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Country Conversions
Keep On Coming

KZLA-AM-FM Make
Sudden Switch;
Schrutt New GM

Stealing some of KHJ’s thunder,
KZLA-AM-FM/Los Angeles made
a fast switch from soft rock to a
Country format Saturday (9-13) at
midnight, well in advance of KHJ’s
announced  changeover  date
(R&R 9-5)

Norm Schrutt, former VP/GM
at WKBW/Buffalo who was named
last week by Capital Cities VP Jim
Arcara to replace GM Peter Ne-
well, told R&R, “It was fairly
obvious to us that there was not a
stereo Country station in Los An-
geles. There was a need and we
decided to fill it.” Newell, who will
join Capital Cities’ newly-formed
cable TV division. said, “It's really
amazing that a music form as
popular as country has not been
represented on the FM dial here.
We decided that the growing inter-
est in country music could not be
ignored.”

KZ1LA-AM-FM will simulcast
for a short period, and will use the
same basic programming, with
the AM automated and the FM
live. Schrutt explained, “We've
cut down our commercial commit-
ment drastically, we will play a
lot of country music. All the music
will be hit country music — we
will not take flyers on anything
that is not proven. We have a suc-
cessful Country format in Dallas
(at KSCS-FM), but we're not taking
our format totally from Texas;
we're also considering what the
Chicago and New York Country
stations are doing and blending it
all together.”

Schrutt joins KZLA after 17
years at WKBW, starting as a lo-
cal salesman and rising to VP/
GM. He commented, ‘“‘After all
my life in Buffalo and working for
only one radio station in my career,
I felt I would stay in Buffalo for
the rest of my time in the broad-
casting industry. I have mixed
emotions about leaving Buffalo
because of my friends and the ra-
dio station; it’s strange to wake up
and not hear (WKBW morning
man) Dan Neaverth in the morn-
ing. But I totally agree with the
format change, the people here
are extremely excited about it,
and it’s a great challenge for me.”

KZILA's changeover featured
Chicago’s “Only The Beginning”
as the last pop record, followed at
midnight by Willie Nelson’s ‘‘Mid-
night Rider.”

Country Goes Into
KOMA; Lindahl
New PD

KOMA /Oklahoma City, a 50,000
watt Top 40 institution for 22 years,
switched to Country Friday (9-12).
Station GM Woody Woodard ex-
plained to R&R, “We're like any
other contemporary radio station
in America today. It’s a tough old
world out there, and we are look-
ing for a format with staying
power. I feel country music today
has wide acceptance and a great
deal of staying power.”

Gregg Lindah! has been appoint-
ed PD for the new format, coming
over from the Music Director posi-
tion at WDGY/Minneapolis. Wood-
ard added, “Initially we will be
making the switch with the exist-
ing air staff, because we feel they
candoit.”

Lindahl told R&R, “We think
KEBC is solid in the market, but
we do not plan to copy their style.
We plan to be different in our ap-
proach — smoother 'delivery and
a bit more uptempo. As we did at
WDGY, KOMA will do extensive
market research to find the hits,
and we have planned some heavy
promotions. With five Country sig-
nals now in the market, the com-
petition is going to be great — we

KOMA/See Page 28

THE INDUSTRY’S NEWSPAPER

Two citizens of Cincinnati will become very rich soon, as the nation’s most spec- |

tacular big-money radio battle heated up this week. Taft’s Q102/Cincinnati announced
Monday night (9-15) that it
ante introduced by new He

Q102 PD Jim Fox told R&R, “Last night (M

nounced that soon Q102 wo

also delivered a Taft statement on the subject:
maintain its position of leadership in all areas of
includes the area of promotion.”

«T told the staff we’re part of radio history,
kite about it.” He concluded, “Maybe the popula

Radio’s Biggest Jackpot: $1 Million |

!

will award one listener $1 million, doubling the $500,000 !

BROADCASTERS, CITIZENS' GROUPS GET DAY IN COURT

FCC Holds Deregulation Hearings

In a follow-up to 22,000 individual
comments on the FCC'’s proposed
plan to deregulate, two days of
hearings were held this week at
the FCC, with broadcasters, com-
munications attorneys, and spe-
cial interest groups discussing
their feelings. It was evident that
the word ‘‘deregulation” still has
an aura of mystery surrounding
its exact meaning, and for some
the term was a misnomer.

Deregulation discussions began
two years ago when the FCC ask-
ed the Broadcast Bureau, the Gen-
eral Counsel and the Office of
Plans & Policy to take a fresh look
at the Commission’s rules govern-
ing commercial radio, FCC Chair-

Michaels, Douglas Named

Division Presidents At B/A

Lee Michaels

Lee Michaels and Dwight Doug-
las have been appointed to newly-
created presidential positions at
the Burkhart-Abrams-Michaels-
Douglas Services radio consulting
firm. Michaels has been named
President of the Superstars Divi-
sion, the widespread AOR format
supervised by the organization;
while Douglas becomes President
of the Programming Division. Both
report to firm President Kent Burk-,
hart and Director Lee Abrams,
who remain in those capacities.

Dwight Douglas

Michaels told R&R that the ap-
pointment *defines my function
with the company. It acknowledges
the type of work I do more than it
changes what I do.” Michaels,
who joined the company three
yedrs ago, continued, “'It gives me
the power to coordinate some func-
tions instead of there being four of
us on the run saying, ‘This has to
be done, who'll doit?’ "’

Douglas, who came to the or-
ganization 2% years ago, com-

DOUGLAS/See Page 28

man Charles Ferris noted in his
opening remarks. Specifically, the
Commission proposes:

« To remove itself from detail-
ed consideration of the exact
amounts of nonentertainment pro-
gramming to be furnished.

« To change the way stations as-
certain the needs and problems of
their community.

e To eliminate all commercial
time restrictions.

e To eliminate log
ments.

“With all of its other duties, these
details are pretty much a waste of
time,” noted panelist Tom Wall of
the Washington communications
law firm of Dow, Lohnes, & Albert-
son. Wall said that he used to be-
lieve that nonentertainment guide-
lines were necessary. On the other
hand, both NAB and NRBA are in
favor of doing away with specific
guidelines, but said something should
replace the existing six and eight
percent nonentertainment guide-
lines for FM & AM respectively.

require-

ftel rocker WYYS(YES-95) three weeks ago (R&R 822). |
onday) at 8pm I went on the air and an-
uld begin registration for someone to win one million dol-
lars.” Details of the impending contest will be revealed over the next two weeks. Fox |
“Taft Broadcasting fully intends to

broadcasting in Cincinnati, and that |

» Fox added. “They’re higher than a
tion here will go up soon.”’

New Set Of
Renewal Standards

Areas that will still be monitored
carefully are:

« Requirements to abide by the
Fairness Doctrine to provide the
presentation of diverse views of
local importance.

o Employment discrimination
and the policing of allegations of
program discrimination against
protected groups.

o All technical compliances with
existing laws.

 All other rules and regulations
in the Commission’s jurisdiction
not specifically outlined in the pro-
posed deregulation.

Besides the obvious, what does
the proposed new deregulation
mean to a broadcaster? Radio wit-
nesses said a new set of standards
must be drafted to evaluate a sta-
tion’s performance in areas of serv-
ice to the community for renewal.
But while deregulation is largely

DEREGULATION/See Page 28
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San Francisco
Market Stable; KGO, KCBS Lead
KGO (N) retained its longtime lead by scoring a9.0 to9.4 gain. Runner-
up again was KCBS (N), 5.5 t05.1. KNBR (PA), and KSOL (B) tied for third,
hoth up from 4.3 to 4.8. KFOG (BM), which held third last book, was down

47t03.7.

Following KFOG, BM competitor KABL went 2.7 to 2.9, while

SAN FRANCISCO/See Page 28

Philadelphia

KYW, WIP, WMGK improve
Phillies baseball helped KYW (N) add to its market-leading share,
11.4 to 12.1. Pop/Adult WIP moved 6.6 t0 7.3, while WMGK (PA) added a
share. 5.7 t0 6.9. Black leader WDAS-FM went from 5.5105.9.
The Beautiful Music stations both slipped, with WWSH down 5.7 to

PHILADELPHIA/See Page 28
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TAKE ANOTHER PIZZA MY CAR — Responding to
popular demand, here’s another photo highlight
from the KYUU/San Francisco “Most Outrageous”
contast In viewing the picture of giant human cherry
about to plunge into a hot fudge sundae (R&R 95),
many readers were intrigued by the verbal descrip-
tion of the runner-up who baked a pizza all over his
car in an auto paint shop and drove it 50 miles from
San Jose to San Francisco before serving and sam-
pling a piece hot and fresh from the grille. Well, here
itis, a slice of life complete with French loaf on the
antenna and a mouth-watering crust of blended
Italian cheeses, pepperoni, and delicious flakes of

metallic paint and chrome.

Harris Named WYSP PD

Rick Harris has been named Program Director
at WYSP/Philadelphia in the wake of Steve Sutton’s
resignation (R&R 9-12). Harris had been PD at WKQB/
Nashville (and its AM sister, Top 40-forrnatted WLAC)
for the past year and a half, serving as Corporate PD
since January 1980, when Lisa Richards assumed the
Nashville AOR’s programming reins.

Commenting on Harris’s appointment, WYSP
General Manager Frank Feller said: “I think Rick is
probably the best PD in the country right now. I'm
absolutely delighted to have him. The station is ready
to explode and I think Rick is going to be a part of it.”

“I'm from the Philadelphia area originally,” Harris
told R&R. He added, “I've been a jock in Philly be-
fore and it was always one of my big dreams to pro-
gram in Philadelptia, and WYSP’s the station if you're
going to program here.”” Harris denied any future
format change for the station, noting, “It'll stay the
same but become the number one rocker. That’s the
difference.”

Verdery Joins Bonneville

Dave Verdery, a 19-year
Beautiful Music program-
ming veteran, has joined
Bonneville Broadcast Con-
sultants in a key sales ex-
ecutive position. Verdery
had been Director of
Beautiful Music for TM = :
Programming for the past
seven years. 3

Bonneville  President =
Marlin Taylor told R&R, £
“I'm very excited about
having Dave aboard. He :
has already proved to be a Dave Verdery
terrific addition. He is a very talented and knowledge-
able person in the format, and I feel he can contribute
much in many areas.”

Verdery said, “I’'m very pleased to be joining the
Bonneville sales force. I feel that Bonneville is the
company that is going to satisfy the needs of Beauti-
ful Music stations, as it has in the past. I'm looking
for the future success of Beautiful Music, and I believe
this is the company where it’s going tobe.”

Verdery added that his initial responsibilities
will fall into the sales and marketing areas, with pro-

gramming possibly involved later on. He began his
radio career in 1961 in Texas, becoming PD at KABL/
San Francisco in 1968 and serving as National PD for
Gordon McLendon’s Beautiful Music stations from
1969 to 1973 before joining TM.

Baldrica Named Sr. VP At WFTL

Bob Baldrica has been promoted to Sr. Vice Pres-
ident of WFTL Broadcasting Co., moving up from
VP/GM. In his new position he will supervise the act-
ivities of WFTL and WEWZ-FM in Ft. Lauderdale.

Baldrica has enjoyed a 34-year broadcasting
career, the last ten of which spent at WFTL. He pre-
viously worked at WX YZ and WJBK in Detroit.

WKXW CLAIMS “KICKER” SLOGAN

WRVR'’s Country
Conversion Creates
Controversy

Longtime Jazz outlet WRVR/New York’s recent
switch to a Country format (R&R 9-12) and concur-
rent application for new calls (WKHK, with the sta-
tion to be known as “Kick 106 FM”’) has generated
some unexpected controversy. WKXW/Trenton, NJ
Program Director Sam Lit told R&R that his station
had filed an injunction against WRVR seeking to pro-
hibit the New York outlet from using WKXW'san-
nounced slogan ID’s (specifically “The Kicker.”) on
the grounds that the two stations share listeners and
that WKXW had been using these slogans for the past
year. “They’re infringing upon our identity,” Lit stated.

When contacted by R&R at press time, Viacom
National Program Director Bill Figenshu had not re-

WRVR/See Page 28

APPLEGATE, LAMBERT, BUSBY
Casablanca Promotes
Three To VP Positions

) g‘-) ' v h

W /i

Bobby Applegate, Jheryl Busby, T.J. Lambert

Casablanca Records has promoted Bobby Apple-
gate, T.J. Lambert, and Jheryl Busby to vice-presi-
dential positions in the label’s promotion department.

Applegate moves from Director/Album Promo-
tion to VP/Album Promotion, reporting to Casablan-
ca President Bruce Bird and overseeing AOR promo-
tion efforts. He was previously VP/Album Promotion
at Ariola Records, co-owned Pentagram Records,

CASABLANCA/See Page 28

ANTICOUNTERFEIT DEVICE FIRST PROJECT

Cornyn Upped To Sr. VP
Of WCI Record Group

Stan Cornyn has been
promoted to the newly-
created position of Senior
Vice President of Warner
Communications Inc.’s
Record Group. A 20-year
record industry veteran,
Cornyn most recently
served as Executive VP
for Warner Bros. Records.

In his new post, Cornyn
will supervise planning,
research and development
for WCI’s three record
companies (Atlantic, Elek-

Stan Cornyn
tra/Asylum, and Warner Bros.), its U.S. distribution
organization (WEA Corp.), its foreign records group
CORNYN/See Page 28

LETTER
Pensacola Station Wins With CCC

Dear R&R:

I'm writing in regard to the story that appeared
on the front page of R&R’s September 5th edition,
referring to KHJ adopting a unique format that they
feel will revolutionize the country music industry,
Country Oriented Rock (COR). We at WOWW-107
believe this format is a valid one and definitely the
new format of the 80°s.

On March 17 of this year WOWW-107 signed on
the air for the first time (formerly WAJB, an auto-
mated MOR mix under different ownership) Based
on our research of the market and music trends across
the country, we came up with a new and exciting for-
mat that we call Cross-Country/Contemporary"’ or

LETTER/See Page 2B
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Washington Report

ASCERTAINMENT: A RITUALISTIC DANCE?

FCC Commissioners Get Earful On Deregulation

The Commission, given the existence of the deregula-
tion act, ‘‘should get rid of those rules and regulations that
have no bearing or public impact, thereby providing a sta-
ble atmosphere in which the broadcaster will be free to
direct his energies to serving the public instead of respond-
ing to inquiries and fighting off challenges,” said Tom
Schattenfield of the Washington communications law firm

Arent, Fox, Plotkin & Kitner.

Representing NRBA, Schatten-
field’s remarks were made during
two days of hearings at the FCC
this week (9-15, 16) on proposed
radio deregulation — elimination
of ascertainment and nonenter-
tainment guidelines as well as
commercial time restrictions and
logging requirements. Chairman
Charles Ferris set the tone for the
discussions by asking the 17 wit-
nesses to comment on whether:

* The FCC can deregulate un-
der the law as it presently stands.

e There is a gap between mar-
ketplace economics and public in-
terest.

* Broadcasters will continue to
be good public trustees of their li-
censes if deregulation is imple-
mented.

NBMC Asks For

Special Study

For the most part there existed a
wide range of specialized views
rather than genera! industry view-
points. One of the more articulate
and outspoken citizens’ group ad-
vocates, Kristen Booth Glen of the
WNCN Listeners’ Guild, criticized
the Commission for attempting to
form a basis for opinion in only
two days of hearings. The FCC
lacks the ‘“‘empirical data to be
able to know each marketplace.
The Commission has a confused
view of consumer wants and pub-
lic needs,” she concluded.

NAB Senior VP/GC Erwin Kras-
now applauded the FCC for its
“fresh look at broadcasting,” while
Pluria Marshall of the National
Black Media Coalition felt that “de-
regulation has the potential to de-
stroy Black radio’” due to racism
and discrimination in the adver-
tising and ratings services, and
called on the Commission to do a
special study on “the effects of de-
regulation as it applies to Black

B Restructuring
Ascertainment
One of the main questions of de-

regulation is the need for ascer-
tainment interviews. Tom Wall of
the law firm Dow, Lohnes & Al-
bertson termed ascertainment ““‘a
ritualistic dance” that broadcast-
ers go through just to satisfy their
obligations.

While most broadcast panelists
were still enthusiastic regarding
the results of ascertainment, they
argued for a change. They con-
tend that under its present struc-
ture, with every broadcaster in
each market interviewing the
same community leaders, ascer-
tainment homogenizes the prob-
lems of the overall community in-
stead of homing in on specific prob-
lems as they pertain to a station’s
particular audience.

However, if deregulation is ap-
proved and a broadcaster does not
have to hold ascertainment hear-
ings, the citizens' groups asked
how radio operators would stay in
touch with the marketplace. It
was their belief that broadcasters
won't take these tasks up on their
own.

How Far Can You
Trust The Marketplace?

Commissioner Jim Quello sug-
gested that certain stations would
not have to perform ascertain-
ment to determine how much pub-
lic service was needed, depending
on their format, if these areas were

One of the great fears expressed
by some of the citizen activists
was that stations would “go crazy
with  over-commercialization,”
which would become a great pub-
lic disservice. Andy Swartzman
of Media Access Project called for
a “safety net” to be included in
deregulation that would prevent
overcommercialization, but Com-
missioner Quello, a former broad-
caster, again pointed to ‘‘competi-
tive marketplace pressures” that
would generally prevent this from
taking place.

Chairman Ferris reasoned that
‘“if a station runs too many com-
mercials they will lose listeners,
and the problem will be self-
correcting.”’ But Commissioner
Abbott Washburn, who dissented
on this issue of deregulation, felt,
“The public expects the FCC to
take a hand in overcommerciali-
zation.”” Father Donald Mathews,
S.J., of the Department of Com-
munications of the U.S. Catholic

taining the possibility of letting
broadcasters simplify their log-
keeping methods. Logs would still
have to be kept for public review,
“but is that enough?” argued
WNCN attorney Kristen Booth
Glen. Stations using their own log-
ging codes will make it hard for
someone from a special interest
group to examine them to find out
if they are performing in the pub-
lic interest, according to ACLU
advocate Charlie Firestone.

This might also complicate and
slow down the process of the Com-
mission should the logs need to be
examined for a comparative hear-
ing, noted one panelist, who added,
“If logs are not kept in an orderly
fashion by some prescribed meth-
od, how are we to evaluate the suc-
cess or failure of deregulation in
other areas?”’

In The Public Service
While all radio stations will still
have to comply with the Fairness
s R

FACING OFF ON DEREGULATION — Citizens’ groups, communications attorneys, and FCC Commissioners digcussed the pros and cons of dereguls-

ton during two-day at the C

. Pictured at top left (kr) are National Black Media Councll head Pluria Marshell NTIA’s John

Lyons. and Netional Citizens’ Committne for Broadcasting’s Sam Simon; bottom left (lr)] WNCN Listeners Guild attorney Kristen Booth Glen.
NPR’s Walda Roseman, and the Dept. of Justice’s Carolyn Alden; top center, U.S. Catholic Conterence rap Father Donald Matthews and NAB Senior

VP/GC Erwin Krasnow, bottom center, Bob Coll, attorney representing ABC:; top right. C:

s Tyrone B and Abbort Washburn: botton

right Commissioners Bob Lee, Charles Ferris, and Jim Ouslio.

being well taken care of in the
marketplace. He also noted, “If
you do not know what is going on
in the marketplace, you hardly be-
long in business. Broadcasters are
more responsible than we are
giving them credit for.”

Quello noted that the spirit of de-
regulation is to allow stations to
program what they believe is best
for their audiences. Several citi-
zens' group panelists expressed
great fear that radio stations would
no longer air PSA's, but they were
reminded by broadcast represen-
tatives that there is no current re-
quirement for these announce-
ments and that they are given by
radio as a ““service in kind.”

How Many Commercials

Are Too Many?

Deregulation would lift the re-
strictions on how many minutes of
commercials a station could run
per hour. Currently, the NAB Code
guidelines generally allow for up
to 18 minutes per hour and the FCC
concurs.

Conference, expressed great fears
about broadcasters’ accountabil-
ity in this area.

In studies done by the Commis-
sion regarding overcommerciali-
zation, they found that only 1.6%
of those stations surveyed were
guilty of running over the limit,
and those only sporadically, ac-
cording to John Lyons of the Na-
tional Telecommunications & In-
formation Administration. He
echoed Quello by saying, ‘‘Most
broadcasters do not run anywhere
near the limit that is currently im-
posed by the FCC. In general,
commercial limitations do not
conflict with the views of stations
in most larger markets, just those
in a few smaller ones.”

Logging: Over 18 Million
Hours Per Year
The Commission, in an effort to
save broadcasters from spending
a tremendous amount of time
keeping logs in a specified gov-
ernment-approved form, is enter-

Doctrine and abide by the FCC’s
EEO standards, one of the great
questions of deregulation will be
how the Commission will deter-
mine if a station has served the
public without percentage guide-
lines on nonentertainment pro-
gramming at renewal time.

Bob Coll of McKenna, Wilkinson
& Kittner, who represented ABC,
wholeheartedly embraced the
Commiission’s plans for deregula-
tion. He was the first of several
panelists to suggest the need for a
new set of standards to replace the
old guidelines.

Coll reasoned that if a broadcast-
er followed a new set of standards,
“Then the license should be re-
newed without question . . . pro-
vided of course that everything
else is in order.” He also sug-
gested that broadcasters not wish-
ing to follow the standards should
be allowed to do so, but they would
have to “provide and prove serv-
ice to the community in their own

manner.” Coll noted, “The pres-
sures of the marketplace and the
competitive sense of responsibil-
ity to public service will remain,
and things will continue as they do
now.”

The free spirit concept of each
broadcaster deciding what'’s best
for his market was not supported
by all. NTIA’s John Lyons pointed
out that without some form of per-
centages, ‘‘comparative renewals
are time-consuming and very
hard, and that subjectivity has
been tried before and the Commis-
sion had to fall back on percen-
tages.” He concluded that “quanti-
tive standards are a quick way to
determine the amount of service.”

Commissioner Anne Jones went
further in questioning how the FOC
would deal with a petition to deny.
“How do we determine if a re-
spectable job is being done with-
out percentage guidelines, logs,
and ascertainments?’’ she asked.
It therefore would not be in the
public interest to deregulate in
these areas, according to MAP’s
Andy Schwartzman, because it
would be “impossible to prove a
station should not be renewed.”

(However, R&R has learmed that
a prevailing attitude within the
FCC is that programming issues
should no longer be an issue at
renewal time. One theory is that
there are many more stations and
therefore the objective of dealing
with programming issues in com-
paritive renewal cases for the pur-
pose of promoting ‘‘diversity” are
no longer necessary. Further
thinking is that the only issues
that should be discussed at re-
newal are character issues, EEO
and First Amendment.)

Deregulation: A Question
Of Legality?

Commissioner Joe Fogarty strong-
ly argued that deregulation with-
out “running an experiment in a
test market” would be overturned
in a court appeal. While WNCN’s
Glen contended a test would be in-
valid because stations would be on
their best behavior, NRBA's
Schattenfield and ABC’s Coll said
that the FCC can legally deregulate
if a parallel standard for broadcast-
ers is established. Indeed, NAB’s
Krasnow suggested that many of
the F'CC’s existing rules and regu-
lations had served the purpose of
a ((m'"

Final Observations On
Deregulation

Krasnow further summarized
broadcasters’ feelings by stating,
“We just love to hold onto things
because we are familiar and used
to them. If they do not make sense,
let’s get rid of them.”

Deregulation could come some
time before the new year and will
most likely be put into effect with-
out a test, much to the annoyance
of some special interest groups
who fear extinction, according to
one industry observer who wit-
nessed the hearings.




ITS MAGIC. ...

The way the GREATER MEDIA stations in Philadelphia and Detroit soared to their best
Arbitron 12+ shares ever.

The July/August Arbitron estimates showed WMGK, Philadelphia, number three in the
market with a 69 overall share. WMJC, in Detroit, is now ranked second in Motown
after scoring a 6.2 in the summer book there.

We at HIBER & HART are proud to have worked with the Greater Media group over
the last year. We extend our heartiest congratulations to their staffs for the recent
accomplishments. It has been our pleasure to offer our Arbitron expertise to these stations.

Arbitron Share Trends

WMGK WMJC

7 6.9 7

6 57
5.5 6

5

4 5

34
3 4
O/N'79 J/F 80 A/M 80 J/A 80 O/N'79 JJF'80 A/M 80 JJA'80

HIBER & HART, LTD. STOP BY OUR SUITE #2728 AT THE NRBA'S BONAVENTURE HOTEL,

OR CALL OR WRITE US. LET HIBER & HART HELP LEVITATE YOUR ARBITRON NUMBERS.

l\‘ HIBER & AR, LI

BROADCAST RATINGS, RESEARCH AND SALES DEVELOPMENT CONSULTANTS

JHAN HIBER, PRESIDENT
310 TAHITIWAY, SUITE 318, MARINA DEL REY, CA 90291 (213)823-2887
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100% Minority Broadcast Increase Honored

The NTIA's Minority Telecommunications Develop-
ment Program hosted a symposium and White House re-
ception Thursday (9-11) in honor of a 100% increase (from
62 to 124) in minority-owned and operated broadcast facili-
ties since the program’s onset.

The NTIA program was estab- one-year rule.
lished by President Carter in Jan- Another government plan hailed
uary 1978 to coordinate federalef-  permits loans and loan guarantees
forts with private industry to in- for the purchase of broadcast faci-
crease minority ownership. lities from the Small Business Ad-
Program participants included  mjnistration. In addition, the

NTIA head Henry Geller, FCC
Chairman Charles Ferris, Karen
Williams of the Office of Federal
Procurement, and NAB Chairman
Tom Bolger. Symposium modera-
tor and program organizer was
NTIA staffer Darlene Palmer.
FOC regulatory efforts were cited
for aiding the increase in minor-
ity-owned stations through ‘‘tax
certificates,” a provision gleaned
from the Internal Revenue Tax
Code by the “father of the propo-
sal,” FCC Deputy Broadcast Chief
Frank Washington. In addition,
Chairman Ferris discussed the “dis-
tress sale’’ policy which permits
a station facing ahearing to sell
to minority groups at a reduced
price. Also, Ferris noted the change
in policy that allows new station
owners to demonstrate they can
financially operate for three

Economic Development Adminis-
tration and the Farmers’ Home
Administration, have opened pro-
grams for broadcast applicants,
awarding a number of loans. For
noncommercial  broadcasting,
NTIA's Public Telecommunications
Facilities Program provides *‘spe-

cial considerations” to proposals
with significant participation by
minorities and women.

Private industry has pledged ap-
proximately $11 million of the tar-
geted $15 million to NAB's Minor-
ity Fund in tax deductible contri-
butions, allowing private money
to lever government funds through
the federal Minority Enterprise
Small Business Investment Corpo-
rations, according to Bolger.

Concluding on a note of humor
at the White House reception, Pres-

ident Carter mused, “It's tough to
get your message across if you don't
have your own broadcasting sta-
tion, and I have sometimes thought
the President should have his own
station."’

MYNORITY TRIBUTE — Pictured at the NTIA White House reception honor-
ing increased minority broadcast ownership are (I-r) Special Asst. to the
President Louis Martin, Ambassador Esteban Torres, Special Asst. to the
President/Hispanic Affairs; NTIA Minority Telecommunications Deveslop-
ment Program Manager Darlene Palmer; Office of Federal Procurement
Policy Administrator Karen Hastie Williams; NTIA head Henry Geller; and

months, supplanting a previous FCC Chairman Charles Ferris.

FCC Reduced Spacing
Proposals Hit

In a letter marked ‘‘urgent’ to all ABC radio affiliates,
Ben Hoberman, President of the ABC Radio Division, re-
leased the findings of an engineering study just completed
by A.D. Ring & Assec., a Washingten, D.C.-based engineer-
ing firm, concerning the Commissions’s pending AM and
FM proposals to increase the number of radio stations.
The study revealed that the Commission's proposals would :

* Reduce the size of the service
areas of existing stations by reason
of interference both inside and out-
side the normal service area.

 Cause the public a net service
loss exceeding any service gain.

¢ Cause many new radio drops
in assignments in smaller markets.

Echoing Hoberman's findings,
Bob King, Sr. VP for Capital Cities
Communications and NAB TV
Board Chairman, criticized the FCC
for insisting on more radio and tel-
evision stations without adequately
investigating the technical ramifi-
cations.

Commission OK's
Government-Industry
Group On Limited Basis
Broadcasters hoping to convince
the FCC of the necessity of a joint
industry-government committee to
conduct a giant review of all the
various radio technical proposals

—~ 9 kHz, clear channel, AM stereo,
quad, reduced FM spacing, and in-
creased nighttime power for Class
IV's — lost their battle last week,
The attempt to get FCC technical
experts to listen to broadcasters’
ideas, however, was won.

The FCC's task force will be re-
structured into an advisory com-
mittee of two subgroups. This will
broaden the forum for outsiders’
opinions on how the numerous in-
quiries affect radio spectrum al-
locations. But other technical mat-
ters will be left in the hands of the
FCC’s own staff, the Commission
decided last week.

While broadcasters will have
some additional input, both ABC
Radio Affiliates and NAB had
backed a joint advisory committee
with broadcasters having a major
role in looking at the interrelation-
ships of the FICC radio inquiries.

FCC: At A Glance

Propbsal To Wipe Out Frivolous “Petitions To Deny"”

Any resident within a station’s service area can file a petition to
deny a license renewal. The FCC restated this definition of ‘‘standing”’
last week on a 6 to 1 vote by tossing out a broadcaster petition seeking to
force these groups to reveal their true identities by providing details of a
group's size, goals, address, names of officers, formation date, and
funding. In addition, the request filed by NAB sought to have leaders of
groups filing a petition to deny state whether or not they have the full
backing of their memberships, thereby eliminating frivolous petitions.

Commissioner Jim Quello, a longtime proponent, was the lone vote
in favor of the proposal. “‘Clearly the establishment of effective rules
to weed out the professional troublemakers and opportunists could only
serve to enhance the position of legitimate groups,” Quello said in his
dissenting statement.

The Commission said NAB had not given enough reasons to adopt its
idea, and said it will continue to consider abuses on a case-by-case basis.
In addition, Metromedia had suggested groups be required to document
efforts they took to resolve their differences with individual stations prior

to filing a petition to deny.

Spanish Radio
Broadcasters Initiate
Probe

The Spanish Radio Broadcast-
ers of America (SRBA) has been
successful in getting both Congress
and the FCC to delve into the activi-
ties of the Spanish International
Network (SIN), the only full-time
Spanish-language TV program serv-
ice in the country, according to a
report by the Washington Star re-
cently.

Seventy-five percent of SIN stock
is held by Mexican interests. The
Spanish Radio Broadcasters allege
that SIN also controls Spanish In-
ternational Communications Corp.,
owner of five U.S. television sta-
tions. They further allege that SIN
is in violation of FOC regulations

regarding the ownership of these
stations.
Reportedly, FOC Chairman

Charles Ferris notified Senator
Harrison Schmitt (R-NM) that an
investigation had begun earlier
this summer, prompted by SRBA
allegations.

Commission Blocks
KBTA's Sister

KBTA/Batesville, AK has lost
its attempt to get a sister FM sta-
tion for the same market. The
FCC awarded the FM to Joe Biard,
who along with his wife will be
full-time operator of the new FM
station. In awarding the new sta-
tion to Biard, FCC administrative
law judge Bryon Harrison noted
that KBTA-FM would have served
a greater number of listeners than
Biard. However, Judge Harrison
said he preferred that Batesville
have two separate operations
rather than give KBTA an FM.

NABOB Challenges
NRBA'’s EEO Petition

The National Association of Black
Owned Broadcasters (NABOB) pe-
cently filed comments opposing
an NRBA petition asking for an
inquiry into the Commission’s EEO
policies. ‘‘NRBA made erroneous
and unsubstantiated allegations
concerming the . . . present policy,”

according to a NABOB report re-
leased last week.

Primarily, NABOB attacked
NRBA's use of the term ‘“‘quota
system.” NABOB contends that
the FICC’s “guidelines and policies
are aimed at remedying the in-
equities of past industry discrimi-
nation.”

NRBA Executive VP Abe Voron
told R&R that any time there are
rigid percentages imposed upon
an industry with “chilling effects"’
if a licensee doesn’t live up to
them, it constitutes the equivalent
of a quota system.

More Time Granted To
Study Form 324

The Broadcast Financial Man-
agement Assoclation's request to
extend the amount of time to file
comments relating to the FCC's
Form 324 has been okayed. BFMA
got a three-week extension until
October 9, based on holding dis-
cussions at its national conference
in mid-September. The inquiry
seeks comments regarding finan-
cial disclosure of networks and li-
censees

AM Stereo Matrix
Unveiling Denied

A second Freedom of Informa-
tion request to take a look at the
controversial matrix used to eval-
uate the various proposed AM
stereo systems and supporting data
has been denied, it was announced.
The FCC’s decision was just a de-
laying maneuver, since the matrix
will ultimately be released simul-
taneously with the further notice
of proposed rulemaking on AM
stereo voted for on July 31. How-
ever, it is still unclear as to when
the FCC expects to issue the re-
port.

ALJ’s Are Free

FCC Chairman Charles Ferris
told members of the Senate's Con-
sumer Subcommittee that ‘‘the
relationship between the Commis-
sion and its administrative judges

(ALJ’s) may be viewed as analagous
to the relationship between Con-
gress and its independent regula-
tory agencies.” Similarly, the
Chairman noted, ultimate con-
trol rests with the FCC, just as
Congress ultimately controls the
actions of the Commission.

The FCC'’s twelve ALJ's make
initial decisions on matters in-
cluding contested licensing pro-
ceedings and contested common
carrier rate-making proceedings.
The Chairman advised the sub-
committee that when problems
have occurred, they have been
more from regulatory delay than

from the role of the ALJ. Ferris
then noted new procedures estab-
lished during his tenure:

* A limit on the time allowed for
applicants to amend their applica-
tions.

» Ending the practice in con-
tested cases of advising applicants
of deficiencies in their proposals
prior to designation for hearing.

e Streamlining and simplifying
procedures for establishing filing
deadlines.

¢ Giving judges responsibility for
resolving motions to enlarge,
modify, or delete issues.

i
at WKSJ-AM-FM, coming to Mo-
People bile from the GM position at WKTQ/
Pittsburgh and other positions in
Denver the Nationwide chain.
Van Kyrias named GM at KWBZ, C leston, SC
from the GSM peosition at KFOG/ ) 3

San Francisco. He had been an ac-
count exec at KOA/Denver pre-
viously.

Cheryl Goepfert
Chicago

Cheryl Goepfert has been ap-
pointed GSM at WCFL, coming
over from WMAQ-TV across town.
She was Retail Sales Manager for
WMAQ radio before her TV stint.
At the same time, Arne Ramberg
was named Local Sales Manager
for WCFL, from an account exec
position at WMAQ.

Mobile
Richard Yankus was named GM

Claire Russell Shaffner named
GM at WTMA & WPXI-FM, fol-
lowing John Trenton’s resignation
to file for station ownership else-
Wwhere. Shaffner had been GSM at
WTMA following previous posts at
WAYS & WROQ-FM crosstown.

Alvin King

Las Vegas
Alvin King is the first Executive
Director of the Nevada Broadcast-
ers Association. He worked re-
cently at KNUU in town, and was
Director of Station Relations for
NAB previously.
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KOPA add KYSN add 30
KX104 add K96 add 30
92Q add KENO add
WNOXadd KHYT add
g‘(lx*adﬂ' WLBZ add
~ WAYSadd WCIR add
~ WSEZ add Z102 add 34
'WCSC add WSGA add 32
. WTMA add WISE add
WVLK add FM99 add
WAKX add KSEL add
KRAV add KQIZ-FM add
KYNO-FM deb 22 KVOL add
KIDD add KDZA add
KJRB add

Produced by The Jacksons

Management and Direction

Weisner/Demann
Entertainment, Inc.
and Joe Jackson




SUNDAY

October 5

12:00 Noon — 9:00PM

* Registration

12:00 Noon — 6:00PM

* Giant Exhibit
Area Open

6:30PM —

* Welcoming Cocktail
Party & Buffet

8:30PM — 12:00 Mid.

¢ Individual Formar
Hospitality Rooms

Contemporary Hit Radio
AOR, Country,

Beautiful Music, Black,
News/Talk, Pop/Adult...
Hosted by the R&R editors.

¢ The Promoters
Examining the complexities
of radio promotions

® Last Minute Fine Tuning
For The ARB — Jhan Hiber

¢ Video Theater
Radio’s Best TV Spots

e Hospitality Suites

MONDAY

October 6

8:00AM — 8:30PM

* Registration Open

roadcast

Bureau Chief

* “America’s Lifestyle

Trends” — Presentation by
Yankelovich, Skelly & White

10:45 — 12:00 Noon

Simultaneous Workshops
* Financial Panel
New Approaches to Buying and
Selling Radio Stations
* Sales
Charging into the Future
* Promotion

Best Foot Forward for
Sales Promotions

* Engineering
AM Stereo

e Contemporary Hit Radio
Special session

e News/Talk
Special Session

* Beautiful Music
Special session

* Black Radio

Special session

10:00AM — 6:00PM

12:30 — 2:30PM

* Exhibit Area Open

9:.00AM —

¢ Welcome to NRBA

® Luncheon
Golden Radio Award

Guest speakers:

FCC Commissioner

James Quello

Undersecretary of Commerce

Henry Geller

reatest

October 5-8, 1980
Karl Eller Richard Shiben

Keynote address

3:00PM

e Tomorrow Media ¢
A multi-media look at what

broadcasting might be like
by the year 2076.

" 9:30 PM —

¢ Superstar
Concert

After The Show ]

® Hospitality Suites

TUESDAY October 7

10:00AM — 7:00PM

* Exhibit Area Open

9:00AM — 10:15AM

Simultaneous Workshops
e AOR
Special Session

* Country s
Special Session

¢ Pop/Adult

Special Session
* A Sales Encounter of the Best Kind

® Achieving Goals through
Proper Budgeting

e On Air promotions...
What Works Best

® Radio Engineering Encyclopedia Pt.I

10:15 — 10:45
* (Coffee Break
10:45 — 12:00 Noon €

Simultaneous Workshops




Radio

tonaventure Hotel

Small Market Idea Exchange

Your Friends in Washington

Radio Engineering Encyclopedia Pt. 11
+ In This Corner! — Reps vs. Nets

vs. Unwired Nets vs. Barter
' Video Theater

:30PM — 3:00PM

Luncheon

Guest speaker Barbara
Anne Jones Mandrell
CC Commissioner Entertains

"00PM — 5:00PM
What's New in Network Radio

Registration Information
f RETURN TO: NRBA®

Event Of 1980

Los Angeles, California

¢ Ratings & Research Clinic
“Coping With Continuous Ratings”
Jhan Hiber & Richard Lutz

¢ Engineering
Region 2 Meeting and Its Implications

e Retail Sales
The Key to Profit

e Promotion
Putting It All Together

5:00PM — 7:00PM

e Cocktails in Exhibit Area
9:00PM

e Hospitality Suites Open

WEDNESDAY o« s

9:00AM — 11:00AM

e Management Information

A specially designed wrap up session, in an |
informal shirt sleeves format. Several small
discussion groups will be covering all the

major management problems, investigating

Exchange ,

how different managers have solved them

in their respective markets. |

A New Concept Fof ;
Individual Format Meetings '!

Just some of the broadcasters
that will be participating in the
“Format Hospitality Rooms”

Loe Abrams — BurkharUAbrams

Jon Anthony — PD WJEZ-FM/Chicego

Lee Armstrong — PD WVON/Chicago

Don Benson — PD Westem Cities

Gerry Bledsoe — WWRL New York

Caivin Booke: — GM WTAN/Gulfport

Amos Brown — GM WTL.C/Indianapoks

Kent Burkhart — Burkhert/Abrams

Bob Canads — PD WGH/Norfolk

Todd Chase — PD JB105/Providence

Tom Churchill — President Churchiil
Productions

Frank Cody — PD KBPYDenver

Steve Dahl — ARemative Radio Nelwork

Carey Davis — GM WSDR/Sterting

E. Avin Devis — Consuitant

Rob Edwards — Director of Operations
K8!GA.os Angeles

84 Ford — PD WCXI/Detroit

Bob Hamiiton — PD KRTH/Los Angeles

Bill Hennes — PD WMA Q/Chicago

B0b Hughes — PD WASH/Washington D.C

J.J. Johnson — KDAYA.os Angeles

John Lancer — PD 13K/Sen Orego

Bob Law — PD WWRL/New York

George Lemich — PD KSL/SeX Lake Clty

Jim Maddor — VP/GM WBMX/Chicago

Bruce Marr — Operations Mgr  KVI'Seattie

Ken Martin — PD WCOS-FM/Columbie

Walt “Butterball”’ Martn — PD WILD/Boston

Dan Mason — GM WFMK/Mouston

John McGhan — Director of Programming
The Source

Mike McVay — PD WAKY & WVEZ/Louisville
Bob Meyrowitz — DIR
Tracy Mitchelt — PD KJR/Seattle
Tom Moran — VP Churchill
Mike Owens — VP/GM KNIX-AM-FM/Phoenix
Gary Peters — PD WICC/Briggeport
Gerry Peterson — PD KFRC/San Francisco
Jett Pollack — Potack Communications
Lee Ranson — PD WXCL/Peoria
Bill Rock — PD WELI/New Haven
Gl Rosenwald — VP/Group Operations Malrte
Perry St. John — VP/GM KSO/Des Moines
Ed Salamon — PD WHN/New York
Jim Schulke — President SRP
John Sebastian — PD WCOZ/Boston 1
Fred Seiden — VP/Programming KBIGA.os Angeles \
Scott Shannon — PD WPGC/Washington D.C
Burt Sherwood — VP/GM WMAQ/Chicago
Dave Sholin — National Music Coordinator RKO Radio
Bob Simmons — PO KKSN/Portiand
Scoft Siede — PD WAYS/Charfolte ’
Clark Smidt — PD WEEFM/Boston
Martn Taylor — President Bonnevile
walt Tiburski — GM WMMS/Cleveland
Charse Van Dyke — PD WRKO/Boston
Gearge Witkams — VP/Programming
Southem Broadcasting
Norm Winer — PD WXRT/Chicego
John Young — PD 93/Atanta
Paul Zullo — DVR

Bold type denotes guasts confirmed this week.

e —— |

Hotel Reservations

1705 Desales St. NW ¢ Washington, D.C. 20036 (202) 466-2030

Please Print Or Type

Namel(s) & Title(s):

Station{s)/Company:. _
Address: i x

Address:
City/State/Zip:

Phone:

City/State/Zip:

FEES *

Arrival date:

Please use separate forms for each room requested.
This form may be duplicated.

Namel(s) & Title(s):

Station/Company:

Please circle preferred type of

NRBA MEMBERS

1st registrant $150.00

each addt’l. registrant $130.00
NON-MEMBERS

1st registrant $190.00

each addt’l. registrant $170.00
SPOUSES $ 50.00

NOTE: Pre-registration deadline is September 25. Atter
“ SeDl'evnbev 25, registration will be handled on-site.
There will be an additional charge of $26 per
person for registrations received atter September
181

Departure date:

accommodation:
Standard Medium
$57 $67

Deluxe

Single $77

Reservations will be held until 6:00pm
unless guaranteed by a first-night deposit

Twin
(2 beds)

Double

$69 $79 $89

(payable to hotel) or a credit card. (1 bed:
Credit card type & # 2 people) $69 $79 $89
Expiration date: NOTE: NRBA s processing initial hotel reser

Signature

® * £or Guaranteed Reservations Only

| understand that | am liable for one night's room
and tax which will be deducted from my deposit
or billed through my credit card In the event that |
do not arrive or cancel on the arrival date indicated

vations as a convenience to registrants
To change or cancel your hotel reservations
you must do so directly with the Bona
venture Hotel (213)624-1000

I? rate requested NOt availlable, nearest avaiable
rate will be assigned

L




Page 10

V

—))S N EW e

-~ L

RADIO CALL-OUT SURVEY SYSTEM

RCS Introduces “Sampler”’

Radio Computing Services has in
troduced “"Sampler,” a call-out survey
system designed specifically for radio
stations. Used in conjunction with

Digital Equipment Corp.'s "1103”
office-size mini-computer {which it can
share with its sister system, the RCS
“Selector”), the "Sampler” can store

RAB Brochure Spotlights
Radio’s Selling Points

"Radio—Primary Medium For The Eighties,” is the latest brochure from
the Radio Advertising Bureau. The 12-page pamphlet highlights a variety
of radio’s selling points: for example, radio reaches more adults than news-
papers or TV by day (86 to 76 to 71 percent, respectively) or by week (95
to 90 to 89 percent, respectively); and reaches almost nine out of 10 adults
in-home weekly and 70 percent of adults in-car weekly

Furthermore, radio leads newspapers and TV in time spent with the
medium (adults average three hours and 32 minutes daily with radio), while

| among target groups like working women, upscale males (incomes of
$25,000 plus per year), adults 18-49, and college students, radio leads in
time spent with the medium as well. Radio is also the primary news medium
with most adults (52 percent) receiving their morning news first from radio.

In addition, radio is the most cost-efficient medium, with its cost-per-
thousand (cpm) increase from 1967 to 1979 rising but 52 percent, com-
pared to TV's cpm increase of 104 percent and newspapers’ cpm increas-
ing 113 percent. Dunng this period, the radio audience has steadily increased,
growing 66 percent from 1967 to 1979. For further information or copies
of the booklet contact the RAB at 485 Lexington Ave.,New York, NY 10017,
(212) 599-6666, or the organization’s branch offices in Chicago, Detroit and
Los Angeles

N

up to 53 surveys of S0 questions and
200 respondents each, up to 1000
titles for all the surveys with two artists
and a classification code for each title,
and an additional 100 free-content
multiple choice questions

The "Sampler” also keeps a respon-
dent file containing name, age, sex,
zip code, and telephone numbers, and
can also generate random telephone
numbers (given area code and pre-
fixes). Information produced by the
"Sampler” allows you to engage in
trend analysis, determine top and bot-
tom tested titles, cross-tabulate survey
results, construct histograms, and cal-
culate sampling errors and confidence
limits.

Software for the “Sampler” costs
$5000, running with the “Selector”
on “Selector”’s hardware. Price for the
“Sampler” plus hardware is $20,000
with $140 per month in maintenance
costs to be paid to the manufacturer

The system can also be rented (with

hardware) for $334 monthly plus the
$140 maintenance charge; $250 per
month of the rental fee can be applied
toward the system'’s purchase. For fur-
ther information contact Andrew
Economos at RCS, Two Dean Drive
Tenafly, NJ 07670, (201) 567-3263

B oupetChicken™
RAcross America

Cross-Country Balloon
Ties In Radio

An ambitious attempt to ¢ross the country for the first time by balloon
nonstop is using radio and records to gain attention. John Shoecraft and
Ron Ripps plan to launch their 75-foot craft "Super Chicken" from Ocean-
side, CA within a few weeks, and a spokesman told R&R that a number of
radio stations plan to conduct live interviews with the balloonists along the
way via a special hotline. The station list includes KF1l/Los Angeles. KIR/
Seattle. KBPl/Denver, KSTP/Minneapolis, WLS/Chicago, WHBQ/Mem-
phis. CKLW/Detroit. WABC/New York. and WRKO/Boston. In addjtion,
the daring duo have released an instrumental single produced by Ripps

called "Fly, Fly Away.”

“Country Love” Syndie
Show Available For Radio

"Country Love,” a 12-hour syndica-
ted radio special produced by Dallas-
based TM, features the music of and
interviews with KEenny Rogers. Dolly
Parton, Willie Nelson, Tanya Tucker,
Johnny Cash. Emmylou Harris, Con-
way Twitty, Loretta Lynn. Eddy
Amold, Barbara Mandrell. Ray Price,
Don Williams, and Eddie Rabbitt

(among other top country recording
artists) dealing with their experiences

Sony Debuts Prototype
Portable VCR/Camera

L

Soay Corp. recently introduced a prototype portable VCR/camera
combination, which uses 5/16-inch metal tape cassettes. Although
not scheduled for consumer availability until 1985, the prototype’s
advance showing is designed to encourage compatibility among
consumer portable VCR manufacturers.

Auto Makers Plan
Ad Campaigns For ’81

As 6 mpg luxury cars go the way of the horse and wagon, American car
makers are once again gearing up for world market competition, striving to
prove that 198] American-made cars will be just as economical as imports
(which grabbed the lion's share of the market this year while overall sales
dropped 38 percent). Ford Motor Co.'s North American operations car and
truck group VP Bennett Bidwell stressed this new approach in his address to
the "Automotive News” World Congress in Dearborn, Michigan by proclaiming,
"Next year we (the auto industry) don't have to peddle floor mats and hood
omaments for the trunk. We have some real juice.”

Chirysler Corp.. the company in the worst financial shape with a $536 million
second quarter loss (as compared to Ford’s $478 million slump, General Motors
Corp.’s $412 million slide, and American Motors Corp.'s $85 million drop),
will be spending the most advertising dollars with heavy expenditures on radio
and in magazines as they cut back their TV buys. The company will be emphas-
izing its new slogan, "The American way to beat the pump,” while introducing

their "K-bodies” (new compacts).

GM is debuting its "J-cars” (subcompacts set for spring introduction to
follow their 1980 "X-body" compacts) with their main advertising thrust cen-
tering around their “computer command control,” a system which automatically
meters fuel and emissions in all 1981 GM cars, excluding the Chevrolet
"Monza" and Pontiac “"Sunbird.” Ford will be promoting its new "world” cars,
“Escort” and “"Lynx”; while AMC, also mileage-conscious, plans to introduce
a new model car or Jeep every six months for the next six years (as part of its
"6x6" program), all of which will be fuel-efficient

in loves

The special, with each hour show-
casing a different facet of love, from
falling in and falling out to burning
desire and the dying flame, will be
hosted by Dottie West and Bob
Kingsley. For further information
contact Nell Sargent at TM at 1349
Regal Row, Dallas, TX 75247, (214)
634.8511.

Georgia Music Week
Spotlights Radio-

Sponsored Talents

The third annual Georgia Music
Week festival is now underway (with
events scheduled through September
28) at various locations throughout
the state. Highlighting this year's ex-
panded activities are radio-sponsored
talent contests, with Atlanta’s WQXI
and WAOK, Alhany's WJAZ, Colum-
bus' WCGQ, Macon's WMAZ, and
Rome’s WLAQ conducting the events
in their home cities.

Georgia Music Week gives everyone
a chance to let their hair down by
featuring predominantly admission-
free public events catering to every
musical taste — rock, jazz, country,
rhythm & blues, classical, and blue-
grass. [n addition, the "Georgy” awards
will be presented at the Hall of Fame
Awards Banquet on September 20 at
the Atlanta Hilton Hotel, honoring
Georgian performers, non-performers,
and deceased persons who have great-
ly contributed to the state’s musical
heritage.

One of over 1200 Great Radio Stations carrying Westwood One programs. Programs
like: Dr. Demento, Off The Record with Mary Turner, The Great American’ Radio
Show with Mike Harrison, Star Trak with Candy Tusken, Ace & Friends, Spaces

and Places, Shootin' The Breeze, Special Edition with
Sid McCoy, The Sound of Motown, On The Move
and The Twelve Hours of Christmas.

9540 Washington Bivd,, Culver City, CA 90230
(213) 204-5000
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h 1980 A&M Records, Inc. All lghu Reserve d
Bonjour... We take great pleasure in announcing

the release of “DREAMER”...The first single from
SUPERTRAMP’s newest album, PARIS, a live 2-record
set recorded on November 29th, 1979, at the Pavillon
in Paris... Coming soon from A&M Records & Tapes.

PRODUCED AND ENGINEERED BY PETER HENDERSON AND RUSSEL POPE.

| THE BACK PAGE |
[ BREAKERS.
r

SUPERTRAMP :

Dreamer (A8M) ‘
80% of our reporters on it. Moves: Up 37, Same 36, Down 0,
I Adds 26 Including WKBW, WIFI, 98KX, Q107, 283, WOKF,
| WDRQ, KSLQ, WGCL, WTIC-FM, WFMF, KKXX. See Parallels, |
charte at number 25.
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Talking (And Listening) Machines

Way back in 1969, the idea of machines that could recog-
nize human voice commands was considered by many mem
bers of the scientific community to be as unieasible as schemes
to convert water into gasoline. Now, machines that listen (or
speak) have a broad variety of applications, ranging from pin-
ball machines that gloat over their victories to a credit-card
verifier that compares a user stating his or her name to a voice
stored in its memory

Producing machines that talk is easfer than producing
those that listen. One method of speech synthesis is to tape
record individual words or phrases, which can be called up
for purposes such as language study

Another, more efficient, method is to record the words
then digitally code the waveforms so that the computer pulls
the stored words from its memory and decodes them. That's
the process used by the phone company to tell you what a
number has been changed to. (Only the numeral portion of the
message is produced by synthesized speech.)

The “Speak & Spell” hand-held spelling teacher from
Texas Instruments is another example, containing 200 words

or 256,000 bits of digital data) on a pair of integrated-circuit
chips

A still better method is to store the various sounds that
make up human speech in the computer’s memory. These bits
of speech — the humming sound of an “M," for example — are
called "phonemes,” and they occur at about 10 per second in
normal conversation. Since the English language reduces to a
mere 40-60 phonemes, a great deal more information can be
stared than by the single word method. These phonemes are also
digitally coded, by sampling each individual phoneme at
1/100 of a second. When reassembled and spoken, sentences
are understandable, but don’t sound human, lacking variations
in pitch, stress and timing. To reproduce these requires “text
synthesis.” /

The adjacent photograph depicts a working model of a
text synthesizer, developed at Bell Laboratories under the
direction of Cecll Coker. The display screen shows a line
drawing of a vocal tract (larynx, throat, soft palate, mouth,
tongue, lips and nose) that talks. It creates speech from scratch
by observing a complex set of rules based upon the human
vocal system — originally calculated from X-rays — with such
nonelectronic variables as subglottal pressure and vocal-cord
tension added into the program.

|
|

Amazngly, the machine’s vocabulary is Websters Abridged
Dictionary, entirely stored in the computer'’s memory along
with phonetic tranacription, stress indications and simple
syntax information. The text synthesizer reads directly from a
typewriter at about 45 words per minute, which is definitely
too slow for automation conscious GM's to replace their air-
staff

However, the Kurzwell company has already produced a
$3650 talking computer terminal for blind computer program
mers, while the Telesensory firm has a $400 talking calculator
for the blind, an elevator that announces floors, and will soon
debut a $10,000 reading machine capable of 200 words per

minute

(Next week: machines that listen)

PRO:MOTIONS

Burch Named Dir./Network Ops
At Westwood One

\ Bob Burch has been named
| Director of Network Operations
at Westwood One. Prior to join-
ing the Los Angeles-based radio
syndication firm, Burch served
| as National Program Director
of the Century Broadeasting
Corp. for 8!4 years, having be-
gun his industry career as an air
personality at KSHE/St. Louis.
In his new post. Burch will
{ be responsible for the creation
of a concert network for live con-
certs for Country, Pop/Adult, .
Black. Top 40 and AOR radio Bob Burch
stations. These concerts will be distributed via satellite, live net-
work, disc and tape with the programs scheduled to debut in
carly 1981. Burch willl be based at Westwood One's Culver City,
CA offices.

Freed Named Pres. At Almo/Irving;
1 Grace Upped To Pres. At
Rondor Music Int’l.

Lance Freed has been promoted to President of Almo/Ir-
ving Publishing and Bob Grace upped to President of Rondor
Music International Publishing. In their new posts, Freed
will supervise A&M Records’ publishing division's North Amer-
ican activities with Grace responsible for the remainder of the
world.

Freed joined Almo/lrving in 1972 as a professional mana-
ger. becoming VP/Creative Activities in 1976. Most recently,
he served as Executive VP at the firm for the past two years.
Grace likewise joined Rondor Music (London) as General Man-
ager in 1972, assuming the post of Managing Director for the
firm in 1977. He will continue in this position in addition to his
new activities.

Prior 1o joining Rondor, Grace worked at Chrysalis Records’
publishing arm and United Artists Music, having begun his in-
dustry career in promotion with Pye Records. Freed will be
based in Los Angeles while Grace will continue to work out of
London.

Good Music Agency Opens
Nashville Branch

The Minneapolis-based Good Music Agency Inc. has an-
nounced the opening of a branch office in Nashville. TN. to be
headed by Don Braxdey. Prior to joining the Good Music Agency
| last year. Braxiey worked with the Macon. G A-based Paragon

Agency {or two vears. He will be located at 3611 Sperry Ave..
Nashville. TN 37215, t615) 383-9156.

Ross Upped To
Nat’l Singles
Promo Dir.
At Chrysalis

Janis Roes has been promoted
to National Singles Promotion
Director at Chrysalis Records.
Most recently National Promo-
tion Manager, Ross will be res-
ponsible for all major and second-
ary market airplay as well as
the direction of the label's field
and distribution staff.

Janis Ross

Garner Forms Endless Music
Promotion Firm

Rusty Garner has announced the formation of Endless
Music, a national record promotion and marketing firm, spec-
ializing in creating a dance base for pop and R&B records.
Garner previously served as Vice President of Promotion for
MK Promotions.

Additional members of the newly-formed firm are: Director
of East Coast Marketing and Promotion Cathy Jacobson, for-
merly National Director of Promotion for EarMarc/Casablanca
Records; Director of West Coast Marketing and Promotion
Jim Hudak, formerly Director of National Disco Promotion for
A&M Records, and Director of Special Projects Howard Holben,
{formerty Director of West Coast Dance Promotion for MK Promo-
tions and Ariola Records. Endless Music is located at 12854
Landale St., Studio City, CA 91604, (213) 760-1979.

Prouty Upped To Mgr./Broadcast Audio
At Dolby Labs

Tim Prouty has been promoted to the newly-created post
of Project Manager for Broadcast Audio at the Dolby Labora-
tories, Most recently heading the firm's Dolby FM program.,
Prouty served as Chief Engineer at WCCO-FM/Minneapolis.
prior to his joining Dolby last vear.

in his new post, Prouty will be responsible for all broadcast
applications of the professional A-type Dolby noise reduction
system, including the introduction of the new Dolby products
designed to improve the audio tracks of one-inch C-type VTR 's.

Cosmas, Hornfeck Form G&P Records

Nicholas Cosmas and George Hornfeck have announced
the formation of G & P Records. Cosmas is a 13-year veteran
of London Records. where he served as Controller/ Treasurer.
and will hold the position of President of the newly-formed firm.
Hornfeck. a 16-year London veteran, where he served as Export
Manager and Assistant National Sales Manager. will act as Vice
President for G & P Records.

Currently in the process of licensing labels. signing acts
and aoquiring labels. G & I Records may be reached at 539 West
25th St., New York, NY 10001, (212) 675-6060.

Sharp Named Dir./A&R
At E/A-Nashville

Martha Sharp has been pro-
moted to Director of A&R for
Elektra/Asylum Records-Nash-
ville. Most recently Assistant to
E/A Nashville Division VP Jim-
my Bowen, Sharp previously
served as assistant to Larry
Butler at Tree Publishing and
United Artists Records in ad-
dition to a songwriting career
(“Bom A Woman," “Come Back
When You Grow Up"). She will
be based at Elektra/Asylum'’s
Nashville offices.

Martha Sharp

Burns Upped To VP/Branch Dist.
AtMCA

John Burns has been promoted to Vice President of Branch
Distribution for the MCA Distributing Corp. A seven-year vet-
eran of the firm, Burns was most recently Director of National
Sales, having previously held Midwest Regional Director and
Branch Manager posts.

Humber, Whiteside Form Making
Tracks Indie Promo Firm

Eddie Humber and Dede Whiteside have announced the
formation of Making Tracks Promotions, an independent
promotion firm handling AOR radio exclusively. Humber pre-
viously held posts with RCA, Capricorn, and Ariola Records,
while Whiteside most recently served as Western AOR Director
at Augie Blume and Associates. Making Tracks is located at
5170 Pressley Road. Santa Rosa, CA 95404, (707) 585-2105.

Bogart Forms Lancelot

Indie Promo Firm
Lance Bogart has announced
the formation of Lancelot Pro-
motions, a multi-formatted in-
dependent promotion firm to be
based in Los Angeles. Bogart
most recently served as South-
ern California promotion rep-
resentative for Polygram Dis-
tribution Inc.. having pre- .
viously been Northeast and —
Pacific Northwest promotion
for Casablanca Records. |
The fledgling firm's initial A ‘
clients include Millennium and — \
Casablanca Records. Lancelot Lance Bogart
Promotions is located at 130 North Delfern. Los Angeles. CA
90024, (213) 276-5909.
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Paramount Television Distribution
and

Bob Banner Associates present
for Operation Prime Time

America’s Newest and Biggest
Music, Comedy, Variety
Hour weekly series.

Hosted by Grammy Award
Winner Dionne Warwick

Appearing in the opening shows now in production
at Golden West Videotape:

Air Supply
Steve Allen
Harry Anderson
Paul Anka
Chuck Berry
Rocky Burnette
Glen Campbell
Irene Cara

The Coasters
Marty Cohen
Natalie Cole

Bill Cosby
Christopher Cross
Andy Gibb
Mickey Gilley

PARAMOUNT |
TELEVISION !
DISTRIBUTION

Larry Graham
Daryl Hall & John Oates
Larsen-Feiten Band
Robert John
Johnny Lee
Stephanie Mills
Oak Ridge Boys
Pure Prairie League
Rolling Stones
Linda Ronstadt
Seals & Croft
S.0.S. Band
Spinners

Rod Stewart

Paul Williams

=g A LEADER IN
| ORIGINAL NON-NETWORK
H PROGRAMMING




SHADOWS AND LIGHT
COME ALIVE WITH
JONI MITCHELL.

Joni Mitchell’s new olbum high-

lights her best-loved ond recent work
performed with magicol spontaneity
d improvisotion. The live, double-
bum, SHADOWS AND LIGHT, is

A duced by Joni Mitchell and Henry
y ond contains the single

Y DO FOOLS FALL IN LOVE”

& €-47038

Manogement: Elliot Roberts.

53 €) A Wernes Communications Co @
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- Owens

As Perry Como used to sing: “Yes, we get letters”
(as they sang in Miami during the rioting, “We get loot-
ers!”). Dan O’Day dropped me a missive reminding
me that in my comments about Rodney Dangerfield
several weeks ago I didn’t mention Rodney’s name be-

fore he was Jack Roy . . . Jacob Cohen.

In Rolling Stone, Ben Fong-
Torres did a brilliant piece on
Rodney, who claims he doesn't
know exactly why he was named
Rodney Dangerfield.» That mon-
iker, I recall from my nostalgia
files, was the name of an all-
American hero around the turn
of the century in fiction, not
unlike Frank Merriwell or
Jack Armstrong! Incidentally,
Ben Fong-Torres is not only one
of the Senior Editors of Rolling
Stone but a fine deejay as well
(Ben was the head of the Gary
Owens Fang Club when he was
attending Oakland High School).

Someone sent me a clipping re
the term disc jockey, which most
people in our industry hate. Ap-
parently the two words were
coined by Variety in 1937 to
describe radio pronouncers who
stayed up all night ‘“‘riding”
discs, or records.

Variety has also coined such
well known phrases as “Wall
Street Lays an Egg” (Black
Friday at the start of the Depres-
sion), Skies to Gotham (a celeb
flying to New York), To Ink
Pact (to sign a contract), and
Liz Ties Knot for umpteenth
time (obviously referring to Eliz-
abeth Barrett Browning's
unique ability to tie square knots
in a rope with part of her body).

* * *

New Syndicated Sillies

Joey Reynolds, one of the
reat radio names in Buffalo,

Cleveland, Detroit, Philly, and
Gotham, is now doing a weekly
syndicated show through
Golden West. Joey has always
had a quick funny mind and
gained his first national atten-
tion around 1963 when he was
voted the top jock in the country.
I was doing a telethon last night
in Hollywood and appeared
with Jackie Vernon, who com-
mented that he thoroughly en-
joyed Joey's timing, sense of
comedic questioning, and kre-
veling. Jackie mentioned that
he was appearing at a night club
playing his trumpet for a group
of hitmen, and as he played
a great old tune out of the 40’s,
one of the criminals got a tear
in his eye, because the song re-
minded him of a girl he once
killed!

Incidentally, Joey and his
wife are expecting a baby, and
they plan on naming their child
after the 150th station that buys
his show!

% * *

KRTH’s John London and
Ron Engelman were recently
named the most popular morn-
ing radio personalities in L.A.,
according to a recent contest on
“PM Magazine.” Although
London and Engelman (who are
indeed wonderfully bizarre)
have only been on the station
less than a year, they've cap-

tured the aortas of many media
folk.

B .-

named PD.

be sold.

WOOK /WASHINGTON, D.C. LOSES LICENSE
— Alleged false advertising causes FCC action.

WCO02/BOSTON GOES AOR — Clark Smidt

AVCO SELLS RECORD COMPANY, PUTS RADIO
i} HOLDINGS ON BLOCK — KYA/San Francisco,

WLW /Cincinnatl, WRTH/Wood River, IL to

NUMBER ONE FIVE YEARS AGO: "Fame”
— David Bowie (RCA)

NUMBER ONE COUNTRY: "Blue Eyes Crying
in The Rain”* — Wilile Neison (Columbia)
NUMBER ONE LP: "Win Lose Or Draw” —
Aliman Brothers (Capricorn)
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ABC Swamps Competition

ABC made its fourth consecutive Nlelsen ratings victory a smashing one, taking the prize for the week ending Septem
ber 14 by almost four full points Football and movies contributed heavily to ABC's triumph, with six of the top eight and 12
of the top 20 going to the victorious network. ABC eamed a 19.1 average rating, CBS came in second with 15.4, and NBC
trailed with 12.7

The week’s easy winner was ABC's Sunday night movie “Women'’s Room," followed by 2) “Three's Company "’ (ABC)
3) one of two ABC footbali broadcasts 4) "That's Incredibte” (ABC) 5) “Dallas” (CBS) 6) “Lavene & Shirtey” (ABC) in 2
strong comeback 7) “M*A°*S*H" (CBS) 8) “Pearl” Pt. | (ABC Tuesday movie) 9) a tie between CBS's “80 Minutes” and
“The Jettersons.”

Country music proved its ratings power once again as NBC's 50 Years Of Country Music finished 12th, just behind
ABC’s “Fantasy Island.” The remainder of the second ten featured 13) a tie between ABC's "Love Boat" and “Happy
Days” 15) “Dukes Of Hazzard" (CBS) 18) President Carter’s political message (ABC) 19) the second ABC football game
and 20) “Anatomy Of A Seduction” (CBS Tuesday movie). “WKRP In Cincinnati” continued to sufter in its new Saturday
spot, finishing 54th for the week.

MUSIC ON TV: The Cars, who cancelied an earlier “Fridays" appearance at the last minute, are now set for the show's
September 19 edition The Commodores will appear on Kenny Rogers's “America” special this fall David Bowie
is on “Midnight Special” September 19, as is Paul Simon. Simon also appears on “Solid Goid™ during the week of Sep-
tember 26-October 2 (local air dates vary) Dynasty appears on "Soul Train" September 27, while Rick James guests
on the same show October 11, also appearing on “Rock Concert” that night Randy Crawford and the Pretenders
are featured on “Rock Concert” September 20 . . . Rob Hegel is on "“American Bandstand” September 27, with the
Spinners guesting on the show September 20 . . . Hilly Michaels and the Scooters are on “Holtywood Heartbeat"” Sep
tember 19 . . . Alabama appears on “American Bandstand” October 18 The Doors will be the subject of a Novem-
ber pay TV special called “A Tribute To Jim Morrison,” featuring interview and concert footage and based on the recent
Morrison biography “No One Here Gets Out Alive."

VIDEOSCOPE:

AP TO TEST VIDEOTEXT IN DALLAS: The Associated Press will generate business and feature Informatlon as
part of an upcoming test to determine the technical and consumer acceptance of videotext information delivered
by cable television. Joining AP in the project will be Dallas Morning News publisher A.H. Belo Corp., Dallas-based
cable TV firm Sammons Communications, and Wall Street Journal publisher Dow Jones & Co Approximately 200
homes located In the Dallas suburb of Park Clties will take part In the experiment, which (in addition to the mater-
jal provided by AP) will give viewers access to items gleaned from the Dallas Morning News, business news stock
quotations from Dow Jones, and securltles data from Merrill Lynch & Co AP will produce 60,000 words of domes- |
tic and foreign news, sports and financial news, consumer Information, and feature stories dally for transmission
to the Dallas Moming News central computer, where the material will be stored for retrieval by the test home sub-
scribers . . . CBS PACTS CLASH'S “RUDE BOY” FILM FOR VIDEOCASSETTE RELEASE: CBS Video Enterprises
has signed an agreement with Atlantic Releasing to Issue ‘‘Rude Boy,’’ an experimental musical feature starring
Epic recording artists the Clash, on videocassette in October, Over one hour of live concert footage is contained
in the film, produced and directed by Jack Hazan and David Mingay. The film has seen limited U.S. theatrical re-
lease to date. Also covered under the agreement are future videocassette releases of Costa Gavras's ‘'Clair de
Femme,”’ Bruce Beresford’s ‘‘The Getting Of Wisdom,’’ Paul Morrissey’s ‘‘Hound Of The Baskervilles,'’ (starring
Peter Cook and Dudiey Moore), and ‘‘Loose Shoes,”’ which stars Bill Murray and Howard Hesseman
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PRODUCED AND ENGINEERED BY
TODD RUNDGREN
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STREET TALK.
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Street Talk has learned exclusively that
Geffen Records is about to announce its next
major signing. All the speculation will end when
Elton John officially joins the new Geffen label
within the week.

Speaking of Elton . . . he performed a free
concert in New York’s Central Park last week-
end for 300,000 adoring fans. The remarkable
thing about the free gathering is that the concert-
goers left the park almost immaculate! Accord-
ing to reports in the New York papers, the crowd
picked up 4ll their own trash and the Parks &
Recreation Department spent less than $1000 in
overtime cleaning up after the giant audience,
which is pretty amazing.

Rumors continue to fly around Chicago as
to just how contemporary WCFL's new music
format will be. Speculation is that WCFL's
former Top 40 incarnation may return. We picked
up that WPGC/Washington’s Don Geronimo
had been offered PM-drive for the new WCFL,
which should only fuel the renewed WLS/WCFL
battle stories.

Two very professional record executives are
on the loose this week, both formerly of MCA.
Margo Knesz and Beth Rosengard have exited
Universal City and should announce future plans
shortly. Look for Margo to return to her first
love, New York City.

What radio network is about to announce
a new 12-5am personality hosted music program?
We should have details on this one by next
week, along with some other announcements by
that same network.

Street Talk congratulations to R&R’s own
AOR Editor Jeff Gelb and his new bride Terry
Gladstone. The couple were married September
7 in Los Angeles. Terry is a member of the
KEZY/Anaheim air staff. and while we're pass-
ing out the congratulations, Jeff has just been
named as the new host for Westwood One’s
“Great American Radio Show.”

Steve Gallagher has been promoted at
Q106/York from Assistant PD/MD to Opera-
tions Manager.

. ..'r.‘b\? *3L "

Marathon Man

Jim Brown, President of Earth News,
was in New York City last week on business,
Jim is an avid jogger and didn’t want to
miss his daily run, &0 he suited up and took
off across Central Park. While trotting
through the morning air he spotted an
elderly gentleman being mugged by a young
assailant.

Armed only with his lightning fast Nikes,
Jim yelled at the mugger, who promptly
took off on foot. Jim followed. ‘After a
lengthy chase, Jim caught the mugger and
subdued him (actually he sat on him) until
the police arrived.

. For his valiant efforts Jim was awarded
with coverage in the New York papers and
on WNEW. We applaud Jim’s good citizen-

ship with a tip of the Street Talk Tretorns!

Icabod Cain will leave KJR/Seattle to join
the aggressive staff at KNBQ/Tacoma in morn-
ing drive.

A choice opening exists at KFRC/San Fran-
cisco for, as Gerry Peterson calls it, *‘a night-
time teen communicator.” We also hear that
KFRC is seeking a News Director. Interested
parties should contact Gerry direct.

Andrea Ganis has been promoted to Asso-
ciate National Director of Promotion at Atlantic
Records.

Speculation in Los Angeles was that KH)J
would now hustle its conversion to Country in
light of KZLA’s abrupt switch last weekend
(see Page 1}. But don’t look for that to happen.
Sources inside KH] indicate that station morale
is at an all-time high, since the announcement
of the format shift and appointment of new PD
Charlie Cook. The new Country KHJ will de-
but on schedule in late October and will report-
edly be quite different from the automated sound
which debuted on KZLA this past weekend
(9-13).

WANT YOUR STAFF TO BEE HAPPY? — B97/New Orieans knows how to bulld morale — get each member of the
staff his own car. B97 purchased five new Volkswagen Beetles for Its focks and News Director recently and had
them all custom-painted with the station’s logo (a bee) and the driver’s name. Pictured with thelr new autos are
(I-r) Mark St. Charles, Ken Cooper, Terry Young, News Director David Blake, and Dave Nichols. Not only does
each car act as a rolling billboard for 897, but the air crew now spends & good blt of each staff meeting arguing
about who's getting the best gas mileage. In the long run, the station is getting the best mileage out of this promotion.

Hats off to B97 on a great idea.
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We are proud to serve the following new clients:
KABC/Los Angeles; WLLZ/Detroit; WYLD/New Orleans
Daily news and entertainment copy. Call for free trial

210 California Street

— ]

(415) 362-3045 l
Suite 306 San Francisco, CA 94111 |
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“The key ingredient in approaching
Quarterly Measurement is going to be
consistent and ongoing market research.”

Preparing For Quarterly Measurement, Part 2

Since every syndicated market will have Quar-
terly Measurement in place by the spring survey
next year, I thought now would be a good time to
cover some key points about the longer survey
sweeps. While space won't allow me to go into the
detail I do in the seminars that I conduct around
the nation, we can touch on highlights to give you
food for thought.

Last week we dealt with the aspects of budget-
ing, consistent marketing, and implications for on-
air ingredients like programming and contests. This
week we'll look at analyzing what specifics in these
areas are right for your station(s). The key ingre-
dient in approaching Quarterly Measurement is
going to be consistent and ongoing market research.
Without this, those that fly by the seats of their
pants (or skirts) will be subject to many more fluc-
tuations than necessary in their local ratings.

What To Research

Here is a starter list of some items you may
want to explore. Some of these may not be applicable
given your market position, the stance of your
competitors, and the resources available to you,
but this list is a good starting point for your con-
sideration:

1. Media Usage Variations. Wjth Arbitron now
surveying months not previously covered, it will
be important to track and adjust to variations in
how your target audience uses the media during
these months. Since there is only so much discre-
tionary time a person can spend with media, how
does that time get split during the relevant survey
months? Are there seasonal factors that would per-
haps cause a person to use TV more than radio?
Are there outdoor recreational opportunities that
abound and would bode well for the use of radio
out-of-home? Knowing how your audience reacts
to the various media options during the extended
survey months will be a key factor in properly
catering to them during the surveys.

2. Ad Campaigns/Themes. Let’s say that you
are happy with your on-air sound, know the way
the public uses the media during key parts of the
year, and are looking to increase your cume aware-
ness. An outside ad campaign might be helpful,
but first be sure to test both its content and its abil-
ity to wear well over a long survey period. Keep in
mind that in markets surveyed at least twice yearly,

it will mean that stations should really be “‘on the

shelf” virtually year ‘round. Do you want to have a
consistent ad theme throughout the year with certain
highlights or added frequency during the sweeps? Do
you want to react to your competitors’ position in
the market, or do you set up an image for your
station that is distinct, one that makes the other
station(s) react to you? These are questions you need
to think about, and through focus groups, telephone
interviews, and in-person interviews ferret out the
replies from a representative sample. Dr. Lutz has
recently been covering how to select a research
supplier, and the onset of Quarterly Measurement
may be just the time for you to be digging into this
area.

3. On-Air Contests/Promos. What does your
audience think about on-air contests or promotions?
Are they perceived as an asset to the station’s sound,
or do your listeners think of these items as clutter,
detracting from the musical aspects that are their
real reason for tuning to your station? If they are
not against the idea of contests/promos, then station
personnel need to get a handle on several items that
will help these on-air ingredients attract listening.
Given the period covered by the longer surveys,
are there prizes that would make more sense if they
were awarded in March, rather than June, for ex-
ample? When does the audience want to hear con-
tests/promotions, and what types of prizes are likely
to get them either to enter or to play vicariously
(which is just as good if the person is a diarykeeper)?
Can the contests be tied in with the sales depart-
ment goals, and how will these differ given the
longer surveys?

4. Top-of-Mind Awareness. Ongoing research
is needed to keep abreast of concerns that are fore-
most with your target listeners. What's on their
minds, and how can you translate that information
into items that might attract or hold audience?
For example, if a telephone survey reveals that
people in your area are concerned about the local
economy, the draft, or a weather crisis, it can help
your programming to keep your personalities and
your news team on top of these items. Research to
help a station relate better to its audience over the
longer run of the quarterly sweeps can be an aid
in helping you firm up your franchise with the tar-
get audience you have in mind.

5. Music Research. With the QM surveys over-
lapping in many markets, and consuming three-
fourths of the year in metros that are surveyed
twice annually, when do you test or break new
music? How do you get your best musical lineup

Q&A
R > T L]

The sales manager of a station with an older-skewing format wrote in recently to inquire,
“Why is it that Arbitron does not show numbers in the books for adults 65+ ?"

The answer is that there probably has not been enough demand from ad agencies or adver-
tisers for a discrete breakout of that data. However, as the population ages during the '80s, there
may be more demand for this older audience’s listening figures.

In the meantime, 65+ numbers can be gleaned from the current ratings reports. In the
average and cume sections, just add up all the audience estimates for persons in the cells from
12-17 on up to 55-64. The total of all those figures can then be subtracted from the 124 figure
in the relevant daypart and the remainder is the 65+ contribution to the station's audience.
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Week In Review
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Mediatrend Lands Twin Cities

According to Media Statistics, Inc. Presiden
Jim Seiler, his company has signed enou
subscribers in the Minneapolis-St. Paul area t
enable the market to begin to receive monthl
Mediatrend reports. The first Mediatrend mea
surement will begin in October with results t
be received soon thereafter. This brings to 1
the number of major markets surveyed usi
the Mediatrend telephone technique.

Former WBMX GM To Arbitron

Ronald Craven, who until recently was GM of
Sonderling’s WBMX in Chicago, has joined
Arbitron in a sales capacity. Craven will be an
account executive in the radio division, and

will be based in Chicago.

ready for a survey? The answer is that to a certain
extent each station should try to be as consistent as
possible in its on-air sound under the aegis of Quar-
terly Measurement. Experimentation may become
a more risky option, and new music may need to
be tested much more extensively off-air than before,
prior to springing it on a public used to a certain
*“*sound-set’’ from your station.

6. Ad Community Perceptions. What does the
local ad community think/know about the quarterly
sweeps? Do they realize that QM will mean signi-
ficantly delayed release of the ratings data, due to
the longer survey periods? A station that wants to
remain or become the sales leader may want to de-
rive as much information as possible on the new
survey technique, then conduct information semi-
nars for the local retailers and agencies. After the
books begin to come out, it will then be useful to
follow up with the ad community to see what its
reactions are to the 10-week and 12-week surveys.
The advertisers may have to adjust their buying
patterns, given that books they normally use to make
seasonal buys are going to be coming out a month
or so later than usual.

When To Research

Start now! If Quarterly Measurement is coming
your way in either the January or spring sweeps,
get your homework done ASAP. Don't just conduct
one research effort and then feel that your spade-
work is over. Remember that since the marketplace
is going to be examined longer by Arbitron, you
have to adjust your research efforts to cover a longer
period of time, too.

Good luck, and as you plow through the chore
ahead, feel free to call or write me for advice or in-
formation on Quarterly Measurement. I will also
look forward to discussing this matter with inter-
ested parties at the upcoming NRBA convention.

Jhan Hiber, former
Manager of Radio Mar-
ket Reports for Arbitron,
is R&R Research Editor.
Contact Jhan with lny‘
research or ratings ques-
tion you may have.
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“...it fits right into our sound’’

Thom “I'm Out Here” O’Hair — KQFM
"With a B movie star, a peanut farmer and your Uncle Bob,
“Cry For The Nations” is the anthem for the election year'

Nils “Copywriter” VonVeh — KZOK

“Inthe midst of heavy competition, The Michael Schenker
Gf%ufp delivers whatit promises —amazing guitar with bite
and fury.’

Ray White — WLIR

“Great rock 'n’ roll in the UFO tradition. Not only great
rockers, but great songs making it a total album?’

John Ulett — KSHE
“More than | expected. | always knew he was talented
and this album bears that out. It's progressive and

Bobbin Beam — WLPX

accommodating to everyone. This album won't get lostin
the shuffle.'

Bobbin Beam — WLPX

“The Michael Schenker Group debuted #17 in sales this
week in Milwaukee — we're getting requests aiready. It's
receivedthe most positive response to a new albumin
many weeks. He has a strong following in this city and it fits
right into our sound’

wayne Kahn — LEIBERMAN/Chicago

“The Michael Schenker Group — our exploding #1Lp the
day it hit our door. This is the REAL thing and retailers are
already reporting sell-through. Definitely not forthe faint of
heart’

Your Chance To Make A Power Play
Their music is hot, riveting hard rock 'n’ roll atits explosive best. As former lead guitarist for UFO and
one of the group's favored writers, Michael Schenker has put together an album that exploits his
guitarvirtuosity and is a powerful reminderthathe's one ofthe most expressive and exciting guitarists
around. The decision Is unanimous: this is one power packed aibum.

WATCH FOR THE MICHAEL SCHENKER GROUP ON TOUR!
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the album CHE 1302
Produced by Roger Glover
Management: Peter Mansch and Cilf Burnstein for C C.C. (New York ond London)
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Working With A Research Firm

This is the final installment in my three-
part mini-series on the use of outside re-
search suppliers. The first installment dealt with
the “make or buy” decision — i.e., deciding wheth-
er or not to turn to outside assistance. The second
installment treated the supplier selection decision —
i.e., given that you’'ve decided to “buy,” how do
you go about selecting the best supplier for your
needs. In this installment I'll talk about how to
work with a supplier once you’ve chosen one.

Three Essentials

There are three absolutely critical aspects to
an effective relationship with a research supplier:

1. Complete clarification at the outset of the
study of all requirements and conditions that the
research is expected to fulfill. This step is greatly
facilitated by the written proposal submitted by
the research firm

2. Progress checks by you or someone else at
the station after key stages in the study. In order to
keep the study “on target,” it is essential to moni-
tor its progress incrementally, not just at the end.

3. Open and complete communications be-
tween you and the research firm at all stages of
the study. This is why it is so important to select a

useful contract. For the most part, they can be
lifted almost verbatim from the research firm’s
proposal. Any good proposal should contain all the
information specified above. Thus, the basic con-
tract need not be a lengthy document — all the
information can be summarized on a single page.
Alternatively, if the suppliers proposal is being
accepted ““as is” and it contains all the necessary

form’” report for top management. To what ex-
tent do you want to have a copy of all data tabula-
tions which were used in preparing the report. Do
you want to see interim analyses (perhaps for pro-
motional purposes or an important internal meet-
ing).

e Oral presentation timing and format. Is such
a presentation expected, in addition to the written
report. If so, when will it be held and in what
form. Is the firm to make a formal presentation,
complete with visual aids, to top management. Or,
is an informal session simply “talking through’ the
written report with questions and answers a suf-
ficient presentation.

e Use of subcontractors. Will the research
firm provide all specified services itself or will
other firms be employed for interviewing, key-
punching, data analysis, etc. Who pays these sub-
contractors. How are they held accountable for

‘‘Let them know when they’re doing a good job as well as when you’re
displeased. Research is like any other human activity — a happy, motivated
researcher does better work than a disgruntled one.”’

specifications, the contract can be in the form of a
“letter of agreement.” This letter would simply
state that you are accepting the research proposal
and are directing the supplier to begin working on

“In order to keep the study ‘on target,’ it is essential to monitor its progress

incrementally, not just at the end.”’

supplier with whom you feel comfortable. If you
can’t have free-flowing two-way communications
throughout the project, the likelihood of your re-
ceiving a useful, understandable research result is
lessened

Need For A Written Contract

ne of the best ways to ensure a produc-

tive working relationship with a research
supplier is to prepare a written contract which
both you and the supplier sign. Many research
firms will insist on this anyway, but if the firm

| doesn’t, you should. Even if you have knocked out

all the details of the study face-to-face, it is none-
theless a smart move to get it all down in writing.
In this way, serious misunderstandings between
you and the researcher can be identified and
rectified before the project initiates

The following is a basic list of elements which
should be included in any research contract:

e Statement of the study’s purpose.
Sample size.
Sample selection procedure.
A listing of exactly which services the re-
search firm will supply (e.g., questionnaire design,
interviewing, coding, keypunching, data analysis,
final report — oral and/or written)

® A cost estimate, generally with a plus or
minus 10% “fudge factor.”

e A time estimate
The above factors are an absolute minimum for a

the project as specified in the proposal. Both you
and the research firm should keep a copy of this
letter signed by both you and the researcher

In some instances, you may wish to have a
more detailed contract than provided for
above. This would typically be the case for a ma-
jor project — e.g., a study designed to help you
select a new format or a new ‘“position” in the
market. In such a case, you may want items like
the following specified in detail:

* Quality control mechanisms. For example,
how many callbacks will be made in order to
reach sample members, what percentage of each
interviewer's work will be validated, what is the
exact nature of interviewer selection, training and
supervision.

* Final report format and number of copies
to be provided. | have seen research reports with
2-3 pages of text and 200 photo-reduced pages of
computer printouts. If you want to insist on more
interpretation of results, then this should be care-
fully clarified in advance. A 200-page report may,
in actuality, be nothing more than a stack of
bound printouts, which is not really a report at all.

® Provision of separate executive summaries,
appendices, or progress reports. What written ma-
terials, if any, do you want to receive in addition
to the final report. Is there a need for a “short

the quality of their work.

¢ Stipulation of a more detailed timetable.
For a particularly large and/or important project,
you may wish to specify interim target dates rather
than just a final project completion date. Any pro-
gress checks that you wish to make can thus be
specified very clearly in advance

Other Procedures

In addition to the use of a formal written
contract there are a couple of other im-
portant factors to consider in working with a sup-
plier

1. ldentify the individuals within the firm who
will actually be conducting your study. Find out
how to reach them directly and who their back-up
personnel are. Meet with them early in the project
to establish the lines of communication.

2. Supply feedback to the relevant personnel
both during and after the project. Let them know
when they’re doing a good job as well as when |
you're displeased.

Research is like any other human activity —
a happy, motivated researcher does better
work than a disgruntled one. Taking the time to let
the researchers know how the study’s findings
were utilized is an often overlooked step which
can help cement a very fruitful ongoing research
relationship.

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.
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BRAD

September 1980
Mediatrend Estimates

This matenal 1s copynghted by Media Stalistics, inc. Non-gubscrbers 10 the

Mediatrend service may not reproduce of otherwise use this information in  'Volr  — denoles station
any form which did not rank in

Medistrend’s Top 2 for the
All share estimates are for metro average persons 124, Monday-Friday relevant month
Bam mudnight

AAOR. B8 8lack. 88.8Big Band B8M-Beautiful Music. C.Country, CL-Classicsl D-Disco
JJarr, M Miscellaneous. N-News, O-Oidies. PA-Pop/Aduit R-Rock. RL-Religious., S-Spanish,

T-Tan

San Francisco
KGO Increases Lead; KSOL Moves 7th-
2nd; P/AKIOI, KYUU Head Upward;
Three New Entries In Top Ten: KNEW
Up 12th-7Tth, KABL-FM 17th-8th, KOIT
18th-10th; KOME Drops 2nd-12th; KSFX
Falls 6th-13th; KMEL Loses Almost 50%,
Slips 8th-19th
JULY '80 AUG. '80 SEPT. '80

KGO (N) 12.2 78 10.1
KSOL (B) 4.7 44 5.7
KFRC (R) 53 4.9 5.6
KIOI (PA) 28 5.0 5.6
KCBS (N) 49 3.2 43
KYUU (PA) 18 34 4.2
KNEW (C) 3.7 2.7 3.6
KABL-FM (BM) 24 2%2 3.4
KNBR (PA) 25 4.6 3.4
KOIT (BM) 14 2.0 33

Philadelphia
KYW Fattens Big Lead; WWSH Doubles;
Four Top Ten Newcomers: WDVR Almost
Triples; WCAU Moves 13th 8th, WFIL 14th-
9th, WUSL Edges Into 10th; WWDB Falls
4th-15th; WIFI Slips 9th-14th; WIOQ Drops
to 12th; WIP Ends Up 13th
JULY '80 AUG. '80 SEPT. '80

KYW (N) 11.3 11.3 14.2
WWSH (BM) 3.2 3.9 79
WDAS-FM (B) 72 10.4 7.2
. WDVR (BM) 5.1 2.5 6.9
WMGK (PA) 5.6 9.2 6.4
WMMR (A) 6.6 7.0 6.2
WYSP (A) 6.6 6.9 5.6
WCAU-AM (N) 59 3.1 45
WFIL (R) 4.1 2.8 4.2
WUSL (PA) 1.2 2.8 41

Denver
KOA (With Broncos) New Number One;
KBPI Down 62, KAZY Also Down;

KIMN Moves 11th-6th; KYGO Doubles,
Jumps 16th-8th; KPPL Jumps 13th-10th;
KOSI-FM Slips 8th-11th; KBCO Falls 9th-

12th; KVOD Drops 10th-15th
JULY '80 AUG. '80 SEPT. 80

KOA (N) 5.6 6.7 7.6
KOAQ (R) 5.8 8.5 75
KAZY (A) 6.3 9.6 6.7
KBPI (A) 8.2 13.2 6.7
KHOW (PA) 6.1 4.7 6.6
KIMN (R) 6.7 37 5.5
KLZ (C) 6.1 5.7 5.2
KYGO (C) 2.9 2.4 48
KLIR (BM) 6.8 4.9 43
KPPL (PA) 43 34 4.2

Dallas-Ft. Worth

Country KSCS and WBAP Stable; KKDA-
FM Rebounds 10th-2nd; Three Newcom-
ers To Top Ten: KFJZ-FM 11th-7th, KMEZ
14th-9th, KNUS Edges Into 10th; KZEW,
KOAX Drop Ten Positions, KZEW 13th,

KOAX 14th; KPLX Slips 9th-11th
JULY '80 AUG.'80 SEPT. 80

KSCS (C) 11.4 12.6 12.5
KKDA-FM (B) 8.1 5.6 7.8
WBAP (C) 6.1 7.4 7.4
KVIL-FM (R) 9.4 6.1 6.8
KNOK-FM (B) 4.0 6.0 6.3
KRLD (N) 45 6.9 6.2
KFJZ-FM (R) 33 5.0 5.4
KTXQ (A) 4.3 5.8 5.3
KMEZ (BM) . 5.4 33 4.9
KNUS (R) 3.1 4.3 45

These Are My Demands

All right, Associated Press! Listen here, United Press! I'm a pretty easy guy to get along with, but you've driven me
to this! See these two candles painted with red fingernail polish taped to my chest? I can blow these suckers sky high unless
you give in to my demands!

First, quit running stories about yesterday’s news, without saying they happened yesterday! Me and my gang are just
sick to death of that! Don’t you ever do it again.

That's not all. Oh, no. You're not getting out of here until we settle a couple more things once and for all time.

You either make up your mind that it’s the Care-uh-BEE-un or the Cuh-RIBBY-un, and then stick to it. No more flip-
flops. And stop this pathetic shifting fromm Bonny Sod to Banny Sodder, also the silliness in which a morning report from
Tay-RON quotes Ayatollah Ho-MAY-nee, then an afternoon dispatch from Teh-heh-ron mentions Ho-may-NEE or
ko-MAIN-ee. Just pick a pronunciation and standardize it, whether it's right or not. My gang won't know, if you want to
know the truth about it . . . but you 're putting us through too much by changing your signals.

Don’t ease toward the door! There's more. I want the person responsible for advising everyone on the United Press
International Broadcast Wire that the pronunciation of the Bay State is Massa-TOO-setts. I want him brought right here
right now. I've made no decision about what the punishment will be, but don't expect ever to see that person near a type-
writer again. Maybe a wheelbarrow. Certainly nowhere near the driver's seat of anything powered by more than push-pedals.

You ol’ boys look a little nervous. Well, you should be! My trigger finger gets itchy when I git all riled up like this. See
this pop bottle full of water with food coloring in it. with a wick poking out the top? Airliners have been skyjacked to Cuba
under less threat, and I'm just upset enough that me and my boys might set this off, unless you meet my final demands.

Now. if you're going to print stories about EI’A gasoline mileage test results, you run ‘em all. That way we'll be able to
tell our listeners what they need to hear. They get edgy when I'm only able to tell them three Detroit cars got better than
J0ompg, because they want to know what vehicles got 29 or 28 and which ones still guzzle the most. You people just can’t
know how frustrating it is to be a newsperson, sitting out here in Podunk ripping the only wire we have, getting a story on
cars failing their slow-speed crash tests but naming only half of them. '

You understand? If you're going to print a story. put in the basic facts first. Then if you have some space left over you
can summarize or get poetic all you want. Hear?

That's all. Me 'n’ the boys here don 't have much chance to sign up for them fancy wires from overseas, and UPI and
AP are all the choice we have. Most of us only have one or the other. so we re not even able to compare and take a little from
here. a little from there. You got us by the short hair. so show some consideration, okay?

Well. I've said my piece. You wheels can leave now. Whups, not you! You stay right here, Mister Massatoosetts' You
see these two candles all painted up like TNT? Tell you what I want you to do with ‘em . . .

R‘p N Read History Twistery

MONDAY, SEPT. 22: Today's the anniversary of President Lincoln’s famous Emancipation Proclamation **free-
ing all the slaves,” but that isn't exactly what happened 118 years ago today. It was 1862. The Civil War was on. Northern
territorial slaves had already been freed on June 19th. President Lincoln's famous proclamation applied only to areas still
in rebellion (the South) as of New Year’s Day 1863, thus actually freeing no slaves' {Webster's Amer. Hist.)

This is the date Nathan Hale, the American patriot. was executed as a spy by the British in 1776. His attributed final
words. "1 only regret that I have but one life to give for my country."’ came from a stage play.

Fall begins at 4:09pm Eastern time.

Scott Baio is 19. Debby Boone is 24.

Mickey Rooney Is 60

TUESDAY, SEPT. 23: Only in America could a kid named Joe Yule Jr. grow up and become Mickey Rooney,
which is just what he did. Rooney is 60 today. Ray Charles Robinson did okay, too, by dropping his last name. Ten Grammys
later Ray Charles is 5 today. Bruce Springsteen is 31.

Bob Wills And The Texas Playboys cut their first record in 1935. Congress passed the McCarran Act requiring Com-
munists to register and limiting their activities fover President Harry Truman's veto) in 1950.

The Harvest Moon

WEDNESDAY, SEPT. 24: Should be one of the nicer evenings of the year, with the big fat Full Harvest Moon
rising just after dinnertime. If it seems extra close, it's because it is: tonight the moon is at perigee. the closest it ever gets to
Earth.

Twenty-five years ago today President Eisenhower suffered a heart attack while in Colorado (1955). Within two days
the stock market had plummeted into the deepest losses since the Crash of 1929, with some $14 billion figuratively evaporat-

ing. The President was unable to return to Washington until November. fueling great debate about how to deal with presidents
who become incapacitated but don’t die.

Jim Henson. creator of the Muppets, is 44. Linda McCartney is 38.

Undersea Cable for Overseas Calls

THURSDAY, SEPT. 25: it didn't matter how rich or important you were, or how urgent your business, because
overseas telephone calls just faded in and out when they pleased. Until 24 years ago today, when the wavering transatlantic
radiotelephone links were supplemented by the undersea cable. Two of them, actually. Each 2250 miles long, stretched from
Newfoundland to Scotland. That was 1956. In October of the following year the world's first artificial space satellite was
placed in orbit. by the Soviets. beginning the international space race that would make communications satellites common-
place within a decade. (A third and longer transatlantic cable was completed in 1963; all expansion of service since has been
by satellite. )

B.G.A. Drummond of Ambrosia is 29. Barbara Walters is 49, the first woman to anchor an evening TV news program.

Queen Mary Launch in °34

FRIDAY, SEPT. 26: The year nylon was invented and first put to use in toothbrushes. 1934, was the year Cunard
Lines launched the luxury cruise ship *Queen Mary.’ That launch was 46 years ago today. The retired ship is a tourist at-
traction in Long Beach, CA.

Olivia Newton-John is 33. Lynn Anderson is 33. Marty Robbins is 55.

This Week Next Week
Jimi HE’;III‘)LRIX HALL & OATES
fon msoll,mEhcAnnlvM (plus various guests)

of his death)

Call Jim Brown (213) 399-4949 (Collect)
131 Ocean Park Boulevard Santa Monica, CA 90405
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Life At The Top
With KJQY

In a market as competitive as San Diego it's a
constant challenge to be on top. KJQY, one of
four Beautiful Music stations in the market, has
met this challenge from all angles. On September 1,
1977, Country station KOZN became FM 104
(KJQY, aka K-JOY), and since that change the
ratings have shown continued success. After only six
weeks on the air K-JOY’s first Arbitron score was a
2.8 (O/N '77) share. The station’s steady growth to
a37A/M'78, 480/N'78, 6.0A/M'79,7.7 O/N
*79, and now an 8.4 A/M "80 proves it's doing some-
thing right. In the following interview with General
Manager Bert Wahlen and Operations Manager Mike
Bumette, the station's formula for success is un-
covered

R&R: What are the ingredients that make KJQY so sucoessful?
BW: Consistency and control of the commercials and the pro-
motions on the air is very important. Although we're promoted
in the community as well, we promote ourselves on the alr very
strongly We find that our audtence likes to be involved. So every:
time the music stops, something worthwhile is going to happen
For sure, there will never be any more than two commercials in a
row. It's very important that the listeners know we will never let

r—

There will never be any more than two
| commercials in a row. It’s very important
i that the listeners know we will never

let them down. We happen to be sold

out right now, and we will not add
extra spots.

them down. We happen to be sold out right now, and we will
not add extra spots. We have eight units per hour and that's it
So we have built up this trust with our audience

MB: We started off saying “What can we do to dominate this
market?" Our answer was quality. We can provide the best qual-
ity radio station in the whole town. We've done that with very
hard-working, talented people. a good music service with the
FM-100 Plan from Darrel Peters, and excellent audio quality
R&R: Do you run a heavy advertising campaign outside the
station?

BW: Well, we used the Patrick O'Neal spots for the first ime
in the O/N sweep of '79. We ran a very heavy TV campaign at
that ime. We used a very light television campaign for J/F 1980
Now. for all that intensity in the fall we had a 7.8, and we went
to a 7.7. so we were down a tenth of a share. We did not do
any more in the Spring book than we did in the J/F book, and
we went from a 7.7 to an 8 4. All we're trying to do is keep a
well-balanced consistent promotion flow going; we're not trying
to guess the sweeps anymore

o Update

At this time I'd like to announce that we're
honored to present some very distinguished
guests for the Beautiful Music hospitality room
They include Jim Schulke, President of SRP;
Marlin Taylor, President of Bonneville
Broadcast Consultants; Tom Churchill
President, and Tom Moran, Vice President
of Churchill Productions; Bill Wertz, Vice
President of Kala Music; and Fred Seiden
and Rob Edwards of KBIG/Los Angeles.

The Beautiful Music room promises to be
quite exclting, so plan to be with us Oct. 5-8
at the Bonaventure Hote!

/

FM 104's Bert Wahlen, Mike Burnette

We know that the only time we can really catch our audience is
In early evening TV news and late news The people that we
would want to inform about our station through the medium
of television are best reached at those imes Being next to
“Mork & Mindy” is not where It's at for us. Another excellent
place is “60 Minutes.”
R&R: Do you use billboards or busboards to any extent?
BW: Yes. our billboards are very dean and simple. It has one
great big word on it, “Relax.” and then FM 104 K-JOY. and that's
all the boards say. We also use this on the busboards We have
100 busboards which we utilize 42 wevks out of 52. as well as
the three rotates (of billboards) for 52 weeks
R&R: MHow would you describe the overall sound of the station?
BW: We never consider & a badsground stabon. and the audience
that we have talked to (and we've done a lot of research on this)
are very aware of us; we become a very foreground station to
them. It's all in a Ifestyle. We have found the peopie that listen
to FM 104 to be educated. from a higher-scale income, and not
real heavy television viewers

The bottom line would be that the announcing team is very
much together and dedicated to the overall supremacy of the sta
tion. Whatever it takes to make it happen they are willing to do
It involves research, promotions, after-hours with the station
being Into the city of San Diego. And that's the kind of people
we have, fortunately. Our programming department s well-struc-
tured and dedicated to being the best
R&R: On-air promotions are a major part of what you do
Would you fill us in on some of your recent contests?
BW: First we do the “Mystery Song” contest. The promotion is
centered around 104 prizes a day: that comes from five announce
ments run on the air which invite people to send in a card or letter
f they know the FM 104 K-JOY Mystery Song. The first time your
name s drawn 1 i an exclusive invitaton to play bingo with FM 104,
plus two bingo cards. Should your name come up 2gain in a
drawing. you will be given two additional cards for each time your
name is drawn. The 104 prizes are the exclusive invitation to play
bingo with us

RS VTSR

On the night that we have selected to play bingo, we rent
the Albor Shrine Temple, which holds in excess of 1600 people,
and we filled the hall for our last party. We will play 10 games of
bingo and we give some very nice prizes for each winner of each
game. The prizes in the past have included two round trip tickets
anywhere in the world and $5,000 cash, 15 days in Hawaii, a
Caribbean cruise. trips to Acapuko, $1.000 gift certificates at
the leading men's store. and $1,000 gift certificates to a very
prestigious furniture store

We just finished our fifth bingo party in this last A/M rating
period and we recetved 17,374 posteards in a little over 3V/2 weeks

All the promotions that we do are strictly voice-on-voice;
we use no sound effects or big music themes. We have found that
our best success comes from just simply communicating with our
audience
MB: We just did a little promotion called the “Secret Word
Game.” Each day we gave out one letter of the secret word, and
the first person to correctly identify the word won a mystery trip
with me and our afternoon guy, Fred Missman. We wouldn't
even say where we were going. The grand prize turmed out to be
a trip to the Magic Castle (a private club for magicians} in Los
Angeles. We flew the people up for the night, stayed in Beverly
Hills. used a limo service, and had dinner at the Magic Castle

From the response of the Mystery Song-Bingo contest you
can see that Beautiful Music can work as a commercial medium
and on its own terms. If you approach the audience right they
are incredibly responsive

Quality Commercials

R&R: Are you selective in the quality of a client’s commercial?
BW: We are very diligent about keeping the sound of the com
mercials very much in flow with the sound of the radio station
It has cost us a number of accounts that we have not accepted for

Beautiful Music can work as a commercial |
medium and on its own terms. If you |
approach the audience right they are

incredibly responsive. {

1

one reason or another: perhaps they were disco or rock-oriented
We feel our audience is not receptive to this type of screaming
commercials. So therefore, | think, we have won the confidence
of our audience; they know one thing about FM 104 K-JOoY
we are consistently in good taste

In a market as competitive as San Diego, many of the com-
mercials that we have turned down have been accepted on the
other BM stations. That gives us an advantage of having a unique
and different sound from our competitors. | believe that's one of
the biggest reasons we have been able to generate the large loyal
audiences that we have. In the Spring book the amount of time
spent listening to our station was almost 13 hours a week

Winning With Personality

R&R: How personality-oriented are your announcers?
BW: We showcase our personalities as often as we can. In the
mormings we have Michael Burnette from 6am-12noon. We have
Fred Missman from 12noon until 6pm, and that’s the same 12
hours of broadcasting covered by the same two people since we
started. Everything we do involves Mike and Fred as well as the
other announcers. They are very well known to our audience
In fact, one of the prizes that we give away at the bingo game is
a gourmet dinner prepared by Mike and Fred. This has become
a very big thing

Many times we do phone-in promotions where we take the
next 104 callers for maybe a champagne sunset cruise on the
Bahia Bell, an old-time steamer boat. We have in the past taken
104 people to Disneyland using three buses. We put Mike on one
and Fred on the other and they talk to the people on the way
there and back. This again gets the listener involved with our an
nouncers and our announcers involved in the community

— Pam Bellamy

S ———— e
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TOP 40 RETIRES

It’s Contemporary Hit Radio!

The time has come to retire an old favor-
ite. The term “Top 40,”’ as a format desig-
nation, no longer works. The format it once
described has grown far beyond the boundaries
of the term. Top 40 radio has grown up. So,
now it’s Contemporary Hit Radio.

What's in a name? That’s a question I posed to
scores of Top 40 PD’s and GM’s during the past 12
months. In those conversations one point kept coming
back to me — Top 40 did not fully describe the format
anymore. Top 40 may have worked beautifully at the
format’s inception. but now the terrn was working against
stations that no longer featured screaming DJ’s, non-
stop rock music and a total disregard for anyone over
the age of 21.

Not Greasy Kid Stuff

Top 40 radio has grown into something more. The
format is best defined as radio that reflects the life-
style of a youth-oriented society. The emphasis is still on
music, which helps to differentiate it from Pop/Adult
radio, but the wide spectrum of music played is now af-
fected by specific demographic targets. In the early
days of Top 40 the target audience was 124. Now, an
audience profile that broad is no longer feasible. The
demographic targets have gotten more specific as sta-
tions attempt to make fragmentation work for them.

Musical Variety

The musical variety that has always been one of Top
40’s trademarks still exists, but in a different way. You
don’t hear too many stations playing Barry Manilow and
Led Zeppelin back-to-back. Contemporary stations now
focus their music directly at the audience they’re trying
to dominate. As the audience target narrowed, so did
the music selection.

The Top 40 umbrella became too small to cover all
the different styles of contemporary radio. Some sta-
tions leaned more AOR, while others targeted 25+ and
softened their sound. Some stations ‘‘urbanized,” rec-
ognizing their market’s significant minority popula-
tions, while other emphasized oldies. Everywhere you
looked programmers were taking the basic Top 40 for-
mat and adjusting it to fit their market.

More Than The Name Has Changed

It’s true. Top 40 radio has changed so dramatically
in the past few years that the term “Top 40" doesn’t
say enough about what your station’s format is. Con-
temporary Hit Radio does.

Your station plays the hits, not the top 40 hits neces-
sarily, but the hits. How you determine what the hits are
has changed too. Sales are still relatively important to
most stations but those figures are no longer the sole
determining factor in playlist design. Research in all of
its many forms has found new fans within the contem-

porary radio community and it has been an invaluable
aid in making decisions on music,

Contemporary music is the music of today and that’s
what your station plays. If disco music is happening,
then your station should recognize that. If new wave isa
factor, your station might play the hit new wave product.
The key is variety within your chosen target demographic.
You play the music that is right for your audience from
all the contemporary hit music that is available.

CHR, AOR, What’'s Next?

We have made the decision, with your input, to
change the name of this particular section of R&R from
Top 40 to Contemporary Hit Radio. If you want to call it
CHR, that’s up to you. We’re not trying to create a new
acronym, although for the sake of brevity you’ll see
Contemporary Hit Radio referred to as CHR. Most of
you do not call yourselves Top 40 when dealing with
media buyers because of what they might assume you
sound like. Contemporary Hit Radio is simply a broader
umbrella under which all of us can come together. To us,
and to a great many of you, Contemporary Hit Radio
doesn’t say the same kind of potentially negative things
about your station’s format that Top 40 did.

As we have all grown up in several different direc-
tions, we have become Contemporary Hit Radio. We
hope it’s a description we can all live with into the '80’s
and beyond.

Welcome,
New Reporters

Parallel One Parallel Two
EAST EAST

\ WROR/Boston, MA

WXKS/Boston, MA MIDWEST

| New R&R Contemporary Hit Radio Reporters

WAQY/Springfield, MA

EAST

WLAM/Lewiston, ME

As promised last week, here is a com-

plete list of all the new R&R Contemporary
Hit Radio reporters as well as the revised list
of all reporting stations. 41 new reporters join
us with this week’s issue, bringing the grand
total of CHR reporters to 240. ‘

This is the largest number of reporters this section 1
has ever had, and the reasons for the significant increase
are easy to see. Fragmentation has taken its toll on the
once mighty market dominators. From New York and
Los Angeles to South Bend and Amarillo, one contem-
porary station is no longer the total authority. Since we
are attempting to present you with the most representa-
tive national overview of music each week, more report-
ers became a necessity.

Also, the Parallels themselves have been slightly re- 4
aligned. Parallel One still represents the market leaders :wgz’:gg;ffc A
in the top 30 population centers (roughly those cities | KNBQ/Tacoms, WA
with a metro population in excess of 1,000,000 persons | KZZP/Phoenix, AZ
12+). Now, Parallel Two consists of winning radio sta- ' K96{KAYK-FM)/Provo-Salt Lake Clty, UT l {

Z104(WZEE)/Madison, W/
WEFM/Chicago, IL
USNWNDU-FM)/South Bend, IN
WXEZ/Toledo, OH
WIKS/Indianapolis, IN
WDJX/Dayton, OH
WZOX/Rockford, IL

SOUTH
WVILKX/Lexington, KY
WCSC/Charleston, SC KVOL/Lsfayette, LA
KSET-FMI/EI Paso, TX WXLKX/Roanoke, VA
BINWEZB)/Naw Orleans, LA ‘
KNUS/Dallas, TX WEST
WOKI/Knoxville, TN

KATI/Casper, WY

WEST KYYA/Billings, MT '
KSPZ/Colorado Springs, CO ’
|
|

MIDWEST
MIDWEST
KWWIL/Waterloo, IA

KXOK/St Louis, MO KELO/S/oux Falls, SD

SOUTH SOUTH

WOKXF/Tamps, FL Z102(WZAT)/Savannah, GA

KQIZ-FM/Amarillo, TX
WEST

KIIS-FM/Los Angeles, CA
KPLZ/Seattla, WA
NSFX/San Francisco, CA

KYSN/Colorado Springs, CO

tions within markets of secondary size (those cities with KHYT/Tucson, AZ
metro populations in excess of 200,000). Parallel Three is KEZR/San Jose, CA
made up of smaller markets with populations less than KIDD/Monterey, CA
200,000. KASH/Eugans, OR

As always, audience shares were the prime deter- vis N YTl W e

mining factor in selecting the new reporters and retain-
ing the old ones. R&R will continue to evaluate and up-
date its reporters list based on performance, so that you
can be sure the call letters you see here will be ones you
can depend on for positive input. Ultimately the decision
is yours, however, as to which stations you choose to

look at when making possible comparisons to your own
market. The Contemporary Hit Radio banner brings
together several different styles of music stations. KUPD/
Phoenix may not need to compare playlists with WFIL/
Philadelphia, but it may want to look at KWK/St. Louis.
We present lots of information every week, but you must

decide which particular stations make the best compari-
sons to your own.

A warm welcome to all the new reporters and con-
tinued thanks to all 199 other stations whose weekly in-
formation helps to make the Back Page the best picture
of national radio airplay available.

Y . . e _ RSl




FUTURE
HITS

giis Reeord -

FOR NOW
RADIO

THE AIR- VV

WAVES ARE SWAMPED
WITH CDB!

MM&

_)

“THE LEGEND OF
WOOLEY SWAME™

Jimmy Hall Found On Radiio!

JIMMY
HALL

“I’m Ha
That Lgvpey Has
Found You”

96KX 11-9 WGCL28-26 |92Q11-7 K96 on
Q107 add WOLF on WOKI28-24 | KMIK 26-21
WLS 16-10 WHFM 22-20 | WNOX 23-17 | KASH 26-21
KWEK 1.1 WFLY 11-10 | WSEZ8-2 KLUC 9-6
(7th week) WPST23-18 | WTMAon KRUX 27-25
KUPD 1-3-1 Q106 on WQRK 20-12 | WIGY on
-3- WAQY 19-16 | WRVQ7-3 WFBG 20-16
WBBF add 14Q 30-14 KJ100 14-10 | 14WK on
WTRY add 25 %22;7-22;) WVIFﬁ 22- g 8 | WCIR22-15
> WEFM 11- WHHY 21-19
ww;ng::: 28 | KHF126.22 | WVICdeb40 | 210227.21
KBFM on KOFM 29-26 | WSGA 34-30
KSTT add WTIX 36-34 7104 20-16 | WCGQ4-3
WISM add KEEL 39-27 WNAM 26-22 | WISE 11-6
WIKS add 34 | KLAZ 12-10 WNAP 30-25 | WANS-FM 7-5
WERC 14-10 | WGBF on FM99 6-2
a%nc?:gg KXX10617-10 | 92X on KELO on
G100 24-21 WXEZ 19-6 KKRC on
KRQadd 27 | waAY 64 WDJX on KKLS deb 27
KBOZ add Y103 30-27 KMIC on WSPT 15-11
WIFI on BJ105 29-22 KERN 30-27 | KENI23.22
JB10S deb 34 WBBQ 18-11 | KIOY 34-29 { KDZA deb 29
Q105 20-18 FM10014-10 | KSPZon KATI 20-16
KSLQ on WLAC22-18 | KCPX18-15 | KYYA19-14
KBEQ 1-3 KX10420-15 | KRSP11-9 KRLC 11-5

PRODUCED BY

JOHN BOYLAN

Found On:

96K X add

WFLY on

K104 add

WAQY add

KXX106 29-23

CK101 36-31

KX104 on

WSKZ deb 29

WNOX on

WCSC on KQWB-FM add

WQRK add KENI/I add

WAKX add KBOZ add

WNAM add KRLC add

KNBQ on WAMT

wcCcGQ on wWTMC

WISE add WIFE

WANS-FM add | WSM-FM

WXLK add waLT

FM99 on WFJA

KVOL deb 26 Q101
WUSN
WAIN
WZBR

On @@ Records

44_
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STEWART, BRISTOL STOMP INTO WPGC — Amil Stewart and Johnny
Bristol visited WPGC/Washington, D.C. during a promotional tour for their
first Handshake single. Pictured (ir) are WPGC's Scott Woodside, Stewart,
WPGC PD Scott Shannon, and Bristol.

BENSON GIVES KFRC THE DAY — George Benson visited KFRC/San Francisco recently. Pictured at the station
(k1) are RKO National MD Dave Sholin, Warner Bros.’ Bruce Hix, KFRC PD Gerry Peterson, MD Sandy Loule,
Benson, Community Affeirs Director Sidney Sharp, and Warners’ Alora Glles.

R&R Contemporary Hit Radio Reporters

T e —— . o
EAST EAST ' MIDWEST EAST
WABC/N York City, NY WFBR/Balttmore, MD WEFM/Chicago, IL WJBQ/Portland, ME
WXLG’N::: Ygr’k Ci!?:, NY WOLF/Syracuse, NY WTWR/Detroit MI WGUY/Bangor, ME
WNBC/New York City, NY WFBL/Syracuse, NY WGRD/Grand Rapids, MI WLBZ/Bangor, ME
WBEN-FM/Buffalo, NY WBBF/Rochester, NY WVIC/East Lansing, MI WLAM/Lewiston, ME
WNXBW/Butfslo, NY WHFM/Rochester, NY WAKX/Duluth, MN WIGY/Bath, ME
WHIL/Philadeiphia, PA WTRY/Albany, NY KSTT/Davenport IA WTSN/Dover, NH
WYFR/Phlladelphia, PA WFLY/Albany, NY KIOA/Des Moines, IA WHEB/Portsmouth, NH
SEXXIWXKX)/ Pittsburgh, PA WBLI/Long Istand, NY KOFM/Oklahoms City, OK 13FEA (WFEA)/Manchester, NH
WCAO/Balitmore, MD WTIC-FM/Hartford, CT KWEN/Tuisa, OK WFBG/Altoona, PA
F105{WVBF)/Boston, MA KC101 (WKC/l)/New Haven, CT KRAV/Tulsa, OK 14WK (WKWI)/Wheeling, WV
WROR/Bos ton. MA WICC/Bridgeport, CT KEYN-FM/Wichita, KS WCIR/Bockley, WV
WRK0/Boston, MA WPST/Trenton, NJ KZS3 (WIZW)/Peorie, IL WXIL/Parkersburg, WV
msos'on’ MA WAEB/A”OD'OWH, PA WOK/Rockfo’d, i
mmma-merovidonca C s e SSiadoon. Wi > e
JBIOS(WPJB)/Providence, RI WKBO/Harrisburg, PA Z104 (WZEEYMadison, Wi
4 K104 (WCCKJ/Erle, PA WNAM/Appleton-Oshkosh, W/
QI10MWRQX)/Washington, D.C. b SOUTH
WPGC/Washington, D.C. WAQY/Springfisld, MA WIKS/Indlanapolis, IN
s WHMYN/Springfield, MA WANAP/Indlanapolis, IN
CFTR/Toronto, Canada . WMEE/Ft W, IN WHHY/Montgomery, AL
CHUM/Toronto, Canada 14Q (WFTQ)/Worcester, MA ayne, Z102 (WZAT)/Savannah, GA
WKEE/Huntington, WV WGBF/Evansville, IN
CKGM/Montreal, Canada WSGA/Savannah, GA
V100 (WVAF)/Charleston, WV US3 (WNDU-FM)/South Bend, IN
S6SGF (WSGF)/Savannah, GA
WRBR/South Bend, IN
. I e R e == WFOX/Gainesville, GA
e e e —— WOW/Omaha, NE WCGQ/Columbus, GA
SOUTH WNCI/Columbus, OMH WISE/Asheviile A;C
KNUS/Dallas, TX S2XMWXGT)/Columbus, O WELB/Fs g
SOUTH yetteville, NC
KSRR/Houston, TX WOMO/Toledo, ON
WANS-FM/Anderscn, SC
KRBE/Mouston, TX WXEZ/Toledo, OH WXLK/Roanoke, VA
B Daias T KFMK/Houston, TX WIMXIDay tog 0N WROV/Roanoke, VA
SRLHR00% 1. KTSA/San Antonio, TX WHOT/Y oungstown, OH FMS9WBGM)/Tslahassoe, FL
ZSHWZGC)Atlanta, GA KSET-FM/E! Paso, TX WYFM/Youngstown, OM WKXY/Sarasots, FL 3
SHOWQXI-FM)/Atlants, GA KELP/EI Paso, TX KILE/Galveston ’7X
Y7100/WHYIVMiami, FL KINT/E|l Paso, TX KSEL/Lubbock, ’7X
Q105(WRBQ)/Tampa, FL KHFYAustin, TX
KQIZ-FM/A mariillo, TX
WOKF/Tampa, FL KBFM/McAllen-Brownsville, TX :
e e —— KPUR/Amarillo, TX
KWIC/Beaumont TX KVOU/Lafayette, LA
WTIX/New Orleans, LA De
L e ucey e — B97 (WEZB)/New Orleans, LA
WNOE/Naw Orleans, LA
MIDWEST KEEL/Shreveport, LA WEST D e T P = SRRSO
WFMF/Baton Rouge, LA
WLS/Chicago, IL KQ94 (KLPQ)/Little Rock, AR KEZR/San Jose, CA MIDWE
WDRQ/Detroit MI KlADZ/LIrﬂo Rock, AR KMJC/San Diego, CA DWEST
WJDX/Jackson, MS KKXX/Bskersfield, CA
%LW/%&OI& Ml KX(X108 (WKXX)/Birmingham, AL KERN/Bakersfield, CA KQWB-FM/Fargo, ND
W8/Minneapolis, MN wi KKXL/Grand Forks, ND
. 'ERC/Birmingham, AL KYNO-FM/Fresno, CA
KSSSFWKSTP-FM)/Minneapolis, MN WSGA/Birmingham, AL KIOY/Fresno, CA KFYR/Bismarck, ND
KWI(St Louis, MO G100 (WKRG-FMY/Mobile, AL Y$4 (KFYE)/Fresno, CA KE S ouxtholiy SO
KXOK/St. Louis, MO WAA KKXRC/Sioux Falls, SD
Y/Huntsville, AL KIDD/Monterey, CA
KSLQ/St Louls, MO WLCY/Tempa, FL KROY/Sacramento, CA KKLS/Rapid City, SD
NBEQ/Kansas City, MO OX (WMIX)/Miami, FL FM102 (KSFM)/Sacramento, CA WRKXR/Racine, W/
W?/B/Kansas City, MO WAXY/Ft Lauderdale, FL KGGI/Riverside, CA WEAQ/Eau Claire, Wi
W/Clovoland, [0]2] Y103 (WlVY)/JacksonvIIIo, FL KJRB/Spokano, wa WSPY/vaans Polnt wi/
WGCL/Cleveland, OH WAPE/Jacksonville, FL KNBQ/Tacoma, WA WTRU/Muskegon, MI
Q10/WKRQJ/Cincinnati, OH 8J106 (WBJW)/Orlando, FL KTAC/Tacoma, WA KWWL/Waterioo, IA
W2UU/Milwaukee, W! CK101 (WCKS)/Cocoa Beach, FL KSP2Z/Coiorado Springs, CO KDVV/Topekes, KS
WOKY/Mitwaukee, W/ WBBQ/Augusta, GA KYSN/Colorado Springs, CO
FM100 (WMC-FM)/Memphis, TN KXCPX/Salt Lake City, UT
WHBQ/Memphis, TN KRSP/Salt Lake City, UT
e — WLAC/Nashville, TN K96 (KAYKFMY/Provo, UT . e ——ram
— KX106 \WWNKX)/Nashville, TN KGW)/Portiand, OR
%ZLOI/N”'N/”& TN KMJK/Portiand, OR WEST
tanoogs, TN KASH/Eugene, OR
KEARTHIKRTH/Los Angeles, CA WOKI/Knoxville, TN e ;’Vog”' B0
KFi/Los Angeles, CA WRJZ/K noxville, TN KENO/Las Vegas, NV KENI/Anchorage, AK
KRLA/Los Angeles, CA WNOX/Knoxviile, TN
KRUX/Phoenix, AZ KSLY/San Luls Obispo, CA
KIIS-FM/Los Angeles, CA WXIX/Raleigh, NC
KZZP/Phoenix, AZ KCBN/Reno, NV
KXFRRC/San Francisco, CA WA YS/Charlotte, NC
KRQ (KRQQ)/Tucson, AZ KDZA/Pueblo, CO
KSFX/San Francisco, CA WSEZ/Winston-Salem, NC
KHYT/Tucson, AZ KATI/Casper, WY
13X(KGBJ/San Diego, CA WCSC/Charleston, SC
KJR/Seattie, WA KTKT/Tucson, AZ KQDI/Greoat Falls, MT
4 WTMA/Charlaston, SC KZZX/Albuquerque, NM KBOZ/Bozeman, MT
KPLE Sl ¥ WGH/Norfolk, VA KYYA/Billings, MT
KINSRD owvipr; CO WQRN/Norfolk, VA KOOX/Bllings, MT
g N s WRVQ/Richmond, VA KFXD/Boise, ID
KUPD/Foanix A& KJ100 (WK Loulsvilla, KY
WAKY/Loulsville, KY
WVIX/Lexington, KY
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_BY POPULAR HDUEMANHD

“YOU’VE LOST
THAT LOVIN’ FEELING?”

The Highly Requested New Single From
DARYL JOHN

HALL & OATE

From Their

Hot New
Album
““YVOICES”’ .\

| (§-3 D\rec‘\on

Manage N\o\‘°‘a

96KX 22-14 \g Y
WCAO add Ko
F105 add
WROR add 28
WRKO deb 28 WSGA add 35
PRO-FM add WCGQ add
JB105 add 33 WFBR on KBFM add WRJZ add KJRB deb 20 WISE add
94Q add 28 WPST add KLAZ add WSEZ add KCPX add WFLB add
Q105 add WKBO add WJDX add 34 WGH add KRSP add WANS-FM add
KSLQ add K104 37-27 KXX106 add WQRK add KMJK add FM99 add
KBEQ deb 30 WAQY add WSGN add WEFM 30-27 KTKT add KQIZ-FM add
WOKY on 14Q add 34 WAAY add KSTT add WIGY deb 28 KQWB-FM add 37
KEARTH on WKEE add WLCY add 30 WGOW add WHEB add KFYR add
KF1 add KTSA add WAXY on KKXX on WFBG add KELO add 21
KJR deb 25 KSET-FM add KX104 on KIOY add 35 WCIR add KATI add
KYYX add KINT deb 29 920 add KIDD on WHHY add KRLC add

fy
S Rea =
of music
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July/August 1980 ‘
Advance Arbitron Results

Thes ato aOynghied by Artwiran Non subSCnDers 10 ArbAran syndicaled 1ad0 1e7vide May Nol repint

a

Average Quearter Hour Sharen are Monday-Sundey, 8am-midnight, Melro Survey Ares. 12 ¢

A-AOR, B.Aisch, BB.tig Band, BM Hesulitul Music, C-Country, CL-Classical, D-Oisco. JJarz, M- |
Misceltaneous. N -News, O-Oldies. PA Pop/Adult, A-Roch, AL -Religious. S-Spanish, T Tela

San Francisco

Continued from Page 1
KABL-FM slipped 3.0t02.7. KOIT remained at 2.3, and KBAY rose 1.6 to

U

Among contemporary stations, KFRC went 4.4 to 4.0, KYUU edged
up 3.6 10 3.7, KSFX slipped 3.3 to 2.9. KYA was slightly down 1.6 to 1.5,
while KYA-FM remained stable at 1.7. The new AOR leader is KOME, |
which jumped 1.8-2.9. KMEL was stable at 2.6, KSAN went 1.7-2,0, KSJO |
moved 8 to1.3and KLIV climbed .7to1.2. ‘

Other stations showing a one share or above were, in descending |
order: KNEW (C) 2.9 to 3.0, KSFO (PA) 3.2t0 3.0, KIOI (PA) 29t0 2.8, |
KBIL.X (M) 1.8 to 2.3, KDIA (B) 3.1 to 2.3, KIQI (PA) 1.7 to 2.0, KMPX
(BB) 16 to 1.7, KLOK (PA) 1.8 to 1.5, KKHI-FM (CL) .8 to 1.0, and
KEEN (C) remaining at a 1.0 share

Philadelphia |

Continued from Page 1 ‘

5.5 and WDVR 5.0 to 4.5. On the AOR front, WMMR dropped slightly |

from 5.3 to 5.1. WIOQ jumped 3.0 to 4.0, while WYSP went 4.3 to 3.8. |

Other notable shifts included WWDB's Talk format going from 3.7 to l

5.2, WFIL (R) slipping from 4.7 to 3.2, and WUSL (PA) moving from 4.2
to3.3

Other results include: WCAU (N) 4.1 to 3.6, WCAU-FM (B) 238 to

3.3, WPEN (PA) 2.8 to 2.5, WSNI (PA) 3.6 to 2,3, WFLN-FM (CL) 2.0 to

2.2, WDAS (B) 2.4 to 2.1, WIFI (R) 255 to 1.7, and WHAT (B) 1.1 to 1.2.

Detroit

WJR, WMJC Gain; CKLW Falls To 17th

WJR (PA) enjoyed its usual good summer Arbitron report as Tigers
baseball helped the station rise 11.8 to 13.8. WMJC (R) moved into sec-

ond with a 5.5 to 6.2 jump, while WRIF (A) slipped 7.0t06.1. !

CKLW (R) recorded possibly its worst total share ever, falling from
4.6 to 2.8, 17th in the standings. WDRQ (R) slipped 4.6 to 4.3, WNIC-FM

(PA) was stable at 4.4, WOMC (PA) dropped 4.4 to 3.3, and WTWR (O) |

rebounded 2.4 to 3.1.

On the AOR scene, WWWW had the only up book, going 3.4 to 4.2.
WABX slipped 3.7 to 3.3. All of the leading Beautiful Music stations suf-
fered losses: WCZY-FM 5.3 to 4.5, WIR-FM 4.7 to 3.5, and WWJ-FM 3.4
to2.3.

Other stations recording a one share or better follow in descending
order: WWJ (N) 5.0 to 5.5, WCXI (C) 5.1 to 4.3, WJZZ (.J) 2.6 to 3.3,

WLBS (B) 2.1 t0 3.3, WXYZ (N) 2.7 to 3.0, WILB (B) 2.5to 2.7, WGPR |

(B) 2.4 to 2.3, WCHB (B) 1.6 to 1.4, CKLW-FM (C) .8 to 1.1, and WQRS
(CL) 6to1.0.

Boston
WCOZ Makes Big Move

The summer survey in Boston showed the results of recent changes
among the town's AOR stations. WCOZ, operating under new PD John
Sebastian, vaulted to the number three spot in the market (tops among

Deregulation

Continued from Page 1
concerned with saving broadcast-
ers time and manpower in com-
pleting renewal, many questions
were raised at the hearings re-
garding the formulation of these
new standards. Unless these stand
ards are clearly defined when and
if deregulation occurs, radio licen-
sees will have to deal with the fol
lowing questions:

1. How much nonentertainment
programming will be enough to
serve the community, but keep a
station in step with the market-
place as a competitive force?

2. How will a radio station de-
termine the needs of the commun-
ity if ascertainment becomes a
thing of the past?

3. How many commercials will
an operator be able to run without
becoming overcommercialized?

4. How will commercials and
other program information be
logged to save time and money,
but still keep an accurate record
of programming in order to be ac-
countable to the public?

These points were raised during
the FICC'’s two days of discussions.
The Commission is proposing to
look at each station in comparison
to the rest of the marketplace to
determine its performance in the
public interest, rather than use
the old percentage guidelines for
nonentertainment programming.
This idea, however, came in for a
lot of criticism for being a more

subjective manner of determining
if broadcasters are acting in the
public’s interest. Current guide-
lines are minimum standards by
which to operate the industry in a
responsible manner, according to
National Citizens' Committee for
Broadcasting Executive Director
Sam Simon.

What Is A
Responsible Broadcaster?
The areas of change are clearly
defined in the proposed deregula-
tian notice, but the new sets of stand-
ards for what governs responsible
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broadcasting have yet to be draft-
ed. A good deal of debate took place
at the hearings on each of the four
areas of deregulation between the
Commissioners and responsible
representatives who came to give
their comments and suggestions
to help shape these new standards

This exchange will shape the
Commission’s  thinking about
what a responsible broadcaster
should be under the proposed de-
regulation, according to one FCC
staffer. An outline of the key is-
sues of the hearings may be found
in the Washington Report on Page
4

Douglas

‘ Continued from Page 1

mented, “It’s an organizational
l move. What we're trying to do is
| pull the company into a kind of
| format, much like a radio station

would. We need to incorporate
| some bureaucracy into the com-
| pany. I'll keep involved with Su-
perstars, but will be further de-
veloping our other formats: Coun-
try, Top 40, Disco-oriented Top 40,
| and Femme FM, which will be our
' big push for 1981."

He continued, “‘We're going to

t take a lot of the concepts we used
in organizing Superstars and ap-
ply them to the organization itself.
We'll now be doing format meet-
ings annually for all the divisions,
for example. But we're not really
changing what we're doing. We'll
still be just as much on the road
asever.”

KOMA

Continued from Page 1

have our work cut out for us. [ am
looking forward to the challenge.”
KOMA, like WRVR/New York
last week, introduced the new for-
mat in dramatic, unexpected fash-
ion to its listeners. At 2:50pm Fri-
day afternoon, Woodard took the
the air and hosted a 10-minute mon-
tage of past hits and KOMA jin-
gles, describing the station’s begin-
nings as a Tod Storz flagship, and
declaring a change was on the
way. At 3:00 he announced, “If
you're within the sound of my voice,
you're in KOMA Country,” and
John Denver's ‘“Thank God I'm A
Country Boy" followed by Waylon
Jennings's “‘Are You Ready For
The Country” (thus far the two
most popular format kickoff num-
bers) were played by Lindahl.

WRVR

Continued from Page 3

was located outside the coverage area requirements
for a call letter change (35 miles), being 60 miles away
from WRVR's transmitters. Furthermore, Figenshu
noted that the slogan ‘‘The Kicker " had been in
use since 1949, making WKXW's claim to the slogan’s
exclusivity somewhat questionable.

. Figenshu also affirmed that there was a certain
amount of organized listener protest regarding the
station’s conversion from Jazz to Country, but that he
didn’t know to what extent these measures had gone.
“We've had a fair amount of positives — calls and
letters — too," he noted. Listener groups are appar-
ently organizing to try to preserve a commercial Jazz
format in New York; a mobilization of organized lis-
tener protest prevented a changeover by Classical
WNCN to AOR in New York five years ago.

AOR's) by surging from 4.1 in the spring to 7.8 this book. Former AOR
kingpin WBCN slipped from 6.2 to 4.4, while WEEI-FM climbed from 2.9
to03.7.

In the rest of the market, the Pop/Adult leaders drew more closely
together, as WHDH slipped from 11.1 to 9.5, still number one. WBZ de-

“This whole format change issue is before the
Supreme Court,” Figenshu continued. *‘If the Court
rules that we have to go back to Jazz, it’s going to be
a sad day for broadcasters, because in essence what
you'll have is the government dictating what kind of

clined as well, going from 9.3 to 8.2. News station WEEI suffered a sharp
drop from 8.0 to 5.4, while the four leading contemporaries improved
slightly (WVBF 5.3 to 5.6, WXKS-FM 4.4 to 5.0, WROR 4.0 to 4.3, and
WRKO03.6t04.0).

Other stations above a one share: WJIB (BM) 6.4 to 6.2, WITS (T)
3.5t0 3.6, WXKS (PA) 2.8t03.3, WAAF (A) 2.6t0 2.7, WSSH (BM) 1.6 to
2.2, WHUE-FM (BM) 2.4 to 2.0, WCRB-FM (CL) .9 to 1.5, WILD (B) .9
to1.3, WBOS (PA) 9tol.1,and WCGY (R) .7to1.1.

Houston

KIKK-FM Takes Over First,

KMJQ Rebounds

There's a new top station in Houston, as Country KIKK-FM moved
from 8.6 to 9.2 in this report. Meanwhile, previous market leader KRI,Y
(R) slipped from 9.8 to 7.6. KMJQ (B) rebounded and is now runner-
up, going from 5.1 to 8.6. KPRC (N), featuring Astros baseball, went 7.0
to8.1.

Among AOR stations, KLOL remained tops, dropping from 4.9 to
3.7, while KILT-FM tumbled from 4.6 to 2.6. KSRR (R) (formerly
KAUM) went from 4.7 to 3.0, KILT (R) dropped 4.1 to 3.1, and KRBE (R)
moved 5.3 to 4.0. KFMK (R) rose 1.9 to 3.9. In the Beautiful Music con-
test, leader KYND went down 6.7 to 5.3, but remained ahead of KODA's
static 4.2.

Other stations, in descending order, are KTRH (N) 4.3 to 4.6, KQUE
(PA) 2.8 to 4.4, KENR (C) 3.3 to 2.8, KEYH (S) 1.2 to 2.6, KLAT (S)
3.1 to 2.4, KULF (R) 2,940 2.2, KIKK (C) 1.8to 1.9, KNUZ (C) stable at
1.5,KLEF (CL) 19to1.4, and KXYZ (RL) 9to1.1.

format you can run. It’s not a question of Jazz versus
| Country:; it's government versus First Amendment.”

{

C

' Comyn
| (WEA International), and allied companies, with his
general goals being to determine what and where
WCI's Record Group should be in 1985 and 1990 and
how to get there most profitably. Cornyn will also be
responsible for the development of the WCI Record
Group's commercial video activities and will head a
new record-video unit.

The first item on Cornyn’s agenda will be the Nov-
ember introduction of a new anticounterfeiting device,
described as making the identification of unauthorized
[ audio and video product instantaneous. Tony Muxlow
| has been named to oversee the implementation of
| this anticounterfeiting program.

Cornyn, commenting upon his new post, said,
| “After 20 years of being in the marketing-of-records
| business, [ found creating another trade ad stupefying.
l I'was about to retire. Then this chance — to consider

slowly and reasonably what this business can or should
' be — came along.

Continued from Page 3

“I find the prospects, especially those in the creat-
ive areas of music-video and new repertoire, challeng-
ing, confusing and intriguing,” Cornyn continued. “It
is as if my first 20 years in this business had been vo-
cational training. And now it begins for real.”

 Casablanca

ceived the injunction. Figenshu pointed out that WKXW |

Continued from Page 3
was GM of Jubilee Records, and worked as an air
personality at one of the first “‘progressive’” early AOR
stations, KPPC/Les Angeles.

Lambert, a three-year Casablanca veteran, was
National Promotion Director until taking on his new
title of VP/National Pop Promotion. Before joining
Casablanca, he programmed several radio stations,
the last of them WGCL/Cleveland. Lambert also re
ports directly to Bird.

Busby had been Director of R&B Promotion for the
label, having served in that department for several
years in addition to similar positions at Stax, Atlan-
tic, and CBS Records. His new responsibilities as VP/
R&B Promotion will include coordinating all R&B ra-
dio promotion activities.

Letter
Continued from Page 3

“CCC"’ for short. We are a modern Country station
with a good mix of mellow rock such as the Eagles,
Poco, Linda Ronstadt, and Firefall.

The purpose of my letter is not to claim that we
were the first station in the country with this idea for
a format. I'm sure other programmers have experi-
mented with this basic concept to one degree or an-
other with varying forms of success. However, WOWW-
107 is one of the pioneers. With that in mind I thought
it would be interesting for you and your readers to
see how that format has worked for us.

When WOWW-107 signed on the air we had only
25 days before the Arbitron sweep. Twenty-five days
to draw attention to a new set of call letters with a
new and unique format. Now as I look over the re-
suits I'm happy to say that WOWW-107 is tied for
Number | Metro Adults 18-49 with a 14.1 share; No. 2
Adults 25-49; No. 1 in Men 18-43; No. I in Adults 18-54,
Monday-Friday, 6am-12mid; and No. 1 Adults 18-54,
6-10am, 10am-3pm, 3-7pm, Monday- Friday, TSA (6-
county). In the remaining categories. {f not No. I,
we are strong.

We at WOWW-107 believe strongly in this format,
whether it's called *‘Cross-Country/Contemporary”’
or ““Country Oriented Rock. "’

I wish the best of luck to KHJ with their new for-
mat. “CCC" or ‘““COR"’ (s definitely the format of the

oo, Sincerely,

John B. Canterbury
Program Director

WOWW/Pensacola




When You
“WHIP IT?
This Much
It Breaks.

THE BACK PAGE .
BREAKERS.

DEVO

Whip It (WB)
56% of our reporters on it. Moves: Up 81, Same 29, Down 0,
Adds 15, WBEN-FM, Q102, KFRC, KOPA, KWIC, KLAZ, G100,
KIOA, WIKS, WDJX, KYNO-FM, K96, WCIR, WANS-FM,
KDZA.

Produced by Devo in Association with Robert Margouleff

On

|
1
|
|
|

@ yit

SAYER

Today Is A
Great Day |
For Leos...

96KX add WAEB 28-25 WBBQ on KQIZ-FM add|
WCAOadd  QI06on WSKZ add KPUR add
94Q add K104 39-35 WOKI add KKLSadd |
WOKFadd KSET-FMadd WAYS add WRKR add
KBEQ®29-26 WSGN add KNBQ add KWWL add
WHB add 22 WAAY on KMJK add KSLY add
WFBRadd Y103 add KRUXdeb 38 KATIadd
WICC add 29 CK101 40-33 WCGQ on KBOZ on

“MORE
THAN I
CAN SAY”

Produced and Arranged by Alan Tarney

Records |
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EAST

Most Added. Hottest

the song was dropped from the playlist then re-added.

ADDS & HOTS

Jacksons Queen
g:"n::ummor Diang;;:::r: R _e D. Hall & J. Oates Diana Ross
D :’,::“ ;n.:pOntos Ofivia N-JIELO | Music Kay: [DP) indicates the song is gatting play during certain parts of the day and/or night (RA) indicates Supertramp Olivia N-J wi/ELO
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SOUTH
Most Added. Hottest

EAST
PARALLEL ONE

Adds & Hoh informgtion los
The Pargliel One siations con
now be found on the Poraliel
One Ployiist pages 32 & 33

PARALLEL TWO

160/ Worces ter, MA
Bteve York

DONMA  SUMMER
CLIFF RICHARD

BOI SCAGGS 32 )7

WS FRochestsr, NV
Deve Mason

cos

Hotteet

DIANA ROSS 2 )
OLIVIA N J 6 4
PAUL SIMON 10 6
CARLY SIMON 15-10
QUEEN 16 12

WICC/8ridgeport CT
Bob Mihtchatl

Ewal

b8

LEO SAYER

ROLLING STONES
SUPERTRAMP

B %2 S

AC

Hottest

DIANA ROSS -1
OLIVIA W J 12 %
DOOBIE BROS 16-12
BARBRA STREZISAND 19-15
BOZ S5CAGGS 22 18

WKBO/Harrisburg, PA
Jim Buchanen

DIANA ROSS

HALL & OATES
JACKSON BROWNE

ANNE MURRAY

Hottest

DIANA ROSS 1 )

PAUL SIMON 4 2
OLIVIA 8 J 11§
CARLY SIMON 13 6
POINTER SISTERS 14-7

WKEEMuntinton. WV
Qary Milter

DONHA  SUMMER
DIANA ROSS

ALI THOMSON
JACKSON BROWNE
STEVIE WONDER
HALL & OATES
ROGER DALTREY
AC/DC (dp)
Hottest

DIANA ROSS 1
QUEEN 10 S
OLIVIA N=J 19-7
DOOBIE BROS 24 10
LARSEN-FEITEN BAN 22 16

WOLFiSyracuse. NY
Bob Mitchell

LARRY GRAHAM
STEPHANIE MILLS
ROGER OALTREY

ELTON JOHN

GENLSIS

ALLRAN BROTHER
Hotteat

ROBBIE DUPREE 2 1
QUEEN 8 )

CLIPF RICHARD D B
LARSEN FEITEN BAN 24-11}
DIONNE WARWICK 25-1)

WPET Trerton. NJ
Tom Teylor

CLIFF RICHARD
HALL & OATES
ROLLING STONES
Mottest

QUEEN 3 )
OLIVIA N J 10~-6
BOZ SCACGCS 12 9
DEVO 19 11
DIANA ROSS 21-1)

WTRYTroy, NY
BN Cahill

STEVIZ WONDER
SUPERTRAMP

WILLIE WELSON

coe

Hottest

QUEEN 2-1

DIANA ROSS 3 2
CARLY SIMON 9 )
OLIVIA N=J )2 S
EDDIE RABBITT 14 10

WAEB/Allentown, PA
Jott Frank

JACEKSONS

DIANA ROSS
Hotteast

DIAMA ROSS 2 1
DEVO 6 2

QUEEN 10 6

IRENE CARA 12-9
DOOBIE BROS 19-15

Andy Cerey

CLIPF RICHARD

PURE PRATRIE LEAG
DONNA SUMMER

TEDDY PENDERGRASS
Hottest

PAUL SIMON 3 )

BILLY JDEL 4 2

CARLY S1mON 6-)

EDDIE RABBITT 7 6
BARBRA STREISAND 16 12

KC101/New Heven, CT
Curt Hersen

ELO

DIANA RO5S

DONNA SUMNER

AL STEWART

STACY LATTISAW
Hottest

DIANA ROSS 1 1
DLIVIA N J 10-4
PAUL SImMOW 16 8
UARBRA STREISAND 2) 1)
DOOHIE RROS 2% 16

WEBR/Baltmare, MD
Andy S1ulineki

JACKSONS

ALl THOWSON

LEO SAYER

Hottest

AIR SUPPLY )-1
STEPHANIE MILLS 9 4
EDDIE RABBITT 10 §
BOZ SCAGGS 14 7
OLIVIA N-J 18 1)

WBLi/Long islend. NY
Bl Yerry

DONNA SUMMER
ROLLING STONES
PURE PRAIRIE LEAG
STEVIE WONDER
Hottest

DIANA ROSS 2 |
PAUL SIMON 4 2
QUEEN 12-%
OLIVIA N-J 16 1)
DONNA SUMMEBR A -25

WTIC FMIHartord, CT
Rick Donahue

DONNA SUMMER

STEVIE WONDER
SUPERTRANP

Hottest

DIANA ROSS ) 1

QUEEN 10-2

OLIVIA »-J 12 9
DOOB1IE BROS 18-1)
POINTER SISTERS 21-14

Q108 York, PA
Bteve Gallegher

CLIFP RICHARD
e r

JACKSONS

Hottest

DIANA ROSS 1 1
QUEEN 7-3

OLIVIA N-J 8 S
CAALY SIMON 12-9
DOOBIE BROS 22 16

WHFM/Rochester, NY
Marc Cronin

STEVIE WONDER
AC/DC

JACKSONS
JACKSON BROWNE
SUPERTRAMP
ALLMAN BROTHERS
Hottest

PAUL SIMON 2 1
BOB SEGER 3 2
BILLY JOEL 0-4
ELO 10-6

QUEEN 14 7

WFLY/AJbeny, NY
B8ob Mason

DONNA  SUMMER

CLIFF RICHARD
ELTON JOHN

Hottest

PAUL SIMON 1-1
QUEEN & 2

CARLY SIMON 5 3
STEVIE WONDER 28-21
SUPERTRAMP D-24

WOLF/Syracuse. NY
Tony Devis

DONNA SUMMER
ALLMAN BROTHERS
RINGS
X1M CARNES

. Hottest
DIANA ROSS ) 1
QUEEN 6 2
PAUL SIMON 8 3
CARLY SINON 14 5
Lo 15-7

X104/Erte. PA
BIN Shennon

JACKSONS

JImmy HALL
BLACKJACK

DONNA SUWMER
GENESIS

ROXY MUSIC

Hottest

fFLO 2 )

DIAT BAND 4-2
RANDY VANWARMER 9-4
E. DAN SEALS 17 )0
STEPHANIE MILLS 18 12

V100/Charleston, WV
Bob Spence

SUPERTRANP

KANSAS

DONNA SUMMER

(17 ¢

Hottest

QUEEN 2-)

PAUL SIMON 6 )

KENNY LOGGINS D-10
DOOBIE BROS 21-1%
POINTER SISTERS 22-19

WAQVY/Boringtieid. MA
Jim Rising

Jimmy HALL

JOHN COUGAR

HALL & OATES
SUPERTRAMP
Hottest

DIANA ROSS 2-1
QUEEN 12 3

DEVO 16-4

GEORGE BENSON 17-9
DOOBIE BROS 20-1)

PARALLEL THREE

AWK/ Whesling, WV
Rich Colire

STEVIE WONDER
ELTON JOHN

(4714

JACKSDN BROWNE
Hottest

DIANA ROSS 2-1
ROBBIE DUPRLE ) 2
BOB SEGER 1)-6
OLIVIA N-3 17-9
CARLY SIMON 16-1)

WCIRBachiey, WV
Mon Mill

HALL & OATES
DEVO

EWL P

JACKSONS
SUPERTRAMP
DIANA ROSS
Hottest

DIANA ROSS 6-1)
eLo 7 3

QUEEN 10-4
OLIVIA N J 16-9
CARLY SIMON 15 10

WEBF/Atoons, PA
Tony Booth

JACKSON BROWNE
SUPERTRAMP

ROGER DALTREY
CLIFF RICHARD
DIANA ROSS
KANSAS

HALL & OaTeS
Hottest

ROBBIE DUPRZE ) )
DIANA ROSS 6 2
KENNY LOGGINS 8 S
QUEEN 24-1)
STEPHANIE WILLS 25-15

WGUY/Bengor, ME
Jim Randal

CLIFF RICHARD
GENESIS

Hottest:

AIR SUPPLY -}
PAUL SIMON 8 &
OLIVIA N J 12-10
QUEEN 15-11)

RENNY LOGGINS 20 16

WHEBPortamouth, NM

HALL & OATES
CLIFF RICHARD
Hottest

BILLY JOEL 2-)
PAUL SINON ) 2
DIANA ROSS 12 S
OLIVIA N-J 10 6
BOT SCAGGS 18 13

WJBQ/Portland, ME
Mike O'Noil

PURE PRAIRIE LEAG
LIVINGSTON TAYLOR
IRENE CARA

JOHN COUGAR
Hottest

AIR SUPPLY 1-1)
80B SEGER 8-4
OLIVIA N-J 10 7
BILLY JOEL 12-9
CARLY SIMON 14-10

WLBZ/Bangor, ME
Michse! O 'Hara

SUPERTRAMP
WILLIE NELSOM
JACKSONS

AC/DC

Hottest

AIR SUPPLY 1 1
QUEEN 10-4
DIANA ROSS 11-6
CARLY SIMON 13-B
AMBROSIA 15 9

WTBN/Dover, NH
Jim Sebestlan

WILLIE NELSON
STEPHANIE MILLS
RAY GOODMAN ¢ B
CLIPF RICNARD
Hottest

AIR SUPPLY 1-1
ELO 9 5

POINTER SISTERS
OLIVIA N J 131
BARBRA STREISAND 14-11

WIGY/Bath, ME
Willis Mitcheil

12 9

DONNA SUMMER
CLIFF RICHARD
STEVIE WONDER
EDDIE MONEY
JACKSON BROWNE
Hottest:

oueen 1-1

KENNY LOGGINS 8-4
JOURNEY 18-12
GENES1S 25-18
BOZ SCAGGS 30-2%

WLAM/Lewiston, ME
Gory Bruce

SUPERTRAMP

DIANA ROSS

JACKSON BROWNE

JOHN COUGAR

MECO

Hottest

ROBBIE DUPREE 1-)

BOZ SCAGGCS 8 )
LIVINGSTON TAYLOR 1} 6
POINTER SISTERS 19 15
ALI THOMSON 30-19

SOUTH

PARALLEL ONE

Adds & Hots intormation for
the Poraliel One stahons con
now ba found on the Parollel
One Playiist, poges 32 & 33

PARALLEL TWO

92Q/Nashvills, TN
Scooter Devie

KIM CARNES

ROLLING STONEE (dp)
HALL & OATES ({dp)
JACKSONS (dp}

Hottenmt

JOHNNY LEZE 2 )

ROBHIEZ DUPREE 6-)
OLIVIA N-J 16-11

PAUL BIMON 18 )2
BARBRA STREISAND 27-186

LINDA CLIPPORD
GENESIS

JACKSONS

JACKSON BROWNE ‘
Hottasmt

OLIVIA N ) 2-1
QUEEN 24-5

ELO 11 6

PAUL SIMON 14 7
JOHNNY LEE 21 10

KEELBhroveport LA
Marty Johnson

DONNA SUMMER
CLIFF RICHARD
GENESIS

CARS

ALLMAN BROTHERS
Hottest

DIANA ROSS 1 1
QUEEN 5 )

KENNY LOGGINS 9-%
ELO i2-8

BARBRA STREISAND 19 10

KT8A/Ben Antonio, TX
Mike Scott

ROBBIE DUPREE

AMY HOLLAND

HALL & OATES

KINGS

B0Z SCAGGS

JOHN COUGAR

Hottest

DIANA ROSS 1-1
LARRY GRAHAN 9 6
EODIE RABBITT 11-9
BARBRA STREISAND 6 1)
GEORGE BENSON 18-)3

KOO(108/Birmingham. AL
Larry O Doy

ROLLING STONES
AC/DC

HALL & OATES
DONNA SUMMER
JACKBONS

Hottest

PAUL SINON 3-1
BOZ SCAGGS 8 2
AMY HOLLAND 19-12
DOOBIE BROS 2)-1)
WILLIE NELSON 26-18

WAKY!Louisville, KY
Linda Engiking

JACKSON BROWNE
FIREPALL
Hottest:

AIR SUPPLY -]
ZLO S 4

BOB SEGER 7-5
CARLY SIMON 8 6
OLIVIA N-J 12 10

WAPE/ Jacksonville. FL
Paul Bebastien

STEPHANIE MILLS
CLIFF RICHARD
JACKSONS

WILLIE NELSON
Hottest

DIANA ROSS 1-1
PAUL SIMON 7 4
BOB SEGER 8 &
OLIVIA w-J 13-10
QUEEN 18-15

WAKXY/Ft. Leuderdate, FL
Kenny Lee

DIANA ROSS

ANY HOLLAND

CLIP? RICHARD

ALI THOMSON

Hottest

DIANA ROSS 1 |

JOHNNY LEE 3 2

OLIVIA N-J 13-10
QUEEN 21-12

BARBRA STREISAND 24 18

WAYS/Chartotis. NC
Roy Rosen

CLIPP RICHARD
JACKSONS

LEO SAYER

WAYLON JENNINGS
EWLE

Hottent

OLIVIA N J S-)
QUEEN 10-$

BOZ SCAGCS 21-12
BARBRA STREISAND 18-14
DIANA ROSS 30-24

‘WBBQ/Auguets, GA

Bruce Stevens

ROLLING STONES
JACKSONS
KANSAS

DONNA SUMMER
SUL1 QUATRO
BLACKIACK
Hotteet:

DIANA ROSS ) 1
PAUL SIMON 7-2
BOZ S5CAGGS 10-6
POINTER SISTERS 11 7
OLIVIA N-J 14-8

WEMFBaton Rouge. LA
Randy Rice

NANSAS

el

DIONNE WARWICK
BUPERTRAMP
Hottest

QUEEN 1 )

DIANA ROSE 3 2
KENNY LOGGINS $-3
OLIVIA N J 9-4
PAUL SIMON 13-8

WGH/Nortolh. VA
Bob Caneda

DANDY & DOLITTLE
HALL & OATES
KIM CARNES

BOB WELCH {dp)

STACY LATTISAW (dp)
Hottest

DIANA ROSS 1-1
OLIVIA N-J 6-3

BOR SEGER 12-6
BARBRA STREISAND 17-8
CARLY SIMON 11-9

WHBQ/Memphis, TN
Jod Duvell

STEVIE WONDER
JACKSONB

Hottest

AIR BUPPLY 1-1
QUEEN 8 2

OLIVIA N-J 15-10
DIONNE WARWICK 22 16
NATALIZ COLE 21-18

WJDWJackson. M8
Cindy Crawtord

STEVIE WONDEZR
SHO NUPF

DONNA GUMMER
0'JAYS

CLIFF RICHARD
HALL & OATES
Hottest:

DIANA ROSS 3 )
POINTER SISTERS 2 2
ROBBIE DUPREE £-4
CARLY SIMON 12-6
QUEEZN 208-19

WKIX/Raleigh. NC
Aon McKay

LARSEH-FEITEN BAN
IRENE CARA

DONNA SUMMER
JACKSONS

EWL P

ANNE MURRAY
WAYLON JENNINGS
Hottest :

QUEEN 17-)

PAUL SIMON 10 7
OLIVIA N J 15 8
0 JAYS 14 9
KENKRY LOGGINS D)7

WLAC/Nsshville, TN
Pat Clanciabetia

AC/DC (dp)
SUPERTRANP
KANSAS

ROLLING STONES
JACKSONS

KIN CARNES
VAPORS (dp)
Hottest:

DIANA ROSS 1-1
807 SCAGGS 7-5
PAUL SIMON 10 7
OLIVIA N-J 15 1}
DOOBIE BROS 23-16

WRJZ/KnoxviRe, TN
Fred Story

cos

ANNE MURRAY

HALL & OATES
Hottest

DIANA ROSS 1 1
QUEEN 12-3

POINTER SISTERS B-5
ROLLING STONES 5-9
DOOBIE BROS 14-11

WEBGN/Birmingham, AL
Wait Brown

KENNY ROGERS

DIANA ROSS

LEO SAYER

HALL & OATES

ALLMAN BROTHERS
Hotteat:

DIANA ROSS 2-)

PAUL SINON 6 2
POINTER SISTERS 10-6
KENNY LOGGINS 12-9
LARSEN-FEITEN BAN 17-12

WTIX/New Orissns, LA
Gary Franklin

AC/DC

JACKSONS

CLIFP RICHARD
ALLMAN BROTHERS
PURE PRAIRIE LEAG
SPLIT ENZ
Hottest)

QUEEN 2-1

OLIVIA ™ J 11-4
EDDIE RABBITT 16-12
DIANA ROSS 32-24
CARS 38 28

Y10¥ Jacksonviile, FL
Maja Pt

COMMODORES

STEVIE WONDER

KIN CARNES

CHICAGO

LEO SAYER

Hottecaet

DIANA ROSS 1-1
POINTER SI5TERS 1d-1)
QUEEN 16 12

BARBRA STREISAND 29-24
DIANA ROSS 35-3)

WRVQ/Richmond. VA
Bilt Yhomes

SUPERTRAMP

DONNA SUMMER

CLIFF RICKARD

Hottest:

DIANA ROSS 1-1

coe 73

AL STEWART 14-8

DEVO 20-14
LARSEN-FEZITEN BAN 2] 16

KELP/E! Poec, T
Stan Mein

DONNA SUMMER

AL STEWART
LARSEN-PEITEN BAN
Hottest

DIANA ROSS )~}

LARRY GRAHAW 7-3
Queen 11 6

KENNY LOGGINS 17-10
POINTER GISTERS 23-1)

FM100/Memphia. TN
Mark Wikisme

CLIPF RICHARD
JACKSONS

Hottest

QUEEZN 3-1)

KENNY LOGGINS 8-5
OLIVIA k-3 1)-8
O°JAYS 15 9

CDR 14-10

WNODX/Knoxvitle, TN
Bcott Majors

JACKSONS

K1 CARNES

STACY LATTISAW
KANSAS

Hottest:

QUEEN 2-1

POINTER SISTERS 4-2
LARRY GRAHAM 10-4
CARLY BIMON 12 8
BARBRA STREZIBAND 15-9

WEKZ/Chatanocogs. TN
David Carvoll

JOHN COUGAR
STEPHANIEZ MILLS
KIWN CARNES

LEO BAYER
JACKSON BROWNE
DONNA SUMMER
Hottest |

DIANA ROSS 1-1
OLIVIA N-J }5-5
DOOBIE BROS 19-8
DEVO 23-11
WILLIZ NELSON 26 18

KINT/El Paso, TX
Jim Zippo

JACKBONS

CLIFF RICHARD
AMY HOLLAND
SUPERTRANP

PURE PRAIRIE LEAG
HALL & OATES
IRENE CARA

ROGER DALTREY
STACY LATTISAW
KIM CARNES

CARS
L1PPS,
Hotteat
oueen 15-1

BARBRA STREISAND 13 4
OLIVIA N-J 19-8
KENNY LOGGINS 16-9
807 SCAGGS 21-11

WERC/BIrmingham. AL
Merk Thompeon

CHRIS CROSS
JACKSONS

HALL & OATES

ANNE MURRAY
Hottest:

DIANA ROSS 1-1
KENNY LOGGINS 2-2
QUEEN 3-3

CDB 14-10

DIONNE WARWICK 19 12

INC.

WLCY/Tampa FL
Mike Weber

EDDIE RABBITT
HALL ¢ OATES

AL THOMSON
Hotteat

GEORGE BENSON 4-]
CARLY SIMON 7-5
JOHNNY LEE 14-6
B0O1 SCAGGS 10-8
EDDIE RABBITT A 23

KX104/Nashville TN
Beau Richards

AMY HOLLAND

JACKSONS

KIM CARNES

JACKSON BROWNE
Hottest

QUEEN -1

PAUL SIMON }-2
POINTER SISTERS 18 9
DOOBIE BROS 17-10
BARBRA STREISAND 19-12

KJT100/Loutsviile, KY
Bobby Hatfleid

STEPHANIE MILLS
ALLMAN BROTHERS

TOUCH 3-1
BENNY MARDONES 7-)
EODIE RAPBITT 10-6
QUEEN 13 9
CD8 14-10

KHFl/Austn TX
|Ed Volkman

SUPEZRTRAMP
CLIFF RICHARD
DONNA SUMMER
GENESIS
ROLLING STONES
Hottesat:

DIANA ROSS 1-)
€L0 10-7
OLIVIA N-J 13-9
QUEEN 17-1)
KENWY LOGGINS 16 12

KBFM/McAlien-Browneville, TX |
Steve Owern
SUPERTRAMP
AC/DC

MALL ¢ OATES
STEVIE WONOER
Hottcet

CARLY SIMON 9.1
BOB SEGER 11-)
ELO 12 6
OLIVIA N-J 16-9
QUEEN 19-16

28)UMismi, FL
Bruce Keily

JACKSONS

Ewsr

JACKSON BROWNE
AC/DC

GENESIE

Hottest

DIANA ROSB 1-|
DEVD 6 2

EDDIE RABBITT 14 8
QuEEN 17-1)
DLIVIA N J 20-16

WQRK/Nortolk. VA
Don Devie

CHRIS CROS3
KANSAS

STACY LATTISAW
JInmy HALL
SUPERTRAMY
HALL & OATES
HotRe
GEORGE BENSON 1-1
BOZ SCAGGS 7-4

PAUL SINON B-6

EDDIEZ RABBITT 15 10
STEPHANIEZ MILLE 16-11

KFMIUHouston. T
Jorry Baols

JACKSONS
WILLIE NELSON
Hottest

DIANA ROSS 1-1
LARRY GRAHAM 3 2
OLIVIA N J 8
POINTER SISTERS 12-9
QUEEN 15 10

XBAR/Houston
Rick Lambert

ANNE MURRAY

CLIFF RICHARD

POCO

ALLMAN BROTHERS
Hottest

AIR SUPPLY 1-)
AMBROSIA 3 2

KENNY LOGGINS 12 7
GEORGE BENSON 19 13
POINTER SISTERS 10-14

XWIC/Bssumont, TX
Mike Patrick

pevo

STEVIE WONDER
SUPERTRAMP
ROGER DALTREY
CARS

Hottest

CARLY SINON 1-]
DIANA ROSS 3 2
OLIVIA N-J 10-7
BARBRA STREISAND 22-18
QUEEN 24-19

KQS4/Uitde Rock. AR
Ray Lincoin

AC/DC

JOHN COUGAR
GENESIS
NIELSON/PEARSDN
707

CHICAGO

Hotteat

KENNY LOGGINS 2-1

QUEEN 6 4

BOZ SCAGGS 10 8

PAUL SIMON 12-11
LARSEN-PEITEN BAN 14-12

G100/Mobile. AL
Scott O Brien

DONNA SUMMER
JACKSON BROWNE
CARS

SUPERTRAMP

DEVO

Hottest

PAUL SIMON 3 1
QUEEN 93

ELO 8 4

BOB SEGER 14-10
BARBRA STREISAND 20-16

WAAY Huntsville, AL
Jim Kendricks

EWLF

HALL & OATES
KANSAS

CHRIS CROSS
AC/oC

Hottest:

QUEEN 1-1)

BOZ SCAGGS 13-6
CARLY SIMON 15-11
DEVO 24 14
STEPHANIE MILLS 27-19

CK101/Cocos Beach, FL
Steve Ocean

JACKSONS

ANMY HOLLAND
WILLIE MNELSON
GEORGE BENSON
CHRIS CROSS
oC!

802 SCAGGS 12-9
JOURNEY 19-14

WBEZ/Winston-Selem NC
Pete Berry

HALL & OATES

KIM CARNES

DONNA SUMMER
JACKSONS

Hottest

QUEEN 2-1

coB 8-2

8ILLY JOEL 14 10
DEVD 15-11

ALLMAN BROTHERS 13-12

WTMA/Charieston, SC
David Loyd

JACKSONS

PURE PRAIRIE LEAG
STEPHANIE MILLS
Hottest

DIANA ROSS 4-)

ELO 8 5

GEORGE BENSON 11 6
KENNY LOGGINE 14-9
QUEEN 10 14

XLAZ/Urde Rock. AR WHHY/Montgomery, AL

Dave Teylor Rich Thomnas
CLIPF RICHARD BTACY LATTISAW
DEVO HALL & OATEE
HALL & OATLS ARS

CARS Hottest
JACKBON BROWNE Queen 3-1)
JACKBONS PAUL BIMON 4-2
Hottest DIANA ROSS 7.4
DIANA ROBS 2-1 OLIVIA N=J 9-6
LARBEN-FLITEN BAN -2 802 BCAGGS 10-

PAUL SIMON 6 3
eLO 1%-%
OLIVIA N-J 18-9
KNUB/Daellas, TX
Bob Mclain

WISE/Ashevilie, NC
John Stevens
JACKSONS

HALL & OATES
STEVIZ wONDER

DON WILLIAMS Jimmy WALL
BTEPHANTE MILLS JOHN COUGAR
AMY HOLLAND Hottest

DIANA ROBB 7-)
RENNY LOGGINS 10-4
POINTER SISTERS 12-7
DEVO 20-16

DONNA SUMMER D-25

FMESTelohassoe. FL
Michsel O ' Maliey

JACKGONS
JACKEON B8ROWNE

ROGER DALTREY

BTACY LATTISAW
Hottest

AlR SUPPLY 6-1

PAUL SIMON 6-2

ROBBIE DUPREE 11-4
BARBRA STREISAND 27 10
DOOBIE BROS 21-14

KSET-FM/EI Paso, TX

JetBe HALL & OATES

DIANA ROSS KANSAS

STEVIE WONDER KIM CARNES

EWLF ALl THOMSON

LEO SAYER Hottest:

HALL & OATES QUEEN B ]

Hottest CoB 6 2

AIR SUPPLY 3-) DIANA ROSS 13-5
Queen 6 2 WILLIE WELSON 26-19

BARBRA STREIBAND 70-2)
WKXY/Sarssota, FL

802 SCAGGS 10-5
BROTHERS JOHNSON 14-8
CHANGE })-9

Vony Willlams
897/New Orteans, LA Ut R T AP
Den Vallie STEVIS WOMDER

KANSAS
JACKSONS
Hottest; ROLLING STONES

JACKSON BROWNE
Hottest

QuEEN 1-)

PAUL SIMON 6-2
OLIVIA N-J 12 4

DIANA ROSS 1-1
OLIVIA N-J 10-4
STACY LATTISAwW 12 9
KENNY LOGGINS 1)-10
CARS 19 13 N

20 10 6
WOKI/Knoxvilis, TN BO21ECAGCSIUIND
Gary Adhins XPUR/Amarilio, TX

Randy Sherwin

STEPHANIE MILLS
IRENE CARA (dp)
CLIPF RICHARD

STEVIE WONDER
STACY LATTISAW

STACY LATTISAW (dp) LEO SAYER

LEO SAYEZR Hottest :

JACKSON BROMNE (dp) DIANA ROSS 4-1)
Hottest: QUEZEN 11-7

DIANA ROSS 1-) CARLY SIMON 14-9
QUEEN 9 ¢ DOOBIE BROS 17-10
OLIVIA N-J 12-8 BARBRA STREISAND 23-12
DEVO 22 15

WANS FM/Anderson 8C
Jim Evene

ROLLING STONES

VINCE VANCE &
WCSC/Charieston. 5C

0-2%

Chris Baliey STEVIE WOMDER

STEPHANIE MILLS
JACKSONS HALL & OATES
MECO DEVO

ANNE MURRAY

SAMMY JOHWNS

JACKSON BROWNE
Hottest:

DIANA ROSS 2-1

PAUL SIMON 4-2

KENNY LOGGINS 12 9
QUEEN 16-12
STEPHANIE MILLS 19-14

JACKSON BROWNE
Jinmy NALL {dp)
Hottest

QUEEN 1-)

OLIVIA W 3 12-4
POINTER SISTERS 15-7
ELO 14 10

DOOBIE BROS 17-11

WBQaA/Sevennsh QA

WVLK/Laxington. KY Brady McGrew
Deve Murray JACKSONS
STACY LATTISAW i
e AL STEWART
SUPERTRAMP
HALL & OATES
JACKSONS Hottest
STEVIE WONDER v
(179 4 QUEEN -1
KANSAS POINTER SISTERS 5-2
CARS OLIVIA N-) 10-7
DIANA ROSS 30-24
Hottest T amaaas
DIANA ROSS 1-1
QUEEN 7 2

OLIVIA N-J 4 4 96SGF/Savanneh, GA

NATALIE COLE 15 9 Craig Stevens

Coeizaly ALLMAN BROTHERS
EWLF

PARALLEL THREE KANSAG

Y. e e STEVIE WONDER
Hotteat

KILE/Getveston. TX
Scott Teytor

CLIFF RICHARD
AMY HOLLAND
SUPERTRAMP

STACY LATTISAW
JOHN COUGAR
Hottest

AIR SUPPLY 1 )
ROBBIE DUPREE 6 )
BOI SCAGGS 13-6

DIANA ROSS } 1
ROBBIE DUPREE )-2
QUEEN 12-4

DLIVIA N-J 18 10
DOOBIE BROS 22-13

Z10USevannah. GA
Brady McGraw

ROLLING STONES
WILLIE NELSON

Ewer
T e S

ALLMAN BROTHERS (dp)
KBELLubbock