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!~'" .Yo~~~o'koge Almo~t, .-P-e~f~tt? 
~ sv:tt' ' I,W " '.~\ ... 

t .. ,J w re SIOlI1Jmt in wahr ~'l'cr your lu.-aJ, just stcp' rr..:pa1'l..-d \\Itll his OWl! pl\.J"\,f, n' )' new CUM"m, ~ fnurJ 
J'tl'~ I:p onto .1 ~" hlo..:k v" tluIJrn:J;rlp )'flU \'CT)' mu~h themsdws wantn.\!' t il cat at least ·, : of them. 
I f~ /~.1 r ra(kag..: ia ;!Imr;,.~l:!:~t ~t q\litc ;u good as )'uur ShpPrc~J. s.:emg- tho mouth'waterhig l\·ad},·tn : !TW OltMt. 
,,1..A.pct lwr's. )OU rr"hll'ol)' ar! , tOli~salts t vtry day in Self. : 5hl~\\,~ m full , _d ::,:. IlIl the cartons, bcg,\Il rl.\lj lll1li! 1l1('lK 

S.:k::. '.tIl1'\'5. ~~ )11\ -~ '\IJ' ~I thrun.,:: ', • I.' .. . .. . 

In' the~: 5,..rcS \\hert! 7(l t;; of ail f~ is sold troll)' )'our j\ mal' 11oI\'e (;~t"'rl!~ the atty.: wllh ft tnt •• II)' Ultfl r."Tll 

paeka~l' mlt~t com['II,'tc, Ill;t unly with bthcr Ma,'aroni p .. (k I IIf mr~ J III mmd. --
:eels. bill. with 111(111), orlltr r .. rittiu of foods. "1'1t : l' ,' W 1';" ~: ag ... s braadcn~d th..: ·narkt.'t (or thi! r~tk foc,j 

r rv !.J; t. aPt. madl~ hi:, : ..•• : :,g .... ' ~ p.'" >"ful nc\,;' ~~~ I in 
Ap\'h ,~a rnl1i p,lCkage that 'will causc a shopper III sck .. c a Impuls.: Baying. , 
M!IICMtmi Product in prcfer.:ncc to some other pouiblc fo.xl. 

l
b ' k . d l~~auh. His &,11" neonl)' dUllhle,!. '" 

\\,1 roa~ .•. ~ )'our mar ct til a~ amazing .:grcc, , bn't it time to stucly )'our M,lcar.' ni p.'\.: ~abee fOr*ir cl1m' 
H ~ .' Cl: I T! 'J he Jone?" petitivo: 5.'\le5 impact on shoppers in Sd!·Scrvice SIU~5? To 

JJ: ' ..:.,i~"led I,i, p:lckagc ;" ld hy illuHr:J.ting on the Front M;lcaroni Products, h: ... oming First Choic..: of a laT'\:~r num' 
p, ds tlf 1\;, p ;,,,;1::' /o:\'" a variet}' of ~~mpting dishf!l, each lx-r of potential customcrs? -

"'f' r. ~·. ,dy' did this for a well·known food p.l~kct: ' We" sce if ),our package can he used In hrl'aden )'I)ur tn~l'k.:t fOl 
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Witl you ..:ut (lut Ihu 
Pictorial and rim it 
on your prescnt Mac~· 
rani packa~c? 1)0,:$11 1 

it whet )'our ar~lil~~ 
It will have Ih~ ~mc 
effect on many v .. om~n 
,hoppers in ScIf·Si,'f'·· 
ice stnres. 

We \lliU he harry to CII",Ul~f!With )'uu un yuur rackaJ;:inJ: rruhlcn", Then i. a ~u~li ! ' ! IUii' ill~: 
rcrrucnlalh'c nu, ),UII, He hal mU1 hclrful facu ami fiRuru al hi. finGcrtlr', ,' ~a 
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Oon'I lake ' needle;. chance. with the reputat; .. ,. . . ", ~ 

have buill over Ihe 'years for your Quality MorOl<mi 

producls. 
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You can be .ure of protec!bil y,~u .. p,iceless ·r. ,u",ion 
.~ . , , _ 

by depending upon Ihe alw<lY. uniform color and qual. 

Ity of Amber's Dur'Jm Hc.rd Wh~"1 Blend. 
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:rHE WINTER ME 
BRlNGING compelitors together 10 

. discuu mutual problem. i. one of 
lhe JICIst imporlant functions of a trade 
usodation. 

&me one hundred lorly macaroni. 
noo4le manufaclurer. and aIlle. ':lei III 
conrention at ibe f1omlngo HOlel, MI. 
&Ii» lleach, f1!1rida, January 17, 18. 
19 and 20, to lake a look at business 
In 1955. • 

Bu!lneu aeulona began with a Iiale. 
~t 01 gencral prInciples in the excel. 
len: film "JI'. '£'VCrybody's DUllness". 
Made al a cost of '250,000 ~y the 
OwnIwr of Commerce 01 the United 
Sb!es and the DuPont Company, thc 
&1m dramaLlcaUy showed the lound •• 
lioas 01 our economic; political and 
penonal IreedoDlJ. ' 
iRaJpb Lakamp, Dh'ector 01 the Cereal 

Ditision and Auiatant to the Director 
of the Krogn 'Food Foundation, , Iold 

• how !he "'Ird larpt "",III00d eII.lrl. 
butor in the country controls the guailly la.o" .. a )"'111'111110 ' of ,r.. Willi., Mutlllg. 
of merchandiae lhey handle and m~ • 

IUra ~nsumcr attitudes throush re- ( Du~um ShOl! ',1. l.pu~tluli • • lIlc 1111!:I , !tr I;.h Comll.III )·, l nfl L. H. CI~h ~I ~l 
arcli: . 11111101101 Gnlln ',iLo1" III CIUI ago, /11 •• 1 ttll ' Wlnn.Lo\'ell r.roccry COIUIII~n~': ::.:d . 

{ 

In·. ~ ~Seuion Cor Supplien''. a , cooperalioll ,, ' I;, ioi lc!. grll ll l' ~ as lite "t"/lI ... 01 cOIl\'ersatioll \\I ~ nl. ~'II ! ; ,.~ !ne 
6lm f~ Ibe [88 Solids Council showed Norlh Dakota AgrichltLl rl l1 Croll,'}:e, tliC corridors on Ihclle 1I ~ I!lC follilJE'd .... 
how eg ao!ida are monufaclured and nust Pre\'{,lIlitt.' As.~oc iu l ih ll. til" NOllh. A new inllo\'athll in ,Ii scuh >m 'cch . 
how tlitJ are making a conlributlon 8e weat Crop Iniprmeanctll .hhO,.jllllult, nirllll'll Willi IIt'mu,), tral"'1. GI "UI'!; tlr 
a Itandfrdizcd Ingredient in the manu· and the Grcalcr North O.tl:otn ASlIocia. sill: galhered urollluj tuLlc.!! 10 tJist u :. .~ 
I!ctu"t., baking mixea, cOllfectlonery, tion. He and Maurice lIynn 1I1I\'c Ira. macrironi mallagclRt:1I1 mallen. Wld1t: 

, I~ ~rqaa and noodles. , veiled to Wuahlngtoll und el ~l:wll rre duro mau)' diverlle 0llil1iun'J ',,' l're CXprt~,~:t.J. 
nlll Wach, egg brokcr from lPhlla· ing Ihe yellr to tell the macarol li indus. Ihe quality or tie l' l otlll >'l und J!lo!uI ~ r 

, deIJlhl~ and Charlie Wilbur 01 the Ar· try .Iory nnd 01 their inlerC!1 in ,lmuII I. I'rmribtj ' lI lul cffr. ll ~ WI" " nmoltl: tli," 
!'lour ~pany. in Chicago, took" a look Phillip Talbott or the U. S. Uepo fl. II Llmln an! j,jl·U ~. Cll ~ t I ', ' .!rol alll l ,,01 ' 

~~.lhe~ltal ban and recommended ment of Agriculture commeltted on It'i;'.) dep.~)' · i " ,ua'lUfr,llllring ,, ':1e It').:~T'led 
IQ Ilhe .. liIne to buy e~gs lor 1955 w~ 1,lallve de\'elopmenlA, Huben lleernw,. ,.' us luClily 1I.II.orlanl faci, 'r ~ . 1),'I ,ul ,; uf 
:m1wecn.,IIOW and April. Some of thCIr on research aclivitiea, ami Don n.:~ Ihe di &Cils!liom on "lIriOU- 'IU(· .• !iPIIl. :,rl: 

menll.~ reported on Ilage 38. cher on how the Rust Prcvrlltion :\ .'ill. f~unll 011 Ilogc Hi. 
noLeeu' n Merry of . General Mills an· elation is coordinaling inlernulional ~f. c.;- Ted Sils rCllorlcl1 011 the 1 1:~hlj 3hl ii 
• ted the offenng of a new blend 10m in Ihe fifth. against rll:'1. t 'or 1951 Imillieil), plaL'etnclltl' 'I .. r Ihe 

With gum glulen Incorporaled al the Q . J I Natiolllil Mucuroni hlflillltc, '.i ll!ul oul, 
filiI!. Capital f10ur Mills makea a .iml. A Ieller was pfcpa;ed at lie COIU'CII' lined 1955 promolioll!!. (\ I:ollll tn~atioll 
Iar announ~nt on (lOge 42 in thla lio~ and ~nIIQ!Ii :c el~hl tiCllatOri li plI~' of III. rCJlort 0IIJlcor>' 011 ,;ogCll 18.19. 
laaue. Sam-Carrier 01 the Huron Mill. IOrlnB 11111 S·}.IS. \'I'lnch ,heet allulled On the I(wi" litlc, l'uLtl lIil!l l\{,IIt1 of 

Compan, had mll.n~ queations on wheut acreage to the I'lantll1g of durulII . Ihe Culelli Food "rudn,,;; exlC!1I1cll 
direcled to him while tit the Authorities at Ihc Food uud Ilr~lg greetinSlI till behaU ur the Cumuliull 

·"'''''';on. Admillialrtllion wcre callc..i bl' long .It ~ · lIlalllllaclllrt'rll 10 Ihe l'oll\'cnlioIlCer:ol 01 

lancc (0 sec ",·hul COLtld be t (1l1e acutll a cocktail parly I're(cdil1~ Ihe I1j' ~I>!t lli 
l1gh~ening up Ol~ importcd .Ulucor~lIi. tratlilional S"aghelli Buffel. The ItO!;' 
r,arhcultlrly lII~uRltllry Il10dllctl ~onll~.lg lIolli (Juffel wall u IImollh lI Ut I "~ II. ullrUlI. 
nlo the Amerlt':m murkcl. ,A wire \\ us. iug aimosl two IlIIndrctl Pl'. pll'. 

lenl to Secretary Oveta Cull' Ilobhy. '. , The UcFrancilici .\ b dlir,c r:orpt)ru. 
01 the Deparll1l.cu~ o.r Health, WeUuw lion, wilh Mr. pnd l\1r.s. ~ilt 1l'lIItllll Jli 
tlnd Education )l0III"ng out tile proh. and Hill Curwpa lIel ill ;! iI ~ 11U\'iguturli. 
le~ . '.0 her. Her re!!I'OIII,e was tI~1l1 look Ihe grtlllP 011 .• 1' illll'rl~slill,l! I" tnt 
faCIlities 01 Ihe Footl aIHI Drug Admin' IrlJl WCllncstlu), ulterlllJlll' UII 111 111'11\ IU' 
Iitralioll wcre nol udeqllate 10 insp''C! 110. , . 
0.11 Ilomr.slie lind import~d mocarOJII tUllil Whill~)' of tllc J)ubcci.1l1t.111 
p,roducll, but t)lI.')' wo~ltl like II!!! ASlI fJ ' CompulI)' II n'scull'l! tw" lurel }' !'tuh:" 
~Iallon 10 conlln.lle their efforls III ~~I~I . 111111 a sci of jl' ~'ch)' matltl ,. j,lt I>.,III"'~ 
Ing Ihem fJuC!llOlloble produci. \'11111 h lUun'l rlU'lullil' III (eoli. 1.11 11 \ . II" 1' -:,. , 
Ihey will rigorou~l)' lollow up. \"i zl:lI. 1'111' ;':IIIiI .:ct .. ,,<IS t:li u!o~ .. I I,: 

Packaging fIIcn:lnuldillillg 01111 the 'rL'~ldelll h'li:r bl:n!lu prest'utill , ~c' " 
n\.'ed lor in~rell :i{'i l su le!! efTorl!l wcre relor), .:lIlerilu!i M. J. 1>0111111 •• •• • " 

dillCuued by , tiuch ~I'caken as ':IIU ;~ h 'i Iklll.;; ~Iid.., .' , 
Whitley 01 the Uobt'Ckmun ~n'I ·~II)'. A .1t ~ t lJ! '; .If Ctlm:elltu.'~1 UI:gl:I.laut" 
Charles n 'raoHi of the 1I0 .. otl1 I.llho· 111:.1)' be ruul1ll UII 1111!:C!! .i:2 "lid 33. 

" 
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GIVE THE [lOY WHAT SHE WANTS 

k 
, '. .. , '<' ~ , ~ . 

,.. :(. lo~ ,yi Elc.rpts fro". 'M 're ..... " ••• , 
"', r._:;'1Wt ... ,f. j,' •• rp. c. Lo'o,.p, r •• lro,.r '.04 ' •• nd.fI •• 
" r I,,, I > ., ,to ""''''A WI.ler "'"H., 

~.~ . . - ..... 'o\ .... \. .. ~:!~ 

selalln deuerls, puddings. delicatessen 
IIcIT' I. elc. The Laboratories Division 
I, di"ifled inlo three dilllinct aections 
namely, the (1) Canned Food.. (2) 
CelTal Product. and (3) General Lnb· 
oratories. Each of these aectionl i. re­

I .. pon.ihle (or maintaining quality con· 
lroJ on '. ,speclfic group of Items. 

Generally. each .of the group. fune. 
lions in the .am~ rtl,IInner. FiNt, stand· 
ard. (or each r.roduct are developed by 
uling aU avai able mean. (0 dttermine 
lhe qualil)'levet. dctired,' then hywork. 
Ing with Ihe Kroger ·A1allufachiring 
Depllrlmenl . Gnd lhe outalde aourtes of 
,uprlr. to ILChlc\'c .the ' desir1!d l leveJa 
and ut checking each 101 produced 
10 be .ure the Ipecificationl are being 
mel and maintained unifonnly. 

The sta"dardl of quality lor each 
product is determined by , committee 
c"nsil'ing of a member of the Kroger 

S0'-lE thirty yearl ago, the Kroger M('J~hllndi!li.n,~ .Department, the Manu· 
Company realh:ed that if tOJI quality i ruc~urll1H Dl\lIlOn and th~ Food Foun· 

,lroducll were to be offered (or lale l dillion , ,!til are &eated With equal reo 
under Ihe Kroger label, lOme method { "p~nll!'lhty and In performing the Co!l1' 
must be de\'e1oped to find QuI what unttee.. runction of d~finlng quahty 
the homemaker wallted. Then, alter d.:. lind Itandar~1 of mealufln~ same, mUlt 
terminlng this desired qlwlih- h~\'eI,... lIf'ree u!lammously. 1f thll cannot be 
methud musl bc de...el l'>jted In l;c • ertail, nu:oml!",hr.d by the group, then the 
Ihll t it il consistently and uniformly iS~lIe II rderred to top Management 
maintained. In order 10 IRed Ihese r,or ., declalon. 
needs Kroger created a department In order 10 helpthll Committee reach 
deslgl;attfl aa the Kroger Food Foun. a dtf'i sion, the Kroger F(lod F(lundalion 
dation. Thil department today consista llu u sroull of 750 homemakers acat· 
of Iwr.nt)'.!ive penons who are lech. lend o\'er Kroger territory. This sroup 
nlcally trained to perform the functlonl la known II the Humemakera' Reference 
of the department. Committee and il used to give the an· 

i ., luer to the qllcstlon, "What doea the 
T,III~ ,Kroger Foo~ Foundahon a, o~· conlumer think?" Thil group hili been 

gantlall.onal tet.uP. II lu~h that It!1 used ror twenty.livCl yearl and hu been 
respon~lble to 11 ylce.~realdent ~ho, 111 found to be Il Yllluable guide in prod. 
turn,. II relponllble or fun~lIonl a~ uct elt:\'eloprnenl work. 
Puhhc Brlllhont, Labor RelatlOnl Ilnd 
Low. Thus, In thil position, the Fooel , nle decilionl of the panel are reo 
rounclation is nol reaponlible to the apectee! and Ilccepted by those in Pro· 
Kro~cr l\1anuracturing or Mercllandi!. duetlon and Merchandiling, becaule 
ing Divisionl and il pillced in the Jlosi. teatl designed lor Ihe purpolCl have 
lioll where it can e\'aluate the quality pro\'en that the panel ia conllatent in 
of the ,'adoul food items impartially, ita rcactiona and dependable in ita de. 
ns it ",d !ls independent of pre8.!lllre cisionl. The panel'l npproval of a prod. 
frOl!l ony outllide source. uct providCt a meanl of reconciling 

'filr. Food Foundation con!iisb of two individual, but dissenting, opinion 10 
main IIIUIl, nomely the Home Econ. the viewlK,int of the conaurner. The 
omics llel,artment and the Laboraturies Jlanel'. judgments contribute to a con· 
Divilioll. The Home Economica group dilion within the Kroger Company that 
il ~llollllible for Ihe recipes Ihat allpclt commlta all elemeoti to merchandising 
011 Kroger Label items, for consumer an apprond product ' with confidence. 
alh'llinry lervice, for consultation wilh Our expcricmcC, !enerally, hili been 
the Kroger Public neilltion .. Ad\~rti,· thlll producta. with the panel'l approval. 
ing and Merchanl!!!!ing . JHpartmenta. have faud well at tbe handl of , the 
for quality control or such iteml III conlumer when such prOducll have gone 

throu~h the normal channell of di .. 
Iributlon. 

In forming thll Committee, ,",'e ob. 
talned mallinglilla of homemaktrt from 
every available lource within the terri, 
tory served by our Company. To the 
women, whose addrC5!ICI were thus ob­
tained, there Will mailed a bfJOchurt 
outilnlns what we had in mind for the 
Committee', function and purpose, and 
the conditionl under which' mt:" ben 
would sen'e. Provllion Will made ,'0 

that thOte Indiyiduala who were inter, 
ested oould con\'enlently ngi~er their 
willingness 10 serve by mum mail. 
To those who Indicated a dcaire 10 Itn-e 
w&l lmailed I, qucstionnalre dtsi~~ to 
provide a buil ror c1aasil)'ing the rcs' 
pondent by age Ilnd Income. 

With thll information, II w~1I II 
the geographical location 01 eaeh h~mr­
maker, our territory Will gone om 
county by county. A quota 01 Com' 
mlttee membership Will au igned to each 
county, baaed on the number of Itom 
operated In eadl, but conditioned lome' 
what by the population denlity. with 
750_ Iltt III full membeuhip for the 
entire CommiUee. In otlier words,' a 
IlIdlng scale wal adopted, whereby the 
ratio of Committee membera to ItOrtl 
operated WIS greater III more den!tly 
populated counties than in leu den!ely 
populated ones. Then began the rothcr 
ardoua task of selecting membeu ill 
order to piece tosether , group gCO' 
graphically diltribut~d ~ver KroFrt ter· 
ritory, havlns a dllwbutlon of oges 
corresponding to cenSUI dota and at 
the lime time embracing all income 
groups. 

The 750 homemakera are , I)'pical 
cr08.!l &cedon of the natlon'o population. 
The oldeat member il 75 i Ihe youncetl 
20. Average agCl il aomewhen: bc:twttn 
40 and 50. She hal 3.41 children. Alonl 
with her hUlband, IWO out or three 
membtcrs own their own home. The 
average value of the home is 112,()(){\ 
although at least one member hus , 
home that COlt 170,000 and a num~~ 
hal'e 15 000 houses. She il a churw 
woman ~nd h.U of the time Ihe be­
lonp 10 one or mMe cluba. Other than 
for her church .t.d her dubl and or· 
lanilation .. the me.."I1ber'slnteresd se:if 
to rUll- to boob,.~ard .. ~a"cinlan g i; 
Her 'principal concern, of cou~ 
her home and 'family. .. . / 

A • mailinJ li,l II maintained frOID 
," 
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which rt'placement, are made 01 memo 
bers die, mo\'e outlide Kroger 'erritory~ 
or automatically rcsign by railing to 
Ilarticipate in two con&ccuth'e tettl. No 
orpniitd effort to maint.in the woiting 
Ibt il;rtqUired, linee women arc eager 
10 1Ch't on the Committee and writt" 
in' to .pply for membership. The ml!m· 
be ... ' ieI'Ve without remuneration, 10\'1 
for t&e productl they recdve al part 
01 tbt testa and a Sift at the Christmal 
Season, A high degree of eapril de 
corp exl.tl within the group and it 
eOOftralCl with us to aueh an extent lhat 
it u the exceptional telt that II nol ac· 
corded at leasl on 80% response. 

£arly in our eXllCrience with the 
CoEUnittee. we conlulted with Ihem on 
cONed Jlo.'k and beanl. It waa indicated 
thai our product was not in Itep with 
the compclitive product enjoying Ihe 
grulest acceptance amons three brandl 
.ubllitted. Later, our product Will de· 
\'dopnl to the point where Ihe Com. 
rnitJte appro\'ed it by a 77% to ,23% 
,-olr, One of our "ranches WOI I!ke(l' 
tical onf the rCiults and maintained 
lhat the arta it aen'cd llOuetaed 0 loeal 
prefrnnce which would not be mel by 
the new pack. Thil provided UI with 
11\ opportunity 10 eompare the Com. 
mittee with a more localited sroup. 
We. thr:refore. n'lueated from Ihe 
nranch' Ilist of 100 namci and addresl' 
cs ~mpard b)' them. To this groul' the 
n~w ~ ""01 lIubmiued in comparison 
""Ith the old. Our reJianee In the guld. 
ance luWlied by Ihe rcaulta from the 
Ifomemalrr,' Heference Committee ""01 
alrrngthfllrd when the local groul' rc. 
turned a preference for the new pack 
o\'er Ihe old In the proportion of 50% 
to 42%. From this experience, we leel 
that generally there are Jlractlcally no 
AtOgraphical "references In food as far 
.. the amage homemaker il con. fir3.rd. 'Ibcre are exeeptiona 10 these 

n .lOgs, hawe..-er, and we Ir)' to rec. 
ogmze thesa, 
• In connetlion wilh each teat, a leller 
!' ~rtparrd, ... hich in informal and It'mi. 
tnllmole Ityle, furnilhes the Committee 
meml!er with lOme idea of what the 
~~ 1R\'oh'cs, encourages her to par· 
tlpate and reminds her of some of 
~e prrtautionl to he obsen'oo I n carr)'. 
IO,g out the lest. This fa mailed along 
Lith. I questionnaire on which the memo 
~rh 01linion5 are recorded together ill . a stampM, IeIf.addrCMCd ennlollc 
or Its eom'enient return. 
Thequeslionnalre il carC£ully llrawn 

up. to obtain reactlona to pertinent r01R1t Ipr,licllble 10 the product umler 
~' 1\'0 ding leading questlonl. In 

or er to O\'ertome Ihe tend~ncy to 
~!bICII ,a prefer~nce where no apllre· 
, Ie difference exl.ts, an oPJ)()rtunity 
II a Wly , he rei I fin en t tester to record "no 
~arttctence", Th~ qu~tionnoire ulually 
the O~t With dtr~lonl for I'reparing 
In slmplCl and tconducllng Ille tCita. 
t.o Fneral, the 6nl qUblion il drsigned lrifuge the reaction to the i4mples 

Out' benefil of evaluating the prod. 
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tlds fador by factor. Thereulter, the 
questions Illtemllt to obtain th~ can, 
,umer'l opinion of the iml'lIrtont attri· 
Lutes o( the products in order tn di l'!' 
co\'cr )lOinta of IUIIe rio lit)' or weakne!l." 
which Itond in the wa)' of hcr prefcr· 
ence and require impro..-ement through 
additional de\'elopment work. Ol'Ca. 
slonally, other qurstion. are inclulled 
concerning habits and u!age and price. 

In the main, a te!t in\'olvea lub· 
mitting two Illmples by parcel post. 
One lample il a product oi known accel" 
lance, bucli on mcrchandiling experi· 
ence. The other il the lest 1I0n':..,le. 
Every effort il made 10 excl"ct,. pOI' 
lible Identity of the lIample by rcmo\'· 
Ing all lohell anti other tell-taIp. evi. 
dence. When possihle to 110 1>0, the 
leat sample il packed in n container 
identical to the reference lample. The 
lamilies are car :ully coded in a way 
to o\'oi<l Ilrej' ,dieing Iltc te~ter olle 
wa)' or the ol1.('r. When numhen Wt tC 
ettl!lloyecl, the u~ of aomething like 
" I ' " .. ,d "10" wa" n\'oided, fesl "lit 
,h"uld connote superiorit)'. Similarl), 
",'1111 lelteh. the use of "t\" nnd "Z" 
a. codes was 1I0t followed lor the sumc 
rcalon. We have resofttfl to color COile 
and feel they combine tlte alh'ont age of 
beinlt non·committal alul cu)' to oppl)' 
rapic'ly, 

Tr, iIIUl lrate with an example. the 
let~c:r forwarded to the Committcc memo 
lJerl with an clho mncaroni tC51 ~n( 1 
aa 101l0wl: t 

Dear Comrniilee Memhcr: 
Will YOIl he n "clock watcher" fto r us? 
You will reeeh'e two boxe~ III elb" 

macaroni, hlentilicd, us IIsual, ""i1h dif· 
ferent colors. This timc, th(' e:olllr8 arl' 
pink and !JIlle. 

Please hi' )'our tI~ual cU'lscientioll!' 
aelf, by following Ille couldI!'" dir('C'· 
tionl ltcI'll), step und tim in:.; the eOllk· 
in~ carefull)'. 

We'll he 100killJ! for rOut unliw"r5 
within 1",0 ""t'(·h. The Icl(,addrloss,'d, 
Itamped rll..-eIOIlt! ill cndoM!'d for YUllr 
con\'enienee. 

f"uithrulI)" Jean Allen 
The pink 8I1mplc wasil thin wall prOll, 

uct while the blue was u so'l'uliell "regu, 
lur" elbow. The rcglllar product hu.! 
leta curl thon the thin wnl1l'd prolhlll , 
The Ihin wallell hnd n hrighll·r nnd mlll t~ 
vitreoul appearntlt'c. 

Rt'IJicJ lIIere rt:('I!;I'cd a~ 101l01llJ: 
1. Product prcCerrcll in the packuge : 

thin.waIl57.6~o ; rcgulur 10,1%; 1111 

preference 32,2~;' . 
2. Sample preferrell till color: thin,wall 

37.4%; regular IO.l ~i-; 110 prefer. 
ence 52.5t;,;. 

:t, Healons for colllr prcfl'rrm'e: clear, 
vitreoul color 25.7% i ),ellower. 
creamier 21.:t ~iI ; unifonnity 01 col· 
or 3.4%. Kruger concluded color 

' is a minor 'ador go\'erning COli' 

lIumcr choice, 
I, Sample l,refcrn'1l on fihallt!: thin· 

",'all 57.6~f ; regular n.l% no )lrd­
crence' ":i.:i~ . 

7 

5, Itc.ns for Ihal~ lueferellce: limall, 
er \aiN I'horler 2,"7~o ; uniforml '; 
cut 20. 1 ~;' ; curlier 7.3%. ' 

," ~ . 
(Note: Ihc regular Bamille mil)' hllvc 

been umler II diaa~\'ontase here becaliJe 
it , hod ,'cry .Il1tfu curl, und therdotf.' 
t.CCined lo \be' IIlrgtr, anll not uniform!} 
('ul:) ~) .. " "':',.:... 

Aller, c~okins for nine minule! Ihe 
i Ihln·wallell was l!referred h)' 72,7 ~'o ; 
>the rcgulat by 12.1%; 15.1 % had 110 

preference.' When the thin.walled wal 
1101 preferred reason gi\'en wus III~' 
cnllllC it WUI flubby tender (according to 
6,1 %). 56.:-4% thought the regular 
product was tough, 13.3% IInid II wall 
'firm tender". 

Arter 1/ 12 minute cooking./lrcfcrcllc, 
el for Ihe rcgular cut improvel some hut 
110t greatly. Kroger COl/chilled thai the 
CO II!Umer il lIot too "cooking time" 
cOII !ICl olI ~ . WI betwcen u mucaroni reo 
quirlng 9 minutel cook und olle rl'fJuir. 
ing 12 nlilllltet took. Morco\'er. !iome 
COll!umerll indicatell 12 lIIinutC!lo ore ill ' 
IlIIfficle"t fllr cooking UII)' mnl·tunni, 

The resultl 0' Ihe te!;1 1, ( ," d o.!ur cut 
in fu\'or uf It lli e for ell:o ,,' 1JIneltr,,;,i 
of Ihe Ihin wallcil t),l'e. ""purentl)' the 
consumer likes Ihe mllre lelllier catillg 
,\unlity that I'omt'll throll !!h usc of " I~ 
tlin wulled llic ulIII iI. 11111 too critkal 
01 tlll~ cooking timl'll II ~I' II. The~' Ilid 
not e)ll'ericlH'c n greut deul or I'OlIapJ>e 
of thc thin wlllled I'rolllll:t unci l'on· 
!;cqllellt cITed UII uppcuralll 'c. 

Alluther 1i0lUemukl'rli' 'I'elit WII!' mallt, 
between lIollllles IIIl1l1uluchlrl'll Ity the 
n.'~lIlur rulli'" mClhml 111111 tllll lie Imult· 
hr the 1"lrit ~inn I'r(ll:e~!', 

On ~ l·'I " I ' ''! appe:lrmlet' in thl~ hUJ! 
t'~ trufle ,l IUllll lies Wl're 1I\"crwhelmillJ!I)" 
'1I'I'ru\'t'd It)' 70,2~;, ; II ~r. hud 1111 

prcferencci 18.11% /,referrcil the up' 
IlcarUII(,c of the rol cd Illlodlc. Alter 
I!ooking ext ruded 1l001t1le.5 \Iere ~ till U(1' 
Ilrond Ily · 17.7~(,; 26,;{% hnd no Ilref. 
crellce; aut! 26~;' l"clern',1 thc fOllc.1 
noodlc. 

42,2~'o or Ihc PUIII'I l'urtit-il'ullli; suill 
they Ilill muke home' mulll! 1I0otllc~, 
5.1,5% lIu ILI the cxtnllh:.1 lIuutlleli Inokl'll 
mOlt Iikc home.mlule; 22.7 ~;' slIi,1 tilt' 
rollcel noodles dicli 5.' 1 ~'o liaid lIeither 
looked like homc'nlutle and 17.· I ~;' hnd 
no "refl·renee. 

The COlllmilll'C indiellll'll tltnl if lI izl' 
uud price were the IOUllle III1fI ~i\f'1I II 

chonce to ~clt'c l hctwt't!lI tht· 1\\"11 n .. !· 
thods. the extnuled PflJlltll't wllu,,1 I,,· 
prelcrrccl. 

We hopc w.' !!UVI! gin!1I ~"UU ~ r. IIW 
ul'prrcilltion fir what Ihe Kro!!l!r C JIII' 

)luny cl llCIi to producc. or hu\'c prlulu ~ "tl 
un.ler our Ilri rule hranelli. till I clualit), 
ullilorm prolludK thll t will meet with 
"oll~Ulner Ill'j'I'plum',·. We hupc Ihlll 
the maleriul 11I.!!'elllt'll will he IIr "ulm' 
10 )'OU UII it Ituli hl'Cn In liS ill our dl'Si rl' 
tn "Gh'c The l.u~ly Wltat She WUllt~". 

COl,ies oj this ("IHut in Ifill Ilfln~ 
t;(ItIt! 10 NMMA mj'lIIh~(J, 

- ----._- -,-- _. 

) 

\ 
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BUBLER 

BUHLER BROTHERS, INC. (U.S.A.) 
2111 STATE HIGHWAY #4 

FOR T LEE. NEW J E R 5 E Y 

BUBLER BROTBERS(CANADA)LTD. 
24 KING STIEET WEST 

TORONTO . ON ' TAIIO 

-------

! 
f 

IImh. 1955 T II f: ,II A C A II 0 :\ I l () \l It 1\ A I. 
I: 

~ ... PRESSES CONVERTED TO 

BUHLER VACUUM· SYSTEM* 
'Patented U.S.A. 

r;:7 ' ;~iO:~~\THf'IR ~REVIOUl \E(ORDS w1TH ~1 I ~ (1 • t \" 1 ! f: ' ~ ~o: '1 \ " . N~\; 

I 
" ' ." ~l ~;f1',' ~ STIL~" BETTER P~ODUCT ~ ' :'; :~I 

.~ ).. ~ 1 ' • • 

, (~l' 1. • 'STILLtSEnER COLOR ., '. ~, ! i 1\ .'?h . .;....,' . ';" 
,1\ ,)11 ,; • STILL BETTER TEXTURE ' " ~ 

1 ,~ 'N\.~ 
.(~ \ . l 
.~. 0':."". ':~l 

·.fl l\ )1,: 

1 ~ ~ \; If .;~!! are now J'sing one of the continuous 
t,! . :'1. "~ • oW- 1.\ 

; "j' . 'J., worn:-type can can-
~. ..~ . . 
: ii I ·j \l vert your present Ini t"Ualion 

" .f ~ • ' •. 

, .'" Buhler Vacuum ~y5l'~ms. 
...... jh. 1 

..;, .. ~ \;t. • \' . :)'" ,\',,,'," ~. 

y: ASK 1,OUR ENGINEERs ABOUT Tu«'c.nl 
.!l . ~~"' '.;. ' . :" 

; i 

,I 
,:,j 

ITYiDEVEUIPMEllTS TODA{:i 
" \ 
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j,vRUM /AVAILABIUT~f' f. . 
,~ ,-' -r ". h-'AND USE OF : ~StJBSTITUTES 

~: ... ,... • f .. ~, ~ 

' •• porN4 ., H.,,, I. '0"." Go .... 1 .. "'" I ••• . , 
;~~.'~i ' 0' , ... H .... A WI.'., .... fl •• 

i. r~, il I . ' f J 

I AM quite IU:;; .;~u ~Iii he intcrested . Ilarllon of thl, figUre with ' the produc. 
in the following figures which reo-"' tIon of 515,750,540 pounds of macaroni 

lulled from a cUltomcr·by-euslomer 5ur· "" lor the lime ~rlod. indicates that there 
"cy of the t.alimo.led uaagc by macaror i ~ was 2S.1% '; lubaUtuie uied in this per· 
manufadurer. of hard wheat (arina" lad. 81 compared lo lthe multi of our 
Branul~ra, and floura, as ct.~pared ,to survey .indicating the currcnl il uae of 
durum;:blcnda. '~ 38%; . ': . 

waf yellr at this lime our survey h ;iI true that our liguru arc only 
indicated a usage of 25% lubalilute esIJmatea;~ howeycr. U true they rcpre­
other !han blend.. as compared whh .ent 'a 'Iubltantlal intrea8e in the use 
the over.all now o( 38%. including the o( bard wheat lubstitutes which I aurl. 
Weat Coalt. The U.s.D.A. reporl 1which bute to the t'hanse to 75·25 blend. with 
will be luued thl. week will MOW that ,thla change coming about more rapidly 
durum mllla' produce4 3,84.9.25-1 cwl. • u macaroni manu(acluren ute up lheir 
of durum Rour and blench in~ the peri~ boolinga' ol 51).50 hlenda. J' ';.t '",­

July through December. 1954. A com· ir ne mults 01 our current auney, 
, i ... 1 "", , ' -

< E.tima/ed Perctnl • 
• • l' 

... S,raiBhI liard Wheal Blend • 01 Total "radue,jon 
j Eutem ' .,~ 

~1 • ,35.7% 6-1.3% Zone 1 - 50% 
:rol " Zone 2 i" r. 30.7% 69.390 Zone 2 • 40% 

Combined Zones , Combined 
, Eul .01 1I0cities 33.3% 66.7% 1 & 2 90% 
Weat Cout 
Zone 3 75.4% 24.5% Zone 3 • 10% 

Emimaled Vange 
All Zones 38.0% 62.0~~ 1000 ~ tl 

which 
indicate 
ItilUIe&. 
that the Uloge ust 
33'h% whll. ,on Lb. 
75%. but when looldna 
centagea we mUlt - :o;li"~n;iible lhe West Coul Is n: ror only 
10% o( Ihe lolal macaroni production. 

(See table on 'he lelt) 

In making our tIItimale of buehell or Durum required. we arc ul ing III a bue 
figure lotul annual requlrementa of 2!'noo.OOO Bu, o( all wheat, and usage o( 
62,0% blend .. nnd 38% atraight hard wI:.:..!t luh!ltitutes lor Ihe 8 month!l remaining 
until new ero,,; and ror Durum availability we arc uling V.s,D.A. figures from the . 
January Hepart (or Six Month!. ' d" Durum Stock Recor 

REQUIREM r.NTS FOR MILL GRIND Smallest on Jariu~ry I 
t,,; 12 Months' Annual Requaremen1.: 24,000,000 Bu, 
. .,..~ 8 Monthl' nequin:mentJ all Wheat 16,000.000 Bu. StOCD of durum on hand ill lht 

• [..esa Vaage of 38% Straight Hard Wheat 6,Or.o,OOO Bu. Vnited Slates on January 1 amounted 
to only 6,731,000 bUlhels. NY' t~t 

Total All Wheat Required lor 75.25 Blt'nd US!>A Itrol,annual durum report, ThLf 
1/1/ 55 10 8/31/55 9,920,000 Bu. .mall .. t J.n. 1 .upply of r".rd "11 

Total nurum Uequired (or 75.25 Blend held a. followl: On (arms 3.950,00J 
1/1/5510 '8/31/55 2,'180,000 Bu. bushell; in ~ounlry ele\'ltoTl 7~,00I 

DURU
" .V.I' .BIUTY hUlhellj commercialltockl at termln",\' 
M '" '" LI'\ 298,000 .. huehell j and mcrdumt mLn 

Carryover 7/1/&1 U.S.D.A. 
Final 1951 Crop U.s.D.A. 

Total f)urum Av.iI.bl. 7/1/&1 to 8/31/51 
Mill Grind-July D""mber U.s.D.A. 
Ealimated Total Unmillable &: r~d 
r.lltimated Seed Require;me;nta 

• r .. timated Di,appe4r.n~e , 
Estimaled Total ' DurUm Ani1able (or Durum 

Grintl-JanuGry.AuSUIl 31. 1955 . ~ " 
ullmatt'd Total Duni'm Requircmenll for 75-25'­

Olend-January ThrouBii AUBUlt 31: 1955 
. ~;_ . i 

Eatimated Carryover 8/31/55 I 

4,861,000 Bu. 
5,557,000 Du. 

3,578,320 Du. 
2,500.000 Bu. 
1,300,000 Bu. 

, . ~. 

, , 

10,418,000 Bu. 

7.378,320 Du. 

Itoeb o( 1,781.000 hUlhell. 

General Mills Net Riles 
In Fint Half of Year 

' Net income ' of General Milt. Inc. 
dUl!ng Ibe fint ' llx months or th~;; 
rent fl5CaJ year h .. risen (0 15.613 • 
compareci j.to ' I5,400,OOO ror the .. rot 
'period la.t .year. 1. _ .. n 
'. Sales hom June 1 to No,·emllCr ..,.,. 
' 1954, tol!led U63,7&1,M1, on 1"''''5 
loU1i \9Ul,9661"over the '~l~~~ 
lWei RsI.tered during' the lime ~ 
• 0(41953. ~~. .. , 

rocerysbe\~eS 
oducta"ailab\eon g ker more ~a- · 

Ntod°pry olters the homemautriti~e ~nlue 
a . more n d ts 

riety in aer"mg. n macaroni pro u,: : 
at a lower cost lba t' a\ of macarolU IS 

'l'be sales poten I ariety of ways 
- -lI~ited IlB the ~ 'n" tbis out­

IlB w...... be used in ser"l " 
wm~c~ t 
standing ...,d. Mills can belp yoU ? 

Capi\.lo. Flour Ifedng only unl-
ter sales by o. ,,,. botb in color 

grea mo\t1\'" 'th 1y perfect ae be sure WI • fonn . you can ,\\,onl 
~dpi~a~~o\ina tbat y:;~~ker's 

:oducts ",i\\ pp.s M;tb pl,.nty uf eye 
~ost eJ(ad'\I~ te~ts 
and tllBte appen . 

11 
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DURUM !IN WASHINGTON 
.. , 

' .. 
~j11: .' , ., '."'" r.I .. H. C ....... I"· S"'.IIzIlfl •• So",I ••• 'U.s,D,A, 

" ( ~ .~ ., 'b H .... A WI ... , .... " •• 
, " \ , 

WilEN the petition was filed with 
. ~ the Tarin CommluiCln to railC im. 

port quotas for durum, the markel 
dropped about 65/. Telephones began 
ringing -telegrams began arriving­
Congressmen began eomiliainins: - a 
delegation of farmer4 prepared t\1 lIme 
to Walhlngton, Here Ihey had Itruggled 
and taken the risk or growing durum. 
and indultry wanted to knock the flrop. 
from under their prices, 

When you r ABOciation official. 
learned what was happening. lhe peti· 
tion wal withdrawn. Thai made pos­
liblc the praentation of Bill 5 ·145 to 
Ihe Secretary of Agriculture and the 
l'fCI)aralion of a leiter to the President 
of the Senate and the Speaker of the 
BoulC. Had your industry penilled in 
the request to raise import quotas. .'C 
could not ha\'e introduced the bill r.nd 
~l forth l ound reasonl why it Ihould 
bc enacted inlo law. 1 can now lay 
Iho outlook il good for S-I45. 

I am in fa\'or of an incenlive pay: 
ment to agilt farmen to recoul' lOme 
of their losles from rust In 111lI1 yean. 
We can't hope 10 ha\'c t Ihem tab fi· 
nanclal lou again and 101C their in· 
\'estmenl o( seed, TIlere musl be lome 
lIo rt of incentin', whether it be inlur· 
ance, recoune loans. or 'oII'hat have you. 
lIut to tic luch an amendment to 5·145 
would Ita\·e held the bill up. ·hl Ilro. 
\'i"ionl l,robably wouldn't go lnto effed 
in lime for teeding, We would then 
have to rc\·ert to Public Law 290-lhe 
farmers .... ·ould have to cut back on 
other spring .... ·heats in order to plant 
durum. 

Now 5.1,15 limply alales that in four 
!!Ialcl, North and South Dlkola, Min· 
nesola anti MOlluma, farmerl in counties 
that havc had durum wheat hiatory in 
OIlC of Ihe tell preceding yean will br 
permillell to seed their idle acres 10 
Closs II Durllm Wheat. 

PHILU' TALlOn 

60 and the I,rofill on the 100 pay for 
the loues, he collecla nothing, Thll 
haa been going on for yean, because 
there ia no diltlnction between classes 
oC wheat in the Agricultural Adjult. 
ment Act, 

• Question: II there Gny conlideration 
being ginn to a bill to change the 
Agricultural Adjultment Act on a tern· 
porary basi.? 

Answer: No. TIle Federal CrOl' In­
surance Ad la &epara ~ from the Agri· 
cultural Adju4tment Ad, The lubjcct 
il beins diacullCd, but it will take a 
separatc act of Congress wilh Il sep· 
orate ollilropriation 10 help the durum 
.:rower. Crol' inl uronee cannot use 
ils funda to inlurc any crop where there 
i. reo&on to belie\'c loues will be grealer 
than Ihe premium recei\'ed, 

I tlOlI't know if we have enough seed . 
11\'lIilllhle 10 plaut 2,500,000 Deres, If 
We have, Ilnd we get Ihat much. 1'11 110)' 
Ihe IIrogrtlRl i. luccessful. 

Mr. Tolboll .'011'01 asked to explain 
crop insurance on durum. He &aid: If 
11 fanner i. holding a policy from lut 
year amI the )'cor belore 'and has wheat 
eXllcrielll'e, he will continue that 1loliey. 
A new Iiolic)' in 1955 will not be @rant· 
cd, Howncr, Ihe illlurancc/ doesn't 
mean too much. SUI11'01C ' a ranner has 
all IlcrroJ!c allotment of 160 acres and 
IOttd" Ion acres 10 Ipring wheat and 
60 QCrtA 10 durum. I f he lolCS on the 

Question: What are the benefits to 
farmen under present crop Inturance? 

Answer: h chansca with differenl 
counties or arcal, In lome areas il 
cosll '12 an acre for lnauriince, In 
others .IS or 117. The farmer i. coy· 
ered up to Ihe COlt of producing tilt 
wheat, Insurance coven the COM or 
the wheal but not thb COlt of ICtding. 
harveating, .,nd 10 on. If the Brower 
harvests 16 value on one acre of Bround, 
and it cost h:m '12, he letl 16 in· 
furanee. 

QUeallon: It tllf!re any way of limit· 
ing: the importalion of macaroai duro 
ins the period 01 the durum wheal 
shortage? . • 

Answer: If you would .ddress the 
problem 10 Ihe Depart~t o( Co~~,~ 
and alk them to lilke action, 1 thmk II 
i. feuiLlc ;.~Jpo~lb1e·t. ~ 

I T.. / 
:. u.s.Dl.1J .. ~uiry Report 

'. ...~ ~ ' .1. . . u. S:· D. ~'A." reports Durum miU 
I,roducllon . July through Decembfr 
19M, 0( -. 3,849,2&1 cwtl. Comp.r. 
ing thil \-:1i11 productlan with M.t· 
aronl production July throush Decem· 
ber of 515,750,5-10 pounds, . Indicllel 

that 130,82·l,1010 pounds of ~faca~oni 
and Noodlea were mlde from Ilrtll!bt 
hard wheat .uhltllute, or this amount 
lub'litute used by blending with 0,·3il· 
able Durum blend .. and thl. omoulIl 
equall uuge of 25.l9b hard ,,·hesl 
other Ihan blendl for p~riod Jul)' 
through Deo:mber, 19M. 

". 

li",h, 1955 TlIf: MAr.AIIO~1 JOlllli'\AL 

-for best results and increased 
consumer acceptance, because 

of Northern Star's constantly 
reliable quality and uniformity. 

L, 
SIMO STAR t ~ 
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:zs~ DUIUM_~! IIIXlU"f Of 
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THE FIGHT AGAINST RUST 

" , i\ ... 
"'\ ; 

AMERICAN people have'-come to de· 
pend on moearoni products;., one \ 

of the mo!!t nutritious, ei::onomicallood. 
in their nbundnnl diet. 

When one.halr the necw ary hlSh 
qualil)' amller durum wheat required 
10 produce this css(,lItial lood is de· ' 
.Iroyed during II fu'c,),car period. a 
serious r.mergeney faccs I :,i\ producers.: 
the Ilrr, ~tdorl. and the ",meumerl of 
this food. Sixty·five million bUlhels of 
durum ho\'c heen dcstroyed by rUlt 
in the past th'c yearJI. 
• In Il,ite o( considerable dam;&se 
caused h)' mack Stem Itu&!. in 1950 , 
and 1952 • • Imall reaen'c of durum. 
o\'cr and above the 25 million bushels 
nceded for lh~ domestic grind. and &«d 
rcquirt:I"eull, exilted in the Ian 011952. 
A severe rull epidemic in 11)53 de' 
Ilroyed 65% of the durum crop in the 
United Stales, lea\'ing only 12 million 
bu.hdll to meet all need •• Much of this 

, grain wal shriveled and of low teat 
'·' ,welght. In 1954 the most destructive 

rult epidemic which haa e\'cr awert 
the durum acreage in the Unite(1 Stales 
and Canada de\'c!oped and destroyed 
more than three·quarters of the Ameri. 
call durum crol" Slightly more than 
r.,'e and one,half million bushel., large. 
Iy of floor quality durum, waa produced, 
Probahly about half of Ihis amount can 
be milled, for aced must be 1I.,'ed and 
lome of the Ihrunken durum would 
yield \'Cry little r.cmolina. 

To satidy the million. "of customert 
who UIC macaroni rroducll, the Na. 
tional Au ociation 0 Macaroni Manu· 
facturers tllld tlte Durum Millers de· 
\'ised a method of temporarily stretchins 
the insufficient lupply of quality amber 
durum. Certain lund. of bread wheat 
were Ilelected and ground into a .uhsti· 
tute semolina. The a\'oilahle durum 
ICmolina was extended by the Addition 
of the bread wheat semohna, and many 
more thouland, of families ha\'e been 
able to enjoy the U5C of a 'avorile di.h 
than as if only l00~b durum products 
were sold. 

What ellt has the National Macaroni 
Manulacturera Auociation done ID met ' 
thll problem which Ilrikes at the \'ery 
hasil of their indullry? 

In 1953 they contributed 11,000 10 
the Rust Prevention Auociation to Ill' 

l ilt in lli eRoN to obtain more ade· 
quote Slate And Federal lundl for reo 
&earch which would help to conlrol ru.t 
threugh developing new rust m illant 
durum nrietiea. deatruclion of all rult 
breeding barberry buahcs. dlsco\'e" 
or crutien of themicah th.t would 
held the rutt in check, the use of 

. -
., D ... I~ G. " ..... ,. I •• t ' ..... 11 .. A .... I.II ••• 
• f f •• HMMA WI.fo, M"". 

Jlroper cultural a.;d lertililatlon prac· 
tices. and through ballc rtlCl.rch which 
would enable aU scientillta 10 beuer 
underaland the fundamental .. peeta of 
the rUII problem and give them toelll 
fer use In their applled research. 

In 1954 the Nallenal Macaroni Man· ' 
ufacturen Auoclation jeined with the 
Durum Millen In underwrltin8 a three­
year progrAm to lpeed' up the durum 
research, particularly pointed at Item 
rust control. rOllr thouland dollan 
will be contributed by each group (IB,· 
000 per year) for a three·year period 
(1954-1955.1956) . The Ru.t Preven· 
tion Auoc:latiori hal auumed mpon· 
I! lbility of admlnil terlng the project. 

S!nce January I, 1954 these fund. 
have IlCrmincd cooperative work on 
durum wheall in Mexico and North 
Dakoto to be expanded and llpecded up. 
More than 500 new durum crouea were 
made In the spring of 19M. in Mexico. 
The lCYeral thouland linea which reo 
lulLed from theac creiSel were planted 
thill raIl in Mexico and are now s rowing 
at ICveral locatlonl under irrigatien 
till. winter. In the sllrlng, seed Irem 
these croasel will be grown beth in 
our durum area and In Mexico. Three , 
creps in one and one· half yean. 

Nethlng can be subltituted lor the 
time it takes a croJ) to be planted, grow, 
and mature, Elghl to ten generatiena 
are ncceUAry to JlroduCt.· II flew variety, 
Irom the lime the oriGinal crull is made 
until the ICed il tesled and ready for 
increase. If thcte 8 10 10 seneratiens 
c:an be grown two each year, the work 
il I~ded UJI and the desired resUltl 
may be reached much looner. 

Thl. I. a very important objecth'e 
of the RUN Preventlen Auoclatien. It 
wos olily through the generesity and 
vision of your organbro\ien and sroups 
like )'eu that luch a project was pel' 
lIible. 

16200 of lhe IIp~clal durum fund wu 
allocated 10 the North Daketa Agricul. 
tural Experiment Station and haa rna· 
trrlally helped In speeding U!' the durum 
research program. The ba ance' 01 the 
expenditures from Ihll fund were for 
Iravel In promotlns the International 
cooperath'e improvement program. 

The Ru.t Prevention Ancelation haa 
III)ent con.lderable of ita regular fund. 
In obtaining additional meney from 
the North Dakota Legillature and the 
United Stales Department of ABricul. 
lure lor wheat and ruN central reo 
lUrch. The Federal lundt have per· 
mltled Dr. Ruben Heermann te ,lve 
hll fulJ time to Jurum research and 
two other men, Dr. DriBBle and Dr. 

Schwinghammer, to sJlCnd half thtir 
time on durum raearch. • 

The Norlh Dakota Experiment 511' 
tion hu been fully aware of the need 
for greatly increuCd work on all ph~ 
of the durum productlon preblem, With· 
in the IImlli prucribed by the lund. 
made available by the State ugi,la. 
ture and the United Slates Dellirtment 
of Agriculture, the Statien adminl.,ra, 
the Ilaff, the raearch scientists, and 
field employees have made mRukable 
proS1'CSl under the preuure of our 
present emersency. -: 

At North Dakota the following lunds 
were expended in 195'1: 
US. Departm~nt of Agriculture 

fundt 11'1,900 
Slate 01 North Dakota lund. 20,150 
Indu. lrlal granla: , 
Hu. t Prev~ntion durum r.rojed ' 6,200 
(National Macaroni 1. anuf. e· 

turna Aueciatien & DUlllm ' 
Millen) .. ' . 

Campbell So'up Company :\,500 
National Ma~ro~i Manufactur· 

era A5IIociailen , ~.;. 1,1'.00 
( ~ ---

;S15,1511 
.' North Dakota suppti'ea office SlUice, 

laboratory. and greenhouse facililies. 
land, cereal tech~elegy 'Ie.ting facililics, 
Iterage Ipace, and threshing equipment, 
aa well as admlnlltratlve and operatin, 
co.li lor almolt the entire durum Ilro­
gram in the United States. Thll amaunU 
10 0 conllderable lum, which while 
hard to calculate, la a \'ery real I'lItt 
of the Experiment Statien expense. 

The State of North Daketa loaned 
the Experiment Station 165,000 fer !he 
winler increate of the new rull rC!ul· 
ant lines of durum de\'elold b)' Dr. 
Uuben lleermann and hi. ce.workers, 
The Durum Millers asreed to under· 
'nile one-hall 01 any lesses ull to 
150,000 if an unfofCICen cal:lmlty oc' 
curred, and the crop now srowlng on 
2,13 acres of land ncar Yumo. Ariton. 
was damaged. It II belle\'ed tllla' he' 
tween 7 000 and 8,000 bu. hels ef the 
new du~m, aheuld be available for 
planting In the Iprlng of 1955. 

It III my belief that re1lable grewe ... 
or seed.men aheuld be pc:rmiued to 
obtain aced of these durum linea in the 
fall of 1955 for Increase at their own 
risle during the winter in the 5Dul~' 
west. Unleu thl. I, dene, then! w~lI 
not be • bushel of these wheats aVllll, 
able 10 8rind until the fan ef 1957. 

Ahout 15,000 huh.l, 01 Sentry duro 
um i. available lor planting thil Iprin,. 
Thl. varietr hu mere tolerance lor 
rull than the other commerdal amber 

(CfllllIlI,," 011 pili 26) 
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FIRST 1950 • In 
and still ahe,cJd .i r 

in bul k-c'c/r sh;'omenfs 

1.",-, On, of KIn, Mid,,' flMt of "Alnild," bllik C,.., '~,,,,d ftom G,,,,t,1 Am"lu" Tr.nlpol1.lIon. 
'lMltyl tOO,ooo pou"d" Ctn b. loaded by ,tulty 

.. ..\eI.d.d I"to .ny connyln, 'Y11. tIl. 

, ... ,., ""II. Merch 22. I'lo-th. Yery flnt 11I"n 
ur ., "molin, ... , I .. d ...... , .. d, 'Of d.llY.., 
,,.. tllt, ~Kln. Mid .. D1iMlm Mil In Superio,. wtM.",utn. 

, . . another riOso" wllY 
"it poys to talk to King Midas" 

Th •• bo .... plctur., tell the .tory ••• and King Mid., Flour Mill, .r. proud of 
.... fact that the), •• ,. fint with bulk clr shipments of I(lmollna almod five years 
ago. The fran.ttlon from hopper.type cars to • fleat of "Atrslld." ctrs is onl), on. 
•• ampl. of the prog"" and •• p.nston of bulk handltng f.eillfi .. b), King Midas to 
b.tt., .. tv. the m.ctronl Industry. 

Durum· Products by 

llNI MIDAS ·fLO~ 
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MACARONI MANAGEMENT MATTERS .. 
Fr.", .... d:"'.'. Ii'H .. i/ ... ot N""A WI"'r ""tl •• . , . 

~." .'. 'it. 

BUSINESS in ' 19S5 'wu .\li~i .... d 
BroLlnd the table by the mllcarpni: 

noodle manufacturers and allies at the ' 
NMMA Winler Meeting in 4 new way. 
GrouJls or aixci gothered 'around ,tables, 
elected 0. chairman 10 lead ; th-e" ,H.· 
cLlllion and It eecrelar)"'lIpoke8mon to 
report the conciuaions DC tJieae di.· 
CLlllionl back 10 the head table. Lh'cly 
com'cnotiona were de\'eloped and ~ a 
wealth or ideas ond opinion ohtained. 

The first question considered wu: 
"What one foctor u,jfl contribute mOJI 
lu your profit picture in, 1955?" An· 
~wen come in like thill: "We do not 
ha,'c unanimity or opinion pi this table 
-one grou'l leels Ihot the relationship 
or the percentage of raw material COlt 
10 ",Jes doUBr, is the most imlK)rtant 
factor while another group fee s il il 
the relationlhi,. of promotion 10 utes 
dollah!. Some of UI maintain h', Ihe 
rrlalionlhip of row material to ules 
tlollor. because we mean to sprnd III ,. ' J • 
ad\'crtising budget regardless of whether crowding' )'OU out rather than 'COJn' (4) conltant control of 'quality; (5J 
141e. go up or down in the fint ,I:.. petiLive brands of macaroni that are continuoul research." , .... ' '~ 
months. Some of our conferee8 illY ' ' holding down f ,our .... lea." ~~ ' " "S~ricl IUpcrYilion of ',production if 
they may elect to adjust their promo· From ,a~otht!r g~oup:. "Th~~ table ~~pllql for c\'cn with tbe finest rna· 
tir .. t1 budget if Ihingllook a hit off," . a~rees Itl th~ salesman. job to get , t~riallir you do not ulc 'them JIT'lJItII)' 

Anotlu;r table reported: "Opinion one ~II products on the grocer' •• heh'.es b~t : '~you .will not sct gqbd "relults, SlJit! 
ill to rebuild product quality and there· 11 I. , conlumer advertising that ge~ It .\'~uality conl rol il eiiential." • 
hy increase salel; opinion two i, to off the .hdf. More and beller ad\'ertil: . · : , ' I " , ' ht 
control cxllrnae by watching the relo. ing Is the anlwer." , · ... ~: t.t .The fini qurttlon conJldered 111 I 

h 
• I I I h hi " ··. round·tables wa. thll: "/Phal rail tAt 

lionl ill a materlas costs to an t!I \'0' ,Anot er t~ e rel,ort,: Our groul' ,"i;'du"ry"do Collectively to incrcaseMJiti 
time, Another idea expres&ed was to think. that Increaled sales would n,a· ill macaroni 'pa&helti und ros ttoo-
expand markrts by exponding efforts turally come from increaled ad\'ertll' die,?" " , 
on l.ublic educotion." ing. The ad\'ertising Ihould leU the ". ,; , 

Summary of ideal (rom 5e\'eral ta, houlewire of macaroni'. great \'elHtil. , Anlwerl: We think ~on: Infonu' 
hies: quolity i. the one (actor Ibat will ily, economy and nutritional value." tion Ihould 80 out to \'allOUI ~gmerWo 
contrihute moat 10 profill in 1955; COlt "Ch'e the cuslomer more lor hi ... Ies of the public such as achoo)I, coUtgo. 
control, incf'Cased efficiency in produc. dollar: not net:t'tI8rily by I.rice reduc. home economilt .. the medic,al firld" snd 
tion and '&nIH, particularly in effortl 10 tion but by built.in feature. ,uch as ~ther thought leadell. The e~u{'all?n.l 
increa6e • per capita consumption are enrichment brlter quality. better pack.- Job 10 conlumrrs can be intenSified 
all important facton, aaing. We' mar. he able 10 enthu&e our Itresling nraatllity. economy. and IlUlt 

Question: "Wliat dll&le lactor can MIca organilal on 10 they'll get up and appeal o( macaroni·noodle Ilroducls, ~n 
do mOlt to increaJe lour ;nJi"jdual go and thereby Increase our sales." educationll job should ' be done With 
company JalrJ in 1955?" Question: "lFlull one thin« can your the rrttaurant and il,lltitu,t,ional fiddl 

Anlwru: "Hide out thil difficult rna· company do 10 improl'e llie quality 01 to get Ihem to UIC more. 
terials Iiluation ond make macaroni ,'our prOduct,?" Another table reported: "We thin\. 
I.roducll out of the best raw materiol. , Anlwers: uThe concenaul al this table uur products Ihould be I.ublicized 10 
we can obtain-u!iC good ingredients iii that It is \'ery important to teol the families with growing childrcn; thll 
conlistl!nti)':' Illoduet continuously, and the ultimate lOme emphuJI Ihould be placed on ~t 

"Develop more promotional Dnd lolrt teal Is cooking, We think you should tllC of macaroni and noodles as .uk 
uclh'itlea-more and beuer poinl.of'lale cook your product twice II day 10 be di.hes al well as their main,dl.h u~ 
lI iecc!t-more Itore demonstrotioll5- sure )'ou nre geUing the product you The Induatry mUll comblt Ihe ad\'ent 
more effort to reach ncw markets: 'llCo want." publicity direcled al all wheal faod. and 
cial attention to Negroes and Latin "Thi, laMe agrees Ihal we should we think Ihi. can be done by stffili,lI! 
American •. " k~ our, sland!!cU high: we should 1H)lith'e advantages Inltead 01 ~egll.tl\~ 
"lnc~aae wes targell .without .hoot· keel' quality as hIgh as ..... e can by &eler· i,hings like non.f.Uening. The IIIdulU) 

ing at direct com~tilort-attract ",lea th'ity of raW"lMlerlal .. by. putting in h ... got 10 spend more 10 kerp ab,rt~ 
dolloll which are iM;,iog dh'erted Into innovatlonl lueh as new equipment, and "with what otber indultrles are dOln!. 
other channels. 1l you ithink ,another k~lnl.our Interest hlSh where it has , · _L Id be 
I [ I lh III II ' "Our .roUp thinks there .IIOU 
,rand 0 macaroni Is your cqmpelillon . 0 0 WI q~a y. - D I !be . h h b .. " [. ' .IH fi I 1 (1) more alh'erll,ing and promot on al 
~u51 watc t e' UIIoels 0 Srocenea mov· '", C!re Ire ve ' conc Ie po nls: local' level-that the rtla,ed,l1em (.fII' 
Ing to the check.out. counter in any good and d~l>end.ble 'IOUras of' raw , --I d u' 
lupermllrket any day. You'll ate it II materill: (2) good and efficient equip. I,.tsnl ahould be encour'&~ In 
hundred. of other products thll are ment; (3) biBh standards of quality; (COIlWtUtJ 0/1 1H'It 54) 

• 

Mardi, 1955 
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Better macaroni, spaghetti and nond'es are 
now possible regardless of the Durum situ­
ation. Kosca 80% Gum Glulen has been used 
by loading food procossors for many years, 
lis high quality and lighter color can help you 
produce a superior product. 

Mode by ·th. proc.llon of wheat and other 'oraln producb for l"duII!,), since 1898 
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ACTIVITIES OF THE , 
NATIONAL MACARONI INSTITUTE 
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OVER 200 releases were 6cnt out on 
macaroni products in 195"-' A 

round,uJI of just the outstanding breaks 
I, tUmtuml to ahow what a tcrrUically 
luccesarul year it haa been (or macaroni 
publicity. lIere is a run·down of the 
o'o·cro.lI result.: 
Maglll"e,: 

MaCLlroni produet! during the I,ut 
12 months were (catured ovcr 50 times 
in 31 or tbe nation', top consumcr maR· 
uines. A total of 59 pictures, both 
color and black and white, lind 110 
recil)CS told the macaroni aIOf)' to the 
American homemaltcn. In October, to 
coincide with National Macaroni Week, 
at leul 12 lop.clrculalion maglUinea 
rat! macaroni recipes. the mOlt imptel· 
live !-ting the 12·page cook hook sup' 
plement carried by Good Housekeeping 
Iha\ month. Double· page full· color 
IIpuad! wcre commonplace, and mOlt 
01 the orticles carried headings pro· 
claiming Ihe fine qualilies of macaroni 
products. 

1MI000II I. IILLI 

times and ran;' 'publications ,wjet, For 
National Macaroni Week 0. alory, wilh 
mat picture "and a r«ipc, was $tilt 10 
600 labor newsJlapers. Among the dif· 
{erent newIJlolM!r. hlghlightlnl thew 
alories were: 
Gener.l: 
Loa Angeles News Chicago Tribune 
Cincinnati Dt:ltoit Times 

Inquirer San Franchco 
Doslon Ilecord· CaIl·Bullelin 

American Wasilington D.C. 
New York New. ' Po" 
Pittsburgh Sun· Seaule Pmt· 

Telegraph ~ . ', In~elli~nru 
St. Louts Globe· l'hilatJell~ia 

Democrat ',ll)qui('er 

. Ne9fO: 
Nashville Globe 
,Duffalo 'Empir!= 
:.. Star ,'1 

, , y . , . 
Athmt:! World 
i'ensal1)la '~ouriet 

" " I: 

• . Farm: ~borl 
Itar Illoce in 3 01 lheir , illultrated ~ Weekly Star f.llrmcn Union 
storlea with recipCl. , .' " . Farmer ;,Helald, 

NeWipaptr Supr,'ements; 
Feolure aupp emcnta carried by thc 

country', largest newspapers devoted 
Iheir food pages 1o m~caroni again an~ 
again. Partul~, American Weekly. Thu 
lPuk, Family Weekly and Rural ero· 
rure rcminded their readen 1C\'eral 
time! during the year thai macaroni I, 
onc 01 today', fincat lood bu),s. Thc 
total'circulation or alones appearing in 
these ,yndiuted supplenicnta during the 
ycar il 40,972,39;1. " 

'Ncbrlllko Former lAbor Tribune 
GENEHAL FEATLJn~ran ·1 recipes ~Kanlos Farrt}er Delroit Labor Newt 

and 2 pictures in their lood columnll. Calilornia Farm Lahor U;adcr 

f'r~m an~lmr.rcaai\'e number of ncws· 
)lallcn blghlig Iting macaroni dishes in 
their \ own weekend maguine section. 
we're the following: New York World 
Telegram and Sun. Philadelphia In· 
quirer ChicaGO Tribune. St. Loui, Post 
Di,pa;ch. Ncw York Daily Nt",', Lo, 
Angelt, Thlle, and Dalla, Neu.',. 
New,plper Syndicates: 

E\'ery syndicate &Cnicing thclr lub· 
&erihers with lood ncws carried maca· 
roni litolies and reeipca in their columna 
during thc year. Thc beat indication or 
the syndical" cditor's enthusiasm ror 
macaroni materio.l is abown in the 
breakdown below: 
NEIVSPAPER ENTEllPRiSES ASSO, 

CIATION-highlighted macal"oni in 
9 stories for a total o( 12 ncipes and 
8 picturtl. 

ASsociATED PRESS-made maCAro· 
ni dIe Illeme or 6 atoriea with recipes. 

KING FEATUn~ga\lc macaroni thc 

PACIFIC COAST DAILIES-chose Duuau Mo.nlhly Citizen 1..' 
macaroni Ilroducla lor 3 of their . " Flin, ,La~r New. 
alories. Color pietu;" releo.acd durinp; 19~ 

CIIICAGO TIUnUNE SYNDICATE- were e,tremely well !"Coiyed bY
d ' 

, ' h 4 (ood editors and were r!pr~uce,,:d' 
u&cd macaroni in 4 atones Wit .uch newlillapers as the ..u(a~1 1I .~.' 
recipca and 10 pictures. Ntw Or/rani IA. Sta,te" "Almnto/",.J. 

nELL SVNDICATE-uleased 4 recipes Tribune, Miami New, lind Chu"'CI£O 
and 2 pictures. ' Tribune. 

h a h KI""'G FEA Telavtdon: ' . " Alice Den 011. anot er n • Six lpeciAlIY prepared Iton~ ~ert 
TURES editor ga\'e 9 macaroni reo ,Ultributed lalt year and mel \I"lth en' 
cipcs In her column during the year. thull..,tlc rcsllOn5e from Ihe foo~ pro­

UNITED PUEss-ran 2 recipes in g~~m director. of over 100 of I e top 
their recently revised newspaper &Cr· TV statIons. . h ~ 
"ice. In ado:l~on, Mary Ann ConS~"" °tes!. 

NEA's special (eature &cntice ,tarred 
macaroni III their HoUday Entertain· 
ment relealC. Total circulation or 

the s),ndicate brcab-573,OOO,~. 

Olrect-to-Edltor Newspaper M.Ulng 
Ne¥o'lpapcrs calering to the intere,sta 

01 every ty~ of ruder ""/ere supphed 
with matcnal playing up thc \'CI'IQ.· 

tility, economy and nutritive values of 
macaroni products. 16 storica., eacb with 
a glouy print and 2 recipes, went out 
10425 olthc·nallon'.largesl new.papers 
during the year. Smaller weekly and 
lortnightly Ilaperl received 4 different 
mailings each with a mat picture and 2 
recipes. Negro new.papers were hit 5 

economics director 01 the I sd 0-

kitchcn apl>ean:d on nlnc TV ~od pOp 
reml in lK:ak!.romolion peno s. 0 

~Iu'h "shaw she emonltrated one or til' 
d.i,:,Ct' and gave deta!ls of the promo-

1101" 'd f TV abo 
'1 be rntertolnment II e ~ L t 

d I " macaroOl a 00' ' 

luin~ n giVing • d St~ft 
ackie Glea.son, Herb Shnner an TV 

AUen are just a (ew of the tOil om 
h t t'aned macor penonalitiCl t a men I 

on their programs. 
bdto: . .L", SUp' 

Every lfPC o( radio auOW W 'tlr. 
lied with maCAroni material 181t ) [0' 

bilk jackey .. ~IC'. 01 qui. ob
ll

a':,,: al 
cellans and dlfcclors of a In 

ll"ch, 19S~ 

homemaker shows broadcaSl macaroni 
n .... 

Grutcat emphaais Will given to (ood 
prog,ms and durin, 195-1 over 1ft 
tuiJU went to 700 radio stationa from 
ctWI to coul. 
Coop".ti .. Publlelty: 

S.pplementing Ihe terrific oUlput of 
mlttial (rom the Sill. office, 195-1, was 
ouwllnding for the fine cooperollon 
pun macaroni producis by the pub. 
liema and adverlisen of allied (oods, 
1\' mentions, (ull.page color odll in tOil 
rJIl8azlnea, Iyndicote sloril!S and newI· 
~r releasea werc lOme of Ihe ways 
III which macaroni wa. featuud with 
other products. Dig advertisers luch 
... Hunt Foods, Reynolds I\Ictal., Mainc 
Sudines and Blue Diamond Almonds 
hflped Iwell thc flood of macaroni 
publicity, 
loot-I!!!: 

This yetlr'lI Lenten promotion !"om· 
ba to be the biggest c\'er wilh 3 major 
roods tielnB·in 10 !,uIII the macaroni, 
tR:i1 and cvaporated milk combination. 

The Ptt Milk ' aalcamen ' arc already 
~ with · 1,pilj)l.of.~ale mat~rial.' and re· 
apel de~ped for the campaign. A 
Pd Milk,tts;led recipe, Tuna Macoroni 
lake, ~iI1 , be featured during Lent on 
the TV and radio shows aponaoreJI by 
!hil dmpafl~. , Thrse are the Arthur 
Godfrtf, Grurge Gollrl and Bcd Skel. 
ton ,hows, ' In ,hc Murch 12 iuue 01 
the Stiurday f;\'ening POll a Joncs. 
Laughlia: Sleel C"ad\'crli llemcnt will (ea· 
ture the macAroni,lunn and c\'al'0raled 
milk CWlb"inaticn. All ad\'crtlscmellt 
consistins of" Ihe, picturc '''and recipes 
lor Tunt, Macaroni Bake will ulso be 
carrird hi ~vcral ,toJl magalines during 
the !'ro~lIan. .' 
h In addition to backing the Ilromotion 

'Trough !he publicity program of the 
una ltotD.rch Foundation, thc tuna 

c~ntra will be I'ullhing the combino· 
hon ,in thrir Indh'idual advertising. 

Within the Sills organization thc mac. 
Ifoni and tuna Lent program hOI hccn 
"rdully d/)\'etailrd 10 obtoln thc ut. 
"'1 I puhlicity from all mcdia for hath 
DOlls. [\'ery Iyndicate etlitor and Sun. 
~r Supplement editor hus re(.~h"cil or 
w!1I receivc m3l·aroni.tulla.e\'aporlllcd 
ml~ material. New piclun·i!. Itorles and 
!CClptS will go to c\'cry large newspapcr 'h the country. The clIIl1hination ill 
t e llJeme 01 scripts which will hit 
large: and Mmo.lI radio and TV II tatlons 
rllr~b~"Ollt Ihe 118 lItateli. With hoth 
Dow keyctl to the promotioll. tlouhle 

coArge can be obtoinctl 011 all le\'cla. 
be' though grealt'llt concentratiull i" 
~t ' gh'cn to this IIIOllt impurtallt 
t .~ .eaml,aifln, othcr macarolli mu· 
en .. Will bc relC'ased nt Ihill time. Two 
n~~ photographs showing mllcaroni 
w~ __ other lood. ha\'c been token lor 
relqlt to editon or iruJh"iduol news. 
p~pcn.' Thrtc syndicales ha\'e also been 
:: recipes and picturea combining 
otbe roni with cheae, eggs anti fish tV IIIln tuna. Two radio scrlpls and 
• Ilory havc betn prepared featur. 
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ing nlllcnroni Ilrodlll:1! in other com· 
Ilinatione. 

Farm t,ublications will Lc sent (I pic' 
lurc. r«lllC8 and a " ~ Iory Ilointinf. Ull 
IIle vcrsatility of macaroni. The Nesro 
l)feu will be lupplied with a Iliclurc 
and recipe 01 macaroni witb shrimp. 
Six monthl ago magozines were con· 
lacted anti cxclusive mcatlC!s recipes 
were spetiolly developed 10 AUi! thc 
ncedl! of each puhlieatlOn. 

Summer-1955: 
Planl for a Summcr Jlrogram Ihuul,1 

lake into consideration nil the home. 
,"okl'r', ncedll, She looks lor difthes 
that arc appetizing. nutritious and quick 
to prepare. Outdoor living il the trcnd 
tOllar 10 Ihc shopll (or itcms that call 
he preparcd on a grill or barbecue, 
Since picnici lind Jlorlies are oftcn 
away from home. they Ihould also be 
ensy to pack and carr)'. Foods thut 
COIl be storf!d on thc kitchcn shclf in· 
iteud of Ihc uftcn o'"cr·fillcd rerrigcra· 
tur lire in\'aluahle. Two luods IIlnt 
"tulUl oul (I " idc(ll for Ihe homt~mnker'lI 
11I1t1}Qle are macaroni and ClIlIlICd mcnls. 
With the wi.le ,'ariety 01 mcal!! uvailuhle 
il'lI IlOu ible to make almo!t uny typc 
of dish using these foodll. In uddition, 
it is a romhinatioll thai e,"cr)'llRc will 
enjoy, IIl're is lin outline of Itoric! 
huih oroumlthisteom: 

1. " J)illhe~ 111U1 un bc prepared ahelld 
01 tinm lor on c\"cning mcnl or to 
carryon .1 pienic. 

2: Hcarty mcals "'ell,agcrs coul.1 prt', 
pare thcmKeln'lI on thc ontduur grill, 

)1. Menu~ and mcalll lor the huchelor 
hushalld. 

,1. Emer,:ency di~hes for H'rdll!! whcrc 
therc urc IIl1csllCCtcd gtl.'~ tll fur dill ' 
ncr. 

5, SUf!ge~tiuns fur ('lIbin llRll ( ' (11111' 

dining. 
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6. Cold tlinnefll for the dog dO)'II. 
These arc a fcw 01 the themcs dllli 

would IIl'lH!al to edilon and lend them· 
M:h'cs to intcresting I,hotogrll\lhs. Wilh 
the larger mcat Ilacken supporting thill 
program. it could he huilL into 0 mOM 
suceeufuJ Slimmer. promotion. 
N.tlon,1 Macaroni We.k: 

Prepafltions ~rc alrcady hcing made 
lor National Macaroni Wel·k und it 
promillc!l 10 he one of the higgcst pro­
motion~ ever. Multiple page sprcads 
ha\'c alread)' hccn planteJI with tOJl 
f:OllllUmCr ml!~utinc!. to he liupplemcnl. 
cd Ill' lIutlonul TV lII~twork tic, inS. 1I0w. 
c\'cr: IHI rcport enn he gircn until thc 
pillcemrnhl Uti: dcfinite. 
Thc~ pl'uk promution pcriods will 

lie futtifiet! lIy 11 continuolis progrllm or 
new~wurtll\' rnuterilll to all mcdia, Nol 
11111y will 'tllc puhlicity efforll he in· 
h'nsified. hili cvery opportunity will 
he luken to c.'qlOntl Ihe !i1:ollC of 'l.{ ~. 
lidliL'!I whl'rc\'cr Im!liihlc during 1955, 

Make It Spaghetti 
IIt·rlhu Cochran Hahn. food editor 

or thc ~1iDmi Daily Ncw)!. wrotc Ull 

Jalluar)' 20: ".:,'cr),hody I'njo)'s D hrap. 
ill~ Illntter Ilf "\lDght'tli alul meal ballJl. 
thin most pupu ur JIi ~h in the Allleril'lIl! 
lIlt'nli. IIcconlins 10 a rccel't t;nn"Cr. 

" Miumlull)! ure 1101 !!Inl" ~~d l :> leurn 
il rutcs lin high Ull till! Cllt purotlc­
)lrollOlIl),. H u Jlun"e)' I"(mM he muth! thi~ 
we.,k tn h ... llllle tilt! Flnmiu,::u 1I0tei 
wlll:re thc ;\utiullul ~Iu!! urulli Muntl· 
Judurer!l A)!~nciutiun ill meeting lur the 
"ncnth (: nll~'cllti\"e \"t'u r, the cli~h Imuld 
hit lop )llm"e." ' 

She u~ t~.1 un illtI~lrutinll u( Spaghetti 
wilh TOInutu ClulII Sauce, (lIhoWIl 
hclowl MIIt 'lIroni ill CrcHIII Sauce, Ulul 
Nuutlle SiltilllJl C:u~scrolc. 
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BETTER MERCHA~ISING .,' 
, .. ,' lHROUGH'': 'I PACKAGING 

\ ',,i .' .'~~j~·l ., ehr'., .oi.olf', .... otll U'h.r.p. eorporolloa 
~ .' ... '~?'~;: ~,," ': -I' '~ HlI ' " af I •• HMMA WI,,'.r "'H".' 

(: ": '7 ~,;'r~ .. ~ :). 
,~. , .~J 

T I.IE rc,;oluliull ill Ilocka~ing ,c~II' 
Imueg •.• III l1ll c,'cr lIIerenalllg 

I'Dce. Hut I c;crloinl), don', hu\'c 10k 
tell )'011 how (Ut pOl'knging nlld ",rJ· . 
chantliting have IJro,;rcsscd. Nor do 1. 
ha\'c 10 Ilraw ),OU D picture of the con· 
IIlanll), illcrcill ing Irelllis in seU sen"ice 
selling. 

Ent &illce the self "en' jec sUller· 
mnrkc1 entcretl the rood field u grealer 
Lurden of responsihility has been I'laced 
011 ll,c package. h i!l flO longer i,Ult 
a container thut sen'es as n carrying 
medium (rom the 51ure 10 the 1lome. 
It hua bct:ome an importanl selling 1001 
-11 \,itol merchandising fon:e-a I>otent 
and cJTecth'e ad\'ertising medium. 

Now, just what WIlS the impetus thot 
Imldded packaging oul of the cracker· 
Larrel stoge and carried itlo its l)fesent 
hiJ;h lc\'el or imporlance? MODERN 
PACKAGING magazine auriLutea the 
I,henomenal Rrowlh to 3 significant fac· 
tors: (l) The development of high 
Sllettl, low cost, medtanized packaging 
equipmenl: (2) Consumer demllnd (or 
Lranded merchandise Ihllt gll\'e a!!ur· 
ance of cleanliness. convenience and 
qUlllity; and (3) The Increasing aware· 
ness b)' manufacturers of the three·fold 
value of pllckaging in cuuing the cosll 
of distribution, in estabHllting brand 
Menlit)', and in stimulating clerkleS! 

.:;" 'Isual" !ie-llinS ot the final I'0int of 
_', 'Ule. 
y i': I would lIay that a (ourlh contribut. 

ing foetor con ~ added to these. Com· 
pcilh'c selling, which places on even 
grelltcr retpl?lIlibility on the package 
anci now demandl a new approach 10 
Ihe concept of packeging. Howe\'er. 
the 'lulUr/! o( I:ompetititln. has changed 
anti is dilTcrcllt 'rom the COmlletitioll 
Ihat existed 25 yea18 ag0-10 )'eau ago 
-(:\'CII )'eslcnlay! Today just about 
ewryllUd)' ho.'! a "heller" product. Thllt 
lIluch is taken (or ~rantcd. The point 
of ftCparalion, where one "rodurt loku 
the high rood to increar.ed snlel o.nd 
u!lother Jltuduct goes downhill 011 Ihe 
Inw roo lowonl dct:rea.sed \'olume­
ulld sometimefl, oblh'ion-today lies 
wilhin Ihe realm of advt'fti!ing :md 
t1\crchantlilin~ . 

It'll intere:iling 10 lIote ill Ihis r~lleCt 
dlut 01 II rccent mt'Cting of beer whole· 
IInicTli in Sou t"rollci&co, the conclusion 
W"I drawll Ihot-"hereo(ler, bttauee 
of the Irend loward uniform price, fl,· 
\'or and quolity, Ihe COmlM!lition in beer 
will Itol be belween beers, bUI in lhe 
luperiorily Qr their ad"ertillng Anti 

duul!ed to ad,'ertising, and ),our llnck. 
age \OI'OS regarded 81 the most logiMl 
lorm oj all rour rromotionol tDum. 
)'our approach to It w'ould tuke on " 
lIew IM!rlpective. E~ery I4let exrruli\'c 
\OI'ould immedialely ~:seek new WI)'I to 
eXltloit it. solet pOllllbilillea. E,'ery 
odrcrti!ing eXllerl would Iry to further 
de\'elo!, the IlotenliaUties of thi. great 
and Jlowerful medium: And both "'ould 
1'OltIbine Iheir talellli:and knowltdse to 
extract the utmo81 'CffL"Cth'cnesJ from 
Ihi. Ilotent selling fon.-e . 

CHAILII C. IOllOm 

markcting I'rogroml," I cite Ihill lIingl~ 
imlonce 01 n colIC in JlOiltl. In all)' 
large.clrculotlon national mogazine )'ou 
will see the increoJin« lue of (ull pagMl, 
(our' l,age inserb oud iIIuslralions in 
full \'olor. Or wlluesll the increasing 
use of (ull I,oges in daily ne ...... papers. 

Now whal hal all Ihi!~ 10 do with 
Ilockaging? Your mocllroni Ilacka~c is 
onc of the mo. t eJTeclin forms of ad. 
nrtl.in! in use loday. h i. the final 
link in your o\'er·.11 advertiling Ilro. 
gram-Ihe Irut choncr for you 115 11 

manufnclurer to Illy what you ha\'e 
to Ill)' to the proll)tClive buyer. h is a 
mOil ucct'llJ8ry nledium in Ihese da),s 
of &eU sen' ice &elling, lIince it must 
lake the place of Ihe clerk who once 
wal all the lIJ10t with D clinching aalet 
lolk fur the hcsilonl Jlurclloser. 

To clearly unde~.lInd .aud eraluote 
the iml)ortl1nce o( your nllIcoroni Ilock. 
age as o,! advtrliJins medium Itt'l loke 
the fo",r 101" magalill~ which ttlt't!il1lizt 
in food pd\'crlising ai ..:a Comlll1ri~n , 
~Iriking an a\'erage, they '~8\'e ,11 dr· 
(',Ulaliuu of 4 million copit&,.bch. · \leod, 
er,shill IIUn'e)'s, ho",e\'er, ahpif Ihl1t only 
! Hercelll of 'magazine read;'. ICC. rend 
or nolice any particular o~ferlisement. 
Thil hrings the actua, "readeuhll) (IOI.'n 
to 2HO thousond I'eu,:"ni. /Ju'-re~l'Drth, 
'has also Ihown that 6hly lout of C\'try 
4-ieiadera :,dbes the . ramil)' ~OIIJling­
which leo\'eI jUlt one quarler, or 70 
Ihouaand out o( Il million claintcd rcad· 
erll who aClually go into Ihe storL>j, ftC(' 

)'our producl, oud ,Icelde 10 buy or not 
10 bu),. ~ 

And where does lhllt leu\:e )'011 in 
relalion to lhe one hUllJrtd million 
tustomera who are buyiug in Idf ser· 
\'ice stores e\'ery w~k? Whal ar~ ),ou 
doing 10 reach .Ihal \'alt lIudil!urc? 
Polnl.of'Jlurthasc dil play.? The U~ 
of point-of.Jlurchue mllicrial il cO!tly 
and unsure. AI mOil of )'ou ha\'e I'rull' 
abl), learnt'tl, a great deal of il ue\'~r 
gets out of Ihe trunk of 0 11lJe:;1ll0n' 
car. Much of It il careletlly 1 'la~,1 and 
quickl)' token down" 1\1011 01 tl Ile\'rr 
~etl inlo the retail outlet o.t ull IIecau!t 
Iloor 'IHlU i, Jar 100 t'a/aiMe todQ.)' 
dnd 1I111BI be used 'or prolillcts ond 
cu!\lolllen. 

Alld yet you call have the hest kind 
o( polnt.of'lole odvcrlililtM lor ),our 

I
lJoduct-the kind Ihal will bridge Ih~ 
oet. imporlant 3·foot ¥ap btt,,:een Iht 

shtolf and the cuslomer •• hOJIIIIIIIJ Las' 
keto I refer. of course, 10 your Jll1ckagr. 
And I Ihink you will agree that )'our 

It is the common C!xilting I!raclic,' 
to Ihink of Ihe Ilockage itt lenns of 
material-to huy il all mOlerlal-oud 
10 charge it UI material. A'J luch, it ill 
added 10 the selling Jlrit'C of Ihe prod. 
uct. And, 01 luch, il bet:omea one of 
the major causcil of restrlclion in fur· 
ther de\'e!opment o( Ihe IlDckage, This 
leads inevital.Jly 10 " comlll1rath'e Iland· 
It ill in Ihe correct de\'e!0llmenl and 
UM! or your exlrf'mely \'aluIiMe IUlckage. 

Uut conllder, If you will, whol .n 
entirely diJTerenl concepl o( your IUlck. 
age you would h.,'" if Its co.t were 
chargtd '0 ad,~erIiJins or JoltJ ",omo' 
lion, which, a. you know, il hudgeted 
out 01 IlTesenl or antlciJloted profill, 
Ohviou. y, j( your I)ackaglllg COlli were 

I
lIlckoge i. Ihe one lure melhod )'0,' 
la\'c of reochinl 100 ~rctnt of ~ Ie 

audlence,YoU want to reach-the b:;r' 
I,ublic. Certainly il il th~ only ~ '~ob 
thai can do a Iruly effective IIClhn~ J f' 
for you at , Ihe an.lmportanl 1X1/nl

oO 
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INSURE THE I?E'RFECT COLOR 
IN YOUR PRODUCT /' 

WITH MIRROR·FINISHED BUSHINGSm YOUR DIES 

,I " "10 MUCH DIPIMDS ON SO LlnU" 

RESULTS FOR MANY PROGRESSIVE USERS .. 
. . • prove the unequalled performance 

LET ME PROVE TO YOU 
• , . that I can produce the qualities in your products 

• PERFECT COLOR 

• UNRIVALLED SMOOTHNESS 

• RINGLESS PRODUCT 

• IDEAL COOKING QUALITIES 

GUIDO TANZI • 3252·54 W. 5th Ave., Chicago 24, III, 
Tel.phone NEv.d. 2'()919 
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A contribution 

.,. .. to theAl~~~trY­
!~r.~:; -rlie ,tfi· •• 

" \f! ~' " .. ,:. . ',r, " " 
. .. !~ 

writt.n 

Why wa pubU",... .hll brochure. 
It W8I natural that leadinr manu· 

I facturen BhouId come to Roche­
the heedquarlera for «real enrich· 
ment-and ask that our aclenUftc 
staff prepare an InteresUnr. author-­
Itative .tory on enriched maca· 
ronI products. It had 10 be cone"" 
but complete-to IC!:rvc as a source 
book or information for important, 
InOuenUal People who could reath 
the public and Incrcue interest In 
\his Important food. Much study. 

l/f thouaht BOd expanso havo lone 

.. . pllshod fact. 

,

.• .. Into th1a effort. It 11 now an accom· 

I . 
• . lAfl. 

. 'r 

t , 

w. _hll II 1'_" H' ...... , .. 1 .. 1. II ..... IMII tI,,,,,,,, c.. __ a.. ,I ...,. .. ht_. H. , .. . lIId, 
c--.l $II 1M ","Iditol ., ,.,, -.... .... ~c .. 
1..,..nM IN ~1.10IIII "I« 111 ... ,.11_ ...... 'M 
V .... IlllIt' a.t. II II I ....... IMII • ~ ..atl .. 
.111 ......... ~I.II~ ,. _,''''''''" ...... wi •• 
.. ... ll1e ..... '-1 , .. "..,11 •• IloeIr .......... 11 .. 

.; 
, . 
~ , 

'iiOCHE' ENRICHED 
and pu." .... d '0 fo,'.r ••• "., 

Unlq ... chart clromatlcally lIIu_ 
venatility of macaroni procI_ 

W. rnci. to ...... r 

for bulldl'" your ...... :..._....;:== ... 

• 
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IlelRONI BROCHURE 
flnd.",and'.." of .11 macaroni product. 

Who ... Iv .. It? 'The new brochW9 and chart 
.... beinI distributed to a laJge and carefully 
ti!lected list 01 nutritionist&, food technologist&, 
dietitian .. lood editor .. television and radio 
_'s commentatoDl, eclence wrilenl, Univ ... l· 
ti!8 and \XlUeges, hospitals, lood manag ... 01 in­
d .. triaI aDd institutional cafeterias and othel1l 
who Al1I important. 

Why _ thoy Importont? 'Th ... people are espe­
cially important to youbecal18O they are the folks 
wIiojn8uence the public ' (o!' buy for institutions 
inkiPnticquantities). It is:lmportant that th ... 
peOple khoi'that most of the leadir,~ manufac­
lur!Jsanl mii!ching, lliat it is almost an'industry, 
wideic:liievep,ent. When this iniIuentiaJ group is 
oold'l'l a proci~~t li}<e.~riched macaroni they can 
wilhciut hesitation ' recoinmend its 1180 in many 
waYa:The rentlt-in~ usege. 

'f -I 

How you can u .. il. 'The new Roche brochure is 
a CUBtom·made selling help for all of your maca­
roni, spaghetti, postma and noodle products. You 
can use it to great advantage in your OWIt sales 
and public-relations programs'_ 

He .. are .. me Idea •• Use the brochure as a man­
ual for your sales organization. Have your sales­
men use it in Uteir calls on the UtonnageU trade­
schools, hospitals, cafeteriaS and other mass·feed­
ing organizations. Broadcast the information in it 
to those people in your sales territory who inftu­
ence the public: food editors of newspapel1l, rodio 
and TV women commentatol1l. Arrange ta1ks be­
fore women's clubs and P.T.A. groups on the food 
vdues in your enriched macaroni products (see 
th" brochure for exact information). 

What'lln tho brochure? Divided into 15 sections Use the material as the basis of your advertising to 
andblving 16 pages of illustrated text, ,--------, the public. Prepare a series of mailings , ,-
the new Roche brochure gives its _ ___ _ _ to doctol1l iri your territory on the ex-
readen a comprehensive story. See ====-:"';;:-::'-==.== ___ : ccllence of your macaroni products in 
Table of Contents at right. ::,::'::.;;;;.~~----=.: : specinlasweUasgeneraldietsanddon't _ .. _-----_. 

, <. :::~":.::= ... _=~.:_ :.:. : forget dietitians in hospitals ond other 
An adclid halur. of greal value. ::.:.:.-=.. __ - _-_._- =: institutions caring for the "ick nnd 
Included in thebrochW9,as a separate .=:::..-.--- " agod. Teachel1l of home economics in 
aection which may be removed for dis.. ==';~--.------~ ~ schools. colleges and universities are 
play, is thedramatic Versatility Chart ::..-..: .... -----::....-.-- :: 

.------.-" iOlportAnttoyou.Writeaseriesofmail-
which III088IIn!s 16W'" 21W' when N ___ ----- ingstothem,too,bnsedontheiJrochure. 
opened. It illuStrates the vel'lGlilily of 
tnararoni, spaghetti, vennicelli and egg noodles in 
striking /oU·color pictures of typically appetizing 
dUb.., and includes cooking instructions and 
recipes for the servings illustrated. 

You have a big opportunity to build the sales of 
your maceroni products when you use the Roche 
brochure. Take full advantage of it by making it 
work hard for you. 

ROC H E Vitamin. for Enrichment 
VITAMIN DIVISION· 10RIIlII-1A 10CII tiC. - NUTlEY 10, NEW JERSEV 

NUney 2·5000 
,. c .... , H .. """'" hche Uti" 216 St, Poul St,..., W"" Mon',..', Q",btc 

! 
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IN THE INDUSTRY 
Ritz Named Chairman of 
International Milling Co. 

Chas. lIil1.. Presill.'nl of h ,lcrnnlillllul 
~ 1 illj ll g CIII11PIlIl), ~ illl'c 19,1:t ""as clrcl· 
cil Ln ~ lI c( 'et' t1 ... A, Be:ln ". Choiml,," 
uf Ih,' 1I0urd of Dirl'don,' 111 Iht! IInlillal 
Ili":I'\I" '" tnt'eli,,!! ill :\IiIlJlcllpoli s UII 
JUllllll r \' 11. :\Ir, llill hu" Iwcli \Iith 
IlIlt'rJ uiliollul !'illl'l! JlllO wllt'll Ite ~ I.Lrt· 
ell a ~ II i'1t'III1!!rnl'llI'r ill the :\I"usr 
JIIW. Su~k(lldlcwal1, Cu",,,hl. uffiee, 11(' 
enlcrl'll Ih(' l'IIIlIJI"II~ '!' !' .. It, ~ Ilcparllllenl 
ill 19 )2111 .. 1 ill 11) 15 \\' IIS I1Im'elllu :\1011-
Itelll liS EII"\t'rtI CU lI <I, liulI :\hlllll!!" t , III 
19:\7 he wus "h:,'h,d a \'il-t' I' n'~i cl e llt 
ullel lIi"'dur 111111 It1l1rcd lu :\Iirlllcu, 
IlOli ll wlwrl' he Ui'~ lL lllc,1 Tl'~pulli'il,i1iIY 
for "II ,:ull1l'any l'all's adh'itil'i' , In 
!\to),. 19 12. :\Jr. lIill ' H IS 1·llocll',1 E'it."CII' 
li\'c \'in~ l'n",i,lrlll uf 11I\t'rllutillll,,1 ,11111 
WU!! dl' \'al('11 10 the I'rt'j<illl'nc)" in 19,13, 

Atllt'rlull III'UII, ~O ll of the furmer 
Hu:ml Clminllun. wa" r!t'i,,,,.1 I'rcsidellt 
HIITt'1',lilig Mr. Hill . 1I1~ hu~ ht.'l'n wilh 
tht! firm silll'c 19:\7 whell he ~ lurh'll 
lilt ": \cl:Ulh'c :\ s.~ i!'tonl in IIII' ojlcmliul! 
Ilcpurlllll'lIl. Durillg Wurld War II he 
~pe"l 21/2 )'I'ar", in ,'xct:uli\,c , ' uplldl~I's 
in WlI shill!!11I1I D, r., wilh Ihe nn",I' 
uf Pri,'c :\clmilli~lruliuli 01111 ,\nll)' III' 
Irlli )!I' lIc ',', li e left J!"l'CrllIlII'111 sc n ,in' 
ill 1111 ,1 ,11111 tI'IUrlll·t! 10 1lIlt'lIlation,,1 
u~ Il ilt'I 'IM alltl l::u":lItil'e \,j, I' PJl'~ i, 
tlt'1I1 ill churJ;c of operalions, 

:\Ir. F. A, l1elln. reliring Hllar.1 Chuir ' 
mUll nnd ~' JII or Ihe c:UlIIl"UIlY'", (" UlIIII:r, 
will 1:IIIIIil1UI' ill Ihe (':lpacily IIf 11i1l! I' IIJr 

111111 ItIl'ln!.cr ell IIii' [Xt.'I:uliw COlli ' 
milll 'I'. II,' ~Iurh'tl hi!! c:uJI."Cr with III ' 
It'fnal illl1al 01 \c'\\' l'ruguc. :\1inllci'lIlu. 
ill 1'-IIMI. \.111'11 the l'1I11l1':l11)" uWILc,IIII'o 
mill" will. U Mill I'ul'udt)' ul 2.500 
I ' \ \!. IIf IIU(1r dai l~'. Durin!; hi!' 55 yeu r~ 

CHAlLIS IITZ 

(If elllllill\lUIlS !'en 'il:c, Inlernolional h05 
I!.rtl l,1I 10 !'I'( 'IIII" 10r!!~~1 Dour miliinF: 
1!1I11l1, ... I)· ill the world ..... ilh 22 mill ll anti 
lOH.OO' c\\'l. II oil)' milling ('opocil)" 
lie Jlrol!.rc~ .ed IhrouEh \"orinu!! posi· 
li ons in 1111' cOlllpolIl' ,11111 in 1930 was 
,'1ected Firi'l Vit-e 'r(,!'it1rnt. lie he· 
I'amll President ill 19:\8 and in 19·13 
\,'O!! 110111('11 Chllirman of the lIoortl. 

La Ros" Presents 
"Live" TV in Italian 

V. 1.11 HII~u &- Sons. Inc .• Brooklyn, 
i\'ew York. hu\"c prcmif"Jcll U IICW 
II nli nll ,lulIgullfc , 'ari cl)" show - "Trle. 
\'i, iOIIl' hali unu". o\"er WAT\". New 
York-Chullnel t:\. The flltlw CD n I.e 
H'CII 11 :00, 11 : 15 A~t :\Jorliluy Ihru l'ri-
1111", allli 11 :flO,11 ::\0 A\I SaIIlTtIIlYs. 
St'lIIlan 11 :00,11 :;\0 A~I . 1.11 HO~3 
lurll!' trom the light 10 the scrious side. 
U!! IflJI,Ol!:!ht Italian ClIsls perform IlIIlf­
honr Ii\"e ,lrulIlnl\!' show~. 

This is Ihe firsl lime " Ih'c" nt'ross· 
Ihr,J,unTlIIt'\c\' i!! ioll will ht' u~ellill reueh 
II I,,~cig ll ,langulI)!e uUllicl ~~~. ,:'COI1\' 
IIlt'II 'IIII!' WIll he film ull,l h\'e . SU~'S 
Vil1l'cnl S. 1.11 UIlSIl. in dmrge III com· 
pUll), luh-crli sillg, "Thcy'li be in keep· 
ill l! ..... ith Ihe Ilu\,ur of tht: shuws-Irn· 
lIiliollolh' 1IIIIiulI". 

In 1I11;lilioll In IIIIII:nrolli procllll'l!' 111111 
~alll ' e_ I.u Uo"" will preH'lIt Ihcir lIew 
li m. II f It nlillll hlllllc.slyle foud I,rud­
ul'l" 1111 "TI'le\'i"jone ltuliollU", "h('~ 
illdll,le lIuli lln i'1)'lc SUUS;(!!('i! in Satire, 

Iluli u!! ~ Irlc :\lcalhnl1!1 ill ~uul"e, hulinn 
~1)"le Hu\'iuli in SUUI'C. allil a ('utnplelt' 
l'illU I'ic Mix. 

Thi. lIew h·It·"i s.ion ulh'crlising will 
~ 1I1'JlI,' mcl1' the he8\")' It'\c"j"ioll., radio. 
11 1111 ,.tr,cllrtl JOf 'heduh' 1.11 lIosa 1'1 110"" 
runnillJ! in lII ajur clI ~lcrn markel!>. 

North Dakota Bill Seeks 
Farm Product Expansion 

A bill hU i! IWI:n inlrutillcl,,1 ill Ihe 
i\'nrlh Jlllkllill I.cgi slullltI' hy IIcl" C. 
J. Fri~I,HI IIr Xllrlllll C"LIIII" wltit'h 
w1l1II,1 rrcuh: U sl'cdul 12'''IUIl lI)!ti· 
['1111 II rill tC~I'''r, ' II, 'nlll''li~lOiu" h' I,romllll' 
u!!til 'lIiturul n'",'art'h. 

The Ioil! w1I1II,1 Ie\'\' UL! c.\di'C 1".\ 
IIf IIlle '\lI arlt'r IIf 1111;: 1"'JI'elil IIr Ihc 
I'u l e~ pri"l' IIf 1111 ug deu IlIrul llro<iuds 
prOlhlt'l'd in IIII~ slul c. The !'l:lle lux 
\'UllIllli!'!'illlll:r wlIlII,llllhtlilli~lcr tIle len. 
Ihe PJlH:I'I'lis In I'I! use,l fur n~ril'uhu;c 
rt'ilcun'" ul ,,1 hc uppropriUh',I 'UUI IIf u 
1'1't:('iul lI!!riculturul rcse:lrd, rnlll\'ilig 
fU1II1 h)" tlte leAi!'lulure, 

Mart h. 1955. 

Antonio T. Palallolo Dies 

Anlonio T. J'ulnzzolo, whit 111,'1";111 hi ~ 
.\nll! ricull l:l1rrcr us 11 huit nntl "I '!:I" 
tnble pc.MIt-f orul clllied it U!I ~ l 'flI l,n ' 

bu'nl fuml lIlunuful'lurcr 111111 WIIlt' th ~· 
trihu! ur. Ilit·,1 Jalillury 18. 

~Ir. I'nlauoln wu~ dwillnull .. r Ihf 
boanl IIi AUluniu l'ulull':ull1 oS: e .... tIIar· 
uroni prUtIIll' I~ 1II111\1I£ul'lllll". 20 1~ (;jI. 
bcrl :\,'CIIII«', Ciuciulluli. (thin 111111 ,Il ~" 
Ilt~u dl.(1 Ilw I'nlUl1.olo Wine Curlll' llU). 
tli!llriiJulor!'. 

'Ir. l'ulul1.ll1n. " '!lo " liS ill \('a l ~ 
old. l'ame III the Unitt',1 Slnh'.· Inn,lI 
Sicih' in 1905. Ill' h t~ 'ull1c u rllul 
nllli \ 'cJ!('luhlc \'Clliler in :;1. J.olli ~. lalt' l 
hecoming n whol~nler. III HH: . ~II ' 
mO\'Ctl 10 Ilclroit and hccullw :1 , h ~: 
trihutor of l'pughclli ulltl 111 ,1' •• r, 'nl 

l,rodm:ll!. . . 
In 11)19. he opcllt.,,1 II 11U ~I'W" 111 

CincinlUlti. lIis once !'moll pb.,1 h ~' 
since hL'l'OI11C Ihe IUrj! I'st in III" ",1:'1" 
for outpul ur l1Iucurilni pr",III,.:1-. I ht 
wine Ili ~lrihulillg COll t'l:rn ul ~n I ~ a Ir. " I, 

t·' in Ohio. 
:\1r. 1'lIluulllo \1'111' ehui rl ll ll ll . " f lilt 

hounl of Ihc com PUll)', " ... 1 III ~ :i: ' ~I ~. 
1:01llPUI\\' uniel'rs lIIl,l II1l1l1 a ~C r!!. I hI" 
flllllil\" 'ul~u upt'rules Ihe 1,L1 I1",1 r JI' j 
rnlli'~ IIl' o: lullrulIl UII Mnin ::OITl'e1 :11111 
11 pi;,1.1I I'll' 101mI' III IIt:lltlill)! " II~ul ''"\ 
TClllle~ "(~l! t\\'CIIUI' IIIllI Iwl,l · 1111, ' 11" 

in !'l!\'ernl Cilll'illllilli tlll'lI\t'l ' , .. 
Stlrd\'ur~ hwhule II,,: Ii\'!" ~"lI~, \\ ,' , 

lialll. I'elt'r. j)ulIlill ic'. 1'11111 uml JP:~'l'lt 
l'ula'l,w lu : IWII ,Iuu!!hlers, ,'lr ~, I.l," ~: 
helh Vh'illIlU. Uelruil. ullil ~lr!'. !.0j' 
Spal",ttrl'l li. with \\'1111111 ~Ir. l'alu","1 
mUfle hi!' hurTle ut 21~n ()11:,'r\'l'I" ~ ~ 
IhI. : tWIl "rulherl'. Ju!'cl ,h. 51. LuI"" 
ulIIl TIIII". l.uuin-iIIe; tWIl sbtl·r ~. :\ I ~, 
Slclla Vi"iuIIO, l.oui !l\'illc. 111111 :\lrl" If.~;~j 
I' ie Vi\'iullo. Carnegie. I'u .. UIH -
grontlchildrclI, 

.' 
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MALDARI'S INSUPERABLE MACARONI DIES 
Trdd " M", ~ Ro'" 

U, S, Po!,,"' Qlfiu 

Ma"" 0' Macaroni Dies 

180 Grand Stre"t, New Yark 13, N. Y., U. S. A. 

.' 

----_ ... _. , 

f 
\ 

A 
j$. 



THE MACAR'ONI JOURNAL M.r<h, 1955 

Rght Against Rust-
(C""liltlwl /f,.", pop 14J 

,'ariclitl. U planled as early u toil 
and 1rmlH!ralure condition. permit, It 
'Will l'fOduCi! btuer than Stewart. Car,le' 
lon, Mindum, or Vcrnum .ven With 

heavy ru!t infection. Enr), bushel of 
Sentry 5C'Cd ahould be planted this year. 

'lhe Northwest Crop Impro\'cment 
Al5ociolion, through ils Executive Sec. 
nllary, Mr. Henry Putnam, haa u~ed 
the facilities of Its orgonization to lIfO' 

mole the Slowing of quality durum, in 
e\'cr)' way Jlosaible. Durum circulofl 
flD,\'t' heen prepared. growers and coun· 
try ugenta hove been encouraged to 
promote durum growin~. 

Mr. Pulnam hos always been ,'cry 
8oth'c in lupporting the North Dokota 
State Durum Show at Langdon. The 
grain 'fade and the durum mills, 10' 
!dher with the National Macoroni 
Manufacturers Anociation, have helpC!d 
to make thi •• how a liucceD, 

The Rusl Prenntion Anocialion. act· 
ing Il!I Ihe agenl for Ihe United Slatea 
Department of Asricultur,: and Ihe un· 
adian Department of Asriculture. Ir· 
ranged for land and techniC41 a~i5lance 
to plant a winter nursery of 7,000 new 
hybrid lines of small srain. lut fall 
in Sonora. ~1C!Xico. 

Dr. Huben Heermann has 900 of 
hi. durum linea ill thil nur~ry. We 
rlan to .. end him down to Mexico to 
InsJlcct these durum. and Ihe ae\'eral 
thou!nml durum linea thlt h(l\'e come 
from Ihe 500 crosses made cooperath'e1y 
by the Uorkefeller Foundation and the 
Mexi can Department of Agriculture. 
rree inter.exchange 01 all luch breed. 
ing material haa been agreed upon, 
You, a" members of the National Mac· 
aroni Manufaclurt'n Association. have 
helped .peed UI' lhi8 ..... ork and make 

f Ihe internatlonul allack on the litem 
• " rusl "rol,lem pnasi ble. 

'Ve 1101)(' 10 ohtain additional allot· 
mcnta of fund~ from the Federtll Gov. 
ernmcnt for durum research in 1955. 

In Norlh Dakola the Hust Pre\,en· 
lion An ocintion ..... iII lend the efTort 
to "hlnin adJitlonal 510fT, grct"hou~e 
and luboratory facHitie. for gruin rc· 
~a rch, If obtained, the North DnJcolu 
Experimelltal Slation intends to II -C 

part of Ibe~o' facililies 10 expand Ille 
Ilurum resellrch ..... ork. Your help ..... iII 
hc nccllcl!. 
" I I'cfl4onully thunk you for your "ulu. 
ablc hel\, in the 1)I! ~ t nnd belic\'c we 
IIho\lld a I greally ICIlCfit hy our ruturc 
efTorb in a COIIIII'IOn causc-namd)', 
an mlcquulc produclion 01 hi,;h qU:llily 
amher durum in thc years ahead. 

Merchandising Meetings 
The National Muca roni Inlititute is 

holding meetings around the count ry 
10 dil5Cu8S Ihe macaroni·noodle canned 
meal drh'C: for "[nsy Summer Serving". 
Mareh 9-San franciaco 
Mareh 2:l-New York 
April 13-Chlca~o 
April 27-New Orleans 

LENTEN PROMOTION 
r .... I1 ....... 1 .... Go,. St ..... So"." 

A growing lilt of radio and televilion 
celebrities i. pluggin! the Tuna·MacI· 
roni nake recil,e during Lcmt. 

There ..... as a commercial on the nMr. 
I'ee~,," Ihow on February 20, and 
durmg the week of February 20. Star· 
Kilt Tuna advertl&ed the Tuna·Macaroni 
nake rcclJIe on the followin~ ,how,: 
Dove Garrou.'Oy on "Today'. Arlene 
Fronds on 'Wome" and Steve AUen on 
"Toni,,.,. 

Star.Klat II advertilinf!; the recipe In 
the March iBluei of Woman', Day. 
Family Circle, Better Livin" Every· 
lIooman'" We,tern Family. and Paren's 
Ma&a:ine. It will also be adnrtl!led in 
the Allril luuea of True Story. Modern 
Romance" Farm Journal, and Cood 
lIousrkeepin&. 

The Jones &: Laughlin Sletl Compan, 
advertiaed the reeipe in the Morch 26 
iuue of the S4IUrJal EWnin, POll. 

Pet Milk plugged the recipe on tht 
Ceorle Cobel, Red S1celton and Arthur 
CoJlr~ ,hows, and had their repre­
sentath'('I contact the Rrocery trlldt 
with price bannen and full colol reci~ 
display, with 4 x 6" cards. SpecIal 
mala and glony prinla 01 the recipt 
were allo available, 

The National Macaroni Institute il 
following up wilh publicity and a llrG­
chure along wilh mat, Dnd photographt. 
The Tuna Research Foundation dislri, 
buted brochures and lined up local ad, 
, 'ertiling, and un Manuracturm lintd 
up publicily and mailingl or the 011 
Acti\'8lor, 

Superior Macaroni Announces Factory Expansion 
Mr. Fred Spadafora, president of 

Superior Macaroni Company, haa an· 
nounced that conltruction haa begun on 
the firm', t'xpanded manufacturing fa· 
cililies, 7(U Clo\'er Street, Los Angeles. 
The laoject will add another 40,000 
"Iuare feet to Superior" already large 
prGCeUing plant. The most modern 
automatic equipment avaiJo.ble will be 
installed to double current production 
or both Supf': ril/r Packaged Dinners and 
the Superior maearonl line. Spadafora 
'tilted, "Our latest expanlion marks 
IliII another Itep in SUpC!rior', IitC!4dy 
g10'A,th o\'cr the Jlut 30 )'ears. A 
sro'Ath thai il the rctult of not only 

the rapidly expanding Calilornla mill' 
ket but of our policy of anticipating the 
e\'er changing conlumer dtmandJ. We 
believe Ihal Superior hal roet the plCl! 
with the sUller quick pacbged dinncl'lt 
Chili.Mac, a Superior elcluaive, Ital, 
Ian Spaghetti Dinner. Macaroni and 
Cheeae Dinnen and canned Bauces. We 
will continue 10 develop and inlroduce 
new macaroni products and will mlin· 
tain our uncompromlling pelicy or hip· 
tit quality. It II conlumu and ~rocer 
eOD6dence in the Supc:rior brand lhal 
is important, Ihll.t alone mukes our 
'teady growth pouible:' Superior" ,es' 
I,anded faeililiea ..... i11 be operating With, 
in 60 day •• 
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GOLDEN GRAIN !"NTRODUCES 
NON SKID SPAGHETTI 

; 

A 

flC.r," from a. Artlcl. I~ Saht.' "'an.g.",.n' 

SI'AGIIETII RINGS ("Th.y IV.,,', 
Skid OR Your Fork") Is the' lllle ~ 1 

at a aer&es or imaginatl\'e developmentll 
by the Golden Groin A.faca rolli Cn .. 
San Inndro, California. It Is onc whit'h 
the firm's IDlea manager, Tom 'UeDnlll' 
mico. expectl will pro\'e "the greute~1 
boon to our businessllnt:e ..... e com'crll'll 
I, cellophane packages," 

Shorlly hefore Ihe Sl,a~helli UiIlV: 
brainchild was born, ;olden (;ruin 
broughl out "4·0 Ilockogel"-"for fnllr. 
dimensional selling,lI And on the Ilt't'I" 
of Ihe "skid.proor' rraturr, Ihe 1'1 '111, 
Ply inlrOllul'cd two 110\,('1 " r,,,IIII 'I:' 
with • high.protein aPlleol : Egg S,'IIP ' 
ktlinl and E~g Tn~liarini. !.nst '-ellr 
the enlt'llJising DeDomenico brolherll 
101 on the low calorie band wagon wilh 
aggrwive promotion of the role of 
lOOrlloni products in girth control. 

Among the lint in the industry 10 
~ lilt ad"ltnlages of \'isual (lockage&­
lhis IOmplln)' UM!~ them for itl more 
than 50 \'a riell~ or mm'oroni. Ipoghetti. 
and ~g noodle l,roducl!I-Golden Crain 
al,o "u one 0 Ihe lint to con,'crt 10 
cellophane, ' 

In • period when large scgmenll or 
Ille IHI~lic are girlh'conscioul, nnd In a 
(Itrade when conlumption of meat and 
(;t~er ploteins hUI rlM!n lubslunlially in 
tlu~ Uniled Sialea, Ihil company's lalel 
(lr ",'hal to most l)Cople ill clISentially a 
"stall'hy" product hu"c tlk)' rockcted 1.· 
tiOO7o in au ei,;hl,),ear IH'doll, in Cnli· 
(oruia, Ulah, Idaho, Ne\'llllo, and Jla . 
"'Iii. 

k 
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VINCINT DIDOMENIC ... 

The three DeDoml'lIit:u 1 1TI'lhe r~ ACt 

Ihe prop:H·~1I ret~ottl uf Ihe II\I~ineilii in 
lerml or u thret"poinl progrum: 
I. Prolluction lof onl)' 101' qunlity mer· 

chalvlille from Grode AA ingrecli· 
ents. 

2. Well designed pockagcs. 
:'1. AgI;ICKl'lh'c merduuuJillil1g lind uII· 

\·erli ~ing. 

The new producls, Spallhcllini ami 
ERg Ta~liarini, und Ihe SpaghcUi Hln~~, 
are furl her ad,'am'l" in alterin!; proll. 
IIcll 10 meet modern 1J(~tll~ allil conc!i· 
liol1l. ~paghcUini cOlllhiueg dluradcr· 
isliel of familiur 1'I1'0glll'IIi ..... ilh Ihe 
ronnula for l"H:: 11001111" , 111e IIt'W 

Elm Tavliurini ·' is just Iikl' frel h, )mllle' 
made tugliarilli , , . onl), "v~ la;!liarini 
un Ihe markel 10110)' . . . .. 0.1\/1 oM 
fl" 'urile in a ncw furm" ill the COlli' 
't:ln~" 11 dCl'I'ripliull of il!! SllUl;helti 
Itin,:!!, ullllut Ihrel"lluurh'r!I of all inrh 
ill dio meler. :\meril-ul1,l,nrll aJlu i, lH'lti 
10\'crll whu hu\"!' hnll lu struggle wilh 
I'lr:" :.;!! are IIllI'.ul}, rcuching fm Ihc 
··nngs". 

Aceorcling III IIII~ nCnIlIllC l1it: (I ~, Ille 
(~OItlC II Graiu "" .1)" PlU'ku ve ~ lin (ll lulclI 
impul<le bU),in}; 1 0CI 'UII ~ I' c\'I'ry tii ,I, ' " r 
It lIellll. No lIlutter how il is sl;ll'ked 
all grocers' 111",1\'1':', one IIr Ihe c"I:I ",scd 
lIiclcs i" alwu)':, ~dling, EXIl'II!!:n w· 
I!l'urch at Iwinl",r."urchut:c l'rt,t:I · , II ~11 
mloptioll of Ihc "1·1)" Ilell ill!!' It "UI! 
fUlilld Ihat mo~ 1 IIr Ihe puc'kuVes, in· 
dllll:n~ Goldl'lI (;raill, hUll (1111)' cUle 
sdling fucc. III II mass Ili~ploy Ihi" 
fnce wnll elltin'l), or purliull/' hilllll:l1. 
Urancls dill 11111 stallli "ut. II \'Cster· 
tlay'. MorCii. one ~ellillJl; rUl 'e wus 
enough, III IJIIlo)" 1 marhl. l':lI'kave 
lleed~ arc dilTl'rcnt. In GoMen emi,,'!! 
"4·0" l'arkaJ;c, larllc plain, l'OIOrrll1 
lellering Ilrumatizcs Ihe IIralld IIUII1(', 
I"oduct idl:lllilicalion and ke)' :-I'lling 
IJoints ti lund (lut whiche,'er WU)' Ihe 

I'ucku~l! hi Mlntkt!l!' '·Ut$uhll from IC'lI 
rnn~." tlte jl nle~ tlcllOtlmcnt IIO}'~ , "werc 
III I:nndu!'h'c Ihat wc Iit'dlll~d 10 re· 
dc.-ign Ihc l'lllire linc", wilidl included 
tllt'i r nnn·mut:uruni produl'l,; IIi'! ..... e11. 
Thc DeDul11euico)l gll \ 'C ~hil'p;lIg car· 
lUll '; Ihc nelV ",I·U" look all well. 

\\ '111'11 inlrtlllucini-; Spagi!!'lli Hing8, 
lire "olllll'nll), 11lluptl'd u lou~d)' lilled, 
l,illuw,:'!hnpeJI Irnnsparent "u~ ralhcr 
than 1111: " ,1,1)" style "ackoge. Ueason~ : 
:\ wmul' l' illCiI tight pUl'koJ!e i!l im, 
pral'li l'l ll Ill'1'UIIJlC it mighl hreak Ihe 
rillg~ . r.lea r, hold lettering &tllli plenty 
IIr t'ulllr mrrKe this packu,;e l'lo.nd out 
III.J I!ummancl all(,lIlion. 

Ad\'l'rti ~ins i8 beomed lit 10t'al pref· 
crellct'~ . Fur cxamille: III Idoho and 
Uloh. mounlainous II lalCll. Ihe Iwo new 
egg items are promotell !'lrOl I~I)' U!I 

Ihey cook brller 01 high ahiludC1l. The 
romily r~emblonce among Ihe pal'kagcs 
helps ('(It'h do u selling j llb rur all. 

Thi" dominant l'ackage,tll llsciollftnl"l'!I, 
Ihc DeDomcnicos usserl, hnll placed 
Coillen Cru;n prolluct!\ in lin! f"rermnt 
of retailer ncccptnncc UUtI ~lIlt'!I in Ihe 
WCllt , .. nnd il4 kl'Cl'illll 1111'111 Ihw!. 

Debut Given New 
Minute Macaroni 

Stlct:c~du l de\'c1upRlenl of 1II00'urnni 
..... hirh cook, temler in jll ~1 tl lle minul+ ~ 
hall hl'l'n ullnolllwt'ci h" Gullll'1I Grain 
Compuny of San Leun',lro, Culirllrnia, 
ami Scallle. 

Known u~ Guldcn I;raill ' ·millllll: 
lIlacaroni, Ihe ilem COIIIC!! ill a cello, 
l,hunc'\\' ill,II,wcd 11a 0'ku l~ " wilh U lire, 
dorninanlly rCII eo II I' 1Ic!1I·l!Ie. Thc pal'k. 
ugc ft'n1tltt'~ r('t:illl'~ aUtI I'rm' itle~ I,ril'c 
SimI!! fllr CiI!y 1lI:Ir~ i IlH· 

The m'w Jlfllllud , lViii, II 'A'ill he I",;,," 
iI)' ad\'Crli!icll Ihroll ).\11II1I1 lilt: wc~\t'rn 
"lUII'll, wall c!C\'clIIJlI' ,j urlt'r mtHl~' lIIout l,,; 
of eXI1t'rillll'ntul ft ' ":lTt:h \,hidl WI'fC 
rllllo"" ci l hr cuMiliu":11 mUlllhl' nr 1"1,, 
Oralnr)' 111111 COII:JlIIm:1 leslill ~ , 

Whu!'l' Ihe n:USIIH "chilli I Ih'n:lup' 
mcnl I1r m:lI'nruni 11. ,11 t: lluk~ in "III! 

minutc'! " !t'" Ilcll iWIt',1 III 1111'1'1 Ihc 
lll'llItlllll" ,,[ Imltlcrn 'Iumcn rur limt:' 
80"inj; j;hlll i I'uls Ihlll will ~l iI1 prof\'i,I,' 
prollCr nUllli~IIIIICIII for Illt'ir f UlUi1ic~.'· 
Ioa)'11 Vim'l'ttl DeOlllllellicu, ~I'IT(' I:If )' III 
Ihe GuM"" Grail! Mal'a rltn i Cumpun\' 
ulIIl munu!!,'r of the Sun 1.1'.'lulru p1:mi. 

GoMclI ';rnin )·;\liIlUII' :'Il:II'Mllni, 
:'Ilr. l)elJouwnil'lI cXl'lu ill ~ , c'"I:, IfI III 
12 millllll"S lifT tilt' a"cruge c:ullki ng lilln: 
of l1Ioc'arnni. It i~ lIeilhcr prN'IJUkct! 
nor olll'rl'11 in I c~lurc out! lIu,'ur, 01111 
il ia low in calories but rich in dlamins 
nnd ntilll:rals for Good nlllrilion. 

., 

,I 
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New PROGRESSIVE Long Goods 
DRYING l:SYSTEM 

.' , 
$ 
, .. 
NOW IN SUCCESSFUL OPI!IATION 

SAVES SPACE 
SAVES MONEY 

Spqllhetti 070' 16 Hours Drylnll Time 11.''''' Moisture 
e , r ; ' ' -~---'""'J\ 

,t : , . ~ 

"

,;t" 

- .' . 
r 

DRYING CAPACITY MORE THAN 
DOUBLED IN SAME SPACE 

Conrad Amb ... tN, Prll'd •• t, fo, •• ,', ,,.Ild •• t of COI.ollef.fecl ".earol' .,.d' •• Corp. 

·A.d.utte 
MACHINERY CORP. 
15& SIXTH STREET, BROOKLYN 15, N.Y.,U.S.A.- '., 

· .10 • '~", _ . ---

March, 1955 T llf: MAC A II (l ~ I J U U II i'i A L 

FOR BETTER QUALITY 

FOR INCREASED PRODUCTION H I G H ,f 

FOR BETTER DRYING CONDITIONS 
FOR SIMPLICITY IN OPERATION • • . " , 

VACUUM SYSTEM 
{ FOR 

LONG GOODS 
CONTINUOUS 

SPREADER 

SHORT GOODS 
CONTINUOUS PRESS 

..... 
, , ,. 
'NOODLE 

SHEET FORMER 

TO PRODUCE 
POSITIVE 
RESULTS 

VACUUMIZE>; 
, " ~ 

YOUR PRESSES '.,.--------

• 'AUNT !'ENDING 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

,I 
, I 

I 
I 
I 
I 
I 

THE AMBRETTE WAY : 
SEND FOR CATALOG FOR COMPLETE LINE ; 

AUTOMATIC SHOIT GOODS DRYI!RS • CONVEYORS. DIE CLeANERS I 
NOODU CUnERS. AUTOMAnC NOODLE DAVEIS. EGG DOSERS 

, AUTOMATIC LONG GOODS DRYERS • MACARONI CUTTERS .J 
-~----~-~--------
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, IMPROVING COOKING QUALI'TV 
OF MACARONI PRODUCTS 

Iy I.H ""'ry. Go ...... , "'III •• 
al I •• H"''''A w,.Ie, ","".,' 

1'11£ macaroni bU5ineu is good, IlA 
c"ldcnccd by Dob Gr~n'. rett'nl 

1 rtflort of 1.017,000,000 pounds I'fO' 
duced in 19S4. This fine rfi:ord ap· 

I proDches thc · hCIII )'I!'an the industry 
hal ever had. including the war Ilcriods. 

. I Thi, production mord was aecorn. 
! pUshed In the lilce of critical durum 
t ,hortaRes a'ild 'peaks ~'ell for the manu· 

I 
facluring and merchandising elTort. 
your induslry h .. I,ul forth thi' 11811 
YUr. 

I Now what of the (ulure? Some 
1 manur.cluren fcd they can noy,' pro· 

I ,dute lall.factory macaroni pro.luw 
(rom hard wheats. some preter the 

I durum blend" and still other. are seek· 
Ins a raw material that I. superior to • 
the llmenl 25% durum bltnd •. 

During recent week. We have had 
Ie\'eral macaroni manu(aclurers express 
their concern Ol'er Ihe ehortened cook. 
Ing tolerancee of macaroni producll 
made (rom thie year', durum blenda. 

We allo learn from the Glenn G. 
Hoskins Comlumy that many o( their 
(;licnls arc lecking way' 10 impro\'e 
the cooking quality o( macaroni prod. 
ucls in Ihe belief that the consumer will 
recognhw and reward a qualilY manu· 
facturer through increased consump. 
lion o( his rroduct. 

As one a the major · lupp1iers o( 
Ilurum blends 10 Ihe macaroni induelry. 
we have felt it our rnponsibility and 

t 'ohli r,alioll 10 hdl' answer thia netd 
II)' I'rol'idillg & ntu' blf!nJ that will med 

.the ,di5Crimin!tillg tasles a~d require, 
: ,' menl!! of )'Oprl ~05t particular CUS' 
t lomerl!. ! ~. 

I ~/lt,'t:i fically~ \\c rdrr to three I)'pes 
o( ' u~cn ,,'110 110 buy macaroni and 
IIl'nghelti: Firli!. lhe ltalian·American 
cOllsumer who likes a macaroni )lrod. 
ucl Ilmt will eflok Icnder. l'd rcmain 
firm, thnt (!an he called "c lew)'" and 
h!!s a "hounce" or good bite; second. 
thc re ~lnuranl ulICr; anilthirdl the can· 
IIcr uf mocatuni products. 

Tlli!' perrct lion call be had from our 
'Will dllruni blend thnt has had it ,. 
'l(o'r;1I con/I'n' illcrca'I'd 10 Ihe maxi· 
m"", a!lou'aUe Iimil. 

Now you call make mnximum lITO' 
Ir'lI macaroni b\' using Genernl ~ iUs' 
lIi.Gluten ~moblendB. anolhcr Gen. 
eral Mills firat, wilh l'ital gum glulcn 
included. 

Present macaroni standards allow for 
Ihc alldition of gum gluten in .uch 
quontity thai thc prolein content of 
Ihe fini ~hed (ood does not exceed 13% 
ln' weiRhl. While mac.roni Mandardll 
allow .tJ!.«! inclusion of gum gluten ,AS 

an optional Ingredient. it i. !lot neces· 

lat)· nor IlermlnnMe to declare it on 
your 'flacaronl I.bel. 

Thl' l'ear's durum hlenda al'era~e 
(rom obou: 10.5 10 11.0% prolein. 
'l'hererore. to bring tlte finl ~ ln'(l prml. 
uet UI' 10 13%. it Is nei'cnar), to odd 
apll~oximalcly 3.3% o( gum p:lulcn to 
the temollna (.rina Mendl. Thill will 
;ncr~'e I~ protein in ),our macaroni 
ulIl'roximately 20% o\'er Ihe n\'erage 
durum LJend. 

In an effort to pro\'ide e\'er)' IIOS' 
sible convenience 10 Ihe ma('aroni in. 

UI .... IY 

du.lry, Cenar.1 Mill. will make 1m. the wattr during the dt)'in~ IlrocC!5s 
mediate delivery or IfI Gluten Serna, which takH 5C\'en.1 hour:!. 
blends with Bum gluten Included. The critical I,nrt or this l'rOI'f'li1 is 

Through use o( theae new III Gluten 10 he sure Ihat the \'acuum is hip-II ami 
Snnoblend. you ('.an: the temlterllture ia low. al wllt'll ¥IIIICII 

1. Product maximum nrolein nroductl. i, dried 4t hi,gh temrratures the glu!en 
"1- frequently Will "tet·. much u rooking 

(l~J protein by we.iJhI In finished sets the )'olk or an egg. Ihen it w'!1 no 
fo ) longer absorb wllter, or rteomllluit'. 

2. FJimlnate bothersome use of gluten You rna)' he wondering " 'hili hapPt'ns 
(eeder (Should yeu be adding Ihe 10 the lIpprorance, toste. cooking loler; 

~uten youneU) d I , I 
3 • th d , I d ances, an coni atency 0 m.aco~on 

• I e a l'anlage a car oa price eroducll made from iii Gluttn I renllum 
on Bum gluten uaed. (A .ubstantial Semoblends. 
saving Iter cwl.) We have completed" &tries of lest! 

4. De auured o( unilormlly o( product. in our own Product. Control Lol1or,' 
5. Get Imllfo\'ed cooking toleranCe&- lory and in a co'mmercial maclHoni 

produce cooked macaroni products plant for manufacturing qLllLlille~: anti 
with improl'cd lillie. ealinB qualit),. in Beuy Crocker'lI Kllche~ nnd II~ ,In 
hlte. chewinell. halian reataurant for cookmg quahhtf. 

Gum gluten i. a creamy. tan, Rourlike All tests thowed gratif),ing rC3uh., 
Jubilance containing 80% prolein on There is no major problem in Ihe 
4 moblure·(~ balis. II h .. a granu· macaroni manufacturing procts. \\:I!tn 
lolion Mlmilar 10 a finely ground nour. using High Gluten Semoblend.. I he 
It il a protein food ingredient ideol for low mofsture conlent o( Ihe gum !;Iult·n 
IUIJplementing Ihe prolein in macaroni and ils abaoflltioll abilities rcquiJe .in' 
producll, Today'. coslll are 33V,t Iltr creased water In Ihe mix. Wilen U~tn ~ 
pound, Fon Keokuk, Iowa. carloll in autom.tic maehlnca for Ilroducinf! lUll )! 
IOO' pound multi wall IloJler hAgs. 1)108111.'111 nt Minneaoln Mocoronl COIU ' 

Gum gluten la the wet J%lulen that pony, 51. Pau~ Minnesota, th~ plon t 
hal - hccn extracted (rom wheat nour. lIuperintrndenl indlcllted . aPJlroXUlmtcl~' 
then Ilried out and reground into a 03% illcrea&e In ab.oqltioll \\0., 1I t.'Ce ~' 
rille. 1I0ur·1ike ,product. larY ror hest results. 

There are Ie\'eral procC!!~s (nr mak· No chllnge In drying l'rocedurcil fur 
ing gum Elluten, but General Mill, (01- long spaghetti wns reqUired rl.m!uu."11 
lowl the time prOl'cn pr~1I that is 10 Scmohlellds without gum 1!lull'lI III ­

known 10 produce a "Ih'e" J%lutcn Ihnt eluded, 
will re'conatltule when mixed wilh FollowinF commercial IIlalll IlrOllul!' 
Sernohlend!l, or ROllr ' and Wilier. tion of ,pa~heltl (rom Hi Glulel! Premo 
, To make gum ~Iulen a "lack doull.h ium Semoblcnd, cooking It'll,, Wf'rl' 

ii mnde rrom & good wheat Oour by made in the Bellv Crocker Kitrhen. II~' 
Ilddinlt water. Arler thl ll dou'!h is ing our regular Semohlelld (25?& dllr' 
(armed, more water is added 10 the um) comllared to HI Gluten Yn1ohlentl~ 
mixture from which two ('nd producte ' with JtUm glulen included (alao 25~t 
rcsult-one il wcl Illulen, the balance durum) . d 
ill " MilIhou&e Starch". The rcsulll showed that bolh pro -

Tho second Itep ilia dry down uct. were cooked through at .bout 111 
thle wet glult'n. A Itcam,llealed \'ocuum 10 12 minutes., and that the Jf!1 ~Iule~ 
O\'en i. ulotll in thi. procnt. The wet Semoblend W&l definitely more c: ei? 
Rlulen i. rillced In the ovcn on tray.. and had more lIbounce" to it t ~r 
the doors eloted and vacuum )lumps 5emoblend without gum Rlllien addeo. 
tt.rt~ ... Thc,,; vacu~ump, .. remoVCI_ ,....:.y t'r::=(~onJlf'.'4 OIl fMI.,4JJ 

March. 1955 
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1111 HUlON MILlING CO. ..... ~, ...... 

Because of the nature of the present crop you may need 

gluten to increase the binding strength of your farinaceous mate· . 

rial. Gum Gluten can increase mechonical strength in macaroni :. 

products and also give beller cooking quality as it reduces total ' 

amount o( dissolved solids during cooking. Under the Standard of 

Identity for macaroni and spaghelli Gum Gluten is an optional 

ingredient to the point where the total prlllein docs not exceed 

13% of Ihe weight of the finished food. Write ror details and 

quotations. 1.4,11 

THE HURON MILLING COMPANY 
9 'ark 'lace, New York 7. New York 
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• REGISTRANTS: AT THE' WINTER MEETING 
Hotel Flamingo. Miami leach 'Jan. 11-19-20 

,( . 

'. . . ' 
' . "':. M.AN.U'~C1W~·"S 

Mr. ar,,! Mrs. P. ,F. Vagnino .. :: .................... A"!ericaii DeJuty ~i.c.roni CO ... : ................. K.n ••• City. Mo. 
P.fr. 5 :1 ,11 ArcnaH: ..... ....•.........• :.';" •.•.•..•....•..•.•• _V. Arena & SOns .•..••••.....•....•••••••••..............•.• Norrialown Pa . 
Mr. I'oul Dicnvcnu ................ ......................... Catelli Food Products. Ltd ............................ Montre.l. C.n.d, 

i Mr. and Mrs. Ron.to Alghini ....................... Chicago Macaroni Comp.ny ........................... Chicago. Ill. 

! Mi .. Pamel •• Alghini ............................................................................................................... Chicago. Ill. 
M .... nd Mrs. Frank Dcllante ........................ Columltu. Macaroni Comp.ny ........................ Clevel.nd. Ohio 
Mr. S.muel Dellonte ... !: ... : ............................. COlum~u. M.caroni COmp.ny ........................ Clevel.nd. Ohio 
Mr •• nd Mrs. J. T. 1V.lhams ....... ................. The Cre.mette COmp.ny ................................ Minne.poli •• Minn. 
Mr. Peter J. Viviano ..................................... Delmonico Foods. !nc. ..... _ ...................... ...... .Louiavillcr Ky. 
Mr. Joseph Vivift"o .. ...................................... Delmonico Foods. Inc •................................... Louisvillct Ky. ; 
Mr. and Mrs. J . . H. Di.mond ....................... Cooeh Food Product ...................................... Lineoln. Neb. . 

• 
i 

Mr. and Mrs. Robert I. Cowen .................... .A. Coodm.n & Son ........................... : ............ l.ong Island. N.Y., 
Miss Diane Cowcn .................................................................................................................. l.oog 1.I.nd. N.Y.i 
Mr. and Mrs. ,"elvin ~olberL ...................... A. Goodm.n & Son ........................................ l.ong Island. N.Y.' 
Mr. and Mrs. j.". Seh.fT.nh.u .......................... : ....................................................... L ........ l.ong IsI.nd. N.Y.; 
Mr. A. Irving Cr .................. : ..................... "I. J. Cr ... Noodle Comp.ny ......................... Chieogo. III. ! 
Mr. and Mr •• Leo Ippolito ........................... .lde.1 M.caroni COmp.ny ....................... : .. : .... Clevel.nd. Ohio ' 
Mr. Jame. D. Miller ..................................... .lnn M.id Product •• Inc ................................. Millersburg. Ohio , 
Mr. Paul F. Reining ...................................... lnn Maid Product •• ' Ine ................................. Millersburg. Ohio . 
Mr •• nd Mrs. P~ter LaRo ............................ V. LaRo.a & Son ... : ...................................... .Drooklyn. N.Y. 
Mr. and Mrs. Vincent S. LaRo ................... V. LaRo.a & Son . .......................................... Brooklyn.· N.Y: 
M •. and Mrs. Philip P. LaRo.a ................... V. laRosa & Sono .......................................... Drooklyn. N.Y. 
Mr •• nd Mrs. Joaeph Kurtz. ......................... M.gie Chef Food .... : ...................................... Dridgeport. Pa. 
Mr. and Mrs. C. W. 1V0Ife .......................... .!Ileg. M.caroni Coml'.ny ............................... Harri.burg. Pa. 
Mr. und Mrs. C. F. Mueller ......................... C. F. Mueller Comp.ny ............................. : .. Jer .. y City. N.J. 
Mi68 Phylli. Mueller.: ........................................................................................................... Jer .. y City. N.J. 
Mr. and M". H. E. Toner ........................... C. F. Mueller. Comp.ny ................................ Jersey City. N.J. 
Miss Joan Toner ............................................ : ........ : .............................................................. Jersey City. N.J. 
Mr. and Mrs. J. L. Tuj.gue ......................... N.tion.1 Food Produeta ................................. New Orleans, La. 
Mr.;. Dominic Palazzolo .................................. .A. Palauolo & Sons ....................................•.. Cincinnati, Ohio 
Mr. ·)..oui; Honeace ......................................... Philallelphia Macaroni CO ........................... ~.Phil.delphi •• P •. 
Mr •• od Mrs. A. J. C.ntell .......................... Prince Macaroni COmp.ny ............................. New York. N.Y. 
Mr. and Mrs. Joseph Pellegrino ................... Prinee M.caroni COmp.ny ............................. l.owell; M ... . 
~Ii ... nd ~!rsk He.lmuto ....................................................................................................... .Lowell. M ... . 
Mr. "and Mrs. H. C. Ro .. L. .................................................................... : ............................ .N.w York. N.Y. 
M, . and Mrs. Alfred Rossi.. ......................... I'rocino·Rossi Corporalion .............................. Auburn, N.Y. 
Mr. Forest E.~Wil .. n ..................................... Qu3ker O.t. COmpany ................................... Chicago. III. 
l\tr. William Frc8ehi.. ................ ............... ~ •. _ .. Havarino & Freschi ........................................ St. Louis, Mo. 
Mr. and Mrs. Albert Ravarino .................. l ... Havarino & Freschi.. ...................................... St. Louis, Mo. 
Mr. and M .... T. A. Cuneo ........................... Ronco Foods .................................................... Memphi •• Tenn. 
Mr. Ed DeRoco:o ................................. ......... :.Sult Diego Macaroni Company ...................... S.n Diego. COIiI. 
Mr. and Mrs. L. E. Skinner ......................... Skinner M.nufacturing Co ............................. Om.h •• Neb. 
Mr. lohn A. Viviano ...................................... Vh·ison Macaroni Company ........................... Delroil, Mich. 
Mr. Gene Scnla .............................................. .vivison Macaroni Company ..................... : ..... Detroil, Mich. 
Mr. Peter H. Vh·inno .... ................................. V. Viviano Macaroni CO ............................... St. Louis, Mo. 
Mr .• nd Mrs. A. S. lVeiss ..................... ! ...... lVei .. Noodle COmpany .................................. Clevel.nd. Ohio 

A L LlIS.,. 

Mr. E. W. Kuhn ........................................... .Amber Milling Div. CT.L ............................ St. P.ul. Minn. 
Mr. Conr.d Ambrett ........ ~ ............................ Ambrette Machinery Corp .............................. Drooklyn. 'N.Y. 
Mr. nnd Mrs. r.ul ,Ambrett ......................... Ambrette M.chinery COrp ......... :: ............ : .. : ... Drooklyn. N.Y. , 
Mr. Ch.rles D. Wilbur .............. : ................... Armour. & Comp.rty ................... c.: ............. : ... Chieogo. III. 
Mr. Ch.rles F. " , . C. Di.iblinti, ·Co ................ :~: ... :.~ ........ ;~!New Yor.; 'N.Y. 
Mr •• nd Mrs. John C.mp.nell. & 'City. NJ. 

:l. " 
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M •• and Mrs. John Am.to .......................... CI.rmont· Mnchine Co .• Ine ...... : ................... Drooklyn. N.Y. 
Mr ... nd Mrs. O. C. Cr.wlord .................... Comm."'lcr·L.r.bee Milling Co .................. Little Rock. Ark . 
Mr •• nd Mrs. Clillord W. Kutz .................. Commnnder·Lnrnbce Milling Co .................. Minne.poli •• Minn. 
Mr. WiIIi.m C. C.nep . ............................... DeFr.nci,ei Machine Corp ........................... Brooklyn. N.Y. 
Mr. and Mea. Nal Bontempi.. ..................... DeFrancisci Machine Corp ........................... Brooklyn, N.Y. 
Mr. Ray Wentzel.. ........................................ Doughboy Induslries, Inc .................. : .......... New Richmoml. Wisc. 
Mr. Enni. P. Whitley .................................. Th. Dobeckmun COmpany ............................ Cletel.nd. Ohio 
Mr. Phillips Farrington ................................ Farrin·gton Machines, Inc ............................. Cambriclgc, f\f; ; ~s. 
lIr. J. O. Morri ... y. J r ............................... F1our Mills of Americ ............................... . St. Louis. M,,:, 
!lr. Philip t:.llngher .................................... Cener.1 Foods Corp ..................................... lVhite PI, in, • . ":. Y. 
!lr. nnd Mrs. H. I. D.i1ey .......................... Gcneral Mills. Ine ........................................ Mim"'apulis. ~linn . 
llr. Lee Merry ........................................ _ Cener.1 Mills. Ine ........................................ Min .. 'c. polis. Minn. 
!Ir. Joseph M. DeM.rco .............................. Ccnernl Mill,. Inc ................ ........................ Ncw York. N.Y. 
llr •• nd Mrs. W. C. Ho,kins ..................... Clenn C. Ho,kin. Comp.ny ......................... Libert)'ville. III. 
llr. and Mrs. C. F. Siemers ....................... Hollm.nn.LaRuche. Ine ................................ Nutley. N.J. 
!lr. Sam C. Cnrrier ..................................... Huron Milling COml •• ny .............................. New York. N.Y. 
~fr. Paul M. Pctersen .................................. lnternalional Milling Co .............................. Minncolmlis, lUi"n. 
lh·. and Mrs. L. A. Viviano ....................... lntern.tion.1 Milling Co .............................. Plninfield. N.J. 
lIr. Harry Jones ........................................... Kelly Eriek.on Co .• Ine ......... .. ........... " ....... Om.h •• Ncb. 
Mr. Ralph Lakomp ....................................... Kroger Food Foundotion .............................. Cincinnati, Ohio 
llr. Arthur W. Quigglc ............................... H. H. King Flour Mills Co ........................ Minne.polis. Minn. 
!Ir. Henry E. Kuehn ................................... King Midns Flour Mills .............................. Minnenpolis. Minn. 
Mr. and Mrs. Lester S. Swanson ................ King Midas Flour MilIs ............................. ~Minncnpulis. I\Hnn. 
Mr .• nd Mrs. D.vid WiI,on ....................... ](ing ~lid.s Flour MiII . .............................. New York. N.Y. 
Mr. Ruben Heerm.nn ................................... North Dnkoto ' Agrieultur.1 College ............. Fnrgo. N. D.kot. 
llr. and Mrs. Robert M. St.ngler .............. North D.kot. Mill & Elev.tor .................... Cr.nd Forks. N. D. 
Mr. Ev.ns J. Thom .................................... .North D.kotn Mill & Elevntor .................... Chicngo. III. 
Mr. and Mrs. H. J. Pal1erson ..................... I' illsbury Mills .............................................. l\finneaIJolis, I\linn. 
Mr. snd Mrs. WiIIi.m H. OId.ch .............. \\'. H. OIdaeh. Egg Droker ......................... Philndell'hin. 1' •. 
Mr. and Mrs. Leon.rd Drnm ...................... llodney Milling COIIII'.ny ............................ Kans.s Citl'. ~Io. 
Mr. Sam Regnlbuto ...................................... S. Reg.lbuto. Flour Broker ......................... l'hiladcll'hin , Pn. 
Mr. Charles C. Hossoui.. ............................. Rossolli Lilhograph CorJl .. ........................... Norlh UergclI, N.J. 
~'r. Donald C. Flelcher ............................... Rust Prevention Asstn ............... ................... ~linnenJlolis . ~lil1n. 
~Ir: n .. odore R. Sill .............. .................... Theoolore R. Sills & CO .. ............................. Chie.go. III. 
MI'. Bernard Henick ............................. : ....... Tilmon Egg Company, Inc .................. .. ...... .New York, N.Y. 
Mr. Aurelio Tanzi.. ...................................... A. Tanzi CorporDtion .................................. ~Drookl)'n, N.Y. , 
Mr. Phillip T.lbott ................... .................... U.S.D.A .• Cr.in Drnncll.. ............ ................. lVoshington. D.C. 
Mr • • nd M",. ll. DeStef.no ....................... . lVhitew.ter Flonr Mill. Co .......................... White"'"ter. K.n . . : 
Mr. L H. Dlitch .......................................... lVinn & I.ovett Crocery Co ......................... J.cksonville. FIn. 
Mrs. Eother Kins ......................................... ,N . M.~I.,\ ........ .. .............................................. Chicagu. III. 
Mr. M. J. Donn ........................................ , .. N.M.M.tI ..................... , ...................... , ... ... ..... Dr.i,llI'"ool. III. 
Mr. and Mrs. Robert M. Creen .................. N.M.M.,\ ......................... ......................... ... ... I'allllim·. III. 
Mr. and Mrs. D. R. loeobs ........................ ,N.M.M .A ...................... .. ............................... 'Orland", Fl •. 
Mr •• nd Mrs. J. J. Winston ....................... N.M.M .tI ........................ ................................ Ne'.· Y,.rk. N.Y. 

IDENTIfiCATION Of PICTURES ON PAGE ]6 
Tor, right: Chlf Ran. t.t.rc.hanl Illd Ho,' 

Ch., II ROllolII. 
flnl row 1,111 E. H. TO"lr. Phylli1 Mu.lI.t, 

Mrs. C. F. M".n.,. T" ~Ddor. R. Sill.. C. F. 
Mu.U.t, S,rnlra Hlnle". Mr!. Ton,r, JOin 
Tan.r. 

firtt row ,19hll Mr • • r.d Mn. C.,I VM,no. 
Hlrry hll.t, Mr. ,"d tA". Grow" Mlnl.r. 
Mn. H,rry Dllmond. 

S.eDnd 'ow r.ltl M,.. H. C. ROlli, JOI P,II,· 
9,1110. Min R .. 1mlllo, Mu. ,.lIlg,lno. H. C. 
ROllI. Joal\ TOI\.t, T.d Sllt5, Mn. R .. lmliio. 

Suond ' 0'" tight: lUI FfI"hl, S.m C.t!lIF, 
Mt. Ou.I • . tot". R.u, lno, G.n. Kuhn. totn. 
Alb.rt R ••• ,lno. R.lph t.. •• mp. Alb.,t 
R.ur1no, 

ThI,d to" I.ft: Mr • • nd Mn, N.t 80nl.mpi 
".t. n",lg.lon On Ih. bo.llng ,lcU!5ion 'pon. 
50fld by !h. D.F1'Incl.c1 M.chln. CorpoPillon. 

Third '0'" r"hfl Rub.n H"rrn.nl\, Don 
FI.tch.t, l .. MillY, Ennl, Whltl.y. Jo. D.· 
Mlrco, Arl Oulggl •. 
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DESIGNED' . , ci 

With DEMACO Controlled Dryers for Long or Short Cut production 

.. , Fully controlled Long Goods Preliminary Dryers with new stick pi~k up 

and: transfer ••••• Fully automatic Long Goods Finish Drying Rooms with 

humidity and temperature controls ••••. Short Cut Continuous Dryers and 
). 

Contin~ous Noodle Dryers :.... fully automatic with humidity and tempera-, . 
ture controls. . , , 

DE tvfAC 0 

Mardi, 1955 Tilt MACAHU~I JOUHNAL 

DEMAeo • V AeUUM 
Now. over 75 DaMICO Vacuum Mixers in cpor­
IHon, producing mlclronl Ind noodle. with .u· 
porior color, te""'re Ind cooking qUllitie., , , , 

See how el.ily the DeMlco V Icuum .y.tem i. 
",tilled in your e.isting .prelder Ind .hort cut 

',111. producing America's fines. macaroni and 
noodle producls. , •• Remember, with neM.co 
•• cuum there i. no chlnge on the "T ride Ap. 
pro.ed" .Ingle mi.er ••• , Th. DeMlco Vlcuu.n 
System u ••• vlcuum over the entire mi.er length. 

, , • Thu. It the very first blending of wlter 
and Wlmoli". the mil is under vacuum and re-

' . • ',f'" 

.... Bi;6\ " 

mains under vacuum for sidee" minutes .... 

No compliclted edreme high vlcuum .ystem 
and no mixer change is required .... DeMaeo 
Vacuum h.. true .implicity in design .••. 

Write to u. for •• mple. III made at 1000 pound. 
per hour production, ••. Compare all systems 
.nd you will find DeMaco the best ..•. 
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On the Social Scene 
at the NMMA Winter Meeting 

JANUARY 18-19-20 

at The Flamingo . Miami Beach 
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COMMENTS ON :E(;GS , , 

'IN •• UI D. WIUII. 

Commenh by Wilbur IN thl, egg bUlinelll you nero a cr),.tat 
ball 10 know where it's going to land 

two or three months (rom now. Maybe 
what I'm going to lell ),OU \Io'ill come 
true hy Mayor June. 

A. we ace ii, there are certoin signs 
that ..... e call recognize that moy lead 
to a higher market or a lower market 
In January 1955 \ ve find we ha\'c about 
.160,000,0(1) In~·e.rs of eggs. The layerl 
DIUI the PUlldt': ore included in thai 
figure. On JOlluary 1, 195.1- we had 
4.14,000,000. ,On January I, 1955 we 
lind Ihat berlluIC of the cheap egg l>rices 
an4Lthe high I'ri('e o( (eed Ihe farmer 

' coulft 1101 It,roduce eggs profitabtYi 110 
whaL, did he do? lie killed ofT hundreds 
of t,boulailds of hrlls. We also lind that 
unt']anuar~' 1 Ihe hatch wos down from 
)O~~ 20~i. So we will have (e\lo'er 

mE~TlFICATION OF 'ICTURES ON PAGE ]J 

. Top . l.ffl ,Johnf A, Viviano, "hili, V',..lallO 
Mr. ,"d Mrs: C.,' Vi.la"o, 6,", Se,I, (If,ni 
In". totr •• lId totn. C. W. Kllh, Mr •• "d M,.. 

i '" J:.ttwford. 
, Top row rl,ht: AI W,ill holdl", MI" Cham. 

btn, Mr. ,lid M", ho Eppolito, Mt1. Aim. 
.Stll,". IIl1ld."llfI.d ""II.m,,,, Mn. W.ln, ',...ill, Grell. 

S.cond row 'alt: M,., J. J. WI",lon, tot,. 
Mal,l" Golb,rt, 1.1,. ,lid M,.. JOI.ph Schlffa,,: 
h'II'. Mr. Rob,,1 Cow'n, 01.", COW"" Mr •. 
Cow.", M,M" Golb.rt, Jim WI"do". 

SKond 'ow rl9hh M,.. C,..,p.".lIa. Mill 
Rlchardl, C. F. MOIlItO", Mr" ho kin" M. J, 
Donna. 

Third row I.HI M,.. W. G. Houl"l Mn 
P,,' F. Va9nl"O. W. G. HOIUIII, '. F. V.',,,I,,o: 

' . and M,.. L.o"a,d I,am. 
Thl,d row ,I,ht: M,., Allr.d Ronl, M,., p,o. 

dno, Allr.d ROlli, M,. and Mn. UI,I ... 0 •• 
Stda"o, Nor..,a Ptotlno. 

Fourth row 1,1t: Awalio Ta",1 Ed D.Rocco 
.,. IIntd."lIfI.d coupl •• Forrad Wnso", all II": 
Id."I10.d mu, H.",.,. K",h" 1II th, fa, .. 
'fou"d. ' 

hllrth row ,I,hl: Mr. and M,.: V.n Dot'll 
~n. Sk..,,, .. "11 JacObi, Mr" Mary Cal.ulI' 
M,,, Jacobi, 6. F. Sl,..,.,,, • 

I, Chr/ •• O. Wllhr. Ar ... ., 6 C ... ,.., •• ~ 
Willi... ~, O/~"d~ 'II Ir".r 
Pro ••• ..., .f HMMA W/.for Moof/., 

hrna although we hove abaut Iho !>arne 
!lumber of laycra we hod Q ,'cur ago. 
We ~Q 1101 have the millions of Jlullcta 
commg along the firll of January that 
would Ilarl haying In MIl)' like we did 
lOll )'car. So we Tollu ( lIuapecl that 
hecaullC: of the d~rcated hen population 
and (he decreoltcl hatchery outpUl, )'OU 
may see your chcoltelll egss between 
I!OW lind Alnil. If they do not con. 
lmue 10 kill all thne hens and if we 
gel on in ~I':D ~c. J halch, )'OU can change 
Ihat I,iclllfe. (h i we (eel we are going 
10 come iuo ~by wilb aboul the same 
number or layen thaI we hod .. year 
ago, 

Here ,il aomelhing ),OU might think 
ohout: In January 19S.~ the Chicogo 
current recei"ts markel, which we (eel 
gO\'t'r~s the ,Irice o( Ihell eggs (or 
breaking, was 431. In February it was 
,121, March 371, April 321, :0 May 
311 and in June 28;. No,", on January 
14, 1955, the Wall Street Journal quot· 
ed the Chicago current receipt. market 
at 29;, compared with the current reo 
e,eil"s of last January or 43;. It looks 
like, the market t..ould Itay around 28 
10 ,WI between now and next April. 

The \'Dlue of whitel is very im· 
portant in dt!lerminlng the value or 
yolks. It Is our experience Ihal in 
e\'ery hundred "ounds of whole egg. 
" .. e lIe]larale 10 get 45% solid .. we gel 
60 pounds or whites Dnd ,10 pound. of 
yolk.. So you tee how important it 
" to watch Ihe egg white markel. 

Now to lake )'OU back to IllIIt Janu· 
arYl Ihe ,trice of frozen whitel Will 

23;,. in Fehruar)' 22;, in March 21;, 
April 19;, Ma)' 17; and in JUlie it wenl 
down 10 15;. On January Ill. 1955, the 
Wall Street Journal quoled carloads 
of egg whites at 1·1.25 10 H.5;. So the 
Januar}' markel is within IA.; of IIlIII 
June. The white. market could impro\'e 
a little and in all probability it will, 
alld Ihal has a natural renection on 
the \'alue of yolks. 

The egg hUlillell1 is a big bUlineu 
We estimate that in 19M these hen~ 
will ha\'e laid ahoul 68,000,000,000 
rgg. , equal to about 184,000,000, calf'S. 
The ('onsumption of egg. Ihe 10.1 year 
has increalll·d Iharply, bttau&e egg. 
ha\'e ~n cheal" 111e Department of 
Agrieulture figures the a\'erage ron· 
IUml)lion of eggl per cal'ito i.412. 

The rale 01 (eed ratio 1 •• 1 year waa 
ugainll the farmer. fce'd . wQt con. 
trolled and high priced. 11 te.Gk about 
12 dozen eggl 10 huy 100 r oundl o( 

(eed aa 'gainlt 1411 yellr of about By'! 
doun. 

I might 0110 mention Rroin fed t hick, 
enl that produce dark yolkl on the Imall 
{arms orc being bought up by the big 
fellowl and 81 loon as thot happens. 
the chicken. are pUI on commercial 
feed. Commercial feed produces light 
colored yorb, 10 it is geUing prop;res· 
.ively ,harder all the lime to get Ih~ 
#5 colored yo"". I mighl luggest tho.l 
it might be .mart 10 buy your dari 
t..'Olored yolk. Ihi. year in May and 
,June to carry you over to Mauh or 
April because we don'l get dirk J..'olb 
(rom Tex .. before March or pril, 
and when we gel up into KanllCll and 
Miuouri, we don't get dark )'0111.1 until 
May, 

Comm.nh by Old.ch 
It might be conltruclh'e to diM:U51 

among Ihe manufarturerl of nondles 
the subJrct ol ·dark colored/olks, The)' 
ore going.1o be tougher an toughu to 
obtain. We all know you can't Jlut an)' 
(·olor in them ••• everybody ",,:1011 the 
#5 color, but sometimes #5 color is 
going 10 be the dlfTerence between profit 
and loIS If you inlist upon grUins il. 
No honest egg man i. going to pawn 
egg. off- without making a lelt for 
color. Incidentally, an egg ),olk test 
ill ao Ilmple, any high athool kid in a 
praclice lab can do it. You simply toke 
21h grams o( the yolk material. dis, 
tolve it in acelone and filler il. Then 
pUI it in a pholo.meter and lake • 
reading o( the percentage of Ii&ht thai 
will go Ihrough ii, and that', il. 

Al Wei .. : ,'~ 
I'd like to tuk' wluu are rop doin, 

to · lei ru Jari color yolh all year? 

. " 
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..... , Gorfl.ld 5-1700 
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Allllrlc.. • .Ir" Sh. 

John J. Cavagnar 

Harrison, N. J. U, S. A, 

Specialty of 

Macaroni Machinery 
Sine. 1881 

Pr.n'l 
Kne.d." 

MI ••• 
Cullan 

Br .... 
Mould e' .. n .... 

Moulds 

ALL IIIIS UP TO THI LA.cun IN USl' 

N. Y. Office and Shop 255-57 """""'_"."" N.w 
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At!, J""" I/Uj,,~ "" ,-thi/lE: ill ,It,> Im r II/ 
"/IIIIIJ;ifl~ II,,· 'YI'" "I }fllII/. Ilr i., ' II,,· 
Nlililllllli I,',.:./!. (.'",lIlI'il ,/flillg IIIly/h ill f! 
al'!III,1 it'! II ""/'IIU '" 11.1 tlu' ",1:.':' Ih -II ­

d/" Ifill""",. i., /I M'/Iin"'/Illy ;/1/11"" 1/111 
I .'!II!' ·'·' 0/ II". I'':'f! /",,,,,,/1111./'1;.,,, Ij,1o/ 

t, · ... ' \ " /n ' ,1/1/11, ' ,-mold/'rili/Ilfl 
AI.I:",II: 

I nUl 11'11 ' "11 Illi ~ . TIU'r Itall' ,Ii ·· 
" H- 'I" I it I, I.IU\ lillll · ' . 11111 \,111'11 nOll 

.j.!,-, II ... 1~'l a l IIf I'J!~ 1","lu/ 'lill!! 
...•. ht· /,I ' fl ' /' lIla",' nf ,lark rnlk U ' 

, !" j .~, ! h IIU' 11,,,,,11,· i lldu~lrr· I (I(' WII'" 
, . I'~ a l ,oan'IIII~' , .• /\,> :1 l,n,l.ll'11I 11111" " 
.!I' ", /. . 1\1' 101 r, · .1 ddl ' ~ " I1~ 10 :.:d .. Imll l 
':,. :11111,111111 I" " IIIII ~ ,,/ d .tI~ f l1lk ;; , J 

_" 11', ,', ink h l'\'- ):1111"11 \1 ' /\ ' rar Id llL 
till' )! n tllt't~ . 10111 I'll I.,· \, i li j ll~ In ill' 
\I '~li ~ alt ' il a;..,ri n lu -,',' "lit"': 1111'\'\ ., 
V.III II' ro " " 'IIII~, mill I'll " '1'",1 it In iI,,1. 
r.I'I't ,1t l"" III' n il' I,a" ir al"II !! h' \ .", 
f .. !I.; l". . 

'1'111' ",,~. ~ wl," ntl' ... ·:,II~ mal.;in:,! tilt' 
lII 'IIlt'}' ,In' Ih., 1IIIt'.· \\hu .,Tt' rni~ i ll !! 
,.:,! :,! ~ fur 1 .. 1,1., 11"'. TIll',' 1I ~ lIillh' It.",' 
larv,' \,hill' "'j!hllrtl fll~\1 IIhid, Pnl' 
d.,.U',' a "i).!. ,lin' li;:hl'nll,tn,d ",,11.;, 
\\ IIt'II plU !!"I "ut iu lilt' '\Ii,h\l '~I. 
Illt'rt, an' tlll'~ " IlI'al\ "rI,,'d uf fll\\1 
II"hk lr ar, ' rt':,!ular c!!I! ' layin;! mu,·lti,",,,. 
11U' lilt' ~1I11.; ~ IUII,!un,,1 ,m' " ' rI' li!!hl. 

\\'" 1\I' rI! n i l lilT ill lilt' ~lII l h ' h\.' Ih,' 
,lmll!! "1 h'l" ' ~":rr , allil Io,' fllrt, \, ,' ' ,\I' u ' 
lI,rullvh ,\I' hml III 1",'1 lIul illl" a ,· .. Im 
I!'rrilury 11111' 11' w.! 1.;111' \\ \It' '"'n'II', 
P.llill!! I" p.1·1 ,I.,d, "!!!! l". \\'1' 11.111 I" 
l,n'.,1.. 11' "'1' ' "' '' '- .. r " ;! p. ~ III ;: '"' 11111' 
w,' "" ,,1. 1 ,·\,'1' h. ",1 I., 'lIT." " nnli1t' 
III 1,,,,1-. at iu Ih, ' "'''I1I'''lilh,' I,. ;udl., 
III ' ~. ( ' t. ~" it j. '"IIII'II,iu).! n, .. lh· III 
\\ .,',\ alu lI ,l . \\11 :.1 rou f,'I1"\\ ,, IIII).!hl 
III ,', ' i· - ,I",, ', • 11 1 I· ... ·h "thcr" 11""all" 
till ,·" IIIr. ,.,,,.·,,i,,,,: /)!It!j f/l1)"/II~1r I.:'WI,. /r" /J ' 
1/11111.' ' ·F .::'~ ""' '"dill; ,ul,II j'" II". ,..",~II,' 
illl/If.'" I .... 
. ·\ I1~ '.\I ' r : '1"411' hl"1 ""~ It, lil!lUt· Ihal 
I.' III. !!" "tlt"~ til II ... prulo(ulillil IIf 11"11' 

.II" ~ , III IlIlul llIuCU"lI1i pru.hlt'lillll. TIll' 
l)c ~1 jt,fmlmlliull hu .~ il 111 :,1 IUII"II., 
, 'rI"iw Ii"" HII' : C",", :W In 2,=)1'; u( IIII' 
.,. :I: .. \\'1' b l..c l lrlll limes II;,' '1"1111 ' 

'l:."qui(t,l r"r 5 .5~ ; sll lit!~. ilI ltl 
:1 III ~ ilrUlll,d 20 III ~2.1)1)1U"UI 1',,111 111. 
-,I ,·;!{r.'I' 
-- -- - ----

Till: ~IAt:.~110"1 J()I111~ -\1. 

Poultry and Egg Conference 
III Ihe f\UII ~~ 15 Cily \tunidpal ;\II.li . 

loriulII !j,0rne :i.000 II,lcJ!UII'" .culhNl',1 
011 ~thnlnrr' I. 12 ull,1 n fur Ihl' :!lIlh 
:\l1l1l1al C'lIIfl'ro'llI'c 1111 1'IIIIIIrr·Ev:,!". It 
\III" lilt' IllrV"~1 "III1\"t' lI lillll tit il " kind 
ill tilt, ' ·.S.A. 1111 c.,hiloitnrll lI ~i n J! :I:i .. 
I" ~ I "'I"lItt' ('.'t 't of l"I'UCI' ,'i ~ l'l:l ~ ctl lilt, 
Ihll1.c ~ . IIwllllhls. 1l" · "lIi'IItI ·~ In illlllflln' 
Ilw 1'11,1 l,wIIIWI", 

\ ~ Or. elitl ClIqll'llh'r. /'rt'~i dl' lIl IIf 
II.,. 11I ~ lilllli' IIf :\llll'ri':lIn Jluuhrl" I,,· 
,11I·lril'~ ~ni,l: "\\'" hIli" 1"'II ' ri;~ II"I' rI 
IIii' Itlira..!,· "f I'r,,,hll'li,,". II"\\' lIrt' 
1":lrrtiu)! IIlt1rt' allllill lill' IIHl l! it· .,f 1"1111· 
~l1l11l'lillu all,1 Ili"lrilouli,," II').!!! ~1I1id ~ . 
'nl/e'li ..J,i. ·""u "i,'~ ' lurke'\ '1'\' 11i1t11t ·r ~ . 
","ltllt·~ . 1'1" . '''. . 

TIt,· ..!wlll 'IIVI, .. f li'lllill )! 1II't,.I" u( tl ... 
'''" ~ IIIIIl'I . II", "n-ali"v III ttl"\' ,I, ·~ in·". 
Iltt' illtl" '" illl! IIf Ilrt' ~t'1I1 "ru.llld . ;uIII 
,Iw .1.,\, ,/"1'1111'111 ,,( 111 '1\ l,r,"luI 'I'- all 
Ilti" 11 .1,1· III' III I\hy :UMHI (ulk.. " a llll' 
rrlllll ullllH'r II", ( ' .s, .\, 10 tlti" (' lI"llIal 
alit! I,rndil-nl :111" ~,'rioll" )!alltt'r iu:,! ­
fur I IrI'" ,1l1I''' . 

Tlrl,!t· WI';" ti\'~' 1\1I1~" '1fI1' ~I '~ "i"u~ 
,lurillJ! lilt' C""rl'n'IlI·". l'ad, III~tinv ;!I •. , 
h"ur~. 011 Fridal' u(lt·rntltllt. Ft"/'rlHlr~ 
II. "lilt' ':vp. Ijr""I'~i! il1:,! " '",~~I'ill'" 
(1';llun·,1 Hr. II. II. J-'ur"ylilc, IIl'1lltilt v' 
~t' li. "11' .. ~ IIt'aldltV 1111 tl ,· 1'·,1.;1'1 '1-
" YHlIl Ilnltl" ... 111111 \\"ha l \ II' r C"~III ' 
IIlI' r I/;I~ III ~a ~' ;\1'11111 II." 11,1- ~ I" "" ' h 
u l1 l1 l~'~"II tl ... "'~ IIItl" "f II ~I1I '·. r JilliOn)! 

"'Ikl"" ,tI"f""li",It'I'r", lIo",II,~ 111 :11111 · 
(,wlull·r" .• 'k. lI ~ jllV \';:)! prlJlh,dl". 

,\, :1::\11 " .111. II( II,,· ~;rr'It' ,Ia,' 11,1' 
\a~1 ;tuttil'"' ''' l il'\\I"III,.. n,I"n'll inllli, ' 
"II I':;'= )! Slilitl ~ . !It'T!' ll).:ain " n~ ,It'II1U/I . 
~Iruh ·d lilt, l , hil"'III,Ir ~ -"t'I I ,(t"lIh ' \'uUI 
" '\' 11 , , "tI~I' I,ul,I". ·\11 ,I", (1I Ik~ t'II)!~ " I·.1 
ill all till' (l1r"·.·,, uf "lllIu ltr~· . I·:)!~." 
,,'lOlilhI I •• , "rull )! lrt "1'.:" .• ln\l· "" 1I"1r,,\',. 
V"ill ),! Ill '. 

' ·P".it l \l~ and \"Valiw \,h erti ~ il1)!" 
\"I~ lilt' tI"'1I1t: !If UII 1II11In' .• " h,' f:anij 
1.~· cI",-k,'t. Vil' l~ I'rr'l'itlr'lIl "f I:I!II IIIH ' 

""ll :\Iherllsill:! \i-!"IIC\" , "Tilt, I'II ~ i . 
Ii\!' A" I,ru .... h .. - - .. TIH, · Ial~ill:! Ultllill 
y Uill" lI\,n pn"lw'I" - l llI' lI'ill.al II' 
" "utl"l,i l' alil l lI11rry" lilt' !"I lI upI'lil l"" 

-·" I1I1" '~I~I: I"II;: r ' lIlI ' 

DOOR PRIZE WINNERS: Vinunt S. L.RclI., Ennb Whlll • .,., Mrs. 1..0 I, .. ,II i?. -• • ! P .. "I 
P,',,"n po,. lor plcl~r. 01 1101" and i ••• lr.,. .. lIh DODac~"'~fI" L~t ••. . ,. '1. :,,1 h .'''' 
th. 9Uh 1o I~c\.,. Ilcht hold." .1 a 'on-enl ian lun,heon, 

M .. rd,. 1955 

Egg Production 
Liquid ep.:p; prmirlt'lillll tlu ri"l! "~. 

"I'mhcr 1051 IlItlllcd I 1.20(lJlltil1""lInl, 
mmp;lrt'11 wilh II,j:~O,tM1U 1" 'tllI.l.. ill 
!let"l'ml,cr 11)5:\ IIlul 11Ir: II)UV1:! IIlI'r. 
llgr: of, 1II,III:i.lKIU "11111111,,, 11 11: CIII I' 
IIt'purlm).! Hmlni IIf 1111' I iSH \ A"ri. 
"ulluml '\lurk"lill!; ~I'n' i"I' ;u""'U II!~·'1. 
The ~Iunlililit'" "" ',1 ("r inllllt'.li.lh· ,'''11' 
"ulIll'liuu 111111 Ilrriu)! \\','rI' h'I ~" 1 III.U! 
a ~t'u r l·arliN. Till' qualltil" fr :'" '11 \' .1' 
It·"". . 

Ilrit',l " !!}! i l'~.c ~fllill " l 1'""lu>lili ll 
Inlall,.1 1.:1:1(1.11(10 I"HIIIII ~ ""1111':11"1,,1 \, ill , 
1,212.llOll ill Ilt'I"I'IIII,t'r a ,'I'ar " ~ l li(', 
a",IIII,' 'IINU ).! e' I'rII,lrwlilill ;Ir :!.21l;-:.I MlO 
1111111"1,,. TIr.· Ilt'I"t'II1I"'r I,Wtilll"li,," '''II ' 
" i ~ It'11 II( 1:II.fHNII'IlUlul .. "f Ildl,.1 "Iml. ' 
'·)!V. (,;! 1.111111 1 , "tIIltl~ II( ,Iril'" all 'U1 l1t~ " 
mill 57IU ""II'''IIII1I ~ IIf Ilri,·,1 ,·"Il . I'rrt. 
,!tIl'I;"" ill Il.'t ',·mlt,·r 14)5:1 ' · ' ; II ~ i.h,. 1 IIi 
11:1,111 10 l'ulIIlIl" ,,( ,1,.i"II "h"I" ""!!. 
55("nU'1 1","11,1" II( .lril' ,1 a11 11 1111'·II . !~I" 
5j:\.I"1I1 1'"111141:0 nf Ilri".1 \"nll... 

TIII~ I'rtlllrwlirl/l tlf frtl i "l1 "I!)! ,!ruin!! 
J)"""llIlwr 11)51 I 111111 I' ,I 0.7;;:!,11(1I1 
I'"Ullil~ I"I llIIparr,d wilh 11.11::2.111111 .Iur, 
ill:,! 1J" "I'lI1ll1'r 1')5:1 mITI II,.. 'l\"I'r. ' ~ I ' "r 
::,611 .0IKI 1",t111,I •• Frill"" I'!!).! 'In, k~ 
,It,(· It' a ~I'II 20 IlIi1I illll I'uII1II1· .Iurill !! 
1l"n'IIII "'r !"'I/III'llrl,,1 \\'iI1r I'l mil/ill" 
1111111111" ill 1lI"'I' I1II','r 11J5:1 ,111.1 IIII' 
all'rUVI' ,It'l · rt'II~I· Hr 2:\ milli ,," 1"1111111 •. 

Egg Solidi Production 
January-Oocember (Incl.) 

1954 VI. 1953 
Wilt",· J:~~ 

1%1.. ... ... .. .. 
11)5:1 . 

( '\olc:- i" 195:\ 
.. \rI1I1'II Fnn"'" 

Ttl/til/:! MtIIl/lu 
2,1)25.000 1'"I1'H I ~ 
5.:·122.r HIO 1'1111 11 .1. 

11I1U)!111 .. .. ... .. ............. :I.nfll l.llftrl. 11t11lllll. 
altllnlllll' in 1%1.1 

f.'Fr. Wid", Solill., 
1951 ... 
195:\. .. .... .. .. ....... . 

f.'~!I run· Suli,/s 
IIJ51.. 
195:\... ......... .. 

f).21 I"j .. ~If) Ihllln,h 
!i,I):\(,.IIOn 1'"111 11 1. 

IfI.22(,,1KlIl 1"11111,1. 
H,2(,:ttKlO 1""11, ,1 . 

(;mml Tuttll 
1Q51 . 22.1:I1Ulnn l,n" I" I. 
I%:L ....... 10,!i2I.noo 1'''11' ,I· 

I \ntc ! - II",lrll'lin!! rrom 195'\ 1111" I 
'llilliol1 1"1II11t1!" ""r Arllle" I 'nn" ' ­
ll'lI\"t'" it 111'1 H( 1(,.521.1)("11' 1'11111111" ("r 
,.jl'iliilll II ." ~ I·tllUl':Irt't1 In 22. r U·:.,1OI1 "I 
ItJ51 - IIr an il ... ml~" "I : \5 ~ ; .) 

Macaroni Goes AWOL 
I '"ltl'" un' IUllkill!! fllr Ihicw· wh .. 

~loll' 2::,0011 I'"llltll ~ II( IIHlt'urcrni. 
Errlt' ~ 1 I.uk,· w;r ~ Ir u lilill~ Iht' UIa'" 

• Iwld frlllll " Full !lin'r 1\1u "~llll ll , ~ clI . 
( .... 1 .. ') · hi " " Anll)' I,a ~c ill r\"C\' J .' n:I'~ 
"h.'" hi~ Ir;ai!t'r ITllI"k Ilc\"l'ltll'cll 1'11 :; '11" 
Inll,l,II', 

WI",,, I", relllrrre.1 III Ihl! ~ ·cm '. I", 
fn ulIIl " l1 lh till' Inlt"l.; allli tTIO"artlui 
I!tlile. 

511t ANNUAL MEETING 
Jun. ZI-ZZ-Z3 

Dol Co,o •• tlo, CorolOdo. CalifoTilo 

TilE ~IAt:AI{I'~1 JOrll~AI. " 
Dolt. Ingg. M. G. 

Br&.ib~l\.li soc. A. n. L e C. 
Cabici Braibanti-Milano 
Ben~.y'l Code Uled. MILANO-V:a Borgogn il' I. (Italy) 

CONTINUOUS AUTOMATIC DRYING UNI1S 
FOR LONG GOODS & SHORT CUTS 

Drying Installations At Ex-Combattenti Factorv 
CREMONA. ITALY 

At Left: Automatic Drying Tunnel for Long Goods: 1.000 Lb •. per HoUl 

At RighI: Automatic Drying Unit for Short Cuts: 1.000 Lb •. per Hour • 

Send your inquiries to: 
Eastern Zone: Lehar. Corporation, Ib East 42nd St., New York 17, N.Y. 

Western Zone: Perrc.o:-, ', ~'; ',ision of Winter, Wolff Co., Inc., 

120b S. Maple ,1·.veoo'_' [.<lS Angeles IS, Calif. 

\ 
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Improving Cooking Quality-
(COIIdllutd /rOlft N' 301 MUEllER REPORTS BIGGEST SALES YEAR 

Co P. MUIWI " 
,I 

"AMEllICAN hou .. wile. ... only 
now beginning 10 realize the 

many l)o5!iiliJitie. 01 macaroni )uod. 
ucta," So aaid Mr. C_ Frederidt Mud· 
ler, Execulh'e Vice ,Preaident of the C. 
F. Muel!er Company o( Jersey City, 
In announcing Ihe biggest re\"rnue and 
lonnage yt'ar in hil firm'l 88·year 
hillor)'. 

"Compiling on all·time record in a 
(IrolJlcroul ycar like 195.1," Mr. Mueller 
e.:plained, "meanl Ibat macaroni prod. 
ucts comtleted with all other foodl on 
a straight lm-ferenee blllis. Most fam· 
ilics ":fluld afford all the mrot Ihe)' 
walltcil Ila ohen as they wanted it. So, 
whell macaroni, 8tlOghclti and egg noo· 
till!! got 01110 Ihe laLle, they were there 
Ilccnuse the family preferred Ihem and 
lIo t 115 II IOt'ut lIUhllitute or a monel"~ 
aIIver alone.'.', .... ., 

Mr. Mlfcller attributes thia new 61a· 
iUI to conli sten~ neWlpaper, radio and 
TV Q~erti!lng;f:b:lcked by a conltant 
program of , te~ing and research car· 
ried, ' on b)' tlie Mueller advertiling 
uSeMv - ScheLaeler, Beck & Werner. 

~ $..\Iuetrer ad\'ertlaiqg h.. been alertly 
,; ' ti~"-chan'tng to meet changing 

limes-usuolly Jantlcipating the house. 
wife'{attitudes, and anlwering her quCII­
tionl 'almoll before Ihe asks them_ 

JUII aher ,'e w.r when meat wal 
both &carce and expensh-e, Mueller'l 
adve~lillng ,theme was econom)'-and 
ealy 'IJ,'ailahllit)', Thoulands of Ameri· 
can familiel ",'ere introduced to mac· 
aroni luoduCh and diacovered Iheir 
delight ul vcmaliJIl)' during thl, per· 
iod. And, In an attempt 10 hold these 
new customers, competitor od\'ertiainp: 
wenl all.oul on low·calorie and other 
dietetic c1alml. Howenr, Scheideler, 
Beck &: Werner', researth revealed thttt 
theae clalml were "ery weak in -:011' 

lumer bellevabililY. 

Extended cooking period. up to 30 min. 
h •• atway. ultd • blend of two premium utes were uaed, and .. hen tested al 
't'!"heatt-temolina and rarina-instead • I I d' h 
of the ulual onc. The .. t,. ""'n ... of vanoUt nlerva I unns t eIe cooldn, 

lMU timet, the gum Biulen product can· 
Mueller', E88 Noodles also hu • good tinuoualy .bowed luperlor perfonnanoe. 
reuoII.why. ,They're exlr. rich In cg8 The Italian rr.laurant operator wu 
yolb. With the advent of alrong "bet· highly enthulluth: about the cookins 
lef tute" .dnrll,lng, the conlumer be· qualitiea of 1r.,gllenl made from IIi 
galt to buy MucUer product. (or pollti"c Gluten Scmob en~. He prabcd It (or 
rCII.!on.. ita cooking IOler .. ,cc and Ro\'or-uid 

This Leuer.\a~tc theme il now In ita their cUltomen had I,otlced a muked 
third year, coupled with appetilins pic· improvement. and ' IOIRe had ordered 
turea. ealY recipes, and helpful menu· ",econds" of the Ipatlhelli made from 
building suggestion,. This year the reo Hi Gluten Premium '.:>emoblend. 
cipel are in the fonn of test1monlal.. While normally .the addition of gum 
each be1ng a fnorite of a real·nre house- gluten would be '.!xpeeled 10 reduce 
wile. MOlt of the tCilimonees are of color in the finl,twd macaroni ,Ii&htly. 
italian rxtraclion for the simpler rea· Ihe test prod'~t.:tio." ahowed hardly a 
IOn thai, while macaroni and ,paghetti noticeable color vtlue reduction. 
dl,hes are today almo~t u American ;" Gum glulen may also be included in 
81 apple I.ie, the traditional Italian In· our granular bleni .. and pouibly oLlter 
Duence exerta II. Itrong appeal on new producta 100, if, demand JUltifies. 
and old UlCrs alike. ". i': I ' 

Smart packaging i, another phue 01 ' 
Muelle,', I"og,.m 01 "tradln. u~" ma<' Capit.l 'pHers Gluten Rour 
aroni Ilroductl and succesafully lifting .' With ruoal interest being cxfll'Cl5ed 
them out of the food.coro~ity elUl;, in increased protein content in maca· 
Muell:r producll have cj)~ a ,Jong' ronl (Iroduc\.l, Intern.tlonal Milli~(; 
",av IIm~ 1867 when ~II maqronl wu Company,~ il reminding Ihe .Ir~de of III 
handled hke a cSl,mmodlty-unpackaged, " 'peeial gluten Dour conlammg 3~% 
unbranded, unprotected and .pnappre; protein. This Rour ha, been aUl111hcd 
cialed, exeepl by Europeanl. :, to th, macaroni Irade for the put 

Through the yeara ,orne. remarkable several yean, Conllderahle researth 
e\'olution. ha\'e Inken plac;e , ln IMue~ler haa multed in an elpeeiallr high qual, 
Ilackaginit-all wllh lIO~n~ mlrkehng ity, uniform product suitable for U!lt 
realona-for fneater lanatahon; for bel· in macaroni production. 
ter physical protedion; for more eye· Among advantages claimed for th~ 
al)llen~ , on rei ail ahelv"; (or ealier UIC of lbi, ~35% Gluten Rour al c~m' 
handhng by both the houlCwlfe and pared with other meana of bulldmg 
the j:t:roctr. prolein inlo macaroni product' are th~t 

Todav, Ihe familiar red,white-and. any number of bag' may be includcd in 
blue Mueller packagCl are desl,ned for a car for blendlns Ihat portion of 11lo­
even grealer appetite appeal and utility duetion requiring added glulen. 35% 
\'Ilue. New vertical packages make for gluten Dour enables Ihe mataroni manu, 
eaaier handlimt on ,helves and in kitch· facturel to blend more atturately nnd 
en cabinets. Window parkag~ let the economically to fit hi' requlremenb. 
houReWHe see the Imooth texture of Where the requiremel"ll i, for. moxi, 
Mueller's semolina· farina blend. She mum of 13% proleiR Rlacaroni, • "1:1, 
can ",re" too Ihe extra richneu of rna:." blend I, rcc:ommended. Inlel' 
Mueller'a f@g Noodles. national is also In a position to a~PJllr 

Mueller, empha!11 on ta.de-and LIte lOP quality pure gum Jluten contamm~ 
cC'.talnly with which th~ Ddyertili~g is 80% protein to the.1e who are.equllll~ 
keyed to market condltlonl ", the to blend thl, quahty gluten mto IIiell 
consumer mood-is showing rt.. __ UI in product. 
p'reater salee. --------

"And Ihat's all to Ihe good," dV' 
Mr. Mueller. "Our Indultry i, only 
tlClllng 10 about 50% of our potenllal 
market, even now. So, If WI' have 
evolved Ihe ri~ht methodl 10' future 
de,'elopment, we hope all me~nben of 
our industry will u~ them 100. Aller 
.U, hon~1 compelition with everrbody 
u,lng the Itronlleat pOllible ItOry il 

Catelli Prospen 
Catelli FQod Produc\.l, Ltd., II majo! 

Canadian participant in the mllcaronl 

bUlineaa, rep.ortt a net profit for the 
year ended Nov. 30, 1954, of ,507,621. 
nearly 15% above LIte net of 1411,766 
reported for the previoul fiacal year. 

Mueller, in 1953 again .hilted ill . 
ground and again luccelafully anliti· 
pated the housewife', ,latc of mind. 
Mueller copy in ncwlpaper. and on 
radio began to atrua the reason·why of 
the luperlor tule of Muel1e.", 'producb. 
In macaroni and Ipagheth: Mueller', 

the besl way to dC'o'elop biggtr Indultry 
markell. bigger opportunitiea. Thai', 
why, \ht, year, Mueller will Ule new .. 
pal»cr.. radio newlCll!U and tele"i,ion 
tD teU our ~lItr ItJJte story. And our 
1955 newlpaper tchednle uses the lars' 
eat ,pace .ds In the cco:np: ny'l as yean -
uf contlnuoul .dverthlng." , 

Paul Bienvenu. president. who II also 
a director of the Ogilvie Flour MIIII Co .. 
Ltd.. reports that additional presr 
were required tD meet the increaied Co 

mand for the company" producll. ~~; 
ditionaUy, the boilers at the MonU", 
~Iant b.d to bi roplaoecl. Thl. ""'!"t 
itaal 'capital ex~dlture Wal heaVIer 
than uiuil at 1251,600. 

-, 

lilith, 1955 

'ihe NEW Precision 
STERWIN FEEDER 
for dry powders 

linle's eASY, accutale, uouble-rree r~in& of mlcaroni 
enrithmmt mil.tufts every lime you sellhe rct"J·nle knub and 
dnow che switdl on che new Sierwin Fcnler_ 
, For Ihe fccJ rate is controlled b)' I precise micrumeler aJjuli' 
menl. auurint; unprCCNen1W Iccunc)' Ind uniformit), and 
requiring a mmimum of operator'l IItention, 

Low power requirementl Ind simplicit), of Jesign make Ihe 
Slttwin FC'Cder exucmely economiclleo operale 1m) maintain. 
And extreme uniformil y of fccJing reJuces the overage 
ordinlrily requirw au like cue of feed'rlle varillions. 

IN.ICH YOUl MACAlONI WITH VIXTlAM'" 
for HI),. ,CCUrlle lOll KanomiCiI tnrichmenl o( mlcalonl ploJucts madt ¥ i~ 
conrinuoul rlOCnl. (<<d Vuu,M thtOUlh ),oar Sttrwln f«Jer. Vc:xuaM j, 
the orillnal (lcc.Oo_in8 vitamin rle,mill •. , Illblt. uniform. dcpcnJablc, 

'N ~ "'for.otlOll 011 'M ". .. 'redtloll 
~ ....,., ....... )'011,5',,..111 rtdWc.lI, 

,...-..:I 1.,.,.-'1111" 0' w,lfll 
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MERCHANDISING MACARONI , . , ':; " 
., . , 

, . " '. 
Pre ... '.., ., L H. '"'" 

, WI •• , Ct .... eH Ciroc.,.,. c •• , •• ,. a' '.w N/II/IIA WI.,.,: /IIHH •• 
: . ~" 

., ~ . 
'" , '. Til! ." . r 

I T il ui8icuh in addreaaing a group '~r 
Ihlll kind 10 hring out anything th. t 

i. rr.tlily new In merchandising, ao~l 
um jU1l1 going 10 chat rather in(ormany 
with you Crom the point of view or}. 
chain Rtocer. _ . ~ . 

I might begin my remaro by telling 
)'OU a little bit .bout my company. In 
the early twenliea. two food ,buainesaes 
,,"'ere formed in ' FJorida-one,\ an inde· 
'~ndent Grocery ,lore In Miami by the 
buvi, family, and a amaU wholesale 
~rocery company in J.cbonville by, W. 
It. l.O\'eU and E. L. Wlnn •. DOth bUI' 
incases I'rolpered and sre,,: The lingle 
grocery Itore in Miami · eJ:panded into 
on aggrcn ive and lucceaa(ul chain or 
.torc~s in Miami and Tampa .. The lillIe 

Ihhplrl nlc grocery (.ompony in Jaebon· 
ville gol inlo Ihe 'chain .I10re bUlinesl 
IIIltI ol'l'lIed rrlail Ilorel all o\'er North 
t.;enlral rIorida and Soulhern Georgia. 
In 19,10, Ihe!IC Iwo bUlineslel were 
merged whcn Ihe nln'il brother!!, our 
present munagemelll, "ought Ihe con· 
Irolling inlerett in the Winn &: Lo\'C1I 
Grocer)' Compon,.. Under the inlelli· 
genl, aggrealive leddenhip of the Dnia. 
e., the new eompollY continued to grow 
unlil today il..' il o~roting 207 Super 
Markets and ]0 <Aah &: CarT)' Whole. 
.Iale houles hi florida, Georgia. Ala. 
II~ma, Kentu~k)', and Indiana, wilh :111 
annuIII aaln ' ,'olume between 250 and 
aoo million, making us the 10th lorgt:l! l 
grocer)' chain. 

I was fortunate enough to get inlo 
thil food "u~ineas immediolcl)' after 
leaving Ihe Uni~nil)' or Flm ilill. and 
mosl of my experienc~ ho!; Leen in 
huyinS and mucholllli~ill? Ill y ~roc~r· 
ie.. I IItarltd ~ith Ihe \\ inll ,~ Lo\'tlt 
Grocery Compan )' in Jockaam'ille in 
192", 110 I hoYt! heen a grocNy huyer 
for a long time. Many yeara II gO, ADme' 
one llent me a definilion of II buyer. 
I don't rememller who it was, It might 
ha\'e bet'n lome diagruntled macar.oni 
Ileddler. Anyway, I think it is worth 
palling on 10 )'ou, Thil il the definl · 
lion. ~ 

"The t)'pic.l buyer is • man put mid. 
die Jife, Illare, wrinlded.t inlelli(;tnt, 
cold, IJluh·e, noncommltt:d,cwith eyes 
like a coc'r.sh, polite ' ih c'ontact, lml 

.o.t the ume time unmponsh·e, c091, ~' 
calm, and as damnably composed ' ~ .. 
a concrete post or a plnter.of.pans 
cut, a human petrification ",,'ith a 
heart or feldsllar, and without charm 
or a friendly germ, minus bowels, 
pillions, or a Knee or humor. Hal)' 
pily, they ne\'er reproduce, and all of 
Ihem finally 80 to hell,lt 

Ilroducll. M~caronl merchandiling and 
adnrlising had not come 10 m,. allen, 
tion \'efY ' forcibly, but aJ>l)artlllly • 
Brtat rnal))' ~ple hue been imllrci.std 
with Y0W'cl apyutll lng and IlfolltlMion in 
tttent ~ to compile the nice in· 
crealCS ,ou ~arc showlDS. I can' t quile agree lhalthat definition 

dcacribes me accurately, but rterhapa 
some of the salesmen calling on me think 
that it is a prelly good I)iclute. 

So much for the qualificatlonl of your 
apeaker and his company 10 diacull 
merchan~iaing. \ 

We ,are all In the food business, and 
thil bUlineu we are in, food, ia larger 
than any other industry in the country, 
txctpt the go\'ernmenl. Carlos Camp· 
bell, Executive Secrelary of the National 
Cunnen Allociationl, nid recently thai 
the nation's food bill in 1953 was about 
65 billion and that for the IIlme year, 
the go\'Crnmtllt was an 85 billion bUli· 
neu. A speaker of the rf'!Cent GMA 
Meeling predirled that Ihere will be a 
32 billion dollmr increue in food aalea 
in the next 10 ),ears. This speaker 
didn't u y .10, but the way things are 
goln!, Ihere Ilrobat.1y will be Ihe same 
kind or increase in 80\'emment expen· 
diturtl. 

One comment right hert misht be 
that .Ilute I wu nol 100 much awart 
of your .elverlisln! and promotion cam' 
paigns, perhapl many other buyers wert 
not.'perha~ you had beller double your 
eftol'l. "'to 'convince buyers and mer, 
chandiaera l that you now ha\'e a rtal 
program. Probably you line b~n lell· 
mg UI, aa bu)'era and merchandiser.., 
'aome of the thinB' you are doing. \JUI 
to go back to Ihat definition of a bUytf 
again, we arc rather unrC$ponlh'e Borne' 
timea. You will jUlt ha\'e to keep IlOund, 

, ing away that 'you arc now glamourir· 
lng macaroni, apoghelll, and limilar 

To quole some more atatielics, auper 
lood storea do ,18% of Ihe grocery bUli. 
neu accordins to a lurny made by 
"The American Weekly", and their de· 
finitlon or a au Iter market il a Itore 
with at lealt four self'len'ice deparl. r 
mellis. I undentand your lliea were" 
about ':U.l,OOO,OOO in 1953, and if 
we are gdtlng allproximately 50% of 
the lotol rood hUlincss, then you can 
lief! that we are seiling a lot of macaroni 
and Ipllgheui Ilroducil fo r you. 

I lI!ad recr.ntly an article from "Sates 
ManaBemenl" fo r October of 1954-
on article ahout your macaroni .. Ies 
and your nalional inltitute. I waa im· 
presaed wilh what thia article said about 
),our aoles ontl about the fael that they 
hue ' been Inereulng Iteadily linee 
World War II. I WD lurpriKd thal 'io 
'much li".d beeTlI do",~ indUs It ill ' bei~g l 
'done ' to Ilromole tlle fliali cW macaroni 

produclA. 
. Let me aay right he~ 100, that wllrn 
you are planning lpecific campll ign5 
where you wish cooperation fronl I UI~r 
markell and chain Ilores, gel your 10' 

formation to the buye,. and merch:m' 
disc" at leut four weeks ahead. Six 10 
righl. wceU hI better. Our advertising 
plan. are alway. made well in adl'ance. 
and many limes merchandillng cam· 
paignl do not receive much coollCra' 
tion from ~ple like ourselves b~a\lst 
we eannol. change our planl at a late 
date. 
. We are having nice increa~s in our 
macaroni bUllneu. We have parth:ul, 
arly noticed Inereuea in combination 
producta. auch as macaroni dinners. 
ApaSheUI dinners, tuna and noodles. 
chicken.noodle dinnen, which are all 
convenience item. The houlCwife 10-
day JI lookins more and more for aomt­
thing cuy to prepare. I would .ugg~1 
that your Macaroni Institute and indl' 
vidual manufacture,. cOJ:ltlnue research 
Into auch prOducta. and when ),ou con; 
up whh.!Ood·o .... gI •• 1h<m plenty. 
promotion; ,1'! ' :1 ~J J 

--:whe~ 1\ i~und out that I ~toI going to 
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make thil talk to you, I wrotll a letter 
to lOme of our .upervUo.... men who 
ha .. e cbarsc of the actual operation of 
territories consilting of eight to ten 
Itores/ I asked them '0 give m~ their 
suSPlioru u to the belt way or way. 
thlt they ba\'e found to increase sales 
of JIllCaroni producil 10 Ihat I could 
paY them a10ns to )'ou in this talk. I 
am soing 10 diacuu brleny tome of 
thete luSgcaiion •• 

~Iost of them are old hat 10 you, 
rat .lure, beeault they ha\'e been 
used for many yea,.. However, may • 
be there II • new angle or Iwo In 

lihm, First on the list wu related 
IIemI dilplaYI - macaroni and cheese. 

. _ronl .nd tomllo lauce and an· 
'rhovies, spaghetti and sauces, mac· 
aJ'tllli and tuna •• almon, etc. One luper· 
vUor said that he had been very auc· 
c::ctdul with two stacu 0,( macaroni on 
a KOndola end, and in belween them, a 
!arp display of cui ch~. On this 
ditplay, lit uacd an attractive sign lilY, 
in" "h'l Macaroni Time". One super· 
viIor ataltd that he dilplayed macaroni 
'ul ap.shelti on lop of the dairy cate 
onr cut checae sectlonl. A .... Aupervi.or 
in the llcbonville area atatea that he 
had hil &lorn arrange their mac.ronl 
and ipaV!eul ICttion.l u followa : 

All brand.l and .Iitel of macaroni 
to~er 

All branda and aizOI of 'paghelli 
toretber 

TilE MACAIIONi JOURNAL 

Yuur own Macaroni Inslitute, lhe Tuna 
n~eorch Foundation. the Can Manu· 
fncturer. Institule. and several indio 
\·idual companies are combining their 
adnrtiling efrorta to publieile this reo 
ci,le, by national radio, national TV, 
magazinet and newspaltC!ra. I think, too, 
your adverlising shou d atrCIII the food 
valun or macaroni products-the econ· 
omy feature&-Ihe ease or preparation 
-and (hal It il delightful eating. Mac· 
aroni or spaghetti, dressed up with to· 
mato sauce, meat, tuna, salmon, chicken, 
and other auch items, certainly Iloetl 
have appetite appeal! 

I cannot Atrees the importance of 
attractive labels and allractive rack. 
aging too much. In our type 0 dis. 
tributlon, we ha\'e no clerka to wait 
on our trade. It ia put on Ihe aheU, 
and the customer &en-el htrself. If 
your label iA not attractin and eye· 
Ilopping, Ihe may paas o\'er )'our prod. 
uct lind pick up a r.ackage Ihat ia more 
auractive. Your abels con be made 
drauiplive 100, Change the recillCl 
on them oceasionally. Show the CUltO· 
mer how to IlrelHlte new and exciting 
dilhes with macaroni and .Ipaghelti. 

Now, for a few auggestions that all 
or you mny not agree with. I admil 
they are ~omewhat contro\'eu ial. 

All brand. and .I\ztl of noodles to· 
gt\her . 

1[. 

it should ho conlidcl'I.,·I , In my opinion, 
on three le\'d s •.. natiohlll, local. alill 
cooperalh'e. Induslry,wise, you nel:11 
national olh'ertising • , • mcssIIgel! tll:ll 
will rearh Jlcople 011 over the r.ountr)', 
Then, ),ou need local ad\'ertisin@" TV 
ia etlllCCiaU)' good in Ihia lerritor)' WI\<" 

• • • newlpaper ada ... billhou rds • . . 
etc. 

Then, cOOllt'rath'c advcrti~ing . W I 

kno ..... man)' firma are ol' l]osed In i i, 
but we Ihlnk that it rom\llrlCli 1111 )' ad, 
vertising plan: If )'OU l:l\'e 1I.llion .. 1 
Qd\'e rti ~ing 01111 local alh'crtising. and 
),our / Iroducll appcnr in lilt,· weeken,1 
ad. 0 rhalnl, slIJler lIIarkelM, and 'mlt~ , 
pendenl!! at a price. l'oU ha\'c til t' ';ur." 
plete tie,uJl. J\Iu. I ou!u!wHc I ,JI! I ;,~ al 
Ihe ad uf her fa\'orilc grocer. ~ I .lI 'lillI .. i 
or Ipaghetti il ullverlised. so Ahe doe.~n'l 
forgel Ihal "eaulUul lull page color n.' 
in a magazlnc. She ,loean'l flltgel Ihal 
Mllboart! Ahe aaw. She d~n't f'tr:=,el 
Ihal rneSllagc IIhe heard 01111 SI.IW 0 '1 TV, 

Third, the use of detail mell 10 sef\'icc 
retail IIIK'kl. Some chaina are againsl 
them. Oillen like Ihem. We are in 
the midille of the roall. Wc think that 
good detail mell, handling them.scl\'cs 
prOlterlr, taking a minimum or time 
with managera and atock men, are prob. 
ably good for hoth the item being 
checketl and policed, and for ourseh'es. 
Whclhcr or nol we, D8 diltributors, like 
it, there I. no denying the fact that good 
detail men, policing displays. rcquest· 
Ing related hcm di llJlloYA, keeping tbc 
merchandi lle freeh anti clean, hdp moft: 
tlu' product. 

Fourth , l~ uKh diKcounb. Soml~ of \'OU 
hu\'c Increa~cd )'our cash diu oUl11 Icrms 
tn 2%. but mall)' IIf ),OU slill ullow only 
19'0. The Irend ill III her I!l'gmenls uf Ihe 
induslry ill lu incre;l~ed tIi.!!COUIlI lerms, 

t in\'i1e ),our I'r liolis./ coli ll idcrntion 
in thia muller. Pr" fit nlu rgills ill Ihc 
29 largesl food I hll iri~ ror the post 21 
)'tar. hun 11\'cra!!t'tl V lt Iter dollllf of 
IIlllea-fur thc po:, \ :~ y.'a rll, only 1.1/· 

Thil may be .Itandard with many 
chain .... 1 do not know-but thia par. 
ticular IUpervllOr was very enthulialtlc 
about multa obtained from such ar· 
rangement. Another lupervilor stated 
Ihll he arranged hil cellopbane itema 
together becaullC! it made a very at· 
tractive ere appealing display, bringing 
the CUIlolDer I allenlion 10 the enlire 
macaroni Ind Ipaghettl section, Again, 
~ rtlated heml display., anolher luper· 
vISOr Ilated Ihat occallonally he had 
I dump display of cheese near the 
macaroni aec:tion, increasing the IDles 
or both items. 

or coune, 1 know that your Inltitule 
and )'ou u Individual manufacturers 
~re conacloua of the value or related 
Iltltls dilplay. and advertising. I think, 
hOwtver, that I am correct when I say 
Ihll until recent yean, an effective J' ob 
!IU not been done on thil by el ler 
tndividual companies, or the indulltry. 

The nadon'l aolea effort III huilt on 
promotion, and the manufacturcr or 
retliler wbo does not recognize Ihi' 
fact I. certain to be left far behind. 
We lIeed politive thinking in lelling. 
. ~tiny mutually advaniageoul ad\'er' 
~"n& .campalgJ;ll and promotiona can 

run by you macaroni people, and 
manufacture,. 0(,1 the related heml­
~ poultry, vegetables., dairy produclA. 

. .~~ thla Iput week. a promotIon that 
",",uld be e:xccUent'wu presented to me 

it7:]our .'7una·Maci.roni Bake" recipe. 

Firl l, psychological pricing, Thil 
concerna )'ou manufoclur~ra \\'ho are 
selling to 8uper market and chain atore 
outlet.. Many 8UrVe)'.1 ho\'e .hown thai 
customeu will Luy more ellBiI)' and in 
larger \'lIlume at certain pricc level!!. 
luch u 10, IS, 19, 25, 29, :i9t. I 
know thut your costs ha\·c tu be con· 
lidered, ),our raw prOilucl cosl, manu· 
racturing COlt, overhead, selling eXllenle. 
elc., hut C\'ery effort "hoult! be exerted 
10 put ),our Ilroducl on Ihe marhl 
at a COIl Ir\'el that will Ilermjt It fa\'or· 
able rCllnle prire. ami aptaling for my· 
seU. lei mc 50)' right here Ihal I do 
not belic\'e 16:¥'1'iO on the selling pril1! 
i. enough gross ror macaroni and spag· 
helli I'roducla. For exollllilc. if you 
wish us to aell )'our I'arklll;e lqr 19t. 
do not lirice it to us at fl .W per dlll,erl, 
deli\'ered. Makt! i( to us nt 81.85, .Ir 
better 81i11, 11.8U, Again I AU)', I realht· 
that this is nol ulwa)'8 I]ossible, hut i; 
III 11 goal ),ou should work lowart!' '\ 
auo'ey waa madc lIut too lun~ OJ!" h)' 
a company !lelliug II produd. rClu ili u" 
at from 171 10 22/. An e"p" ri menl \H I ' 

mllde. pricing Ihl' !lnme art iclc al Ii' , 
18, 19 alld 211(, Icft on ~a lc for (1)t~ 
lame length of lintl' 01111 IIlIIlcr 1111' 
Aallle condition! insulur n!: ptl!!§ib l t~, 
'fhe t~ xperimCJ11 sllllwetl l h l lt Ihe hit;lw ,. 
\'olume !lold was III tlte 19( pri. ". 
'\lighlly beller Ihan 17r :Iud rar heller 
than la¢. 20t procti r:tll y killt ll thl' 
laIc of Ihe itcm, 

Thc I'ash tli~ollilt is IIOt considered 
\'.hen 6c1tinp: Ihe u':'lIle i,rice. Con~' 
(IUrllt!)', fa\'orahlc h'rm,. , grentl)· hell) 
I!lnl lid figurc ut Ihe Iiollom of the 
1"lge. 

lIow 1'0'111 il Iwlp ~ IIU? Increased .Ii!!, 
cUllnl 1t'11,1j will IlI" lp lOll get YUllr 
l'rml!!' I iu wlt" rI ' )'on nrc lIul IIII\\' r;d!· 
iug, !I ILl.,. \ ill hell' )'011 wht'rc pili 
arc in I" ~ I a~ III ! 

l.u"ll),. I I IU \ 'C nul l'IIII:lIed lUI 'Iual , 
il)'. I thilll. dwi gucs withuut l!Pyill!!, 
I Lclic!\'e \' 11 \1 hu\'e hud :I tulk ('UIII 'I'rn, 

illg '1II Ulil)" It is hllll it-, of cOllr,.c; if 
)'ou tin 11101 IUI\'c the tlUalily in the 
package. nil Ihnl I hll\'e said hdure 
i ii uSI·je:!.!!. 

Times ha\'c chan!!c,l. Munufaclur· 
ing mClho l l~ h .. n! chun ged alltl im' 
Il roveli. Mc·rchallilising procedures musl 
change. We l'all'l do business lodu)' 
08 we dill )','a ro; ogu. We must l:ilal1J;c 
with the tinw!i, 

St cond is cuoperlllh'c alln- rl ising. 
Throughout thi ll lalk. I have 1Il4lh' ref· 
erence to nd\'crtising und promution. 
When )'ou plan your I1d\'erlising cam· 
1",lgn, illdustrr,,~'b(' tll.,1 l:omJ ,uny·wise, 

" 
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Macaroni prOducts are bcin$, enriched 

by more and more manufact~rs ~ho 

recognize the potent cOnsumer appeal 
, , 

of enriched foods, Nutrition authori-

ties, including the Council on Foods 

and Nutrition of the American Medi­

cal Association, have given fresh impe­

tus to the Enrichment Program, The , . 
Council reaffinned its positive position 

on enrichment in the January 9th, 1954 

issue of the J.A.M.A. 

.. 
". 

" Make sure your macaroni products are enrlcnea 
so that you, too, may enjoy the dollars-and-cents 
benefits of this increased interest in enrichment. 

FOR BATCH-TYPE OPERATIONS - MERCK ENR.CIIMENT 

WAFEItS:dissohc quickly; promote uniform cnrichmc~t because they 
resist chi~ping and dusting; disperse uniformly as the batch is mbu:d. 

FOR CONTINUOUS PRODUCTION - M 'ReI< ENKlCIIM "NT 
M .XTURES (32P and 12P): can"" distributed unirormly: reed readily 

and flow easily in the usuul mechanical equipment. 

" 

MERCK VITAMIN PRODUCTS 
FOR 

ENRICHMENT OF MACARONI 

. Researclt alld Producl;OIl 
MERCK'" co" 'NC • 

.,~ .. ., ",." 

for lite Natioll's Hpaili. ~ .... ,., . t I W : ~".I'f 

I 
I 

• 
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WHY -RADIO· TV "SONO .BUONI" l 

FOR RONZONI 
From .a Article f. Sp •••• r .......... wlf. '.,,,'"'.a 

RJ)T) ·n ami TV helped macaroni· 
""King Honloni Compony 10 

chong~ thr coling hollils of millionll. 
A dutcn years DI!O, Ronzoni WOII 

jUlt DIIOlhu obscure brand lIome among 
lOme 30, . clifferent mocoroni brands 
throughout i l ~ r\orllll'lI l!1 U. S. dil lri. 
hUlioll 01 ~.1 Then, fenll yean ogo, 
rIomoni fllntlt'.1 on it!! cor~r na II 
heavy tI~r d rl:J~ionDI oir media. SilL{'e 
then: . 

• SoIl'S h;l\C ehot tip more than 300% 
Dntl ore ,t ill climbing. 
• Distribution has broadened from the 
New York City orea alone 10 includr all 
III New England. 
• The motht for Honzoni produc,"s 
hilS 1Iet-1I "Americanized" 10 the point 
where loles 10 halian·Americans now 
f'eptc5ent onl)' II fraclion of lolal lales. 
G~rard n~n~dict, Honzoni'l ad\'erli ~ . 

Ing " . ., ,1 lales manager. lums u" Ihe 
role of a;r m~dia in Honzoni atl planll 
in Ih~e w"lds: 

" Hallin hus done on cxcell~1l1 job 
of rcul'hin~ halian·Americana. through 
fun::gll·luligIIDP:C IIhoWI. to mainlain our 
hiRh li llle~ II~ \'eI at a low media cOII·per. 
1.000, In foci, our Italian.language ra. 
dio 111101\' ia I,early U ),eara old. and 
011 Ihe air ('onlinuoulil'-I-

" III rccent yean, telcrision ha!! b(,(,11 
I'lIrticulnrly dTeclh'c fot our line of 
lnOt'ur;Jlli "ro IUd!, It hu!! done a won , 
d~rful joli ' i., persuading \'iewen 10 
It)' Uumuni. At ,lte same lime, lhrou~h 

TV, we hue heen able to demonslrate 
the quality Dnd aplIl!tite.aJlpeal of Ron. 
zonl, to IIhow new wa)'s to prepare 
Honzoni productl and to rducate p~ople 
8a to Honlonl Macaroni'a nutritional 
,'aluclI In their diet." 

Honloni today il IIJlending about 80% 
of ita 10101 hudget in radio and TV, 
Ihe reat in newIJlapers, billboardl. Tele. 
\"i,ion l'togrammll1g represent! aboul 
75% of the lolal air appropriation. 
SPONSOR ealimales the 195-1 ad hudAel 
01 about 1500,000. Agency is Emil 
~I.gul, 

The radio and TV lineup, are ('are. 
lull)' planned to accom,.lish lilt' ('om· 
Itlm)"! Iwill ohjL'Cli\'l!s : cttaling on in. 
creasingly larg~ mark~t anlollg nOli' 
Italians while at the liame time I trength. 
enin~ its IIO! itioll wilh the 50lid corfls 
01 Italian. Am~ril'ons who hu)' itll 
products. 

There arc the prohlrm' or Emil Mopul 
Compony Inced ill drawing UI' ad\'erli!!. 
ing IIIall5 lor Honloni : 

1. Lad.: of 'amilarit)· wilh product. 
Many non·holiulI5 think 01 "macaroni" 
only in it!! uHual "spaghetti" lorm­
limolheretl in tomalo IQuce and Hur· 
rounded II\' m~ulbollli. Th~\"re unram· 
iliar witb ihc \'arious bow, ihell, wapoll 
wheel, co,'k,crew and Iwj,1 "hapes Ihal 
macarolli con t:lke, The)' may ne\'(~ r 
ha\'e hcard or marina,,!, Dluilhroom or 
anchov)' l auce, Thc)' dOli" know hnw 
to alter Illsle and o!,I)~arance or Ih~ 
food by mixing it With chiel..ell Ih'w l 
or lihriml" for t'xo mple. Honloni bod 
10 educate much 01 the JluMic to the 
man\' nrielies of macaroni hefore it 
could f l~ 1I Ih~m. 

2. Kl'i! lI inlra.indus!r)· cOIHIIClition. 
There ore at leuli l a ,Iolen w~lI,known 
m:II'Broni hrundJi rllllll'ciinl; ,,·ith HIIII ' 
1.('11i in thc 1\' 'rtheDMI. Wilh lIome house. 
WiH'S. "runtl IIClet tjon i, a hil·or.min 
prr,pOJl itioll. HOIl1.o ni wallted 10 huild 
n','ognilioll ! 'r iho I rademark h)' ' ;011 . 

\'im;i ng con ' 'U1Wt· II hod u distinct 
ull\'ar,II:::c .ltcr II" , olher I,TUndJi. It 
;;< Ihc W " i,!" ) .. ,,, I' lL ferred hr Ituliall' 
:\nwric( n" . "tI Jt~ " col.le who know lilac. 
utll ll i 1" " ,lul:! . I.e- I," (The compall)' 
lIa),1 ihl ,,(mluc I ... urc I'referrt'd ,,~' 1101· 
ian !! "b)· m'er hili til aile con'l1atcd with 
Ihe nearr5t clII lII.ctil or.") 

lIuildillp n'I'n~nitioll for ils trade· 
mark in\'oh'ell III1H:1I more Ihull 5~lec l. 
iIIA' a "OJl), IIII'Ull'. howe\'er. lIonzoni 

, . exeeulh'es dt!cifl r.tl tit CliloMish famil· 
. iurit)· for ill I'Hltl!;, r.; 1.\, it t'hit' l ing ('on. 

.MANUIL 10NIONI. JI. 

siSlenc)' in ill ad\·t'rlising. Once 11011' 

lOlli disco\'era a succell,ful prugram (ur, 
mat, or a good slogan, or un elTcclil"c 
commercial spokesman, it concentrllte! 
on it. ~leanwhile, oilier approaches . lIfC 

de,'elolJed, are limoothly worked Inlo 
the o,·er.all Jlallem. 

"It tokes a"long time to build uJ! II 

hrand name, 18),' Gerard Uenel 11'1, 
Uonzoni'l ad manager. " Our cOlI s i ~ l · 
ency in ad,'erti,h g ill onc eXlllanalioll 
(or our IiUCCeu in getting quick nCrI'," 
ILnte (or our productl, JI~oJlle idcnli ~. 
our halian ·language ahow, Ihe CIW" 

hook and Arl)'ne Grey, e,'ell thouS'.' ~he 
do~, commercial, for other alh·erUSt'r5, 
almosl aUlomalicall), with Honwni. 

Consisienc), alone is not HOI11.ooi'" 
rhier adl"erlilling objecth'e; il rar.el), 
keeps a cop), approach or progrumlllll11! 
IIchedule without tangible prool uf suc· 
ces!!. "I Led Three L!,'c,", for c':ulllplc, 
ill a petrllni«1 high .rat~r amon !! "yn· 
dicaled film IIhows. nonl oni hu~ I~cen 
' ponllOring il on alternate weeks IIlncr 
September 1953. 

All radio tllld TV comme!~ ial s in: 
dude the Honzoni Ilogan, nonl~~1 
Mno buolli" (Ronzonl is 110 f;ood. ) 
The 510gan il eolargw 10 jin~le (orm 
(or radio. and the ,'insle i, also used 
lor a full·length I~ e\'ision film com· 
mercial wbich emilio)" the teacher· 
and.c1auroom theme. The IiIm lihow~ 

(ClHlli/furJ ron , lU,t 51) 
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INTO THE ~·;4~~~"'OPPER GO PRODitW. 
OF SUCH OUTSTANDING FIRMS ASj~~~ 

they Ife swiftly and 
efficiently packaged by 

CMC -- the CONTINUOUS 
AUTOMATIC CARTON FILLING 

I .... ,SEALING MACHINE 

.. . . ;, ? 

V. VIVIANO IROS, ~ACAtONI CO. 
AME~tCAN IU.UTY ~ACA~ONI CO. 

VIVIANO I~OS , MACA~ONI co, 
lunONI FOODS COOO'AnON 

,ISClTlLlO MACAtONI CO. 
THA'INGU MACA~ONI CO, 
'A"'''~INO • FRESCHI CO. 

TO_ONtO IM ' OUED FOODS 
MILWAUkEE MACAIONI CO, 
KUSTOtlE MACAIONI CO. 
DELMONICO FOODS, INC, 
IIONZONI MACAIONI CO, 

JOHN I . CANE'A CO. 
GIOIA J.lACA~ONI CO. 

A, GOODMAN COM'ANY 
IDUl MACA~ONI co. 
MEGS MACAIONI CO. 

A, 'ALAUOLO CO, 
A, GIOIA. SONS 
OUAKU OATS CO, 

A. lUSSO. CO. 
CUAMlnE CO. 

kEllOGG" 

FOR BOTH SHORT AND LONG GOODS 

THE CMC MEETS TODAY'S 
PACKAGING NEEDS TODAYI 

Outstanding CMC Features 
t. SIMPLICITY 4. VARIABLE SPEED 

2. CONTINOUS MOTION 5. EASY FILLER ADJUSTMENT 

3. FUllY ADJUSTABLE 6. ONE AnENDANT 

7. LOW MAINTENANCE 

19 
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I N tile couue of our Jaw ellrorce~enl 
nctivily. n Iludy was made of im· 

porlell Imlcuroni products being lIold 
fJtirlcipally in the Eastern part of our 
COUlllt.)'. 'fltis iu\'esliglliion commenced' 
on ,Sc,Jlcml ,':r hi, 195-1. 

TJUl .IIUI POtit! oi Ihil Iludy was 10 
delen" ine Ihe deStee of insanitation 
which prevails in these imported mac­
aronl ,· llroducu. It is the function of 
the Food and Drug Administration 10 
exclude trom entry into tllil counlry, 
those product. which may have been 
manul'lI lured under insanitary condi. 
lions, and therefore, may contain a hiSh 
degree of in&eel mailer. 

For tin: fint six month. of 19~1. 
data from the U. S. Chamber 01 Com· 
merce ahawed Ihal 1,556,160 Ibl. of 
macaroni Ilroducil were imported prin. 
clJlally Cram Italy. During the monthll 
oC Jul)', AuguIl, ScptemLer and Oclober, 
n' d,liliollol 1,108,398 Ibl. oC macar. 
o. produdl arrh'ed in thil country. 
'J till leIIol amount of importl Cor thil 
year Ihrough Ihe month of October. 
19S.~ Iherefore reached Ihe aggregate 
amount of 2,96-t,558 Ibs. wilh the vol. 
ume of imporll increasing from month 
10 monlh. .. 

On Scpll'mher :ird, 195-1, a bullelin 
WDS !It'nl to Ihe' members of the AHo, 
ci0'4Qr., . ' king lhem 10 coopcrale in our 
inve3ligolion by sending lamples of im. 
•• led macaroni products. These were 
~" uamined microlnalylicaUy attord· 
ins: 10 Ihe ofTici31 A.O.A.C. procedure, 
35·28 (A), and in ClIch instance, a 225 
gram lIampte (lh lb.) was analyzed. 

The numlter of different Lrands which 
were o.nal}'zed fur degree of infrstalion, 
was Iwel\'e. Six, or 50% of Ihe Lrands 
examined showed a high degree of 
infestation, owing to the pre6tnce of 
a large number of inlett CroEmenll, 
hlf\'ac and fiome rodent hain. These 
brands, in m}' opinion, did not compl)' 
with the Fooll and Drug Hequirement. 
on sDnitatioll. and IhereCore. ahould Ile 
excludell from enlry into this counlry. 

The rL'Iulta of our Iludies, on &cv. 
erol occalions, ha\'c been rell0rted to 
Ihe Chief of Ihe Imllort Office of the 
Food o.nd Drug Adminillrl1lion, rrquesl. 
ina that partil:ulor attenlion he gh'en 
to thOle specific brand... which arc in 
,iolation of Ihe Sanitar), Hcquiremenll. 
On each oecalion, a kth:,' \laa reech'ed 
from the Food amt DI _;' }.,Iminir.t:o.. 

.y Jam •• J. WI_ .... 

New York area, and hal di&turbtd the 
noodle market Cor quite lome lime. 
I have recently been inrormed Ihml Ihi, 
persistent \'iolalor oC the Slomll1rd, in 
regard to egB IOlids, hal IUlt betn .uh, 
jected to a very high fine because of Ihe 
conlillenlly low findings of Ihe Stole 
Oepartme'll ... ,.lt I, our hope IIlal the 
imposiliOlf'o£ Thi. heavy fine will con, 
"ince the;manuracturer Ihol he !hould 
make an effort tA com,)ly with Ihe Law. 
and not Oa8rantlY ' ,'iolale il. 

I want you gentlemen to realile Ihat 
( am uailable 01 all times, to conrl'r 
with the Commiu ioner or Uirector of 
o.ny Sto.te Ueportment of Agriculture 
and Markets in any part of Ihe eoulltr)', 
where it would be to the inlerells of 
our indultr)' to prevent a manufacturer 
from producing and markeling 11 t ub, 
Itandard noodle produci. 

AI )'OU know, Cor the ,)oltlhree year&, 
. s' our lAboratory has been colloboralin~ 
.. AM. ... WINSTON with the Allocialion of Official Agri, 

cultural Chemllts in Ihe standardizolion 
lion thanking III for calling this to 01 techniques lor delermining egg 10lill5 
their allenlion, and adding lhat ' sl)eciol in noodles. At Ihe preaentlime, we are 

Id I • h d in the proceu of developing a n,ew 
eoverage wou )C given to I esc pro. lest for delermlnlng egg lolld., willch 
uct. Ihe next time Ihey arrive in this appean 10 have a high degree of I ~ r~' 
countr),. eision. Thil il called the Sierol Dl li" 

In our activities auocioted with egg tonin Cholesterol Melhod, and I IUI\'e 
noodles. we ha\'e found &enrol brands laken the liberty of giving each one or 
to be Ilefident in egg IOlids, and one you a copy 01 the most rttent result! 
of them 10 contain adderl coal tar dye. of our .tudy on a known lample of 
MOlt or theae sub~landard Jlroducts con· egg noodles. The re.ulll of Ihis in' 
Itituted inlrll5tate Ihipmenta. It i. gra· \'estigation were presenled at the An' 
lifying 10 note that the \'arious State nual Meeting of the Auodation of ~1Ji , 
Deparlmcnl of Agriculture are becom. dal Agricultural Cherniatl In Wa!lung' 
ing \'ef~' cool)Crath'e In anr. complaints to'ri. D. C. and aubscquently Ilubli ~hed 
lodged by UI. For enmp e, Ihe Com· in thc lournal of the A,O,A.C" 1954. 
miu ioner of Foodl of the Siale 01 You will note from examination of the 
W'lIConllin, has promised 10 im'estlgate. data, Ihat thia sample of yolk nooelles 
nul only Ihe particular brand which was contained 5.56% eBg yolk sol ill!. The 
cOlllcd to his allention, hut all the anillysis among eleven different chem, 
\':lriOU! hrnnda oC noodle products in ,hta IIhowed a good correlation. Tile 
hi" Siole which nrc selling at a low ave~~~e egg solid content oblainrd WI"' 
"rice. It Will hil thought Ihat pOllibly 5.27% lhe maximum, 5.60%, al-d t ~e 
a thorough invesligation ?l all Ihe minim~m, 4.89%. The vi!lu~ 01,11111 
lIoodlel, would he Dppropnote at lhe I)articular test over the LIpOid I hos' 
Ilrestnt time. phoric Acld Procedure, is that tllet In Chlea"o where we found DI>roducl 11 no delerioration of the Ololeshluo 

n , ·th lh ft' Co w ele, 
to be low in egg solid .. and also artl· content WI e pa.uage? Aid d t '. 
fidally colored, the Illinois Authorities a •. th! Upold Phosphonc ~iII ah:~' 
Italed Ihal Ihey would promptly in· mmation .fter .. Ion.' slora~ f t thaJ 
vesligate this brand to make sure lbat • lower lUult. OWlhg to ' e ac 
it COml}lies wilb their Standard.. the chemical conllanl deteriora~ 

Jlowenr, one of tlte biggebt thorna On January 4th. 1955, lhe Govem; 
in law enfolccmenl. hili! been in the ment came out ' with an .nnouncemen 

• 
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that will ha\'e a slgnifiellnt I1rrL'C1 l'n 
the lanil4tio'n \ ch.raclcrill ir~ or 'Iur 
farinaceous malerial.. The 'r~umplioll 
of ilS enfor"ment program ugoinsl ral 
and insect Infestation oC grain. 'fhh 
Jlrognm. owing 10 the complainta o( 
Ihe sz:ain aasoc:ir.fion, had betn [US, 

Ilended for h"'enty monlha in order to 
IlCrmil the Department of Health, Edu· 
calion and Welfare to secure additional 
information regarding the over-all pic. 
ture 01 grain 01 it arrives in the mills. 
The Food and Drug Admlniliration 
lIu announced a new tolerance lor filth 
in Arain, which Is 01 follows: Wheal 
containing more Ihon Iwo rodenl drop, 
pings per pint. or more than 2% ..... ee· 
vii damaged kernel .. will be under the 
enlar"menl program, seized, and It'gal 
action instituled against Ihe Ihipper. 
TIlC Millerl No.tionol Fcdero.tion has 
welcomed and endoraeel this new Jlolic)' 
of the Food and Drll,. Admlnlstralion. 
Mr. George P. Larrick. ffod~nd Drug 
Adminislralor, said Ihat. Ihrj cnforr.e, 
mtIll program wouM reaell 'only Ihe 
mml seriously damaged .wheat, hili thol 
it would be coullied with an etltlcation 
,.ro~ram (a bring cleaner whcnt to the 
hum.n food market, and chollnel 1111: 
ronlaminaled wheal to animal fc.t<! . lie 
also added that although Ihe grnill 
Irade hu Leen apprehenlh'e Ihol Ihil 
program will affect Ihe market, In hill 
lalks with many grain huyeu. he ha'" 
been wured Ihot the umounl involved 
is nat enou~h to ho\'e any erred on 
the grain or feed market. This renewml 
policy of Ihe Food anll Drug Admlnis· 
trotion will undouhledly he rcnr.cted 
io the quality of the raw mntcriall, 
whirh will, 01 the some time, orreet our 
induslry. Membeu of our indu!ltry 
should continue 10 exert c\'ery errort to 
make crr1aln Ihat the TOW materials 
Ihey recei\'e, are free from any slAni. 
ficont filth, and that Ihe I'rolluell Ihey 
Pt~eu comply wilh the 1I0nitary reo 
q~lJ,emen,11I of Ihe Food and Drug Ad, 
mlnlslralion. 

An IIctivity which has heen lo.kin~ Ull 
quite a great deal of our time, hna heen 
the constant nett15itr for conrerring 
regularly with the ChicoJ!o Quartermas. 
ter CorJls. Several monlhll nco. il Will 
~olecl thai there wal quite a variation 
~n Ihe findings of Ihe fiour cOlilent 
In some lemoblends laking place hc. 
Iwten the Chicago Laborolor)" the Mill. 
etl' Laboralor)" and ollr own. In the 
past, our l..oboratory hal rUII mall)' 
~ollaborative tesll with the milll'rl, ua. 
Ing the no.Tap Tyler Machine. alltl in 
ceneral, the results ohlo.ined ac; tt.'C 
closely. It WOI therefore ralher difficult 
to reconcile the findings of Ihe Chi. 
elJ:o Quarlermuter Corpi Laboralory 
j'lth the low finding. ohlo.ined on simi . 
ar aamplea '"''')'ted both by Ihe millers 
and ourselves. 1 might add Illot this 
problem was thrus, inlo President ,Ln 

I
1I0sa" )ap as loon II lIe uiliumed offitt 
n July. 1954. 

Since leVer,1 compalliea w~re being 
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l"mu!i7.l't1 rolhcr dra~lieally bl'Caulle of 
i ~h l1 :-.ur conlent. your President HUg' 

f"Ii!t',! ,h:.t il wouhl l,e in order for me 
I .. 'If' II~ Chicago ogain 10 a!lcerlain Ihe 
r ,1<G'a I"r the discfl'l1oney in the sift. 
i lll; h.'lii. . AI this point. I deemeel it 
aJlpropriate 10 have aome or Ihe millera 
allend this lC5Iion so that we woulel he 
ahle 10 recommend a conerele prop:ro.m 
to eliminate difletcncea in methodology 
of lestinR, Therefore. I made arrnn"e· 
menl", with bOlh the Kine: I\Ilrtal Milia 
und Ihe (nternational Milling Company, 
to ha\'e their lel'hnical experls meel 
with me in Chicago in nnler 10 confer 
w;lh Mr. Charles McWllliamll. Chier 
nf the Food and Conlainer Inllitule 
of Ihe Quortermasler Cor".. Present 
wilh ~lr. !\II'William!!. wn_ Mr. l.nnelo, 
who i! Chief In! )leclor of the ChicMo 
In~llcction CorplI. Arler Ili iw. II.8in~ the 
renlon! rnr \'uriulions in !;ifting le .. II, 
we Ilecidell 10 purlicipotc in a colin· 
horoth'e slul'" where CIll:h one of III 
would u'C Ihe identicnl proccllnre; 
namely, Ihe no·Tul) Mnrhine. mnking 
Ule of lie\'I'~ 01 Ihe rollowillp: dimcn, 
l ions: 20 ml':c!h and 100 mcsh. Ihe sif'\" 
inK tHt 10 Inke thn'C minulr.~. and the 
(lmount nf flour l'a"j;;I1~ tllfnll~h Iht! 
100 mC!!h. 10 be weip:hed al !lUI 'h. Eodl 
one of Ihe millers' renrCl'rlllot :\,e" 
agreed to l ubmit ten !lOmll'e~ , whi{'h 
wnulel hl' lested Ii)' cnch of the tJ.lrlici · 
Iloting collaboralors. inchulino:: Illlr OWII 
J.nhoralnr~', The "urpOl'C or thh~ was 
In Ilandardize the Ilrocrdllrc !'II as to 
eliminntr pOllsihle Iliscrcl'om:ie!l. 

The h,'" millen, IUIiI lIur tlwn La", 
oralon'. rellorled the rI !~uh ll dirccth' 
10 Mr: McWillinmll of till! QLlnrll'rma~' 
ter Corp~ , noth Ihe millt·f!l. uml our 
nwn Lalmrl1lorr op:rccd ,'en' r.im-c1v on 
Ihelle Iwrnly !llImpll'lI of hll 'lUllI. which 
had hee,1 eo.rcfuU" mixed. In Ihia I1ro, 
ccdure of 1f'5ling fnr flour [,unlenl, Ihelll! 
lIome twent)' lIumplcs werc 01:10 !!uh, 
Jr!Cted 10 Ihe hJl1ll1 trclim! mt'lhml. 
whll-h i;t Alill Ihe official eme. a" oul, 
lined in the FI!fleral Stnnd;lrlls of lcIen· 
lilv for !!Cmolina oud rnrinl1, Thl' re, 
aults. lakcn fron' Ihe Iwn miller!l ami 
ollr own I.aborlll(; ..... , li lu1\\'ell Ihnl in 
general. Ihe luud tC!ltillg proef'llmc 
vield!! u !lighth' hiJ;l·er nmounl. Thill 
III 10 he eXl'I:tlrIL "illl'l' I!tNC i", a an'aler 
dellrce or \'nrllllinll in Ihe mallrr of 
o.pplying force Ilf II i tTl rt'nt opernl lll r 

On Odoher 291h. )%1, I f(!I'c,h rl 
u lellrr rrom ~1r, Chntlf!lI ~k\\,;l1inm' (.1 
the Fond ami Cunlnilwr IIl:-lilll te. ill 
whil,h he !!toted thai hi!1 re~ IIII'1 ,'het'klll 
wilhin 2,:\/1O ~ f. wilh Ihol nf Ih,: 1'111, 

lohnralon', lItili7.i1l1! IIU' IIn,Tnl1 Ma, 
chine. Jlt! agr('l'11 Ihlll Ih,' Im'nler \'ari , 
otiolls ohlained by the hand )1t1l1'efhm' 
..... ere the result IIf Ihe clilTerClU'I!s in ill ' 
Icnsity of shakiu;! by imlh'idual "PI'fI(' 
lortl. As a rl'~ult of IIlIr mceliul! in 
Chicago I1nd the suh!'CI)lIent Icl'ting, 
there ha\'e hl't:lI no further rejL't 'licIIII 
balled on tn: exce:!live nrnl)Ull1 uf IIl11n 
in the faril1uC'I:om material. _ ._----
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"50no Buoni" -
(C"'lIillurd /rum fHllt 48) 

childrc , l\I'all II in a classroom while ,lit: 
let'cher wrill'!! Ihe ,,"ords to the jinJ!le 
on a hb:kboard, The children !linp; in 
Ullilon: 

nonzoni 1I0nli huoni 
It is dearl)' nnderslood 
Means Honzoni i!l 10 £ood 
Yn. lIonzoni is 110 gOOtl. 
For ",ocnroni and "IJa,I , 'I '., 
nellrr buy 1I0llzoni 
More proh·in RlIII I('s~ C' ,lluril''' 
HonlOl1i 110110 huoni ? , 
HonllJni sOlin huoni 
S01l0 hlioni-il'l 110 Hood 
Thc use of Ihe Italian wOlrj . ;11 !til' 

Honzoni Ilogon Dnd jillgle rr. itl'~ l1 "· ' ,1l,1l 
1I0nzoni il the hral1d I'rrf"1 red !'\' It II, 
iJln·,o\meri L'nn!. "We \lUll , r, c<! rl!. ,.. \1 1" I 
Ihun tl1u)' down, Ihe f:',ml" - ,:., ~ !talu " 
nnme, ' IIU)'I Anselo UOllzor.i , \ ;e" 'I'!","'I' 
dent in charge of product ion. "WI' 
wonl j1l'ople to feci ollr pro,luc l~ ar~ 
uUlhentil' oneil lI ~ed h)' Ihe II"~ I jllll He~ 
of moratoni flli Olity," 

To IIH,I dll'd. tlu' clTcdin'm!s~ of il!! 
nir \'chit-II:I, Itullwni of len ,Ie\'ise:. pre, 
mium ulTers like ils """lisman C(lOk 
Ilook'" lIolll tJni h n~ I~n orrering tl,1.' 
hook fur 81 1I0W rur o\'er Ihrcc }·car:!. 
It make! the orrcr during u four 10 
1!\'C,\\·r.t'k IJI'rillll, then wilhdraw!! it nlld 
coullbl ro5 111t ~. "The hook is now in 
illl d,'\'enlh l'llilion," Milton GUlltmpl:lIl 
110)'11 , "Thill r.;h'e!l YOII JWJIIC idl:a of 
how suecl'sdul ii's IJeell fur U~ . AIIII 
it'll also all ,');ccllent W,1\' 10 CII['II11' 
willer ule tlf our I'rudill! l~ in \,11, 
llishel." 

The prr:<I'nt noulIIlli MDl'anJlli linn 
WIIS Ilurtell in 19tn h)' Emallllcir lion· 
wni, u nath'e IIlIli [lII. (T(le Uonloni 
famil)' hall "('en in Ihc rna, 'nruni h'I .~i , 
nCII for unr 50 YCllr:< ,l MIII.'nruui 
prmlu('hl \~ere ~1lJ.l ill hulk form to 
t;rOcen unlil 19:\1. when Ihe olle-polIIlIl 
Ilul'koge \\"Illl uIIIII,ll'tl. [\'er !limc nU/I ' 

wlli Imilt il ll new fO,'lor)' in (.em !! 
Islaml Cil~' Ihtl'C )"f'an ap:o. th~Jil 
hnll hccn lutninp: Ollt about 55 difl'ereu , 
"rodUCl!l ill II ,e rnunnoni line. I 

When Ihe adllrc!;· of Ihe IWW Utili ' 

;coui III ani WUll ll1eul illned, n SPONSt lit 
ellilor u~kl·d Milloll Cuth'II(llun: "I !'II'I 
Ihal Ihe I'lnlll 111IIt'· right nexl Ilnnr 
10 Uepullli.: Sh'el in I.ong bhuul Cit )"'!" 

"Wcll. yes," GUIl,'nplllll l:llm:cdCtI, 
!Hlliing. "11111 1',1 lUll " saitl ' lIcpllhli,' 
Steel I~ ri J!ht nexl do"r 10 IInll7.IIui.' .. 

"Alter ull." he joked. "uur :c!ule ~ ui 
macaroni prUllucl8 to!' );"publi, ' Sh·d':!,'· 

Kosher Announcement 
The KuslJruth Ilh'isioll of Ihc linion 

or Orthodll\ lewish Cun;!rcgulious of 
Ameri cll OIIl1I'IIII1'('S Ihat its supct\' i ~ ion 
ulIIl emlnr!'t'melll has )'C.'t'll l ~ rallll'11 10: 
Uuiloni i\1 ul 'o. ft) l1i I'rolltll'b, IIrinz Mne, 
or" l1i CI '1,le. : " ' n: I ~~' I\'alliu Uutl'h ESg 
~ :'lOdleli , ::;" i lW"I'~ E~J! NOf)dlr.~ . :\I"c' 
ar:' lIi all,1 S"al" .L'tli ami Stud':i :<1 .:~~ 
!\'ol"IIlIl'II ~; 'l't:t>ol Dinller. 
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According 10 the publiabed' atBtillies. 
D;nnual consumption of macaroni prod. 
ucts run. about 7 pound. per capita 
in the United Slates. We ran" _urvey 
jUlt re«nlly In Northern New Jersey 
ond Cound non·halian CamiliC"'. eating 
about 10.75 pound. pcr . p.!raon. Our 
only explanation for thi!! phenomenon 
i, the cndlent IlrOmc.lion in , thla part 
of the country. 

When we Bludy use by lIalian familiet 
in thia acclion, we find it run, ,till 
higher, 8n,j the rcalon il they are 
accu'lom~ to eating the product. 

M",b. 1955 

on the kitchen sheU. In a good mnny 
kitchens you will Just &C!e t1bow mac, 
aronl or egg noodles or apaghetti. With 
the chart we try to bring out Ihe ' ract 
that these ~roducl. are vcrsalile and 
interchangeable. and Ihat every kitchtn 
Ihould ha"e at leut a haU a dOltn 
"arietiCtl. There Is no realon why Ihe 
hou!lC'Wife shouldn't stock thin IJlag' 
helli, elbow macaroni, eSB noodles, IBtI­
agna, sea. slleU .. bOWl and many othtr 
types. The wheelan the chart Ihow. 
the wide "ariely anilable and the many 
related' dishes tllal, can be prepared, 

The Vitamin Dh'illon or BolTmann· 
laRoche il hOPllY to make thit contribu, 
tion to lhe macaroni b~'!ustry and hoptli 
it will llen'e ~ good pUfJlO&C. 

Better Merchandising-

We ha' .. e 10 pul in our ,own plug, 
and Ihat i, an cXlllanaiion of enrich. 
ment. Enriched macaroni i, a product 
which limply bu the addition of certain 
vitamins and minerai. that ~re deleted 
durin! Ihe processing of farina. temo· 
lina and oliler farinaceoul malerial. Ihat 
are uaed in macaroni, Ipapelti and 
egg noodle •• I think it il "cry ca&Cnlial fCf!"dllueJ from pd,t 20) 

,_USTA'. A. IIIM.II 81 lime gUl'l .OIl Ihal we find more and purchaJe. ' The daYI of c1erk" ugSe5lion 
'; \~ more mat'aronl and noodle manufactur· Riling are numbered and therefore your 

.t,.,f9 l[i two yeara ag~ when I wall ert enriching their product... IIDckage mU!1 flOW be uble to corry 
:1~~"''',!lEC .J ~:ome milch Intrigued with Enrlchrnent i. very ea.Ur handled. the hall by itu:lf. 
;t;,. Ordmolloll llet up h)' the Notional nle mil1~ todit), are Kupplyil1~t enriched Lank upon rour present packBge u 
.IJur:a:-oll i ' hlelilute executed through farilloulIul Rlllterialil, allho:!~ h in man)! un uJl'~rliling nudium and not jUBI .. 
Th~h,rc n. 51·n.s. I thought it WII$ ca!IC1 IIlIlC:li P"i manufact'un"r~ atill pre. a container for ),our Ilroduct, And D.!k 

'.. . , d . I ' fer to nutk,,' thc "itamin adflilions tt' the you" ,.11 ' ,1,1. qu .. ,lon ·. • gno)., IJ I e"ery; IUI'CC , an 111 ana )'lmR • 
I~C progral'l ~ I, felt that perhaps our lo,rina('eou~ 1 material. , Ill \ r.ey i,rocCltl nrc J ;IiJt.!. 10 buy and pay /ur ,At 

' (,tll,1ijEipy, bl."t· U5C o! ils IlOlition in Ih~ them h, tI,ellj 1,lonta. l) ~ • • pace on my ,lockage ,,'ould I U5t 

"i!l\mi" fi~II) Jlmiohl eonlribute some· A eh .. j'Ll'lr of the hoOl.' :s ccvUled 10 it 'h~ Wt1)' I am uling it now?" 
thina · In ~ R · +.'-~I,u .. ,h," 'h could 1. - j an enelr (;., ment of enriched macaroni. If . . h " D .... "I ...... ue yonr anlwe r I" III I e ut'ga L\'C, 

tJ.. eipe-daUy . dc;signed for nutritionilts.' All of lie dala used i. 'documented-it ~h'e further thou!::lll 10 ,,'hal you ","ould 
.i(\ '4itfiJE'ona, fou4 editorJ. radio comm~n. has nol just beeR pulled out of the .air, do wilh it AS Iloid ad\'ertillng "I.acc. 

r'j"l~ Md cafeteria managera, 10 thai', and J might AD)' lhat before we sent Treat it al paid alh'ertlling Ipoce. l'~eal 
c.~\ 'I "'have done. final t:OIlY tq the pri,ler we consulted it ua you wUllld any olher ad"crll!:f:' 
.'~:~1\: J.a\·e prepared D Look with lome with ,'fominent mal'lrconi)maIlUfa~lur. mellt. Doe.. il get attention? Creale 

,.., l""~~ Y I,ap called "l\facaroni.Enri,.hed ertlhroughout thl 1uu'!lry and obtamed intemt? AroU!Ie delire? Ooes it make 
wi ] Vitaminl and IroR f(lr Bellcr Nu, ~ Ihelr al'llro\'al of 1ur statements. good U$C uf one of lhe most eHecli\'e 
tr lion". It il fiunpl)' a IIhort brochure ' We hne de\'ol' J a chapter 10 moe· Ilnd re,,'ardiulJ melhods or modern mer· 
flcscribing enriched macaroni. " , : ~ronl in th~ reth:cing ,liet. Macaroni chandillin .~ -·Ihe Iying,in u/ rc/alrJ 

11 r" "cr)' Itnmge lhat 110 few people • c.n J11~)' a "cry imporfanll'art in weig,ht itemJ? 
in tI,l! dietetic [leM know very much reduction •• The s .. bjed has b~en ~IS' Make thll 10rt of 'I,helr' anal)'!i. 
ullol:1 t,I'lCIUOIII. In many in!tancell IlIucd With Jlftlmincpt nutrllionll'Lta your primary conlideratlon. nel~p:ale 
~'hclt! J have spoken to lIulrilionlsts through~ut the country, and I~ey a,1I material COlli to a ,ecoMary IXUIIHlfI. 
p.nd dictitioll! in IlIIi\,r,rsities, Ihey agree wllh the ,Iutemenll mode m Ihll Eatnbli:d; a bUllget, o( course, lut 0110' 

JlIl\'e had 110 idea what macaroni was, hook. CM~ part o( the cost to where it riJ.lht 
They were unaware ii ' Ivas a wheal Anotht'r thing about macaroni is its full)' belong, loday-to advertleillF' 
p~OIlu ::: l . Tht! kllew il lutd !'omething use ill low £odium diets und lalt·free eales promotion or 141es reaeart~:. An,'\ 
10 110 with wheat or 110·l.Ir, hut they dir.lJ. It il excellent food for infants "hole you're doing 1I1.o.t, ~ar 111L~ 
Iholll)lll ;"' ,\\"11 UI~IC ;:'I'r~. 01 :I I,one and chlldreli lind even 1'001ina can play Ihought in mind: The adl·ertilin,.t'('Jue 
IIquc:ctcd through ' 0. n .. j :. ,'!e hJve 0 much grcalt'r role in infant feeding 0/ your Macaroni package U .. lUllr,,. 
1\ dHlJllcr in CoIIf 1 '~" Il;.I~1 IcUillS \ 1:,lt Ihan il is at the 1'lc!Cnt time if it . iii many limeJ Ihe enUre CUJI 0/ IIi /our. 
mal'aro"i il tmJ , 'l ,1!I.' ': c .. . . '" Ir .'1l prollClly prnlllllted. color packa&tf IoJIIY· 
-illJ Amerieon hi! IIII' .·' A·h..\ '11 t'/,n' ", In hlingili /l out the I'oillt of \'er. Ghre your macaroni pack.ge th~ c~' 
hUll" or-the lUan)' I)';.:: '.0 ~;r ' ho,I':- "alility nf maj'/lrolli rroductl\o we have it de&en'C:I. Don't look down on It I,m' 
~ntl how it. ill m",J,: ~ ~lv " i.JlI"!:rl un'" W;J'I:lnfll'>.l I I Ihart . The JH>int made ' ply .. a malerial COlt, Coli il w~JIIt 
."e "oul: lell, ,,:h;il !'1. 1i. I I p!IlYs Ir. 11·;. h lilol\ it is dC':tirahlc III have more than .1: an ~Dtctjve and II lwuabie aaftr·! 
.' I ,erican (lin. Ill: or two t)l 'Co! tf maCAloni prodi.l<;:l1 _ 'uin, mtdium. ." ' 
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lderf., "'w-Laser. Dryl_, .... 

for ECONOMICAL 
SPEED DRYING 

Ir--------· > . . .... 

GREAT SAVINGS ON 
our lerr,. II •• of 

.ompl.'.'Y ,.bulll 
and 'ully , •• ,anINd: 

DOUGH .lnKS 

VERTICAL HYDRAULIC PIESSEr. 'I 
KNEADIIS • MIXIIS 

NO~I~L~~::E~~NE5 ! 
and many 0'''''' 

.. , 

FRANK LAZZARO DRYING MACHIN·"·'I' 
executive Office, - Plant and Service: 

9101·09 Third A'e., North Bergen. N. J. Union 7·0597 

,Ii i::. '" 

NOODLE MACHINERY"~ " " . l ' • I. 

WE SPECIALIZE IN EQUIPMENT FOR 
TH~ MANUFACTURE OF CHIN~SE ."';. :: 

I 

JACOBS·WINSTON 
LABORATORIES, Inc. TYPE NOODLES ... ' "Itt" " 

" 0 \ I cil;t;;~ ~ 
~<Jgh Br.!:e, - D,y Noodle Cuile" ~ . .~. 

Co.,,,,.,., aid AIt."lIcD; ClliP'fnllfl, Ipeclon.,., 
I" aU matte,.. 'ltyolvl., ,.. Ilamh,allo", prodlc­
flon aid 10 •• 11., 01 MacaronI. Hoodl. and fa, 
Prod.cta. . ~ 

l-¥I~ml •• aid Minerai, Enrlchm,nt Allay.: 
~gg SoUd •• Id Color S.or~ I. :l!gg •• Volks 
• .•• d Egg N .... I... . " 

3-SemoUI. aid Flour A"Clly.I •• 
... .:~.. 1 

~ocI •• t a.cll ••• ct Inf ••• " iiQn InvlltlgatIo ••• 
, .. !"Iero.coplc Analyll'. ,:' 

5-5 •• 11"" 'I .. t I.~p •• tlo.". 

Wet · Noodle Cutters - Mixers - Kre.ders '. .-f 

Rebuilt M.t;,inery fo, the Mlnufl·.ture l\~· ·: :" •. 
. of SpagheHi. Mlclroni. Noodle,~ etc.~' .. .. 

BALING PRESSeS I:' !:f~' 
I .. Hydraulic Baling ProssOl for Scl',ng 

,,,I! CI4~;'JI of Moterials ) 
,. 

,; : . 

HYDRAULIC 
EXT R U :; ION PRES S E S '::,. '., 

. L)"er Forty ':r. ."l rs EJlLz'oriencft in the Det;~ning ,: 
end :A,JMufocture of AU Types h' 

e,; Hydraulic EqL ' : ~"nl8nt 

N. J. CAVA.G~.!W() & SO~S' :. 
James J. Winston, Director , MACI4,'ltH: ( 0, ({P. 

- N Y k N . 401 Thtra · ... v.:'''iI 156 Chlmbers Slreet L . 
. : ro.,,,,.W , or 7, . • Y. , S! ookJyn !5. N. Y:, .'.:, :i. A. 

\1 ", =.' .•.• H I" J' Il ','! : 

1::::=;:=:::====;:=========:!!!!!i===dJ . .1 II !. ' I' . " ,~. . ~" ' '''!::.'''_~----J 
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. .... ' I " ~ lSI" ' IIATI'S . _, • r. ' . I·r,' . 

ft~; rR ';~ SPECT IONS ~. _.' a" A.;;.·· .. . ; h;_~.n.l" on " rl'l ir.li. 
\l1o~, 1 ,\ .j . ..... _._ •. ___ ... .! ... 73 Ctn~ prr IJIIf 

by 
" 

. ro~ $ ,.t; 'Oitl lulo';,tlc lon9 ,ooeh p"u. 
,~OdUCUOIII 150 Ill" pI' ha"" , Will Ipt ... 

,II typll of lonl ,oodl' 1.110 ' n, .hor' (vi 
pr .. 1 compl,to with pr.lIm1 ... ,., ,karl "I 
dry.,. Add,.UI Mluro,,! JOUfUI, 101 114, 
,,1,lInl, 11111101" 

, ' 
i" . 

M. J, 

MARCH GI ••• ln,1 
0"'" •• collectlon, • Journal Editorial: l'reaidtnt Theo. 

dore Roo&t\'ch. U.S.A. oller "said: ". 
35 YOlr, A90 do not prize the word CHEAP, It is 

not a word of comfort or inlpiration, 
• f : , ; . ~ : , .. ial; Quai:,} I, the fint tHen· It il a ba~8e of IIO\'ult,-a Jign of 
Ij ••. i :.: .' "Y !ood fo' h.:man conauml'tion diltreu. Cheal) merchandiae meant 
• •• ' .:,. ~ ~. ' )1.1 ',1'" Cheese i. numbered 

I bl 
i cheap men, and che"p men R\ranJ a 

1" " .111 ' ; '. ;. flll.,t po:ru ar com nalon cheap counlry" .•. Uctommentll Ihe 
I ,~; .•. " .. , . II; ! .... cheese and htB~ Macaroni lournal mllnasemenl: AUenn 
\r; ' f ' ... ronl I·mducll ••• Whoa our " Coming of Age" part)', b)' .d,·er· 
(, lil ~ Ii .-Imenl: Cut Ind .tory of tiling III our Twenty.fint Annil'eralll') 
tit:·! en '. (ooeh (dei. IAed), then A 19-1 h' h 

~" "",d.' ,( Goo c b [ l"vator and edition, lirlt 0, W IC commtmo· fltet 21 con&eeutive . years of lef\'i~ 
1i1l:nt .d C(If,d fov-I ProduclS by tht: Indultry', maSll;.1ine •.. 5-1 

(. :.\ . . ... vl , Nebr, •• . C;uggtitl~n: manulacturen and allied. regislered for 
) '.:!tomc pallCf lihortage b~ Itoppm, the Ihllultf)," mld'year meeling. Janu· 
~:nlt'. ~lIpply il not inexhaulitable . and ~ 1910 ••. "OVERDIlYING i. 
Tf'ltal ,,·heat production in 17 countfles a 101'tCe nf unnrceslaf)' lou", declare. 
'I" !919 wu 169,063,000 bu.hels. 1\8 U. It. latohs, NMMA Director of Re· 
I::njus, i.18,850,OOO in 1918. (Rusllan sear h ••. Norlh Dakota durum grow· 
I,..n(!uction not Included) .•. Ua)' era .Jce r.ecd problem becau!e of pOOl 
Sl3!C Milling Co., Winona. Minn. oRera 193~1 durum crop •. . The WilCon.b 
for IDle 1500,000 of it!! 7% Cumulath'e, Natlral Cheese Marketing Auociatioll 
flrll IJreferred Itock .•• Large new Will :omcd with hf!adquarlera In GlUn 
~ 'l l! modrrn macaroni f.ctory planl na", WII . • • • The MIlSion l\Iacuroni 
J,9 (,oianced by Sun Manufacturing Co., Co Stanle, Walh. (llanl D rcW 830,000 

1 C,I1UUCU muff., low •••• Saskateha· 1l1001ern Illant-Guido P. Mr.rlino, presi. 
wan, · ~roduced 35~ of Canada'i wheat dent ••• The new addition 10 the John 
in })~:}, ml1':h of II durum. It. Canepa Co. plant in Chicaso will be 

,... '. ".~ reldy for orcul,!ncy April ~&. report. 
'\' . 25 'Veiari' A~ loma V. Canepo, presid~t . ". 

.- ~tUlorill1: The 1929 'economy clu~ •. 5 Y •• n .':'0 ... . 
t' "" 11 acid 1eal for the maca.rqnt· ~. .. QIjI .... 
· . nODOle nfanufacturen. The weak fi.-,ns • • 12 regiltered manu(Kturerl and ,1· 

WANTED TO BUY, III''' R"",lbt, dow!\ 
br .... In ,Dod COlldll1on, Writ. Sturdy 01, 
Food Co" 210) W. Gin" .. St~ 5.".c",,, 
<I, N. Y. ----

INDIX TO 
ADVIITISIIS 

Pleate mrnllon the Manrohl Journal ... lIu 
lain; the Itr\'lrH 01 .d\·ertlscn. 

Ambr.lI. t.4nhll'ltry Cotp~ .............. ~_ . . 21, 19 , 
.... 11, .. "11 Co., 1004 • • G ...... ~ ..................... ~ ..... 41 

luhl., • Brolhen, ~"c. ... e.._ ................... _... I , ' 

c..""n.fO!, N.· J ... 5Gnl Mlehln,ry COIp. 51 

CI.,.mont l.beh!n. COmp.n' ......... ...... Co .. , III 

CI,"""II ~hln. COft'Ip.n, .............. .... _ . ... ~, 

Comm.nd.,.L..,.b .. h411l1n, Co_ ........... .... n 
D.fT.nelle! Maehln. Corpo"Uon .. .. ... .. ]4, JS 

G.nOl~1 M1lI1. Inc, ......... _ ..................... .. Co.tI IY 

Hoffm.nn.LaRoeh., Ine ............ ................. 22. n 
Hu'on Millin, Comp.ny ....................... .. , II 

;.eob .. wtnl'on Labo,,!orlu, Ine.. ..... .. .. .. II 

K .. "" StlFeh Comp.n, _ ...... .. ............. _ .. ... IJ 

Kill' Mid .. Flour MIIII ......... _ ..... _..... .. ......... n .. 
tr.-; .Idarl. 0 ... SOIll .............. _ ..... _._ ..... ....... n 

~rew weaker; the prepared .firm' ~,!-.f. Iieds ',ttested to t1iC value of'aeclional 
. too •• ~ The Industry II planned meedntl at Ihl'! Weal COas' Industry ~ 

;;,lI inal Advertising Campai@n ~.wal • confert'nee held in Hotel Marfalr. Loa 

Mare. !. Comp.ny ........ .... _._ ........ _ ... _ .. U . ~1 

Old.ch. wnll.", .. _ ...... ~ ... _ .. _ .. _._ .... _ . . ,- Jt 

'. , wilh a SBOO,OOO.initial lund in ... nfeles, Calif. Feb. 28. 195 .,. AI 
ROlUltti UthOj"ph Corpo"Uon ...... __ .Co.., II .. SIt ..... !n Ch.",lul., Ille . ....... - ..... ~ .......... . 

T .... 1, Guido ........ _ ..................... _ .. _ .... - .. .. 21 
" chest • . • The MilIi, Ad\·ertia· of anuary 1, 19SO, <lu!"Um wheat atock! 

""-Asency, Indianapolia. Ind. was were estimaled III 40,357,000 bu~hela 
~ned to conduct the drive to I,opular. . •• lion . C. Wormlle), of A .. ·t:ry's, 
ict'"macaronl ~roduct, • • . "CAUTION I.td. leadi'lg macaroni factory in Eng· 
+ r; 0 0 0 5 ENS E = 5Af'ETY." lund, toured th.;i,IlniIC" 51"" and M t Matt I -
"GlJOD ENOUGH IS NOT ENOUGII AUltralia in a comhinalioll lIip:ht·aee· anagemen er 
_~IAKE IT SAFE!" Two pOllers bea~. ing IfId busine8" Iril' Ihe firsl quarter (CondnurJ /r um IKlII! 1M 
il!S the~ !jignl were sent an macuronl' of .1950 ..• Mr/!. Petu l.a HOla of I I-that mor" and laetler aumlller· 
nl.odlc flrmll for poaling in their "Ianls V. La HOla & Sonl, Dr.;.)klp, N.Y. and ~:I el romotionl be worked out." 
in Ihe 1;·tlU!lr)"'1i Safety anti Health Mill Vila Viviano of ~. Viviano ~laca. ..;·l:ili table ag~ thai Ihe illdu ~tr)' 
lirhe . .. Bewl.lre of So!'a.Lecithin 81 ron I Mfg. Co., 51. LOUII, Mo. ser\ed al ,.hould hammer away on Iuch lIolTIlJ 

0.111 ep:g lul,£lilule. h'lt iI egal, lay. n. Co.h05Ie~, at t!le recenl.~nd~slrr C~n. ..I! nlltrilh'e ,'aluel, the economy alll'tal, 
H. JaLobl. Technical AdvilCr. NMMA f~r~nL1! III Florida. •• Ad~erhle J~' 'cr almly IUlllinell!, con\'enil'nce 0 Ih.~ 
• •. At a mectin~ in l'iIl11l1l'l;II, Po. dlclou!ll)'" recommend! A. 1f\1flp: Grab, \ d 'I 'and .I ri,·e fur IIlandllrd qua\!' 
rcbru:uy ~930, the ~bc.rolli Manu· .. r~it.lent of the 1. l . Gro~ Noodle Co., ;·ro IC to t' II ouShl 10 be IJUI UIII 
(:actUl'efl Trade ."Il\ol;:ntion of r\tW Chicago, and Diredor of NMMA, bUI I)". n °l~ma,.'o .. ,,'cd wllh macaroni 

I 
.. . I·L • t I elR com 11110 lonl . 

Yur,," :md Ihe Doartl of Trade Maca:oni a waYI lie II up Wit I Ule pOIn 0) pur· tI Ill, \,artlcularly more Informal1on 

Mr.nufuclurerll As;:c.clal : .. n 0
' 

Amelica, chaliCt with Ihe 510re where )'our mel" IIro uc , 
I,.. •• C. F. n omt!O Ilf Uu .. :klp :"acutonl chand:K il sold" •• . The oldcst mac· un IBUCCI. de on Ih~ 
(". wal nllmed ~ ' .~ ;fle .. t . .. Tllr. nlonl firm ill the U.s.A .. :m )'t':\U of FrlequenthmrNII~n "j",m:roni In,;li· 
T~rra lIaule plal.t .: ' 1.; Qu'\~r.r · • .,11 r.::e. A. 7.ert'~b h'I' 1,Ilt\'OO rNrol}1 ( "oint~ha:dt e ~~o;~d in~~fI'irYl il! tf· 
~'. , hll .... ~l" 1h .,,,, .A. ·~ "(;" 71101 .1'1.1". ll' ~'Okl j· l1. N.Y " ew lute I , ~U . exl'a . d ' I,,'bullonslrum 
, d 

' .. "'i"'~ f • ~_. , • • forti With IWIC.l);f' con 
'. ", "If\..I" ~ U':ll1 t" rr.,.,~ arOIl . fi'!···· .. ·,·.ctnj .!:i • • t'r r~V a""uU .':. .. ~. f d a'Jiell 

m.''' ll., ' .... ;.: ' I ...-.' 't-.-.'l;Zrnglt. 01 ~"I . macaroni mlln~ II.ch.:rcn an • . 

~ "" " :~'," ,,"" "'" 

(~'n0,,:,7 ~~hjd to tlu 
SlfAPLE$T, MOS11

: . EFfECTIVE, MOST ECONOMICAL; 
VACUUM PROCESS ON THE MARKEr 
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--------------~----~----~---------------Sch"""Ue or.wln, of III ",.caronl p"llIl. lIeh looo' lb •• pir hour. 1 lon'll good. p,.IIII, ) Ihort eul p'.II.I .• 11 with ucuum 
prOttll .nd .11 worUng flOm. o". 5 H.P. 'f.cuum pu. V''l'U'tn 11 drawn "om Ih. Icr,w eh.mb., u lndic.lld I" lid •• Iev.lion . 

, _ I ~ 

GET ALL 'THESE ADVANTAGES 
~ I :, /INGS IN FIIST COST: ten than 60'10 of the priee of 
01 ':r vetuum units on the mlltht. 

SA 'INGS AT INSTALLATION: Minimum period of insle!' 

SAVINGS IN HORSE POWER: 

'1\lit 1. Matter of fllw day.. . . 

SA\'INGS IN OPEIATIONI Vacuum cylinder can be ret 
r ,j •• ,. ~ In 10 minutes. Few working parts. Maintenanc!, 
I.l ~[i '.l ible. 

One preu takel a ¥.4 H.P. vacuum pum 
Two pre"es tah one 11/2 H.P. vacuurr 
Three preuo. take one 3 H.P. vacuun 
Four preu .. tab one 3 H.P. vacuum 'pu~ 
J=ive pre"es tak. one 5 H.P. vacuum pu~p. 
51. presses take one 5 H.P. vacuum pump. 

Performance prove .. In Europe where this patented ZARO vtlcuum proceu originated . 
Major proportion of ma~ronl manuftlcturors in Italy, France and North AHca em­
ploy it. Conv"llons .ffected in ~ N(l ~:. orlal1d., Greece, Canada. Now available to 
Ihe U. S. m.caronl Indullry SOLELY THROUGH CLERMONT. 

Get Bigge, S.les From Z.ro V.cuum P,oce .. ed Product 
" Unsu'p .... ble Quality, Color 

PI.aIG c.?uluff u. for COl" fo conver' your pr ..... 'Upl. 

" 

.... =;,;;;,;;~~;;,:;;~~;:~;;;;:;'.;, ~~;U;'·Z25J:;~~~~f4OI11L~.!!i,<; i\i~~:: 
·" 'J:,h .. ·,. ::\" .,1\ . !/j'. 1! 1!f1 1, ·'f .. L ""l.\c/ . , ,~ ' · i · ... rl 
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