know what the other volce professional Web sites.
‘message is, make sure every
jpromo has the same underlying,  Forgetiing to have fun. Be playhd
between-the-lines message. Get  and make fun of yourself. And if
creative. Don't just give away 8 you need to leam how o do that,
snow mobile, give away a “Sled-  wailch Stephen Colbert’s “The
Zeppelin® if that fits your Colbert Report™ on Comedy Central.
station. lt's as simple as He is constantly telling people what
having the right attituds. u great show he has, but he's also
PDs don’t communicate hawving fun while he's doing it. —ME

‘Your No. 1
goal as a
programmer
should
to bring
alive the
magic of
radio with
elements
that
celebrate
the music.’
—Rich VanSiyke

www americanradiohistdrv com

your voice person sound like he or she fits?
Does this person exemplify the kinds of
things that your radio station is all about?™
For cxample. VanSlyke says, “If you've got a
wild and crazy party station. then the person
should have a lot of that in his or her svice and
imaging. | don't think that program directors
should be afraid to go with exactly what they
want. It's got to be a sound that they are happy

. with every single day.”

The trend of “less is more™ in commerial
stopsets abo applics to imaging picces, sweep-
ers and promos, VanSlyke says. “But | have to
stress that it's just a trend, and I've seen this
trend go back and forth over many years. The
pendulum will eventually swing back to being
more creative and engaging. which will mean
longer promos and sweepers.”

Both approaches work well. he says. “Short-
er promos work because you get back to music
faster. Longer. more creative promos can abo
work because they make better impressions on
listeners.”

VanSlyke says that a lot of rescarch has been
done about how radio messages create pictures
in people’s minds.

“The ones that do that the best communi-
cate and are retained by the listener. The ulti-
mate would be an engaging, entertaining,
meaningful promo that's 15 scconds long. It's
hard to do, but | think we have to do it AR

NOVEMBER 2, 2007
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TRIPLE A

MPRINT / PROMOTION LABEL

Doing what triple A has always done best
[ ] [ ]
Discovering
[ ]
New Music

John Schoenberger

here has been a lot of talk about the new music that eriple
A has been championing during the past 18 months, In real-
ity, the format is simply doing what it always has done: dis-
covering and playing new artists that mix well with ¢he
established acts in which it is already invested.

But as such formats as AC and hot AC are looking to
revitalize themselves, they are adopting these new acts sooner rather than later.
Triple A has always had to contend with this crossover situation and find ways
to ensure it still has cquity with the artists it supports, but the timetable is speed-

ing up.
Edison Media Research VP of music and programming Sean Ross recently wrote

his weekly Web column sbout this “new adult music™ and offered his thoughes
about why so many new artists are getting attention these days.

1 decided to follow up with Ross on the subject and dig a livde deeper to find
out what eriple A can do to stay ahead of the curve in recognizing these acts and

taking advantage of the excitement surrous

g their music.

A number of formats are embracing these “new adult” artists right now. Can triple
A stay ahead of the curve?

This has happened before and it will happen again. It is really the type of musi-
cal outreach triple A has always done—finding the best of the new adule music
1z ways to blend it with the artists it already plays.

This time around triple A has a smaller window to own many of these artists
before they start to get played at other formacs. though. Every format likes to
own its own stable of acts, but 1 am of the belief that it is good for a given for-
mat when they have established an act to a point thae they cross over to other
formats. To my way of thinking. it is hard to totally own the music and still be a
successtul triple A station.

and dev

Is triple A at a disadvantage to own these newer artists because it doesn’t have
the market penetration that AC and hot AC have?
If you want to view it nationally, that may be true, bue if you approach ic on a
arket-by-market basis, then eriple A has as much of a chance as any other for-
nat to get the most out of playing these artists. 1c will ul
different in cach market and ic might not even be radio format vs. radio format.
In some markets the oudlet that gers the most out of exposing and identitying
with these artists could be another medium such as TV, Even the Internet comes
into play.

1t is wise for radio to follow trends and react to them. eis also wise to count-
er it and be aggressive about it. This gets back to cach market being up for grabs,
The advantage triple A has is that it is based more on customizing itself to the
market it is in than most other formats—its con indedness and adapt-
ty can be an important edge.

ately be someone

Can triple A embrace this new crop of artists without sacrificing some of the acts
it has supported through the years?
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‘It is hard to
totally own
the music
and still be a
successful
triple A
station.’

—Sean Ross
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The nature of triple A, playing the best of then and now, sets
If up to do that, but you still have 1o be thoughttul and
intelligent about how you execute that. You abo have to

itse

accept that there may be some artists you have to let go of
along the way.

Most adults understand that James Taylor, Hootie & the
Blowtish and KT Tunstall all belong to ¢he same acoustic tra-
dition. Bue 1 will say we
divide among older and younger adults where that line of
recognition may not be as obvious as we think, The tactic
of playing different library songs by established artists to dit~

re beginning to sce 3 generational

ferentiate yourself from the AC ar classic hits stations means
riliar to the younger adults or
others you want to invite into your station, That’s where the

that these songs are less £

challenge lies.

The station that_has auchority with its listeners and_can
hold their atctention can pull this blending of old and new
off casicr than those who ha
with their audience,

en't clearly de

Aside from the younger singer/songwriters, Is triple A filting
a void by playing many of the indie rock artists, since much of
alternative radio isn't embracing them now?
These artists are still welcome in some places within the
aleernative communicy., but certainly not all. We could chink
thae alternative should be the natural home for them and
at one time they probably were, but alternative s fighting
a different kind of battle with rock radio right now.

Triple A is smart to fill that void, and by doing so. is
ateracting younger adults who grew up on alternative
radio in the "80s and "9 and no longer identity with chat
format.

Triple A has to look beyond where a record ¢
and simply deterns

s from

x well with

is good and it ¢
what it already plays. The premise of the format is to play
the best of the past and the present, so it needs to find the
best of the present in any way it can. RR
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Song hooks are a pain no longer!
y “I'am a big fan of Hook Exchange.

The ability to compare testlists with
safelists is a huge timesaver for me, and ..
helps me help clients create better testlists.”
Guy Zapoleon, President
Zapoleon Media Strategies

24/7 NEWS ONLINE @ www.RadioandRecords.com

Remove Pain from Ass

'ORDER YOUR NEXT MUSIC TEST THROUGH HOOK EXCHANGE'! CALL 1

Introducing Hook Exchange, a new hook service thatremoves the pain from the
process. Beyond tight, superb quality hooks, Hook Exchange provides sophisticated
FREE DESKTOP SOFTWARE to give you newfound powers

HO

’ ®|mport Selector® browse lists, previous tests
or spreadsheets to create your testlist

® Overlay and pull from Mediabase or BDS charts

{or consultant safelists)

while building your list, even add your own hooks

-888-7THOOKEX (746-6539)
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AMERICANA TRIPLE A

TRIPLE A REPORTERS
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LATIN

Is there a Iack of pop hits? Or is pop radlo too
conservative to try new music?

Making The
Pop Hits

Jackie Madrigal

he Latin pop format has had its share of ups and downs dur-
ing the last few yeans. ft took a big hit when reggactén became
instream enough in 2003 to prompt several radio compa-
nies to introduce the Latin thythm tormat.

But reggzactén is not much of an issue now. So what's stop-
ping pop from regaining its former luster? Among the reasons
mers are a scarcity of new pop hits, a limited number of pop

cited by some progr.

stations 10 the United States and differences in musical tastes from one region to
another. Label exees. meanwhile, say its an overall conservative climate at radio.

Universal Music Latino senior VP of marketing and A&R Walter Kol isn't buy-
ing the angument that there is a shortage of pop hit material. “There are a lot of pop
hits. The problem is that pop stations in the United States are not promoting them.”
he ways. Nielsens Music Control (the Mexican equivalent of Nielsen BDS) docu-
ments the amount of pop hits in Mexico, and there are plenty more in other Latin-
Amcrican countries, Kolm says. But with so tew pop stations in the US.. those hirs
don't have And its not because they aren't priorities for the labels but
because the number of priorities you can work in the US. are so limited duc to the
limited number of stations.”

The problem is twotold, according to Santos Latin Media president José Santos.
who consults Entravision Radios premicr pop outlet, KSSE (Stiper Estrella)/Los
Angeles, among others. There are fewer pop stations, especially on the West Coast,
where the regional Mexican format dominates. And some pop stations are not play-
ing the right music to create a w ng station in their markets.

Another factor is differences in regional tastes. which ¢an create difficultios when
choosing which songs to promote nationally.It's a very complicated issue, and it gers
worse becase you're talking about nationality traits and lifestyle issues.” Santos says.
“That's why labels have to be carcful with which songs they choose to put on the
platforin to be No. 1. Be very selective on which songs will be hits nationally, and
don’t Kid yourselves. Just because its No. | in Puerto Rico, New York and Miami, it
won't necessarily be No. b in Los Angeles.”

a chanee, ™

he adds.

Warner Music Latina nuarketing director Albert Ramirez also disagrees with the
notion that pop music is somehow not holding its own. “The problem is that radio
is closing the doors, like in the case of Siper Estrella, that has very few spots open
for new nrsic, because of the programming changes they've made—adding English
music.” he says.

The Iight at the end of the tunnel may be pop stations in Texas, such as Liberman
Broadcasting’s KTCY (X0O)/Dallas. which gives new music a chance, according to
Ramirez. Then there are the Digital stations  (Border Media  Partners” pop
KRIO/San Antonio and KXXS/Austin) and the Exa outicts (MVS Radio’s pop
XHPX/El Paso and XGLX/San Diego). In addition. former Clear Channel Latin
rhythm outlets KLOL (Mega)/ Houston and WMGE (Mega)/Miami have gone pop,
and some existing Latin rhythm stations, such as KVIB (Latino Vibe)/ Phoenix, play
some pop tunes, Ramirez says.

Uni Radio pop XHFG (Pulsar)/San Diego PD Elvis Valle says that right now,
there is no shortage of pop hits to choose from. "There are many new artists
that hit it big only a few years ago and have now become core artists for sta-
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‘There are a
lot of pop
hits. 1P
roblem is
hat pop_
stations in
the United
States
are not
rromotmg
hem.

tions, such as La 5t Estacion and Camila.” Valle says. San
Diego and other border miarkets are more exposed to music
trends from Mexico, an advantage for stations like Pulsar,

Even when market competition forces most stations to walk
on the conservative side, Valle says stations like Pubar can take a
tew more risks and experiment a bit more with new music
because Mexican-owned stations don't rely as heavily on research
as their US. counterparts do.

According to Santos, new pop artists need more exposure on
radio, TV and in pring, especially on the West Coast. “Only a
select few new artists have made it, and it’s because they have
gone far and bevond to expose themselves.” says Santos, citing
La 5ta Estacion as a perfect example. But he questions what has
been done for other artists, such as Kalimba or Belanova.
“Belanova’s song *Baila Mi Corazon’is great, but it does not have
enough exposure.”

Santos says pop music and the pop format have a bright
future, but it is time to find the next Ricky Martin, Juanes and
Shakira. It is as much the responsibility of labels as of radio to
develop new acts. If we don't do it, the format could eventu-
ally go stale” RR
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PO/MD: Dan Pena HONG/Fresne, O PD: SaulFialos PO/MD: Sabvadr Prieto KXTNISenArenio. TX
APD: Pete A. Morales !l
NOVEMBER 2, 2007 24/7 NEWS ONLINE @ www.RadicandRecords.com

www americanradiohistorv com


www.americanradiohistory.com

» ALEJANDRA GUZMAN

LATIN POP

l d NEW AND ACTIVE
ARTE) o MRLUONS a ARTIST / LASEL N et am
o2 ounLe wery
. © am sournt o o e oz oun
» o 0w 3 MOST ADDED ToTAL STARORG. 7 oo .
35 YODO CAMMIO E: 1 630 S QUIERD w2 QUE NOS PASO L7
T E= e e
e ® 68 6 TOTAL STATIONS: 8  TOTALSTATIONS: s
[ SARA M CORAZON 9 ADe B €L ALMA AL AIRE WM NO MAY CIELO 0oy
by —_— e L Alajundve Sona Ds Vit
7 ALGANEN SOY YO 2 eme 4 ANTIST / LABEL STATIONS (WARNER LATINA} {SOMY BMG NORTE)
- o o rrd SOY SOLO UN SECRETO ] TOTAL STATIONS: i 3
23 QJALA PUDIERA BORRARTE % Ss9 8 HOY QUIERO CONFESARME TI3A)  ESTOS CELOS ]
T INTOCABLE = ~aas KM, KEXA, KQQK. KRIG, KSSE. KTCY, Olge Teasn s
3_ MIGSNTIY - 7 -~ hutadenad Sogolal TOTAL STATIONS: ] ms"‘m L]
3 G = B 2 " macazams 2 wiove wne  summco sans
-3 m(}:‘- vov 44 3005 25 :nl.uvw (BELUGA HEIGHTS/PIC/KOCH)
= - p—— KQQNX, KRN0, KKSSE. KXXS, WFID, WAAL. TOTAL STANIONS: 2 TOTAL STATIONS: ]
2 THVOYApemom ® sm0 9 WIOA WKAQ, WRAT, WRAA, XAVO, XHPX
i ST T AHORA ENTEND! s
3 M ounE AsanTE « I o _—
. —— (SONY MG NORTE)
- gmmmnnnunm ’ 8 458 n o .
s DEoursmve ovmoom ¥ ® 08 7 EL ALMA AL AinE s
n o PR MR R
=" [yt NO SE ME HACE FACIL 3
b4 ::(':mmm wien | 30 y ‘a - * m—
L m-“. SN MIEDO T —z o n KVVA, WPAT, WRMA
ALGO OE M 3
5_1_ l:,:,:: SONY BMCNORTE | _'_ ° [ m-_
ZREC i — A o
5. ALGUIEN SOY YO 2
% o] | Bl ovnciom (W m 24m = et
MORENA MIA .
% 7 i 0% AT AL ETA VNEGAS weeny | W ¥ 1« Ramve
ComAZORETS ES DE VERDAD 2
/ (-] fhnat oty momsy | M o0 280 % S .
% 8 Qv pamnea |38 B 405 ® A e
LA TRAVESIA- HOY QUIERO CONFESARME 2 p
% 7 nusuxmeaveo pammevea | X2 N1 53N 10 Oige Tmen SOY SOLO UN SECRETO
Guzman
| B — R N R TR R e
% 7 omamen oy |8 020 222 X0 raiy - INALCANZABLE
| TU ¥ YO S0W0S UNO MISMO T (LNVERSAL LATINO)
% B s v (390 0 152 - e
2 SOV SOLO UN SECRETD  MOST INCREASED PLAYS/MOST ADDED WA o5, WIKAQ 34, WA 10, WFID <G, WPRT 5
//7 m“m.‘.’ SUFRIR B g 3 "m _'u’_ — AHORA ENTENDI
_/ r;o«-mn UNVERSAL LATMD E‘ - Am » Yuariela (Sory BMG Norte)
o %0 PUEDO OLVIDARLA owa | B 5 s 2 KB 12 1 B YA A AT
ACRAR 8 a8 © EL ALMA AL AIRE
Aona o NN e ey e e e
YOO SV SO OV, i ol _‘_’_ m‘:‘u:zqm‘;m«
TUVA et
vk v wemow (@M | 0 |4DSO T NO SE ME HACE FACIL
o souruune B8 T 168 % R R
CALLAS 2
- e WS 48 [ 1O ADODSD AT... )
o e
0 m'l'ut GO o une [} an OMPO: Tony Campos.
s n“‘.m Wi | B9 0 268 - Alge Ou M. 18
7 NOPENSE ENAMORARME OTRA VEZ w n lase w B0, Insicosmatle, 10 FOR WEEK ENOWG, OCTOBER 28, 2007
- mmm Uournen SR - FOR REPORTING STATIONS PLAYLISTS CO TO- nww:“‘w".“;"w(m edrt -
2 M"‘”mv_m wosry | 82 - 1639 www.RadioandRecords.com mmwhhﬂ-q1-ﬂ-w¢nmu—mun.
LATIN POP MONITORED REPORTERS
WWVA/Atlanta, CA KXOB/Fresno, CA KSSE/Los CA WMGE/Miami, FL WFID/Puerto Rico KBMG/Salt Lake City, UT
OM: Clay Hunnicutt PD: Jorge Guillen OM: Elias Autran OM: Rod Phillips PD: Lucy-Ann Ramos OM: Carlos Martin Valdez
PD/MD: Robbie Ramirez PD: Nestor Rocha PD: Rogelio Alfonso PD: Ana Perez
KLOL/Houston, TX APD: Andrea Becerra MO: Raymond Hernandez WIAC/Puerto Rico
KXXS/Austia, TX OM/PD: Vince Richards PD: Valerie Mejia KRIO/San Antonio, TX
OM/PD: Romes Herrera KWIZ/Los Angeles, CA WRMA/Miami, FL OM: Robin Flores
MD: Julieta Ji KQQK/Houston, TX PO: Eddie Leon OM/PD: Tony Campos WIOA/Puerto Rico PD/MD: Manay Herrera
PD: Ezequiel Gonzalez o PD: Fernando De Hostos
KPSL/Bakersfield, CA MD: Raquenell Villarreal XAVO/McAlien, TX KEXA/Monterey, CA XHFG/San Diego, CA
PD: fsidro Roman OM: Jeff Koch PD: Vicente Romero WKAQ/Puerto Rico PO: Elvis Valle
KLVE/Los Angeles, CA PD: Juan Facundo PO: Carlos Gonzale:
KTCY/Dallas, TX PD: Jose Santos WPAT/New York, NY APD: Natalia Cuevas XLTN/San Diego, CA
PD: Javier Casanova WAMR/Miami, FL PO: Tony Luna PD: Libia Sauza
PD: Pedro Javier Gonzalez WXYX/Puerto Rico
XHPX/El Paso, TX KVVA/Phoenix, AZ PD/MD: Herman Davila
PD: David Castilio PD: Edgar Pineda
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TROPICAL & LATIN RHYTHM MONITORED REPORTERS
TROPICAL WNUE/Orlando, FL WPMZ/Providence, Rl [+ o KLLE/Fresno, CA KViB/Phoenix, AZ
PD: Rafael Grullon PD: Zoilo Garcia PD: Aracely Rivera PD: Al Sanchez OM/PD: Josh Villa
WINNW/Boston, MA MD: Jose Martinez MO: Dilson Mendez, J. LATIN RHYTHM MO: Ramona Rivera APD: Mark Garcia
ggmmww Wﬁ-ﬂmﬂ WPRM/Puerto Rico WTLO/FL. Myers, FL WODA/Puerto Rico
: Raymond Torres PD: Jorge Pabon WVIV/Chicago, L PD: Hector Velazquez OM: Jose Nelson
WLAT/Hartford, CT - WZNT/Puerto Rico OM/PD: Cesar Canales KXOL/Los Angeles, CA PO/MD: Rogie Gallart
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PD: 0 Frankie PO: Pedro Arroyo MD: Armando Reyes %J'::ym mwvoz/nnmmmn Rico
PO oL s O Thead POy s syt WAR e Yok, Y MD: Edgar Diaz
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PL: orge My WIKKB/Providence, R1 OM: Mike Culotta APD: Alejandro Covarmubias Vgt e 20: Bestigich Espinaza
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MD: Carlos Jose Peralta
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R&R OPPORTUNITIES/MARKETPLACE

OPPORTUNITIES

| EAST |

Rk 92.

Got something to say but nowhere to say it? Rock 92
[Greensboro, NC, #45) is looking for the next great
contemporary talk host [think Adam Carolla or
Dennis Miller). If you can relate to the middle-aged guy
who likes Skynyrd and Zeppelin but wants something
different in the afternoon, you might be what we're
lookung for. But if we need to tell you how to do this,
you're not right.

If you've got the attitude, we've got the time. No MP3's,
T&R to WKRR, 192 E. Lewis St., Greensboro, NC
27406. No phone calls. EOE.

AAA station seeks midday host. Extensive music
knowledge and conversational, relatable announc-
ing style required. Your passion must be to educate
and inform listeners about new music. Thisis nota
“read the prep and talk" station; your mission is to
create awareness and nurture artists and listeners
understanding of today's music scene. Women
and Minorities encouraged to apply. EOE. Cover
letter, résumés and airchecks lmp3 or links) to

espn.comfoinourteam

ESPN Radio has current openings in Connecticut and
California. Hiring for an Account Executive to handle
sales in Los Angeles and San Francisco territories,
and a Talent Producer for our Bristol, CT headquar-
ters location. Resumes now being accepted online at:
www.espn.com/joinourteam. EOE

POSITIONS SOUGHT

Solid behind the scenes/producing/technology/cool
edit. Has ability to think on their feet. Creative writ-
ing, reliable/dependable. Dan Wilson. 817-305-6227

danwilson07@yahoo.com

Very smooth voice, quality production sidlls. Extremety
personable, thorough prep, and follow through.
Methodical, organized and dependable. Marvin 817-684-

0191; muhammadmarvinidhotmail.com

NOVEMBER 2, 2007

FORMER KYLD/S.F. Part-timer and current college

radio student still looking for a new radio home.
E-mail me for all the 411. wild949hanky@yahoo.com

Enthusiastic Conservative talk show host. Young,
witty, charismatic economist seeks host/producer
position. Experienced: Fox News, AM Radio and Print.
dbramseyfdgmail.com

Ifnc INVU

VOICEOVER SERVICES

JEFF DAVIS

DEMOS ONLINE: WWW JEFFDAVIS COM
PHONE: 323-464-3500

QIRT D

il NEVVD JIIE:

' FoRMAT NEWS B

Format News'

R&R

WWW.1a .‘J'J

oandre

!
[oras.com

ACCURATE e TRUSTWORTHY o COMPREHENSIVE

24/7 NEWS ONLINE @ www.RadioandRecords.com
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b A STROWCER T N0 1BWS) n
RANYE WEST AOC-A.
4
B ORIV £
THE WAY | ARE n2
T TMBALAND FEATURIL RERS ML SON MOSLEVAAOCROMND MTERSCFE
5 9 SummY MOST INCREASED PLAYS *
COLBE CALLAT VERSAL REFUBLK.
B WHO KNEW ne
a ™ LAFACE/20MA
B ovErvou *
a ] DAUCHTRY ARG
8 MATE THAT 1 LOVE YOU *
L2 mwen AT 0 SAPDEY AMOAK.
% WAKEUPCALL
4 i ASWOCTONEMTERSCO
g CRANK THAT (SOULJA BOY) *
7 SOWABOYTELTM CRLPRRWTERSCOPE
n *
/ST TapERLAKE WETOMBA

NoO. 1 MOST ADDED
NO ONE Alicie Keys (M yma)

NO. | MOST INCREASED PLAYS
BUBBLY Colbie Calllat (LVIRSM REFUBLE)

TOP 5 NEW AND ACTIVE
NEVER TOO LATE Thwes Days Geace (avE/20M8A)
% TAKE YOU THERE Sean Kingston (BELUIGA HEIGHTS/EPC)
//// BABY DONT GO Febolous Fest. Jermaine Dupr! (DESERT STORMAEF MAMADIMC)
é SHADOW OF THE DAY Linkin Park (WARNER BROS.)
% SEVEN DAYS OF LOMELY | Nine (1aL)

|| NIELSEN BOS
CERTWICATIONS STATUS
MPRINT / PROMOTION LABEL

'jumsv
L)

55 CRANK THAT (SOULJA BOY)  NO. H{7WKS) n &
SOULIA BOY TELLTM A RTERSCR

1
e 7 XmSKms *
=1 CHAIS BI0WN FEATURMG T-PA, AvUTOMBA
s 7 ©OOOLUN *
-— ANYE WEST FEATURING T-PAN ROC-A-FELLA/DEF JAMADING
2 n WO R 4
L HOLIDAY MUSIC LINECAPITOL.
9 7 Moo MOSY INCREASED PLAYS &
= ACAKEYS [y
4 © SABYDONTGO
— FABOLOUS FEATURING JERMANE (LPR DESERT STORM/DEF JMIMG
3 p Saoe L
- BADY BASH FEATLRING TN ASTASNG
7 v WANYE WEST ROC-A-FELLATEF JAMADIMG
el SHAWTY i
8 » PUES FEATURING T-PASY SUIP- 8- SLIDE/ATLANTIC
© p UTmco *

ELLIDTT 6 LR K

NO. ] MOST ADDED
SOULJA GIRL Soulja Boy Tell'em Feet. 115 (COLLPMRIVINTERSCOPE)

NO. ] MOST INCREASED PLAYS
NO ONE Alicia Keys (MISUMRMG)

TOP 5 NEW AND ACTIVE
JUST FINE Mery J. Blige (MATRIARCHCEFFENANTERSCORE)
WHAT 15 17 Saby Bash Fest. Sean Kingston (ARISTARMC)

CLUMSY Fergie (WILLLAWASMINTERSCOPE)

SHOULDA LET YOU GO Amina

ROC BOYS (AND THE WINNER IS)... Joy-Z (ROC-A-FELLAVDEF JAMADAG)

7 COMPLETE CHR/TOP 40 CHART ON PAGE 37 OMPLETE RHYTHMIC CHART ON PAGE 40

COUNTRY

1) NIELSEN 80S
‘ § me ceRTICATIONS STATUS
ARTST IMPRINT / PROMOTION LABEL.
2 g Noom NO. 10 WK) 1 1 DONTELME NO. I3 WKS) *
7 e KDY OESNEY =2
B BABY Y2 =m0 casy mown nes moad 1 6oy *
_ ANUE STOME FEATURTNG BETTY WRIGHT STAXADNIORD DR BENTLEY MASHVRLE
n TEACHME n o Y 5 P0SMAL &
T WUSIQSORORD ATLANTIC CARISE UNDERWODD ARESTAMRISTA MASHYALLE
) 5 Awca o g MORE THAN A MEMORY
. OnARAKIAN SURCUNOY 0L UMBIA BROOKS
¥ 1 HAVE MY WAY 2¢ ¥ YOURE READING THIS
S omsrTemoss OFF DAL
w WHNISEU D fc)le n HOWBOUT THEM cowcmes
Bl . GEORCE STRATT
CAN U BELMVE ® n FAL
Pt LU STAR TRARNTERSCOPE CLAY WALKER
MY LOVE FIRECRACKER
{ <] 2 = vz (-] B minmer
[ ] | HATE ONME ) 35 LIVIN OUR LOVE SONG
| ALsorT HEDOEN SEACH | MASON MICHAEL CARROLL
58 PLEASEDONT GO v Py n OUR S0NG
o e GO0 CAME /LA KURDUNDAUMVERSAL MOTOWN TAVLOR S Y

NO. ] MOST ADDED

NEVER Jaheim (DVe€ MULATLANTIC)

NO. ] MOST INCREASED PLAYS
MY LOVE J8l Scott (HODEN BEACH)

TOP 5§ NEW AND ACTIVE
RIBOOM ¢ THE SKY Boyz §l Men (DECCA)
POETRY MAN Quesn Latiish (FLAVOR UNITVERVE)
DECLARATION (THIS 15 ITT} Kirk Franklin (GOSPO CENTRIC/Z0MBA)
NEVER WOULD HAVE MADE IT Marvin Sapp (VERITY/ZOMBA)
| REMEMBER Keyshin Cole (MANVGEFFEN)

COMPLETE URBAN AC CHART ON PACE 44

NO. |1 MOST ADDED
LETTER TO ME Brad Paisley (ARSTA MASHALLE)

NO. ] MOST INCREASED AUDIENCE

WINNER AT A LOSING GAME Rescal Flatts (LYRK STREET)

TOP § NEW AND ACTIVE
FOR THESE TIMES Martine Mefirile (RCA)

LOVE IS A BEAUTIFUL THING Phil Vassar (UNIVERSAL SOUTH)
DEVIL AND THE CROSS Haltway To Hesard (MERCURY)
R =

CLOSE UP THE HONKY TOMKS Dwight Yosham (NEW WESTA0S)

COMPLETE COUNTRY CHART ON PAGE
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9 NOOME NO. 12 W) *
T MGAREYS -
s ¢ COODL®E MOST INCREASED PLAYS
KANYE WEEST FEATUSING TS0 FELLA/BEY .
s KissKiss *
O BROWN FEATURIN, 1-PAN AVEZOMBA
@ OUFREBAG BOY
L LA RGE ARG L wane: OTHOEF AMADAK
g o N
o Leounay MUSKC LINECARTOL
23 UNTR THaE 8D OF TIME *
—_— DUET WITH SEYONCE AVE/TOMBA
6 SHAWTYSAD *
| Pecdf -DREAM DEF JAM/OLMG
§ ™30 KHO0O
] CANT HELP BUT WAIT *
L mRevson SONG BODIATLANTL
0 MY ORI I MY 2 $TED ]
¥ cassovaTUR swazetanz AL SUACE S0

NO. ] MOST ADDED

STILL WLL 50 Cont Fant. Akon (SHADY/A/ TERMATWINTERSCOPE)

NO. ] MOST INCREASED PLAYS
GOOO LIFE Kanys West Feat. T-Pain (ROCA FELLAOIF MIOMG)

TOP § NEW AND ACTIVE
BOOY Jo Rude Fest. Ashiey Jui [THE INCABSVERSAL MOTOWN)
INDEPENDENT Wabbis, LI Phat & LIP Sossie (TRILLASYLUAS)
THEME SONG (HOGGS ON DA GRIND) Slw Thug (STAR TRAKCEFFEN)
WATCH MY SHOES Jdesp (TRLLASYLUM)
BLOW VA MIND Styles P Fest. Swizz Bestz (0040

COMPLETE URBAN CHART ON PAGE 42

|| NIELSEN B80S
‘ T CERTIFICATIONS STATUS
ARTST MPRINT / PROMOTION LABEL
1. 'l‘:!‘o-umm NO. 1(3WKS) n’ &
23 Womm *
ooy . AU
s MEY TMERE DELRAM ¢
L. RAMWMTETS FEARLESSAHOLLYWOOD
28 THE SWEST escAm
T CwnsTRA RATUSSG AU WTERSCOPE
17 WAIT POR YOU 0o
o BLOTTvAaN HOKORYRED
20 (YOU WANT TO) MAXE A MEMORY *
j i N MERCURYASLANIVOLAK,
1]
»
n
1

NO. ] MOST ADDED
SUBSBLY Calbie Callist (NVERSAL REPURLI)

NO. ] MOST INCREASED PLAYS
BUBBLY Calsie Calllat (LeVERSAL AERURLI)

TOP § NEW AND ACTIVE
THE AR THAT | BREATHE Tom Fuller Sand (MESASLURMDONSMD)

IV NEVER RAINS IN SOUTHERN CALIFORNIA Barry Manllow (ARISTARMG)

MosLEYRL
HOW FAR WE'VE COME matchbon twanty (MELSMA/ATUANTIC)
NOT MY PROBLEM Dans Parish (COMBUSTION)
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ALTERNATIVE

: | MIELSEN 805
d | |! me TR ‘ CERTIICATIONS ST
ARTIST IMPRINT / PROMOTION LABEL SAPRINT / PROMO! LABEL
sussLy NO. 1(2WKS) - ABNT MO WOMAN (LIKE THE ONE | GOT)  NO. 1(1WK) THE PRETENEER NO. (11 ws) Y
' 7 cmcas VERSAL REPUBLK 2 % rasrmmscrowoaur WARADA MZZALC ' B onoms oW AT
®  WHO KNEW * N e ane 20 SLEEDITOUT &
L. LAFACE/TOMBA ‘F""" ROK BRAUM § RICHARD ELLIOT ARTREN L e WA R BROS.
5 HOW FAR WEVE COME o . cHOIcE g ™G 3
MATCHBOX TWENTY MELFSMAMTUANTIC =Y A TAYLOR PEACONIORD L RadYEATWORO TNV EVILANTERSCOPE
oven ! MNOODLE SOUP MsSRY BusReEss
l “ Hm:w (A& ‘_'._ 2 FOURBOEAST NATIVE LANGAMGE _‘l PARAMONE nnmlvmmummten
$IG GIRLS DOWT CRY BLACK RIvEst Faxe T
§ z‘ (=] u.u.mwmw: _’_ 2 owss SHOUTIFACTORY _._ SEETER wo.»
2 PRSTTEME iR s 77 90RN2GRoOVE 25 WEVER TOO LATE X
FENOUSE e - 'BUCE GROOVE. RARADA MIZML 2} THREE DAYS CRALE AVEI0MBA
1§ WAKE U CALL 7 z STAmTULR 5 PaRALYZER o
5 ARAVOC TOME ANTERSLOPE _— U-haM TRIPPS W BHYTHM k- 4 FMGRELEVEN WIND P
55 OREAMING WITH A BROKEN HEART * 8 n PREANDRAN 7 EDPTY waus
JOHN MAYER NNARE COLMESA BEl KEDNEY “RARYFACE ™ EDMONDS MERCUSIYADA = SER) TAMKIAN SERBUAL STRIKE REPRISE
e EveS n 4 POETRY MAN MOST INCREASED PLAYS o Youoor YoURE o) ¢
L] PAT MONAMAN (oL — QUEEN LATEAM o THE WHITE STRIPES THIRD MANWARNE R BROS.
5 WTomE o B .. 2 ALL AROUND MK &
SANTANA FEATURIML (HAD KROECER NS TARMG - A% v SOTO MUCROOVE . ANIN AL TONE/MTERSCORE
NO. ] MOST ADDED NO. ] MOST ADDED NO. | MOST ADDED
APOLOGIZE LET IT GO Boney James (LONCORD) SHADOW OF THE DAY Linkin Park (whine s 8005 )

0. l MOST INCREASED PLAYS

APOLOGIZE Feat.

TOP § NEW AND ACTIVE
1DON'T WANNA BE I LOVE (DANCE FLOOR ANTHEM) Good Charlotie (DAYLIGHTERC)
LOVE LIKE THIS Natasha Bedingfleld (PHONOCENCAEPC)
THE WAY | AM Ingrid Michaslson (CABIN M/ORGINAL SIGNALRED)
HATE THAT | LOVE YOU Rtharma Feat. No-Yo (SREVOEF JMAMALIMG)
STRONGER Karye West (ROC-AFELLADEF MAMADIMG)

COMPLETE HOT AC CHART ON PAGE 58

NO. ] MOST INCREASED PLAYS
POETRY MAN Queen Latifah (FLWOR UNTVERVE)

TOP 5 NEW AND ACTIVE
SUMPHE ON THE WES SIDE Blshe Aaron (NMERVISION)
DO YOU MISS ME? Mindd Abalr (CRIVVERVE)
BETWEEN US Nyos Moses (NVEE MOSES)

COOL OF THE NIGHT Joyce Cooling (NARADA JMAZZ/BLG)
FVE GOT TO USE MY IMAGINATION Joan Oshorne (TR LFE)

COMPLETE SMOOTH JAZ2 CHART ON PAGE 61

0. ] MOST INCREASED PLAYS

HARD SUN Edidie Vedder (MOMKEY WHEN b /L)

TOP 5§ NEW AND ACTIVE
TEN TON BRICK Hurt [TAATOL)
“PSYTHO Pucidie Of Msld (FLAWLESSCEFFEN)
CANT BELIEVE A SINGLE WORD VHS Or Bata (ASTRALWERKS)
NO | 1N THREESOME Interpol [TASTOL)
UNTIL THE END Breaking Berjamin (MOLLYWOOD)

TRIPLE A

NIELSEN BOS | NIELSEN BOS ] NIELSEN B80S
TIME CERTIFICATIONS TITLE \TIONS g Tme
ARTST IMPRINT / PROMOTION LABEL ARTIST IMPRINT / PROMOTION LABEL il ARTST IMPRINT / PROMOTION LABEL
Y 1 1 THEPRETENDER NO. 15 WKs) Y ) @ TeRETENOm NO. 13 WKS) s HoLON - NO. (9 WKS)
OO0 FIGHTERS, - FODROHTERS . T TSTALL L
o FAxam g FAXEM ® SHUT Youm Eves
9 sEnen wwep ¥ sven SHOW PATROU POLYDORALMWINTERSCOPE
s B LUFE IS BEAUTFUL MOST INCREASED PLAYS n S0 HOTT " THE UNDERDOG
SEAM, L M womoox fo) G
” $0 HOTT » PARALYZER 9
KD ROCK TOP DO/ATUANTIC FINGER ELEVEN @KE SPRINLSTEEN COLUMEA
) © eSETOOAY 25 MNEVER TOO LATH s W3
ALTER SDCE UNIVERSAL REAUBLIC g THIREE QAYS GRACE * MAMES BN CUSTARDATLANTC
) 5 DECOMING THE SULL 29 100NT WANNA STOP g GONE GONE GONE (DONS MOVED ON)
ATV HOLLYWOOD il OZZY DSB0URE ROBERT PLANT & ALISON KRALSS AOUNOER
- ass LIPS 18 SEAUTIRUL g PUNISH THE MONKEY
HELLYEN 3 Y socam AR NOPLLR waAaR B0
@ LD T OUT n WSt TODAY s YOURE THE WORLD TO ME
i - LININ PARK 'WARNER BROS. - - ALTER SROCE s ATOMD
) g SeeTY 23 FAMOUS ST COLORS
i SER TANKIAN SERNCAL STRIKEMEPRISE | il PUDDLE OF MUDD BN HARPER & THE INNOCENT (RIMINAL S VRN
® @ ALMOST EASY B ALCOHAULEY ASS 15 SME MOVES 3¢ HER OWN WAY
. AVENCED' 'HOPEL FSS/WARMER BROS. L Meaveas THE HDOKS. ASTRALWERKS

0. 1 MOST ADDED
DULL BOY Musveywe (E°C)

0. 1 MOST INCREASED PLAYS
LIFE IS GEAUTIFUL Sixx: AM. (ELEVEN SEVEN)

TOP 5 NEW AND ACTIVE
THRASH UNREAL Agsinat Me! (SREREPRISE)
ANGER CAGE Course Of Nahwre (SLENT MAJORITYALL)
MARCH OF WAR Nonpoit (BIELER BROS.)
RAT RACE Skindeed (B £R BR05.)
QUEEN B Puscifer (PUSCFERRED)

COMPLETE ACTIVE ROCK CHART ON PAGE 64

NOVEMBER 2, 2007

NO. ] MOST ADDED
LIFE 1S BEAUTIFUL Sinx: AM. (ELEVEN SEVEN)

NO. l MOST INCREASED PLAYS
GOOD TIMES BAD TIMES Godemack (UNVERSAL AERUBLC)

TOP 5 NEW AND ACTIVE
UNTIL THE END Bresking Banjamin (+OLLYWOOD)
KING OF THE STEREO Sallve (SLANDIOAL)
TTYZX RO. Shone Sowr (ROADRLNER)
® TEN TON BRICK Hurt TAATOL)

HOLD ON Ko (VIRGN)

COMPLETE ROCK CHART ON PAGE 65

WwwWw americanradiohistorv com

0. 1 MOST ADDED
SHINE OVER BABYLON Sheryl Crow (ALMNTERS(OPE)

0. 1 MOST INCREASED PLAYS
SHINE OVER BABYLON Sheryl Crow (AMNTIRYOPE )

TOP 5 NEW AND ACTIVE
TURPENTINE Bransl Carlile (COLUMBIA)
EVERYBODY KNOWS Rysn Adums (LOST HIGWAY)

FALLING SLOWLY Glen & Marksta irglove
AINT NO TIME Couce Patter And The )
REALIZE Calhie Calllat (UNVERSAL REFUBLIC)

24/7 NEWS ONLINE @ www.RadioandRecords.com

COMPLETE ALTERNATIVE CHART ON PAGE 63

COMPLETE TRIPLE A CHART ON PAGE 68
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Favorite movie:
“Recent is ‘Crash. Of
ol time is To Kill &
Mockingbird.”

E-mail address:

kurt johnsoniEichsadio,

com.

-

CBS Radio VP of programming knows more than Jack

Kurt

Johnson

By Erica Farber

urt Johnson caught the radio bug early. With experience
both on and off the air, he has fostered success in CHR,
AC., hot AC, classic rock, oldies, smooth jazz and most
recently, adult hits with Jack. Johnson currendy serves asVP
of programming for CBS Radio, oversecing Jack stations
in cight markets as well as six CBS stations in Dallas.

Getting into the business: When | was 10, my
dad gt a job selling ads for a littke AM radio sta-
tion in Wisconsin. He took mie there one day and
that was it. | remember everything about that
day: the people | met. the umelks. the sights and
the sounds. | went home and knew | had found
ny carcer. | hung out there and tried 1o walk
them into putting me on the air. When | was 14
they told e | could have a show if | could sell
the advertising on it. So | went across the sreet
and sold spots to the local record swore, the elec-
tronic store and a clothing store that a neighbor
owned, and abo did a couple trade deals. The
GM was s shocked at the audacity that he had
10 put o on the air. I've been on and in pro-
KFAMMING cWr since.

Moving to the programming side: When | got a
Job at WEYR/Chicago in 199, that was the
Emerald City for me. My P there described niwe
as the most adequate jock he'd ever heand. | knew
that, too. It was about the time Mary Catherine
Snced took aver. She gave me my fire P gig.

Joining CBS: | was working for AMFM in Phila-
delphia in 2001 and we were going to Alice
104.5/WLCE, which was doing well. It was an
ownership change and the new owners weren't
really sure what to make of this new hybrid for-
mat we'd come up with, About that time,
Intinity called and said that they needed help at
KVIL in Dallas. | came bere in March 2000,

Describe your proge ing philosophy: Making
e every day, we surprise people and push our
radior stations to be better than the day betore. As
there ane more and more choices, you have
make e your station s relevant and says at the

2477 NEWS ONLINE @ www.RadisandRecords.com

front of the hat. A lot of challenges are burning
people out, and you have to hawe 2 semse of
humor about your situation. A lot of people hate
their jobs, We're blewsed to come to a place that,
cven on our most challenging day, we have fun
and access to a bot of different people and sia-
tions that people only dream of.

Launching the first Jack station: We had Wikl
100.3 on the air at the tme. and it was not achicv-
ing\lhwm-&\!.mwmdmddw market
and had w make an cducated atempe at o i

in addition to your Jack responsibilities you over-
see the cluster in Dallas: | have great P13 and I'm
fortunate they all work here. | provide help when
they need it. We talk a bt shane information about
competiion and make e welne informed.
Theyre very competitive. Everybody wants to be
on top, and cverybody sems to get their um.

Biggest challenge: With all the new ways prople
are consuming media and purchasing music, you
have to read everything that’s going on in the dig-
ital platforns and in the music indurstry. We have to
make sure our brands are ready 1o be used in what-
ever audio devices people are listening to. Doing
that means you niced to have an understanding of
delivery channck and how conuunerian is cvolv-
ing. Making sure we find ways to monetize all
these new places is our biggast challeng.

State of radio: Radio is more entertaining and
diverse than ever. | am proud that when Jack hit
the landscape a few years ago, it shook things up.
It made people reassess sone of theie paradigns
of what 2 mussic station should or shouldnt do,
and you see that reflected in several formats today
with playlises that deliver more variety and diver-
sity. Jack FM says a kot about radio awwing for-
wand. Programmiers need to be ercative and know
how to compete against fricnds on the FM or
AM dial—and how to compete againg several
placforms and avenues of awdio. Fropke program-
ming now are doing a better job of that.

Something about your company that would sur-
prise readers to learn: All through consolidation,
CBS never gave up its individual station entitics.
Each station is individually and the
P1) and GM really chart the course of that radio
station. As lange a corporation as it is, the individ:
ual station identity has never been bost.

Career highlight: First N | book a# WLTW/New

u\guh:mmk!wm\lkhwlwwm

M Rwamul-nunmd\\wanhl.nwmm

something unigque, we could catch their

and we thougdx Jack could do that. The attitudee. the
irnverence. the playfulnes and the music mix caghe
peuple by arprisc. The bunch was huge. We wene

from a 1.0 share to 2 3.0 sharc to 2 4.0 share in theee

months. We're now in our fourth year. We'ne proud
bevarse 2 ke of people have achicved siccess, and
this is the moded we use in the US

e sence. Ao ¢ in cight
dnﬁ-muﬁmmimh«nm rewanding,

Career disappointment: Not having more time to
teach young people just getting into radio. The
business needs it desperately. | wouldnt have suc-
ceeded without great mentors.

Most influential individusl: My wike. If | sart a
lit of the great people who influenced me in
radio, you'd fill this page and 1'd «ill miss some.

Advice for radio: Believe. Tekevision VCR s MTV,
satellice and iPods put together haven't done a
much danuage to radio as the lack of credit we give
oursches, and we don't get near the repect we
desene as 2 nesuk. [

www americanradiohistorv com

‘Making sure we find
ways to monetize all

these new places is
our bigg challenge.
NOVEMBER 2, 2007
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CHRISTIAN

Summit 2007

November 15-16, 2007

Marriott at Vanderbiit University Nashville, Tennessee

Kothryn Scolt  Poul Baleche  Mork Schultz  Siodar Kart

THURSDAY 11 )

8:00am-5:00pm REGISTRATION OPENS

8:38-10:00am OPENING KEYNOTE/BREAKFAST
Featuring Dave Burchett

Sponsored by integrity Labei Group

Performance by Paul Baloche & Kathryn Scott

Emmy Award-winning television sports director,
author and Christian speaker Dave Burchett will open
he Summit with his unique blend of humer. compas-
sion. insight and honesty. He is the author of “When Bad Christians
Happen to Good People” and “Bring'em Back Alive — A Healing Plan
For Those Wounded by the Church.” He and his
wife, Joni, were also staft members of Campus
Crusade’s Athietes In Action. To learn more about
Burchett. go to www.daveburchett.com.

Rebbie Seay

10:15-11:30am GENERAL SESSION
Facing The Facts About New Media
Internet radio. satellite radio, podcasts. soclal
networking sites and other forms of new media that
compete for listeners’ attention surround terrestrial
radio. This panel will cover not only how to compete
with new media. but how to use new media (o pro-
mote your radio station and engage the new-media-
sawvy listeners of today.
Moderator; Mark Adkison, EMI CMG VP of digital
strategy & development. Pamelists: Alan Mason, Goodratings Strategic
Services partner. Scott Lindy, Sirius director of country programming:
Joe Gatante, Sony BMG chairman

word
1:45-2:45pm GENERAL SESSION
One Step Closer To The Truth: Arbitron's PPM
Arbitron will hos! this session to bring you up to speed on the latest
PPM information, including the most recent numbers from PPM
markets. and some of them may surpfise you. PPM is definitely chang-

ing the way programmers think. We'll find out why, what they're doing
differently and how it's working.

11:45am-1:30pm LUNCH
Sponsored by Word Entertainment
Performances by Mark Schultz. Stellar Kart. Cadia

3:00-5:00pm GENERAL SESSION

Radio And Records Growp Therapy

Performance by Justin Unger

Co-sponsored by Heights Music Group and ONdO Entertainmen|
This panel is back for the third year in a row by popular demand.
Panetists from the Christian radio community and from the Christian
record community will discuss what's most important to their com-
munity right now. With interaction from audience members, we'll all

Register

qu Laara Stery

[

Orandon Hosth  Ketly Pesse (ki fone The Afers

discuss how we can continue the growth of the Chris- 11:45am-1:30pm LUNCH -
tian music industry, radio and records, and continue to Sponsored by Provident Label Group @
fead peopie 10 Christ. Performances by Michael W. Smith, Leeland, provident
Mederater: John Styi, Gospel Music Association Brandon Heath, Keily Pease, Matt Maher
president Panelists: Mike Novak. EMF Broadcasting;
Grant Hubbard. EMI CMG: Dave Senes, WAY-FM: Derek Jones. Word
Records: Jim Kirkiand. Biue Ridge Broadcast- L 1:45-2:45pm GENERAL SESSION
ing: John Butier, Curb Records: Brian Dishon. (" )N /(") Brand Development: Making The Big idee Happen
Provident Label Group S5 Sheri Wamke is a senior media and marketing execu-
tive wm\ more than 25 years of national experience in
5:30-700pm DINNER EMI Group ishing. national advertising. entertain-
Sponsored by EMI-CMG ment and music marketing, experiential marketing
Pertormances by Mandisa. Matthew West. Britt Nicole. Robbie Seay. and event promotion. If you've had big ideas but
Daniel Doss. Josh Witson have never been able to pull them olf, Sheri will tet
you know how strategic partnerships with national
7:15pm CLUB R&R (oftsits) CURB or in your own can heip make
Sponsored by Curty ascoasc themhappen.
FRIDAY 11/16/07 3:00-4:00pm GENERAL SESSION
Creating Powsrful Radio
8:00am-5:00pm REGISTRATION OPEN Geller Media Internationai president and “Creating
Powerful Radio™ author Valerie Geller will show you
8:30-10:00am KEYNOTE/BREAKFAST how to get. keep and grow your audience by creating
David Nasser powerful radio. Most importantly, she'll talk about
Sponsored by INO Records how to never lose a listener!
Performances by 33Miles. Addison Road. Laura Story

Author, speaker and minister David Nasser will
deliver the Friday moming keynote with his amazing
story of his family’s escape from Iran when he was
just 9 years old. They moved to the United States,
where he struggled as a young man, then tound Christ in college and
began sharing his story with others. Today he speaks to over 500,000

people a year. Nasser also authored “Glory Revealed,”
1
[OJ

[ 4:15-5:30pm GENERAL SESSION

Christion Rate-A-Record*

Another populai panel returns for the third straight year as panefists
trom radio and labels. as well as audience members. get to listen to
brand-new music. then rate each song using Broadcast Architecture’s
Mix-Master digital dials. Pamelists: Dan Michaels. INO Records; David

which was released along with the “Glory Revealed™ CD, Pierce, K-LOVE/Air 1; Andrea Kieid. EMI CMG: Scott Smith, WPOZ/

and joined Third Day’s Mac Powell and other artists on Orlando
the “Glory Revealed™ tour.
5:38-7:30pm
16:15-11:38am GENERAL SESSION R&R CHRISTIAN INDUSTRY ACHIEVEMENT AWARDS DINNER
The Slacker And The Spoiled: SponsoredbleORecwﬂs
Engaging Gen X & Y by MercyMe. C: 's Call. The Afters. Skilel
Sponsored by INO Records unm Industry Achievement Awards
Performance by Fee Once again this year, awards will be presented for sta-

How can you attract and keep younger listeners toned in to your
station? We'll find out from one of the top experts in this field. The
Inteiligence Group. a division of Creative Artists Agency that focuses

on consumer insights and trend forecasting. They will first explain
what these two very different generations want and then
ﬁ@ PRE-REGISTRATION
ENDS NOVEMBER 9, 2007!

share how Christian radio stations and record labels can
' -
ow _www.radloandrecords.com

tions of the year in all market sizes, plus PD, MD and per-
sonaljties of the year. We'll also crown labels and record
promoters of the year as nominated and voted on by you.

HURRY!

(€]

meet those needs in a way that will resonate and have a
lasting impact.


www.americanradiohistory.com

DELUXE LIMITED EDITION

The CD/DVD Collection
includes 3 New Songs,
Behind the Scenes video,
Home Movie Clips, Live
Performances and features
the #1 selling singles and
accompanying videos
for “Tim McGraw,”
“Teardrops On My Guitar”
and “Our Song.”

THE NEW SMASH
HIT SINGLE “OUR SONG”
IS ALREADY TOP 10!!!

For more information on Taylor

and her upcoming release visit her on the web at:
TaylorSwift.com

MySpace.com/TaylorSwift
BigMachineRecords.com/TaylorSwift
BigMachineRecords.com
MySpace.com/BigMachineRecords

®02007 BIG MACHINE RECORDS, LLC. All rights reserved.
Distributed by Universal Music Distribution.
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